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What's New

The following table describes the changes in this document sinceits last publication. This version of the
Amazon E-Commerce Developer Guide describes ECS version 2007-07-16 and was last updated on

2007-09-01.

Change

Thisrelease introduces
the Baby search index in
the DE locale

Thisrelease introduces
CustomerContentL ookup
inthe DE, FR, JP, and
UK locales.

This release introduces
the Video search index in
the FR locale

The importrank sort value
has been deprecated.

Many new sort values
have been added in the
Music, Video, VHS,
DVD, and Classica
search indices.

Thisrelease introduces a
new response
group:VariationMatrix.

Thisrelease introduces a
new response group:
VariationOffers.

This release introduces a
new operation: TagL ook-

Description

Y ou can now use the Baby search index in ItemSearch requests in the DE
locale.

Y ou now can use CustomerContentL ookup in these locales with the re-
sponse groups Customerinfo (default) and CustomerLists. The latter re-
sponse group includes wishlist IDs and customer nicknames.

Y ou can now use the Video search index in ItemSearch requestsin the FR
locale.

In the DE locale, in the Classical and Music search indices, the impor-
trank sort value has been deprecated.

The new ItemSearch sort values duplicate the functionality of current sort
values, which are being maintained in addition to the new values. The
new sort values can be found in the appendix.

The VariationMatrix response group returns, for agiven parent ASIN, the
variation dimension name and value of each child ASIN. If areturned
item does not have variations, the VariationMatrix response group will
not return any data.

The VariationOffers response group enables you to retrieve the offers for
the children of a parent ASIN. VariationOffersisa child response group
of the Variations response group. V ariationOffers differs by not returning
item attributes for individual variations.

TagL ookup enables you to find items, guides, and Listmanialists using
tags. A tag isaword or phrase that a customer on Amazon’sretail website

Version 2007-07-16
1
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Change
up.

ItemL ookup, ItemSearch,
and CustomerCon-
tentLookup have three,
new, optional parameters.

This release introduces
tag-oriented response
groups.

Description

associates with one of these entities. For example, a customer might tag a
given entity with the phrase, “ BestCookbook.”

All three operations can now accept tag-related parameter valuesto find
items based on tags. The input parameters, TagPage, TagsPer Page, and
TagSor t , help retrieve and organize tag-related response elements.

The new, tag-related response groups are: TaggedGuides, Taggeditems,
TaggedListmanialists, TagsSummary, and Tags. Using these response
groups, you can retrieve tag information for items, guides, and Listmania
lists. Tags and TagSummary specify the amount of information returned.
The other tag-related response groups, TaggedGuides, Taggedltems, and
Tagged Listmanialists, specify the kind of entity tagged.

Version 2007-07-16
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Welcome to the Amazon E-Commerce Service

Programming Guide

The Programming Guide provides task-oriented descriptions of how to use and implement Amazon
E-Commerce (ECS) operations. For a complete description of ECS operations, refer to the AP
Reference.

This programming guide has the following sections:

» Welcome to the Amazon E-Commerce Service—Provides a high overview of ECS and this devel oper
guide.

» Getting Set Up—Describes the tasks you must complete before using ECS.

* Introducing E-Commerce and Web Services—Introduces technologies central to ECS, such as
e—commerce, WSDL, and schemas.

» ECS Terminology and Basic Concepts—I ntroduces terms and concepts central to ECS.

» Visua Introduction to ECS—Introduces ECS functionality by visually comparing it to functionality
seen on Amazon'sretail web site.

» Organization of Items for Sale on Amazon—Describes how items are organized in Amazon
databases.

» Making Reguests and Understanding Responses—Introduces you to making ECS requests and
processing ECS responses.

» Finding Items to Buy—Describes the operations and response groups required to find items to buy.

» Motivating Customers to Buy—Describes the operations and response groups required to motivate
customers to buy. Topics include displaying images, customer review, and seller reviews.

» Returning Price And Availability Information—Describes the operations and response groups
required to get pricing and availability information of the items for sale.

» Working With Remote Shopping Carts—Describes the operations and response groups required to
create a shopping cart, add items to it, and modify the number of itemsin the cart.

 Purchasing the Itemsin a Remote Shopping Cart—Describes the operations and response groups
required to purchase the items in a shopping cart.

 Tracking Transactions—Describes the operations and response groups required to track the
fulfillment of purchases.

» Handling Errors—Describes errors returned by ECS.
 Locale Considerations—Addresses locale—specific issues.
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Welcome to the Amazon E-Commerce Service

Amazon E-Commerce Service (ECS) is the best way to make money on the Internet. Amazon has spent
ten years and hundreds of millions of dollars developing aworld-class web service that millions of
customers use every day. As a developer, you can build ECS applications that leverage this robust,
scalable, and reliable technology. Y ou get access to much of the data that is used by Amazon, including
the items for sale, customer reviews, seller reviews, as well as most of the functionality that you see on
www.amazon.com, such as finding items, finding similar items, displaying customer reviews, and
product promotions. In short, ECS operations open the doors to Amazon's databases so that you can take
advantage of Amazon's sophisticated E-commerce data and functionality. Build your own web store to
sell Amazon items or your own items.

Best of all, ECSisfree. By signing up to become a ECS devel oper, you join the tens of thousands of
developers who are already realizing financia gains by creating ECS-driven applications and web
stores. In 2006, ECS devel opers sold well over $600 million worth of items. Would you like a
percentage of that revenue?

E-commerce is the practice of conducting business over the Internet. This guide explainsin detail how
you can use ECS operations to create storefronts in which you enable Internet customers to search for
your items, see pictures of them, find related items, get customer reviews, and purchase items.

With e-commerce, the barrier of distance between the shopper and the store goes away: the local video

store must compete with stores across the country. E-commerce levels the playing field: the web site of
anindividual seller can appear as sophisticated and intoxicating as that of amajor retailer. ECSis your

opportunity to enter the world market where patronage is not limited by the size of your storefront, foot
traffic or locality. Welcome to the world of ECS E-commerce.

Note
=

In this guide, Amazon E-Commerce Service will often be referred to as"ECS." All
copyrights and legal protections still apply.

This chapter answers some basic questions about ECS in the following sections:

» Who Should Read This Guide?
What Is ECS?

e How Do | Make Money Using ECS?
* Internationa Locales

» Organization of This Guide

Who Should Read This Guide?

This guide is written for developers who want to use ECS to create e-commerce web sites and
applications.

Requirements
We assume that you are proficient at programming in the computer language of your choice and have

had some exposure to web service technologies, including REST, SOAP, and XML. You can develop
ECS applications and web sites using most modern computer languages.

What Is ECS?
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ECS gives you much of the functionality that you see in action on Amazon's retail website,
http: //Aww.amazon.com. That functionality includes:

* Finding itemsto buy.

These items are for sale by Amazon or other merchants.
* Finding information about those items.

This item information includes such things as the titles of tracks on a CD, the rating of a movie, the

kind of metal used in a piece of jewelry, accessories that go with an item, the author of a book, or the
composer of a piece of music..

 Getting customer reviews of items.

Show customers what others think about the items on sale.
» Create afully-functional shopping cart.

Add items that are immediately available or ones that will become available in the future, such asin a
pre-sale of a book.

» Adding, removing, and otherwise modifying the itemsin the shopping cart.

Have full control over the contents of their shopping cart.
* Getting information about the company selling the item

Show customers what others think about the merchant selling the item.
» Finding similar itemsfor sale

Generate additional sales by suggesting other items similar to the ones the customers are buying.
 Purchasing the items in the shopping cart

Once the customer decides to buy the contents in their shopping cart, Amazon takes care of the
shipping, payment, and order fulfillment, or notifies you to take care of the same.

» Find items on afriend's wishlist, wedding registry or baby registry and purchase those items.

ECS offers you the tools to create a complete, rich online shopping experience for customers.

How Do | Make Money Using ECS?

Y ou can use ECS to make money for you in the following ways:

» Sdl your items using an ECS-driven website.

These people are called sellers.
* Put links on your website that enable customers to purchase items for sale on Amazon.

These people are called Associates. They earn areferral fee.
 Create utilities that enable other devel opers to become sellers or Associates.

International Locales

ECS hosts multiple locales so that devel opers around the world can take advantage of Amazon's
multi-language support. Each locale uses the language, customs, and formats, such as date, time, and
money formats, particular to that locale. Y ou can see how this plays out by viewing the homepages for
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Amazon's different locales:

» Canada—www.amazon.ca
» Germany—www.amazon.de
* France—www.amazon.fr

* Japan—www.amazon.co.jp
e UK—www.amazon.co.uk

¢ US—www.amazon.com

Organization of This Guide

This book covers the following topics:

» What's New—Describes the changes in this document since its last publication.

» Programming Guide—Provides task-oriented descriptions of how to use and implement Amazon
E-Commerce (ECS) operations.

» API Reference—A reference that describes ECS operations and response groups.

Getting Set Up

Before you make your first ECS request, there are several preliminary steps you must take to get set up.
The following sections explain what to do:

» Getting Registered
» Reading Amazon's Licensing Agreement

Getting Registered

To make money using ECS, you need to register to be an ECS developer and then register as the kind of
vendor you want to be: Associate, seller, or Marketplace Pro Merchant.

Becoming an ECS Developer
All ECS developers must obtain an AWS Access Key ID by registering at
http://mwww.amazon.com/gp/aws/registration/registration-form.html. This D worksin all locales and
must be used in all ECS requests.

If you are aready an ECS 4.0 devel oper and have a Subscription ID, you will be assigned an Access
Key ID automatically. To view your Access Key ID:

1. Point your browser at http://aws.amazon.com.
2. Click the Your Web Services Account button.
3. Click the Your Web Services Account button.

Your Access Key ID and Secret Access Key display.

AWS Access Key ID
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The AWS Access Key ID is an aphanumeric token distributed by Amazon that uniquely identifies a
request sender. This ID must be included in every request using the AWSAccessKeyld parameter, as
follows.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Your Access Key |ID] &
Oper ati on=ItenlLookup&

Item d=[ An ASIN|

Note

0=
Before the introduction of the AWS Access Key ID, ECS used the Subscription ID for a
similar purpose. If you have a Subscription ID, you can use its value with the
AWBAccessKey| d parameter. Y ou cannot, however, use an AWS Access Key ID with the
Subscri pti onl d parameter.

Secret Access Key

A Secret Access Key is ashared secret between you and Amazon. The key identifies you as a request
sender and will be used in the future to authenticate requests. Currently, as an ECS devel oper, you have
no need to use the Secret Access Key. However, you should carefully guard this key. Never put it into
an ECSrequest. Do not use it asthe value for your Access Key ID. If you ever suspect that the secrecy
of this number has been compromised, email Amazon immediately at webservices@amazon.com and
you will be assigned a new Secret Access Key.

Thereis never acase in which you should share your Secret Access Key, even in an encrypted form.

Using AWS Access Key IDs

If you include your AWS Access Key ID in the applications you create and distribute, you must
maintain away of contacting your customersin case your AWS Access Key ID changes. It might
change, for example, if your Secret Access Key is compromised. An aternative strategy isto require
your customers to register with ECS so that they use their own AWS Access Key ID in their requests.

Registering with Amazon Payments
To register with Amazon Payments, go to: http://sl.amazon.com/exec/varzea/register/login/ .

Any vendor or Associate using ECS must register with Amazon Payments. It enables you to receive
money from Amazon for items that you sell. This account is similar to a checking account. When a
customer purchases one of your items, Amazon charges the customer for the purchase and appliesthe
net profit to your Amazon account. Sellers and Associates are not charged afee for setting up an
Amazon account; Pro Merchants are charged.

Becoming an Associate

An Associate is someone who uses their web site to refer sales to www.amazon.com. An Associate does
not have their own itemsto sell. Nor are they required to stock or mail items. They act strictly asa
middle man.

To become an Associate, register with Amazon Payments and then go to
http://associ ates.amazon.com/exec/panamal/associates/apply.

The Associate ID enables you to receive commissions for referring customers to buy from
www.amazon.com. This ID works only in the locale in which you register. If you want to be an
Associate in more than one locale, you must register in all relevant locales.
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For more information about becoming an Associate, refer to one of the following web sites, depending
on locale:

» CA:http://www.amazon.ca/associ ates
DE:http://www.amazon.de/partner
FR:http://www.amazon.fr/partenaires
JP:http://affiliate.amazon.co.j p/gp/associates/join
UK: http://www.amazon.co.uk/associates

Becoming a Seller

To become a sdller, register with Amazon Payments and then go to:
https://s1.amazon.convexec/var zea/r egister/process-login..

After you register, you receive aseller ID. Many ECS operations use this ID. For example,
Sel | er Li sti ngLookup enables you to lookup the items sold by a specified seller. ThisID isvalid in
al locales.

Becoming a Marketplace Pro Merchant

A Marketplace Pro Merchant is a vendor that sells their own itemsin a storefront in the Amazon
marketplace.

To learn more about becoming a Marketplace Pro Merchant, register with Amazon Payments and then
go to: http://sl.amazon.com/exec/varzea/subscription-signup.The ID you receive after registering is
validinall locales.

Becoming an Amazon Advantage Seller

A Advantage seller is avendor that sells their own items but does not have a storefront in the Amazon
marketplace.

To learn more about becoming an Amazon Advantage Seller, register with Amazon Payments and then
goto:

» CA: http://advantage.amazon.com/gp/vendor/public/join
» DE: http://www.amazon.de/advantage

* FR: http://advantage.amazon.fr/gp/vendor/public

» JP: http://advantage.amazon.co.jp/gp/vendor/public/join
» UK: http://www.amazon.co.uk/advantage

» US: http://www.amazon.com/advantage

Reading Amazon's Licensing Agreement

When you sign up to be an ECS devel oper, you are presented with alicensing agreement, which you can
reread at alater time at: http://www.amazon.com/aws-licensing-agreement. Y ou need to agree to those
termsto receive an AWS AccessKey ID, which isrequired in all ECS requests. It isimportant to read
the entire document. The following sections highlight a small subset of the licensing terms and
conditions. These sections, however, should not be construed as replacing or contradicting the licensing
agreement. The licensing agreement is regularly updated. For that reason, you should consult the
complete document on the website mentioned above.
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Maximum Request Rate

The maximum number of regquests that you can make is one per second per |P address. Y ou can make
requests every second, every day all year but not at arate greater than one per second. If you do, you
will receive a 503 error that tells you that your application has exceeded the maximum request rate.

Note
=

In later chapters, you will see how to run batch requests so that one request can actually
execute multiple requests.

Refreshing Data
If you store data from Amazon on your server, you must refresh the data periodicaly.

Y ou may store the following Amazon item attributes for up to 1 month: URL, ASIN, Product Name,

Catalog, Artists, Authors, MPN, Starring, ISBN, Directors, Manufacturer, Media Distributor, Release
Date, Publisher, Num Media, UPC, Reading Level, Theatrical Release Date, Platforms, MpaaRating,

EsrbRating, AgeGroup, and Encoding.

If you display pricing or availability information on or within your Application, you must refresh the
information by making acall to Amazon Web Services at least once every 24 hours and re-display the
information and refresh your Applications contents immediately after the call.

Additionally, you must include the following disclaimer either adjacent to the pricing or availability
information, or provide it viaa hyperlink, pop up box, scripted pop up, or other similar method: "Priceis
accurate as of the date/time indicated. Prices and product availability are subject to change. Any price
displayed on the Amazon website at the time of purchase will govern the sale of this product.”

Reselling the ECS API is Prohibited

Y ou may not sell, resell, redistribute, sub license or transfer all or any portion of the Amazon Properties,
or Applications that are built using Amazon ECS. If you wish to sell, resell, redistribute, sub license or
transfer any Amazon Properties in connection with your Application (including displaying the Amazon
Propertiesin connection with an Application for which you are charging afee), or Applications that are
built using Amazon ECS you must contact Amazon at aws@amazon.com for approval.

Use of Images

Amazon may make available to you certain small graphic images, trademarks, trade names, service
marks or logos owned or licensed by Amazon or its affiliates ("Marks") that you may usein conjunction
with the display of the Amazon Properties and for the purpose of indicating that your Application was
created using Amazon Web Services. Y ou may not use the Marks in any manner that disparages
Amazon, its affiliates or its licensors, or that otherwise dilutes the Mark. Other than your limited right to
use the Marks as provided in this Agreement, Amazon, its affiliates and their licensors retain all right,
title and interest in and to the Marks.

For more information on using Amazon logos, see
http://devel oper.amazonwebservices.com/connect/entry.jspa?external | D=385# ogoprogram.

Publicizing Your Use of ECS

Y ou may generally publicize your use of Amazon Web Services, however you may not issue any press
release with respect to Amazon Web Services or the ECS Agreement without Amazon's prior written
consent.
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Introducing E-Commerce and Web Services

This chapter is for readers who are new to the concepts of e-commerce and web services. If you are
familiar with these topics, proceed to the next chapter.

This chapter provides an overview of e-commerce, web services and associated technologiesin the
following sections:

* What is E-Commerce?
* What isaWeb Service?
e WhatisXML?

e WhatisaWSDL?

* What is a Schema?

What is E-Commerce?

E-commerce (Electronic Commerce) is the practice of using computers to buy, sell, and market goods
and services across a hetwork, such as the Internet.

This book assumes that you have at least some familiarity with buying or selling items over the Internet.
If thisis not the case for you, go to www.amazon.com, find an item to buy and proceed afew stepsinto
the purchase procedure. Trying out www.amazon.com will give you a basic understanding of
e-commerce.

In ECS, E-commerceisfacilitated by web services.

What is a Web Service?

This book assumes that you are familiar with the notion of using your computer (the client) to request
that some other computer (the server's) perform some task and respond over the Internet. The work a
server doesis caled a service. The service might be returning aweather forecast, or, in the case of ECS,
returning information about items for sale on Amazon. Some of these request and response interactions
over the Internet are considered web services provided by aweb server.

A web serviceis any piece of software that uses REST and/or a standardized XML messaging system,
described by aWSDL (Web Service Definition Language) (pronounced "wiz-dal"), to exchange data
between applications or systems. A web service must have some simple mechanism for interested
partiesto locate the service and its public interface using standard network protocols, such as, but not
limited to, SOAP over HTTP. Software applications written in various programming languages and
running on various platforms can use web services transparently to exchange data over computer
networks, like the Internet, because the WSDL serves as the definition of the language used by the
computers.

In ECS:

Requests and responses occur across the Internet
Client and server use REST, SOAP, or XML as the means of communication

Client and server agree on the grammar and syntax used in the requests and responses by specifying a
WSDL

Requests and responses are not tied to a single operating system or programming language.

A simple exampleis an ECS request is one that uses the operation, | t enSear ch . Thisrequest asks
Amazon's web serversto find descriptions of itemsin its data bases. The web servers carry out their
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service by finding the item descriptions and then sending those back to the requester.

All ECSreguests are based on REST or SOAP and all of the responses are based on XML.

Note
IS
For more information about REST, see Making REST Requests.
What is XML?

XML (Extensible Markup Language) is a standard defined by the World Wide Web Consortium (W3C).
XML uses tags (identifiers enclosed in brackets, for example, <para>) to label content in text
documents. These tags, collectively called the "markup,” can be read by humans and computers. XML
tags, like SGML tags, encode not only the meaning of the content but also its structure.

XML lookslike HTML but XML has nothing to do with the display of the content, which is the central
focus of HTML. The following XML tags label the content they enclose as a paragraph.

<para>This is a paragraph. </ para>

The <para> tag has nothing to do with the display of the sentence. The tag, for example, does not take
attributes such asfont, size, or style.

Unlike HTML, there is not asingle set of tags used in all XML documents. XML enables designersto
create their own set of tags that are appropriate to their business. For example, ECS encodesits APIs
using an XML document called a WSDL. Other companies create their own XML tags to define their
APIs. Thetagsin these two WSDLs most likely would be completely different. The syntax and rules by
which the XML elements are defined in the WSDL, however, are the same. Because aweb server
handles multiple requests that implement multiple WSDLSs, each request must specify the WSDL it is
using..

XML Syntax

XML toolsenforce XML syntax. XML syntax isvery similar to HTML syntax, except, like XHTML,
the syntax is strictly enforced. The syntax is.

» Tags are enclosed within angle brackets, for example, <para>.
» Opening tags must be paired with closing tags, for example, <para>Sentence.</para>
» Opening and closing tags must be nested correctly, for example,

<not e><par a>Sent ence</ par a></ not e>

iswell formed whereas

<not e><par a>Sent ence</ not e></ par a>

is not.

If these syntax rules are followed, the XML document is said to be well formed. That does not mean,
however, that the tags in the XML document are necessarily the ones defined in the associated WSDL.
If, for example, the WSDL defines <para>, an XML document that uses <Para> would cause an error
because "Para’ is not defined in the WSDL. When an XML document is well formed and the tags it uses
conform to tags defined in the WSDL, the document is said to be valid. ECS responses always contain
valid XML.
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XML Structures

Some datain XML documents are one dimensional, for example, <para>Sentence</para>. Some data,
however, is structured, as shown in the following XML snippet.

<SubTot al >

<Anpunt >2998</ Anount >

<Cur r encyCode>USD</ Cur r encyCode>

<For mat t edPri ce>$29. 98</ For mat t edPri ce>
</ SubTot al >

This example shows that the subtotal is comprised of three pieces of data: Anmount , Cur r encyCode, and
For mat t edPr i ce. The example also shows that there can be a hierarchy of tags. In this example,
Amount isachild tag of Subtotal. These structures represent arrays of values.

Using XML

So, what do you do with the XML response? The good news is that ECS returns awell-defined set of
tags for each kind of request. That means that you can use parsing mechanisms to pull out of the XML
responses the data that you would like to submit in a second request, or, display on aweb page. For
instance, in the above example, you might parse the XML document to find FormattedPrice so that you
could display the $29.98 on aweb page that shows an item for sale.

XML isnot only used to create requests and responses, it is also used to create aWSDL, which defines
the XML tags.

What is a WSDL?

The goal of this section isto give you enough information so that you can read and use the ECS WSDL.
You typically read aWSDL to understand value types, operation definitions, and request and response
formats.

A WSDL (Web Service Description Language) isan XML document that defines the operations,
parameters, requests, and responses used in web service interactions. Y ou can think of aWSDL asthe
contract that defines the language and grammar used by web service clients and servers. When you look
at the ECSWSDL, for example, you find in it all of the ECS operation names, parameters, request and
response structures.

Thereisnot asingle WSDL. ECS, for example, has many different versions of its WSDL—the latest
one and all of its previous versions. Not only can one company use different versions of aWSDL, every
company can use its own WSDL based on its own APIs or business metrics. For that reason, web service
requests must identify the WSDL they use so the web servers know how to interpret the requests.

In practice, ECS devel opers use the same version of the ECSWSDL in every request in a session. Over
time, they might send requests to the latest ECS WSDL. The ECS WSDL is upgraded regularly.

Restricted Parts of the WSDL

The WSDL defines al ECS operation requests and responses. The majority of the WSDL is generic.
There are, however, some small portions of the WSDL that are partner specific. That is, the use of some
ECS operationsis restricted to specific Amazon partners. Those operations are marked as restricted by a
notation similar to the following:

<xs: el enent nane="ECSVehi cl ePart Search”" m nCccurs="0" maxQOccurs="unbounded" >
<xs:annot ati on>
<xs: appi nf o>
<aws-se:restricted>
<aws- se: excl udeFr onpubl i c</ aws- se: excl udeFr on»
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<aws- se: excl udeFr onppar t ner </ aws- se: excl udeFr on»
</ aws-se.restricted>
</ xs: appi nf o>

If you try to use arestricted operation and you are not the Amazon partner, ECS returns an error
message.

Anatomy of a WSDL

A WSDL hasfive sections:

 Definitions

* Reguest Definitions
» Response Definitions
* PortType

» Binding

* Service

Typically, the Binding and Service segments do not change from one WSDL release to the next. In the
Definitions segment, only the WSDL version changes. For that reason, when you read aWSDL, you
will typically spend most of your time reading the Request and Response Definitions segments.

Definitions

The Definitions section of the WSDL defines the namespaces used throughout the WSDL, and the name
of the service, as shown in the following snippet of the ECSWSDL.:

<?xm version="1.0" encodi ng="UTF-8" ?>
<definitions
xm ns="http://schemas. xm soap. org/ wsdl /"
xm ns: soap="http://schemas. xm soap. or g/ wsdl / soap/ "
xm ns: xs="http://ww. w3. or g/ 2001/ XM_Schena"
xm ns:tns="http://ecs. amazonaws. conf
AWSEComer ceSer vi ce/ 2006- 09- 13"
t ar get Nanespace="http://ecs. amazonaws. com
AWSECommer ceSer vi ce/ 2006- 09- 13" >

This example shows that the:

 Default namespace is xmins="http://schemas.xmlsoap.org/wsdl/"

» SOAP namespace used is xmlns.soap="http://schemas.xml soap.org/wsdl/soap/"

» Schemaused is xmlns:xs="http://www.w3.0rg/2001/X ML Schema'

» ECSWSDL namespace is "http://ecs.amazonaws.com/AWSECommerceService/2006-09-13".

The date at the end is the version number. It is the date the WSDL became public.
» TargetNamespace is "http://ecs.amazonaws.com/AW SECommerceService/2006-09-13"

The TargetNamespace is an XML schema convention that enables the WSDL to refer to itself (asthe
target). The TargetNamespace value isthe ECS WSDL namespace.
Namespaces

Namespaces are collections of parameters and operations in which their names are unique. The
advantage of using namespacesis that the WSDL can define terms, like string, just by referring it its
namespace, xs. Also, prepending the namespace to a parameter ensures that there is no danger of name
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collisions.

Each namespace declaration starts with "xmlns:" (XML namespace:) and is followed by the abbreviation
for the namespace. For example, in the following namespace declaration, xs becomes the abbreviation
for the URL of the schema.

xm ns: xs="http://ww. w3. org/ 2001/ XM_Scherma"

Throughout the remainder of the WSDL you will see parameters defined in terms of namespace
abbreviations, for example,

type="xs:string"
ref ="tns: HTTPHeader s"

These abbreviations provide the namespace in which the parameters are defined.
Versioning

ECS enables you to specify the version of the WSDL you want to use. This functionality ensures that
future enhancements and changes to ECS WSDL swill not be intrusive to your applications. For
example, when ECS adds new elementsto its WSDL, applications that validate against an older ECS
WSDLswill not be affected.

ECSWSDL version names are based on the date that they become active. The version of the WSDL is
specified in the ECS WSDL namespace declaration. In the example above, the version of the WSDL is
2006-09-13.

xm ns:tns="http://ecs. amazonaws. coni
AWSEConmer ceSer vi ce/ 2006- 09- 13"

In reality, the date, here, isthe WSDL's file name.

The AWBEConmer ceSer vi ce directory contains all of the ECS WSDL versions. Y ou use the Ver si on
parameter in REST requests to specify the version of the WSDL you want to use. The default version is
2005-10-05. If you want to use adifferent WSDL version, including the latest, you must specify it in
each request, for example, in REST:

http://ecs. amazonaws. conf onca/ xm ?

Ser vi ce=AWSEComer ceSer vi ce
&AWSAccessKeyl d=[ Your Access Key | D Here]
&Oper ati on=I t enBear ch&

Sear chl ndex=Books&

Aut hor =St eve%20Davenport &

Ver si on=2006- 09- 13

Note
=

This version of the Amazon E-Commerce Developer Guide describes all of the
functionality of the WSDL as of the guide's publication date. To read about older WSDLs,
including the default WSDL, refer to the older versions of this guide listed in the AWS
Resource Center at http://aws.amazon.com/resources.

SOAP requests always specify a namespace, which includes the WSDL version. To avoid problems due
to future WSDL changes, be sure to specify a WSDL version in your SOAP application.

Request Definitions
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The Request Definitions segment of the WSDL defines ECS operation requests, as shown in the
following WSDL snippet.

<xs: conpl exType nanme="|t enSear chRequest " >
<XS:sequence>
<xs: el ement name="Actor" type="xs:string" mnQccurs="0" />
<xs:el ement name="Artist" type="xs:string" mnQccurs="0" />
<xs:el ement name="Availability" m nCccurs="0">
<xs: si npl eType>
<xs:restriction base="xs:string">
<xs:enumeration val ue="Avail able" />
</xs:restriction>
</ xs: si mpl eType>
</ xs: el ement >
<xs:el ement ref="tns:Audi enceRating" m nCccurs="0" maxCccurs="unbounded" />

This snippet shows some of | t enSear ch 'sinput parameters, including Act or , Arti st

Avai | abi lity, and Audi enceRat i ng. The element declarations specify that these parameters are
validinan | t enSear ch request. Most of the parameters in this example are strings. The type of one,
however, Avai | abi | i ty, isavariation on the base class, string. In this case, the variation puts a
restriction on the strings that can be valid valuesfor Avai | abi | i t y. For that reason, the restriction
keyword is used. Therestriction is that the valid values for Avai | abi | i ty are defined by an
enumeration. The enumeration, however, has only one valid value, "Available," which means that the
parameter, Avai | abi | i ty can be set to only one value.

m nCccur s refers to the minimum number of times the parameter must appear inan | t enSear ch
request. If the value is zero, the associated parameter is optional. If the valueis 1, the associated
parameter is required to be included once in every request involving that operation. The default valueis
1, thatis, if mi nOccur s isnot included in an element declaration, mi nCccur s is 1.

maxQccur s defines the maximum number of times the parameter can appear in arequest. The default is
1, thatis, if maxQccur s isnot included in an element declaration, maxCccur s is 1 and the parameter
can only appear once in arequest. In the above example, maxCccur s is"unbounded,” which means that
the Audi enceRat i ng parameter can appear any humber of timesinan | t enSear ch request.

In the above example, the parameter types are declared to be simpleTypes. A simple type cannot have
child elements or attributes. Complex types can. In practice, any parameter that can take multiple values,
such as an array, must be defined as a complex type.

The following snippet shows an example of a complex type.

<xs:el ement name="
I tenSear ch
">

<xs: conpl exType>

<Xxs: sequence>
<xs: el ement name="Mar ket pl aceDomai n"* type="xs:string" m nOccurs="0" />
<xs: el ement nanme="AWSAccessKeyl d" type="xs:string" mnQccurs="0" />
<xs: el ement nanme="Subscriptionld" type="xs:string" mnQccurs="0" />

This definition snippet shows three of the parameters that can be part of an | t enfSear ch request.
Response Definitions

The response section defines the responses returned by default by each operation. The following snippet
shows some of the specifications of an | t enSear ch response.

<xs: el ement name="1t enSear chResponse" >
<xs:conpl exType>
<Xs:sequence>
<xs: el ement ref="tns: OperationRequest" m nCccurs="0" />
<xs:element ref="tns:ltens" m nCccurs="0" maxCccurs="unbounded" />
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</ xs: sequence>
</ xs: conpl exType>
</ xs: el emrent >

The response section shows that an | t enSear ch response contains two optional (i nOccur s=0)
elements, Oper at i onRequest and Items. Both of these elements are references (r ef =), which means
that they are defined further down in the WSDL.

Further down inthe WSDL, Qper at i onRequest isdefined, asfollows:

<xs:el ement name="Qperati onRequest ">
<xs: conpl exType>
<xs: sequence>
<xs: el ement ref="tns: HTTPHeaders" mi nQccurs="0" />
<xs:el ement name="Request|ld" type="xs:string" minCccurs="0" />
<xs:element ref="tns:Arguments” m nCccurs="0" />
<xs:element ref="tns:Errors” mnCccurs="0" />
<xs: el ement name="Request Processi ngTi me" type="xs:float" m nCccurs="0"
maxCccurs="1" />
</ xs: sequence>
</ xs: conpl exType>
</ xs: el ement >

This definition also contains several references. Oneis Ar gurent s, which is defined further down in
the WSDL. To fully understand the definition of the parts of arequest, you keep digging down through
the layers of refs. Y ou know that you have reached the end of the definition hierarchy when you no
longer have "ref" in the element's definition. Instead, the element definition will have a"name," the
name of the element, and "type," which specifies the element's type. The type will be a base type, such
as, string, which is defined in the schema (xs:), for example:

<xs: el ement name="Request|d" type="xs:string" mnCccurs="0" />

Thisline definesRequest | d to be of type string, which is defined by the W3C schema.

When you look at a sample response, shown in the following example, you can see how the definition of
Request | d iscarried out.

<l t enSear chResponse xm ns="
http://ecs. amazonaws. coni AWSEConmer ceSer vi ce/ 2006- 09- 13" >

h '<q)er ati onRequest >

" <Request | d>0VFYOHFBRTJGREGKES74</ Request | d>

First, you see that the value for Request | d is string. Secondly, the name of the element isRequest | d.
Third, you can see, in the XML hierarchy, how the definition of Request | d is nested inside the

Oper at i onRequest element, which isnested inside of | t er nSear chResponse. Remember, it was
the "ref" keyword that created the nesting in the WSDL .

Response Group Definitions

Response groups, except in the case of arequest error, always form part of aresponse. Each response
group is defined in the WSDL.. The following snippet from the WSDL shows the definition of the
Images response group.

<xs:conpl exType nane="| mage" >
<Xs:sequence>
<xs: el ement name="URL" type="xs:string" />
<xs: el ement name="Hei ght" type="tns: Deci mal WthUnits" />
<xs: el ement name="Wdth" type="tns: Decimal WthUnits" />
<xs: el ement name="IsVerified" type="xs:string" m nQCccurs="0" />
</ xs: sequence>
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</ xs: conpl exType>

Asyou can see, the Image response group returns the elements URL, Hei ght (height of the image),
W dth,and ! sVerified. All arerequired in the response except | sVeri fi ed, which is optional
(m nQccur s=0). You can see how these elements are displayed in a response:

<Medi um mage>
<URL>http://ecl.inmges-anmazon. conl i mages/ P/
BOOOO5TNFV. 01. _SCWZzZzZ777ZZ7_. j pg</ URL>
<Hei ght Uni t s="pi xel s">140</ Hel ght >
<W dth Units="pi xel s">99</ W dt h>

This example shows how URL, Hei ght , and W dt h are child elements.

The association between operation names and their request and response definitionsis created by the
PortType element in the WSDL, for example:

<port Type nane="AWSEConmer ceServi cePort Type" >
- .<0per ati on nanme="1|tentearch">
<i nput message="tns:|tenBearchRequest Msg" />

<out put message="tns: |tenBSear chResponseMsg" />
</ operati on>

In this example, the operation, | t enSear ch, is associated with its request and response definitions,

I t enBear chRequest Msg and | t enSear chResponseMsg. The keywords, input and output, identify

the operation's request and response definitions, respectively.

The binding segment of the WSDL specifies how operation requests and responses, defined in

Port Type, are actually transmitted over the wire using underlying transport protocols. While thisis an
interesting portion of the WSDL, it is a section that rarely changes so you need not pay much attention

toit

Binding valuesinclude HTTP GET, HTTP POST, and SOAP. SOAP is not tied to a specific transport.
SMTP, FTP, HTTP are just some of the options that can transport a SOAP request. HTTP, however, is
most commonly used. While both HTTP GET and HTTP POST are allowed, HTTP POST is preferred

because many servers place character limitson HTTP GET requests.

ECS uses SOAP, as shown in the following ECS WSDL snippet:

<bi ndi ng nanme=" AWSEConmer ceSer vi ceBi ndi ng"
t ype="t ns: AWSEConmer ceSer vi cePort Type" >

<operati on nane="I|tenSearch">
<soap: operation soapAction="http://soap. amazon. coni' />
<i nput >
<soap: body use="literal" />
</input >
<out put >
<soap: body use="literal" />
</ out put >
</ operati on>

This binding shows that ECS uses two SOAP extensions: soap:operation and soap:body.

The soap:operation element specifies that the ECS operation, | t enSear ch , in this case, is bound to a
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specific SOAP implementation. The soapAction attribute specifies that the SOAPAction HTTP header is
used to identify the ECS service, which isthe URI value of soapAction, http://soap.amazon.com..
soapAction enables Amazon web servers to determine the intent of the SOAP request without having to
examine the message portion of the SOAP payload. Specifying this URI is required to access ECS web
servers.

The soap:body element specifies the input and output details. The value in the ECSWSDL is"literal,"
which means that instead of encoding the input and output as a SOAP struct, aliteral XML document is
used. Y ou have seen that ECS responses are XML documents.

The Service segment of the WSDL specifies the web service used, which, in this case, is ECS, as shown
in the following WSDL snippet:

<servi ce nanme="AWSEConmer ceServi ce">
<port name=" AWSEConmer ceServi cePort™"
bi ndi ng="t ns: AWSECommer ceSer vi ceBi ndi ng" >
<soap: address |l ocation= "http://soap. anazon. conl onca/ soap?Servi ce=
AWBEComer ceSer vi ce" [ >
</ port>
</ service>

This information changes very rarely and so you need not pay much attention to it.

Every ECS request includes this service declaration, for example,

http://ecs. amazonaws. cononca/ xm ?
Ser vi ce=AWSECommer ceSer vi ce&

Qper ati on=It enSear ch&

Sear chl ndex=Books&

Keywor ds=Savi ng¥20M ss%20d i ver's

WSDL Location

ECS publishesits API through its WSDL. WSDL documents are available by version and by locale. The
following table shows the location of the latest ECS WSDL by locale. These URIs can be used in SOAP
requests.

Locale URL

us ht-
tp://ecs.amazonaws.com/AW SECommerceService/2007-07-16/AWSECommerceService.ws
d

UK ht-
tp://ecs.amazonaws.com/AWSECommerceService/2007-07-16/UK/AWSECommerceService
wsdl

DE ht-
tp://ecs.amazonaws.com/AWSECommerceService/2007-07-16/DE/AWSECommerceService
wsdl

JP ht-
tp://ecs.amazonaws.com/AW SECommerceService/2007-07-16/JP/AWSECommerceService.
wsdl

FR ht-
tp://ecs.amazonaws.com/AWSECommerceService/2007-07-16/FR/AWSECommerceService.
wsdl
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Locale URL

CA ht-
tp://ecs.amazonaws.com/AWSECommerceService/2007-07-16/CA/AWSECommerceService
wsdl

To access an older WSDL, insert the WSDL version between the last two path elements. For example, to
retrieve the 2006-06-28 WSDL, use the following URI:

ht -
tp://ecs. amazonaws. coml AWSECommer ceSer vi ce/ 2006- 06- 28/ AWSECommer ceSer vi ce. wsd
|

If aversion is omitted, the latest WSDL is returned by defaullt.

The specification in this example would be for the 2006-06-28 version of the US WSDL. For the WSDL
used in adifferent locale, insert the locale name after the version number. For example, to retrieve the
2006-06-28 JP WSDL, use the following URL.:

ht -
tp://ecs. amazonaws. coml AWSEComer ceSer vi ce/ 2006- 06- 28/ JP/ AWSEConmer ceSer vi ce.
wsdl

If alocaleisomitted, the USWSDL isused by default.

What is a Schema?

A schemais similar to aWSDL in that both are XML documents. Whereas the WSDL defines the web
service language used by computers to converse, the schema defines the data types used in the WSDL.

Y ou do not have to create schemas to use ECS. Those have already been created. It is helpful, however,
to understand schemas so that you can determine the data types returned in responses.

The W3C defines the base data types, which include, for example, int, string, and float. While these data
types are useful, they are not very descriptive. For example, defining every occurrence of text in an
XML document as being of type string hides the differences between text that is, for example, a
paragraph and a note. In such an application where paragraphs and notes are used, a schemawould
contain an extension of the string base class so that paragraph (<para>) and note (<note>) could be used
astagsin XML documents.

Schemas enable you to create your own data types for the purpose of identifying the content in an XML
document. All data types that you create must be based on the base data types defined by the W3C. This
is the schema namespace defined in the WSDL example above:

xm ns: xs="http://ww. w3. or g/ 2001/ XM_Schema"

The data types that can be created are either ssmple or complex. Complex types can have sub elements
and attributes; simple types cannot.

In the WSDL section of this chapter, you saw that complex types are declared as complexType. In the
following example, the element, SearchBinSet, is defined as having two child elements, Bin and
NarrowBy.

<xs: el ement nane="Sear chBi nSet ">
<xs:conpl exType>
<Xs:sequence>
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<xs:element ref="tns:Bin" mnCccurs="0" maxQccur s="unbounded" />
</ xs: sequence>
<xs:attribute nane="NarrowBy" type="xs:string" use="required" />
</ xs: conmpl exType>
</ xs: el emrent >

The NarrowBY attribute is defined in terms of a base type, string. The Bin parameter, however, is not.
That means that Bin is defined elsewhere in the schema. Schema syntax, like WSDL syntax, calls for
using the keyword "ref" if the element is defined el sewhere in a schema.

The next step in understanding Bin would be to see its definition in the schema. It might be that all of
Bin's sub elements are defined by base types. In that case, the research would be over; you would have

the full definition of SearchBinSet and it's child elements. If, however, Bin contains more "ref's," you
would repeat the search for the child elements until you reached element type definitions that used base
types, such as,

name="Bi nl t enCount" type="xs:string"

Schema Locations

ECS provides schemas for validating the XML in SOAP requests and for specifying item attribute types
in responses. XML schemas are available by version and by locale. The following table shows the
location of the latest ECS XML schema, by locale:

Locale URL

us http://ecs.amazonaws.com/AWSECommerceService/ AW SECommerceService.xsd

UK http://ecs.amazonaws.com/AWSECommerceService/l UK/AWSECommerceService.xsd
DE http://ecs.amazonaws.com/AWSECommerceService/ DE/AWSECommerceService.xsd
JP http://ecs.amazonaws.com/AWSECommerceService/ IPPAWSECommerceService.xsd
FR http://ecs.amazonaws.com/AWSECommerceService/FR/AWSECommerceService.xsd
CA http://ecs.amazonaws.com/AWSECommerceService/ CA/AWSECommerceService.xsd

To access an older schema, insert the schema version between the last two path elements. For example,
to retrieve the 2006-06-28 schema, use the following URI:

ht -
tp://ecs. amazonaws. com AWSECommer ceSer vi ce/ 2006- 06- 28/ AWSECommer ceSer vi ce. xsd

This specification would be for the 2006-06-28 version of the US schema. For the schemaused in a
different locale, insert the locale name after the version number. For example, to retrieve the 2006-06-28
JP schema, use the following URI:

ht -
tp://ecs. amazonaws. comi AWSEComer ceSer vi ce/ 2006- 06- 28/ JP/ AWSEConmer ceSer vi ce.
xsd

If thelocale is omitted, the US schemais used by default.

ECS Terminology and Basic Concepts
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This chapter introduces you to ECS terminology and concepts. Many of the conceptsintroduced in this
chapter are explored in greater depth in later chapters. The concepts are briefly presented here so that
you have a broad understanding of ECS and have a context in which you can place the specifics that are
presented in later chapters.

ECS terminology and concepts are presented in the following sections:

» The Marketplace

* Vendors on Amazon

* ltemsfor Sale

* Summary of ECS Operations
» ECS Developer Community
» Example ECS Web Sites

» ECSDeveloper Aids

The Marketplace

Amazon started in atwo-bedroom house in Seattle. The location was chosen because of its proximity to
Ingram, a book wholesaler and because of the wealth of talented programmersin the area. In the garage
of that house, Jeff Bezos, the CEO of Amazon, stockpiled books and set up three Sun Microsystems
computers to take book orders online. In 1995, Jeff opened his online bookstore to the public. At that
time, there was only one kind of seller, in fact, there was only one seller, Jeff . He only sold one type of
product: books. Soon after the start of Amazon, the garage became too small to run the business.

Since 1995, the number of sellers has grown, the types of sellers have grown, and the product offerings
have grown. All of these sellers come together to sell their items on www.amazon.com, in what is called
the "marketplace.”

Merchanbiz
Pro Merchan

Marketplace

Individual sellers cannot have their own storefront in the marketplace. Pro Merchant Sellers and
Merchant@ vendors can. Individual sellers can, however, set up their own storefronts outside of the
marketplace. These storefronts can be accessed through www.amazon.com. Amazon refers to these
stores as zShops.

ECS reguests cannot access zShops. This usually has little impact on product searches because zShop
owners can aso list their items for sale in the Amazon marketplace.

Vendors on Amazon
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Amazon has, over time, added many different kinds of vendors for different reasons. Some vendors were
invited to become part of Amazon to increase the breadth of products offered. These vendor types are
called Merchants@. Other vendor types were added, essentially, as middlemen to increase the sale of
items on www.amazon.com. These vendor types are called Associates.

The accumulation of all of these types of vendors has made the picture alittle complex and the
terminology for those vendors a bit tricky.

This section describes all of the vendor types on Amazon. This information isimportant for several
reasons. First, you might want to become a vendor on Amazon. This section will help you decide which
type of vendor to become. Second, the terms used for vendors, such as "sellers’ and "merchants’ are
used liberally in the ECS API. Understanding the vendor types will help you understand the purpose of
the ECS operations and help you interpret the results.

On ahigh level, vendors can be divided into three groups, as shown in the following figure.

g

-

S
/

Sellers

Merchanis

Associates

‘“‘-R____

These vendors are differentiated in the following ways:

-

» Associates—Individuals or companies that do not sell their own items. Instead, they earn sales
commissions by using their own web site to persuade customers to buy items that are for sale on
WWW.amazon.com.

» Sdllers—Individuals or companies that sell their own items. Most, but not al of these sellers
warehouse their inventory and fulfill their purchase orders.

» Merchants—Companies invited by Amazon to sell their items through www.amazon.com. These
companies warehouse their own inventory and fulfill their purchase orders. Amazon, itself, isa
merchant. Anindividual or company cannot apply to become a merchant. They can, however, apply
tobeaSeller.

Keep in mind that anyone can become one of the vendors on the | eft half of the circle. That is not the
case with the right half of the circle. To become an Associate or one of the sellers, see the chapter,
"Getting Set Up."

The picture gets alittle more complicated and the terms get a bit more convoluted when different types
of sellers and merchants are added.
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The following sections explain in detail al of these vendor types. ECSis able to access the items sold by
all of these vendors.

Associates

An Associate advertisesitems sold by Amazon and the Associate puts links on their website that enable
customers to purchase those items. When the customer uses that link to purchase an item, the Associate
receives acommission varying from 4% to 8.5% of the sales price.

Being an Associate is an interesting business proposition. As an Associate, you don't have to own any
items, warehouse items, package and mail the items, or handle the purchase and order conformation
messages. Y ou don't even have to pay to be an Associate. All you have to do is build aweb site that
refers customers to Amazon.

In the ECS API, the AssociateTag. parameter holds the Associate's ID. Y ou get this ID after signing up
to become an Associate, which is explained in the chapter, "Getting Set Up." Putting your Associate ID
in ECS cart requests ensures that you receive a commission for your referrals.

Compensation Details

Referral fees are paid on a quarterly basis. Approximately thirty days following the end of each calendar
guarter, Amazon either:

» Send you a check for the referral fees earned.
» Send you a gift certificate good for purchase of Products through the www.amazon.com, subject to
our standard terms or conditions.

« Directly deposit the referral fees earned into your bank account.

Amazon offers Associates a choice between two compensation plans, the Classic Fee Structure and the
Performance Fee Structure. Associates may select either structure at any time during the quarter. The
deadline for making a selection is 11:59 PM (Pacific Time) on the last day of the quarter. At the end of
the quarter, your most recent selection will be used to calculate your fees for the whole quarter. Y ou will
remain enrolled in the plan for the following quarter unless you choose otherwise. New Associates are
automatically be enrolled in the Performance Fee Structure plan.

The following sections describe each compensation plan. For afull description of the terms and
conditions of being an Associate, see http://affiliate-program.amazon.com/gp/associates/agreement.

Performance Fee Structure Plan

The Performance structure enables you to earn referral fees that are commensurate with the volume of
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referrals you generate. The higher your referrals, the greater your earnings. The only exception to that
rule isthe sale of computers, both laptop and desktop. Those referral fees are always 4%.

Under the Performance Fee Structure, the referral rate ranges from 4% to 8.5%. Therate is based on the
total number of shipped items during a quarter from both Amazon and third-party sellers. The samerate
applies equally to Amazon and third-party items. The following table shows how the rates change by the
volume of referrals.

Total Items Referral Fee Rate
Shipped

1-20 4.00%

21-90 6.00%

91-330 6.50%

331-940 7.00%

941-1880 7.50%

1881-4700 8.00%

4700-9400 8.25%

9401+ 8.5%

Classic Fee Structure Plan

Sellers

The Classic Fee Structure plan uses afixed referral rate. Associates earn a 4% referral fee on items
offered by Amazon or by third parties. The only exception are the sales of computers, both laptop and
desktop. Those referral fees are capped at $25. No other product lines have their referral fees capped.

Sellers are individuals or companies that sell their own items. For most sellers, the items they sell must
already be for sale on Amazon. The exception is the Amazon Advantage seller, who sellsitemsthat are
not on Amazon.

There are three categories of sellers, as shown in the following figure.

Il ual
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The following sections describe each seller type.
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Amazon Advantage Sellers

Amazon Advantage sellers partner with Amazon to sell their items. These sellers are individuals or
manufacturers that are selling items that are not sold by Amazon. For example, if you are an author, you
might want to advertise your book to the millions of registered Amazon customers.

Vendors admitted into Advantage place their inventory into Amazon's warehouses. Amazon handles
customer fulfillment, account management, online order receipt and confirmation, and provides
customer service seven days aweek. Items are available to ship to customers within 24 hours.
Advantage sellers can log in to their online account to confirm purchase orders, add titles, and review
sales reports. For these services, Amazon charges 55% of the sales price.

To become an Amazon Advantage seller, see the chapter, "Getting Set Up."

Individual and Pro Merchant Sellers

Sellers and Pro Merchant sellers can be individuals or companies. Both sell itemsthat are for sale on
www.amazon.com T he differences between the two are:

» Pro Merchant sellers sell in greater volume than individual sellers

» Pro Merchant sellers are offered other tools beside the ECS API to manage their sales and inventory.
These tools are not covered in this guide. For more information, see
http: //mww.amazon.com/gp/hel p/customer/display.html/104-6403093-2058325%ie= UTF8& hodel d=1161306.

» Thefeesfor doing business differ between sellers and Pro Merchant sellers.

Individual and Pro Merchant Seller Fees

Some of the fees that Individual Sellers and Pro Merchant Sellers pay are different:

* Individua Sellers pay a per-transaction fee of $0.99. Pro Merchant Sellers do not.
» Pro Merchant Sellers pay a monthly subscription fee. Individual Sellers do not.

Some fees Individual and Pro Merchant Sellers pay are the same:

e Commission of 6 to 15 percent of the sales price
* Variableclosing fee

Amazon collects from a buyer the price of the item plus the shipping charges, subtracts all appropriate
fees, and automatically transfers the earnings to the seller's checking account every fourteen days.

Seller Commission Fees

Commission fees are based on the product category, as follows:

Commission Fee Product Category

6% Computers

8% Camera & Photo, Cell Phones & Service, and Electronics items
10% Items in the Everything Else Store

12% Musical Instruments
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Commission Fee Product Category

15% All other product categories

Seller Closing Fees

Closing fees are based on shipping costs and the product category. To view the most updated list of
closing fees, go to: http://mww.amazon.conv/gp/hel p/customer/display.html ?nodel d=1161240.

Individual Sellers

Selling your pre-owned and new items at Amazon.com is fast, easy, and doesn't cost a penny until the
item sells.If an item does not sell within 60 days, the listing is closed and an Email is sent notifying you
that your listing has ended. The Email describes how to relist your item

Amazon offers many forums for sellersto discuss issues and get tips for being successful. To read those
forums, go to: http://mww.amazonsellercommunity.com/forums/index.jspa.

To sl items:

1
2.

Register to become an individual seller by referring to the chapter, " Getting Set Up."
Find the item you are selling by 1ooking on www.amazon.com.

If theitem you are selling is not on www.amazon.com, you cannot be an Individual Seller. Y ou can,
however, be an Amazon Advantage seller.

. On the www.amazon.com web page that shows your item, click the " Sell yours here" button, as

shown in the following figure.

Have one to sell? | Sell yours here |

Clicking this button opens the first of several web pages that ask you to specify the condition and
price of your item.

. Fill out this sequence of web pages.
. To confirm your listing, go back to the item's web page on www.amazon.com and click the "used and

new" link, as shown in the following figure.

28 used & new available from $£7.33

The sellers displaying the item for sale are displayed on the web page, as shown in the following
figure. Make sure your seller 1D is displayed.

$7.33 Used - Like New Seller: + In Stock. .!u-‘! Add 1o Cart
& Low PRICE Comments: 2006, powells chicaga . graltpessfrom IL, United ar
Paperback. Fine, May Rating: rirdnindr 070, ' o Zign in to turl_ﬂ on 1-Click
have slight shelf- positive ratings over EXD!?dElEd shipping ardering.
wear, the past twelve months avalable o .
{4239 ratings) » International shipping Safe buying guarantee.
qs). .
Seller has 4234 lifetime available
ratings. e See shipping rates

6. Ship your item to a buyer when Amazon notifies you, by Email, that your item has sold.

Pro Merchant Sellers
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Individuals or companies that sell in high volume benefit from becoming a Pro Merchant Seller.
Deciding whether to upgrade from an Individual Seller to a Pro Merchant Seller comes down to doing
the math. If you are not selling in high volume, it is more economical to pay the fees for an Individual
Seller. High volume sellers save money by being Pro Merchant Sellers. To calculate the breakpoint, use
your sales statistics with the fee structures outlined in the previous section, "Individual and Pro
Merchant Seller Fees."

Becoming a Pro Merchant gives you access to the powerful Inventory Reports tool that enables you to
view orders, sold listings, and current open listings. Pro Merchants also have access to the Inventory
Loader tool that enables you to list and manage dozens—even thousands—of listings at once. Finally,
Pro Merchants are welcome to sell an unlimited number of itemsin Amazon's marketplace and in
Amazon.com stores.

Upgrading from an Individual Seller to a Pro Merchant Seller is easy. For more information, see the
chapter, "Getting Set Up."

Pro Merchant tools are not discussed in this guide. For more information, see
http: //mww.amazon.convgp/hel p/customer/di splay.html/104-6403093-2058325%ie= UTF8& nodel d=1161306.

Merchants

A merchant is a company that sells their items on www.amazon.com and handles their own order
fulfillment, returns, and customer service. The only exception is Amazon, which is also a merchant.

Individuals and companies cannot apply to become a merchant. They are selected by Amazon to
increase the breadth of offerings on www.amazon.com. Although most companies are not eligible to be
amerchant, this section briefly describes merchants because ECS operations access items sold by
merchants. In fact, the vast mgjority of items sold on Amazon are sold by merchants.

There are two kinds of merchants, as shown in the following figure.

/s rchants
Merchants{
||"I Sellers Pro e
Merchants Mearchants@
Sellers

Associates

Merchants@ sellers are so-called because they appear on Amazon's retail website. They use Amazon's
Seller Central to create their own detail pages, configure their own store front, and create their own
promotions. For more information about SellerCentral, see http://sellercentral .amazon.com.

Merchants@ Pro Merchants

The business relationship between Merchants@ Pro Merchants and Amazon is very similar to that used
by Pro Merchant Sellers. Fees are based on subscription prices, commission and closing fees. The
differenceisthat Merchants@ Pro Merchants can use SellerCentral tools to create and modify product

pages.
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Merchants@ Sellers

This class of sellersisthe most elite. Membership is restricted to some of the largest companiesin the
world. Examplesinclude Nordstrom, Pete's Coffee & Tea, Circuit City (both from a drop ship and
in-store pickup point of view) and Ingram Micro (PC Store).

Merchants@ Sellers can create web pages that are displayed by www.amazon.com. They use

SellerCentral to manage their inventory. Their business relationship with Amazon is specified in
customized contracts.

Amazon
The largest seller on www.amazon.com is Amazon. It is considered a merchant. Its merchant ID isthe
default value for the ECS operation parameter, Merchantld, which means that if you do not specify
another merchant or seller, search results will return items sold by Amazon.

Amazon's merchant ID varies by locale, asfollows:

Locale Merchantld Value Domain Name

us ATVPDKIKXODER WWW.amazon.com
CA A3DWYIK6Y9EEQB WWwWWw.amazon.ca
DE A3IWKAKR8XB7XF www.amazon.de
FR A1X6FK5RDHNB96 www.amazon.fr

JP AN1VRQENFRJINS WWW.amazon.co.jp
UK A3P5ROKL5A10LE WWW.amazon.co.uk

Silver, Gold and Platinum Merchants
Amazon offers merchants three levels of service:

o silver
» gold
 platinum

These merchants use a different technology than ECS to do business with Amazon. Silver, gold, and
platinum merchant items are returned by ECS operations, however. For that reason, these merchant
types are described here.

Silver Merchant

A silver merchant is a partner who sells items on www.amazon.com using the Merchants@ technology
platform. Silver merchants:

» Pay amonthly fee

» Do not sign a contract

 Share amerchant attributes file: us-stores/merchants/silver.awobs
Have the ability to create new ASINs

Have the ability to win the buy box
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* Do not have a storefront on www.amazon.com

A silver merchant does not get as many features as a GoldMerchant or a PlatinumM erchant.

Thereis a SilverMerchant search index, which is used to return items only sold by Silver Merchants.
This search index is a subset of the Merchant index, which istypically used instead. With the Merchant
index, you can search using any Mer chant | d. With the SilverMerchant index, you can only use a

Mer chant | d that belongs to a Silver Merchant.

Gold Merchant

Gold merchants have everything silver merchants have, plus a customizable storefront. Gold merchants
choose a primary product line. Their storefront gets the browse structure and the look, feel, colors, and
tab of that product line.

Gold merchants have written, multi-year contracts.

Platinum Merchant

Platinum merchants have everything gold merchants have, plus the means to create their own browse
tree and provide a fully customized look and feel, including a supertab, subnav, custom color, and
eyebrows.

Platinum merchants have written, multi-year contracts.

Items for Sale

www.amazon.com lists hundreds of thousands of items for sale. Most of these items are warehoused and
sold by Amazon or other large merchants, such as Nordstrom. All of these items are part of the Amazon
marketplace.

In addition to large merchants selling items, individuals and companies also sell items that can be found
using www.amazon.com. Some of these sellers have their own storefront on Amazon and their items can
only be found in the their store. Most sellers, however, list their items in the Amazon marketplace as
well asin their stores.

ECS operations only enable you to retrieve items that are stored by Amazon. ECS does not enable you
to add items for sale to Amazon. Sellers, such as Amazon Advantage sellers, who do add items to
Amazon's catalog do so under a separate agreement.

Item ldentifiers

All items for sale on www.amazon.com have identifiers. There are four major kinds. The first two
identify items regardless of whether or not they can be purchased:

» ASIN—(Amazon Standard Item Number) An a phanumeric token that uniquely identifiesitemsin the
Amazon marketplace.

All itemsin the marketplace have an ASIN. Thisis, by far, the most common identifier. ASINs are
used by the majority of ECS operations.

* Listingld—An aphanumeric token that uniquely identifies itemsin a Pro Merchant Seller's store,
called azShop, or aMerchant@'s store.

Listing IDs are much rarer. They are assigned to items sold by Pro Merchant Sellers who sell itemsin
their own stores.
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The second two identifiers identify items that can actually be purchased:

OfferListingld—An aphanumeric token that uniquely identifies items in the Amazon marketplace
that can be purchased.

All itemsin the marketplace that can be purchased have an OfferListingld. Thisis, by far, the most
common identifier for items that can be purchased.

Exchangel d—An alphanumeric token that uniquely identifiesitems for salein a Pro Merchant Seller's
zShop, or aMerchant@'s store that can be purchased.

Exchangel ds are much rarer than OfferListinglds because few items on www.amazonn.com are only
availablein asdler's store.

Other Item Identifiers

Amazon has other item identifiers but these are rarer and they can be used in fewer ECS operations:

UPC—(Universal Product Code) A 12-digit item identifier used in the US and CA locales. The UPC
isidentifier used in barcodes.

EAN—(European Article Number) A 13-digit equivalent of the UPC that is used in Europe for
products and barcodes.

JAN—(Japanese Article Number) The equivalent of the EAN that is used in Japan for products and
barcodes.

ISBN—(International Standardized Book Number) An a phanumeric token that uniquely identifiesa
book. A book's EAN istypically set equal to the book's ISBN.

SKU—(Stock Keeping Unit ) A merchant-specific identifier for a purchasable good, like a shirt or
chair. Amazon's version of the SKU isthe ASIN.

Amazon assigns items with SKUs an ASIN. If you had to search by SKU only, you would have to
search each merchant's items independently because SKUs are not unique across all merchants.
Several ECS operations enable you to search by SKU but the merchant must also be identified in the
same request.

All itemsin the Amazon marketplace have an ASIN even if they also have one of the identifierslisted
above. Only afew ECS operations can use these identifiers. That functionality is presented as a
convenience function. Y ou would typically only use one of these identifiersif you knew it but did not
know the item's ASIN.

Summary of ECS Operations

In ECS, the term "operation™ is synonymous with the terms function and method. ECS operations are
included in every request and they cause ECS web servers to take some action, for example, to find
itemsin Amazon's databases or to find similar items. Think of each ECS operation as a different means
of querying Amazon's databases for information. ECS does not offer any operations that place
information on Amazon databases.

The following sections provide an overview of ECS operations.

Find Items

Use the following ECS operations to return alist of items that satisfy your search criteria.
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ECS Operation

| tenBear ch

Sel | er Li sti ngSearch

Li st Search

SimlarityLookup

Description

Find items that are sold on www.amazon.com by merchants and
most sellers.

Find itemsthat are only in aseller's store.

Find customer-created lists in which customers specify items they
would like to receive as presents.

Find items that are similar to ones you've already found..

Find Out More About Specific Items

Once you use the ECS operations in the previous section to get alist of items that match your search
criteria, you can use the following ECS operations to return additional information about specific items.

ECS Operation
It enLookup
Li st Lookup

Sel | er Li sti ngLookup

Shopping Cart

Description
Returns descriptions of specified items.
Returns descriptions of the items on a customer's|ist.

Returns descriptions of specified itemsin a seller's store.

Once customers find items they want to purchase, they put them in a shopping cart. The following ECS
operations enable you to implement a fully-featured E-commerce shopping cart.

ECS Operation Description

CartCreate Create a shopping cart and add an item(s).

Car t Add Add items to the shopping cart

Cart Modi fy Add to or removeitems that are already in a shopping cart.

Cart C ear Remove all of the items from a shopping cart
Cart Get Retrieve the contents of a shopping cart with updated price and availability inform-
ation.

Customer Content

Amazon encourages customers to participate in the Amazon community, for example, by submitting
reviews of sellers and items for sale, and by creating birthday lists, wedding registry lists, and baby
registry lists that others can use as a guide for purchasing presents. Use the following ECS operations to
find customer IDs and all of the information that they have chosen to make public.
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ECS Operation Description
Cust omer Cont ent Sear ch Search for customers.
Cust omer Cont ent Lookup Look up information about a specific customer, such astheir

wishlists, which the customer has made public.

Seller Information

Many sellers on Amazon are unknown to the buyer. The following ECS operation returns customer
feedback and other information about sellers.

ECS Operation Description

Sel | er Lookup Returns information about a specific seller.

Other Operations

ECS Operation Description

Br owseNodelLookup | Amazon uses browse nodes as ameans of organizing the millions of itemsin
their inventory. One browse node, for example, might be "Carving Knives."
All items associated with this browse node would have something to do with
carving knives. This browse node might be the child of a more general
browse node, "Cutlery." Br owseNodeLookup enables you to find a browse
node, its ancestors and progeny.

Hel p Returns information about ECS operations and response groups.

Transact i onLookup | Returnsinformation about a customer's purchase.

ECS Developer Community

There are many thousands of people devel oping applications using ECS. That means that thereisa
wealth of knowledgeable people who can help you with questions you might have. To facilitate that kind
of discussion, Amazon sponsors a number of online support forums that you can take advantage of .

The best place to start is at http://devel oper.amazonwebservices.com. On this web page you'll find:

» Resource Center, which provides links to ECS release notes, the ECS Developer Guide that you're
reading now, code samples, developer tools, ECS-related articles, tutorials and books.

« Discussion Forums, which provide ECS devel opers a place to share their experiences and questions.
Choose the Amazon Web Services link. The next page gives you the chance of linking to the ECS
Developer Forum.

There's also alink under this heading for forums that take place in Japanese and German.
* Solutions Catal og, which provides answers to specific questions.

Another good source of information is the ECS blog, which you can find at http://aws.typepad.com.
Y ou can find the Japanese version of the blog at http://aws.typepad.com/aws jp/.
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Example ECS Web Sites

Sometimes, the best way to get afeel for anew API isto see the final product. Take alook at the
following web sties that are powered by ECS to see some of the interesting things ECS enables you to
do:

» Specialty site merchandising across many product categories
e Thrift_ Books

ECS Developer Aids

ECS has been around along enough that some devel opers have created tools that make the job of
creating your online, ECS-driven store easier to build. The following sections provide links to some of
those websites.

Store Builders

Store builder applications create part or al of awebsite for an Amazon Associate, Marketplace Seller, or
Merchant. Store builders make it easy for less technical vendors or website ownersto create a
customized web experience for their customers. The following sites offer store builders or tools that help
you enhance your store:

» Associate Engine

* Amazon Products Feed
» Associates Shop

» ActiveCircle

e Mr. Rat

Amazon Marketplace Management Software

Sellerswho sell in large volume need the help of inventory management tools. The following websites
offer such tools:

» Sdller Engine
* Monsoon Retail
» Scout Pal

Integration Software Services

Perhaps you want to work with a company to help integrate ECS into your online stores. The following
development groups offer this service:

e Mercent
* Monsoon Retail

Visual Introduction to ECS

The previous chapter gave an overview of all ECS operations. Sometimesit is helpful to seethemin
action. ECS functionality isimplemented on www.amazon.com. This chapter provides a series of
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screenshots from www.amazon.com. The parts of the web pages that demonstrate ECS functionality are
labeled.

The labels show three kinds of implementations:

e Operations
* Response groups
» Elementsin the response

ECS only provides data; it does not provide HTML. www.amazon.com shows one way of displaying
ECS functionality. Y ou might find a better way.

The web pages labeled in this chapter demonstrate:

» Finding Items

 Finding Out More About an Item
» Getting Seller Information

* Implementing a Shopping Cart

Finding Items

Typically, thefirst task a customer undertakesis searching for an item. The following web page from
www.amazon.com shows the implementation of thistask using, in particular, | t enSear ch and

ItemL ookup requests.
amazoncom Yo | fogks | o35 | Your Account | W Cart | Your ists @ 1| Heo | i)
S aced L i Copcrata | Amaon | Sél¥er | Bagsh | yeutocks

(A0 Web Search )

Books

“Saving Miss |;|iu.,.-'.,'-‘\+llemSearch Searchindex parameter | ‘\f ltemSearch Keywords parameter |

Narrow or Expand Results Showing 12 Results ItermLookup llemSearch Sort by | Relevance v (60
L Sort Parameter
Expand . . " . -

Remd gl of Leadership, Loyalty and Listmania?
Faperback - Mar 29, 2006)

Author ltemSearch parameter |

Business & Investing (2
Biographies & Memoirs (2
Entertainment (1)

CustomerReviews
Tony

Hi s Skinwalkers (Joe Leap i warner Brothers boxsets!
Law (1 e Mass M Pég responsgg ou}p ) *updated®: A list by dvd
Nonfictio ‘w - aficionado
Literatyr Availability element

A Child UV Tew: $7.9¢ ItemSearch Availability Y

H browsenodes Used & new from 3% parameter b,

Traver

) P
SearchBins er Editions: Hardeover, School & Library Binding, Audio Cassette -
Narrow by Condition response group E
Used ! T The Essential Holme s Wection | =ec e AlternateVersions lyte:
- dister=Thinions, & Oliver response group
parameter st by
G hard A. Kevin S Currie

le\i:rnble Not available in  Vendell Holmes, Jr. by Cliver W
- . ECS osner (Paperback - Jan 1, 1937)
ItemSearch Condition F Create & Listrnanial list

So You'd Like to...

: rameter
Buy new: $ 0 InSteck pal Search Listmanial

d Used & new fgfim $10.56 @

The top entry fields show a drop down menu equal to search indices, and atext entry box for a keyword.
Both of these parameter values are required for an | t enSear ch request. The result, shown in this page,
displays many of the elements returned by the ItemAttributes response group.
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Finding Out More About an Item

If the customer clicks on the first image in the previous screenshot, the equivalent of an ECS

I t enLookup request is sent. The following page shows the elements returned by such arequest and
some of the functionality implemented to move the customer to the next stage, such as getting seller
information and adding the item to an ECS remote shopping cart.

RS

| — CartAdd H =) Add to Shopping Cart | >
| 1 Lalalaialyl . : Title elemeant l G“
Author element Zlan in to turm en 1-Click
List P ardanng.

Saving Miss Oliver's rice: $13.10 & le for FREE Super Saver Shipping on orders
— FormattedPrice element | More Buying Choices

Mediumimage element

vailability: In Stock, Ships from and sold by Amazen.com. >

I T —
ItemLookup with ay, MovembeP1? Order it in the nd Sve gre to
I pe e up [Pa¥ Shipping ot heckout. Sea cerai] NOt SUppOrted [(ve-22
iee lyrger irnyge g po group by ECS
H . 3qa1 P Add to Wish List
Wlishar: lgarn how customars can ch ff 31used & new Jualable from § Availability element

Add to Shopping List
NEW LISTI Learn rors.

ingide thiz bagk.

Totalltemns elemant (Info only,
function not suppaorted in ECS)

Arg voy the publizher or ayuthor? Legrm
hew drnazon can hels vou rmaks thiz
book an eBook.

Mot supportead Add to Wedding Registry

by ECS

Add to Baby Registry

Tell a friend

Better Together
i with Courage: The Backbone of Leadership by Gus Lee today!
Buy Together Today: $31.55

{ g Buy both now! |

Smalllmage element

Getting Seller Information

If the customer clicked on the link, "31 used and new" in the previous screenshot, the following
information is displayed about vendors selling the item. Because the customer is deciding at this point
whom to buy the item from, much of the functionality implemented on the following web page has to do
with getting to know the seller better.

New (21 from $11.64) Used (9 from $12.66) Collectible (1 from §17. 9_D‘//“ SearchBins response group
» Buying frorm AMSI0T T
L

o S—
= - - opping Cart or 1-Click, Learn more about Safe Onlinl Saller response group 4 quarantes,
OfferSummary response group,

LowestMewPrice element |

Ready to buy?

Seller Information

Condition

Sign in to turn on 1-Click
erdering.

SellerLookup [ E o s

Condition element shipping: In Stock. Ships from WI, United States Expedite
available. See shipping rates.

Comments: BRAND NEW ., 176

Add 10 Cant

over the past 12 months (33937 or
£ign in to turn on 1-Click
ordering.

$11.65 New

SellerRating element

P po
fitne ratings
Shipping: In Stock. Ships from SC, United States Ses shipping rates.

Comments: Gift Quality We ship fram the Closest of S Locations based
on your ship to Address) Orders Processed Immedistely! Order be... (

more )

Implementing a Shopping Cart
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If the customer clicked the "Add to Cart" button in the previous screenshot, their cart would be
displayed, as shown in the following figure. Most of the functionality on this page deals with modifying
(Car t Modi fy) theitemsin the cart.

cus'tcmer?
(7} See more items like I = §13.10 - —

| thase in your cant Not supported subtatal = § 1 o
b}' ECS Maka any changes balodk kil

Shopping Cart Items--To Buy Now Send CartModify Price: Quy:

'® Shopping Ca

request
[“'“o'd‘{:d Saying Miss Oliver's: A Novel of Leadership, Loyalty and Changs - $13.10
on Sekel  Stephen Davenport; Paperback You
In Stock - —
CartMOdlfy' CartModify, Lovalty and Changs b
Action=SaveForLater Quantity=1 Stephen Davenport
®eciigible For FREE Super Saver SRERTG -

32" Stereg TV

Sony
(KY-32542) by Sony

m Elite Forces: N
SEALs Weg

ons of

R e T B
CartModify, Y by ECS

Quantity=0

Customers who bought the items in yvour shopping cart also bought:

e Courgge: The Bachuune U e
« [Dafining Moments: When Managers Must Chaose Betwesn Right and Right by Jaseph L., Jr. Badaracco
* Let Me Finish by Roger Angell
.
.

Mass Destruction (Bog -
®P Compatible) by
ValuSoft

Q Infinity Prmus 250

ingle to ek

by

Infimity

¥ View & edit Your
Good to Great and the Social Sectors: 4 Monograph to Accompany Good to Grest by Jim Collins Brovsing Histor

Late Wife: Pogms (Southern Messenger Pogts Seres) by Claudia Emerson

Organization of Items for Sale on Amazon

For avast mgjority of customers, their first task when coming to an e-commerce website is finding
something to buy. They might want to buy a camera, abook, or a piece of jewelry. If you were to walk
into a store with relatively few items for sale, the task of finding what you want might be easy. If,
however, the store you walk into has thousands of shelves and hundreds of thousands of items for sale,
finding what you want presentsits own challenge. In such a store, a good store owner would arrange
itemsin away that would help customers quickly find the items they want to buy. Such is the case with
Amazon.

Amazon has literally hundreds of thousands of items for sale. ECS operations and response groups give
you the tools you need to find the items in the store that you want quickly. Before understanding the
search mechanisms that ECS operations provide and the filtering mechanisms that ECS response groups
provide, it isimportant to first understand the way in which Amazon groups items for sale.

This chapter explains how Amazon organizes items in the following sections:

* Item Organization
» Browse Nodes

» Search Indices

» Variations

e Collections

o Tags

e Lists

e Accessories

Item Organization

The mechanisms used to organize items for sale in Amazon are:
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» Browse nodes
» Searchindices
» Variations

e Collections

e Lists

» Accessories

Note
=
Y ou will sometimes see in responses another organizing tool called Pr oduct Gr oup. This
isan older concept in Amazon's database design and it has been superseded by browse
nodes and search indices. None of the ECS operations use Pr oduct Gr oup asan input
parameter

Browse Nodes

Amazon uses a hierarchy of nodes to organize itsitems for sale. Each node represents a collection of
items for sale, such as Harry Potter books, not the items themselves. ECS calls the nodes, browse nodes
because the customer can browse through the nodes to find the collection of items that interests them.
For example, the customer might be interested in the browse nodes Literature & Fiction, Medicine,
Mystery & Thrillers:, Nonfiction:, or Outdoors & Nature.

Browse nodes are related in a hierarchical structure; each browse node can be aleaf node or a parent
node. A leaf node has no children nodes, a parent node does, as shown in the following figure:

Root Browse
Mode
Shoes
Parent Browse
Modes
Men's Women's Children's
Leaf Browse
Modes
Boaots Sneakers Heels
Note
=
Thefigureisrepresentational in nature and should not be construed to be the real browse
node hierarchy used by Amazon.
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Asyou can seein this example, the different levels of the hierarchical tree of nodes provides an
organizational principle that is used to catalog and find items. The nodes progress from general to
specific. For example, atop level browse node might be "Shoes." It's child browse nodes might be
"Men's Shoes," "Women's Shoes,” and "Children’'s Shoes." Child browse nodes are subsets of the
parent’s product category. Navigating down the tree refines the search for items from the general to the
specific. Going up the tree generalizes the search from the child browse node toward the root node.

This section describes browse nodes in the following sections:

» Browse Node Properties

» Browse Nodes and Items

» Browse Node IDs

» Browse Node and Search Indices
 Finding Browse Nodes

Browse Node Properties

Browse nodes have the following properties:

» Name—Describes the items associated with the browse node, such as "Mystery & Thrillers."

» ID—A positive integer, for example, Literature & Fiction: (17), Medicine: (13996), Mystery &
Thrillers: (18), Nonfiction: (53), Outdoors & Nature: (290060)

* Potentialy, child nodes
 Potentialy, parent nodes

For example, the following XML response shows a browse node whose ID is 163357 and name is
"Comedy."

<Br owseNode>
<Br owseNodel d>163357</ Br onseNodel d>
<Name>Conedy</ Nanme>
<Chi | dren>
<Br owseNode>
<Br owseNodel d>599826</ Br onseNodel d>
<Nanme>Boxed Set s</ Nane>
</ Br owseNode>
<Br owseNode>
<Br owseNodel d>538712</ Br onseNodel d>
<Name>Afri can Ameri can Comedy</ Nanme>
</ Br owseNode>
</ Chi | dren>
<ltenp
<Ancest or s>
<Br owseNode>
<Br owseNodel d>549726</ Br owseNodel d>
<Nanme>Per f or mi ng Art s</ Nane>
</ Br owseNode>
</ Ancest or s>
</ltenr

In this example, the Comedy browse node has two child browse nodes, "Boxed Sets' and "African
American Comedy," and one parent node, "Performing Arts.”

Root Category

Search results can return with items listed under multiple browse nodes. Some nodes, however, are more
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relevant that others. The | sCat egor yRoot response tag identifies which browse node is the most
relevant for an item in a specific marketplace. This functionality helps vendors classify itemsfor sale.

The element applies to the marketplace specified in the request. So, it is possible for the
| sCat egor yRoot value to be different across marketplaces.

Note

==

Thel sCat egor yRoot valueis not useful in the Books search index.

Browse Nodes and Items

Browse nodes are categories into which items for sale are organized. A single node might have many
items associated with it, as shown in the following figure.

Chambar of Secrets Prisoner of Azkaban

Half Blood Prince  Sorcener's Stone

In this example, six items (Harry Potter book titles) are associated with the browse node: Harry Potter
Books. Thisnode is aleaf node and a child of the Books parent node. As the figure shows, many items
can be associated with a single browse node. What all of the items have in common is described by the
name of the browse node

On the other hand, a single item can belong to more than one browse node, for example, a book might
belong to the Books and TopSellers browse nodes.
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Browse Top
Modes Sellers
Itexrry
Harry Potter
and the
zoblet of Fire

At alater time, when the book comes off of the top sellerslist, the book will be removed from its
association with the TopSellers browse node. In this way, you can see that the association between items
and browse nodes is dynamic.

Browse nodes are created and deleted as items demand. When, for example, a new toy or group of books
starts selling briskly, a node would be created for it. For example, when pet rocks were popular, a node
would have been created for pet rock items. When the sales of pet rocks declined significantly, the node
would have been deleted. As you can see, some nodes are volatile by nature. For example, the items
associated with the browse node, "Top Sellers," change frequently according to sales figures. Other
browse nodes, such as Pet Rocks, exist only for a brief time.

Some browse nodes, however, are much longer lived. Top level nodes, for example, "Books' and
"Apparel," have remained unchanged for years. So are the browse nodes associated with cities, as shown
in the following table.

City Browse Node
Boston 917982
Chicago 917984
New York 917976
San Francisco 917980
Sesttle 917978
Washington, D.C. 917986

Browse Node IDs

Browse node I Ds are positive integers that uniquely identify product collections, for example, Literature
& Fiction: (17), Medicine: (13996), Mystery & Thrillers: (18), Nonfiction: (53), Outdoors & Nature:
(290060). Amazon uses over 120,000 browse node IDs in the US locale aone.

While top level browse node values tend to remain the same, the values of others change often. Browse
nodes are created and eliminated without notification. For that reason, it is advisable not to hard code
browse node IDsinto applications.

Browse node IDs are unique in one locale only, that is, the same browse node ID might be used in two
locales but the names and purposes of those browse nodes might be unrel ated.
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Browse node | Ds are assigned internally by Amazon. There are no general rules for number
assignments. Y ou cannot assume, for example, that all IDsin the 2000's are related in any way.

If you have a browse node 1D, you can find the name of the browse node by putting the ID into one of
the following URLSs, depending on the locale;

* http://www.amazon.com/exec/obidos/tg/browse/-/[Browse Node | D]

* http://www.amazon.com.ca/exec/obidos/tg/browse/-/[Browse Node I D]

* http://www.amazon.com.uk/exec/obidos/tg/browse/-/[ Browse Node 1 D]

* http://www.amazon.com.fr/exec/obidos/tg/browse/-/[Browse Node | D]

* http://www.amazon.com.de/exec/obidos/tg/browse/-/[Browse Node 1 D]

* http://www.amazon.com.co.jp/exec/obidos/tg/browse/-/[Browse Node D]

Browse Nodes and Search Indices

A search index isamore general classification than a browse node. For example, one search index is
Books; a browse node within that search index might be Harry Potter Books.

-t

Mode

Browse Browse
Mo Mada

Seaarch Index

As you can imagine, there can be many browse nodes within each search index. Some ECS search
operations require a search index to limit the scope of the search. Specifying a browse node in addition
to a search index returns more targeted search results. For example, a search operation, ItemSearch, that
looked in the Books search index for book titles and descriptions that contained the word "dragon,"
would return thousands of titles. The same ItemSearch request with the Harry Potter browse node
specified would return only those Harry Potter books that had dragons in them.

Finding Browse Nodes

ECS offers several means of finding browse node IDs:

* Br owseNodes response group
* BrowseNodel nf o response group

The Br owseNodes response group returns the browse node that an item belongs to as well as the
ancestry of that browse node. The following response shows the ancestral browse nodes of High School.
As you read down the response, the browse nodes ascend the browse node hierarchy. The last browse
node, Books, in the response is the root browse node.

<ltenv
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<ASI N>0976925524</ ASI N>
<Br owseNodes>
<Br owseNode>
<Br owseNodel d>69825</ Br owseNodel d>
<Name>Hi gh School </ Nane>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>10605</ Br owseNodel d>
<Nane>Educat i on</ Nanme>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>53</ Br owseNodel d>
<Nanme>Nonfi cti on</ Nane>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>1000</ Br ownseNodel d>
<Name>Subj ect s</ Nane>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>283155</ Br owseNodel d>
<Nane>Books</ Nane>

Thereis, however, one caveat. When a node has more than one parent node, the BrowseNodes response
group only returns one of the parents. There is no logic that determines which of the parent nodes it
follows up the ancestral tree. Running the request multiple times, therefore might return a different set of
ancestors for anode.

Y ou can use the Br owseNodes response group with I t emLookup, | t enSear ch, Li st Lookup, and
SimlarityLookup.

The Br owseNodel nf o response group returns browse node names, I1Ds, children and parent browse
nodes, as shown in the following response snippet..

<Br owseNodel d>11232</ Br owseNodel d>
<Nanme> Soci al Sci ences</ Nane>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>53</ Br owseNodel d>
<Nanme>Nonfi cti on</ Nane>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>1000</ Br onseNodel d>
<Name>Subj ect s</ Nane>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>283155</ Br owseNodel d>
<Nane>Books</ Nane>
</ Br owseNode>
</ Ancest or s>
</ Br owseNode>
</ Ancest or s>
</ Br owseNode>
</ Ancest or s>
<Chi | dren>
<Br owseNode>
<Br owseNodel d>11233</ Br owseNodel d>
<Name>Ant hr opol ogy</ Name>
</ Br owseNode>
<Br owseNode>
<Br owseNodel d>11242</ Br owseNodel d>
<Name>Ar chaeol ogy</ Nane>
</ Br owseNode>
<Br owseNode>
<Br owseNodel d>3048861</ Br owseNodel d>
<Nanme>Chi | dren' s St udi es</ Nane>
</ Br owseNode>
</ Chi | dren>
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This response shows that the Social Sciences browse node has three child browse nodes: Anthropology,
Archaeology, and Children's Studies, and an ancestry that starts with the parent node, Nonfiction and
ends with the root browse node, Books.

Y ou can use this response group only with Br owseNodeLookup. Typically use use

Br owseNodeLookup to navigate the browse node tree. With every response, you use the browse node
IDs returned to refine your search until you reach the desired browse node.Y ou might, for example,
navigate down the tree to refine a search or retrieve the root browse node to return, for example, the top
sellersin the product category. To do that, you would use the ID of the root browse node found in the
BrowseNodel nfo response as the value for the BrowseNode parameter in an | t enSear ch request. That
request would include the TopSellers response group so that the top sellers of the product category are
returned..

Search Indices

One of the reasons that customers enjoy shopping on Amazon is that Amazon has hundreds of thousands
of items for sale—far more than any one store could contain. On Amazon, you can find just about
anything—from a book to a $100,000 piece of jewelry. Ironically, the job of finding the items you want
to buy is made more difficult by having so many items for sale. Returning too many itemsin aresponse
isalmost as bad as returning no items at all. Amazon addresses this difficulty by placing every item it
sellsinto a product category, called a search index.

Y ou can think of search indices as dividing into groups everything for sale on Amazon, as shown in the
following figure.

DV D Iusic

Video

Books
Apparel

Tewelry

Autotn otive

By selecting one dlicein arequest , you avoid returning itemsin all of the other dlices. This functionality
makes requests more targeted and reduces search times. For example, when looking for a specific book,
it is best to specify the Books search index in the request.

Sear chl ndex=Books

Titles and keywords used to find items often occur in multiple search indices. For example, if you were
searching using "Harry%20Potter" as your keyword, you would get results in many search indices,
including Books, DV D, Video, and Music.By specifying the search index you are interested in, your
request becomes much better targeted.

Specifying the wrong search index leads to no results or results that do not meet the customer's search
criteria. For example, if your keyword was carburetor and the search index was Kitchen, you might not
get any items that match the search criteria. Change the search index to Automotive and you'd get many
matches.

Amazon uses the following search indices to divide up al of theitemsfor sale::
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e Apparel Hobbies PetSupplies

* Automotive HomeGarden Photo

* Baby Jewelry Software

« Beauty Kitchen SoftwareVideoGames
* Blended Magazines SportingGoods
e Books Merchants Tools

e Classica Miscellaneous Toys

« DigitalMusic Music VHS

« DVD Musicall nstruments Video

* Electronics MusicTracks VideoGames

» ForeignBooks OfficeProducts Wireless

¢ GourmetFood
* HeathPersonalCare

OutdoorLiving
PCHardware

Wirel essAccessories

Search Indices and Locales

Some search indices work in all locales, some search indices do not. Supported search indicesin alocale
often changes over time. For example, a search index, such as Automotive, that worksin the US locale
can be added to the JP locale.

Support for search indices varies by locale often because of the data that Amazon does or does not have.
For example, the search index, Grocery, is currently supported in the US locale only because grocersin
other countries have not yet teamed up with Amazon to provide grocery items for sale. Asthe data
grows over time, more and more search indices will be supported in al locales.

When you specify a search index in areguest, make sureit is supported in the locale of interest. For a
list of the search indices supported in different locales, see Search Index Support by Locale

Combined Search Indices

As a convenience, some of the search indices are combinations of other search indices, for example:

» All—Searches through all search indices. Only five pages of items can be returned where each page
contains up to five items.

 Blended—Combines the following search indices: DV D, Electronics, Toys, VideoGames,
PCHardware, Tools, SportingGoods, Books, Software, Music, GourmetFood, Kitchen, and Apparel
search indices

» Merchants—Returns the items across all search indices for a merchant who is specified by a value for
Merchantld.

* Music—Combines Classical, DigitalMusic, and MusicTracks search indices
* Video—Combines DVD and VHS search indices

These search index combinations are hel pful when you are not sure which search index to specify. The
downside of using one of these combined search indicesis that they might return quite afew itemsin the
response.

More commonly, you will specify individual search indicesin requests, for example,

http://ecs. amazonaws. conif onca/ xm ?
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Ser vi ce=AWSEConmmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper ati on=It enSear ch&

Condi tion=Al| &

ResponseG oup=I mages&

Sear chl ndex=Books&

Ti t| e=Harry%20Pot t er

All Search Index

You can use the All search index to do an | t enSear ch search through all search indices. There are,
however, anumber of restrictions placed on this request. The only parameter that you can usein the
request is Keywor ds. You cannot, for example, sort results. Results are restricted to the first five pages
of results. Each page can have up to five results.

Note

=

Thelist of al available search indexes by locale can be found on the search indexes page.

Merchants Search Index

The Merchants search index is especially valuable when you want to find the items sold by asingle
merchant and that merchant has items for sale in many search indices. Without the Merchants search
index, to find all of a merchant's items, you would haveto issuean | t enSear ch request multiple times
and use a different search index each time.

Because the Merchants search index bases its search on a specific merchant, the request must include a
valuefor Mer chant | d, as shown in the following reguest.

http://ecs. amazonaws. conf onca/ xm ?

Ser vi ce=AWSECommer ceSer vi ce&

AWBAccessKeyl d=[ Access Key | D] &

Oper ati on=It enSear ch&

Sear chl ndex=Mer chant s& Mer chant | d=A363XKZVKSMVXW\&
Keywor ds=t he&

Ver si on=2006- 09- 13

The following response snippet shows items returned from different search indices.

<ltenv
<ASI N>BOO0ODZJINRS</ ASI N>

<IltemAttributes>
<Manuf act ur er >Sport Vi deos. conx/ Manuf act ur er >
<Pr oduct Gr oup>DVD</ Pr oduct Gr oup>
<Title>Play Better Volleyball: Setting</Title>
</[ltemAttributes>
</ltenr
<ltenpr
<ASI N>BO0006A6WI</ ASI N>

<ltemAttributes>
<Manuf act ur er >Bennett Medi a Cor por </ Manuf act ur er >
<Pr oduct G oup>Vi deo</ Pr oduct G oup>
<Title>Grnn Rino 110/ 120 GPS/ 2 Way Radio Instructional Video</Title>
</ItemAttri butes>
</ltenp>

Variations
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Often, an item comesin avariety of sizes and colors. A shirt, for example, might comein four different
sizes and six different colors.

Each color and size combination is called a variation. Each variation, such as a medium, blue shirt, isan
item that a customer can buy. For that reason, each variation hasits own ASIN. For example, if ashirt
came in four sizes and six colors, there would be twenty-four variations and twenty-four corresponding
ASINs..

Variation Parents

The abstraction of the variationsis called the variation parent. Thetitle element of the variation parent
names the variations, for example, "Long Sleeve Classic Pocket Tee." Because the parent ASIN isan
abstraction, it cannot be purchased, that is, it is not associated with an offer. The following request uses
the Offersresponse group in an | t enLookup of aparent variation.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper ati on=ItenlLookup&

It em d=BO0006XYAB&

| dType=ASI N&

Mer chant 1 d=Al | &

Condi ti on=Al|

ResponseG oup=ItemAttri butes, Offers

Asyou can seein the following response snippet, no offers are returned.

<ltenpr
<ASI N>BO0006XYAB</ ASI N>
<Det ai | PageURL>ht t p: // www. anazon. coni gp/ r edi rect . ht m ¥38FASI N=BO0O006XYABY26t ag
=ws %26l code=xnR2%26¢c| D=2025%26ccnm D=165953%26] ocat i on=/ o/ ASI N BOOO06XYABY253FS
ubscri ptionl d=1VOM/E1ZATWETZDS6WB2</ Det ai | PageURL>
<ItemAttributes>
<Bi ndi ng>Appar el </ Bi ndi ng>
<Br and>Eddi e Bauer </ Br and>
<Depart ment >nens</ Depar t ment >
<Fabri cType>l| eat her </ Fabri cType>
<Feat ur e>Cot t on. </ Feat ur e>
<Feat ur e>Si ngl e chest pocket. </ Feat ure>
<Feat ure>Si de seanmed to prevent tw sting.</Feature>
<Feat ure>Coverstitched seanms add strength. </ Feature>
<Pr oduct Gr oup>Appar el </ Product G oup>
<Titl e>LongSl eeve C assic Pocket Tee</Title>
</[ltemAttributes>
<O f er Sunmar y>
<Tot al New>0</ Tot al New>
<Tot al Used>0</ Tot al Used>
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<Tot al Col | ecti bl e>0</ Tot al Col | ecti bl e>
<Tot al Ref ur bi shed>0</ Tot al Ref ur bi shed>
</ O f er Summar y>
<O fers>
<Total Of f ers>0</ Tot al O f er s>
<Tot al O f er Pages>0</ Tot al Of f er Pages>
</Offers>
</ltenp

Returning Variations

By default, I t enSear ch only returns parent variations. To return the associated variations and their
images, include in the request the Variations and V ariationlmages response groups, respectively. For
example, when you add Variations to the request above, the response includes, in addition to what is
shown above, variations and their offers, as shown in the following response snippet:

<O fer>

<O ferListi ng>
<Of ferLi stingl d>4L2h0ynPZs 3| Dap8f UOKWBhnKi Ps5qVknFi i f rvi XAKRDZi vZpZsSf TeOYM.t
bo6 MWHTCzy K| T9UZI %2 Bpv F8AX %2 BFe SG29QGq Q4 eF6Zs pRD5f dxj 8znRp%2Bwi@Dy8D</ Of f er L
i stingld>
</ Offer>
<O fer>

" <Offerlisti ng>
<O ferlListingld>PCO j ALkr kCt s8UYi 3pqf ¥2BgBaH5xbmlf i koaB5f Nhl F7y RVeh19NJx BEBBN

z9CDFMWYt HOEI 06Y1Vbar 7r aCf 6i eUnzzST94RN8wwi XpEn2j aWrz92F¥@2BYc7Q¥8D¥8D</ Of f er L
i stingld>

Each of these offersis associated with an Item element and each of theseitemsisavariation. The
following snippet, which comes from the same response as above, shows how each variation is
differentiated by size.

<ItemAttri butes>
<Br and>Eddi e Bauer </ Br and>
<Cl ot hi ngSi ze>Smal | Regul ar </ d ot hi ngSi ze>

<ItemAttributes>
<Br and>Eddi e Bauer </ Br and>
<C ot hi ngSi ze>Medi um Regul ar </ C ot hi ngSi ze>

<ItemAttributes>
<Br and>Eddi e Bauer </ Brand>
<C ot hi ngSi ze>Lar ge Regul ar</ d ot hi ngSi ze>

<ItemAttributes>
<Br and>Eddi e Bauer </ Brand>
<C ot hi ngSi ze>X- Lar ge Regul ar </ Cl ot hi ngSi ze>

Returning Variation Dimension Information Only

The Variations and VariationSummary response groups return agreat deal of information about each
item in the response. If you only want to see the values of the variation dimensions, use the
VariationMatrix response group.

<ltenr
<ASI N>B0008&R3PQ</ ASI N>
<Vari ati ons>
<Vari at i onDi nensi ons>
<Vari ati onDi nensi on>C ot hi ngSi ze</ Vari ati onDi mensi on>
<Vari at i onDi nensi on>Col or </ Vari ati onDi nensi on>

Version 2007-07-16
47



Amazon E-Commerce Service Developer Guide
Variations

</ Vari ati onD nensi ons>
<l tenp
<ASI N>BOO08S8EQA9U</ ASI N>
<ltemAttri butes>
<d ot hi ngSi ze>29W x 30L</ C ot hi ngSi ze>
<Col or >Gr ey</ Col or >
</ltemAttributes>
</ltenp
<ltenp
<ASI N>BOO0OBEMJ6</ ASI N>
<ltemAttributes>
<C ot hi ngSi ze>29W x 30L</ d ot hi ngSi ze>
<Col or >Navy</ Col or >
</ltemAttri butes>
</ltenr

This response snippet shows that the VariationMatrix response group returns the names of the
dimensions along with their values for each returned item. For more information, see VariationMatrix.

Variation Images

Each variation has its own set of images and those images are returned by the V ariationlmages response
group, for example,

<Smal | | mage>
<URL> http://images. amazon. com i mages/ P/ B99999999A. 01. _ SCTHUMBZZZ_. j pg
</ URL>
<Hei ght Uni t s="pi xel s">60</ Hei ght >
<W dth Units="pi xel s">60</ W dt h>
</ Smal I | mage>

<Medi um mage>
<URL> http://imges. amazon. con i mages/ P/ B99999999A. 01. _SCMZZZ7777 . | pg
</ URL>
<Hei ght Uni t s="pi xel s">140</ Hei ght >
<Wdth Units="pi xel s">140</ W dt h>
</ Medi um mage>

These images are small and medium size images of the same child variation. For more information
about image sets and and variation images, see Motivating Customers to Buy.

Variation Dimensions

Variations can differ from one another in a variety of ways. Size and color are common ways for apparel
variations to differ. The ways in which variations differ are called dimensions. Parent variations relay
that information with the following response elements:

» VariationDimensions
» VariationDimension

The values encapsulated by these elements in the parent variation response specify the variation
dimensions for the child variations, for example,

<Vari ati onDi mensi ons>
<Vari ati onDi nensi on>d ot hi ngSi ze</ Vari ati onDi nensi on>
<Vari at i onDi mensi on>Col or </ Vari ati onDi nensi on>

</ Vari ati onDi nensi ons>

The following response snippet from one of the associated child variations shows that the dimensions
specified in the parent variation are used as item attributes in the child variation.
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<l tenpr
'<iierrAttri but es>

<d ot hi ngSi ze>Lar ge</ C ot hi ngSi ze>
<Col or >Bl ack</ Col or >

</ItemAttributes>

</1tenw

The number of variation dimensions grows as ECS matures. The current set of dimensions includes:

e Color e MetalType

¢ ClothingSize e Mode

¢ FavorName ¢ OperatingSystem

e GemType e ProductTypeSubcategory
¢ GolfClubFlex ¢ RingSize

¢ GolfClubL oft ¢ ScentName

¢ HandOrientation « ShaftMateria Type

e HardwarePlatform e Size

» PackageQuantity * Style
 ItemDimensiong/Length e TotaDiamondWeight
¢ |temDimensions/Width ¢ Tota GemWeight

* Materia Type

¢ MaximumWeightRecommendation

Collections

A collectionisagroup of itemsthat are related thematically. For example, all of thelinensthat gointo a
bedroom might be associated in a bedding linens collection.

Collection
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The Collections response group returns al of theitemsin a collection. You can use | t emLookup,

I t enSear ch, Li st Lookup, and Si ni | ari t yLookup with the Collections response group to return
collections. If, for example, | t enSear ch returns four items and each of them are in a collection, the
Collections response group returns the ASINs and titles of all theitemsin all four collections (even if
some are duplicates), for example:

<Col | ecti ons>
<Col | ecti on>
<Col | ecti onPar ent >
<ASI N>BO0O06PLACE</ ASI N>
<Title>Fieldcrest® O assic Bedding Collection Garnetlvory</Title>
</ Col | ecti onPar ent >
<Col | ectionltenp
<ASI N>B000671 V8U</ ASI N>
<Title>Fieldcrest® Classic Solid Sheets Garnet</Title>
</ Col l ectionltenr
<Col | ectionltenp
<ASI| N>B000673NE2</ ASI N>
<Title>Fieldcrest® Classic Solid Pillowases Set of 2 Garnet</Title>
</ Col l ectionltenr
<Col | ectionltenp
<ASI| N>B00065WIJY</ ASI N>
<Titl e>Fiel dcrest® C assic Dobby Pillowases Set of 2 Garnet</Title>
</ Col l ectionltenr
</ Col | ecti on>
</ Col | ecti ons>

This response snippet shows that there are four itemsin this collection: the collection name, Fieldcrest®
Classic Bedding Collection Garnetlvory, and the items in the collection that are for sale: solid sheets,
solid pillowcases, and Dobby pillowcases.

ECS does not offer ameans of creating a collection. Collections are created internally by Amazon only.

Parent and Child Collection Items

In the response shown above, one of the itemsis the Collection Parent. All collections have one parent
item (CollectionParent) and one or more child items (Collectionltem). The parent item has an ASIN and
title but cannot be purchased. The title of the parent item names the collection. For example, in the
above response snippet, the collection is named, "Fieldcrest® Classic Bedding Collection Garnetlvory."

Child items usually can be purchased. The only exception iswhen a child item is a variation parent
ASIN. For more information about variation parents, see Variations.

Variations and Collections are Different

At first, collections might seem to be the same as variations but there are important differences. Items
that are variations of one another are essentially the same item but in adightly different form. For
example, the variation of ablue, large shirt would be the same shirt in a different size or color. Itemsin a
collection are fundamentally different from one another, for example, bed sheets and pillow cases could
belong to the same collection, as shown in the following figure.
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Yariations Collection

Tags are words that Amazon customers use to label entities on Amazon. Entities can be items for sale,
Listmanialists, people, guides, images, and so forth. Tags enable customers to create their own
organization of items. For example, a customer might tag many items as " PresentsForMom," or
"Workltems," or "Digital Cameras." Customers tag items using user interface tools located on Amazon's
retail website.

Tags can be as generic or as personal as the customer wants. For example, different customers might
label the same book, "Romantic fiction," or "JohnSmith's pick." Each entity can aggregate as many
non-repetitive tags as customers supply.

Tags can be;

Public—A ccessible by anyone and the tagger's name is displayed
Anonymous—Accessible by anyone but the tagger's name is not displayed
Private—A ccessible only by the tagger and friends. The tagger's name is displayed.

A customer can search on atagger's name to find items they tagged as, for example, good, bad, or
interesting. In this way, a customer can use atagger for recommendations.

Customers can aso share their tagging with friends for a variety of reasons, for example, to suggest
gifts: "ForMyBirthday," " JohnnysGraduationPresent,” and so forth.

To find items according to their tags, use the TagL ookup operation with, optionally, one of the tag
response groups.

TaggedGuides—Returns al guides labeled by a specified tag.
Taggeditems—Returns all items labeled by a specified tag.
TaggedListmanialLists—Returns all Listmanialists labeled by a specified tag.

Tags—Returns extensive information about an items tags, including the first time an item was tagged,
the last time an item was tagged, the number of times an item was tagged, and so on.

TagsSummary—Returns all entities labeled with a specified tag.
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In the tag-rel ated response groups, Tags and TagSummary specify the amount of informtion returned.
The other tag-related response groups, TaggedGuides, Taggeditems, and Tagged Listmanialists, specify
the kind of entity tagged.

For example, the following request searches for entities tagged with the word, "GeorgesBestBooks."

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Your Access Key |ID] &
Associ at eTag=[ Associ ate Tag] &

Qper at i on=TagLookup&

It em d=0545010225&

ResponseG oup=Tags&

Mar ket pl ace=us&

Ver si on=2007-07- 16&

TagNane=CGeor gesBest Books

Lists are collections of items for sale. Customers create lists and they apply their own logic for the items
they place on the list. Customers create lists using the list creation tools on their Y our Account page,
which isfound on www.Amazon.com.. ECS does not provide an operation to enable a customer to
create alist.

ECS supports the following list types:

» WeddingRegistry—Wedding registries are created by couples who want to tell people what they'd
like to receive as a wedding present.

» BabyRegistry—Baby registries are created by people expecting a child who want to tell others what
they'd like to receive as a baby shower present.

e WishList—Wish lists are created by people who want to give others an idea of presents they'd like.
The occasion might be a birthday, wedding anniversary, Bar or Bat Mitzvah, or graduation.

e Listmania—Thislist typeisacatchal for all other list themes. Customers use their own logic to
create alist. Listmanialists can be as specific ("Freshman Dorm Room Essentials ") or as general
("The Best Novels of 2006") as customers choose. In every case, the title of the list describesthe list's
theme..

List Access Restrictions

On their Y our Account web page, for each list, Amazon customers can set list access restrictionsto one
of the following values:

» Public—Lets everyone access the list
e Private—Lets only thelist creator accessthe list
» Shared—L ets people designated by the list creator access the list.

ECS functionality for the "Shared" value, however, is different. In ECS, only thelist creator can
access shared lists.

Wedding and baby registries are, by nature, meant to be public. For that reason, those lists are public by
default, WishList and Listmania, however, are private by default. Customers can change the default
settings using the Y our Account web page.

ECS Operations and Lists
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ECS operations take advantage of customer-created lists of items for sale. For example, you can find the
list ID of afriend'slist using Li st Sear ch . Then usethelist ID in Li st Lookup to view theitemson
their lists.

For more information about finding items on lists, see Finding Items on Lists.

URLs for Lists

Lists are displayed on aweb page. The URL for the web page is returned by list-related response groups.
For example, the following snippet is from a response formed by the ListInfo response group:

<Li st | d>BR4444442H77</ Li st | d>
<Li st URL>

http://ww. anmazon. com gp/ regi stry/ BR4444442H77
</ Li st URL>

Asyou can seein this response, the URL for alist has a common end point,
http://www.amazon.com/gp/registry. Thelist ID is appended to create the full URL.

The end point varies by locale and list type. The following sections show the URL s you can use to
display listsin al locales once you know thelist ID. This shortcut enables you to avoid using a

Li st Lookup request to return thelist. Thelist URLs are also returned in the ListURL element in the
ListInfo response group.

URLs for WishlLists

URLs for

If you know the WishList ID, you can display the list immediately by substituting the ID into one of the
following URLS, depending on the locale:

* http://www.amazon.com/gp/registry/wishlist/[I D]
* http://www.amazon.co.uk/gp/registry/wishlist/[1D]
* http://www.amazon.de/gp/registry/wishlist/[I D]

* http://www.amazon.co.jp/gp/registry/wishlist/[ID]
* http://www.amazon.fr/gp/registry/wishlist/[1D]

* http://www.amazon.ca/gp/registry/wishlist/[I D]

Listmania Lists

If you know the Listmania D, you can display the list immediately by substituting the ID into one of the
following URLS, depending on the locale:

* http://www.amazon.com/exec/obidog/tg/listmaniallist-browse/-/[1D]
« http://www.amazon.co.uk/exec/obidos/tg/listmani allist-browse/-/[1D]
* http://www.amazon.de/exec/obidos/tg/listmaniallist-browse/-/[1D]

* http://www.amazon.co.jp/exec/obidos/tg/listmaniallist-browse/-/[1D]
« http://www.amazon.fr/exec/obidos/tg/listmaniallist-browse/-/[1D]

* http://www.amazon.cal/exec/obidos/tg/listmania/list-browse/-/[I D]

URLs for WeddingRegistry and BabyRegistry Lists

If you know the WeddingRegistry or BabyRegistry list ID, you can display the list immediately by
substituting the ID into the following URL:
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* http://www.amazon.com/exec/obidos/registry/[I D]

Finding List IDs
Tofind alist ID, use one of the following response groups with Li st Sear ch

o ListFull
 Listinfo

e Listltems

e ListmanialLists
e ListMinimum

For example,

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ AW5S Access key | D &
Qper at i on=Li st Sear ch&

Li st Type=W shLi st &

Narme=John%20Smi t h&

ResponseG oup=Li stlnfo

Thefollowing is a snippet from the response to this request: Thelist ID isreturned on the second line.
The response also shows how thelist ID is part of thelist's URL, as shown in the value of the ListURL
element.

<Li st>

<Li st | d>BR4444442H77</ Li st | d>

<Li st URL>

http://ww. amazon. com gp/ regi stry/ BRA444442H77

</ Li st URL>

<Li st Type>W shLi st </ Li st Type>

<Total It ens>70</ Total I t ems>

<Tot al Pages>7</ Tot al Pages>

<Dat eCr eat ed>1999- 10- 06</ Dat eCr eat ed>

<Cust oner Name>John Smi t h</ Cust oner Nanme>
</ List>

Accessories

Some items for sale have associated accessories. For example, a camera might have, as accessories, a
camera case, flash card, and battery, as shown in the following figure.

Each of these accessories has an item ID, such asan ASIN, as shown in the following response snippet.
In this example, the main item, BOOOOBOESI, the camera, returned in the response comes with two
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accessories, BOOO0O3G1RG, a compact flash card, and BOOOO4WCCT, aleather camera case. The figure
below the snippet shows those items.

<ltenp
<ASI N>B00008CE6I </ ASI N>
<Accessori es>
<Accessory>
<ASI N>BO0O003GLRG</ ASI N>
<Title>Viking 128 MB Conpact Fl ash Card (CF128M</Titl e>
</ Accessory>
<Accessory>
<ASI N>BO0004WCCT</ ASI N>
<Titl e>Canon Soft Leather Case for Canon Digital ELPH Caner-
as(Black)</Titl e>
</ Accessory>

Asyou can seein this example, Amazon groups accessories with the main item for sale. ECS makes it
easy to retrieve all of the accessories associated with a main item by using the Accessories response
groupinan|tenlookup or | t enBear ch request. Asyou can see in the previous response snippet,
each accessory listed in the response includes the accessory's title and item identifier, such asan ASIN.

Note
=

When you have theitem ID of the main item, the Accessories response group returns the
item's accessories. The reverse, however, isnot true, that is, if you have theitem ID of an
accessory, you cannot use the Accessories response group to return the main item or the
other accessories associated with the main item.

Making Requests and Understanding Responses

This chapter describes how to make REST and SOAP requests and understand the responses in the
following sections:

» Making REST Requests
* Making SOAP Requests
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Batch and Multiple Operation Requests

» Parameters Common to All ECS Requests
Understanding Responses

Paging and Sorting Through Responses

e Transforming ECS Responsesinto HTML Using XSLT

Making REST Requests

The ECS web service supports REST requests for remotely calling ECS operations hosted by Amazon
servers. REST requests are simple HTTP reguests, using either the GET method with parametersin the
URL, or the POST method with parametersin the POST body. The responseis an XML document that
conforms to a schema.

Y ou might use REST requests because they are more intuitive than their SOAP counterpart or because a
SOAP toolkit is not available for your platform. The example requests used throughout this guide arein
REST.

Anatomy of a REST Request

ECS REST requests are URLS, for example,

ht -

tp://ecs. anazonaws. conf onca/ xm ?Ser vi ce=AWSEConmer ceSer vi ce&Oper at i on=|t enSea
r ch&AWSAccessKeyl d=[ Your _Access_Key | D] &

Associ at eTag=[ | D] &Sear chl ndex=Appar el &Keywor ds=Shi rt

If you substituted real IDs in this request and put the entire example in a browser, you would be sending
ECS arequest.

Although the example above isin the form you'd enter the request into a browser, it is difficult to read.
For that reason, this guide would present the same request as follows:

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&

Qper ati on=It enSear ch&

AWBAccessKeyl d=[ Your Access Key |ID] &
Associ ateTag=[1 D &

Sear chl ndex=Appar el &

Keywor ds=Shi rt

General Request Format

Part of every ECSrequest is the same, the other part of the request changes according to the parameters
used in the request, as shown in the following figure.

[ hitpecs. amazonaws comdoncaxmi?
sService=AWSECommerceServiceds
— AWSAccessKeyld=[Your Access Key 1D]&

Femains the same —|

Farameters that Associate Tap={[D]&
change between =1  Operation=lemSearchs
requests SearchIndex=Apparel&

Keywords=5hirt

Request Terms that Remain the Same
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Thefirst two linesin the above example contain the endpoint, http://ecs.amazonaws.convonca/xml, and
the service name, AWSECommerceService.

Amazon hosts many web services in addition to ECS, including Mechanical Turk and S3. The service
name in the request specifies that the request should be sent by the web serversto ECS. Thislineis
always the samein every ECS request, regardless of locale:

Ser vi ce=AWBEComer ceSer vi ce&

The endpoint value varies by locale but there are only two endpoints per locale. One endpoint in alocale
is the secure version of the other endpoint. The following table lists the endpoints to usein ECS

requests.
Locale Endpoint
CA
http://ecs.amazonaws.ca/onca/xml
https://ecs.amazonaws.ca/onca/xml
DE
http://ecs.amazonaws.de/onca/xml
https://ecs.amazonaws.de/onca/xml
FR
http://ecs.amazonaws.fr/onca/xml
https://ecs.amazonaws.fr/onca/xml
JP
http://ecs.amazonaws.jp/onca/xml
https://ecs.amazonaws.jp/onca/xml
UK
http://ecs.amazonaws.co.uk/onca/xml
https://ecs.amazonaws.co.uk/onca/xml
us

http://ecs.amazonaws.com/onca/xml

https://ecs.amazonaws.com/onca/xml

The endpoint remains the same for all ECS requests, for example:

http://ecs. amazonaws. coni onca/ xm

Request Terms that Change

The remaining termsin the request vary significantly according to the operation chosen. The terms,
however, follow a pattern, as shown in the next figure.
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AWSAccessKeyld=[Your Access Key [D]&
AssociateTag=[ID]&

Operation— Operation=ItemSearchd
Searchindex=Apparel&

Keywords=Shirt

Submitter identifiers

Operafion paramaters

Thefirst two linesidentify the request submitter. Thefirst lineis required; every request must contain an
AWS Access Key ID, which identifies the submitter. Y ou receive an AWS Access Key ID when you
sign up with ECS.

The second identifier, AssociateTag, isoptional. It isan ID for an Associate. If you are an Associate,
you must include your Associate tag in the request to receive areferra fee for a customer's purchase.

The Operation parameter isrequired. Its valueis one of the ECS operations. These operations are
described throughout this guide and in the ECS API Reference Guide.

Thelast lines, operation parameters, are representative of parameters that the operation requires, and
optional parameters that the operation can use. Requests can contain zero or more operation (up to ten)
parameters. These parameters are described in the discussion of each operation in the ECS API
Reference Guide.

Response Groups

A special parameter that is optional for all ECS operations is ResponseGroup. Response groups control
the kind of information returned by the request. For example, the Large response group returns a great
deal of information about the itemsincluded in a response, whereas the Medium and Small response
groups return less.

Besides these generic response groups, there are very specific ones. For example, if you want to return
images of the itemsincluded in aresponse, you would include the Image response group in the request.
If you wanted pricing information, you would include the Offer response group in the request. To get
browsenode information, you'd include the BrowseNode response group. The specificity of the response
groups enables you to return only the information you want.

Each ECS operation can only work with a subset of all ECS response groups. The valid response groups
that each ECS operation can useislisted in the ECS APl Reference Guide.

All ECS operations use some response group by default. So, specifying additional response groupsis
optional. Every ECS operation uses the Request response group, which echoes operation name and the
input parameters sent in the request. The other response groups used by default vary by the operation.
For example, Car t Cr eat e, Car t Add, and Car t Modi f y use, by default, the Cart response group, which
provides detailed information about the itemsin a cart. The API Reference Guide lists the default
response groups used by each operation.

Now, when you read requestsin this guide, your eye should jump to the Oper at i on parameter and all
of the required and optional parameters associated with the specified ECS operation.

Request Limitations

Some ECS operations have many parameters and, as you will learn in afuture section, you can combine
multiple single requestsin one, longer batch request. The upper limit is bounded by the maximum
number of characters that can be in arequest. The maximum number differs by browser. For example,
thelimit for aURL in Microsoft's Internet Explorer is alittle more than 2000 characters. It would be
unusual to have arequest that approached this upper boundary.

REST Syntax
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One of the values of using REST isthat its syntax is simple, which makes REST requests easy to read.
This section summarizes all of the REST syntax rules that you must keep in mind when creating a REST
request.

Spaces in Requests

Because a REST request isa URL, there can be no spaces between the parts of arequest. A browser will
stop reading when it runs across the first space. For example, if the last parameter read,

Keywor ds=Bl ue Shirts

the request would end on "Blue." " Shirts" would never be read. If you have key words, such as names,
that do have spaces in them, you must URL -encode the space using %20. For the above example to
work, you would include a URL -encoded space, as follows.

Keywor ds=Bl ue%20Shirts

The same problem occurs if you put spaces between the parameters in arequest, for example,

Sear chl ndex=Appar el & Keywor ds=Shi rt

In this example, the request would end with "Apparel&." Often, this kind of mistake returns an error
because parameters required by the operation are not read. So, make sure to remove all spaces within a
request.

Separator Characters

The question mark (?) and ampersand (&) separate the termsin a REST request. The first termin the
request must always be the endpoint, which, in the example above,
is,http://ecs.amazonaws.com/onca/xml. A question mark always follows the endpoint. The question
mark tells the ECS web serversto start parsing the request for parameters.

Ampersands separate all of the other parameter name-value pairsin the request. The order of the
parameter name-value pairsisinconsequential, aslong as they all occur after the question mark.

Setting Parameter Values

Request parameter values are set using the format:

Par anet er Nane=val ue

For example,

Oper ati on=1t enfSear ch

Parameter values must be URL-encoded. There are some characters, such as an asterisk or space, that
cannot go into aURL. There are equivalents of these characters that you use in requests instead. For
example, the URL encoded equivalent of a spaceis %20. So, instead of writing:

Nanme=John Sm th

you would write;

Nane=John%20Smi t h
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Parameter Names and Values are Case Sensitive

Parameter names and values are case sensitive. For example,

Sear chl ndex=Appar el

isfine. The following examples return errors because the capitalization is incorrect.

Sear chi ndex=Appar el
Sear chl ndex=appar el

Asyou can see in these examples, parameter names and values start with capitals. If the name or valueis
a compound word, the beginning of each new word is capitalized, for example, in the parameter name,
Searchindex, the"I" is capitalized.

Compound Parameters

The vast mgjority of parameters can be specified in a REST request using just the name of the parameter
and an appropriate value, with the value URL -encoded to make the request avalid URL, for example,

Aut hor =St eve%20Davenpor t

Some parameters, however, can be repeated in arequest. In that case, the parameter names are
differentiated by adding a period (.) after the parameter name and then a sequence number, for example;

Item 1=1234&
| tem 2=2345

Other parameters can be repeated but, in addition, have associated parameters. These parameters extend
the above example by adding another period and the associated parameter name, for example,

Item 1. ASI N=3456789123&

Item 1. Quantity=2

In this example, the item being added to a shopping cart has an identifier, the ASIN, and a quantity
value. The equivalent expression in an XML document is:

<ltenp
<ASI N>3456789123</ ASI N>
<Quantity>2</Quantity>
</ltenr

The sequence number associates the identifier and its quantity value. The following example shows two
compound parameters.

Item 1. ASI N=3456789123&
Item 1. Quantity=2&
Item 2. ASI N=123456&
Item 2. Quantity=1

The sequence numbers associate the ASIN and quantity values. This means that the compound
parameters can be written in a different order without causing a problem.

m 1. ASI N=3456789123&
m 2. ASI N=123456&

m 1. Quantity=2&

m 2. Quantity=1
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Making SOAP Requests

ECS supports the SOAP message protocol for calling ECS operations over an HTTP connection. The
easiest way to use the SOAP interface with your application is to use a SOAP toolkit appropriate for
your platform. SOAP toolkits are available for most popular programming languages and platforms.

The service's Web Services Definition Language (WSDL) file describes the operations and the format
and data types of their requests and responses. Y our SOAP toolkit interprets the WSDL file to provide
your application access to the operations. For most toolkits, your application calls a service operation
using routines and classes provided or generated by the toolkit.

For more information, see WSDL L ocations.

The Structure of a SOAP Request

A SOAP request isan XML data structure generated by a SOAP toolkit that is sent to aweb service. The
root element of this structure is named after the operation and contains the values for the operation's
parameters.

Theroot element of every request must contain:

» A value for AWSAccessKeyld to authenticate the request.

For more information, see AWS Access Key ID.
* An endpoint, which is the destination for the request.

For more information, see Request Terms That Remain the Same.
» A Request element., which contains the values for the operation's parameters.

The API Reference Guide describes all of the ECS operations and their parameters. The ECS WSDL
shows how the operation parameters appear in the XML request generated by your toolKkit.

SOAP Endpoints

SOAP requests use endpoints in their requests. The endpoint value varies by locale but there are only
two endpoints per locale. One endpoint in alocaleis the secure version of the other endpoint. The
following table lists the endpoints to use in ECS SOAP requests.

Locale Endpoint

CA
http://ecs.amazonaws.ca/onca/soap

https://ecs.amazonaws.ca/onca/soap

- http://ecs.amazonaws.de/onca/soap
https://ecs.amazonaws.de/onca/soap
FR
http://ecs.amazonaws.fr/onca/soap
https://ecs.amazonaws.fr/onca/soap
JP

http://ecs.amazonaws.jp/onca/soap
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Locale Endpoint

https://ecs.amazonaws.jp/onca/soap

UK
http://ecs.amazonaws.co.uk/onca/soap

https://ecs.amazonaws.co.uk/onca/soap

us
http://ecs.amazonaws.com/onca/soap

https://ecs.amazonaws.com/onca/soap

The XML Message for an | t ensear ch SOAP Request

The following example isthe XML for a SOAP message that callsthe | t enSear ch operation. While
you will probably not be building the SOAP message for a service request manually, it is useful to see
what your SOAP toolkit produces when provided with the appropriate values. Many SOAP toolkits
require that you build a request data structure similar to the XML to make arequest.

Thel t enSear ch element contains the parameters common to all requests. The Request element
containsthe | t enBear ch parameters, Searchindex and Keywords.

<?xm version="1.0" encodi ng="UTF-8" ?>
<soapenv: Envel ope
xm ns: soapenv="h
xm ns: xsd="ht t
xm ns: xsi ="htt
<soapenv: Body>
<l tentearch Xm
I ns="http://ecs. anazonaws. coni AWSECSConmmer ce/ onca/ soap" >
<AWBAccessKeyl d>0PAP1H1P8JJVZEXAMPLE</ AWSAccessKeyl d>
<Request >
<Sear chl ndex>Books</ Sear chl ndex>
<Keywor ds>Har r y%20Pot t er </ Keywor ds>
</ Request >
</ |t entear ch>
</ soapenv: Body>
</ soapenv: Envel ope>

ttp://schemas. xm soap. or g/ soap/ envel ope/ "
[ 1 www. wW3. or g/ 2001/ XM_Schenma"
/1

p:
p: / / www. w3. or g/ 2001/ XM_Schen®- i nst ance" >

Batch and Multiple Operations Requests

The reguests presented so far contain only one operation. There are times, however, when you might
want to improve performance by submitting more than one request at the same time. There are two ways
to do this:

 Batch request—A request uses one operation with more than one set of parameters.

» Multiple operations request—A request contains more than one operation. Thiskind of request can
combine simple and batch requests.

Batch Requests

There might be times when you want to run the same request with different input parameters. For
example, you might want to run an | t en_ookup request several times, each time looking up a different
item. To accomplish this task, you can submit two requests or one batch request.
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The following figure shows how two simple requests can be combined into one batch request.

hittp: S wehservices amason_com/onca s ml ?

Service=AWSECommerceServiced
AWSAccessKevld=[Acoes Key 1T
Crperation=TlemLookup&
lemld=09769255244&
TdType=ASIN .

hitp:webservices. amazon.com/ onea xml?
Service= AWSEC ommerceServiced:
AWSAcoessKoyld= Acces Kev D&
Operation=ItemLookupd

[temLookup. . Itemld=0976925524&
[temLookup. 2. temld=1234367894&
[temLookupShared. [d Type=A5IMN

hittp:Swebservices amazon_com'onca ximl?
Service  AWSECommerceServiced
AWSAccessKevid | Access Key 1D)é:
Crperation- TemLookupd

[temld - 123456 TRO&

[dType-ASIN

The new syntax introduced in the batch request centers on the ways in which the operation parameters
are defined. Either the parameter values are different or are shared between the simple requestsin the
batch request.

This example can be extended up to ten different items. ECS supports batch requests whenthel t em d
isan EAN (European Article Number), ISBN (International Standard Book Number), or ASIN (Amazon
Standard Item Number ).

Parameters That Differ

Parameters that differ between the requests are identified by the:

Oper at i onNane. Ref er enceNunber . Par anet er =Val ue

For example, the above batch request contains:

It enlLookup. 1. It em d=0976925524

The ReferenceNumber is a positive integer that associates parameters with one another. For example,
the following parameters are part of the same simple request:

It emlLookup. 1. I tem d=0976925524&
I t emLookup. 1. ResponseG oup=I nages

These parameters might, for example, be different from a second simple request, which is part of the
same batch request:

It emLookup. 2. It em d=123456789&
It enLookup. 2. ResponseG oup=Col | ecti ons

Shared Parameters

There are times when the parameters in a batch request can be shared. In this case, instead of using a
ReferenceNumber, you can substitute the special value, "Shared,” for example:

It enLookup. Shared. |t enType=ASI N
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The equivalent of this definition is:

It emLookup. 1. | t enTType=ASI N&
I'temLookup. 2. | t enType=ASI N

Both forms of the request work but using the special value, Shared, reduces the amount of typing

required.

Multiple Operation Requests

ECS reguests can include up to two operations. These requests, called multiple operations requests, can
be a combination of any number of simple and/or batch requests. The following figure shows how two
simple requests can be combined into one multiple operations request.

htip:wehservices amason.com'onea xmil ?
Service=AWSECommerceServiced
AWSAccessKevld=[ Access Key TIN&
Crperation=TlemLookup&
Temld=09769255244

TdType=ASIN

it webhservices. amazon. com'onca/ ximl ?
Service  AWSECommerceServiced
AWSAccessKevld | Access Key ID&
Crperation-5SellerLookupde

Sellerld-[1Dv]

hitp:Swehservices. amagon.com! one xml?
Service=AWSECommerceScorviced:

AWE Accesskoyld= Access Kew 1D &
Operation=ItemLookup, SellerLookupd
[temLookup. | Itemld=09769255248
SellerLookup. 1 Scllerld=] [0y]

The syntax to declare parametersin amultiple operations request is the same asit is in a batch request.
A multiple operations request differs from a batch request in the definition of the Operation parameter.
In a multiple operations request, the value of Operation is set to two, comma-separated operations.

Muultiple operations requests can have only two different operations. One operation in the request,
however, can be used as a batch operation so that it is used more than once. Extending the previous

example, avalid multiple operations request could be:

http:/iwebservices.amazon.com onca' xml?

Service=AWSECommerceServiced
AWSAccessKeyld=] Access Kev [D]&
Operation=ItemLookup,SellerLookupd&
[temLookup. 1. Itemld=0976925524.8
[temLookup.2.Itemld=123456T89&
[temLookup.Shared. IdType=ASIN&
SellerLookup. 1.5ellerld={ 1]

Inthisrequest, I t enmLookup iscaled twiceand Sel | er Lookup is called once.

Parameters Common to All ECS Requests

ECS operations use a variety of required and optiona parameters. The APl Reference Guide describes

the parameters that each operation can use.
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There are, however, anumber of parametersthat all operations can use. These parameters can be
grouped into the following parameter types:

* Required Parameters

» Genera, Optional Parameters

e XSL Parameters

» Operation Formatting Parameters
» XML-Encoding Parameter

» Debugging Parameters

The following sections describe these parameter types.

Required Parameters

The parameters in the following table are required in every request.

Required Parameters

Parameter

Service

AWSAccessKeyld

Subscriptionld

Operation

Value

AWSECommerceSer-
vice

Y our Amazon-assigned
AccessKey ID

Y our Amazon-assigned
subscription ID

Operation you wish to
perform, for example,
| t emLookup

General, Optional Parameters

Description

Specifies the ECS service

Y ou can register for an Access Key ID from the
Amazon Web site if you do not have one. Every
ECS 4.0 request must contain either an Access
Key ID or a Subscription ID but not both.

Every ECS 4.0 request must contain either an Ac-
cess Key ID or a Subscription ID but not both.
Starting with version 2005-10-05, ECS stopped
distributing Subscription IDs. If you already have
one, it will continue to work.

One of the ECS operation types.

The parameters in the following table can be used optionally in any ECS request.

General, Optional Parameters

Parameter

AssociateTag

Value

An Amazon-assigned
Associate ID

Description

The Associ at eTag enables product URLsre-
turned by ECSto be tagged as originating from
your Associates Web site. To receive areferral
credit for asale, you must include an Associat-
eTagvalueinacCart Cr eat e request. Be sure to
specify the value correctly; no error is generated
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Parameter Value Description
for incorrect values.

Merchantld An aphanumeric token = Mer chant | d can have three settings: All, in
assigned by Amazon to | which all merchants are included in the response,
amerchant. an alphanumeric identity that specifiesasingle

merchant, or "FeaturedBuyBoxMerchant," which
returns the merchant identified as the “Buy Box
Winner” on a specific detail page. The "Buy Box
Winner" is the merchant associated with the sale
of theitem listed in the Buy Box, which is the box
on an item's detail page that enables you to add an
item to a shopping cart. The default value for
Merchantld is“ Amazon.”

ResponseGroup Various Specifies what subset of data to return. The API
Reference Guide specifies the response groups
that can be used with each operation..

Version Various Version of the ECS 4.0 WSDL. The default is
2005-10-05. If you want another version, includ-
ing the latest, you must specify it in your request.
XSL Parameters

If you are using an XSL stylesheet to specify the output returned by ECS, you may need to include some
or al of the following (optional) parameters:

XSL Parameters

Par ameter Value Description

Style "XML", the default,or ' The Styl e parameter appliesto REST requests
the URL of an XSL only. Usethe St yl e parameter to control the
stylesheet format of the data returned by ECS. Set this para-

meter to "XML" to generate apure XML re-
sponse. Set this parameter to the URL of an XSL
stylesheet to have ECS transform the XML re-
sponse to another format you specify.

ContentType "text/xml", the default, = The Cont ent Type parameter isvalid for REST
or "text/html" reguests only. The Cont ent Type set in your re-

quest is returned as the content type in the HTTP
headers of the response that ECS returns. Gener-
aly Cont ent Type should only be changed when
itisbeing used in conjunction with an XSLT
stylesheet specified with the St yl e parameter.
When you use a stylesheet to transform your ECS
response to HTML, set this parameter to text/
html.

XML-Encoding Parameter

Another optional parameter is provided, that you may need in some environments:
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XML-Encoding Parameter

Parameter Value

XMLEscaping "Single", the de-

fault, or "Doubl€e"

Debugging Parameters

Description

XML_Escapi ng specifies whether responses are XML-
encoded in asingle pass or a double pass. By default,
XM_Escapi ng is"Single," and ECS responses are en-
coded only oncein XML. For example, if the response
dataincludes an ampersand character (&), the character
isreturned initsregular XML encoding (&). If XM_Es-
capi ng is"Double," the same ampersand character is
XML-encoded twice (&amp;). The Double value for
XM_Escapi ng isuseful in some clients, such as PHP,
that do not decode text within XML elements.

To debug arequest or application, use the optional parameter in the following table.

Debugging Parameters

Par ameter Value

Validate "False", the de-
fault, or "True"

Description

UsetheVal i dat e parameter to have ECS test your request
without actually executing it. When present, Val i dat e
must equal "True." If the request is valid, the response will
contain an element called IsValid with avalue of True. If the
reguest isinvalid, the response will contain 1) an element
called Isvalid with avalue of False and 2) the errors that
would be returned if the request were actually executed.
Notes: Since the request is not actually executed, only a sub-
set of the errors for the request may be returned. Thisis be-
cause some errors (e.g., no_exact_matches) are only gener-
ated during execution of arequest.

We also recommend that you include the Request response group for help with debugging. The
Request response group echoes back the parameters used to generate the response and allows you to
verify that your request was received correctly.

Getting Help with Operations and Response Groups

The ECS operation, Help, returns al of the required and optional input parameters for ECS operations,
and all of theitem attributes returned by ECS response groups. For example, to see the parameters for

Cart Add , use the following reguest:

http://ecs. amazonaws. conf onca/ xm ?

Ser vi ce=AWBEConmer ceSer vi ce&

AWBAccessKeyl d=[ Access Key | D] &

Oper ati on=Hel p&
Hel pType=Qper ati on&
About =Car t Add
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A snippet from the response shows the operation's parameters.

<QCper at i onl nf or mati on>

<Nane>
Cart Add
</ Name>
<Requi r edPar anet er s>
<Par anet er >Associ at eTag</ Par anet er >
<Par anet er >Car t | d</ Par anet er >
<Par anet er >HVAC</ Par anet er >
<Par anet er >| t ems</ Par anet er >
</ Requi r edPar anet er s>
<Avai | abl ePar anet er s>
<Par anet er >AWSAccessKeyl d</ Par anet er >
<Par anet er >Cont ent Type</ Par anet er >
<Par anet er >Mar ket pl ace</ Par anet er >
<Par anet er >Mar ket pl aceDonai n</ Par anet er >
<Par anet er >Mer geCar t </ Par anet er >
<Par anet er >St yl e</ Par anet er >
<Par anet er >Val i dat e</ Par anet er >
<Par anet er >Ver si on</ Par anet er >
<Par anet er >XM_Escapi ng</ Par anet er >
</ Avai | abl ePar anet er s>

HelpTypeis either "Operation” or "ResponseGroup.” The About parameter is set to an ECS operation or
response group.

Understanding Responses

In response to a request, the ECS web service returns an XML document that contains the results of the
call in an XML data structure. This data conformsto aWSDL and schema.

For REST requests, this data structure is simply the body of the HTTP response. Y ou can use adata
binding method for REST responses, or use an XML parser directly to process the information.

For SOAP requests, the data structure is the SOAP message body of the response. SOAP toolkits
typically convert the response data into structures for use with your programming language, or alow
you to specify your own data bindings.

Other than the use of a message envelope in the SOAP response, REST and SOAP responses are
identical. Both conform to the ECS schema. The SOAP WSDL imports an XSD file to define the
response messages. REST users can access the X SD file directly. For more information, see WSDL
Location.

Anatomy of a Response

ECS responses vary according to the operations and parameters submitted in the request. There are,
however, segments of the response that are common across all responses, as shown in the following
figure.
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<"xml version="1.0" encoding="UTF 8" ?=

E?;rsrl:gll:;?‘— <[temLookupResponse xmins="http:/webservices. amazon.com,
AWSECommerceService/ 2006-0-137=
—  <UperationBequest>
—  <HTTPHeaders=
HTTP H-aader_ﬂ_ <Header Name="UserAgent™ Value="Mozilla’4.0 (compatible; MSIE 6.0;
Information Windows NT 5.1 8V, NETCLRE 1.1.4322; NET CLE 2.0.50727)" /=
L </HTTPHeaders=
<Requestld>1 ZTF48WCDAWRW 1 T6CFH=/Requestld=
Request [ <CArguments=

Echoed — | <Argument Mame="Operation” Value="ltemLoockup” /=
<Araument Mame="%ervice” Value=" AWSECommercelervice™ /=
Arguments | | <ArEument Name="AWSAccessKeyld”
In Request Value="1VIMTEIEXAMPLE" /=
<Argument Mame="1ltemld” Yalue="08Te923524" /=
<Argument Mame="1dType" Value="ASIN" /=
=/ Arguments=
<RequestProcessing Time=0_01 7440080642 7002 </ RequestProcessing Time=>
| </OperationRequest=

— <ltemss
< Request>
<lsValid=Tme=IsValid>
Request | <ItemLookupHequest=
Validation <ld Type=ASIN</1dType=

<ltemld=09 764925 524</Ttem1d=
=/ItemLookupRequest=
| =/ Request=
— =ltem=
=ASIN={RTEF2 3524 ASIN=
<Detail Pagel R L>http:/ www.amazon.com/ep/redirect. hitm] %43
FASIN=0976925324% 2 0tag=ws"e26]lcode=xm2¥e2 6c[D=2025%:20
cemlD=163%33%26location="o/ ASIN/WTAWIS5 24462 53F
AWSAccessKevld=1VYMTEIEXAMPLE
</ Detal Page U RL=
ltem <ltemAttributes™
Attributes ™| < MAuthor=Stephen Davenport=/Author=
<Mhanufacturer=H_H. Bonnell=/Manufacturer=
< ProductCGroup=Book=/ProductGroup:=
<Title=Saving Miss Oliver's: A Movel of Leadership, Lovalty and Change=/
Title=
</ temAttributes=
=/ [tem=
</ [tems>
</ [temLookuplesponse=

The following sections describe each segment in this response.

Version Information Segment
Thefirst two lines of every response contain version information. The first line details the XML version
used, which, in thisexample, is 1.0. The first line a so includes the character encoding, which, in this
example, isUTF-8.

The second line of every response contains the name of the response, which is named after the operation
in the request. In this example, the | t enlLookup operation returns a response element named

Version 2007-07-16
69



Amazon E-Commerce Service Developer Guide
Understanding Responses

I t emLookupResponse

The second line also contains the version of ECS used to create the response. In this example, the
version number is 2006-09-13. If aversion is not specified in arequest, ECS uses the default version,
2005-10-05. Make sure to specify the latest version number if you want the latest ECS functionality.

Operation Request Segment

The second segment of aresponse is always the Operation Reguest. For the most part, it returns the
operation's parameters, called arguments, that were used in the request. Thereis, however, some
additional information. The first large subsection isthe HTTPHeader section, which specifies the
network agent used to send the request. Typically, the agent, called the user agent, is aweb browser and
the information returned describes that browser, such as its name, version, and the operating system of
its host.

The second large subsection contains the arguments, or operation parameters, used in the request. These
values are unprocessed echoes of the values submitted in the request. Thisinformation is echoed for the
benefit of troubleshooting requests.

Finally, interspersed around the large subsections in the Operation Request segment is ECS processing
information, including the Request ID and the time it took to process the request. Thisisinteresting
information for troubleshooting. You will not, however, have to use either the Request ID or the
processing time in future requests.

Request Validation Segment

The segments described so far are typically less interesting than the ones that follow. The Request
Vadlidation segment contains error information if there was an error in the request. It is also the last
segment that ECS returnsin aresponse if there was an error.

In the above example, the request was valid, as shown in the IsValid element:

<l sVal i d>True</ I sVal i d>

The IsValid element pertains only to the validity of the request. It reports whether all of the required
elements of arequest are present, whether parameter restrictions and constraints have been obeyed, and
whether parameter values are legal. IsValid does not assure that a valid request will be processed by
ECS. For example, an Itemld, such as, 1234ABCD, isin the correct form, but no itemsin Amazon's
catalog match that Itemid, so, the request would be valid but would return an error.

There are many reasons why arequest can fail, including:

* Incorrect parameters supplied—The request is missing parameters that an operation requires, or the
combination of parametersis not allowed, or the Service parameter was omitted.

In this case, the IsValid value is "False" and the request is not processed by ECS. Common mistakes
that cause these errors are spacesin the URL that prevent ECS from reading the entire request, or
misspelled and mis-capitalized parameter names or values.

Note

=

If you inadvertently enter a space in arequest, your browser automatically entersthe
URL -encoded form of a space: %20. For example, if you paste, Itemld= B12345, into
your browser as part of arequest, the URL field in the browser shows,

Iteml d=%20B12345.

* Invalid values—The request might be syntactically correct but the values for one or more parameters
might be invalid. For example, you might supply an Itemld value that does not match any item sold
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on Amazon.

In this case, the IsValid value is "True" but an error message is returned that says that the value is "not
avalid value for Itemld. Please change this value and retry your request.”

» Empty result—The request is valid but there is no data that matches the search criteria.

In this case, the IsValid value is "True." Remember that parameter names and values are case
sensitive.

» Network or processing error—The request is valid but a network outage or processing failure has
caused ECSto return an empty response.

In this case, the IsValid valueis"True."

* Partial request errors—ECS returns as much information as possible. For example, if you use a batch
regquest and ECS finds items for one request but not the other, ECS returns all of the information for
the found item and an error message for the other request.

When one of these errors occurs, the IsValid value is False and ECS returns an error element in the
Request Validation segment. The error element includes:

* Error code—Thetitle of the error.
* Error message—A brief description of the error condition.

The following example shows an error message.

<Errors>
<Error>
<Code>ni ssi ng_servi ce_par anet er </ code>
<message>Your request Is mssing the Service paraneter. Please add the
Service paraneter to your request and retry. Valid values for the Service
paranet er include AWSEconmer ceServi ce. </ nessage>
</Error>
</Errors>

The more difficult error to assessis arequest that isvalid, that is processed, but contains an error in
logic. For example, arequest might use default values such that only itemsin new condition are returned
when the requester meant to return itemsin all conditions.

The remainder of the Request Validation segment is a subsection named after the operation used in the
request. In this example, the subsection isnamed | t enl.ookupRequest. This subsection echoes the
parameter values used in the request. These values are returned for the purpose of troubleshooting the
request.

Item Attributes Segment

Assuming that your request is valid, the final segment of the response that contains the item attributesis
typically the part of the response that contains the most value. This segment contains al of the
descriptive information about the items that satisfied the request. In the example above, one item was
found that satisfied the search criteria. Many attributes are returned that describe that item, including, the
title, "Saving Miss Oliver's: A Novel of Leadership, Loyalty and Change.”

Theitem attributes returned in aresponse vary according to the response group used and the items
found. Merchants do not always provide Amazon with asingle set of item attributes. For example, one
merchant might supply the name of a book's publisher, another might not. A response contain both of
these books would therefore contain a different set of item attributes. Item attributes that do not have
values are not returned. The APl Reference Guide describes the item attributes that can be returned by
each response group.
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Paging and Sorting Through Responses

The only drawback of having so many items at your fingertipsis the possibility of receiving too many in
aresponse. ECS handles this problem in several ways:

» Results are returned on page, generaly, up to ten results per page
» The Sort parameter orders results

Paging Through Results

It is possible to create arequest that returns many thousands of itemsin aresponse. Thisis problematic
for several reasons. Returning all of the item attributes for those items would dramatically impact the
performance of ECS in a negative way. Also, posting a thousand responses on aweb pageisimpractical.

For that reason, ECS developed the strategy of returning results alittle at atime. The good news is that
you can return any page of results. For example, the first request can return the last page of results. To
do that, you have to specify the desired page of results using one of the parameters that enable you to
return result pages. For example, the following | t enSear ch request asks the fourth page of results.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEComer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper ati on=It enSear ch&

Keywor ds=Pot t er &

Sear chl ndex=Books&

| t emPage=4

The following snippet of the response shows that the fourth page of results has been returned.

<l t enBear chRequest >
<l t enPage>4</ |t enPage>
<Keywor ds>Pot t er </ Keywor ds>
<Sear chl ndex>Books</ Sear chl ndex>
</ |t enSear chRequest >
</ Request >
<Tot al Resul t s>9729</ Tot al Resul t s> <Tot al Pages>973</ Tot al Pages>

This example shows that 9729 items matched the search criteria. Also, it shows that those results are on
973 (~9729/10) pages. Y ou might try putting in an ItemPage value over 400. If you do, ECS returns the
following error:

<Error>

<Code>AWB. Par anet er Qut O Range</ Code>

<Message>The val ue you specified for ItenPage is invalid. Valid val ues nust
be between 1 and 400. </ Message>
</Error>

So, how do you get that 973rd page? Y ou cannot. A better approach isto submit anew request that is
more targeted and yields fewer items in the response.

Maximum Number Of Returned Pages

The last example showed that ECS returns only so many pages for any one request. Thisis because
performance must be optimized for the tens of thousands of ECS devel opers and customers. For that
reason, many ECS operations have pagination parameters and associated maximum values, as shown in
the following table.
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Operation Parameter Name Maximum Page Number
It emLookup VariationPage 150

It enmLookup ReviewPage 20

It emLookup OfferPage 100

It enBear ch ItemPage 400

Li st Lookup ProductPage 30

Li st Search ListPage 20

CustomerContentL ookup ReviewPage 10
CustomerContentSearch CustomerPage 20

These parameters are defined in the section of the API reference that describes the associated operation.
Sorting Results

The following ECS operations have a Sort parameter that arranges results:

* | tenBearch
e ListLookup
e Sell erListingSearch

For example, the following request returns books with "Harry Potter" in their title or descriptionin
alphabetical order.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=1MVRODKBKVGCHE7 TZB&R &
Qper ati on=lt enSear ch&

Keywor ds=Har r y¥20Pot t er &

Sear chl ndex=Books&

Sort=titlerank&

|t emPage=29&

Ver si on=2006- 09- 13

A small snippet of the response shows that the book titles are returned in aphabetical order.
<Titl e>Aventuras de Harry Potter, Las</Title>

<Ti t| e>Beacham s Sour cebook For Teachi ng Young Adult Fiction: Exploring Harry
Potter</Titl e>

<Title>Beatrix Potter to Harry Potter: Portraits of Children's
Witers</Titl e>

ECS provides many different sorting criteria, for example, price (high to low, or low to high), salesrank
(best to worst selling, or worst to best selling), publication date, review rank, and release date. Valid sort
parameters vary by search index, for example, the DigitalMusic search index can be sorted by
UploadedDate. That value for Sort would not make sense in the Automotive search index, for example.
Sort parameters also differ by locale.
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For more information about sort values by locale and search index, see the appendix, | t enSear ch Sort
Values By Locale

Default Sort Values

There are many sort values. The majority are not applied unlessthe Sort parameter isincluded in the
request. There are two sort values, however, that are used by default:

» For anlt enBear ch regquests that do not use the Br owseNode parameter, results are sorted by
Relevance.

» For an |t enSear ch requests that do use the Br owseNode parameter, results are sorted by BestSeller
ranking.

Transforming ECS Responses into HTML Using XSLT

Perhaps you want to use a different set of tagsin ECS responses than those that are returned by default.
For example, because you want to display responses on aweb page, you want to turn the responses into
HTML. You have two choices: you can receive the default ECS response and then transform it into
HTML (or another set of XML tags) or you can tell ECSto do the transformation for you so that the
result is ready for you to use. To make ECS do the work for you, you just need to reference an XSL
stylesheet in your ECS request.

ECS provides an XSLT (Extensible Stylesheet Language Transformation) service to ensure that even
novice developers can produce rich content without complex parsing or programming. XSL isan
XML-based language for transforming XML tagsinto HTML or any other set of XML tags. To use the
ECS XSLT service, the request must bein REST, and the XSL style sheet must be referenced using the
Style input parameter. For example, the following | t enSear ch request specifiesan XSLT styleshest,
http: //ecs.amazonaws.convVxsl/aws4/item-search.xdl.

http://ecs. amazonaws. conf onca/ xm ?

Ser vi ce=AWSEConmer ceSer vi ce&

AWBAccessKeyl d=[ Your Access Key ID Here] &

Oper ati on=I t enLookup&

| dType=ASI N&

It em d=BO0008CE6I &

ResponseG oup=Lar ge&

Styl e=http://ecs.amazonaws. conif xsl / aws4/item search. xsl

XSLT Service URLs

For security reasons, Amazon Web Services use a different set of domains for processing XSLT
requests. XSLT requests sent to the standard domains (for example, http://ecs.amazonaws.com) are
re-directed. If your web client does not support re-directs, you must send your XSLT requests directly to
one of the following domains:

Locale URL

CA xml-ca.amznxslt.com
DE xml-de.amznxslt.com
FR xml-fr.amznxslt.com

JP xml-jp.amznxsit.com
UK xml-uk.amznxslt.com
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Locale URL

us xml-us.amznxslt.com

Creating an XSL Style Sheet

It is beyond the scope of this book to explain in detail how to create an XSL style sheet. The following,
however, is a style sheet example: http://ecs.amazonaws.com/xsl/aws4/item-search.xdl .

You use "xmins" to define a namespace prefix at the top of the style sheet. Y ou may name the
namespace prefix anything, however, the namespace URL must match the namespace URL that is
returned in the ECS response. The example mentioned above uses "aws" as the namespace prefix, as
follows:

xm ns:aws="http://xm . amazon. comf AWSEConmer ceSer vi ce/ 2006- 09- 13" >

Once you have created a namespace prefix, use it to match elements in the ECS response. For example,
if you are trying to match an element called "I t em_ookupResponse," and your prefix is"aws," the
matching string would be aws:l t em_ookupResponse.

The following example shows how and where the namespace prefix should be used.

<xsl:tenplate match="/">
<xsl :apply-tenpl ates select="aws:Items/aws: |ten'/>
</ xsl:tenpl at e>
<xsl:tenplate match="aws:|tens/aws: Iteni>
<tr>
<td styl e="border-bottom COCOCO dotted 1px; paddi ng: 10px" >
<tabl e cel | paddi ng="0" cel | spaci ng="0" style="w dth: 90% paddi ng: 5px" >
<tr>
<xsl:if test="aws: Smal || nage/ aws: URL" >
<td valign="top" w dth="50">
<| n’g>
<xsl:attribute nane="src">
<xsl : val ue-of sel ect="aws: Snal | | mage/ aws: URL" />
</xsl:attribute>
<xsl:attribute name="border">0</xsl:attribute>
</inmg>
</td>
</xsl:if>
<td valign="top">
<xsl:val ue-of select="aws:ItemAttributes/aws:Title" />
<br />
<span styl e="font-size: 10px">
<xsl:if test="aws:ltemAttri butes/aws: Aut hor" >
by <xsl:val ue-of select="aws:|temAttri butes/aws: Author" />
</xsl:if>
<xsl:if test="aws:ltemAttributes/aws: Artist">
by <xsl:val ue-of select="aws:ltemAttributes/aws: Artist" />
</xsl:if>
<xsl:if test="aws:ItemAttributes/aws: D rector">
by <xsl:val ue-of select="aws:ltemAttri butes/aws: Director" />
</xsl:if>
<xsl:if test="aws:|temAttri butes/aws: Conposer">
by <xsl:val ue-of select="aws:ltemAttri butes/aws: Conposer" />
</xsl:if>
<xsl:if test="aws:|temAttri butes/aws: Manufacturer">
from <xsl : val ue-of se-
lect="aws: |temAttributes/aws: Manufacturer" />
</xsl:if>
</ span>
<br />
<br />
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<span style="font-size: 1lpx;">
Li st Price: <xsl:val ue-of
select="aws: |temAttri butes/aws: Li stPrice/aws: FornmattedPrice"

/>

</ span>
</td>
</[tr>
</t abl e>
</td>
</[tr>

</ xsl :tenpl at e>

The following articles provide more information about XML namespaces:

http://msdn.microsoft.com/library/default.asp?url=/library/en-us/dnexxml/html/xml05202002.asp
http://msdn.microsoft.com/msdnmag/issues/01/07/xml/

Finding Items to Buy

In the previous chapter, you learned how Amazon groups and catalogs items for sale. In the following
sections, you learn how to use ECS operations to find those items:

Search Operations

Items Y ou Cannot Buy

Finding Items Sold by Merchants
Finding Items Sold by Sellers
Finding Items Using BrowseNodes
Finding Items on Lists

Finding Customer Information

Search Operations

ECS offers the following operations to find items:

I t enBear ch—To find items sold by merchants and sellers. This operation is the one used most often
to find itemsfor sale.

Sel | erLi sti ngSear ch—Tofind items sold by sellers. Although | t enSear ch returns information
about aseller'sitems (if they are for sale in the Amazon marketplace), Sel | er Li sti ngSear ch
returns far more information about a seller'sitems.

Li st Sear ch and Li st Lookup—To find a customer's list and then the items on that list.

Br owseNodeLookup—To find items associated with browse nodes by navigating through the browse
node hierarchy. This operation does not return items directly, only the browsenodes associated with
items.

If you do not know whether an item is for sale by a merchant or seller, search first using I t enSear ch
for two reasons.

Most of the items sold on Amazon are sold by merchants

Sellers often list their items for sale in Amazon's marketplace as well asin their own stores. Anything
sold in the marketplace can be found by | t enBear ch.
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Items You Cannot Buy

Y ou might assume that any item returned by one of ECS's search operationsisfor sale. This, however, is
not the case. Some items, such as Variation parents and Collection parents, are never for sale. Before
presenting items to customers, you must make sure the items can be purchased.

ECS provides severa waysto determineif an item can be purchased, for example, | t enSear ch hasan
Availability parameter, which specifies. The best way, however, to determine whether or not an item can
really be purchased is by using one of the following response groups in a request:

» Offers
» OfferFull
e Large, whichisaparent of the Offers response group

All of the search operations listed above, except Br owseNodeLookup, can use these response groups.
These response groups return an OfferListingld element for each item that can be purchased. Items that
do not have an OfferListingld cannot be purchased.

The following response snippet shows that an item can be purchased because the response contains an
OfferListingld.

<l tenpr
'<'O"fer>

<O ferlListing>
<O f er Li sti ngl d>g7CWsnBZnVESKy ¥2BCNS</ O f er Li st i ngl d>
<Exchangel d>Y01Y4038850Y8583882</ Exchangel d>
<Price>
<Anmount >625</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<FornattedPri ce>$6. 25</ FornattedPrice>
</Price>
<Avail ability>Usual ly ships in 1-2 business days
</ Avail ability>
</ COFferListing>
</Offer>
</ltenpr

This response shows how the OfferListingld element is achild of the Item element.

The Availability element in the example above is not a reliable means of determining whether or not an
item istruly available for purchase. Its message concerns how quickly an item can ship wheniitisin
stock. A value returned for Availability does not guarantee that the item isin stock.

Tip

”Q‘ The next chapter talks about adding items to a customer's shopping cart. Whileit is
possible to add an item to a cart using an ASIN, the preferred means of adding an item is
by specifying an OfferListingld because an OfferListingld, not an ASIN, guarantees that
an item can be purchased.

Finding Items Sold by Merchants

By far, most items on Amazon are sold by merchants. Amazon itself is one. For that reason, ItemSearch
is one of the most heavily used ECS operations. Because there are so many items for sale on Amazon,

I t enBear ch has many input parameters that help target arequest. | t enSear ch requests can also use
many response groups, which can tailor the type of information returned with each item..
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At first, the number of ItemSearch input parameters might seem overwhelming. This section explains
the parameters most commonly used. By mastering these, you can create highly targeted requests. For a
description of al of the |l t enSear ch parameters, see the ItemSearch chapter in the ECS API Reference.

Required ItemSearch Parameters

I t enBear ch can potentially return any item sold by a merchant and most sellers. Because there are so
many items, | t enSear ch requires that you specify a search index and at least one additional parameter,
for example,

http://ecs. amazonaws. conf onca/ xm ?

Ser vi ce=AWSEConmer ceSer vi ce&

AWBAccessKeyl d=[ Access Key | D] &

Oper ati on=It enSear ch&

Sear chl ndex=Books&Keywor ds=Savi ng%20M ss&200d i ver's

Inthisrequest, I t enear ch looks for "Saving Miss Oliver's' in the titles and descriptions of al of the
itemsin the Books search index. The response would include all matches.

The previous example used the Keywor ds parameter as the second parameter, which is one of the most
popular parameters to use. The following list shows all of thel t enSear ch parameters that you could

have used instead:

« Actor » Composer * Neighborhood
e Artist » Conductor * Orchestra

¢ AudienceRating  Director » Power

e Author » Keywords e Publisher

e Brand » Manufacturer e TextStream

« BrowseNode * MusicLabel - Title

« City

A cursory look at the list of parameters shows you that most are very specific, which makes it easy to
determine whether or not they should be used in arequest. The Publisher parameter, for example, is used
only to specify the publisher of a book. Once you know the item you are looking for, choosing which
parameter to use becomes easy.

Parameter Support by Search Index

Each search index supports only a subset of al | t enSear ch parameters. For example, in the USlocale,
when you specify the Blended search index, you can only use one parameter: Keywords, in a request.
Using any of the other parametersin that request would return an error.

All other search indices support multiple parameters. For example, when you specify the Beauty search
index, in the US locale, you can include one or more of the following parameters in the request:

e Brand  ItemPage e Merchantld
¢ BrowseNode » Keywords * MinimumPrice
e Condition » Manufacturer » Sort

e MaximumPrice « Title
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The search index—parameter combinations, for the most part, make sense. For example, if you use the
Automotive search index, the Aut hor parameter isinvalid in the request. This restriction makes
intuitive sense. So, in general, it is not the case that you need to memorize all of the parameters that can
be used in each search index.

Search Indices, Parameters, and Locales

Thereis one further restriction on the use of parametersin an | t enSear ch request. The search index
values that can be used in an ItemSearch request vary by locale. For example, the Baby and Beauty
search indices are available in the US but not in the UK locale. An error is returned if you use a search
index value that is not supported in alocale. The limitations on the use of search indices by locale
therefore also limits the use of | t enSear ch parameters.

For acomplete list of | t enSear ch parameters supported in each search index and in each locale, see
the Search Index and | t enSear ch Parameter Combinations.

Common ItemSearch Parameters

Once you decide on a search index value and check Search Index and ItemSearch Parameter
Combinationsto determine what ItemSearch input parameters are valid for that search index, you should
set values for as many valid parameters as you can to increase the accuracy of the search resullts.

The most commonly used input parameters are the ones that can be used with the most search indices,
including:

» Availability—Specifies that the item must be available for purchase. The only valid value for the
parameter is "Available."
» BrowseNode—Enables you to search a specified browse node for associated items.

 Condition—Enables you to specify the condition of an item. Valid valuesare "All," "New," "Used,"
"Collectible," and "Refurbished." The default is"New." Condition does not restrict the total number
of items returned. It does, however, restrict the offers returned to those items that are in the specified
condition.

» Keywords—A word or phrase (words separated by xml-encoded spaces, %20) used as a search
criteria. Thetitles and descriptions of items are searched for keywords.

»  MaximumPrice—The maximum price that an item can cost.
» Merchantld—An aphanumeric token that uniquely identifies a merchant.
*  MinimumPrice—The minimum price that an item can cost.

» Title—A word or phrase (words separated by xml-encoded spaces, %20) used as a search criteria. The
titles of items are searched for these words..

The definitions for all ItemSearch parameters are in the APl Reference Guide. The following sections
describe in greater detail some of the commonly-used parameters.

Returning Only Available Items

ItemSearch returns available and unavailable items. Unavailable items are, for example, items that are
temporarily out of stock. By setting the Availability parameter to "Available,” ItemSearch can filter out
most of the items that are unavailable. The following ItemSearch request returns shirts that are available:

http://ecs. amazonaws. conf onca/ xm ?

Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKeyl d=[ Your Access Key ID Here] &
Oper ati on=It enSear ch&
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Mer chant | d=Al | &

Condi tion=Al| &

Avai | abi | i ty=Avail abl e&
Sear chl ndex=Appar el &
Keywor ds=Shi rt

"Available" isthe only valid value for the parameter. Setting it to any other value returns an error
message. By default, the valueis not set.

Items that are “available’ are classified on Amazon’ sretail web site as:

* Currently for sale

* Pre-orders

 Special orders

* New releases

» Email me when items become available
* Itemsavailable for in-store pickup
 Itemsfor sale by third parties

The availability of an item can change rapidly. Thereistypically adiscrepancy between anitem’s
availabhility as reported by | t enSear ch and the item’ s true availability, as reported by Amazon’s web
site. For this reason, the availability of items reported by I t enSear ch and by Amazon’s web site can be
dightly different. These differences are most evident for items, such as software, whose availability
changes often.

Note

==

Do not confuse the Availability parameter with the return element, Availability. The latter
isan element in aresponse that describes how soon an item can be shipped, such as, "Ships
in 48 hours." While thisis ahelpful valueto display, it does not guarantee that an item is
truly available to be purchased. For that determination, test for an OfferListingld, whichis
provided by the Offers, OfferFull, and Large response groups.

Inaccurate Availabilities

The Availability parameter does a good job of filtering out of the response items that are unavailable.
The parameter, however, is not fool proof. It is possible for an item to be unavailable for purchase even
if:

* It hasbeenisreturned in aresponse
» Theresponse has been filtered using the Availability parameter
e The Availahility element in the response says the item can be shipped in twenty-four hours

For example, some items, including Variation parents and Collection parents, are never available for
purchase because they do not represent real items; they are abstractions. These parent items, however,
are often returned as being available. The following request returns a Collection parent item even though
the Availability parameter is used..

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &

Oper ati on=I t enLookup&

I t em d=BO006PLACE&

Avai | abi | i ty=Avai l abl e&

Mer chant | d=Al | &

ResponseG oup=ItemAttri butes, Offers&
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Condi ti on=Al |

A snippet of the response shows that the Collection parent item is returned, so you might assume that it
isavailable. However, the item is not associated with any offers, so it cannot be purchased.

<ltenv
<ASI N>BO0O06PLACE</ ASI N>

<O fers>
<Tot al O fers>0</ Total Of f er s>

The contradiction of an item being available but not something you can buy shows that the Availability
parameter is helpful but not the final arbiter in determining what items a customer can actually purchase.
Instead, as was mentioned at the beginning of this chapter, a better test for availability is whether or not
an item has an OfferListingld. Also, in the above example, you can see that you can test the value of
Total Offers to determine if an item has an offer..

Even though the Availability parameter is not foolproof, it does have value. The advantage gained by
using the parameter is that it prevents the return of items that certainly do not have an OfferListingld.
This filtering reduces the amount of testing you need to do to make sure the returned items have an
OfferListingld.

Availability Parameter Restrictions and Constraints

The Availability parameter carries with it arestriction and some constraints. The restriction is that the
Avai | abi | i ty parameter cannot be used with the Blended search index. The constraints are that, when
you use the Avai | abi | i ty parameter, you must also set the following parameters accordingly:

» Condition—Must be set to “All”.

* Merchantld—Must be defined. Merchantld is an alphanumeric token that uniquely identifiesa
merchant. Valid values are “Amazon,” “All,” or a specific merchant ID. The default is " Amazon."

When the Availability parameter is used and Merchantld is set to "Amazon," the availability results
for Amazon and Target are merged.

Power Searches

| t enBear ch's Power parameter, which can only be used when the search index equals Books, enables
you to use simple or complex queries to perform book searches. A simple power search would beto
return all books written by a specified author. While this query is valuable, it does not offer anything
more than asimilar search using the Author parameter in an | t enSear ch request.

The true value of power searches comes in the ability to specify multiple criteriato search for books. For
example, you could create a query that returned all books by a specific author, published during a
specified year, in a specified language, and printed in a specified format.

Power Search Syntax

Theindividual parts of a power search query are of the form:

key: val ue

For example, the query string:

aut hor : Davenport
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searches for books authored by Davenport. Vaues are not case sensitive. So, "Davenport"” returns the
same books as "davenport.”

Theindividual parts of a power search query are linked together using a variety of operators. For
example,

aut hor: Davenport and pubdate: duri ng 2006

searches for all books authored by Davenport that were published during 2006.

Other operators, such as parentheses, can be used to create additional specificity. For example, aquery
of::

subj ect: history and (spain or nexico) and not military and | anguage: spani sh

would return alist of books in the Spanish language on the subject of either Spanish or Mexican
history, excluding al items with military in their description.

These parameter values would be part of an | t enSear ch request that used the Power parameter, for
example:

http://ecs. amazonaws. conf onca/ xm ?

Ser vi ce=AWSEConmer ceSer vi ce&

AWBAccessKeyl d=[ | D] &

Oper ati on=It enSear ch&

Power =subj ect : hi st or y¥20and%20( spai n%20or %20nmexi co) ¥20and%2
Sear chl ndex=Books&0not %20mi | i t ar y%20and%20l anguage: spani sh

Note that spaces must be URL-encoded (%20) as shown.
Power Search Keywords

Power search queries are created using one or more keyword:value pairs. The keywords you can usein a
power search include:

* after—Restricts the results to books published after the specified date. This keyword is used with
pubdate, for example, pubdate:after 2006.

 asin-An alphanumeric token that uniquely identifies a book.
 author—Book’ s author.

* author-begins—Author's name begins with this value.

* author-exact—Authors name is exactly thisvalue.

« binding—Searches for books with the specified binding. VVaues for binding include abridged and
large print.

« during—Searches for books that were published during the time period specified. Thiskeyword is
used with pubdate, for example, pubdate:during 2006.

* ISBN—International Standard Book Number of the book.

» keywords—Words that can be found in the title or description of abook.

» keywords-begin—Search for all words tat begin with this value.

* language—L anguage, such as Spanish, that the book iswritten in.

» pubdate—Book’s publication date.

* publisher—Name of the book’s publisher.

* subject—Find books with the specified word in their subject description.

* subject-begins—Find books whose subject description begins with thisword or character.
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subject-words-begin—Find books whose subject description begins with these words
titte—Title of the book.

title-begins—Title of the book begins with this value exactly. This value does not mean "begins
with," it means "begins." For the example, if the valueis"I", the book, "I Lied," would be returned;
the book, "Isabel," would not be returned.

title-words-begin—Title of the book begins with this word.

Power Search Operators

Power search queries use the following operators to build queries:

not—Excludes the following parameter from the results, for example, subject:history and not military,
excludes military history in the results.

and—Specifies that both values must be true to be selected. For example, subject:history and (Spanish
and Mexican), requires that the books selected contain both Spanish and Mexican history.

or—Exclusive or which means one of either item but not both. For example subject:history and
(Spanish or Mexican), means the subject matter can be about the history of Spain or Mexico, but not
both.

colon (:)—Used as an equals sign, for example, subject:history, searches for books whose subject
matter is history.

parenthesis—Groups termsto clarify operations, for example,

subj ect: history and (spain or mexico)

Without the parentheses, you would search for books about Spanish history or Mexico. With
parentheses, you search for books about Spanish history and Mexican history.

asterisk (*)—Stands for zero or more al phanumeric characters, for example,

keywor ds: hi gh%20t ech*

Some of the keywords used in a search would be "high tech,” "high technology,” and "high
technologies." Use the asterisk to generalize your search.

Quotation marks (* “)—Specifies an exact match of the word(s) within the quotes, for example,

keywords: "Saving Mss diver's"

Example Power Searches

The following Power Search examples demonstrate many of the key words and operators.:

author: ambrose and binding: (abridged or large print) and pubdate: after 11-1996

subject: history and (Spain or Mexico) and not military and language: Spanish

(subject: marketing and author: kotler) or (publisher: harper and subject: "high technology™)
keywords: "high tech*" and not fiction and pubdate: during 1999

isbn: 0446394319 or 0306806819 or 1567993850

Power Search Tips

The following tips help you avoid common problems when using power search key words.
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Misunderstanding title-begins

title-begins values require exact matches. So, the following examples return completely different results:

title-begins:|I
title-begins:|*

The first example would return the book, "I Lied," but it would not return the book, "1sabel.” The second
example would return both books. This behavior is also true for:

 author

* author-begins

* author-exact

* title

* titleewords-begin

Discarded Search Words

The search engine automatically discards small words, such as"A" and "The." So, for example, if you
created queries using either of the following key:value pairs:

title-begins: A
title-begins: The

you would get zero results because the search engine discards those words when searching through
titles. This behavior is also truefor:

 author

* author-begins

* author-exact

* title

* titlewords-begin

Searching Using TextStream

There are times when a block of text can uniquely identify anitem. Perhapsit is aline of text from a
product description or atitle.

To find an item using ablock of text, use | t enBear ch'sText St r eamparameter, for example,

Text St reanrl t %20was%20t he%20best %200f %20t i nres¥20and%20t he¥20wor st %200f %20t i me
S.

The search engine picks out of the text block up to ten keywords and uses those as search criteria. A
TextStream request returns up to ten items that match those keywords. Only one page of results can be
returned.

Using Search Bins to Find Items

Up to this point, you have seen how you can use operation input parameters and response groups to filter
out unwanted responses. The SearchBins response group provides a different means of refining results.
It enables you to filter results based on values returned in a response.
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The SearchBins response group categorizes the items returned by | t enBear ch into groups, called bins.

The grouping is based on some criteria, depending on the search index. For example, a set of bins can be
based on a set of price ranges for an item. In the case of women’s shoes, for example, SearchBins might

return a bin that contains ASINs for shoes that cost between $0 and $50, a second bin for shoes that cost

$50 to $100, and a third bin for shoes that cost more than $100.

£
Q v
E ..--.____.-.-
[ o
Q| ——
£
S Bin 1
=
Price e

The advantage of using search binsis that the response group divides the items into bins without you
having to return or parse item attributes. Y ou can then submit asecond | t enSear ch request and return

only theitemsin one bin.

Y ou cannot create bins nor can you specify the criteria used to divide the itemsinto groups. The
SearchBins response group does that automatically.

Some search indices support more than one kind of bin. For example, apparel items can be divided in to
bins according to price range and brand. In this case, the response would return multiple sets of bins,
called SearchBinSets, in which the items would be divided according to different criteria

The criteria used to divide the returned items into binsis called the NarrowBYy value.

Note
0=
Search bins are only availablein the US locale.
NarrowBy Attribute

The basis on which returned items are split into binsis specified by the NarrowBY attribute in the
SearchBinSet element. In the following example, the NarrowBY attribute shows that the bins are based

on price range:

<Sear chBi nSet NarrowBy="Pri ceRange">

For another product category, the NarrowBY attribute might be different, for example:
<Sear chBi nSet Nar r owBy="Br andNane>
Y ou cannot specify NarrowByYy values nor can you specify the values they encompass. When the

SearchBins response group isincluded in arequest, | t enBear ch automatically divides the
I t enBear ch resultsinto bins.
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Search Bin Example

The following request uses the SearchBins response group to return search bins.

Ser vi ce=AWSECommrer ceSer vi ce&
AWBAccessKeyl d=[ AWS Access Key] &
Oper ati on=lt enSear ch&

Sear chl ndex=Baby&

Keywor ds=pant s&

Avai | abi | i ty=Avai | abl e&

Mer chant | d=Al | &

Condi tion=All &

ResponseG oup=Sear chBi ns

The following xml is a snippet from the response.

<Sear chBi nSet s>
<Sear chBi nSet NarrowBy="Pri ceRange" >
<Bi n>
<Bi nNane>$0$24</ Bi nNane>
<Bi nl t enCount >1645</ Bi nl t enCount >
<Bi nPar anet er >
<Nanme>M ni munPri ce</ Name>
<Val ue>0</ Val ue>
</ Bi nPar anet er >
<Bi nPar anet er >
<Nane>Maxi munPri ce</ Name>
<Val ue>2499</ Val ue>
</ Bi nPar anet er >
</ Bi n>
<Bi n>
<Bi nNane>$25%$49</ Bi nNane>
<Bi nl t enCount >647</ Bi nl t enCount >
<Bi nPar anet er >
<Nanme>M ni munPri ce</ Nane>
<Val ue>2500</ Val ue>
</ Bi nPar anet er >
<Bi nPar anet er >
<Nanme>Maxi munPri ce</ Nane>
<Val ue>4999</ val ue>
</ Bi nPar anet er >
</ Bi n>
<Bi n>
<Bi nNane>$50$99</ Bi nNane>
<Bi nl t enCount >173</ Bi nl t enCount >
<Bi nPar anet er >
<Nanme>M ni munPri ce</ Nane>
<Val ue>5000</ Val ue>
</ Bi nPar anet er >
<Bi nPar anet er >
<Nanme>Maxi munPri ce</ Nane>
<Val ue>9999</ val ue>
</ Bi nPar anet er >
</ Bi n>

This response snippet shows the first three binsin the response. The NarrowBy value shows that the
items were divided up based on price range. The BinName element names the bin. The names are
descriptive of the price ranges that each bin represents. For example, the BinName, $50$99, contains
items that cost between $50 and $99.99, which you can see by the values returned for MinimumPrice
and MaximumPrice in that bin.The BinltemCount element shows how many items are in each bin, for
example, there are 173 itemsin the last bin

The BinParameter/V alue elements show the values used to create the bins. In this example, the
parameters are the minimum and maximum prices of theitemsin that bin. For example, in the last bin,
the minimum price of an item in that bin is $50.00 and the maximum value is $99.99.
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The BinParameter/Name value, such as MaximumPrice, isan | t enSear ch parameter name. This
means that you can use the <Vaue> as the value for the parameter named by <Name> in a subsequent

I t enBear ch request. In this example, MinimumPriceisthel t enSear ch parameter and, in the last bin,
the value is 5000. By submitting a second request using | t enSear ch's parameters, M ni nunPri ce and
Maxi munPri ce , you could return the item attributes for only the itemsin that bin.

Asyou can see from this example, the SearchBins response group enables you to narrow your search
without you having to parse through item attributes.

NarrowBy Values

NarrowBYy valuesinclude:

Subject—BrowseNode IDs of all topics related to items returned by | t enSear ch. For example,
searching for books about dogs returns, in the Subject bins, BrowseNodes for "Home & Garden,"
"Animal Care & Pets," "Dogs," and "Educational ."

BrandName—Brands, such as Levi's, Reebok, and Nike, that create the item. Use the name of abrand
to filter out similar items made by other companies.

PriceRange—M inimum and maximum prices for abin of items. Use the minimum and maximum
price values in each bin to filter out items outside of the price range you want.

Specia Size—Uncommon sizes an item comesin. Examples are "Plus Size & Tall,” "Misses,"
"Maternity," "Husky," "Petites," and "Big & Tall."

Merchant—AlIl merchants selling an item. This bin returns all merchants even if Merchantld is set to a
single merchant in the | t enSear ch request. In the response, the ASINSs returned will be specific to
the Merchantld specified in the request. The merchants listed in the Merchant bin can be used to list
other merchants that sell the same ASIN. There are some items sold by only one merchant. In that
case, the Merchant bin returns with only that merchant.

All search indices return the Subject bin. Most return al of the bins.

NarrowBy Values Per Search Index

The following list shows which NarrowBYy values are returned by each search index:

Apparel—Subject, BrandName, PriceRange, Special Size, Merchant
Baby—Subject, BrandName, PriceRange, Specia Size, Merchant
Beauty—Subject, BrandName, PriceRange, SpecialSize, Merchant
Blended—Not supported

Books—Subject

Classica—Subject

DVD—Subject

Electronics—Subject, BrandName, PriceRange, Specia Size, Merchant
Garden—Subject, BrandName, PriceRange, Specia Size, Merchant
GourmetFood—Subject, BrandName, PriceRange, Special Size, Merchant
HealthPersonal Care—Subject, BrandName, PriceRange, Special Size, Merchant
Jewelry—Subject, BrandName, PriceRange, Special Size, Merchant
Kitchen—Subject, BrandName, PriceRange, Special Size, Merchant

M agazines—Subj ect

Marketplace—Subject

Merchants—Subject, BrandName, PriceRange, Special Size, Merchant
Miscellaneous—Subject, BrandName, PriceRange, Specia Size, Merchant
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* Music—Subject

» Musicalnstruments—Subject, BrandName, PriceRange, Special Size, Merchant
 OfficeProducts—Subject, BrandName, PriceRange, Special Size, Merchant
» PCHardware—Subject, BrandName, PriceRange, Special Size, Merchant

» Photo—Subject, BrandName, PriceRange, Special Size, Merchant

» Showtimes—T heater

» Software—Subject, BrandName, PriceRange, Specia Size, Merchant
 SportingGoods—Subject, BrandName, PriceRange, Specia Size, Merchant
 Theatrical—Subject

» Tools—Subject, BrandName, PriceRange, Special Size, Merchant

» Toys—Subject, BrandName, PriceRange, Special Size, Merchant

» Travel—Subject

» VHS—Subject

* Video—Subject

* VideoGames—Subject, BrandName, PriceRange, Special Size, Merchant

» Wireless—Subject

 WirelessAccessories—Subject

Refining Results by Repeating i t ensear ch Requests

One value of using search binsisthat you can divide items into groups according to criteria without
having to parseitem attributes. Based on the search bins returned, you can then submit a second request
using the | t ensear ch parameter value that helps target your results, but how?

The names of bins and the parameters that describe the bins vary according to the bin. The following
sample shows a bin based on price:

<Sear chBi nSet Nar r owBy="Pr i ceRange" >
<Bi n>
<Bi nNane>$0$24</ Bi nNane>
<Bi nl t enCount >1645</ Bi nl t enCount >
<Bi nPar anet er >
<Nanme>M ni munPri ce</ Name>
<Val ue>9</ Vval ue>
</ Bi nPar anet er >
<Bi nPar anet er >
<Nane>Maxi munPri ce</ Name>
<Val ue>2499</ Val ue>
</ Bi nPar anet er >
</ Bi n>

The response shows the minimum and maximum price for items in the bin, $0$24, and the number of
itemsinit, 1645.

Other NarrowByY values name hins differently. The following example shows a response snippet when
NarrowBY is“Merchant.” In this case, the BinParameter nameis merchant ID.

<Sear chBi nSet Narr owBy="Mer chant ">
<Bi n>
<Bi nNane>Sport s" R' Us</ Bi nNane>
<Bi nl t enCount >860</ Bi nl t enCount >
<Bi nPar anet er >
<Nanme>Mer chant | d</ Nane>
<Val ue>A363XKZVKSMVXW&/ Val ue>
</ Bi nPar anet er >
</ Bi n>
<Bi n>

Version 2007-07-16
88



Amazon E-Commerce Service Developer Guide
Using Search Bins to Find Items

<Bi nNane>Tar get </ Bi nName>
<Bi nl t emCount >8</ Bi nl t enCount >
<Bi nPar anet er >
<Nane>Mer chant | d</ Nane>
<Val ue>A1VC38T7YXB528</ Val ue>
</ Bi nPar anet er >
</ Bi n>
</ Sear chBi nSet >

As you can see from these examples, BinParameter names are the same as | t enSear ch input parameter
names. This correspondence means that you can create a second | t enSear ch request using the search
bin results as values for | t enSear ch parameter values. For example, MinimumPrice and
MaximumPrice are returned in search bins based on PriceRange. Y ou could take the values of the search
bin and put them directly into | t enSear ch parameters. Using the PriceRange example above, you
could write the following | t enSear ch request to retrieve items only in the first search bin:

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper ati on=I t enSear ch&

Sear chl ndex=Baby&

Keywor ds=pant s&

Avai | abi | 1 ty=Avai | abl e&

Condi ti on=Al | &

M ni nunPri ce=0& Maxi nunPri ce=2499&
ResponseG oup=Sear chBi ns

I t enBear ch divides the results of this request into another set of search bins because the SearchBins
response group was used again. This means that the price range of the first search bin in the first
response is split into multiple search bins in the response to the second request. The second response
enables you to present more granularity in price ranges. For example, from the first response, you could
return all items that cost between $0 and $24.99. In the second response, you are able to provide a much
smaller price interval, for example, $10 to $14.99.

The process of using search bin resultsfor | t enSear ch parameter values can be iterative. Y ou can, for
example, submit athird request using the SearchBins response group to divide one search bin into more
search bins. This process can be repeated until the level of granularity you desire is reached. At that
point, you can send alast request using other response groups of your choosing.

Alternatively, you could refine the search results in a different way. Some search indices return more
than one set of search bins. In those cases, you can use the values from more than one set of search bins
inan |t enSear ch request. Using the above example, if the response also included a search bin based
on BrandName, which is the NarrowBY value, you could use brand and price range valuesin an

I t enSear ch request:

Brand=Levi’' s&
M ni munPri ce=0&
Maxi munPri ce=2499&

The response would then only include shirts by Levi’sthat cost under $25. Y ou could continue to drill
down by adding additional parametersto the request.

ItemSearch Request Tips
Here are some tips to help you create accurate IltemSearch requests:

» Thedefault value of the Condition parameter is"New."

If you do not get satisfactory results and you have not specified a Condition, set the parameter to
"All." Thisvalue returns all Conditions. If you change the value to something besides the defaullt,
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New, you must also set the Merchantld parameter to "All." If you do not, you will get the same
results. The reason is that the default value of Merchantld is Amazon. Because Amazon only sells
new items, the response can only contain new items, which was the case when Condition was New,
the default value. Setting Merchantld to "All" enables the response to contain merchants that sell
itemsin al conditions.

» Thedefault value of the Merchantld parameter is"Amazon."

If you want to find items sold by other merchants or items that are not in "New" condition (Amazon
only sells new items), either specify the merchant using Merchantld, or, to search all merchants, set
the parameter to "All."

» The Keywords parameter searches for word matches in an item'stitle and description.

If you know aword is part of the title of an item, use the Title parameter because, in this caseg, it often
returns fewer but more accurate results than the Keywords parameter.

e Usethe TextStream parameter to search using a block of text.

For more information, seel t enSear ch in the APl Reference Guide.

» To use boolean values, such as AND, NOT, or OR, inan | t enSear ch request, use the Power
parameter.

Y ou can create relatively sophisticated search criteria using this parameter. For more information, see
ItemSearch in the APl Reference Guide.

Finding Items Sold by Sellers

Merchants always sell new or collectible items. To purchase items that are used, refurbished, or out of
stock in merchant's inventories, you must purchase from sellers.

Sellers also can sell new and collectible items. Customers sometimes like what specific sellers have for
sale. For that reason, it isagood ideato enable customersto find items sold by sellers.

The ECS operation used to find items sold by sellersis Sel | er Li st i ngSear ch. You cannot use this
operation to return items sold by merchants. You can | t enSear ch to find some items sold by sellers.
Sel | er Li sti ngSear ch, however, returns far more information about seller's items.

Using SellerListingSearch

Sel | er Li sti ngSear ch enablesyou to return all of theitems sold by a seller. Optionally, you can
filter results by specifying the title of anitem or its status.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper ati on=Sel | er Li sti ngSearch&
Sellerld=[A Seller ID &

Keywor ds=cr yst al %20bal | &
Sort=+price

This request returns the crystal balls sold by the specified seller. The results are sorted by price.

Word order in the title does not matter and case is not significant. For example, searching for
Crystal%20balls is the same as searching for Balls%20Crystal.

Note

==

ECS does not offer an operation that searches for a specific item across al sdllers.
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Finding Seller IDs
To find your seller ID:

1. Point your web browser at http://www.amazon.com.
2. Click the Y our Account tab.

Y our Account web page displays.
3. Click the Your Seller Account link.

To find someone else's seller ID:

1. Point your web browser at http://www.amazon.com.

2. Inthe Search field, enter a keyword to search for an item sold by a seller.

3. On the web page that displays the results of the search, click the Used and New link.
4. Click asdller's name.

In the address field of the browser, a URI is displayed. The seller parameter specifiesthe Seller ID.

ht -
tp://ww. amazon. com gp/ hel p/ sell er/ at-a-gl ance. htm /ref=ol p_offerlisting_1/
sel | er =A365

103- 3016905- 4117412%i e=UTF8&asi n=0976925524&mar ket pl aceSel | er =1&7BOKL9ZR59

Searching for Out of Stock Items

By default, Sel | er Li st i ngSear ch retrieves only products that are available. To search for
discontinued, out of stock, or unavailable products, set the Sel | er Li sti ngSear ch parameter,
OfferStatus, to "Closed." For example, if you wanted to see all offersfor avideo game, you might use a
Sel | er Li sti ngSear ch request similar to the following:

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce
&AWBAccessKeyl d=[ | D]
&QOper at i on=Sel | er Li sti ngSear ch
&Sel lerld=[Seller 1D
&Titl e=[ GaneTitl e]
& f er St at us=Cl osed

Returning Historical Pricing

A seller has to determine how much to charge for their items. One way to do that isto ook at what
similar items have sold for in the past. | t enSear ch can return similar items currently for sale. When
the seller'sitem is more like an item that is no longer for sale, the Sel | er Li sti ngSear ch operation
can be used with OfferStatus equaling "Closed" to return discontinued items and their prices.

Alternatively, Amazon provides a for-pay service called Amazon Historical Pricing. This service
provides historical pricing information for the past three years.

Finding Items Using Browse Nodes

Browse nodes form an organizational hierarchy in which Amazon places items for sale. Asthe name
suggests, the hierarchy of nodes is designed to ease and speed up the task of browsing through al of the
itemsfor sale. Zero or more items for sale are associated with each browse node.
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Each browse node has an I1D, which is a positive integer, and a name. All items associated with a node
have something to do with the name of the node. For example, a node whose name is "Books about

Ancient Greece," would be books whose subject is ancient Greece.

This hierarchy of nodes is dynamic as are the items associated with each node,, that is, items can be
associated and disassociated with browse nodes at any time, and nodes themselves can either be added

to, subtracted from, or moved within the node hierarchy.

The value of the hierarchy isthat it groups similar items and relates items in an intuitive way. Asyou
progress down the hierarchy, you progress from parent to child nodes where child nodes are subsets of

the parent node's product category, as shown in the following figure.

Foot Browse
MNode
Shoes
Parent Browsea
MNodes
Men's Women's
Leaf Browse
MNodes
Boots Sneakers

Asyou can seein thisfigure, asyou go down the hierarchy, you refine then number of itemsthat can be
returned. In this very small, representative sample of the browse node hierarchy, the Shoes category has

as a subset, Women's Shoes. It has two child nodes, Boots and Sneakers.

ItemSearch returns all of the items associated with a node and all of the nodes below it. For that reason,
you can see that a search at the level of Women's Shoes will return all of the items related to Women's
Boots and Women's Sneakers. If the customer was really only interested in women's boots, the response
would contain alot of uninteresting results—all of the items that are women's sneakers. A more targeted
search would have specified the Boots browse node using | t enSear ch's BrowseNode parameter. For
example, if the browse node ID of Women's Boots is 123456, a targeted request would be:

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Qper ati on=It enSear ch&

Keywor ds=tal | &

Sear chl ndex=Appar el &

Br owseNode=123456

Traversing the Browse Node Hierarchy
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Aswe have seen, you traverse down the hierarchy to make your search more targeted. Y ou might also
traverse up the tree to find, for example, the root category of a product. For example, if you have an
item, such as a carving knife, you might find the node it is associated with and go up the hierarchy to
find the root product category of knives and then, in another request, use the TopSellers response group
to return the top sellers in the product category. These top sellers might be of interest to your customer.

BrowseNodel ookup operation is the most direct way of traversing the the browse node hierarchy. When
you supply it a browse node 1D, it returns the name of the browse node as well asits direct descendants
and a lineage of ancestors. Look at the response to the following request:

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D&
Oper at i on=Br owseNodeLookup&

Br owseNodel d=11232&

ResponseG oup=Br owseNodel nf o

A snippet of itsresponseis:

<ltenp
<ASI N>0131856340</ ASI N>
<Br owseNodes>
<Br owseNode>
<Br owseNodel d>11232</ Br owseNodel d>
<Nane> Soci al Sci ences</ Nane>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>53</ Br owseNodel d>
<Nanme>Nonfi cti on</ Nane>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>1000</ Br owseNodel d>
<Name>Subj ect s</ Nanme>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>283155</ Br owseNodel d>
<Nane>Books</ Nane>
</ Br owseNode>
</ Ancest or s>
</ Br owseNode>
</ Ancest or s>
</ Br owseNode>
</ Ancest or s>
<Chi | dren>
<Br owseNode>
<Br owseNodel d>11233</ Br owseNodel d>
<Name>Ant hr opol ogy</ Name>
</ Br owseNode>
<Br owseNode>
<Br owseNodel d>11242</ Br owseNodel d>
<Name>Ar chaeol ogy</ Nane>
</ Br owseNode>
<Br owseNode>
<Br owseNodel d>3048861</ Br owseNodel d>
<Nanme>Chi | dren's Studi es</ Nane>
</ Br owseNode>
</ Chi |l dren>
</ Br owseNodes>

Traversing down the tree is easy enough: select the browse node ID that is relevant and repeat the
Br owseNodelLookup operation until you descend to the appropriate browse node.

Traversing up the treeis similar. Although the BrowseNodel ookup operation, by default, returns the
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complete ancestral lineage of the subject browse node, there is alimitation: the request only returns one
parent browse node for each node. That is, if a node has more than one parent, the response will only
show one of the parent nodes. Which one it returnsis arbitrary. For that reason, you might want to
traverse up the browse node hierarchy one level at atime.

Finding a Node to Start Your Search

Traversing up or down the browse node hierarchy is easy enough. The question is, where do you start?
In the US locale alone, there are over 120,000 nodes and those nodes are changing constantly.
Fortunately, there are multiple ways to find the browse node where you can start your search:

» Many high level browse nodes are listed in the Browse Nodes Va ues section of the ECS API
Reference.

» The BrowseNodes response group returns browse nodes. Y ou can use this response group with the
following operations. ItemSearch,ItemL ookup, ListL ookup, SimilarityL ookup

»  On www.amazon.com, search for an item that is similar to the one you want and then copy the browse
node out of the URL.

As an example, let's see how you might find listings for a horse bridle. None of the top product
categories (search indices) relate directly to horses. So, let's use ItemSearch and the BrowseNodes
response group to find a browse node that is associated with horse bridles.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&anp;
AWBAccessKeyl d=[ Access Key | D] &np;
Oper at i on=It enSear ch&anp;

Keywor ds=hor se, bri dl e&anp;

Sear chl ndex=Pet Suppl i es, Sporti ngGoods

This request looks int the PetSupplies and SportingGoods search indices for anything related to horses
or bridles. The following XML is a snippet of the response.

Understanding BrowseNode Results When Drilling Down

BrowseNodes are related in a hierarchy where one BrowseNode can have zero or more ancestor and
child BrowseNodes, as shown in the following figure.
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Sneakers

This diagram shows five BrowseNodes and their hierarchy. Node A might be, for example, Shoes. Node
B might be Women. Node C, a child of BrowseNodes A and B, might be Women’s Shoes.

The number inside each node represents the number of items in the BrowseNode when | t enSear ch is
called on Node A. BrowseNode C is a subset of BrowseNode A and a subset of BrowseNode B. Perhaps
fifty of theitemsin BrowseNode C are also in BrowseNode A. When | t enSear ch was run on
BrowseNode A, the operation returned that BrowseNode A has 200 items. When | t enBear ch is
repeated using a BinParameter Name value that was returned in thefirst | t enBear ch request, it isthe
same asrunning | t enSear ch on achild of BrowseNode A, which, in this case, is BrowseNode C. By
narrowing the search to only those values found in BrowseNode C, | t enSear ch returns only those
itemsin BrowseNode A that are also in BrowseNode C. As shown in the following figure, the number of
common itemsis 35.
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Sneakers

Asaresult, | t enSear ch returns that BrowseNode A now only contains 35 items. While the changein
the item count in BrowseNode A might, at first, be confusing, understanding that 1 t enSear ch is
returning only the intersection of BrowseNodes A and C explains why the number of itemsin
BrowseNode A changes. Notice that the item countsin other BrowseNodes can also change.

Because the number of items in surrounding BrowseNodes can change with each new drill down using

I t enBear ch, the BrowseNodes that contain the greatest number of items can change dramatically. In
the previous discussion, for example, the number of itemsin BrowseNode A changed from 200 to 35 on
successive | t enSear ch requests. Because | t enSear ch returns only the top ten BrowseNodes that
contain the most items, the identity of the top ten BrowseNodes can change with each | t enSear ch.

Finding Items on Lists

Customers create lists using "Y our Account,” which is atab on www.amazon.com, as shown in the
following figure..

: Your See All 35 Y cart | Your Lists 3] | Hel
amazon.com Store Product Categories Cart | Your Lists | Help | 3

Customers can create avariety of lists, including:

» Wedding registry—Items the couple would like for their wedding.

» Baby registry—Items wanted for a baby shower.

 Listmaina—Items wanted that have a customer-specified theme

» Wishlists—Items wanted for any occasion, such as a birthday or anniversary

Each list that a customer creates hasalist ID, which is a positive integer. List IDs are unique by list
type, that is, each Listmanialist ID is guaranteed to be unique among al ListmanialDs. A ListmanialD
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could, for example, have the same value asaWishList ID.

Finding the items on a customer's list istypically atwo-step process:

1. Find the customer'slist ID by supplying that customer's name or Email addressin the ListSearch
operations.

2. Usethelist ID you find in the ListL ookup operation to find the items on the customer's lists

Finding the Customer's List ID

Given a customer's Email address or name, the ListSearch operation returns, among other things, the list
IDs of a customer's public lists. Typically, entering an Email address yields more targeted results than
entering the customer's name because Email addresses are unique. Often, however, a customer's Email
addressis not known so their name is used in the operation.

The following ListSearch request returnsthelist ID for John Smith.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmrer ceSer vi ce&
AWBAccessKeyl d=[ Your Access Key |ID] &
Oper at i on=Li st Sear ch&
LI st Type=W shLi st &
Name=John%20Smi t h

Notice that the blank space between the first and last namesis URL -encoded as %20.

The following is a snippet of the XML response to the sample request.

<Li st >
<Li st | d>BB4444444477</ Li st | d>
<Li st URL>ht t p: / / www. anazon. coni gp/ regi stry/ BB4444444477</ Li st URL>
<Li st Type>W shlLi st </ Li st Type>
<Total Items>70</ Total I t ens>
<Tot al Pages>7</ Tot al Pages>
<Dat eCr eat ed>1999- 10- 06</ Dat eCr eat ed>

/<Cust oner Name>John Smi t h</ Cust oner Nanme>
</ List>

The response containsthe list ID, list type, date the list was created, the URL of thelist, aswell asthe
number of items on the list. Notice that the above response contains the ListURL element. Y ou can paste
this URL in a browser and see the items on the customer'slist. The URL for each list type is the same
with the exception of the last value, which isthelist ID. That means that whenever you have alist ID,
you can display it immediately. For more information, see Lists.

To find out more about the items on the list, use the Listld value in ListL ookup.

Finding the Items Using the Customer ID

If you just want to display the items on alist, you can use the URL returned. If, however, instead of just
displaying the list, you want to return the list item's ASINs and Listltemlds, which you need to add the
list items to a remote shopping cart, you must usethe list ID in a ListLookup request. ListSearch can
only use afew response groups, which means that the information returned about the items on the list is
minimal. ListLookup, on the other hand, can use many response groups, which means that you can
return a great deal of information about the items on alist.

Thefollowing URL is a sample ListLookup request.
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http://ecs. amazonaws. com onca/ xm ?Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKeyl d=[ Your Access Key | D]

Oper at i on=Li st Lookup&

Li st Type=W shLi st &

Li st1d=BB4444444477

Notice that the ListL ookup request requires a ListType aswell asa Listld because Listld are not unique
across al lists.

The following XML shows a snippet of the response.

<Listltener
<Li stltem d>98989898989898</ Li stltem d>
<Dat eAdded>2002- 01- 27</ Dat eAdded>
<QuantityDesired>1</ QuantityDesired>
<QuantityRecei ved>0</ Quantit yRecei ved>
<ltenp
<ASI| N>0865874069</ ASI N>
<ItemAttri butes>
<Titl e>Confined Space Entry : Conplying with the Standard</Title>
</ltemAttri butes>
</ltenpr
</Listltenr

Notice that the response includes the Listltemld element. To add a list item to aremote shopping cart,
you must include in the <parameter>Car t Cr eat e</parameter> or <parameter>Car t Add</parameter>
request the item's ASIN and Listitemld. For more information, see Modifying the Items in a Remote
Shopping Cart.

This response includes only one item attribute, the title of the item. By specifying more response groups
in the request, you can return more information about the items on alist.

Finding Customer Information

Amazon's customers can enter agreat deal of information into the Amazon community, such as reviews
of items, and lists of items they'd like as presents. ECS does not provide operations that enable
customersto input this information. ECS does, however, provide two operations that enable you to
uncover thisinformation:

 CustomerContentSearch
* CustomerContentL ookup

CustomerContentSearch

To find out about an Amazon customer, the first task isto find their customer ID. To do that, you must
know either their name or Email address. Email addresses are guaranteed to be unique, names are not.
So, use the customer's Email address if possible. If you don't know it, use their name.

The following request looks up the customer ID for (afictitious person) Joe Schmo:

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEComrer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper at i on=Cust omer Cont ent Sear ch&
Name=Joe%20Schno
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The following snippet from the response shows Joe's customer 1D and nickname.

<Cust oner >
<Cust oner | d>A3EXAMPLEX53</ Cust oner | d>
<Ni cknanme>Snoki nJoe</ Ni cknane>

</ Cust oner >

The customer ID provides the input necessary to find out information about Joe.

CustomerContentLookup

Now that you know Joe's customer ID, you can use CustomerContentL ookup to find our more about
Joe, depending on the response group used in the request. The response groups include:

» Customerinfo--(Default) Customer's name, city, and state

» CustomerReviews--Product reviews the customer has written
e CustomerLists--List IDs of the lists created by the customer.
e CustomerFull--All of the above.

The following request returns Joe's reviews:

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper at i on=Cust omer Cont ent Lookup&
Cust oner | d=A2KEKKJ9CAC2KC&
ResponseG oup=Cust omer Li st's

The following snippet of the response shows one of Joe's reviews.

<Cust oner >
<Cust oner | d>A2EXAMPLEKC</ Cust oner | d>
<Li st >
<Li st | d>BR4444442H77</ Li st | d>
<Li st URL>ht t p: / / ww. amazon. cont gp/ r egi stry/ BRA444442H77
</ Li st URL>
<Li st Type>W shlLi st </ Li st Type>
<Total Itens>70</Total | t ens>
<Tot al Pages>7</ Tot al Pages>
<Dat eCr eat ed>1999- 10- 06</ Dat eCr eat ed>
, <Cust oner Nane>Joe Schno</ Cust oner Nane>
</ Li st>

Thisresponse gives you thelist ID for awish list Joe created. Using thelist ID inthe Li st Lookup
request would give you the items would like as a present.

Use the other response groups listed above in the request to find out other information about Joe. The
amount of information that can be returned is restricted by what Joe chose to make publicly accessible.

Motivating Customers to Buy

Motivating customers to buy products through your web site is vital to the health of your business. Many
ECS operations and response groups provide ways to pique a customer'sinterest and help drive sales.

All of the sectionsin this chapter explain ways to enhance the selling potentia of your web site,
including, how to retrieve:

e |mages
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» Promotions

» Customer and seller reviews

 Items sold by the same seller

e Similar items

» Topselers

* New releases

» Sorting by price, popularity or condition
» Customer'swish list

Using Images

Animageis said to be worth a thousand words. In e-commerce, thisis almost always true. The
downside of e-commerce isthat customers cannot try on clothes or handle items they might like to buy.
Providing customers with great images hel ps overcome that hurdle.

Understanding Images Supplied by ECS

Amazon catalogs millions of product images. These images reside on a series of servers dedicated to
serving images, as you can see from the URL of one image:

http://images. amazon. cont i mages/ P/ BOOOBNVBQA. 01. SWCH. _ SCMZZZ7777 . j pg

All image URL s have a common structure:

 Endpoint for all images, which is http://images.amazon.com/images/P/

» An aphanumeric token that identifies the image, for example, BOOOBNM50A.01.SWCH. TheOlisa
country code. The country codes are as follows:

* 01-US CA
« 02-UK
 03-DE
* 08-FR
« 09-JP

Country codes are valuable because the language in the figures varies by locale.
A suffix that specifiesthe size of the image returned. Possible suffix values are:

e Largesize: SCLZZZZZZZ .jpg

e Mediumsize: . SCMZ7277777_.jpg

« Small size: . SCTHUMBZZZ .jpg

e Thumbnail size: .. SCTHUMBZZZ .jpg

e Tiny:. SCTZ72727777 .jpg

e Very small (swatch) size: ._SCSWATCHZZ_.jpg

Note
=

The Small and Thumbnail sizes are the same.The filename of the image always contains
"THUMB." Initially, thisimage was called "Smalllmage" in the response elements. ECS
added the "ThumbnaillImage" response element because it more closely resembles the
filename of the image.
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Looking at the suffixes, you can see that the "Z"'s are meaningless placehol ders used to creste a
twelve-digit suffix. Also, you can see that the file format for images isjpeg.

The following figure shows the relative sizes of Large, Medium, and Small images.

Note

==

Thumbnail and Small images are the same size.

Notice that all of the images are the same, just in different sizes. This corresponds to the image ID being
the same for all of the above images, just the suffixes, which indicate size, are different. Each imageis
about half the size of the next larger size.

The smallest sizes are Swatch and Tiny. Swatch size, is available only with items that have variations. A
variation isagroup of items that are closely related, such as the same shirt that varies only by size or
color. Typically, you use the swatch size to display all of the variations of an item.

Hard coding image URL s into applications is not recommended because images come and go. Using the
Images or V ariationl mages response groups to return images guarantees up-to-date image URLs. Once
you retrieve the image URLSs, you can manipulate just the suffixes of the the image name to display the
different sizes of the image. This technique saves you from having to send separate requests for each
image size.

Image Details

The following XML shows how images are returned by ECS.

<ltenp
<ASI N>BOO0OBNKS80</ ASI N>
<Smal | | mage>
<URL>http://i mages. amazon. conl i mages/ P/ BOOOBNKS80. 01.
_SCTHUMBZZZ_. j pg</ URL>
<Hei ght Uni t s="pi xel s" >75</ Hei ght >
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<W dth Units="pixel s">50</ W dt h>
</ Smal I | mage>

Notice that each image is associated with an item identifier, which, in the above example, isan ASIN.
The image details include the:

* Image's size, which is captured in the element. In this example, the sizeis Smalllmage.

Other sizesinclude <Largelmage>, <Mediumlmage>, <Swatchlmage>, <Thumbnaillmage>, and
<Tinylmage>.
* URL of theimage on Amazon'simage server

* Image's height and width measurementsin pixels to aid in displaying the images. The standard
resolution is 24 bit color and 96 pixels per inch.

For each image size, this format of information is repeated.

<Thunbnai | | rage>
<URL>http://ecl.inmages-anazon. conl i mages/ P/ 0440415632. 01. _SCTHUMBZZZ . j pg</ UR
L>
<Hei ght Uni ts="pi xel s">75</ Hei ght >
<Wdth Units="pi xel s">51</ W dt h>
</ Thunbnai | | mage>

<Ti nyl mage>
<URL>http://ecl.inmges-anmazon. conl i mages/ P/ 0440415632. 01. _SCTzzz777Z7Z . j pg</ UR
L>
<Hei ght Uni t s="pi xel s">110</ Hei ght >
<Wdth Units="pixel s">75</ W dt h>
</ Ti nyl mage>

<Medi um mage>
<URL>http://ecl.images-anmazon. com i mages/ P/ 0596100574. 01. _SCWZZZ7777 4513942
6_.j pg</ URL>
<Hei ght Uni t s="pi xel s">160</ Hei ght >
<Wdth Units="pi xel s">122</ W dt h>
</ Medi unm mage>

<Lar gel nage>
<URL>http://ecl.inmages-anazon. confi mages/ P/ 0596100574. 01. SCLZZZZ7ZZZ \4513942
6_.jpg</ URL>
<Hei ght Uni t s="pi xel s">500</ Hei ght >
<Wdth Units="pl xel s">381</ W dt h>
</ Lar gel mage>

All small size images are not the same size, nor are all medium nor al large size images the same. This,
in part, is due to the different shapes of items. Some, for example, are taller than they are wide, others
are the opposite. The number of pixels can vary by 100 (or, roughly an inch) per dimension across al
similarly sized images. Regardless, the relative size difference between a Smalllmage and
Mediumimage is roughly the same across al images.

Given these variations, you can see that it isimportant not to hard code image sizes into your
application.

Multiple Images Versus Variation Images

Amazon images are associated in the following ways:

* Size-Oneitem is presented in three or four different sizes. ECS makes every image available in three
or four different sizes.

Version 2007-07-16
102



Amazon E-Commerce Service Developer Guide
Using Images

* View-Oneitemis presented in multiple views and each of the viewsiis presented in three or four

different sizes. The following images show the same item in two different views. Both images are
medium sized.

-

» Variation-One item has one or more variations. The images returned show the sameiteminits

multiple variations and each variation is presented in three or four different sizes. The following
images show two variations of the same item.

Amazon groups items as variations of one another when the items are identical except for one or two
properties. In the figure above, the same shirt is shown in two different colors. Each variation shown is

called achild item. The parent item is what associates all of the child items and their images, as shown
in the following figure.
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PARENT

Generic
ASIN

VARIATIONS

CHILD

Specific
ASIN

In this example, the parent item comes in three different colors. Each color is a separate variation, and
each variation hasits own item identifier, such asa ASIN. Typicaly, the parent item does not have an
image associated with it because it is an abstraction of al of itschild items.

In the XML responses, the image URL s are grouped according to these associations within the ImageSet
element.

Image Sets

An image set groups together related images. Those images can be related by size, item, or variation.
The following image set shows images grouped according to size.

<l mageSet s>
<l mageSet Category="primary">
<Smal | | mage>

</ Smal | | mage>
<Medi um mage>

</ Medi un mage>
<Lar gel mage>

</ Lar gel mage>
</ | mageSet >
</ | mageSet s>

If the images were variations of the primary image, the image set would include a fourth image, the
swatch size image.
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<Swat chl mage>

</ Swat chl mage>

If multiple views of the same item were returned, you would have multiple | mageSet elements within
an | mageSet s element, where each | mageSet represented a different view, asfollows:

<| mageSet s>
<l mageSet >

<1 ﬁﬁgeSet >
<l mageSet >

<1 ﬁégeSet >
<l mageSet s>

Inan| mageSet , then, you have one view of an image presented in three or four sizes. So, if Amazon
has five different images of an item, ECS would return three or four sizes of each image, totaling fifteen
or twenty image URLSs.

Typically, XML responses include multiple ImageSets, which are returned within the | rageSet s
element.

ImageSet Categories

In your XML response, you might get as many as twenty or thirty image URLs. Which one or ones
should you display? Image name suffixes specify the size of the image. Choosing a size narrows the
possible images to display. Still, you must choose which image set to use.

ECS takes the guess work out of such situations by adding an attribute to the | rageSet element called
Category. The following XML response snippet shows an example of a"primary" Category |mageSet.

<l mageSet s>
<l mageSet Category="pri mary">

The following list shows Category values and their potential uses:

» primary—Use the images in thisimage set for the first image a customer sees of an item.

* variant—Use images in thisimage set to display other views of the same item or to present variations
of the primary item.

» swatch—Use images in thisimage set to get four sizes of the swatch image.

The following image shows an example of an image from the primary | mageSet .
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The following image shows the variant image associated with the above primary from the variant
| mageSet .

Thisimage is the back cover of the same book. Displaying multiple views of the same item helps give

customers a better sense of what they are buying. For that reason, providing customers with the

opportunity to display "variant" image sets in addition to the "primary" image set helps drive sales.
Retrieving Images

Images are returned by two response groups:

* Images
» Variationmages

These response groups are also included in the Medium and Large response groups.

The Images response group can be used with the following ECS operations:

* |tenlLookup
* |tenBSearch
e Li st Lookup
* SinilarityLookup
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The | nages response group does not return images of child items; it only returns an image of the parent
item, if thereisone. To return the images of the child items, use the p response group, which can only be
used with the | t em_ookup operation.

Conversely, Vari at i onl nages only returnsimages of child items. If you use this response group with
items that are not child items, I t enLookup does not return any images.

Some items do not have images or have images that are missing, for example, the large size of the image
might be missing. If an item does not have an associated image, either theimage is missing or theitem is
aparent item. Often parent items do not have associated images because they are abstractions of all of
the child items. ECS sometimes returns the image of a child item for a parent item so that something can
be displayed.

If theitem in the request, such as a parent item, does not have images associated with it, the | rageSet
and | mageSet s elements are not included in the response

Manipulating Image URLs

In previous sections, you saw how you could manipulate the suffix of the image URL to display the
same image in different sizes (if they exist on the Image server). There are some additional

mani pulations you can perform using the URL and achieve image effects that are not offered by ECS
operations.

Adding Discount Icons
Discounts are often a sales driver for products. ECS can display discount icons by appropriately

mani pulating the image URL. For example, to add a 20% off icon, add "_PE20" (PE stands for
"percent") to the URL right after the image identifier, asfollows:

http://i mages. amazon. cont i mages/ P/ 0976925524. 01. _PE20_SCMZZZZZZZ_. | pg

The following figures shows the addition of the discount icon.

20%
off

Change the percent off by changing the numerical value. For example, to make the discount icon 30%,
use PE30.

Adding Additional Views

Previous sections discussed how items can be associated with many figures, each offering a different
view of the item. Sometimes, you can manipulate the image URL to produce those images. For example,
if you add to the URL PTnn, where nnis atwo-digit integer, you can display alternate views of the
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image. For example, if youadd PT20 to the above URL, you get:
http://i mages. anmazon. conl i mages/ P/ 0976925524. 01. _PE20_PT20_SCMZZZZ7Z77 . j pg

The corresponding image is:

Rotating theimage is the default behavior for items that do not have aternate views.In other examples
where there are aternate views, you get an entirely different view of an item. For example, the URL,

http://images. amazon. cont i mages/ P/ BOOOAYGDI O. 01. _SCMZZZ7777 . j pg

returns the following image.
TR e
9

-

.

T il ETREED

By adding PT02 to the URL,

http://images. amazon. cont i mages/ P/ BOOOAYGDI O 01. PT02. _SCMZZZZ7Z7Z7_. j pg

the image changes to the following.
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By adding PT03 to the URL,
http://images. amazon. conl i mages/ P/ BOOOAYGDI O 01. PT03. _SCWMZZZZ777_. j pg

the image changes to the following:

I'E

Using these extensions increases performance because you are not making ECS requests to retrieve the
images. On the other hand, not all images have alternate views, and those that do do not have the same
number of alternate views. When you enter a PTnn value that does not reference an image, the Image
server returnsa.gif image that is 1 by 1 pixel large. So, to display all of the different views of an item,
you can increment, in the image URL, the PTnn value until a1 by 1 pixel image is returned.

o

Spinning Images

The PTnn value gets even more interesting as you increase its value. As you increase the value of nn
from 1 to 90, the image rotates, correspondingly, to 90 degrees. As the number increases, the image
spins and shrinks disappearing around a value of 130. The following figure shows PTnn values of 100,

105, 110, and 115.

9 85,

105
110 115

To continue the rotation but grow the image from 0 to full size, increment the PTnn value from 325 (no
image) to 360, at which point the imageis full sized and upright, as shown in the following figures.
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Amazon also supplies similar, rotated, scaled images between 130 and 325.

Promotions

Giving customers the opportunity to buy items at discounted pricesis agreat way to drive sales. You
can determine whether or not an item has an associated promotion by including the PromotionDetails or
PromotionSummary response group in your reguest.

The Pr oot i onSurmmar y response group returns most if not all of the information you need to display
promotional information on aweb site, as shown in the following figure.

Product Promotions

Buy 4 eligible items in the 4-for-3 promotion offered by Amazon.com and get 1 of them free. Here's how {restrictions
apply}

The Pronot i onDet ai | s response group offers additional information. Most of the information you
want to display to customers, however, is provided by Pr onot i onSunmmary.

Promoations are only available with items that have offers. Items that do not have offers are, for example,
Collection and Variation parent ASINs. For that reason, when you use either of the promotion response
groups, you must also use, in the same request, a response group that returns an offer, including:

e Large
e OferFull
e Ofers

Y ou can use the following operations to get promotion information because these operations can return
offers;

* |tenlLookup
* |tentearch
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e ListLookup
e SimlarityLookup

ECS operations do not enable you to create promotions for items. The promotional response groups only
enable you to return promotional information.

Promotion Categories

There are many different kinds of promotions associated with items for sale. ECS fully supports the
following promotion categories:

» FreeShipping—The item is shipped free of charge.

* BuyQuantityX GetAmounOff X—If you buy at least the specified number of items, the cost of the next
item is discounted. For example, if a customer buys three shirts, the fourth shirt is discounted by
50%..

 ForEachQuantity X GetAmountOff X—Each item is discounted by a specified amount or by a
percentage of the sales price. For example, al shirts are 30% off.

Other promotion categories return only partial information about a promotion.

These promational categories are returned by two response elements, depending on the response group:

 Category, in Pr onot i onSunmar y responses
» PromotionCategory, in Pr onot i onDet ai | s responses

Benefit and Eligible Items

Items returned by one of the promotions response groups are related to the promotion in one of the
following ways:

» Benefit— Theitem is part of the promotional reward. For example, in abuy one cameraand get a
camera case free promotion, the camera case is the benefit item.

 Eligible— Theitem iswhat the customer must purchase to qualify for the promotion. For example, in
abuy one camera and get a camera case free promotion, the cameraisthe eligible item

» Both— Itispossible for an item to be both the benefit and eigible item. For example, in abuy two
shirts get the third shirt half off promotion, the shirt is both the benefit and the eligible item.

The promotions response groups specify whether an item is the benefit or eligible item by using the
elements| sl nBefefitSet andI sl nEligibilitySet.

<l sl nBenefitSet>true</I|slnBenefitSet>
<l sl nEligibilityRequirementSet>true</I|slnEligibilityRequirementSet>

The value type for both of these elementsis boolean. When "true," theitem is part of that set. For
example, if I sl nBenefit Set is"true," theitem is one of the benefits of the promotion.

If I sl nBenefit Set is"true" the response also contains the element "BenefitDescription,” which
describes the benefit item, for example:

<BenefitDescripti on>Save $25.00 when you spend $125.00 or nore on Kitchen &
Housewar es or Bed & Bath products offered by Amazon.com Enter code AUGSAVER
at checkout. </ Benefit Descri pti on>

Version 2007-07-16
1M



Amazon E-Commerce Service Developer Guide
Promotions

If IsinEligibilitySet is "true," the response will contain the element, "EligibilityDescription,” which
describes the eligible item.

Typical Response Elements Used

The promotion response groups provide awealth of information about specific items. It is almost aways
agood ideato include one or both of the promotion response groups in requests that also ask for offers.
Among al of the response elements returned by PromotionSummary, the following are typically used in
the display of promotion information:

» BenefitDescri pti on—Describes the benefit, which is the item(s) that the customer receives as a
result of the promotion. This element will not be present if the item is not part of the promotional
benefits.

* EligibilityDescri pti on—Describesthe items the customer must purchase to qualify for the
promotion. This element will not be present if the item does not qualify the customer to receive the
promotional benefit.

* Ter nsAndCondi t i ons—Specifies the terms and conditions of the promotion.

The following response snippet shows the values for these elements.

<BenefitDescripti on>Save $25.00 when you spend $125.00 or nore on Kitchen &
Housewar es or Bed & Bath products offered by Amazon.com Enter code AUGSAVER
at checkout. </ BenefitDescription>

<Ter nsAndCondi t i ons><STRONG>To recei ve the Best Val ue di scount: </ STRONG <OL>
<Ll >Add $125 of qualifying Kitchen & Housewares or Bed & Bath products to
your Shopping Cart via the <STRONG>Add to Shopping Cart </ STRONG> button on
each respective product information page. ...

</ Ter ms AndCondi t i ons>

These three elements are meant to be read by people. For that reason, they are returned in HTML.

The other response elements in PromotionDetails are really designed for further processing of the
promotion. The following elements from PromotionDetails are helpful:

» Conponent Type—Specifies what the promotion applies to, for example, Shipping, ItemPrice,
Subtotal.

» CouponConbi nat i onType—Specifies the kinds of promotional coupons that can be combined, for
example, Unrestricted, Preferential, and Exclusive, where:

e Unrestrict ed—Can be used with any other promotions
e Preferential —Can be used with some other promotions
¢ Excl usi ve—Cannot be used with any other promotions

* Formatt edPri ce—The price formatted for display.

* | sl nBenefit Set —A boolean value. When True, the associated ASIN is what the customer receives
as part of the promotion.

e IsInEligibilityRequirenent Set —A boolean value. When "true,” the associated ASIN is what
the customer must purchase to qualify for the promotion.

The following response snippet shows the values for these elements.

<Conmponent Type>l t enPri ce</ Conponent Type>

<CouponConbi nat i onType>Unr est ri ct ed</ CouponConbi nati onType>

<l sl nBenefit Set>true</I|slnBenefitSet>

<l sl nEligibilityRequirenmentSet>true</IslnEligibilityRequirenentSet>
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These values show that the promotion is based on discounting the price of theitem ("ItemPrice"), that
the promotion can be combined with any others ("Unrestricted"), and that the item is both what needs to
be bought and what is awarded ("True").

To seefull responses, refer to the respective response groups: Promation Details or Promotion
Summary.

RSS Feeds for Promotions

Amazon sends RSS feeds that give you the latest promotions offered by Amazon. The RSS feeds are
free and come in XML so the data can be customized for display on awebsite. Use any RSS reader to
receive the feeds.

The following example shows a snipped from an RSS feed.

<rss version="2.0">
<channel >
<title>Dollar OFf Promotion</title>
<link>http://ww. amazon. conx/ | i nk>
<description>Dol | ar O f Pronotion</description>
<pubDat e>Thu, 07 Sep 2006 08:01: 13 GMJI</ pubDat e>
<dc: dat e>2006- 09- 07T08: 01: 13Z</ dc: dat e>
<i mage>
<title>Amazon.com-Earth's Biggest Selection</title>
<url >http://inmages. anazon. conli mages/ G 01/ rcm | ogo2. gi f </ url >
<li nk>http://ww. amazon. conx/ | i nk>
</ i mage>
<itenp
<title> Save $20 on Katadyn VWater Filters</title>
" <li nk>
t-
tp://ww. amazon. com s/ ref=nb_ss_sg/ 002- 1272578- 9248007?ur | =node¥8D3400371&f i e
| d- keﬂ/\prgs:sol dbyamazon+kat adyné&t ag=r ssf eeds- 20&canpai gn_i d=212301
</1ink>
<descri pti on>
Save $20 on Katadyn Water Filters *** Starting fromFri Sep 01 00:00: 00
PDT 2006 to Sun Cct 01 23:59:59 PDT 2006 ***
</ descri ption>
X <gui d>
t-
tp://ww. amazon. com s/ ref=nb_ss_sg/ 002- 1272578- 9248007?ur | =node¥%38D3400371&f i e
I d- keywo_rgs:sol dbyanmazon+kat adyné&t ag=r ssf eeds- 20&canpai gn_i d=212301
</ gui d>
</litenpr

Customer and Seller Reviews

One of the great benefits of shopping on Amazon is the wealth of customer reviews of both items and
sellers. Reading positive customer feedback about an item or a seller can give the customer the extra
nudge they need to purchase an item.

ECS and Amazon encourage a customer community. Customer reviews are one aspect of the
community. Other aspects include WishList, WeddlingRegistry, BabyRegistry, in which customers
supply the items they'd like to receive as presents.

All of these features, in ECS, are read-only, that is, it is possible to retrieve customer reviews and

various customer lists using ECS operations but not possible to create new customer reviews or lists.
Customers create reviews and lists using the Amazon website and their customer account.

Getting Customer Reviews

To return customer reviews, use the Cust oner Cont ent Lookup operation with the Cust oner Revi ews
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response group, as follows:

http://ecs. amazonaws. conif onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key I D] &
Qper at i on=Cust oner Cont ent Lookup&
Custonerld=[ID &

ResponseG oup=Cust oner Revi ews

Also, the Det ai | PageURL contains customer reviews. The following figure shows the part of the
Det ai | PageURL web page that displays the customer reviews.

Customer Reviews

Average Customer Review: it

Write an online review and share your thoughts with other customers.
#oiciior All the kids love it!, June 11, 2006

Reviewer: SilyOlPooh (Washington, DC) - See all my reviews

I work PT at Janie and Jack, where we have one of these rockets on display. All the kids LOVE it. Boys, girls, a
whaole range of ages from infant through toddlers. T can also say I've been very impressed at how well it's held
up against the abuse our many guests can dale out. Highly recommend it! -Rich

Was this review helpful to you? [ Yes || No | (Report this)

On this page, the link, See al my reviews, enables customers to read the reviewer's other item reviews.

Getting Editorial Reviews

In addition to presenting customer reviews, the Edi t or i al Revi ews response group provides the
merchant's description of an item. Thisinformation isless of areview and more of a product description.
The content of the Edi t or i al Revi ews response group can be displayed individually as part of an

It emLookup, | t enSear ch, Li st Lookup, or Si mi | ari t yLookup request. Also, the editorial review
isreturned in the "Product Description” section on the Detail PageURL web page, as shown in the
following figure.

Product Description

From the Manufacturer

This award-winning ride-on rocket features retro styling and Radio Flyer dependability, The classic red steel body
is safe and durable. Kids love the astronaut and space sounds, vibrating motor action, clicking nose cone, and
light up panel and after burner. Comfortable no-slip seat and covered front wheels make this car safe and sturdy.

For books, Editorial Reviewsis a separate listing on the Detail PageURL web page. For example,

Editorial Reviews

The Midwest Book Review
SAWING MISS OLIWER'S is an engaging novel and is wery highly recommended to all general fiction readers.

Bookwire, April 07, 2006
----Rich characters, unexpecdted plot development,and underlying themes of hope, lofty ideals, educational
excellence, and historical pride.

Stephen waters, Former School Head
---couldn't put it down. It was like a wire was attached to my brain, my memaries, my very soul.

The following XML snippet shows part of the equivalent ECS Editorial Review response.

<Edi t ori al Revi ew>

<Sour ce>Bookwi re, April 07, 2006</ Source>

<Cont ent >—Ri ch characters, unexpected plot devel opnment, and underlying
t hemes of hope, lofty ideals, educational excellence, and historical
pride. </ Cont ent >
</ Edi tori al Revi ew>
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The Editorial Reviews section also contains the author's description of the book.
Getting Seller Feedback

When someone other than Amazon is selling an item, a customer sometimes wants reassurance that the
seller isreputable. Sending money to a merchant the customer has not and will not meet raises the
specter of fraud. By providing customer reviews of sellers, you can help remove some of the concerns
that customers reasonably have about purchasing items over the Internet.

Sample seller feedback from Amazon's retail web site is shown in the following figure.

Seller/Rating

Seller: thebookrackrh

Rating: “rininnr 9504
positive ratings over
the past twelve months
(30793 ratings).

Seller has 47527
lifetime ratings.

ECS returns the same information in the Seller response group, which can be used in Sel | er Lookup
requests, for example:

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ | D] &

Oper ati on=Sel | er Lookup&
Sellerld=[Seller 1D &

ResponseG oup=Sel | er

The following XML is asnippet of the full response for this request.

<Sel | er >
<Sel | er 1 d>A8989898989963</ Sel | er | d>
<N ckname>al phabooks</ Ni ckname>
<d ancePage>htt p: // ww. anazon. coni gp/ hel p/ sel | er/ at - a- gl ance. ht Ml ?sel | er =A898
9898989963&nar ket pl aceSel | er =1</ @ ancePage>
<Locati on>
<City>Fort Smith</City>
<St at e>AR</ St at e>
</ Locati on>
<Aver ageFeedbackRat i ng>4. 9</ Aver ageFeedbackRat i ng>
<Tot al Feedback>325</ Tot al Feedback>
<Tot al FeedbackPages>65</ Tot al FeedbackPages>
<Sel | er Feedback>
<Feedback>
<Rati ng>5</ Rat i ng>
<Comment >f ast shi ppi ng, great product, absolutely no conpl ai nts here!
A+</ Comment >
<Dat €>2005- 11- 22T03: 25+0000</ Dat e>
<Rat edBy>A3456565656561 </ Rat edBy>
</ Feedback>
<Feedback>
<Rat i ng>5</ Rat i ng>
<Comment >Great, thanks for fast shipping! </ Conmrent >
<Dat €>2005- 11- 21T14: 52+0000</ Dat e>
<Rat edBy>A1212121212203</ Rat edBy>
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</ Feedback>

This response snippet shows the sellers ID and nickname. Customer ratings of sellers are summarized by
anumber of stars where five starsis the best possible seller rating. The Rating element specifies a
specific customer'srating of aseller. The Aver ageFeedbackRat i ng specifies the average of all
customer ratings of the seller. The Tot al Feedback element specifies the number of customers that
reviewed the seller.

In addition to the summary information, the Seller response group returns the content of all customer
reviews. The above example shows the first two. As the number of customer reviews can be numerous,
the FeedbackPage parameter can be used in the Sel | er Lookup request to specify which page of ten
reviews to return.

Summary information of all seller reviews isincluded in the glance page, which is returned by
Sel | er Lookup by default in the @ ancePage element, for example:

<d ancePage>htt p: / / ww. anazon. coni gp/ hel p/ sel | er/ at - a- gl ance. ht Ml ?sel | er =[ Sel
I er | D] &rarket pl aceSel | er=1</ @ ancePage>

The marketplaceSeller value of 1 (aboolean value representing True) specifies that the seller also sells
in the Amazon marketplace. This means that you can find the seller'sitems for sale both on
Amazon.com and on the seller's website.

You can enter the @ ancePage URL into a browser to see the seller's glance page, which summarizes,

in tabular form, the number of positive and negative reviews of a seller. Amazon's retail web site
displays the glance page information, part of which is shown in the following figure:

| At a Glance | Feedback

thebookrackrh
Feedback Rating: i
4.8 ztarz over the past 12 rmonthz (30750 ratings)

Feedback 320 daysz 20 days 365 days Lifetime
Positive: O5% O05% 05% O05%

Meutral: 1% 19 19 T
Megative: 4, g, ks L
Count: 1924 L5301 30750 47339

Wihat do these mean?

You can see from all of the examples presented in section that Sel | er Lookup returns asignificant
amount of information about sellers. | t enBear ch and | t enlookup requests can also return
information about items sold by sellers but the information returned by Sel | er Lookup,

Sel | er Li stingSearch, and Sel | er Li sti ngLookup ismore extensive.

Version 2007-07-16
116



Amazon E-Commerce Service Developer Guide
Suggesting Other Items Sold by the Seller

Returning Additional Seller Reviews

One question a customer has after reading a customer review is how valid is the customer's review? One
way to answer that question isto provide accessto al of the reviewer's reviews.

The Seller response group returns the customer 1D of the reviewer in the Rat edBy element. To return
additional reviews, use the customer 1D in the Cust onmer Cont ent Lookup operation and include
Cust oner Revi ews as the response group, as follows:

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper at i on=Cust omrer Cont ent Lookup&
Cust onmer | d=[ Cust oner |D] &
ResponseG oup=Cust omer Revi ews

The following XML shows a snippet of the full response.

<Cust oner Revi ews>
<Tot al Revi ews>8</ Tot al Revi ews>
<Tot al Revi ewPages>1</ Tot al Revi ewPages>
<Revi ew>
<ASI N>6305692688</ ASI N>
<Rati ng>1</ Rati ng>
<Hel pf ul Vot es>22</ Hel pf ul Vot es>
<Tot al Vot es>36</ Tot al Vot es>
<Dat e>2000- 02- 29</ Dat e>
<Sunmmary>one star is indeed one too many</ Sumary>
<Content>Let's face facts. This is a terrible, terrible novie. W have to
guess that all involved in this project are hiding. Really, |'mgenerally
quite easy on novies, but this endless stream of uninteresting battle scenes
with pointless dialogue and no discernable plot is perhaps one of the worst

novi es ever made. Sorry if this seens harsh, but | just don't want anyone to
buy it unknowi ngly. </ Content>
</ Revi ew>

This response shows that this reviewer has reviewed eight items. The review in thisexampleis
associated with the item whose ASIN is 6305692688, which the reviewer gave only one star. Of the 36
people who read the review, 22 said the review was helpful to them. The remainder of the review
contains the date and summary of the review as well as the full text of the review.

By presenting customers with all of the reviewer's reviews, the customer can come to some
understanding of the reviewer's biases.

Suggesting Other Items Sold by the Seller

Customers sometimes want to shop from sellers they've grown confident in. Y ou can enable the
customer to see all of theitems one seller has for sale by using the Sel | er Li st i ngLookup operation.
By default, it usesthe Sel | er Li st i ng response group, for example:

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKey=[ Access Key I D &

Oper ati on=Sel | er Li stingSearch&
Sellerld=[Seller 1D &

ResponseG oup=Sel | er Li sti ng

The following response shows one of the seller'sitems that they have for sale. The entire response
contains al of the seller'sitems.

<Sel | erLi sting>
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<Exchangel d>Y06Y0322155Y6575786</ Exchangel d>
<Li sti ngl d>0909R298811</ Li sti ngl d>
<ASI N>0451205367</ ASI N>
<Titl e>Ri chest Man in Babyl on [ Paperback] by C ason, George S.</Title>
<Price>
<Anmount >273</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Format t edPri ce>$2. 73</ For mat t edPri ce>
</ Price>
<St art Dat €>2005- 09- 10</ St ar t Dat e>
<EndDat e>2008- 08- 25</ EndDat e>
<St at us>Qpen</ St at us>
<Quantity>293</ Quantity>
<Condi ti on>new</ Condi ti on>
<SubCondi t i on>new</ SubCondi ti on>
<Sel l er>
<Sel | er | d>ASYDZOXOHKBSE</ Sel | er | d>
<N ckname>any_book</ Ni cknane>
</ Sell er>
</ Sel I er Li sting>

Suggesting Similar Items to Buy

When a customer purchases or searches for an item, they demonstrate an interest. As a developer, you
can capitalize on that fact by suggesting to the customer similar items they might also like to buy.
Add-on purchases is a powerful means of quickly increasing sales.

Similarity is based on items that customers bought, that is, customers who bought X also bought Y. This
algorithm is different from one based on items viewed, for example. Basing the algorithm on purchases
rather than viewing assures you that the similar items are more likely to be of interest to the customer.

ECS provides the following means of returning alist of similar items.

e Similarities response group
e CartSimlarities responsegroup
* SimlarityLookup operation

Typically,theSi mi | ariti es response group is used to find item IDs that are similar to the items
returned in aresponse. To return extended information about those items, you could use the similar item
IDsin |t emLookup requests.

Alternately, if you know the ID of the item for which you want similar items, you can use the
SimilaritylLookup operation to return extended information about each similar item.

Finding Similar Item IDs

TheSimilarities response group returnsthetitle and ID of itemsthat are similar to those returned in
aresponse. For example, in he following sample request:

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper ati on=ItenlLookup&

I'tem d= B000184| YO&

ResponseG oup=Sinmilarities

the following similar item was returned:

<Si m | ar Pr oduct >
<ASI N>B00004&IVO</ ASI N>
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<Title>M nor Mowve</Title>
</ Si m | ar Product >

Y ou can use the information in this response to display the titles of similar items. If you want to display
more information about the similar items, use the ASIN returned in anew | t enLookup request and
specify an appropriate response group, such as ltemAttributes.

Returning Items Similar to Cart Items

Customers demonstrate their interest in an item by putting it in their shopping cart. Showing customers
similar items to what they already have in their cart is a good way to spur add-on sales.

The CartSimilarities response group, which works with most cart operations, returns items that are
similar to the onesincluded in the cart request. Items are returned based on:

e Similarity

* Viewing-Customers who viewed the item in the cart also viewed the items returned by this response
group.

» Similar itemsin other product categories

Each of these similarity types have their own element tag: <SimilarProduct>, <SimilarViewedProduct>,
and <OtherCategoriesSimilarProduct>, respectively. For example, the following request

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Associ at el d=ws&

Oper ati on=Cart Creat e&

Item 1. ASI N=B000062TUL&

Mer geCart =True&

Item 1. Quantity=2&

ResponseG oup=CartSimlarities

produces the following response snippet:

<Si m | ar Pr oduct s>
<Si m | ar Pr oduct >
<AS| N>B00008DDXC</ ASI N>
<Title>Harry Potter and the Chanber of Secrets (Wdescreen Edition)(Harry
Potter 2)</Title>
</ Si m | ar Product >
</ Si m | ar Product s>
<Si m | ar Vi ewedPr oduct s>
<Si m | ar Vi ewedPr oduct >
<AS| N>BOO0OE6UZZK</ ASI N>
<Title>Harry Potter Years 1-4 (Harry Potter and the Sorcerer's Stone /
C_ham)aer of Secrets / Prisoner of Azkaban / Goblet of Fire) (Wdescreen Edi-
tion
</Title>
</ Si m | ar Vi ewedPr oduct >
</ Si m | ar Vi ewedPr oduct s>
<Ot her Cat egori esSi m | ar Product s>
<t her Cat egori esSi mi | ar Product >
<ASI N>0590353403</ ASI N>
<Title>Harry Potter and the Sorcerer's Stone (Book 1)</ Title>
</ & her Cat egori esSi m | ar Pr oduct >
</ & her Cat egori esSi mi | ar Pr oduct s>

This response shows that the Harry Potter and the Sorcerer's Stone DV D placed in the shopping cart is
similar to another Harry Potter DVD, Harry Potter and the Chamber of Secrets. Customers who viewed
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the DVD in the shopping cart also viewed the DVD, Harry Potter Years.. A related item to the DVD in
the cart but in adifferent product category is the book version of the DVD: Harry Potter and the
Sorcerer's Stone.

Using SimilarityLookup

When you put anitem ID inaSi ni | ari t yLookup operation requires, the response includes similar
items. In previous sections, you saw that you can usethe Si mi | ari ti es response group to return
similar items. So, why use Si mi | ari t yLookup? This operation gives you the following advantages.

e SinmlarityLookup providesanumber of request parameters, such as Mer chant | d and
Condi t i on, to help filter the response.

e SinmlarityLookup isableto use many response groups to customize the information in the
response.

* You can specify more than one item in arequest and find items that are similar to all of them, or
similar to each item in the request.

The following request returns items similar to the specified ASIN.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Qperation=SimlarityLookup&

Item d=[ ASIN]

The following XML is asnippet of the full response.

<ltenpr

<ASI N>B0009VX8VI </ ASI N>
<Det ai | PageURL>ht t p: / / www. anazon. conl exec/ obi dos/ r edi r ect ?t ag=ws%26! i nk_code=
xnmR9%R6canp=2025%26cr eat i ve=165953%26pat h=ht t p: / / ww. amazon. com gp/ redi rect . ht
m 9%253f ASI N=BO009VX8VI %2526t ag=ws%2526| code=xnR2%2526c| D=2025%2526ccm D=165953
925261 ocat i on=/ o/ ASI N BOO09VX8VI %25253FAWSAccessKeyl d=[ Access Key
| O] </ Det ai | PageURL>

<ItemAttri butes>

<Pr oduct Gr oup>Appar el </ Product G oup>

<Title>Mark VI1 Men's Short Sleeve Knit CGolf Shirt</Title>
</ltemAttri butes>
</ltenmpr

This response shows that one item, Mark VIl Men's Short Sleeve Knit Golf Shirt, was found that is
similar to the ASIN specified in the request.

Specifying Multiple Items
TheSi mi | ari t yLookup operation enables you to specify multiple itemsin arequest, for example:

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Qperation=SimlarityLookup&

It em d=ASI N1, ASI N2, ASI N3

The response contains either items that are:

» Similar to al of the items specified in the request (intersection)
» Similar to one or more of the items specified in the request (union)
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Y ou specify the intersection or union of similar ASINs by setting the value of the Si i | ari t yType
parameter inaSi mi | ari t yLookup request. The possible parameter values are:

* Intersection, which means that the items returned are similar to all of the items specified in the
SimilaritylLookup request. Thisvalueisthe default.

» Random, which means that the items returned are similar to at least one of the items specified in the
SimlarityLookup request.
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The second value is called Random because the similar items returned are a random pick of all similar
items found. The operation can only return up to ten similar items. So, it is possible, if there are more
than ten similar items, that identical Si mi | ari t yLookup requests can return different lists of similar
items. It is also possible for the operation to return no similar items. This responseis returned as an error
message, for example:

<Error>
<Code>AWS. EConmrer ceServi ce. NoSimi | ari ti es</ Code>
<Message>There are no simlar itens for this ASIN. BOOOB776KY.
</ Message>

</ Error>

An empty result is even morelikely whenthe Si mi | ari t yType valueis"Intersection.”
Filtering Similar Items
TheSi mi | ari t yLookup operation enables you to restrict the items returned by:

» Condi ti on-You can specify that you only want similar items that are of a specified condition, such
as New, Used, Refurbished, or Collectible. The default value is New. To return itemsin all
conditions, use the value, "All."

* Mer chant I d-You can specify that you only want similar items sold by a specified merchant. The
default value is Amazon. To return items sold by all merchants, use the value, "All."

All of these parameters are optional in Si ni | ari t yLookup reguests.

Similar Versions of the Same Item
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Some items comein avariety of mediaformats. For example, a book might come in hardback,
paperback, audio cassette, audio CD, and DVD. A person buying an item in one format might be
interested in the same item presented in a different format. To return all of the mediaformats of asingle
item, ECS provides the AlternateV ersions response group. The catch is, the response group only works
with items in the Books or ForeignBooks product categories. That means, for | t enSear ch and

I t emLookup, the search index must be Books or, in non-US locales, ForeignBooks, and, for

I t emLookup, the specified item must be a book or foreign book.

The following request:

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmrer ceSer vi ce&

Oper ati on=It enSear ch&
AWBAccessKeyl d=[ Access Key | D] &
Associ at eTag=ws&

Sear chl ndex=Books&

Keywor ds=pot ter &

Mer chant I d=Al | &

ResponseG oup=Al t er nat eVer si ons&
Ver si on=2006- 06- 28

returns books and media in other formats that contain "potter” in their title or product description, as
shown in the following snippet of the response:

<Al t er nat eVer si ons>
<Al t er nat eVer si on>
<ASI N>030728364X</ ASI N>
<Title>Harry Potter and the Hal f-Bl ood Prince (Book 6)
</Title>
<Bi ndi ng>Audi o Cassett e</ Bi ndi ng>
</ Al t er nat eVer si on>
<Al t er nat eVer si on>
<ASI N>0307283658</ ASI N>
<Title>Harry Potter and the Hal f-Blood Prince (Book 6)
</Title>
<Bi ndi ng>Audi o CD</ Bi ndi ng>
</ Al t er nat eVer si on>
</ Al t er nat eVer si ons>

This response shows that the book, Harry Potter and the Half-Blood Prince, is available on audio
cassette and CD.

Recommending Other Items Sold by the Same Seller

Customers sometimes become attached to the items sold by one seller. When a customer has bought one
item from the seller, you might suggest other items the seller has for sale. Y ou can make such
suggestions using the Sel | er Li sti ngSear ch operation.

The Sel | er Li sti ngSear ch operation takesa seller ID and returns, potentially, all of the items offered
by a seller. For example, the request,

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper ati on=Sel | er Li sti ngSear ch&
Sellerld=[A Seller ID &
Keywords=[A Title String] &

Sort =+pri ce&

O f er St at us=Cpen

returns all of the seller's available items that match the keyword. The items are sorted from cheapest to
the most expensive. Part of the response includes:
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<Sel | erLi sting>
<Exchangel d>Y01Y1679802Y5496404</ Exchangel d>
<Li sti ngl d>0829W11414</ Li sti ngl d>
<Titl e>I ncredi bl e Journey, Quad Myvie Poster, 40" x 30", 1963</Titl e>
<Price>
<Anmount >1975</ Anbunt >
<Cur r encyCode>USD</ Cur r encyCode>
<FornattedPrice>$19. 75</ Fornatt edPri ce>
</Price>
<St art Dat €>2004- 08- 29</ St ar t Dat e>
<EndDat €>2007- 08- 14</ EndDat e>
<St at us>Qpen</ St at us>
<Quantity>1</Quantity>
<QuantityAl | ocat ed>0</ QuantityAl | ocat ed>
<Avail ability>Usually ships wthin 1-2 business days</Availability>
<Feat ur edCat egor y>301787</ Feat ur edCat egor y>
<Sel | er >
<Sel | er | d>A1ZKKOHOE9LHOB</ Sel | er | d>
<Ni ckname>nost al gi a_dot _conx/ Ni cknane>
</ Seller>
</ Sel I er Li sting>

The response shows that the movie poster for Incredible Journey is available for $19.75 from the seller
specified in the request..

Top Sellers

Top selling items, by definition, are enjoyed by many people. Items labeled top sellers often spark a
customer'sinterest.

Y ou can use the Br owseNodeLookup operation with the TopSel | er s response group to return the top
sellersin a browse node. For example, the following request returns the top sellersin browse node 20.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper at i on=Br owseNodeLookup&

Br owseNodel d=20&

ResponseG oup=TopSel | ers

The following response snippet includes the name and ASIN of the two top selling items in browse node
20.

<TopSel | er>
<ASI N>0446578622</ ASI N>
<Titl e>The Notebook Grls</Title>
</ TopSel | er >
<TopSel | er>
<ASI N>1400062586</ ASI N>
<Title>You' re Wearing That? : Understandi ng Mdthers and Daughters in Con-
versation</Titl e>
</ TopSel | er >

Y ou might wonder where you can get the browse node ID of an item so that you can find the top sellers
in the browse node. The easiest way to return browse node IDs is to use the Br owseNodes response
group with I t emLookup, | t enBear ch, Li st Lookup, or Si i | ari t yLookup, for example:

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper ati on=ItenlLookup&

It em d=BO0008CESGI &

ResponseG oup=Br owsenodes
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The following isasmall portion of the full response.

<ltenr
<ASI| N>BO00002ADT</ ASI N>n
<Br owseNodes>
<Br owseNode>
<Br owseNodel d>63926</ Br owseNodel d>
<Nane>Gener al </ Nanme>

This response provides the browse node ID and name with which the ASIN, BOOO0O02ADT, is
associated.

Alternately, you can look in the ECS API Developer Guide for alist of the top level browse node IDs.

Generalizing the Top Seller

Sometimes you might like to return the best sellersin the root browse node. For example, if a customer
is buying a camera, you might assume that the person isinterested other electronic items. In this case,
you use the Br owseNodeLookup operation. Its default response group is Br owseNodes. For example,
the following request searches for DVD comedies.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper at i on=Br owseNodeLookup&

Br owseNodel d=163357

The response, part of which follows, includes the browse node I Ds of the specified browse node's parent
and child browse nodes.

<Br owseNode>
<Br owseNodel d>163357</ Br owseNodel d>
<Name>Corredy</ Nane>
<Chi | dren>
<Br owseNode>
<Br owseNodel d>599826</ Br owseNodel d>
<Nane>Boxed Set s</ Nane>
</ Br owseNode>
<ltenp
<Ancest or s>
<Br owseNode>
<Br owseNodel d>549726</ Br onseNodel d>
<Narme>Per f or mi ng Art s</ Nanme>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>5</ Br owseNodel d>
<Nanme>Ent er t ai nnent </ Nane>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>2000</ Br owseNodel d>
<Name>Subj ect s</ Nanme>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>1000</ Br ownseNodel d>
<Nanme>Books</ Nane>

This response shows one of the browse node's children. More important to this discussion, however, is
the browse node ancestry that is returned. The further down the response that you read, the higher up
you go in the browse node hierarchy. The eldest ancestor of the browse node ID, 163357, which isin the
request is browse node ID 1000, Books.

Now that you have the browse node ID of the root product category, you can use the
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Br owseNodeLookup operation again, this time with the TopSel | er s response group to return the top
sellersin the root browse node category.

Note
=
Br owseNodeLookup only returns one ancestor of a browse node even if a node has
multiple ancestors. Which ancestor is returned is not predictable. This limitation of the
operation typically is of little consequence in this use case. Any root browse node ID
returned by the operation is always relevant to the browse node ID in the request.

Getting Top Sellers From the Shopping Cart

It is assumed that any item that a customer adds to their shopping cart is of interest to them. For that
reason, ECS provides the CartTopSellers response group that returns the ASINs and titles of the top five,
best sellersin the root category of the item specified in the cart operation. For example, when adding a
television to a cart, the five top sellersin the root category, electronics, are returned, for example, the top
selling computers, MP3 players, or digital cameras.

The CartTopSellers response group can be used with most cart operations, for example,

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Associ at el d=ws&

Qper ati on=Cart Creat e&

Item 1. ASI N=BO00062TUL&

Mer geCart =True&

Item 1. Quantity=2&

ResponseG oup=Cart TopSel | ers

Thefollowing is a snippet of the response:

<TopSel | er s>
<TopSel | er>
<ASI| N>B00005JOFQ</ ASI N>
<Tit| e>Br okeback Muntain (Wdescreen Edition)</Title>
</ TopSel | er >
<TopSel | er>
<ASI N>BOOOEGEK3S</ ASI N>
<Title>Harry Potter and the Goblet of Fire (Wdescreen Two-Di sc Del uxe
Edition)(Harry Potter 4)</Title>
</ TopSel | er >
</ TopSel | er s>

This response shows that there are two top sellers associated with the root product category of the item
that was added to the shopping cart.

New Releases

Whether it's the rel ease of a new book or anew DVD, new releases are aways popular with customers.
ECS enables you to take advantage of that motivator with two response groups, NewReleases and
CartNewRel eases.

The NewRel eases response group returns the ASIN and title of newly released itemsin a specified
browse node. This response group works only in Br owseNodeLookup requests, for example,

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper at i on=Br owseNodeLookup&
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Br owseNodel d=4229&
ResponseG oup=NewRel eases

The response includes the new releases associated with browse node 4229.

<NewRel eases>
<NewRel ease>
<ASI| N>0446578622</ ASI N>
<Titl e>The Notebook Grls</Title>
</ NewRel ease>
</ NewRel eases>

To find the browse node ID of an item, use the BrowseNodes response group.

Returning New Releases From Shopping Cart Items

A great way to spur add-on salesis by presenting customers with newly released items that are similar to
itemsin their shopping cart. The CartNewRel eases response group enables you to do this. This response
group works with most cart operations.

The CartNewRel eases response group returns the ASINs and titles of the top five new releasesin the
root category of the item specified in the cart operation. For example, when adding atelevision to a cart
the top five new releases in the root category, electronics, are returned.

In the following request, an item is added twice to a newly-created shopping cart.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Associ at el d=ws&

Oper ati on=Cart Cr eat e&

Item 1. ASI N=BO00062TUL&

Mer geCart =True&

Item 1. Quantity=2&

ResponseG oup=Car t NewRel eases

The response includes a new release from the root product category.

<NewRel eases>
<NewRel ease>
<ASI| N>B00005JOFQ</ ASI N>
<Ti t| e>Br okeback Mountain (Wdescreen Edition)</Title>
</ NewRel ease>
</ NewRel eases>

Sorting by Popularity, Price, or Condition

The order in which you present the items returned isimportant to your customers. Often, they would like
to know things, such as, what item is the least expensive, which is the most popular, which items are
collectibles? ECS provides this functionality using the Sort parameter in | t enSear ch, Li st Lookup,
and Sel | er Li sti ngSear ch reguests.

The valid values for the Sort parameter in Li st Lookup and Sel | er Li sti ngSear ch requests are
limited but the same in all locales. Valid values for the Sort parameter in | t enSear ch requests,
however, vary by locale and search index. For acomplete list of valid values, see "l t enSear ch Sort
VauesBy Locae."

Some of the most common | t enSear ch Sort parameter values are:
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* pricerank, price, +price-Order items according to price from cheapest to the most expensive. The
three versions of this value are equivalent in meaning but are valid in different search indices.

* inversepricerank, -price- Order items according to price from the most expensive to the cheapest. The
two versions of this value are equivalent in meaning but are valid in different search indices.

 sadesrank- Order items according to how well they've sold, from best to worst sellers.

* relevancerank- Order items according to how often the keyword appears in the product description,
where the keyword appears (for example, the ranking is higher when keywords are found in titles), if
there are multiple keywords, how closely they occur in descriptions, and, finally, how often customers
purchased the products they found using the keyword.

« reviewrank-Order items according to how highly rated the item was reviewed by customers where the
highest ranked items are listed first and the lowest ranked items are listed last.

For example, the following request:

http://ecs. amazonaws. conif onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key I D] &
Qper ati on=lt enSear ch&

Keywor ds=Rocket &

Sear chl ndex=Toys&

Sort=price&

ResponseG oup=Cf f er s&

|t emPage=241

returns alist of toy rockets sorted from the cheapest to the most expensive, as shown in the following
response snippet:

<ltenp
<ASI N>BOOOBOMMA</ ASI N>
<Of f er Sunmar y>
<Lowest NewPri ce>
<Anpunt >210</ Anpunt >
<Cur r encyCode>USD</ Cur r encyCode>
<Formatt edPri ce>$2. 10</ For mat t edPri ce>
</ Lowest NewPr i ce>
<Tot al New>3</ Tot al New>
<Tot al Used>0</ Tot al Used>
<Tot al Col | ecti bl e>0</ Tot al Col | ecti bl e>
<Tot al Ref ur bi shed>0</ Tot al Ref ur bi shed>
</ O f er Summar y>
</ltenmp
<ltenp
<ASI| N>BOO0O6N6MAWL/ ASI N>
<Of f er Summar y>
<Lowest NewPri ce>
<Anpunt >211</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<FormattedPrice>$2. 11</ For matt edPri ce>
</ Lowest NewPri ce>
<Tot al New>2</ Tot al New>
<Tot al Used>0</ Tot al Used>
<Tot al Col | ecti bl e>0</ Tot al Col | ecti bl e>
<Tot al Ref ur bi shed>0</ Tot al Ref ur bi shed>
</ O f er Summar y>
</ltenm

This response lists two different items (toy rockets), which are ordered by price. The same ASIN can be
offered for sale by multiple merchants and sellers. The O f er s response group provides a summary of
the lowest price per condition. For example, the first item, BOOOBOWQWA, listed in the responseis
being sold as "New" by three sellers (<Total New>3</TotalNew>). The lowest price of thisitemin New
condition is $2.10. No one is selling thisitem in Used, Collectible, or Refurbished condition.
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All other Sort parameter valueswork in asimilar way.

Suggesting Items on a Customer's Wish List

If acustomer buys one list item for afriend, the customer might be interested in other list items that the
friend has specified. ECS offers access to four types of lists, including WishLists, Listmania,
WeddingRegistry, and BabyRegistry. When a customer purchases an item from one list, you might
display all of the items on the friend's lists.

To find acustomer'slist, you must:

1. Find thelist ID. Supplying a customer name or Email addressin aLi st Sear ch request returns the
customer'slist IDs.

2. Useoneof thelist IDsinalLi st Lookup request. This operation returns the itemsin the specified list.

For example, to look up the lists created by afictional person named John Smith, you would use the
following request:

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Your Access Key |ID] &
Qper at i on=Li st Sear ch&

Li st Type=W shLi st &

Narme=John%20Sni t h

Notice that the space between the first and last name is URL -encoded with %20.

The following snippet from the response shows one of the lists that John Smith created:

<Li st >
<Li st 1 d>ZZ6666662H77</ Li st | d>
<Li st URL>ht t p: / / ww. amazon. conif gp/ regi stry/ ZZ6666662H77
</ Li st URL>
<Li st Type>W shlLi st </ Li st Type>
<Total I tems>51</ Total I t ens>
<Tot al Pages>6</ Tot al Pages>
<Dat eCr eat ed>2002- 10- 02</ Dat eCr eat ed>
<Cust oner Nane>

This repines shows that John Smith's wish list has 51 items on it. It would take 6 pages to return al of
the items because there are up to twenty items per page. Y ou can use the value for <Total Pages> to
repeat the request with a different ListPage value until all 6 pages are returned.

The response aso shows that you can display the wish list using the URL specified by ListURL.

Now that you have John'swish list ID, you can use the following request to return the items on the wish
list.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWSAccessKeyl d=[ Access Key | D] &
Oper at i on=LiI st Lookup&

Li st Type=W shLi st &

Li st1d=Z2Z6666662H77&

ResponseG oup=Li st Ful |

The following response snippet lists two of the items on John's wish list.

<Listltenr
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<Li stltem d> OMNUUPH86VRC</ Li stltenl d>
<Dat eAdded>2002- 01- 27</ Dat eAdded>
<QuantityDesired>1</ QuantityDesired>
<QuantityRecei ved>0</ Quanti t yRecei ved>
<ltenp
<ASI N>1890966533</ ASI N>
<ltemAttributes>
<Title>Safety Incentives: The Pros and Cons of Award and Recognition
Prograns (GOsha Conpliance)</Title>
</[ltemAttributes>
</ltenr
</Listltenr
<Listltemr
<Listltem d>l 1JY2M#4BGECYR</ Li st tem d>
<Dat eAdded>2002- 01- 27</ Dat eAdded>
<QuantityDesired>1</ QuantityDesired>
<QuantityRecei ved>0</ Quanti t yRecei ved>
<ltenp
<ASI N>0963229613</ ASI N>
<IltemAttributes>
<Titl e>Confi ned Space Program A Conpl ete Conpliance Program (Gsha Com
pl i ance)
</[Title>
</[ltemAttributes>
</ltenpr
</Listltenr

Thereis enough information returned by the Li st Ful | response group to suggest that a customer
purchase additional wish list items. If you want to add more information, such as an image, about one of
thewish list items, submit an | t em_ookup request using the ASIN of the wish list item.

Returning Price and Availability Information

Previous chapters have shown how to find items and how to suggest additional items that a customer
might find interesting. Returning price and availability information isimportant for the customer.

Returning price and availability information is explained in the following sections:

* Returning Prices
» Determining Availability

Returning Prices

Items for sale on Amazon can be sold by more than one seller or merchant. For example, the same
camera might be sold by three different merchants or sellers. The following figure from Amazon's retail
web site shows an example in which two merchants are selling the same book.
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$11.67 2 New amazon.com. « In Stock.
eligible for +« Want it delivered
FREE Super Thursday, August
Sa:.'er_ 10? Order it in the
Shipping on next 0 hours and 43
orders aver minutes, and
$25.00, choose One-Day
Details Shipping at
& FULFILLED BY Egi;iﬁgm' see
AMAZON s See shipping rates
» See return policy
$12.19 MNew Seller: phshopus + In Stock.
Comments: Book. Rating: it gave ﬁ:ligesdf?tr:trr?'
Delivered direct from our positive ratings over Int fi |
S warehouse the past twelve months  * nternationa

(21847 ratings). shipping available
Seller has 24976 + See shipping rates

lifetime ratings.

Notice that the merchants are selling the same book for different prices. In other examples, the same
item might be offered in multiple conditions, such as New and Used.

Any item being sold is associated with an offer. An offer isa combination of price, condition, and
vendor. For example, one offer might be Amazon selling the new book for $11.67. Therefore, to find an
item's price, you return the offers made by the vendors selling the item.

Offer information is made available by the OfferSummary, Offers, and OfferFull response groups,
which can be part of I t enmLookup, | t enBear ch, Li st Lookup, and Si mi | ari t yLookup requests.

Note

==

Sometimes, instead of a price, the string is returned, "Too Low to Display." This
sometimes happens even though the price might be available on Amazon's retail web site.
In these cases, the only way to see the actual price isto add the item to a remote shopping
cart.

Offer Summaries

The OfferSummary response group returns summary information about offers, including:

» Tota number of offers per condition
» Lowest price per condition

For example, the following response snippet shows the lowest prices for an item in New and Used
condition:

<Cf f er Summar y>
<Lowest NewPri ce>
<Anpunt >801</ Anpunt >
<Cur r encyCode>USD</ Cur r encyCode>
<FormattedPri ce>$8. 01</ For mat t edPri ce>
</ Lowest NewPr i ce>
<Lowest UsedPri ce>
<Anpunt >799</ Anount >
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<Cur r encyCode>USD</ Cur r encyCode>
<Formatt edPri ce>$7. 99</ For mat t edPri ce>
</ Lowest UsedPri ce>
<Tot al New>45</ Tot al New>
<Tot al Used>20</ Tot al Used>
<Tot al Col | ecti bl e>0</ Tot al Col | ecti bl e>
<Tot al Ref ur bi shed>0</ Tot al Ref ur bi shed>
</ O f er Sunmar y>

Returning More Information About the Offer

Perhaps you want to display more than just the cheapest offer of an item in each condition. Perhaps you
want to display the seller that is making the offer so that you can give the customer the opportunity of
reading customer reviews of the seller (using Sel | er Lookup) or finding out the seller's location. In this
case, you would use the Offers response group.

The following response snippet shows the dataincluded for a single offer.

<O fer>
<Sel |l er>
<Sel | er 1 d>A34JK8CKGCOEZRO</ Sel | er | d>
<Aver ageFeedbackRat i ng>4. 2</ Aver ageFeedbackRat i ng>
<Tot al Feedback>40</ Tot al Feedback>
<d ancePage>
htt p: // ww. amazon. com gp/ hel p/ sel | er/ honme. ht M ?sel | er =ATVPDKI KXOD
ER
</ d ancePage>
</ Seller>
<O ferAttributes>
<Condi t i on>Used</ Condi ti on><SubCondi ti on>good</ SubCondi ti on>
<Condi ti onNot e>Attenti on! Pl ease read before placing the order. Canon
Power Shot SD450 5MP digital canera. This purchase is only for the canera it-
sel f and owner's manual and usb cable only. No other accessory will be in-
cluded. Canera is in perfect working conditi on and has some m nor scratches
on the covers. Ships via Priority Ml w Tracking Nunmber and insurance.
</ Condi ti onNot e>
</OferAttributes>
<O ferlListing>
<Of ferLi stingl d>f Oct UVFALATNxeVdXA] 5g0j 3UbEEY@2B1gnt2Fy3ZN J%2Br xgGUqPn%2FNy %2
BgBc VFoVLQWAug-
W j C6Zt 9z2qnB650%2BTk3zG CDF50WgFWIf r gBq77QuTs %2Baxnm2B2gLQ¥8DY8D
</ O ferlListingld>
<Exchangel d>Y01Y3638197Y4938485</ Exchangel d>
<Price>
<Anmount >21995</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Formatt edPri ce>$219. 95</ For mat t edPri ce>
</Price>
<Avail ability>Usually ships in 1 2 business days
</ Avail ability>
<I sEl'i gi bl eFor Super Saver Shi ppi ng>0
</ | sEl i gi bl eFor Super Saver Shi ppi ng>
</ O ferlListing>
</ O fer>

You can use the seller 1D returned in thisresponsein aSel | er Lookup request to retrieve customer
feedback about the vendor selling the item. Also included is the vendor's Glance Page, whichisa URL
that gives extended information about a vendor, and how soon an item can be shipped.

Note
=

Amazon does not have a Glance Page.
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If you want more information about the vendor than isincluded in the Offers response group, use the
OfferFull response group. That response group adds to the Offers response the:

* Merchant's name

e Merchant's nickname
* Merchant's state

» Merchant's country

Providing Price Ranges for Product Categories

Y ou can use the SearchBins response group to return the price ranges of items for sale in a specified
product category.. The following response to an ItemSearch request shows how the SearchBins response
group can provide price ranges..

<Sear chBi nSet s>
<Sear chBi nSet NarrowBy="Pri ceRange" >
<Bi n>
<Bi nNane>$25- $49</ Bi nNane>
<Bi nl t emCount >316</ Bi nl t enCount >
<Bi nPar anet er >
<Nanme>M ni munPri ce</ Nane>
<Val ue>2500</ Val ue>
</ Bi nPar anet er >
<Bi nPar anet er >
<Nanme>Maxi munPri ce</ Nane>
<Val ue>4999</ val ue>
</ Bi nPar anet er >
</ Bi n>
</ Sear chBi nSet >
<Bi n>
<Bi nNane>$0- $24</ Bi nNane>
<Bi nl t enCount >280</ Bi nl t enCount >
<Bi nPar anet er >
<Nanme>M ni munPri ce</ Nane>
<Val ue>0</ Val ue>
</ Bi nPar anet er >
<Bi nPar anet er >
<Nanme>Maxi munPri ce</ Nane>
<Val ue>2499</ val ue>
</ Bi nPar anet er >
</ Bi n>
</ Sear chBi nSet >

This response shows that there are 316 itemsin this product category that cost between $25 and $49 and
280 items that cost between $0 and $24.

Knowing what price ranges are available for a product category enables you to use the Maxi munPri ce
and M ni nunPri ce parametersin asecond | t enSear ch request to retrieve items only in the specified

price range. Using one of the offer response groups in the same request enables you to display the prices
of the itemsin a specified price range.

Items That Do Not Have Offers
There are two kinds of items returned by ECS:

* Regular items
» Parent items
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A parent item is an abstraction of a collection of items. For example, shirt is a parent item. A shirt that is
a specific size and color would be achild of the parent item, which is called aregular item. Each regular
item has an item identifier, such asan ASIN. That means that ared, large shirt would have a different
ASIN from the same shirt that is blue and size large. The child items are also called variations.

Because a parent item is an abstraction, it cannot be sold so it does not have an OfferListingl d.

Determining Parent Items

How do you determine if the item returned in aresponse is a parent item? If you use either the
Variations or VariationSummary response groups in a request, the responses will include a
VariationSummary tag if the item is a parent item.

Secondly, if you use one of the offer response groups, parent items do not have offers. So, the summary
would be asfollows:

<Of f er Summar y>
<Lowest NewPri ce>
<Anmount >0</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<For mat t edPri ce>$0. 00</ For mat t edPri ce>
</ Lowest NewPr i ce>
<Tot al New>0</ Tot al New> <Tot al Used>0</ Tot al Used>
<Tot al Col | ecti bl e>0</ Tot al Col | ecti bl e> <Tot al Ref ur bi shed>0</ Tot al Ref ur bi shed>
</ O f er Sunmar y>

Returning Offers From Item Variations

The Book, Music, Video, and DV D search indexes have very few parent items. The Apparel, Jewelry,
and SportingGoods search indexes have many parent items and variations.

If aparent itemisreturned in aresponse, it will not have an offer. Instead, you must find the offers
associated with the variations of the parent item. Y ou do this by adding the Variations response group to
the request, asfollows:

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWSAccessKey| d=1MVRODKBKVGCHE7 TZB&R &
Oper ati on=It enSear ch&

Keywor ds=Ral ph%20Laur en&

Sear chl ndex=Appar el &

Sort =pri cerank&

ResponseG oup=Cffers, Vari ati ons&
Mer chant | d=Al | &

Avai |l abi | i ty=Avai |l abl e&

Condi ti on=Al |

The Variations and Offers response groups returns the first ten variations of the parent item and their
offers, which is shown in the following response snippet:

<Vari ati ons>
<Tot al Vari ati ons>6</ Tot al Vari ati ons>
<Tot al Vari ati onPages>1</ Tot al Vari ati onPages>
<ltenp
<ASI N>BOOOFGBI 6W&/ ASI N>
<ltemAttributes>
<Bi ndi ng>Appar el </ Bi ndi ng>
<Brand>Pol o Ral ph Lauren</ Brand>
<C ot hi ngSi ze>10 - 13</d ot hi ngSi ze>
<Col or >Bei ge Heat her </ Col or >
<Depart ment >nens</ Depart ment >
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</ltemAttri butes>
<O fers>
<O fer>
<Mer chant >
<Mer chant | d>A1TSFLM3Q4APRAI </ Mer chant | d>
<Name>Pol 0. conx/ Nane>
</ Mer chant >
<CfferAttributes>
<Condi t i on>New</ Condi ti on>
<SubCondi ti on>new</ SubCondi ti on>
</OferAttributes>
<Cf ferlListing>
<Of ferLi stingl d>W Q49eWsWMGDI4Ga6u06l1 | 56YzTQKzVh0&ag0k9vZt bj coj cnUnwkkbogxg6d
zeD
nu9al zé(SnO4nzODvanT89qei RSRRx2shy ER2 SDHWREJt hdUmXvDYOY2Bf 0z92FCQdpye</ O f er Li
stingl d>
<Exchangel d>Y11M5192166M4119841</ Exchangel d>
<Price>
<Anount >1400</ Aount >
<Cur r encyCode>USD</ Cur r encyCode>
<Fornmatt edPri ce>$14. 00</ For nat t edPri ce>
</Price>
<Sal ePri ce>
<Anount >560</ Anmount >
<Cur r encyCode>USD</ Cur r encyCode>
<For mat t edPri ce>$5. 60</ For mat t edPri ce>
</ Sal ePri ce>
<Avai l ability>Usual |y ships in 1-2 business days</Avail ability>
</ O ferlListing>
</ O fer>
</Ofers

Variation Dimensions

A variationisachild ASIN. The parent ASIN is an abstraction of the children items. For example, Shirt
isaparent ASIN. Parent ASINs cannot be sold. A child ASIN of it would be a blue shirt, size 16, sold
by MyApparel Store. This child ASIN is one of potentially many variations. The ways in which
variations differ are called dimensions.

In the above example, size and color are the dimensions. Parent ASINs therefore return two related
elements:

» VariationDimensions
» VariationDimension

For example,
<Vari ati onDi nensi ons>
<Vari at i onDi nensi on>C ot hi ngSi ze</ Vari ati onDi mensi on>

<Vari ati onDi mensi on>Col or </ Vari ati onDi mensi on>
</ Vari ati onD nensi ons>

The values returned by these elements are the dimensions listed in the child ASIN’ s response, for
example,

<ltenr
'<iiemAttributes>

<d ot hi ngSi ze>Lar ge</ C ot hi ngSi ze>
<Col or >Bl ack</ Col or >

</iiémAttributes>
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</iiém>

Determining Availability

Only itemsthat are available can be put into the active area of aremote shopping cart. Unavailable items
can be put in the SaveForL ater area of the cart.

Amazon defines available items as those that are:

Currently for sale

» Pre-release orders, such as buying a Harry Potter book before it isreleased
» Specia orders

» Email me when the items become available

The availability of an item can change without notice. Putting an item in a cart does not reserve it. Items
in carts can become unavailable and their prices can change as soon as the item goes into the cart.

Determining if an item is available is determined differently for merchants and sellers. For merchants,
you must:

» Check the Availability element value returned by the Offers or OfferFull response groups.
» Make sure the item has an offer listing ID

» Usethe Availability request parameter along with the Condition and Merchantld parametersin an
I t enBear ch request. Items might be available, for example, in one condition but not another.

Determining item availability for merchants is weighted upon using one of the offer response groups.
Seller related operations, including Sel | er Li st i ngLookup and SellerListing Search, cannot use any
of the offer response groups. For that reason, to determine the item availability for sellers, you must:

» Make sure that the quantity of items ordered in the request is less than the value for
<QuantityAllocated>, which represents the number of itemsin stock minus the number of items
aready promised to other customers.

» Makesure, inasSel | erLi sti nglLookup request, that the value for <Status> is "open.”

Availability Values

The Offer Summary Report lists the availability of an item using the Availability element. The value of
the element indicatesif the item can be purchased and how soon it will be shipped, for example:

<Avail ability>Usual |y ships in 24 hours</Availability>

This response, which is returned by the Offers and OfferFull response groups, confirms that an item is
available to buy.

The value returned by the Availability element may not match the one on the Amazon retail web site's
product detail page because typically there is a short and long version of an availability message:. ECS
returns the short version. The more verbose availability message is used on the retail web site.

For non-Amazon productsin JP, FR, DE, and CA; the value returned by the Availability element is“1-2
business days,” or the localized equivalent, regardless of the actual availability.
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The following table describes the possible Availability element values:

Availability Element Values
M essage

Usually shipsin %X

Not yet released

Not yet published

Thisitem is not stocked or has been discontinued.

Out of Stock

Limited Availability

Out of Print--Limited Availability

Specia Order

Thisitem is currently not available by this mer-
chant

Description

A dynamic response where %X represents a vari-
able amount of time.

Theitem isnot available for purchase. Theitem
may or may not have a projected rel ease date. If
thereis arelease date, it may show up in the Re-
leaseDate element of the item attributes.

Theitem isnot available for purchase. Theitem
may or may not have a projected rel ease date. If
thereis arelease date, it may show up in the Re-
leaseDate element of the item attributes.

Theitem isnot available for purchase.

Theitem iscurrently not available for purchase,
but may be in the future.

Used for items sold by third-partiesif anitemis
out of stock, but may be available for purchase
later.

Customers can choose to be notified if a copy be-
comes available.

Titles occasionally go out of print or publishers
run out of stock. The buyer is notified if theitem
becomes unavailable.”

The message is sent primarily for Amazon offers
that are missing an availability message.

These availability messages apply to Amazon only. Sellers might return a completely different set of

availability messages.

Checking for an Offer Listing ID

An offer listing ID is an aphanumeric token that uniquely identifies an item that is sold by any
merchant, including Amazon. Whereas an offer is a combination of Condition, Merchantld, and Price,
an offer listing ID is similar to a price tag, one is associated with each item for sale, as shown in the

following figure.
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ltem
ASIN
I
CHfer 1 |
Merchantld &
Condition
Frice

Offer listing 1 Offer listing 2  Offer listing 3

This figure shows that three vendors are selling the same item, a shirt. The vendor, labeled Offer 1, has
three shirtsin stock and each has an OfferListingld.

If anitemisfor sale, it hasan offer listing ID. ThisID isreturned by the Offers and OfferFull response
groups, as shown in the following response snippet.

<O ferlListing>
<OfferListingld>Ofer listing ID]</OferlListingld>
<Price>

<FormattedPrice>Too | ow to display</FormattedPrice>

</Price>
<Avai l ability>Usual ly ships in 24 hours</Availability>
<l sEli gi bl eFor Super Saver Shi ppi ng>0
</ | sEl i gi bl eFor Super Saver Shi ppi ng>

</ O ferlListing>

Offers contain availability, merchant, and shipping information. If only one merchant is selling an item,
the offer response groups return <SingleMerchantld>, as shown:

<Si ngl eMer chant | d>A304U57TAC62SV</ Si ngl eMer chant | d>

Using the OfferSummary Response Group

The OfferSummary response group returns, in part, the total number of items availablein each
condition, for example:

<ltenp
<ASI N>BOOOBWFI @R</ ASI N>
<Of f er Summar y>
<Lowest NewPri ce>
<Anmount >295</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Formatt edPri ce>$2. 95</ For mat t edPri ce>
</ Lowest NewPri ce>
<Tot al New>1</ Tot al New> <Tot al Used>0</ Tot al Used>
<Tot al Col | ecti bl e>0</ Tot al Col | ecti bl e> <Tot al Ref ur bi shed>0</ Tot al Ref ur bi shed>
</ O f er Summar y>
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This response shows that only one of the specified items, BOOOBWFJQ2, is available and it is only
availablein "New" condition.

Using the i tensearch Availability Parameter

Thel t enSear ch Availability parameter enables you to search only for itemsthat are available. The
only valid value for Availability is"Available," as shown in the next example.

http://ecs. amazonaws. conf onca/ xm ?

Ser vi ce=AWSEConmer ceSer vi ce&
AWEAccessKeyl d=[ Your Access Key ID Here] &
Qper ati on=It enSear ch&

Mer chant | d=Al | &

Condi tion=All| &

Avai |l abi | i ty=Avai |l abl e&

Sear chl ndex=Appar el &

Keywor ds=Shi rt

Items can become unavailable quickly. Even though this parameter filters out unavailable items,
checking that an item has an OfferListingld is still recommended.

Determining the Availability of Items Sold by Sellers

Sel | er Li sti ngLookup and Sel | er Li sti ngSear ch cannot use any of the offer response groups. So,
the following techniques are used to determine the availability of items sold by sellers:

e SettheSel | er Li sti ngSear ch parameter, Offer Satusto "Open.”
» Confirm that the value for the Status element for an item in the response is " Open."

» Confirm that the value for the QuantityAllocated element is less than the value for Quantity, whichis
the number of those itemsin stock. The QuantityAllocated element specifies the number of items that
arereserved for other customers.

The Sel | er Li sti ngSear ch parameter, Offer Satus, has two valid values, "Open," the default, and
"Closed.” The "Open" value restricts the items returned to those that are available. The "Closed" value
returns items that are currently unavailable.

The SellerListing response group, which is one of the default response groups for
Sel | er Li sti ngLookup and Sel | er Li sti ngSear ch, returns the element Status. If the value of it is
"Open," theitem is available.

Part of the values returned by the SellerListing response group includes values for Quantity and
Allocated, as shown in the following example.

<Sel | erLi sting>
<Exchangel d>Y01Y1679802Y5496404</ Exchangel d>
<Li sti ngl d>0829W011414</ Li sti ngl d>
<Titl e>I ncredi bl e Journey, Quad Mvie Poster, 40" x 30", 1963</Title>

<St at us>Qpen</ St at us>

<Quantity>1</Quantity> <QuantityAl | ocat ed>0</ QuantityAl | ocat ed>
<Avai l ability>Usual |y ships within 1-2 business days

</ Avail ability>

</ Sel | er Li sti ng>

This response shows that the seller has one (the value of Quantity) of the requested items and zero (the
value of QuantityAllocated) have been reserved by others.
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Working With Remote Shopping Carts

Most E-commerce web sites have adopted the metaphor of the shopping cart, which is a place to save
and list the items a customer wants to buy. Just like a shopping cart in agrocery store, the E-commerce
shopper has the ability to change the number and kinds of items the cart contains. They might add new
itemsto acart, increase or decrease the quantity of an item that is already in the cart, even empty the cart
of all items. Instead of physically adding and removing items from areal cart, ECS operations provide
similar functionality on avirtual shopping cart, called the ECS remote shopping cart..

Once the customer has found something they want to buy, they typically click an HTML button or link
called, for example, Add To Cart . This action adds the item(s) to their existing shopping cart. If thisis
the first item they have chosen to place in a shopping cart, the shopping cart itself is created.

In ECS, the shopping cart is called remote because the cart is hosted by Amazon servers. In that sense,
the shopping cart is remote to the seller's or Associate's servers where the customer is shopping..

The opposite of aremote shopping cart is aloca shopping cart, which is the shopping cart customers
use while shopping on www.amazon.com. It is considered local because Amazon hosts the shopping
web pages as well as the shopping cart. ECS operations work solely with remote shopping carts.

The following sections describe remote shopping carts and how to work with them:

» Shopping Cart Concepts
» Shopping Cart Tasks

Shopping Cart Concepts
The following sections describe remote shopping carts in detail:

» Cart Identifiers

e Cart Limitations

» Active and SaveForL ater Areas

* Items That Cannot Be Added to the Active Cart Area
» Remote Shopping Carts are Hosted by Amazon

» Merging Loca and Remote Shopping Carts

o Cart Lifespan

Cart Identifiers

When you create a remote shopping cart using Car t Cr eat e, ECSreturns the new cart's ID (Cartld) and
HMAC (Hash Message Authentication Code) value. The HMAC is an encoded al phanumeric token, for
example, Cwi1gdlbVzOtzFkJR/zBj1GNnZMA, which is used to authenticate acart. The cart ID isalso
an aphanumeric token that is used to identify a cart.

Together, the cart ID and HMAC values identify aremote shopping cart. These values must be used in
all ECSrequests related to the cart (except Car t Cr eat e).

Cart Limitations

A cart can contain up to 50 different items. The quantity of each item can be one or more (up to 999).
That means that an ECS shopping cart can contain a maximum of almost 50,000 items.
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Active and SaveForLater Areas

Shopping carts have two distinct areas:

» Active—Contains the items that are ready to be purchased.

» SaveForLater—Contains items that a customer has chosen to buy but are currently unavailable, or
items that a customer has designated they want to save and buy later.

Available items placed in a shopping cart are automatically added to the Active area unless the customer
specifies otherwise. Unavailable items or items in the shopping cart that become unavailable are
automatically put into the SaveForL ater area. When those items become available Amazon
automatically moves the items to the Active area of the shopping cart.

The SaveForL ater area can aso be used by customers as a holding place for items they are interested in
but not ready to purchase. The prices and availability for itemsin this area are regularly updated by
Amazon.

Items That Cannot Be Added to the Active Cart Area

ECS operations sometimes return items that cannot be added to the Active cart area. The following
sections explain those cases:

 Out of stock items
 Itemswith limited quantities
» Variation parent items

* Collection parent items

Out of Stock Items

Most itemsfor sale are available immediately. There are times, however, when that is not true. Items can
go out of stock or very popular items, such as a new Harry Potter book, are pre-sold, that is, the book is
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sold before the book is even published.

When a customer adds an item to their cart that is not available, it is added to the SavedForL ater area.
Also, if an itemin the cart, for some reason, becomes unavailable, Amazon automatically moves the
item in the cart to the SavedForL ater items section.

It isalso possible for a customer to add an item directly to the SavedForL ater items areain their cart so
that they can easily purchase the item at alater date.

When items become available, you can use the Car t Modi f y operation with the Action parameter to
move items from the SaveForL ater section of the cart to the Active section, which is fully described in
Moving Items In or Out of the SaveForL ater Section of the Cart. Or, if Amazon automatically moved an
item in the Active area to the SaveForL ater area because the item went out of stock, Amazon will move
it back into the Active area automatically when it becomes available.

Items With Limited Quantities

Many products have alimit on the quantity that can be added to a cart. Sometimes thisis inherent to the
product, for example, one-of-a-kind jewelry items. Sometimesit is alimit set by the vendor, for
example, they might set alimit for big ticket items of one per customer. If you add an item to the cart
with a quantity that exceeds the maximum, Car t Add or Car t Cr eat e automatically resets the quantity
to the maximum. No error is generated. Therefore, you must verify the quantity of itemsin the cart with
the number ordered to determine if the quantity has been capped. If so, you must notify the customer.

Variation Parents
Variation parent items cannot be added to a cart. For example, you cannot add Apparel to a cart because

it is not clear what apparel you really want to buy. Y ou could add one of its children, however, such as a
red shirt, size large. If you try to add a parent item, you get an error message similar to the following:

The itemyou specified, [ASIN], is not eligible to be added to the cart.
Check the itenis availability to make sure it is available.

Variation parents do not have corresponding OfferListingld's.

Collection Parents
Coallection parent items are abstractions of the items in the collection. The collection parent cannot be
added to a cart. The Collection parent is used as a name holder for the collection. Collection parents do
not have corresponding OfferListingld's.

Offers and Identifiers

ASINsand Listing IDs identify items, such as a Harry Potter book. ASINs and Listing IDs do not,
however, identify sales information related to those items.
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Walden Boaks Bames and Moble Jae Schimo
hcrer hcrwy Lisad
15 31450 5864
OferListnpld=1 OfferLisingld=2 OferListnpld=3

Asyou can seein thisfigure, an ASIN identifies an item but not an instance of it that a customer can
purchase. Every ASIN can be sold by many merchants. Each merchant lists the condition and price of
the item. This combination of data represents an OfferListingld. Taken together, al OfferListinglds are
referred to as offers. If an ASIN (or Listing ID) does not have an OfferListingld (or Exchangeld), the
item cannot be purchased.

For this reason, it is recommended that you add items to a shopping cart by their OfferListingld (or
Exchangeld) rather than by their ASN (or Listingld).

Remote Shopping Carts are Hosted by Amazon

Although an ECS application or website runs on your servers, ECS remote shopping carts are hosted by
Amazon servers. Y ou use ECS operations to create and modify the cart and its contents. Keeping alocal
copy of ashopping cart is not recommended because the price and availability of items change often and
Amazon automatically updates items in shopping carts. Also, Amazon automatically updates the status
of lists, such as Wishlists, when a customer buys an item on alist. Keeping alocal copy of a shopping
cart runsthe risk of cart items getting out of sync with their real price, availability, and status.

Because ECS shopping carts are hosted by Amazon instead of alocal host, the shopping carts are called
"remote." The cart used by a customer shopping on the Amazon retail web site, www.amazon.com in the
USlocale, is considered the "local" shopping cart. Amazon maintains for each customer ID only one
local shopping cart. Developers can maintain more than one remote shopping cart for a customer but
maintaining one cart per customer 1D is recommended.

Merging Local and Remote Shopping Carts

It is possible for a customer to have one (or more) remote shopping cart(s) per vendor and one local
shopping cart that stores items customers add to their cart while shopping on www.amazon.com. When a
customer decides to purchase the items in their remote shopping cart, the operations enable you to
specify, using the MergeCart parameter, whether the items in the customer's remote cart are purchased
separately or added to the local shopping cart. If Mer geCar t is False, the default value in the US locale,
the locale and remote carts are not merged. Instead, the customer is sent directly to Amazon's Order
Pipeline to purchase the items in their remote shopping cart (only), as shown in the following figure.

Version 2007-07-16
142



Amazon E-Commerce Service Developer Guide
Shopping Cart Concepts

Shipping Options: (Laar mes)

Ordaring for the holidays? Your itemns will arrive no later than
December 23, 2005,

George, you have chosen Two-Day Shipping for $6.448. We thought you
wiauld like to knove that you can gt unlimited Teeo-Day Shipping for FREE
on over a millon items sold by Amazon.com with a $79-per-year Amazon
Prime membership.

» Lparn more & sign g

Choose a shipping speed:

© crandard Shipping {2-5 business daye)

¥ Two=Day Shipping {2 business days--get it Friday, December 231}

T One-Day Shipping (1 business day--get it tomorrow Thursday, December
221y

The following items will arrive in 1 shipment:

Meod to | Change quantites or delete |7

Guaranteed delivery date --get it Friday, December 23! -- il you ordier in
the next 5 hours and 21 minutes Sge deteily
ship datel December 21, 200%

. Harry Potter and the Sorcerer's Stone (Full Screen Edition) (Harry
Potter 1) - Daniel Radcliffe
¥2.97 - Quantityr 1 - Usually ships in 24 hours - Ebgible for Amazon Prime shipping
rates: jpin now
Condition: naw
[T Gift optlons weme  Cange |

Orpder Total: $16.73

b clisho't L s alibe for FREE
iuper Raver Hhioowa?

Hawve any gift cards, gift
certificates or promotional
claim codes?

Enter them here (one at a

tima):

Appiy
Promotion Applied: =§1.04
Payment Meathod:
Shaage ;
Wiza vt
Eup:
Billing Addrass: | Chasgs |
Joshin Smith
123 Happy Vallay Rd.

O TheRainbao, WA 10707
Uniked States

Review the information above, then click “Place your arder,”

This page and the ones that precede it in the Order Pipeline are completed by the customer to actually
place the order.

If Mer geCart isTrue, which istheonly valid valuein non-US locales, the items in the remote shopping

cart are added to the local shopping cart and customers are sent to that cart when they click Proceed to
Checkout, as shown in the following figure.
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-\Ei:? Shopping Cart for George Eckel (If you're not Gearge Eckel, click_here, )

{ (7) See more items like Subtotal: $975.66
those in your cart S—
Make any changes below? {_Update )

Shopping Cart Items--To Buy Now Price: Qty:

Item added  Harry Potter and the Sorcerer's Stone (Full Screen $9.97 1

e Dzeic?';”oboeg Edition} {Harry Potter 1) - Daniel Radcliffe; DYD You
Usually ships in 24 hours Save!

Save for later | 210,01
;"Eligible for FREE Super Saver Shipping I:ED%:I

Delete |

b See accessories for this item
O add gift-wrap/note 0 (Learn more)

Itern added  InFocus X2 DLP Yideo Projector - In Focus $965.69 1
en D:f';”oboeg Usually ships in 5 to 7 days VoL
b See accessories for this item Save:
saveforfater)  [] add gift-wrap/note [ (Lesrn mare) $334.31
(26%)
Delete )

The MergeCart valueissetin Car t Cr eat e and Car t Add and can be changed by Car t Modi fy. The
MergeCart valueisincluded in the Pur chaseURL, which isreturned by Car t Cr eat e. Aslong asthe
Pur chaseURL is used to purchase the items in the shopping cart, the MergeCart value will be correct.
For more information, see PurchaseURL.

Cart Lifespan

Shopping carts have alifespan. A remote shopping cart is created and, in time, it expires. In between,
the contents of the cart can be modified and purchased, as shown in the following diagram.

Create Cart Modify Cart Checkout
(CreateCart) (CartMadify, CartAdd (Order Pipeling)
CarClear)
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Cart Creation

Thefirst time a customer wants to add an item to their shopping cart, a remote shopping cart must be
created, which is accomplished using the Car t Cr eat e operation. It is not possible to create an empty
cart. At least, oneitem must be added.

Modifying a Cart

If a customer has an existing remote shopping cart, it should be used and modified accordingly.
Modification can come in many forms..

» |tems can be added to and deleted from the cart.
 |tems can be moved from the Active area of the cart to the SaveForl ater area, or the reverse.
» IntheUSlocale, the MergeCart value can be changed.

The Cartld and HMAC are used in the Car t Modi fy, Cart Add, or Cart Cl ear operationsto modify the
contents of the cart.

Cart Expiration

It is not possible to delete a remote shopping cart. Instead, it expires automatically after ninety days of
disuse if there are itemsin the cart, or, if the cart is empty, after seven days of disuse. Carts are emptied
either by the Cart O ear or Cart Modi f y operations, or automatically when the customer purchases the
itemsin their cart. The expiration of the cart is reset when the cart is modified. For example, if, on day
eighty-nine of disuse, a customer modifies the items in their shopping cart, the life time of the cart is
reset to an additional ninety days. In that way, shopping carts can last indefinitely.

Once the itemsin a cart have been purchased using the Pur chaseURL value, the cart is not deleted
immediately but it should no longer be used. From a customer's point of view, once he or she has
purchased the items in their cart and there are no items remaining in the SaveForL ater section, the old
cart isgone. The next time they want to purchase an item, they receive anew cart.

Remote Shopping Cart Tasks

ECS operations give you complete control of the items in aremote shopping cart. The tasks you can
implement using ECS cart operations are described in the following sections:

 Creating a Remote Shopping Cart

* Adding Itemsto a Cart

e Using Values Returned by Car t Cr eat e in Other Cart Operations
» Modifying the Items in a Remote Shopping Cart

* Removing Items From a Cart

e Changing the MergeCart Vaue

Creating a Remote Shopping Cart

A remote shopping cart must be created the first time a customer decides to add an item to a shopping
cart. Oncethe cart is created, it is reused and modified appropriately until it expires. Only one local cart
can be created and only one cart per customer per vendor should be created.

Typically, an HTML button labeled, for example, Add to Cart, implementsa Car t Cr eat e request,
which includes:
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» At least oneitem to add to the cart.

Y ou cannot create an empty cart.
* Anoptiona Associ at eTag.

Including the Associ at eTag value gives the Associate credit for the customer's purchase.
» IntheUSlocale, an option to merge the contents of aremote cart with the customer'slocal cart

For example,

http://ecs. amazonaws. conf onca/ xm ?

Ser vi ce=AWSEConmer ceSer vi ce&

AWBAccessKeyl d=[ Access Key | D] & Associ atel d=[1D] &
Oper ati on=Cart Creat e&

Item 1. O f erLi stingl d=B000062TU1&

Item 1. Quantity=2& MergeCart=True

In this example, two of the same item (Quantity=2) whose ASIN is BOO0062TU1 are added to the newly
created (Operation=Car t Cr eat e) shopping cart. The Associate specified will receive areferral feeif
the customer purchases the item.

In the lifespan of a shopping cart, Car t Cr eat e can be used only once. If youcall Cart Create a
second time, you create a new shopping cart. We recommend that you only create one cart per customer.

Specifying the Items in the CartCreate Request

Inone Car t Cr eat e request, you can add up to ten different items to the cart. The quantity of each item
can be between 1 and 50. That meansin one Car t Cr eat e request, you could add up to five-hundred
items (10 items* 50 quantity).

Items are specified in parameter pairs, as follows:

em N. I[tem dType=[lItemidentifier]

It
Item N. Quantity=[ Nunber of Item N itens]

where N isapositive integer. The N value associates the Itemld with the quantity of those items that
should be added to the cart. For example,

Item 1. O ferListingld=[An O ferlListingld]&
Item 1. Quantity=3&
Item 2. O ferListingld=[An O ferlListingld]&
Item 2. Quantity=5&

adds three number 1 items and five number 2 items to the remote shopping cart. Y ou could interchange
lines without affecting the end result, for example,

Item 1. O ferListingld=[A ferListingld] &
Item 2. O‘ferListingId:[An ferListingld] &
Item 1. Quantity=3&
Item 2. Quantity=5&

The valuesfor N do not have to be listed in ascending or descending order, nor do the values of N need
to be sequential. Y ou could, for example, use the values, 1, 4, 7 for N. Also, the value of N is not
retained between requests. For that reason, it is permissible to use Item.1 in aCar t Cr eat e request and
thenin aCar t Add request, which adds an item to the cart. In these requests, Item.1 can refer to two
completely different items.
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The value of adding multiple items to the cart in one request is performance. It takes lesstime to add ten
itemsin one request than it does to add ten itemsto the cart in ten separate requests.

Using OfferListingld

Y ou can specify itemsto add to a cart in the following ways:

* ASIN—An alphanumeric token that uniquely identifies an item sold by Amazon. Amazon assigns
ASINsto items. Using OfferListingld is the preferred method of identifying items to add to the cart.

» OfferListingld—An alphanumeric token that uniquely identifies an item sold by a seller or merchant.
Amazon assigns OfferListinglds to items. Y ou can find an OfferListingld using the | t eniL.ookup and
I t enBear ch operations with Offers and OfferFull response groups. Using OfferListingld isthe
preferred method of identifying items to add to the cart.

* Listltemld—An alphanumeric token returned by the Listltems response group that uniquely identifies
aniteminalist.

The Car t Cr eat e example above uses OfferListingld to identify the items to add to the cart. An
OfferListingld is returned by the Offers and OfferFull response groups. An alternative is using an item's
ASIN. An ASIN is assigned to every item offered by Amazon. An OfferListingld is assigned to every
item that isavailable for sale.

The advantage of using OfferListingld inthe Car t Cr eat e request isthat items that cannot be
purchased, such as Variation parent items, do not have OfferListingld's. By using the OfferListingld,
you are assured that an item can be purchased.

Adding List Items to a Cart

Customers can create lists of items they would like others to purchase for them. Each item on alist hasa
Listltemld. Listltemld is returned by the ListInfo response group.

To add alist item to aremote shopping cart, you must include in the Car t Cr eat e request theitem's
Listltemld along with the item's ASIN or OfferListingld, for example:

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Associ atel d=[ 1 D] &

Oper ati on=Cart Creat e&

Item 1. O f erLi sti ngl d=B000062TULl&
Item 1. Quantity=2&

Item 1. Listltem d=C909324538U3

Theimportance of including the Listitemld is that Amazon automatically updates the status of items on
lists. By including the Listltemld in this request, Amazon will mark on the list that the item has been
purchased. Also, the Listitemld attaches the name and address of the list owner, which the ASIN aone
does not.

» Amazon automatically updates the status of items on lists. By including the Listitemld in this request,
Amazon will mark on thelist that the item has been purchased.

o Listltemld includes in the response the name and address of the list owner, which ASIN or
OfferListingld alone does not.
AssociateTag Parameter

An Associ at eTag is an aphanumeric token distributed by Amazon that uniquely identifies an
Associate. It is the means by which Amazon credits an Associate for asale. Aswe will seein alater
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section, the Associ at eTag becomes part of the Pur chaseURL, which isthe URL used to purchase the
itemsin aremote shopping cart. If you forget or choose not to include an Associ at eTag ina

Car t Cr eat e request and you want to add the Associ at eTag later, you have to add it manually to the
Pur chaseURL.

The Associ at eTag isoptional in Car t Cr eat e requests. If an Associate does not includeitina
request, however, he or she does not get credit for the sale and they do not receive Associate
remuneration. If, however, aCar t Cr eat e request includes an Associ at eTag, all future requests that
modify the same cart must also contain the Associ at eTag. If arequest does not contain an

Associ at eTag, ECSreturns an error.

Be careful when you specify an Associ at eTag inthe Car t Cr eat e request. Errors are not returned for
inaccurate values.

MergeCart Parameter

The MergeCart parameter enables you to specify whether or not the contents of the remote cart should
be added to the local cart when the customer opts to purchase the itemsin their cart. By default, the
contents of the two carts are not mixed (MergeCart=False) and the customer is sent directly to the Order
Pipeline to check out and purchase the items in their remote shopping cart.

When the value of MergeCart is set to True, the contents of the remote shopping cart are added to the
customer's local shopping cart when the customer opts to purchase their items. Instead of going to the
Order Pipeline, the customer is presented with a view of their Amazon.com shopping cart, which then
contains the items that were in the remote shopping cart.

The MergeCart parameter is available only in the US locale.

Using Values Returned by CartCreate in Other Cart Operations

Thefollowing XML isasnippet of the response to the above Car t Cr eat e request.

<Cart1d>002 2197248 2529608</ Cart | d>
<HVAC>/ W ekkZAPx782xt t LFbZqvi NUOA=</ HMAC>
<URLEncodedHVAC>%2FW ekkZAPx 782xt t LFbZqvi NUOAYBD</ URLEncodedHVAC>
<Pur chaseURL>ht t ps: // www. amazon. com gp/ cart/aws merge. ht ml ?cart i d=002
2197248 2529608%26associ at e
i d=ws%@26hmac=/ W ekkZAPx782xt t LFbZqvi NUOA=%26 AWSAccessKeyl d=[ Access Key
| D] ¥26Mer geCar t =Tr ue</ Pur chaseURL>
<SubTot al >
<Anpunt >2998</ Arount >
<Cur r encyCode>USD</ Cur r encyCode>
<FornattedPri ce>$29. 98</ Format t edPri ce>
</ SubTot al >
<Cartltens>
<SubTot al >
<Anount >2998</ Anobunt >
<Cur r encyCode>USD</ Cur r encyCode>
<FornattedPri ce>$29. 98</ Fornatt edPri ce>
</ SubTot al >
<Cartltenr
<Cartltem d>UV3WLOT4V7PCZ</ Cartltem d>
<ASI N>B000062TUL</ ASI N>
<Mer chant | d>ATVPDKI KXODER</ Mer chant | d>
<Sel | er | d>A2R2RI TDINWLQ6</ Sel | er | d>
<Quantity>2</Quantity>
<Title>Harry Potter and the Sorcerer's Stone (Full Screen Edition) (Harry
Potter 1)</Title>
<Pr oduct G oup>DVD</ Pr oduct Gr oup>
<Price>
<Anmount >1499</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<FormattedPri ce>$14. 99</ For mat t edPri ce>
</Price>
<l teniot al >
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<Anpunt >2998</ Anbunt >
<Cur r encyCode>USD</ Cur r encyCode>
<For mat t edPri ce>$29. 98</ For mat t edPri ce>
</ltemlotal >
</Cartltenp
</Cartltens>

Many of theitem attributes in the response are used in future cart requests. Those item attributes are:

 Cartld—An alphanumeric token that uniquely identifies a remote shopping cart. This value must
accompany every cart operation associated with the newly created cart.

* HMAC—Hash Message Authentication Code. Thisis an encrypted alphanumeric token used to
authenticate requests. A URL-encoded version of this value must accompany every cart operation
associated with the newly created cart. The alternative isto include, instead, the URL EncodedHMAC
value.

» URLEncodedHMAC—Thisisthe HMAC value with al of the characters converted into a
URL-compliant form. Some HMAC characters, such as plus (+), are incompatible with URLs. Thisis
a problem because the HMAC must be included in every cart operation and thusis part of the URL
request. The URLEncodedHMAC value, then, is a convenience function that relieves devel opers of the
need to create their own URL-encoded HMAC value. This value must accompany every cart
operation.

<HVAC>Cwlg4l bVzOr zFkJR/ zBj 1GNnZVA</ HVAC>
<URLEncodedHVAC>0On g4l bVzOt zFKJR/ zBj 1GNnZVA
</ URLEncodedHVAC>

* Pur chaseURL—Thisisthe URL that is submitted, like arequest, to enter the Order Pipeline and
purchase the itemsin acart. Pur chaseURL includes the Associate's Tag. It isimportant that this URL
is used to make the purchase otherwise the Associate will not get credit for the sale.

<Pur chaseURL>ht t ps: // www. anazon. coni gp/ cart/ aws- nerge. ht m ?cart-i d=102- 9464
231-2184159%26associ at e- i d=ws¥26hmac=Cwlg4l bVzQt zFkJR/ zBj 1GNnZVA=%26 AWSAcce
ssKeyl d=1VMXF86 PGNDAX3FWRC02926Mer geCar t =Fal se</ Pur chaseURL>

 Cartltemld—An aphanumeric token that uniquely identifies an item in the cart. Although the items
added to aremote shopping cart using Car t Cr eat e were identified by an ASIN or OfferListingld,

those items lose those associations. Instead, to refer to an item in a cart in future cart operation
reguests, you must use the item's Cartltemld value.

Modifying the Items in a Remote Shopping Cart

ECS operations give you alot of flexibility to modify the number of itemsin acart. For example, use:

e Cart Add—To add new itemsto a cart.
e Cart Cl ear—Toremoveadl itemsfrom acart.

* Cart Modi f y—To increase or decrease the number of itemsthat are already in a cart, and to move
items between the Active and the SaveForL ater cart areas. Y ou can use this operation to delete a
single item from a cart by setting its quantity to zero.

All of these operations can be used only on an existing remote shopping cart.

Adding Items to a Cart

Often a customer, after creating a shopping cart, wants to keep shopping and add additional itemsto an
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existing shopping cart. Y ou can facilitate this activity using the ECS operations Car t Add and
Cart Modi fy.

If the item being added is aready in the cart, you have to use the Car t Modi f y operation to change the
guantity of the items already in the cart. Y ou cannot use Car t Add to add items that are already in a cart.
In the following example, the quantity of the specified item is changed to 10.

http://ecs. amazonaws. conf onca/ xm ?

Ser vi ce=AWSEConmrer ceSer vi ce&anp;

AWBAccessKeyl d=[ Access Key | D] &

Associ at eTag=[ Associ ate | D] &

Operation=CartModify &

Cart | d=102- 5929035- 5792105&

HMAC=[ A URL- encoded HWMAC] &

Item 1. Cartltem d=[A Cart ItemID] & Item 1. Quantity=10

Notice that theitem in the cart isreferred to by itsCar t 1 t eml d. The Quant i ty value, 10, isthe total
number of those items that should be in the cart.

If the item being added to the cart is not already in the cart, you must use the Car t Add operation.
Car t Add cannot increase the quantity of items that are already in the cart. If you try to do that, you get
an error.

The following is an example of arequest using Car t Add.

http://ecs. amazonaws. conf onca/ xm ?

Ser vi ce=AWSEConmer ceSer vi ce&

AWSAccessKeyl d=[ Access Key | D] &

Cart | d=102- 5929035- 5792105&

HMAC=[ URL- encoded HMAC val ue] =&

Qper ation=Cart Add &

Item 1. O f erLi stingl d=1400042127& Item 1. Quantity=2

This request adds to the cart two (Quantity=2) of the same items, which are identified by the
OfferListingld (1400042127).

Asyou can see, the method of identifying the item and its quantity to add to the cart isthe same as it was
for Cart Cr eat e. For moreinformation, seeCart Creat e .

Adding Items as Saved For Later

To add an item to the SaveForL ater area, use "SaveForLater" as the value for the Act i on parameterin a
Cart Modi f y operation, for example:

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmrer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Associ at eTag=[ Associ ate | D &

Oper ati on=Cart Modi fy&

Cartld=[A Cart 1D &

HMAC=[ A URL- encoded HWVAC] &

Item1l. Cartltem d=[A Cart Item|D] &
Item 1. Quantity=1

Item 1. Acti on=SaveFor Lat er

In this request, the item identified by Item.1 is moved to the cart's SaveForL ater area. The Quantity
parameter enables you to move only some of one type of item into the SaveForL ater area, for example,
if you had fifteen copies of the book, Saving Miss Oliver's, in the cart, you could move eight of them to
the SaveForL ater area by setting Item.1.Quantity=8 in the above request.

Notice that only Car t Mbdi fy can move an item between the Active and SaveForL ater areas. This
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means that an item cannot be added directly to the SaveForL ater area; it must first be added to the cart
using Car t Cr eat e or Car t Add and then moved to SaveForLater. Amazon will automatically move an
item to the SaveForL ater areaif theitem is currently unavailable. Car t Modi f y will not be able to move
that item into the Active area until it becomes available. At that time, Amazon will move the item
automatically into the Active area.

Note
=

Thevaluefor the Act i on parameter is"SaveForLater." Itemsin the SaveForL ater area are
tagged in the XML response with the element, SavedForL aterltem, as shown in the
following XML snippet from aresponse.

<SavedFor Laterltenp
<Cartltem d>ULI 7S91 YFIJHX0</ Cartltem d>
<ASI N>B0O009GZV4A</ ASI N>
<Mer chant | d>ATVPDKI KXODER</ Mer chant | d>
<Sel | er | d>A2R2RI TDINWLQ6</ Sel | er | d>
<Quantity>2</Quantity>
<Title>Mark VIl Men's Short Sleeve Golf Shirts with
Tri -Colored Stripe Trink/Title>
<Itenilot al >
<Anpunt >1288</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<FormattedPrice>$12. 88</ FormattedPri ce>
</ltemlotal >
</ SavedFor Later|tenr

To move an item from the SaveForL ater areato the Active area, use " MoveToCart" as the value for the
Act i on parameter in aCar t Modi f y operation:

Item 1. Cartltem d=[A Cart Item|D] &
Item 1. Quantity=1
Item 1. Acti on=MoveToCart

Adding List Items to a Cart

To add anitem on alist to aremote shopping cart, use the same procedure described for Cart Cr eat e in
"Adding List Itemsto a Cart." For example,

http://ecs. amazonaws. conif onca/ xm ?

Ser vi ce=AWSEConmer ceSer vi ce&

AWBAccessKeyl d=[ Access Key I D] &

Qperation= CartAdd &

Item 1. Quantity=1& Item 1. O ferListingl d=0865874069&
Item 1.Listltem d=98989898989898

Removing Items From a Cart

A customer might, at times, decide to remove some or all of theitemsin their remote shopping cart. Use
Cart O ear toremoveall of theitemsin a cart. For example,

http://ecs. amazonaws. conif onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AVWBAccessKeyl d=[ Access Key ID] &
Associ at eTag=ws&

Qperation=CartCl ear &

Cart | d=002-2041347-9034467&

HMAC=[ URL- encoded HMAC val ue]

If the customer, however, wants to remove only some of the itemsin their cart, use Car t Modi fy and set
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the Quantity and Cartltemld parameters appropriately, for example:

http://ecs. amazonaws. conif onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key I D] &
Associ at eTag=ws&

Qper ati on=Cart Modi fy&

Cart | d=002-2041347-9034467&

HMAC=[ URL- encoded HMAC val ue] &
Cartltem d=[I D & Quantity=0

This request sets the quantity of the item specified by the Cartltemld to O thereby removing it from the
cart.

Changing the MergeCart Value

The value for MergeCart is assigned in the Car t Cr eat e request. To change that value, use the
MergeCart parameter in any cart operation request except Car t G ear . Thevalue, "True," specifies that
itemsin aremote shopping cart will be added to a customer's local shopping cart when the customer
elects to purchase.the itemsin their remote shopping cart. Thisvalueisonly availablein the USlocale.

Mer geCart =True&

The default value, False, which is the only valid value for non-US locales, means that the itemsin the
remote shopping cart are sent directly into the Order Pipeline instead of being added to alocal shopping
cart.

Returning the Contents of a Cart

Y ou should not maintain alocal copy of the remote shopping cart. So, to retrieve the itemsin acart or
the Pur chaseURL for acart, use the cart's HMAC and Cartld valuesin aCar t Get request, for example:

http://ecs. amazonaws. conf onca/ xm ?

Ser vi ce=AWSEConmer ceSer vi ce&

AWBAccessKeyl d=[ Access Key | D] &

Associ at eTag=ws&

Oper ation=Cart Get & Cart | d=002-2041347-9034467& HVAC=[ URL- encoded HVAC val ue]

By default, Cart Get uses the Cart response group. This response group provides alot of information
about items, including, for example, their price, quantity, and the seller ID of the seller selling the item,
as shown in the following response snippet.

<Pur chaseURL>ht -
t ps:// www. anazon. coni gp/ cart/ aws-nerge. ht m ?cart-i d=002- 9918938- 1696046%26ass
oci at e-i d=ws%@26hrmac=b0ogzvi vVYLX] SZOWwBRFesFYU=%26AWEAccessKeyl d=[ Access Key
| D] Mer geCart =Fal se</ Pur chaseURL>
<Cartltens>
<SubTot al >
<Anopunt >1994</ Arrount >
<Cur r encyCode>USD</ Cur r encyCode>
<FormattedPri ce>$19. 94</ For mat t edPri ce>
</ SubTot al >
<Cartltenr
<Cartltem d>U3KYVOC66V3PAA</ Cartltem d>
<ASI N>B000062TUL</ ASI N>
<Mer chant | d>ATVPDKI KXODER</ Mer chant | d>
<Sel | er | d>A2R2RlI TDINWL.Q6</ Sel | er | d>
<Sel | er Ni cknane>Amazon. com LLC</ Sel | er Ni cknane>
<Quantity>2</Quantity>
<Title>Harry Potter and the Sorcerer's Stone (Full Screen Edition)(Harry
Potter 1)</ Title>
<Pr oduct Gr oup>DVD</ Pr oduct G oup>
<Price>
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<Anpunt >997</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Fornmat t edPri ce>$9. 97</ For mat t edPri ce>
</Price>
<l tenilot al >
<Anpount >1994</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Formatt edPri ce>$19. 94</ For mat t edPri ce>
</l temlotal >
</Cartltenr
</Cartltens>

You could, for example, usethe Cart 1t em d inaCart Modi f y operation to change the quantity of that
item. You could also use the Pur chaseURL to purchase theitemsin the cart.

Add to Cart Form

The Add to Cart form enables you to add any number of itemsto a customer's shopping cart and send
the customer to the Amazon retail web site.

Note
IS
Thereis no direct way for a customer to get back to your site after getting sent to the

Amazon site. To improve a customer's experience on your site, you may want to note this
on your site or provide away to get back to your site (using a new window, for example).

Although the parameters are optional, but you must specify at least one of the following parameters:
ASIN, Exchangeld (along with the SellerID and ASIN), or OfferListingld.

Add more than one items to the customer's cart by appending each set of parameters with a period, then
a unique identifier, which establishes a relationship between the parameters (for example, "ASIN.1=[An
ASIN]& Quantity.1=1& ASIN.2=[Another ASIN]& Quantity.2=12").

The Add to Cart form works with all locales. Send the Add to Cart form data to one of the following

URLSs:

http://ww. anmazon. com gp/ aws/ cart/add. ht m
http://ww. amazon. co. j p/ gp/ aws/ cart/add. ht m
http://ww. amazon. co. uk/ gp/ aws/ cart/ add. ht m
http://ww. amazon. de/ gp/ aws/ cart/ add. ht m
http://ww. amazon. fr/ gp/ aws/ cart/add. ht m
http://ww. amazon. ca/ gp/ aws/ cart/ add. ht m

Input Parametersfor the Add to Cart Form

Par ameter Description

ASIN.X Specifies one or more product ASINsto add,
where x isa unique identifier.

Exchangel d.x Specifies one or more products using the ex-
change ID, where x is a unique identifier. Ex-
change IDs are available for every item offered by
athird-party seller. When using Exchangeld, you
must also specify amatching SellerlD and ASIN.

OfferListingld.x An alternative way to specify one or more product
offer listings from third-party sellers, wherex isa
unique identifier.
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Par ameter Description

uantity.x ecifies the amount of a certain product to add to

Quanti ifiesth f i d add
the cart, where x matches the unique identifier for
an ASIN, OfferListingld, or Exchangeld paramet-
er.

Sellerld.x Use the Sellerld parameter to ensure that the cus-
tomer purchases the product from a particular
seller, where x matches the unique identifier for
an ASIN, OfferListingld, or Exchangeld paramet-
er.

AWSAccessKeyld Your Access Key ID Here. Y ou may want to spe-
cify this as a hidden parameter.

AssociateTag Y our associate tag. Y ou may want to specify this
as a hidden parameter.

Example Example HTML for the Add to Cart Form

<f or m net hod="GET" action="http://ww. amazon. con gp/ aws/ cart/add. htm ">
<i nput type="hi dden" nanme="AWSAccessKeyl d" val ue="Access Key ID' /><br/>
<i nput type="hi dden" nanme="Associ ateTag" val ue="Associ ate Tag" /><br/>
<p>One Product <br/>
ASI N: <i nput type="text" name="ASIN. 1"/ ><br/>
O ferListingld:<input type="text" name="COfferListingld. 1"/><br/>
Quantity: <input type="text" name="Quantity.1"/><br/>
Exchangel d: <i nput type="text" nane="Exchangeld. 1"/><br/>
Sellerld: <input type="text" nanme="Sellerld.1"/><br/>
<p>Anot her Product <br/>
ASI N: <i nput type="text" name="ASIN. 2"/ ><br/>
O ferlListingld: <input type="text" name="COfferListingld.2"/><br/>
Quantity: <input type="text" nanme="Quantity.2"/><br/>
Exchangel d: <i nput type="text" nane="Exchangel d.2"/><br/>
S/el lerld:<input type="text" nane="Sellerld.2"/><br/>
< p>
<i nput type="subnit" nane="add" val ue="add" />
</forne

Purchasing the Items in a Remote Shopping Cart

When a customer has finished shopping and wants to purchase the itemsin their remote shopping cart,
they typically click an HTML button on awebsite labeled, for example, Proceed to Checkout. This
button must submit the value of the Pur chaseURL, which is returned by all cart operations except

Car t O ear . Once the customer clicks this button, the items in the Active area are emptied from the
shopping cart and entered into the Order Pipeline.

This chapter explains how to submit the contents of a remote shopping cart for purchase in the following
sections:

» Order Pipeline
» Implementing the Proceed to Checkout Button

Order Pipeline
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The Order Pipelineis a series of web pages hosted by Amazon that guides the customer through entering
all of theinformation necessary to purchase the items. That information includes, for example, the
customer's name, shipping address, billing address, payment method, and a purchase confirmation web
page, as shown in the following figure.

Ol shilpgling address
Is thwe address you'd Kk to use disp

Enter your o-mall address: | ckekZemezon com "Ship to this address” bation. Oy

L am & neyr custommar.

{¥oull creste a passwond later) Sl oLl
% 1am areteming cuestomes, Shig to this asdrss
Al my password is; Oenrpe Bkl
| Happy Valay pnse g shippeng spesd;
Eacpam, Wa 8382 @ Standard Ehipprg (3-5 bumress days)
i
Sagn in ey ot sevae seiver Ursted States Two-[uy Shipping {2 busine=s days)
Forgot your pyssword? Cick hens Edr 3 Gre-Day Bhipping (1 busine=s day)
Payrant fatlad
Have §1
0 S S0 NW | Ejye oy
Chibnin Mg
Py with auisting card Reviaw the inloemation helow, then deck “Flace your orfer.” l.rl' Flate your order
s Shippang Dot ass Criler Susmenary
Shippang to: Shasgs [ FEER T
MasterCard Canega Eck Shippirg & Hurdbng: T
[ N D
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Saguim, WE S Tatul Rators Tas: Hi5S7
ATIBZON COM VA ¥ United Etates Etim stad Tt Fi. 2%
Amazon Credt ACcount Shdppang DpE0OG!  (Lesm o) Oidan Toral: 33686

Implementing the Proceed to Checkout Button

All of the web pages in the Order Pipeline are hosted by Amazon so your application playsno rolein
purchasing the items or order fulfillment. Y our application must, however, use the Pur chaseURL
returned by ECS cart operations to enter the shopping cart items into the Order Pipeline. The

Pur chaseURL is often implemented asan HTML form and button labeled, for example, Proceed to
Checkout, as shown in the following figure.

| Proceed to Checkout !i]

All cart operations except Car t O ear return avalue for Pur chaseURL, for example:

PurchaseURL

=002- 991893
8-1696046%2

<Pur chaseURL>ht t ps: // www. amazon. com gp/ cart/aws- nerge. ht m ?cart -i déassoci at e-

i d=[ Your | D] %26hmac=b0ogzvi vVYLXj SZ9WwBRFesFYU=%26AWSAccessKeyl d=[ Access Key
| DY%26Mer geCar t =Fal se<Pur chaseURL>

ThisvalueisaURL that should be submitted, like a request, to purchase the items in a remote shopping
cart. The value contains the Associate's Tag if it was specified in the Car t Cr eat e operation. The
Associate's Tag value in the Pur chaseURL iswhat links the customer's purchase to the Associate. If the
Pur chaseURL isnot used to buy the itemsin a cart, the Associate will not receive credit for the sale.

The information in bold includes:

e Cartidentity (cart-id, hmac)
» Associate identity (associate-id)
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* Request submitter (AWSA ccessK eyld)
» MergeCart value (MergeCart)

Y ou can manually change any of the valuesin the Pur chaseURL but that is not recommended.

Thefollowing isan HTML implementation of the Pur chaseURL.

<f orm name="Proceed to Checkout” method="post”
=002- 9918938- 1696
acti on=https://ww. amazon. conl gp/ cart/aws- nerge. ht m ?cart-i d046%26associ at e-
i d=[ Your | D] ¥%26hmac=b0ogzvi vVYLXj] SZOWwBRFesFYU=%26AWEAccessKeyl d=[ Access Key
| DY%26Mer geCar t =Fal se>

<i nput type="subnit" nane="Proceed to Purchase"

val ue="

Pur chaseURL
Pur chase" >

</forne

Buy Now Form

The Buy Now form allows the customer to enter the appropriate handling and shipping fee, so be sureto
explain this somewhere in your application.

Send the Buy Now form data to the following URL:

http://sl. amazon. conf exec/ var zea/ dt/ cbop/ or der - checkout /

Input Parametersfor the Buy Now Form

Par ameter Description

purchase-navbar Animagethat is added to the top of the purchase
pages. This allows you to associate the look and
feel of your site with the purchase pages on the

Amazon Web site.
purchase-store-name The name of your site, which islisted under the
navbar image.
purchase-return-url Thelink URL that is activated when a user clicks
on the navbar image.
purchase-exchange-id Theitem sold by athird-party seller.
purchase-quantity The amount of a particular item to purchase.
purchase-storefront-name Name of the storefront that is selling the product

Example Example HTML for the Buy Now Form

<formaction="http://sl. amazon. com exec/ varzeal dt/ cbop/ order - checkout/"
net hod="post " >

<i nput type="hi dden" nanme="purchase-navbar"
val ue="https://wwm. nmysite.com navbar.gif"/>

<i nput type="hi dden" name="purchase-store-name" val ue="M/ Storefront
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Name" / >
<i nput type="hi dden" nane="purchase-return-url"
val ue="http://ww. nysite.conm'/>
<i nput type="hi dden" nane="purchase-exchange-id" val ue="[An exchange ID "/>
<i nput type="text" name="purchase-quantity" val ue="1" size="2"/>
<br ><i nput type="hi dden" nane="purchase- storefront-nane"
val ue="t hest or ef ront nane"/ >
<i nput type="inage"
src="http://imges. amazon. conf i mages/ G 04/ but t ons/ buy- nowfrom sel | er-wi t h- pa
ynments. gi f"
wi dt h="170" hei ght="29" border="0"/>
</fornme

Tracking Transactions

Once a customer has placed a purchase request customers and merchants often like to follow the status
of the order fulfillment. The Tr ansact i onLookup operation provides this functionality.

Every time a customer purchases the itemsin their shopping cart, Amazon generates a Transaction ID.
This alphanumeric token identifies a purchase and remains valid on the Amazon web site for at least a
year. This functionality enables a customer to look at their purchases over the course of the previous
year.

On the Amazon's retail web site, the Transaction ID is called the Order Number. To find one, point your
browser at www.amazon.com and click on the following links: Y our Account>Where's My Stuff?>Open
and recently shipped orders. If you have not purchased anything recently, you can use the See More
dropdown list to select, for example, Orders placed in an entire year. On the page that lists the
transactions, use the Order Number for the Transaction ID.

This chapter discusses how to track transactions in the following sections:

 Using Transactional Lookup
» Split Shipping Transactions

Using TransactionLookup
Given aTransaction ID, Tr ansact i onLookup returns the following information:

 Shipping details, such as the status and shipping date

* Price details, such asthetotal, subtotal, tax, and promotions
» Sdedate

¢ Item's condition

» Sdler details

For privacy reasons, this operation does not return information about the customer who purchased the
items.

For example, to look up purchase details in atransaction with ID 002-7777777-7138425, you would
submit the following request:

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper ati on=Tr ansact i onLookup&
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Transactionl d=002-7777777- 7138425

In addition to returning price information, the request returns shipping details, as shown in the following
excerpt from the full XML response.

<Shi pnent s>
<Shi pnent >
<Condi t i on>Shi pped</ Condi ti on>
<Shi prent | t ens>
<Transacti onl t em d>j ool osl snpl </ Transacti onlten d>
</ Shi pnent | t ens>
</ Shi pnent >
</ Shi pnent s>

The Transactionltemld element identifies a specific item in the purchase.

Split Shipment Transactions

In the above example, only one item was shipped. It is possible, however, for multiple itemsto bein a
purchase order. If al of the items were purchased from the same shopping cart, they share the same
Transaction ID.

Customers, in Amazon's Order Pipeline, can specify that items be shipped either all together or as soon
asthey are available. In the second case, called a split shipment, it is possible for some itemsto be
mailed before others. In this case, the values of the Condi t i on parameter might be different for each
Transactionltem d..

The following figure shows a split shipment and how Amazon displays shipment tracking.

Order Date: February 6, 2006 View order
Drl:l!ar. &t }U4—BBEIEI45;_-IEIEIEI3914 Items shipped on February 14, 2006:
[REEEGH BRED EHiE W Delvery estimate: March 2, 2006 - March 8, 2006

1 package via USPS Track your package |with tracking numhber

9102049390084276583632
« 10f 101 Jurmping Exercises for Horse & Rider
+« 1 of Anne Eursinski's Riding and Jumping Clinic
« 1 0f Reflections on Riding and Jumping: \Winnng Techniques for
Serious Riders

Items shipped on February 20, 2006:
Y Delivery estimate: March 2, 2006 - March 8, 2006

1 package wia Airbarne Home! Track your package | with tracking number

7lgeD9z142:
« 1 of Training the Cross Country Horse

Handling Errors and Troubleshooting Applications

Amazon E-Commerce Service (ECS) provides specific and descriptive errors to help you troubleshoot
problems with your requests. There are two kinds of errors:

* An error in the syntax or the validity of the parametersin arequest
» An error in processing the request

Syntax and Parameter Errors
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All responses contain an | sval i d element, for example:

<l sVal i d>Fal se</|sVal i d>

Thel sVval i d element tells you whether or not there is an error in the syntax of any elements of the
request and if all required parameters are included.. For example, if you were to omit the Oper at i on
parameter, which is required in every request, ECSwould set | sVal i d to False and not process your
request. Typically, these kinds of errors are alittle more subtle. Typical errors areincorrectly capitalized
parameters or values, or the failure to include a required parameter in the request. For example, in the
following request, the Sear chl ndex parameter is entered as " Searchindex."

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ AW5S Access Key | D] &
Oper ati on=It enSear ch&

Keywor ds=Pot t er &

Sear chi ndex=Books

ECS returns the following error:

<Errors>
<Error>
<Code>AWE. M ssi ngPar anet er s</ Code>
<Message>Your request is missing required paranmeters. Required paraneters
i ncl ude Sear chl ndex.
</ Message>
</Error>
</Errors>

ECS believes that the request is missing the Searchlndex parameter just because the "1" was not
capitalized in the parameter name.

In the sample response, notice that the error consists of an error code that identifies the error, and an
error message that describes the error. ECS returns error messages in the language of the locale.

For adetailed list of error codes and messages, check the Error Codes and M essages section of the API
Reference.

Processing Error

Isit possible to submit avalid request and still have an error? Yes. If you were to submit arequest and
no items in Amazon satisfied the request, you would receive an error. The following request is an
example of this problem.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSECommrer ceSer vi ce&
AWBAccessKeyl d=[ AWS Access Key | D] &
Oper ati on=It enSear ch&

Condi ti on=Ref ur bi shed&

ResponseG oup=I mages&

Sear chl ndex=Aut onpti ve&

Titl e=Harry%20Pot t er

The following response snippet shows the error.
<l sVal i d>True</1sVal i d>

<Errors>
<Error>
<Code>AWS. EConmrer ceSer vi ce. NoExact Mat ches</ Code>
<Message>We did not find any matches for your request.
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</ Message>
</ Error>
</ Errors>

Looking for arefurbished edition of a Harry Potter book in the Automoative section doesn't make much
sense. So, it's not surprising that there were no items that satisfied that request. Similar problems can be
much more subtle, however. For example, the default value of Conditionis"New." In part, thisis
because Amazon only sells new items. If you submitted arequest without specifying a value for
Condition and received no results, you might assume that there are no items that satisfy the request. By
setting Condition to "All," however, you might find that items do satisfy the request.

A similar error message is displayed when, for example, you use | t emLookup to find an item that does
not exist in the Amazon catalog.

<Errors>
<Error>
<Code>AW&. | nval i dPar anet er Val ue</ Code>
<Message>B0111INOSUCHI TEM is not a valid value for Itenld. Please change
this value and retry your request.
</ Message>
</Error>
</ Errors>

Itemld was set equal to "B0111NoSuchltem™ in the request. The error message shows that ECS converts
Itemld valuesto al caps.

Results and Errors

Aslong astherequest isvalid, ECS will try to processit. There are times when ECS returns aresult and
an error. For example, if you had a batch or multi-operation request, one item might be found, the other
not. In that case, | sVval i d would be true, the response would contain the item attributes of the item
found, and the response would also contain an error message that the second item could not be found.
ECS attempts to return as much information as possible even when an error prevents the successful
completion of a portion of arequest.

Retrieving Errors

Typically, you want your application to check whether or not arequest generated an error before
spending any time processing results. The easiest way to find out if an error occurred isto look for an
Er r or nodein the response.

XPath syntax provides a simple way to search for the presence of an Er r or node, aswell as an easy way
to retrieve the error code and message. The following code snippet uses Perl and the XML ::XPath
module to determineif an error occurred during arequest. If an error occurred, the code prints the first
error code and message in the response.

use XM.:: XPat h;

ny $xp = XM.:: XPat h- >new( xm =>$r esponse) ;

if ( $xp->find("//Error") )

{print "There was an error processing your request:\n", " Error code: ",
$xp->findvalue("//Error[1]/Code"), "\n", " ",

$xp->findval ue("//Error[ 1]/ Message"), "\n\n"; }

Troubleshooting Applications

We recommend the following processes to diagnose and resolve problems with your ECS-enabled Web
sites or applications.
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» Verify that ECSisrunning correctly.

To do this, smply open abrowser window and submit a REST request. Thiswill confirm that the
service is available and responding to requests. Normally ECSis available 24 hours per day, 7 days
per week.

» Verify that your XSL style sheets are valid.

To do this, run your requests both with and without the XSL style sheet, to determine if the problemis
in the request or in your style sheets.

» Check that you are specifying inclusive response groups.

Y ou may not receive the expected information in your ECS response if you have specified aresponse
group(s) that does not return the data you want.

» Check the structure of your request.

Each ECS operation has areference page. Double check that you are using parameters correctly. Try
the request on one of the other locales. If SOAP is not working, try your request with REST through
your browser. That will help you determine if the problem lies with your code or your SOAP client or
with ECS.

« If your application is submitting requests faster than once per second per |P address, you may receive
error messages from ECS until you decrease your rate of requests.

Y ou may need to consider multi-operation requests to minimize traffic.

» Look at the sample applicationsto seeif they are doing similar operations to give you hints on what
you might be doing wrong.

» Try your request with multiple ASINs or keyword/title search strings.

The Amazon catalog is extremely large and sometimes individual products have anomalous data
results.

Error Codes and Messages

Amazon E-Commerce Service (ECS) errors provide you with information about syntactical errorsin
your requests, as well as errors that occur during the execution of your request (for example, a search for
products returns no results). Errors are composed of two elements: code and message. The error code is
aunique string that identifies the error; the error message is a human-readabl e description of the error
that serves as an aid in debugging. These elements will be nested within an Error element. If arequest
generates more than one error, all Errors will appear in the response.

Errors may appear at different levelsin your response. Their location reflects at what stage in the
execution of the request the error was generated and what kind of error it is. Errorsin syntax that prevent
requests from being executed will appear as children of the response's root element. An error associated
with a particular item in the response will be achild of the Item element. See the sample requests for
examples of each of these situations.

ECS returns error messages in English for the Amazon.com (US), Amazon.co.uk (UK), Amazon.de
(DE), Amazon.fr (FR), and Amazon.ca (CA) locales. Error messages are in Japanese for the
Amazon.co.jp (JP) locale.

Error Code & Description M essage Affected Operations

_ Y our request containstoo much  All
AWS.ExactParameterRequirem  datafor [ Par anet er Nane] .

ent This parameter can have a max-
_ _ _ imum length of
Y ou will receive this message [ Maxi num\unber ] .
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Error Code & Description M essage Affected Operations

when the value of your paramet-
er islonger than permitted by
ECS.

. Y our request contains too many

AWS ExceededMaximumParam  valuesfor [ Par amet er Name] .« |t emLookup
eterVaues This parameter can have a max- . .

_ ) ) imum of [ Maxi munmNunber ] SimilarityLookup
You will receivethiserror mes- | ygyes. Sel | er Lookup
Szlgew?m you specify too many + Transacti onLookup
values for one or more paramet- oo
ersin your request (i.e., 11 Sel | er Li sti ngLookup
transaction IDs for the Transac-
tionld parameter in Transaction-
Lookup, instead of ten or few-
er).

Y our request contains too few All
AWS.InsufficientParameterVau | valuesfor [ Par anet er Nane] .
es This parameter must have a

_ ) ) minimum of [ M ni num
You will receivethiserror mes-  va| ue] values.

sage when your request contains
an insufficient number of values
for arequired parameter.

We are unable to process your All

AWS.Internal Error request at thistime. Please retry
_ ) ) _ your request. If you encounter
Y ou will receive this error if this error repeatedly, please post

ECSisunable to complete your 3 message on the AWS discus-
request due to an internal prob-  sion board.

lem or outage. For SOAP, this
will be presented as a SOAP
fault rather than an error.

_ The value you specified for
AWS.InvaidEnumeratedParame [ Par arret er Narre] isinvalid.  « cart Add

ter Valid valuesinclude
] ] ) [ Enuner at edVal ueslLi st] . cart & e.at ©
Y ou will receive this error mes- e CartModify
sage when your request contains * Cust oner Cont ent Lookup

aninvalid value for a parameter . Help

that has an explicit list of valid

values, such as Searchlndex. * I'tenlookup
* | tenBearch

e ListLookup

e ListSearch

e Sel | erListinglLookup
e Sel |l erListingSearch
e Sel |l er Lookup

e SimlarityLookup

[ Par anet er Nane] hasanin- All
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Error Code & Description

AWS.Invalidl SO8601Time

Y ou will receive this error when
your request contains a date or
time value that is not formatted
according to the profile of the
1SO-8601 date/time standard
that is described at ht-
tp://lwww.w3.0rg/ TR/INOTE-dat
etime. For example, this error
will be returned if your request
contains an invalid value for the
Version parameter.

AWS.InvalidOperationForMark
etplace

Y ou will receive this error mes-
sage when you try to execute an
operation in alocale where the
operation is not supported.

AWS.InvalidOperationParamete
r

Y ou will receive this error mes-
sage when the operation name
you entered is not available
from ECS. For instance, if you
tried to use AsinSearch (from
AWS 3.0) as an operation name,
you would get this error since
AsinSearch isnot avalid opera-
tion namein ECS 4.0.

AWS.InvalidParameterCombina
tion

Y ou will receive this error mes-
sage when two or more of the
request parameters you have
entered can not be used in the
same request. For example, if
you are using the CartAdd oper-
ation, you would receive this er-
ror if you tried to add itemsto
the cart by both ASIN and Of -
ferListingld.

AWS.InvalidParameterVaue

Y ou will receive this error mes-
sage when your request contains

M essage

valid value. It must contain a
valid 1SO 8601 date and time.

This operation, All
[ Oper at i onNane] , is not
availablefor thislocale.

The Operation parameter isin-  All

valid. Please modify the Opera-
tion parameter and retry. Valid
values for the Operation para-
meter include

[ Li st Of OperationVal ues].

Y our request contains an invalid

parameter combination. e |tenSearch
[ Par amet er Nane] and e CartCreate
[ Par amret er Nane] cannot ap-

e CartAdd

pear in the same request.

e Sel |l erListingSearch

[ Par anet er Val ue] isnot a

valid value for . CartAdd

[ Par anet er Nane] . Please .

change thisvalue and retry your =~ C2rtCreate
e CartModify
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Error Code & Description

an invalid value for an ID para-
meter, such as Itemld or
Sellerld.

AWS.InvalidResponseGroup

Y ou will receive this error mes-
sage when the response group
name you entered in your re-
quest isincompatible with the
operation you would like to per-
form.

AWS.InvalidServiceParameter

Y ou will receive this error mes-
sage when the service name you
provide in your request is not re-
coghized or supported by
Amazon. All ECS requests
should use the service name
"AWSECommerceService."

AWS.InvalidSubscriptionld

Y ou will receive this error mes-
sage when the subscription ID
you use in your request is not re-
cognized by AWS.

AWS.InvalidX SLTAddress

Y ou will receivethis error if the
AWS XSLT serviceisunableto
accessthe XSLT file you used
asthe value for the Style para-
meter in your request

AWS.MaximumParameterRequi
rement

Y ou receive this error message

M essage

request.

Y our ResponseGroup parameter
isinvalid. Valid response groups
for [ Oper ati on Nane] re-
guestsinclude[ Avai | abl e
Response Group List].

The Service parameter isinval-
id. Please modify the Service
parameter and retry. Valid val-
ues for the Service parameter in-
clude[ val i dServi cesList].

Y our request contains an invalid
subscription ID. Please retry
your request with avalid sub-
scription ID.

We are unabl e to access your
XSLT file. Please verify that

you have specified avalid ad-
dresstoyour XSLT file.

Y our request should have at
most [ Maxi mum Nunber] of
the following parameters:

[ Par amet er Nanes] .

Affected Operations

e Cust omer Cont ent Lookup
* Help

* |tenlookup

* |tenfSearch

e ListLookup

e ListSearch

e Sel | erListingLookup

e SellerListingSearch

* Sel | er Lookup

e SimlarityLookup

All

All

All

All

All
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Error Code & Description

when your request contains the
wrong number of parameters
from an exclusive group.

AWS.MinimumParameterRequi
rement

Y ou receive this error message
when your request contains the
wrong number of parameters
from an exclusive group.

AWS.MissingOperationParamet
er

Y ou will receive this error mes-
sage when your request does not
include the Operation parameter
and the name of the operation
you would like to perform.

AWS.MissingParameterCombin
ation

Y ou will receive this error mes-
sage when your request does not
contain a combination of two or
more parameters that must be
present together in your request.

AWS.MissingParameters

Y ou will receive this error when
your request does not include all
of the parameters required by
the operation.

AWS.MissingParameterVaueC
ombination

Y ou will receive this error mes-
sage when your request requires
acombination of parameters,
one or more of which must have
a specific value. For example,
when you make an ItemL ookup
reguest for a product based on
its Universal Product Code (or
UPC), you arerequired to in-
clude the IdType and Itemid
parameters. The value of the Id-
Type parameter must be UPC.

M essage

Y our request should have at
least [ M ni mum Nunber] of
the following parameters:

[ Par anet er Nanes].

Y our request is missing the Op-
eration parameter. Please add
the Operation parameter to your
request and retry. Valid values
for the Operation parameter in-
clude

[ Val i dOperationslList].

Your request ismissing are-
quired parameter combination.
Required parameter combina-
tionsinclude[ Par anmet er
One] .

Y our request is missing required
parameters. Required paramet-
ersinclude

[ Requi redParaneterlList].

Y our request ismissing are-
quired parameter combination.
When [ Par anet er One]
equals[ Restricted Val ue],
[ Par anet er Two] must be
present.

Affected Operations

All

All

* |tenlookup
* ListSearch
e Sel |l erListingSearch

All

* |tenlookup
* ListSearch
e Sel |l erListingSearch
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Error Code & Description

AWS.MissingServiceParameter

Y ou will receive this error mes-

sage when the your request does
not contain the required Service
parameter.

AWS.ParameterOutOf Range

Y ou will receive this error mes-
sage when you submit a para-
meter value that exceeds or is
lower than the range of valid
values for the parameter. For ex-
ample, ItemSearch alows you to
fetch search results page using
the ItemPage parameter. The
range of values for ItemPageis
1to 400. If you supply avalue
outside that range (less than 1 or
greater than 400), you will re-
ceivethiserror.

AWS.ParameterRepeatedi nReq
uest

Y ou receive this error message
when you include the same
parameter more than oncein
your reguest.

AWS.RestrictedParameterVaue
Combination

Y ou will receive this error mes-
sage when your request contains
acombination of parameter val-
uesthat are not permitted in the
same request. For example, if
you are using the ListSearch op-
eration and have selected
BabyRegistry asthe ListType,
you may not use the Name para-
meter.

AWS.XSLTTransformationErro
r

Y ou will receive this error mes-
sage when the AWS XSLT ser-
viceis unableto parse or apply
the XSLT stylesheet you have

M essage

Y our request is missing the Ser-
vice parameter. Please add the
Service parameter to your re-
quest and retry. Vaid values for
the Service parameter include

[ Val i dServi ceslLi st].

The value you specified for

[ Par anet er Nane] isinvalid.
Valid values must be between
[ Lower Bound] and

[ Upper Bound] .

The parameter,
[ Par anet er Nane] , appeared
more than once in your request.

Y our request contains a restric-
ted parameter combination.
When [ Par amet er One]
equals[ Restricted Val ue],
[ Par anet er Two] cannot be
present.

We were unable to apply your
XSLT file. Please check your
XSLT and retry your request.

Affected Operations

All

* |tenfSearch

* |tenlookup

e ListSearch

e ListLookup

* Cust omer Cont ent Sear ch
e Cust oner Cont ent Lookup
* Sel | er Lookup

e SellerlListingSearch

All

All

All
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Error Code & Description

provided in the Style parameter
in your request. Make sure that
your XSLT stylesheet isvalid,
and try again.

AWS.ECommerceService.Excee
dedM aximumCartltems

Y ou will receive this error mes-
sage when you exceed the max-
imum quantity value allowed for
items being added to a shopping
cart.

AWS.ECommerceService.lnvali
dCartld

Y ou will receive this error mes-
sage when the Cartld you
entered into your request is not
recognized.

AWS.ECommerceService.lnval
dHMAC

Y ou will receive this error mes-
sage when the shopping cart
HMAC value you use in your
reguest is not recognized by
ECS. TheHMAC vaueisa
unigue token that is used to as-
sociate a cart with an Amazon
user and a particular session on
the Amazon web site.

AWS.ECommerceService.lnval
dQuantity

Y ou will receive this error mes-
sage when the quantity in your
reguest is not valid for the cur-
rent item.

AWS.ECommerceService.ltem
AlreadylnCart

Y ou will receive this error mes-
sage when you try to add an
item to a shopping cart that
aready contains that item.

M essage

Y ou may not add more than
[ Maxi mum It em Quanti ty]
itemsto the cart.

Y our request contains an invalid
value for Cartld. Please check
your Cartld and retry your re-
quest.

Y our request contains an invalid
value for HMAC. Please check
your HMAC and retry your re-
guest. Remember that the
HMAC must be URL-encoded if
you are using REST.

Y ou have exceeded the maxim-
um quantity allowed for the fol-
lowing item(s): [ I tem d] .

Theitem you specified,
[Item D), isaready inyour
cart.

Thisitem is not accessible

Affected Operations

Cart Add
CartCreate

Cart Add

e Cartd ear

Cart Get
Cart Modi fy

Cart Add

e Cartd ear

Cart Get
Cart Modi fy

Cart Add
CartCreate
Cart Modi fy

Cart Add
CartCreate
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Error Code & Description M essage Affected Operations

through ECS. .
AWS,ECommerceService. I tem | | t ent.ookup
NotAccessible e ListLookup
Some products cannot be manip-
ulated or viewed using ECS.
Y ou will receive this error mes-
sage when the product ID you
use in your reguest is not avail-
able through ECS.

_ Theitem you specified,
AWS.'E_CommerceSerwce.Item [Item D] ,isnoteigibletobe « cart Add
NotEligibleForCart added to the cart. Check the

. . e e CartCreate
item's availability to make sure
Some products cannot be manip- | it js available. e CartMdify
ulated or viewed using ECS.
Y ou will receive this error mes-
sage when you attempt to add
such an item to aremote shop-
ping cart.
Wedid not find any matches for
AWS.ECommerceService.NOEX | your request. e | tenBearch
actMatches .
* ListSearch
e Cust omer Cont ent Sear ch
There are no similar items for
AVIVS.EC0mmerceService.NoSi thisASIN(s): [I1tem D] . e SimlarityLookup
milarities

Locale Considerations

As you have seen throughout the previous chapters, there are subtle differencesin ECS functionality
across locales. The operations are the same for al locales but the valid response groups, search indices,
and sort values vary from one locale to another. These differences are captured in the appendices of this
manual .

This chapter discusses locale considerations in the following sections:

» Locaes

» General Differences
» Associate IDs
 Shipping Restrictions

Locales

Amazon is aworld-wide venture. ECSis aswell. Asyou saw in earlier chapters, ECS operatesin six
locales:
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« CA
* DE
* FR
- JP
« UK
« US

Each of these localesis serviced by an Amazon web site that uses the local language, local customs, and
local formatting. For example, when you look at the DE homepage for Amazon, you see the listingsin
German. If you purchased an item, you would find the price in Euros, and, if you were to purchase a
movie, you would find that the movie rating would conform to the movie rating system used in
Germany. ECS responses contain the same localized information. ECS determines the correct locale by
examining the endpoint in the request. For example, the endpoints for the DE locale are:

http://ecs. amazonaws. de/ onca/ xm
https://ecs. amazonaws. de/ onca/ xm

For alist of the other endpoints, see "Making REST Requests."

Currency, for exampleislocalized, asfollows:

<SubTot al >

<Anpunt >4082</ Anount >

<Cur r encyCode>USD</ Cur r encyCode>

<For mat t edPri ce>$40. 82</ Format t edPri ce>
</ SubTot al >

Thevaluesfor Curr encyCode are similar to the names of ECS locales. In the example above, the
currency is formatted according to the conventionsin the US locale.

General Differences

Each locale serves a different segment of the world population. As aresult, the items sold by Amazon
vary to the demands of the customers. In addition to Amazon websites being localized by language,
custom, and formatting conventions, the locales vary by:

» Itemsfor sale. The selection of DV Ds, for example, sold in the JP locale are different than those sold
in the DE locale. The sameistrue for books. Not only are the languages of the books different, the
selection of books varies by locale.

» Customer feedback. Amazon encourages customers to share their feedback on items, sellers and
merchants. Customer reviews are restricted to the locale in which they are entered.

* Sdllers and merchants. Sellers and merchants can do business in multiple locales but they don't have
to. Asaresult, items from a seller might be available in only one locale. The largest merchants, beside
Amazon, are available in the US |locale only.

» Customer accounts are restricted to alocale. A customer can create accounts in every locale.

« Item identifiers, such as ASINs, are uniqueto alocale, that is, the same ASIN value can refer to
different itemsin different locales.

e Theavailability of some response groups, sort parameters, and search indices varies by locale.

Associate IDs

To be an Associate, you must sign up in each locale in which you intend to do business. That means, for
example, if you have an Associate ID for the US locale, you will not get credit if you submit a
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Pur chaseURL inthe DE locale. To get credit, you must get an Associate ID in the DE locale. For alist
of web sites where you can register as an Associate, see Becoming an Associate.

Shipping Restrictions

Amazon places shipping restrictions based on item and locale. The sale of items must obey the rules and
regulations of the host country. It is possible, for example, that a host country would restrict the sale of
some el ectronic equipment to specific countries. Some local es restrict shipping to specified countries
regardless of the item. For example, in the UK locale, shipping is restricted to Ireland, Scotland, and
England.

Because Amazon is used to fulfill the orders, Amazon takes charge of restricting shipping. Y our
application or web site, however, should be aware of the shipping restrictions.

To see the latest details on shipping restrictions for each locale, refer to
http: //mww.amazon.conmV/gp/hel p/customer/di splay.html ?nodel d=468634.

Shipping costs also play an important role in helping your customers purchase items for the lowest
possible price. For example, Harry Potter books are available in all locales. A customer in the US could
purchase a copy of a Harry Potter book from the UK locale. The shipping charges, however, would be
significantly higher than if the same item were purchased through the US locale.

For more information about shipping, see http://mww.amazon.com/gp/hel p/customer/display.html .
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ECS API Reference

The following sections of the guide provide reference material for the Amazon E-Commerce Service.
For more information about any concepts or programming tasks associated with the reference material,
refer to the previous chaptersin this guide.

The APl Referenceis divided into the following sections:

» Operations

e Common Request Parameters

* Response Groups

» Common Response Elements

¢ Search Index Vaues

* ItemSearch Sort Values By Locale
» Search Index and ltemSearch Parameter Combinations

* BrowseNode IDs

ECS Operations

The following operations are available in the Amazon E-Commerce Service:

» BrowseNodel ookup

» CartAdd

» CartClear

e CartCreate

* CartGet

e CartModify

» CustomerContentL ookup
* CustomerContentSearch
* Help

ItemL ookup
ItemSearch
ListLookup
ListSearch
SellerListingL ookup
SellerListingSearch
SellerLookup
SimilarityLookup
TagL ookup
TransactionL ookup
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BrowseNodeLookup

Given abrowse node ID, Br owseNodeLookup returns the specified browse node’ s name, children, and
ancestors. The names and browse node I Ds of the children and ancestor browse nodes are also returned.
Br owseNodeLookup enables you to traverse the browse node hierarchy to find a browse node.

Asyou traverse down the hierarchy, you refine your search and limit the number of items returned. For
example, you might traverse the following hierarchy: DVD>Used DVDs>Kids and Family, to select out
of all the DV Ds offered by Amazon only those that are appropriate for family viewing. Returning the
items associated with Kids and Family produces a much more targeted result than a search based at the
level of Used DVDs.

Alternatively, by traversing up the browse node tree, you can determine the root category of an item.

Y ou might do that, for example, to return the top seller of the root product category using the

TopSel | er response group in an ltemSearch request.

You can use Br owseNodeLookup iteratively to navigate through the browse node hierarchy to reach the
node that most appropriately suits your search. Then you can use the browse node ID inan | t enSSear ch

request. This response would be far more targeted than, for example, searching through all of the browse
nodes in a search index.

Availability
All locales

Request Parameters

The following table describes the request parameters for Br owseNodelLookup. Parameter names are

case sensitive.
Parameter Definition Req'd? Valid Valued Valid
Types
Br owseNodel d A positive integer assigned by Amazon | Yes A positive integer.
that uniquely identifies a product cat-
egory.
ResponseG oup  Specifiesthetypes of valuesto return. No
Y ou can specify multiple response Request (Default)
groups in one request by separating them
with commas. BrowseNodelnfo
(Default)
NewReleases
TopSellers

Br owseNodeLookup also accepts the parameters that all operations can use. For more information, see,
Common Request Parameters

Response Tags

The following table describes the default response tags included in Br owseNodeLookup responses.
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Element Tag Definition

Ancestors Container object for a parent browse node.

Br owseNode Container object for all browse node data, including browse node ID,
browse node name, browse node children and ancestors.

Br owseNodel d A positive integer that uniquely identifies a product group, such as
Literature & Fiction: (17), Medicine: (13996), and Mystery &
Thrillers: (18).

Chil dren Container for one or more browse nodes, which are the children of the

browse node submitted in the request.

Nane Name of the BrowseNode, for example, the name of BrowseNode 17
isLiterature & Fiction.

For more information about the parent elements of these tags, see the appropriate response group in
Response Groups

Sample Requests

Use Br owseNodeLookup in the following ways:

e UseBr owseNodeLookup iteratively to navigate through the hierarchy of browse nodes. In thisway,
customers can refine their searches, for example:

DVD>Actors & Actresses>Steve Martin
DVD>Used DVDs>Kids & Fanmily

Thefirst hierarchy narrows the search down to DV Dsin which Steve Martin plays a part. The second
hierarchy narrows the list of DV Ds down to those that are suitable for Kids and Family. This node, for
example, might contain thirty such DVD titles.

The following reguest returns the name, parent, and children of the browse node for DVD comedies
(163357)

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWSAccessKeyl d=[ Access Key | D] &
Oper at i on=Br owseNodeLookup&

Br owseNodel d=163357

The response to this request is shown in Response to Sample Request below.
» Use the NewReleases response group to display the newly released items for a specified browse node:

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWSAccessKeyl d=[ Access Key | D] &
Oper at i on=Br owseNodelLookup&

Br owseNodel d=163357&

Response& oup=NewRel eases

Response to Sample Request

The following XML is asnippet of the full response to the first sample request above.
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<Br owseNode>
<Br owseNodel d>163357</ Br onseNodel d>
<Name>Conedy</ Nane>
<Chi | dren>
<Br owseNode>
<Br owseNodel d>599826</ Br owseNodel d>
<Nanme>Boxed Set s</ Nane>
</ Br owseNode>
<Br owseNode>
<Br owseNodel d>538712</ Br owseNodel d>
<Name>Afri can Aneri can Conedy</ Nane>
</ Br owseNode>
<Br owseNode>
<Br owseNodel d>163358</ Br owseNodel d>
<Nane>Ani mat i on</ Nanme>
</ Br owseNode>
<Br owseNode>
<Br owseNodel d>720556</ Br onseNodel d>
<Name>Bl ack Comedy</ Nane>
</ Br owseNode>
<Br owseNode>
<Br owseNodel d>291102</ Br ownseNodel d>
<Nane>Bri ti sh</ Nanme>
</ Br owseNode>
</ Chi | dren>
<ltenr
<Ancest or s>
<Br owseNode>
<Br owseNodel d>549726</ Br ownseNodel d>
<Name>Per f or mi ng Art s</ Nanme>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>5</ Br owseNodel d>
<Nane>Ent er t ai nnent </ Nane>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>1000</ Br owseNodel d>
<Name>Subj ect s</ Nane>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>1000</ Br owseNodel d>
<Nanme>Books</ Nane>

This response shows that the browse node, Comedy, which is specified in the request, has five direct
descendants (Boxed Sets, African American Comedy, Animation, Black Comedy, and British) and its

ancestors are Books>Subjects>Entertainment>Performing>Comedy.

Finding Browse Node Values

Y ou can find browse node values in the following ways:

* UseltenBearch andIt emookup and specify the BrowseNodes response group.
» Find abrowse node ID that is similar to the one you want and use Br owseNodelLookup to investigate

its child and ancestor browse nodes.

The default response group, BrowseNodel nfo, returns, among other things, the complete ancestry of a
browse node. For example, in the following response snippet, you see the complete browse node
ancestry of Security is Subjects > Computers & Internet>Business & Culture > Security.

<ltenp
<ASI N>0596007485</ ASI N>
<Br owseNodes>
<Br owseNode>
<Br owseNodel d>15375261</ Br owseNodel d>
<Name>Securi t y</ Nanme>
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<Ancest or s>
<Br owseNode>
<Br owseNodel d>549726</ Br onseNodel d>
<Nanme>Busi ness & Cul t ur e</ Nanme>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>5</ Br owseNodel d>
<Name>Conputers & | nternet</Nanme>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>1000</ Br ownseNodel d>
<Name>Subj ect s</ Nane>

Note: If a browse node has multiple ancestors, only one of them is returned in the response.

In contrast, Br owseNodeLookup only returns child browse nodes that are the direct descendant of the
browse nodein the request. Y ou could use any of the browse node IDs to either find additional, related
browse nodes by using another Br owseNodeLookup request, or to focus an ItemSearch request.

Related Operations

 ItemSearch
* ItemLookup using the BrowseNodes response group

CartAdd

The Car t Add operation enables you to add items to an existing remote shopping cart. Car t Add can
only be used to place anew item in a shopping cart. It cannot be used to increase the quantity of an item
already in the cart. If you would like to increase the quantity of an item that is already in the cart, you
must use the Car t Modi f y operation.

You add an item to a cart by specifying theitem's Of f er Li st i ngl d, or ASI Nand Li st | t em d. Once
in acart, an item can only beidentified by itsCart I t enl d. That is, an item in a cart cannot be accessed
by itsASIN or O f er Li stingl d. Cart | t eml d isreturned by CartCreate, CartGet, and CartAdd.

To add itemsto acart, you must specify the cart using the Car t | d and HMAC values, which are returned
by the Car t Cr eat e operation.

If the associated CartCreate request specified an Associ at eTag, al Car t Add requests must also
include avalue for Associate Tag otherwise the request will fail.

Availability

All locales.

Request Parameters

The following table describes the request parameters for Car t Add. Parameter names are case sensitive.

Par ameter Definition Reg'd? Valid Values
ASI N SpecifiesASIN of itemtobeaddedto  Yesif Valid ASIN
the cart where N is a positive integer an Of-
between 1 and 10, inclusive. Uptoten  ferL-
items can be added at atime. Usingan  istingld
item'sOf f er Li sti ngl dispreferred is not
instead of the item's ASIN. spe-
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Parameter

Cartld

HVAC

Listltemd

Mer geCar t

O ferListingld

Quantity

ResponseG oup

Definition

Alphanumeric token returned by Cart-
Create that identifies a cart.

Hash Message Authentication Code re-
turned by Car t Cr eat e that identifiesa
cart. Thisis an encrypted alphanumeric
token that is used to authenticate cart
operations.

Theli stten d valueisreturned by
the Listltems response group. The value
identifiesan item on alist, such asa
wishlist. To add thisitem to a cart, you
must include in the Car t Add request
theitem's ASIN and Li st 1 tem d. The
Li st 1t em d attaches the name and ad-
dress of thelist owner, which the ASIN
alone does not.

A boolean value that when True spe-
cifiesthat the itemsin a customer'sre-
mote shopping cart are added to the cus-
tomer’s Amazon retail shopping cart.
This occurs when the customer elects to
purchase the itemsin their remote shop-
ping cart. When the valueis False (the
default) the remote shopping cart con-
tents are not added to the retail shop-
ping cart. Instead, the customer is sent
directly to the Order Pipeline when they
elect to purchase the itemsin their cart.
This parameter isvalid only in the US
locale. In all other locales, thevalueis
aways False.

An offer listing ID is atoken that
uniquely identifies an item that is sold
by any merchant, including Amazon.
This parameter is preferred to using an
ASIN to add an item to a cart.

Specifies number of items to be added
to the cart where N is a positive integer.
The Quantity value is matched to the
Item.N.ASIN value by the index num-
ber, N. For example, [tem.1.ASIN isas-
sociated with ltem.1.Quantity.

Specifies the types of valuesto return.
Y ou can specify multiple response
groups in one request by separating
them with commas.

Req'd?
cified.

Yes

Yes

No

No

Valid Values

Valuereturned by Cart -
Create.

Valuereturned by Car't -
Create.

An aphanumeric identity
returned by the Listitems
Response Group.

False (Default)

True (Invalid in non-US
locales)

ASIN or Valid offer listing ID

OfferL-
istingld
isre-
quired.

Yesfor
REST

No

Positive integer between
1 and 999, inclusive.

Cart (Default)
Request (Default)
CartSimilarities

CartTopSellers
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Parameter Definition Req'd? Valid Values

NewRel eases

Car t Add also accepts the parameters that all operations can use. For more information, see, Common
Request Parameters

SOAP Parameters

Thefollowing Car t Add parameters are valid only in SOAP requests

Par ameter Definition Reg'd? Valid Values
Item Container for ASI Nor Of f er L- AnAS-  Vaid ASIN
i stingld,andQuantity. I Nor an
O fer-
Listin
gldis
re-
quired.
Itens Container for one or more| t en(s). Yes Item

Maximum Allowance

A cart can contain up to 50 entries. Each entry can represent one or more (up to 999) of the same items.
Many products have alimit on the quantity that can be added to a cart. Sometimes thisisinherent to the
product, for example, one-of-a-kind jewelry items. Sometimes it isalimit set by the vendor, for
example, they might set alimit on big ticket items, such as a motorcycle, of one per customer. If you add
an item to the cart with a quantity that exceeds the maximum allowed, Car t Add automatically resetsthe
guantity to the maximum value. No error is generated. Therefore, you must verify the quantity of items
in the cart with the number ordered to determine if the quantity has been capped. If so, you must notify
the customer.

Unavailable Items

Available products are added as cart items. Unavailable items, for example, items out of stock,
discontinued, or future releases, are added as SavedFor Lat er | t ens. No error is generated. The
Amazon database changes regularly. Y ou may find a product with an offer listing ID but by the time the
item is added to the cart the product is no longer available. When a customer views their shopping cart
or proceeds to the checkout page in the Order Pipeline, the itemsin the cart are clearly listed as being
ready to buy or in the SaveForL ater category. To move an item from SaveForL ater to the ready
category, use the Act i on parameter in aCar t Modi f y request.

Response Tags

The following table describes the default response tags included in Car t Add responses.

Element Tag Description

Anmount Price of the item in terms of the lowest currency denomination, for
example, pennies.

ASI N An aphanumeric token that uniquely identifies an item sold by
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Element Tag Description

Amazon.
Car t AddRequest Container for Cart | d, HVAC, and | t ens.
Cartld Alphanumeric token returned by Car t Cr eat e that identifies a cart.
Cur r encyCode Format for the display of the money
FormattedPrice The price to display on the web site.
HVAC Hash Message Authentication Code returned by Car t Cr eat e that

identifies a cart. Thisis an encrypted al phanumeric token that is used
to authenticate cart operations.

Item Container for ASINor Of f er Li stingld,and Quantity.
Itens Container for one or more item(s).
Pur chaseURL URL that customers should use to purchase the itemsin the cart. It in-

cludes the Associate's ID. It is important that they use this URL other-
wise the Associate will not get credit for the purchase. Associ at -
eTag isan optional parameter in Cart Cr eat e. If you includeit in the
Cart Cr eat e request, Associ at eTag will automatically be included
in the Pur chaseURL. If you omit Associ at eTag inCart Creat e
and want to add it, you will have to manually add the parameter to the
Pur chaseURL value.

Quantity Number of items added to cart.

Subt ot al Container for Amount, CurrencyCode, and FormattedPrice

For more information about the parent elements of these tags, see the appropriate response group in
Response Groups

Sample Requests

Use Car t Add in the following ways:

» Addasingleitem to the cart:

http://ecs. amazonaws. conf onca/ xm ?

Ser vi ce=AWBEConmer ceSer vi ce&
AWSAccessKeyl d=[ Access Key | D] &
Cartld=[Cartld] &

HMVAC=[ HVAC] &

Oper ati on=Cart Add&

Item1. O ferListingld=[Cffer listing ID &

Item 1. Quantity=1

The response to this request is shown in, Response to Sample Request, below.
* Add multiple itemsto the cart.

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Cartld=[Cartld] &

HVAC=[ HVAC] &
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Oper ati on=Cart Add&
Item1. O ferListingld=[Cffer Listing ID &
Item 1. Quantity=1&
Item2. O ferListingld=[Offer Listing ID &
Item 2. Quantity=3&
Item3.OFferListingld=s[Offer Listing 1D &
Item 3. Quantity=1

This request adds three different itemsto acart. A cart can carry up to fifty different items and each
item can have amaximum Quant i t y value of 99..

¢ Add to the cart an item from alist.

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWSAccessKeyl d=[ Access Key | D] &
Cartld=[Cartld] &

HVAC=[ HVAC] &

Qper ati on=Cart Add&

Item 1. ASI N=[ ASI N] &

Item 1. Quantity=3&
Item1l.Listltemd=[List item]|D]

This request adds 3 items from alist.

Response to Sample Request

The following XML is asnippet of the full response to the first sample request above.

<Car t AddRequest >
<Cart|d>102- 6666665- 5792105</ Cart | d>
<HVAC>0RgNBTpi RBugx EKEJ+Fy UZk VbEg=</ HVAC>
<l tems>
<l tenp
<ASI N>1400042127</ ASI N>
<Quantity>1</Quantity>
</ltenpr
</ltens>
</ Cart AddRequest >
</ Request >
<Cartld>102-6666665-5792105</ Cart | d>
<HVAC>0RgNBTpi RBugx EKEJ+FyUzZk VbEg=</ HVAC>
<URLEncodedHVAC>0RgNBTpi RBugx EKEJ%2BFy UZk VbEg=</ URLEncodedHVAC>
<Pur chaseURL>ht t ps: // www. amazon. com gp/ cart/ aws- nerge. ht m ?cart-i d=102- 592903
5-5792105%6associ at e- i d=ws¥@26hnac=0RqNBTpi RBugx EKEJ%@2BFyUZkVbEg=%26 AWSAccess
Keyl d=[ Access Key | D] ¥%26Mer geCart =Fal se</ Pur chaseURL>
<SubTot al >
<Ampbunt >3432</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<For mat t edPri ce>$34. 32</ For mat t edPri ce>
</ SubTot al >

Related Operations

* CartCreate
o CartGet
CartModify
» CartClear
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CartClear

The Cart Cl ear operation enables you to remove all of the itemsin aremote shopping cart, including
SavedForL ater items. To remove only some of the itemsin a cart or to reduce the quantity of one or
more items, use Cart Modi fy .

To delete all of the items from aremote shopping cart, you must specify the cart usingthe Cart | d and
HVAC values, which are returned by the Car t Cr eat e operation. A value similar to the HMAC,
URLEncodedHVAC, is also returned. Thisvalue isthe URL encoded version of the HVAC. This encoding
is necessary because some characters, such as + and /, cannot be included in a URL. Rather than
encoding the HVAC yourself, use the URLEncodedHVAC value for the HVAC parameter.

Cart Cl ear doesnot work after the customer has used the Pur chaseURL to either purchase theitems or
merge them with the items in their Amazon cart.

Carts exist even though they have been emptied. The lifespan of acart is 7 days since the last time it was
acted upon. For example, if acart created 6 days ago is modified, the cart lifespan is reset to 7 days.

Availability
All locales.

Request Parameters

The following table describes the request parametersfor Car t O ear . Parameter names are case

sensitive.

Par ameter Definition Reg'd? Valid Values

Associ at eTag Alphanumeric token that uniquely identi- Depends  Valid AssociateTag that
fiesan Associate. Thisvaueisrequired was used in the related
only if the cart was created using the As- Car t Cr eat e request.
sociateTag.

Cartld Alphanumeric tokenreturned by Cart- | Yes Vauereturned by Cart -
Cr eat e that identifies a cart. Create.

HVAC Hash Message Authentication Codere- | Yes Vauereturned by Car't -
turned by Car t Cr eat e that identifiesa Create.

cart. Thisis an encrypted alphanumeric
token that is used to authenticate cart op-

erations.
Mer geCart A boolean value that when True spe- No
cifies that the itemsin a customer's re- False (Default)
mote shopping cart are added to the cus- o
tomer’s Amazon retail shopping cart. True (Invalid in non-US
This occurs when the customer elects to locales)

purchase the itemsin their remote shop-
ping cart. When the valueis False (the
default) the remote shopping cart con-
tents are not added to the retail shopping
cart. Instead, the customer is sent dir-
ectly to the Order Pipeline when they
elect to purchase the itemsin their cart.
This parameter isvalid only in the US
locale. In all other locales, thevalueis
always False.
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Parameter Definition Req'd? Valid Values
ResponseG oup  Specifiesthe types of valuesto return. No
Y ou can specify multiple response Cart (Default)
groups in one request by separating them
with commas. Request (Default)

Car t Cl ear also accepts the parameters that all operations can use. For more information, see, Common
Request Parameters.

Response Tags

The following table describes the default response tagsincluded in Car t O ear responses.

Element Tag Definition

Cart Container for remote shopping cart related response elements.

Cart Cl ear Request Container for Cart Ol ear and HVAC.

Cartld Alphanumeric token returned by Car t Cr eat e that uniquely identifies
acart.

HVAC Hash Message Authentication Code returned by Car t Cr eat e that

identifies a cart. Thisis an encrypted al phanumeric token that is used
to authenticate cart operations.

URLEncodedHVAC URL encoded version of the HMAC. This encoding is necessary be-
cause some characters, such as + and /, cannot be included in a URL.

For more information about the parent elements of these tags, see the appropriate response group in
Response Groups

Sample Requests

UseCart d ear inthefollowing ways:

* Removeall items from a specified cart:

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWSAccessKeyl d=[ Access Key | D] &
Associ at eTag=[ Associ ate Tag] &
Qperation=Cart C ear &

Cartld=[Cart 1D &

HMAC=[ URL- encoded HVAC]

This operation removes al of the itemsin the specified cart. Because the HVAC includes the
Associ at eTag, if you created the cart using Associ at eTag, you must supply it in this request.

The response to this request is shown in, Response to Sample Request, below.

Response to Sample Request

The following XML is asnippet of the full response to the first sample request above.
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<Cart>
<Request >
<l sVal i d>True</IsVal i d>
<Cart Cl ear Request >
<Cartl d>102-2689399- 8023324</ Cart | d>
<HVAC>i LYO WOhf t 0Te4uXAbM Bhs36T8=</ HVAC>
</ Cart O ear Request >
</ Request >
<Cartl d>102-2689399- 8023324</ Cart | d>
<HVAC>i LYQ WOhf t 0Te4uXAbM Bhs36T8=</ HVAC>
/<URLEncodedH|\/AC>i LYQ Whft 0Te4uXAbM Bhs36T8=</ URLEncodedHVAC>
</ Cart>

Related Operations

CartAdd
e CartCreate
o CartGet
CartModify

CartCreate

The Car t Cr eat e operation enables you to create a remote shopping cart. A shopping cart isthe
metaphor used by most e-commerce solutions. It is atemporary data storage structure that resides on
Amazon servers. The structure contains the items a customer wantsto buy. In ECS, the shopping cart is
considered remote because it is hosted by Amazon servers. In this way, the cart is remote to the vendor's
web site where the customer views and selects the items they want to purchase.

Once you add an item to a cart by specifying theitem'sLi st I t em d and ASIN, or Of f er Li st i ng ID,
theitemisassignedaCart | t eml d and accessible only by that value. That is, in subsequent requests, an
item in acart cannot be accessed by itsLi st 1t em d and ASIN,or Of ferLi stingld.Cartltenm dis
returned by Cart Create , Cart Get , and Cart Add .

Because the contents of a cart can change for different reasons, such asitem availability, you should not
keep a copy of acart locally. Instead, use the other cart operations to modify the cart contents. For
example, to retrieve contents of the cart, which are represented by Cart 1t em ds, useCart Get .

Available products are added as cart items. Unavailable items, for example, items out of stock,
discontinued, or future releases, are added as SaveForL aterltems. No error is generated. The Amazon
database changes regularly. Y ou may find a product with an offer listing ID but by the timetheitemis
added to the cart the product is no longer available. The checkout page in the Order Pipeline clearly lists
itemsthat are available and those that are SaveForL aterltems.

It isimpossible to create an empty shopping cart. Y ou have to add at least one item to a shopping cart
using asingle Car t Cr eat e request. Y ou can add specific quantities (up to 999) of each item.

Car t Cr eat e can be used only oncein the life cycle of a cart. To modify the contents of the cart, use
one of the other cart operations.

Carts cannot be deleted. They expire automatically after being unused for 7 days. The lifespan of acart

restarts, however, every time acart is modified. In thisway, acart can last for more than 7 days. If, for
example, on day 6, the customer modifies a cart, the 7 day countdown starts over.

Specifying the Items

Inone Cart Cr eat e request, you can add up to ten items; the quantity of each item is set separately, as
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follows:
Item 1. O ferListingld=[An O fer Listing |ID]
Item 1. Quantity=3
Item 2. OferListingld=[An Ofer Listing ID]
Item 2. Quantity=1

This code adds two items identified by their OfferListinglds and the quantity of each item is set to 3 and
1, respectively.

You can use any combination Li st | t em dsand ASI Ns, or O f er Li sti ngl dsin asingle request to
specify theitems to add to a cart. Y ou can only use one type of item identifier to add an item to a cart.
Y ou cannot, for example, use an ASI Nand an Of f er Li st i ngl d in the same request to add the same
item to acart.

For more information the formatting used to add itemsto a cart, see Car t Add .

Availability

All locales.

Request Parameters

The following table describes the request parameters for Car t Cr eat e. Parameter names are case
sensitive.

Par ameter Definition Reg'd? Valid Values

ASI N An aphanumeric token that uniquely Yes, if | ASIN
identifies an item. Using OfferListingld = OfferL-
ispreferred instead of ASIN when istingld
adding itemsto acart. is not

used

Associ at eTag An aphanumeric token that uniquely No An Associate Tag.
identifies an Associate. If thisvaueis
not included in the operation, the Asso-
ciate will not get credit for the custom-
er'spurchase. if it isincluded, it must be
included on all future cart operations as-
sociated with this cart.

Item For REST, aprefix for ASI Nand quant- | Yes Does not take avalue.
ity, both of which are used to specify the
item to add to the cart, for example,
item.1.ASI N=1234abcd,
item.1.quantity=2.

Listitenld An aphanumeric token that uniquely No An aphanumeric token re-
identifies an item on awishlist. This turned by the Listitem Re-
value is returned by the Listltem re- sponse Group.
sponse group. TheLi st 1t e d attaches
to the request the name and address of
the list owner, which the ASI N alone
does not. An ASI Nor OfferListingld is
till required in addition to
Listltem d.

Mer geCar t A boolean value that when True spe- No
cifiesthat the itemsin a customer's re- False (Default)
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Parameter Definition Req'd? Valid Values
mote shopping cart are added to the cus- o
tomer's Amazon retail shopping cart. True (Invalid in non-US
This occurs when the customer electsto locales)

purchase the itemsin their remote shop-
ping cart. When the value is False (the
default) the remote shopping cart con-
tents are not added to the retail shopping
cart. Instead, the customer is sent dir-
ectly to the Order Pipeline when they
elect to purchase the itemsin their cart.
This parameter isvalid only in the US
locale. In all other locales, thevalueis

always False.

OfferListingld Anofferlisting ID is an aphanumeric Yes, if | AnOffer Listing ID
token that uniquely identifies an item. ASI Nis
Use the OfferListingld instead of an not

item's ASIN to add theitemto thecart.  used.
Quantity No Positive integer
The suffix used with Item to specify the

number of items to be added to the cart,
for example,

[tem.1.ASI N=0976925524

[tem.1.Quantity=2.

Seeltem
ResponseG oup  Specifiesthe types of valuesto return. No
Y ou can specify multiple response Cart (Default)
groups in one request by separating them
with commeas. Request (Default)

CartSimilarities
CartTopSellers

CartNewRel eases

Car t Cr eat e also accepts the parameters that all operations can use. For more information, see,
Common Request Parameters.

SOAP Request Parameter

In addition to the REST input parameters described in the previous table, SOAP requests can include the
I t ems parameter, which is a container object that is used when specifying more than onel t em

Response Tags

The following table describes the default response tagsincluded in Car t Cr eat e responses.

Element Tag Definition

Anpunt Price of theitem in terms of the lowest currency denomination, for
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Element Tag Definition
example, pennies.
ASI N An alphanumeric token that uniquely identifies an item.
Cart Container for all of the elementsin the cart.

Cart Cr eat eRequest

Container for all of the items requested.

Cartld An alphanumeric token that uniquely identifies a cart. This value

must be included in &l future cart operations related to this cart.
Cartltens Container for purchase related information about each item in the cart
Cur r encyCode Locale of the sale that specifies the formatting of the price.

FormattedPrice

The price of theitem asit should appear to the customer.

HVAC An encoded value used to authenticate a request. This value must be
included in all future cart operations related to this cart.

I t enlot al Amount due for any number one kind of item.

Pur chaseURL The URL the customer should use to purchase the item. The URL in-
cludesthe Associ at eTag so that the Associate gets credit for the
purchase.

Quantity Number of individual items ordered.

SavedFor Laterltens

SubTot al

URLEncodedHVAC

Container object for items added to the cart that are currently unavail-
able.

Pre-tax and shipping subtotal of all itemsin the cart.

A URL encoded version of the HMAC. The HMAC must be put in a
URL and so it must be URL compliant. Use this value instead of the
HMAC in all future requests related to this cart.

For more information about the parent elements of these tags, see the appropriate response group in

Response Groups.

Sample Requests

Use Cart Cr eat e in the following ways:

 Create aremote shopping cart and add multiple items of varying quantitiesto it.

http:// ecs.amazonaws. com onca/ xm ?
Ser vi ce=AWBEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Associ at eTag=[ Associ ate Tag] &

Operation=Cart Creat e&
Item 1. ASI N=[ An ASI N] &
Item 1. Quantity=2&

2. ASI N=E[ An ASI N] &
2. Quantity=7&

3. ASI N=[ An ASI N] &
3. Quantity=5

This request creates a remote shopping cart and adds three different items, 2 of thefirst item, 7 of the
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second item, and 5 of the third item. The response to this request is shown in, Response to Sample
Request, below.

 Create a shopping cart by adding items not necessarily sold by Amazon.

http:// ecs.amazonaws. com onca/ xni

?Ser vi ce=AWSEConmer ceSer vi ce&

AWSAccessKeyl d=[ Your Access Key I D &

Associ at eTag=[ Associ ate Tag] &

Oper ati on=Cart Creat e&

Item 1. OfferListingld=[An Offer Listing ID&
Item 1. Quantity=2&

tem2. OferListingld=[An Offer Listing ID &
tem 2. Quantity=7&

tem 3. OferListingld=[An Offer Listing ID &
tem

|
|
|
| 3. Quantity=5

This request creates a remote shopping cart and adds three different items that are not sold by
Amazon: 2 of thefirst item, 7 of the second item, and 5 of the third item. OfferListingld returns items
for sale by all sellers and merchants, including Amazon.

Response to Sample Request

Thefollowing XML is asnippet of the full response to the first sample request above.

<Cart>
<Request >
<l'sVal i d>True</|sVal i d>
<Cart Cr eat eRequest >
<ltens>
<ltenp
<ASI N>B000062TUL</ ASI N>
<Quantity>2</Quantity>
</ltenr
</ltens>
</ Cart Cr eat eRequest >
</ Request >
<Cart1d>102-5014548-4857758</ Cart | d>
<HVAC>O2p9hhZwd Shnp6ZDW ZDO6 Fhp Al =</ HVAC>
<URLEncodedHVAC>O2p9hhZwd Shnp6ZDW ZDO6 FhpAl =</ URLEncodedHVAC>

<Pur chaseURL>htt ps: // ww. amazon. cont gp/ cart/ aws- mer ge. ht ml ?cart-i d=102- 501454
8- 4857758%6associ at e- i d=ws¥@26hmac=2p9hhZwI Shnp6ZDW ZDO6FhpAl =%26 AWSAccessKe
y1 d=1VIMXF86 PGNDAX3FWA C02926Mer geCar t =Fal se</ Pur chaseURL>
<SubTot al >
<Armount >1994</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<FornattedPrice>$19. 94</ Fornat t edPri ce>
</ SubTot al >
<Cartltens>
<SubTot al >
<Anmount >1994</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<FornattedPrice>$19. 94</ Formatt edPri ce>
</ SubTot al >
<Cartltenr
<Cartltem d>U31XY1DHZEGCTB</ Cart | tem d>
<ASI N>B000062TU1</ ASI N>
<Mer chant | d>ATVPDKI KXODER</ Mer chant | d>
<Sel | er | d>A2R2RlI TDINWLQ6</ Sel | er | d>
<Sel | er N cknane>Amazon. com LLC</ Sel | er Ni cknane>
<Quantity>2</Qantity>
<Title>Harry Potter and the Sorcerer's Stone (Full Screen Edition)
(Harry Potter 1)</Title>
<Pr oduct G oup>DVD</ Pr oduct G oup>
<Price>
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<Anmount >997</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Formatt edPri ce>$9. 97</ For mat t edPri ce>

</Price>

<l tenTot al >
<Anpunt >1994</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Formatt edPri ce>$19. 94</ Formatt edPri ce>

</ItenvTotal >

</Cartltenp
</Cartltens>
</Cart>

Sample SavedForLaterltem XML Snippet

The following snippet from the XML response shows the addition of an item to a cart that is currently
unavailable. On the retail web site, these items are displayed as " Saved For Later."

<SavedFor Later |t ens>
<SubTot al >
<Anount >1288</ Amount >
<Cur r encyCode>USD</ Cur r encyCode>
<FormattedPri ce>$12. 88</ Formatt edPri ce>
</ SubTot al >
<SavedFor Laterltenp
<Cartltem d>ULI 7S91 YFIJHX0</ Cartltem d>
<ASI N>B0009GZV4A</ ASI N>
<Mer chant | d>ATVPDKI KXODER</ Mer chant | d>
<Sel | er | d>A2R2RI TDINWLQ6</ Sel | er | d>
<Quantity>2</Quantity>
<Title>Mark VIl Men's Short Sleeve Golf Shirts with Tri -Colored Stripe
Tring/ Title>
<Pr oduct Gr oup>Appar el </ Product G oup>
<Price>
<Anount >644</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Fornmatt edPri ce>$6. 44</ For mat t edPri ce>
</ Price>
<Itenilotal >
<Anount >1288</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<FornattedPrice>$12. 88</ Format t edPri ce>
</ltemlotal >
</ SavedFor Later |t enp
</ SavedFor Later |t ens>

Related Operations

CartAdd
e CartClear
o CartGet
CartModify

CartGet

The Car t Get operation enables you to retrieve the | Ds, quantities, and prices of all of theitems,
including SavedForL ater itemsin a remote shopping cart.

Because the contents of a cart can change for different reasons, such as availability, you should not keep
acopy of acart localy. Instead, use Car t Get to retrieve the items in a remote shopping cart.
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Toretrieve theitemsin a cart, you must specify the cart using the Car t I d and HVAC values, which are
returned in the Car t Cr eat e operation. A value smilar to HMAC, URLEncodedHVAC, is also returned.
Thisvalueisthe URL encoded version of the HVAC. This encoding is necessary because some
characters, such as + and /, cannot be included in a URL. Rather than encoding the HVAC yourself, use
the URLEncodedHVAC value for the HVAC parameter.

Cart Get does not work after the customer has used the Pur chaseURL to either purchase the items or
merge them with the items in their Amazon cart.

If the associated Car t Cr eat e request specified an Associ at eTag, al Cart Get requests must also
include avalue for Associ at eTag otherwise the request will fail.

Availability
All locales.

Request Parameters

The following table describes the request parameters for Car t Get . Parameter names are case sensitive.

Par ameter Definition Reg'd? Valid Values

Associ at eTag Alphanumeric token that uniquely identi- Depends Valid Associ at eTag that
fiesan Associate. Thisvalueisrequired was used in the related
only if the cart was created using an As- Cart Cr eat e request.
soci at eTag.

Cartld Alphanumeric tokenreturned by Cart- | Yes Vauereturned by Cart -
Cr eat e that identifies a cart. Create.

Cartltemd Alphanumeric token that uniquely identi-  Yes Value returned by Cart -
fiesan itemin acart. Once an item, spe- Create.

cified by an ASIN or OfferListingld, has
been added to a cart, you must use the
Cartltem d to refer toit. The other
identifiers will not work.

HVAC Hash Message Authentication Codere- | Yes Valuereturned by Cart -
turned by Car t Cr eat e that identifiesa Create
cart. Thisis an encrypted alphanumeric
token that is used to authenticate cart op-

erations.
Mer geCart A boolean value that when True spe- No
cifiesthat the items in a customer's re- False (Default)
mote shopping cart are added to the cus- o
tomer’s Amazon retail shopping cart. True (Invalid in non-US
This occurs when the customer elects to locales)

purchase the itemsin their remote shop-
ping cart. When the value is False (the
default) the remote shopping cart con-
tents are not added to the retail shopping
cart. Instead, the customer is sent dir-
ectly to the Order Pipeline when they
elect to purchase the itemsin their cart.
This parameter isvalid only in the US
locale. In all other locales, thevalueis
always False.
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Parameter Definition Req'd? Valid Values
ResponseG oup  Specifiesthe types of valuesto return. No
Y ou can specify multiple response Cart (Default)
groups in one request by separating them
with commas. Request (Default)

CartSimilarities
CartTopSellers

CartNewRel eases

Car t Get also accepts the parametersthat all operations can use. For more information, see, Common

Request Parameters

Response Tags

The following table describes the default response tagsincluded in Car t Get responses.

Element Tag

Anount

Cartld

Cartltem

Cartltens
CurrencyCode
FormattedPrice
HVAC

| t enlot al

Price

Pur chaseURL

Subt ot al

URLEncodedHVAC

Definition

Price of theitem in terms of the lowest currency denomination, for
example, pennies.

Alphanumeric token returned by Car t Cr eat e that identifies a cart.

Container for Cartltemld, ASIN, Merchantld, Sellerld, SellerNick-
name, Quantity, Title, ProductGroup, Price, ItemTotal

Container for Subtotal and Cartltem
Format for the display of the money
The price to display on the web site.

Hash Message Authentication Code returned by Car t Cr eat e that
identifies a cart. Thisis an encrypted alphanumeric token that is used
to authenticate cart operations.

Container for Amount, CurrencyCode, FormattedPrice. Cost of the
item multiplied by the quantity ordered.

Container for Amount, CurrencyCode, FormattedPrice. Price of a
single item.

URL that customers should use to purchase the itemsin their cart.
The URL includes the Associate's ID, called the Associate Tag. Itis
important to use the PurchaseURL otherwise the Associate will not
get credit for the customer's purchase. Associ at eTag isan optional
parameter in Car t Cr eat e but if you omit that parameter the the
Car t Cr eat e request, you must add the Associate's ID manually to
the Pur chaseURL.

Container for Amount, CurrencyCode, and FormattedPrice. Subtotal
isthe total price of al of theitemsin acar butt not including tax or

shipping.

A URL encoded version of the HMAC. This encoding is necessary be-
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Element Tag Definition

cause some characters, such as + and /, cannot be included in a URL.
The value of this parameter is a convenience function. Otherwise, you
would have to URL encode the HMAC yourself.

For more information about the parent elements of these tags, see the appropriate response group in
Response Groups

Sample Requests

UseCart Get inthefollowing ways:

» Retrievedl of theitemsin a specified cart:

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Associ at eTag=[ Associ ate Tag] &
Operati on=Cart Get &

Cartld=[Cart 1D &

HMAC=[ URL- encoded HVAC]

This operation retrieves all of the items in the specified remote shopping cart. Because the HVAC
potentially includes the Associ at eTag, if you created the cart using Associ at eTag, you must
supply it in this request.

The response to this request is shown in, Response to Sample Request, below.

Response to Sample Request

The following XML is asnippet of the full response to the first sample request above.

<Cart|d>002-9918938- 1696046</ Cart | d>
<HMAC>b0ogzvi vVYLX] SZ9WwBRFesFYU=</ HVAC>
<URLEncodedHVAC>b0ogzvi vVYLX] SZ9WwBRFes FYU=</ URLEncodedHVAC>
<Pur chaseURL>ht t ps: // www. amazon. com gp/ cart/ aws- nerge. ht m ?cart-i d=002- 991893
8- 1696046%26associ at e- i d=ws¥@6hnmac=b0ogzvi vVYLXj] SZ9WwBRFesFYU=%26AWSAccessKe
y1 d=1VMXF86 PGNDAX3FWBC02%26Mer geCar t =Fal se</ Pur chaseURL>
<SubTot al >
<Anpunt >1994</ Arrount >
<Cur r encyCode>USD</ Cur r encyCode>
<FornmattedPri ce>$19. 94</ For mat t edPri ce>
</ SubTot al >
<Cartltens>
<SubTot al >
<Anpunt >1994</ Arount >
<Cur r encyCode>USD</ Cur r encyCode>
<FornattedPrice>$19. 94</ Format t edPri ce>
</ SubTot al >
<Cartltenmr
<Cartltem d>U3KYVOC66V3PAA</ Cartltem d>
<ASI N>B000062TUL</ ASI N>
<Mer chant | d>ATVPDKI KXODER</ Mer chant | d>
<Sel | er d>A2R2RI TDINWLQ6</ Sel | er | d>
<Sel | er Ni cknane>Amazon. com LLC</ Sel | er Ni cknanme>
<Quantity>2</Quantity>
<Title>Harry Potter and the Sorcerer's Stone (Full Screen Edition)
(Harry Potter 1)</Title>
<Pr oduct Gr oup>DVD</ Pr oduct Gr oup>
<Price>
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<Anmount >997</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Formatt edPri ce>$9. 97</ For mat t edPri ce>

</Price>

<l tenTot al >
<Anpunt >1994</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Formatt edPri ce>$19. 94</ Formatt edPri ce>

</ItenvTotal >

</Cartltenp
</Cartltens>
</Cart>

This response shows all of theitems in the specified cart.

Related Operations

e CartAdd

» CartClear
e CartCreate
» CartModify

CartModify

The Car t Modi f y operation enables you to:

 Change the quantity of items that are already in aremote shopping cart.
* Move items from the active area of a cart to the SaveForLater area or the reverse
» Changethe Mer geCart setting.

To modify the number of itemsin a cart, you must specify the cart using the Car t I d and HVAC values
that are returned in the CartCreate operation. A value similar to HVAC, URLEncodedHVAC, is also
returned. Thisvalueisthe URL encoded version of the HMAC. This encoding is necessary because some
characters, such as + and /, cannot be included in aURL. Rather than encoding the HVAC yourself, use
the URLEncodedHVAC value for the HMAC parameter.

You can use Car t Modi f y to modify the number of items in a remote shopping cart by setting the value
of theQuant i t y parameter appropriately. Y ou can eliminate an item from a cart by setting the value of
the Quant i t y parameter to zero. Or, you can double the number of a particular item in the cart by
doublingitsQuanti ty . You cannot, however, use Car t Modi f y to add new itemsto a cart.

If the associated Car t Cr eat e request specified an Associ at eTag, al Car t Modi fy requests must also
include avalue for Associate Tag otherwise the request will fail.

Availability

All locales.

Request Parameters

The following table describes the request parameters for Car t Modi f y. Parameter names are case
sensitive.
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Parameter

Action

Cartld

Cartltemd

HVAC

Listltend

Mer geCar t

Quantity

Definition

The Action parameter is a child element
of the Item parameter in both SOAP re-
quests. Use the Action parameter to
change cart items to move items to the
Saved-For-L ater area, or change Saved-
For-Later (SaveForL ater) itemsto the
active cart area (MoveToCart).

Alphanumeric token returned by Cart-
Create that identifies a cart.

Specifies an item to be modified in the
cart where N is apositive integer
between 1 and 10, inclusive. Up to ten
items can be modified at a

time.Cart |t e d isneither an ASIN
nor an OfferListingld. Itis, instead, an
alphanumeric token returned by CartCre-
ate and Car t Add. This parameter is used
in conjunctionwithltem N. Quantity
to modify the number of itemsin a cart.

Hash Message Authentication Code re-
turned by CartCreate that identifiesa
cart. Thisis an encrypted alphanumeric
token that is used to authenticate cart op-
erations.

Theli st!tem d parameter is returned
by the Listltems response group. The
parameter identifies an item on alist,
such asawishlist. To add thisitemto a
cart, you must include in the CartCreate
request theitem's ASIN and Listitemid.
The Listltemld includes the name and
address of the list owner, which the AS-
IN alone does not.

A boolean value that when True spe-
cifiesthat the itemsin a customer's re-
mote shopping cart are added to the cus-
tomer’s Amazon retail shopping cart.
This occurs when the customer elects to
purchase the itemsin their remote shop-
ping cart. When the value is False (the
default) the remote shopping cart con-
tents are not added to the retail shopping
cart. Instead, the customer is sent dir-
ectly to the Order Pipeline when they
elect to purchase the itemsin their cart.
This parameter isvalid only in the US
locale. In all other locales, thevaueis
always False.

Specifies the revised number of items
that the customer would like in the cart
where N is a positive integer. This para-

Req'd?
No

Yes

Yes

Yes

No

No

Yes,
with
REST

Valid Values

MoveToCart, SaveForL at-
er

Vauereturned by Cart-
Create.

Vauereturned by Cart-
Create or Car t Add.

Vauereturned by Cart-
Create.

An aphanumeric identity
returned by the Listltems
response group.

False (Default)

True (Invalid in non-US
locales)

N isapositive integer
between 0 and 999, inclus-
ive.
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Parameter

ResponseG oup

Definition Req'd? Valid Values

meter is used in conjunction with
Item N. Cartlten dtomodify the
number of itemsin a cart. The Quantity
value is matched to the
Item.N.Cartltemld value by the index
number, N. For example,
Item.1.Cartltemld is associated with

[tem.1.Quantity.

Specifies the types of valuesto return. No

Y ou can specify multiple response Cart (Default)
groups in one request by separating them

with commas. Request (Default)

CartSimilarities
CartTopSellers

CartNewReleases

Cart Modi f y also accepts the parameters that all operations can use. For more information, see,
Common Request Parameters

SOAP Parameters

The following additional parameters are valid in Car t Modi f y SOAP requests only.

Parameter

Item

Itens

Response Tags

Definition Reg'd? Valid Values
Container for ASIN or OfferListingld, Yes

and Quantity.

Container for one or more Item(s). Yes

The following table describes the default response tagsincluded in Car t Modi f y responses.

Element Tag
Cartld

Cartltemd

HVAC

ltem

Definition
Alphanumeric token returned by CartCreate that identifies a cart.

Specifiesaniteminacart. Cart I t enl d isneither an ASIN nor an
OfferListingld. It is, instead, an al phanumeric token returned by Cart-
Create and Car t Add. Child of Item.

Hash Message Authentication Code returned by CartCreate that iden-
tifiesacart. Thisis an encrypted al phanumeric token that is used to
authenticate cart operations.

For REST, aprefix for Cartltemld and Quantity, both of which are
used to specify the item to be modified, for example,

item.1.Cartlteml d=1234abcd, item.1.Quantity=2 changes the quantity
of item 1234abcd to 2.
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Element Tag Definition
Itens Container for Item when specifying more than one ltem.
Quantity The suffix used with Item to specify the number of items to be added

to the cart. See ltem.

For more information about the parent elements of these tags, see the appropriate response group in
Response Groups

Sample Requests

Because the Mer geCar t value pertainsto all of theitemsin acart, you do not need to specify the items
inthe cart if all you want to do is change the value of Mer geCar t . Setting the value of Mer geCart to
“True” changesthe Pur chaseURL value accordingly, which means that when the customer proceedsto
buying the items using the Pur chaseURL, the contents of the remote shopping cart are added to
Amazon’slocal shopping cart, which is owned by the customer.

Use Car t Modi fy in the following ways:

* Increase the quantity of an item (Item.1) already in the cart and remove an item (Item.2).

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&anp;
AWBAccessKeyl d=[ Access Key | D] &
Associ at eTag=[ Associ ate | D &

Qper ati on=Cart Modi fy&

Cartld=[A Cart 1D &

HMAC=[ A URL- encoded HVAC] &anp;
Item1l.Cartltemd=[A Cart ItemID &
Item 1. Quantity=10&

Iltem 2. Cartltem d=[A Cart Item|D] &
Item 2. Quantity=0

Notice that itemsin the cart arereferred to by Car t | t el d, not their ASI Nor O f er Li sti ngl d
Cartltem disreturned by Cart Create, Cart Get , and Car t Add . If you want to use

Car t Modi fy to modify the itemsin a cart, you must refer to the items using their Cart 1t em d. You
use Cart Get toretrievetheCartltemn ds.

The response to this request is shown in, Response to Sample Request, below.

* Moveanitem (Item.1) to the SaveForL ater areain the cart and reduce then number of items (Item.2)
to L.

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWSEConmrer ceSer vi ce&anp;
AWBAccessKeyl d=[ Access Key | D] &
Associ at eTag=[ Associ ate | D] &

Oper ati on=Cart Modi fy&

Cartld=[A Cart 1D &

HMAC=[ A URL- encoded HWVAC] &
Item1l.Cartltem d=[A Cart ItemID &
Item 1. Acti on=SaveFor Lat er
Item2.Cartltemd=[A Cart ItemID &
Item 2. Quantity=1

» Changethe Mer geCart vaueto “True.”

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
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Associ at eTag=[ Associ ate | D] &
Oper ati on=Cart Mdi fy&
Cartld=[A Cart 1D &

HVAC=[ A URL- encoded HVAC] &
Mer geCart =True

Response to Sample Request

The following XML isasnippet of the full response to the first sample request above.

<Cart Modi f yRequest >
<Cart|d>103-8104506- 5223005</ Cart | d>
<HMAC>ui FI uRr 5yj +GGEL3SvWD1n+DyvP0=</ HMAC>
<ltenms>
<ltenp
<Cartltem d>UQ KL9OWK14UD</ Cartltem d>
<Quantity>10</ Quantity>
</ltenpr
</ltens>
</ Car t Modi f yRequest >

Notice that the quantity of the above item was changed to 10 (from 5). The rest of the Car t Modi fy
request isidentical to the CartCreate response.

Related Operations

e CartAdd
e CartClear
e CartCreate
o CartGet

CustomerContentLookup

For a given customer ID, the Cust oner Cont ent Lookup operation retrieves al of the information a
customer has made public about themselves on Amazon. Such information includes some or al of the
following:

e AboutMe

 Birthday

+ City, State and Country
e Customer Reviews

e Customer ID

* Name

» Nickname

» Wedding Registry

e WishList

To find acustomer ID, use the Cust oner Cont ent Sear ch operation.

Availability
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US, DE, FR, JP, and UK

Request Parameters

The following table describes the request parameters for Cust oner Cont ent Lookup. Parameter names

are case sensitive.

Parameter

Custonerld

Revi ewPage

TagPage

TagsPer Page

TagSor t

ResponseG oup

Definition

An aphanumeric token assigned by
Amazon that uniquely identifies a cus-
tomer. Only one Cust oner | d can be
submitted at atimein Cust oner Con-

t ent Lookup.

A positive integer that specifies the page
of reviewsto read. There are ten reviews
per page. For example, to read reviews
11 through 20, specify ReviewPage=2.
The total number of pagesisreturned in

the Total Pages response tag.

Specifies the page of results to return.
There are ten results on apage. The
maximum page number is 400.

The number of tags to return that are as-
sociated with a specified item.

Specifies the sorting order for the results.

The values mean:

* FirstUsed-Sort by the date the item

was first used.

» LastUsed-Sort by the date the item

was last used.
» Name-Alphabetical, A-Z.

» Usages-Items least used to most used

To sort items in descending order, prefix
the above values with anegative sign (-).

Specifies the types of valuesto return.
Y ou can specify multiple response
groups in one request by separating them

with commas.

Req'd?

Yes

No

No

No

No

No

Valid Values
A valid customer ID.

Integers between 1 and 10,
inclusive. Default is 1.

Integer

Integer

FirstUsed

- FirstUsed
LastUsed

- LastUsed

Name

- Name

Usages

- Usages (Default)

Request (Default)
Customerinfo (Default)
CustomerReviews
CustomerLists
CustomerFull
TaggedGuides
Taggeditems (Default)
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Parameter

Definition Req'd?

Valid Values

TaggedListmanialLists
TagsSummary (Default)

Tags

Cust omer Cont ent Lookup also accepts the parameters that all operations can use. For more
information, see, Common Request Parameters

Response Tags

The following table describes the default response tags included in Cust omrer Cont ent Lookup

responses.

Element Tag

Cust oner

Cust oner s

Ni cknanme

Tags

Definition

Container for information about a Customer, for example, their

N ckNane.

Container for Customer.

The Ni ckNane the customer entered on their Y our Account web

page.
Container for Tag elements.

For more information about the parent elements of these tags, see the appropriate response group in

Response Groups

Sample Requests

Use Cust omer Cont ent Lookup in the following ways:

 Return public information about a customer.

http://ecs. amazonaws. com onca/ xm ?

Ser vi ce=AWBEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &

Associ at eTag=[ Your Associate |ID Here]&
Oper at i on=Cust oner Cont ent Lookup&

Cust oner 1 d=[ | D|

The response to this request is shown in, Response to Sample Request, below.
» Find itemstagged by a specific customer.

http://ecs. amazonaws. com onca/ xm ?

Ser vi ce=AWSECommer ceSer vi ce&
AWSAccessKeyl d=[ Access Key | D] &

Associ at eTag=[ Your Associate |ID Here] &
ResponseG oup=Tags&

Mar ket pl ace=us&

Ver si on=2008- 01- 01&

Cust omer | d=[ Cust oner |1D] &

TagsPer Page=2&
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TagPage=2

» Use the CustomerReviews response group to display reviews written by the customer.

» Use the CustomerLists response group to display the customer’slist IDs Y ou can then use those IDs
to display the customer’slists.

* Usethe CustomerFull response group to display all of the public information about a customer
including the customer’ s birthday, the About Me message that appears on each Amazon customer's
member page on Amazon, aswell as all of the information returned by the Customerinfo,
CustomerL.ists, and CustomerReviews response groups.

Most of the customer'sinformation, by default, is not available to Cust omer Cont ent Lookup.
Customers can use their Y our Account page to make this information accessible. Public lists, however,
such as a WishList, and Wedding Registry, are made public automatically when customers create them.
Private information, including street addresses, Email addresses, account transactions, and billing
information are never returned.

Response to Sample Request

The amount of information returned by Cust omer Cont ent Lookup varies according to the response
groups chosen and the amount of data made available by the customer. The following XML is a snippet
of the full response to the first sample request above.

<Cust oner >
<Cust oner | d>[ | D] </ Cust oner | d>
<Cust oner Revi ews>
<Tot al Revi ews>8</ Tot al Revi ews>
<Tot al Revi ewPages>1</ Tot al Revi ewPages>
<Revi ew>
<ASI N>6305692688</ ASI N>
<Rati ng>1</ Rati ng>
<Hel pf ul Vot es>21</ Hel pf ul Vot es>
<Tot al Vot es>35</ Tot al Vot es>
<Dat e>2000 02 29</ Dat e>
<Sunmary>one star is indeed one too many</ Summary>
<Content>Let's face facts. This is a terrible, terrible novie. Don't
waste your time or noney. </ Content>
</ Revi ew>
</ Cust omer >

Only the customer's nickname and location were made public by the customer. At this point, they have
not created publicly-accessed lists, such asalListmanialist.

Related Operations

CustomerContentSearch

CustomerContentSearch

For agiven customer Email address or name, the Cust oner Cont ent Sear ch operation returns
matching customer 1Ds, names, nicknames, and residence information (city, state, and country). In
general, supplying an Email address returns unique results whereas supplying a name more often returns
multiple results.

Often you use Cust oner Cont ent Sear ch to find a customer 1D that you can usein the
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Cust omer Cont ent Lookup operation, which returns more extensive customer information.

Availability
us

Request Parameters

The following table describes the request parameters for Cust oner Cont ent Sear ch. Parameter names
are case sensitive.

Par ameter Definition Reg'd? Valid Values

Cust oner Page A positive integer that specifiesthe page  Yes Integers 1 to 20.
of customer IDsto return. Up to twenty
customer I1Ds are returned per page. Up
to twenty pages of results can be viewed.
By default, the first pageis returned.

Eni | A valid Email of a customer whose ID Either Valid Email address.
you want to find. Emai |
or Narme
arere-
quired.
Nane A customer'snamewhose ID youwant  Either String
to find. To enter afirst and last name, Emai |
URL -encode the space in between with  or Namre
%20. arere-
quired.
ResponseG oup  Specifiesthe types of valuesto return. No
Y ou can specify multiple response Request (Default)
groups in one request by separating them
with commas. CustomerInfo (Default)

Cust omer Cont ent Sear ch also accepts the parameters that all operations can use. For more
information, see, Common Request Parameters

Response Tags

The following table describes the default response tags included in Cust onmer Cont ent Sear ch

responses.
Element Tag Definition
Gty City where the customer lives.
Count ry The country in which the customer lives.
Cust omer Container for information about a Customer, for example, their Nick-
Name.
Cust oner s Container for Customer.
Locati on Container for the elements State and Country.
Ni cknane The nickname of the customer.
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Element Tag Definition
State State the customer specified.

For more information about the parent elements of these tags, see the appropriate response group in
Response Groups

Sample Requests

Use Cust omer Cont ent Sear ch in the following ways:

 Find acustomer 1D by supplying the customer’s Email address.

http://ecs. amazonaws. com onca/ xm ?

Ser vi ce=AWSEConmer ceSer vi ce&
AWSAccessKeyl d=[ Access Key | D] &

Associ at eTag=[ Your Associate ID Here] &
Oper at i on=Cust oner Cont ent Sear ch&

Emai | =Geor geVashi ngt on%401 SP. com

Note that the @ sign in the Email addressis URL-encoded as %40. The response to thisrequest is
shown in, Response to Sample Request below.

» Find acustomer 1D by supplying the customer’s name.

http://ecs. amazonaws. com onca/ xm ?

Ser vi ce=AWSEConmmer ceSer vi ce&
AWSAccessKeyl d=[ Access Key | D] &

Associ at eTag=[ Your Associate |ID Here]&
Oper at i on=Cust onmer Cont ent Sear ch&
Name=Ceor ge%20WAshi ngt on

Note that blank spaces must be URL-encoded, as shown in this example.

Response to Sample Request

Thefollowing XML isasnippet of the full response to the first sample request above.

<Cust oner >
<Custoner| d>A111111111</ Cust oner | d>
</ Cust omer >
<Cust oner >
<Cust oner | d>A2222222222</ Cust oner | d>
<Ni ckname>W | | i anShakespear e</ N cknanme>
<Locati on>
<C ty>London</Ci ty>
<Count r y>Engl and</ Count ry>
</ Locati on>
</ Cust oner >

This response shows that the customer hastwo IDs.

Related Operations

» CustomerContentL ookup
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The Hel p operation provides information about ECS operations and response groups. For operations,
Hel p lists required and optional request parameters, as well as default and optional response groups the

operation can use. For response groups, Hel p lists the operations that can use the response group as well
as the response tags returned by the response group in the XML response.

The Hel p operation is not often used in customer applications. It can, however, be used to help the
developer in the following ways:

 Provide contextual help in an interactive development environment (IDE) for developers
» Automate documentation creation as part of a developer’stoolkit.

Availability
All locales.

Request Parameters

The following table describes the request parameters for Hel p. Parameter names are case sensitive.

Parameter Definition Req'd? Valid Values

About Specifies the operation or response No All ECS operations, al
group about which you want more in- ECS response groups
formation.

Hel pType Specifies whether the help topicisan op-  No _
eration or response group. Hel pType Operation
and About values must both be opera-
tions or response groups, Not a mixture ResponseGroup
of the two.

ResponseG oup  Specifiesthe types of valuesto return. No
Y ou can specify multiple response Request (Default)
groups in one request by separating them
with commas. Help (Default)

Hel p also accepts the parameters that all operations can use. For more information, see, Common
Request Parameters.

Response Tags

The following table describes the default response tags included in Hel p responses.

Element Tag Definition

Avai | abl ePar anet ers Optional regquest parameters an operation can use. See Requi r ed-
Par anet er s.

Avai | abl eRespon- Optional response groups an operation can use. See Def aul t Re-

seG oups sponseG oup.

Def aul t ResponseG oup Response groups an operation uses by default. See.

El enent Names of the elements used in the XML response. The elements are
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Element Tag Definition

presented in an X-path, which reveals the hierarchical structure of the
XML elements as defined in the WSDL.

El enent s Container for one or more Element(s).

Nane Name of the operation in the Hel p request.

Oper ati on Name of ECS operation that can use the specified response group.
Oper ati onl nformati on Container for the entire response when the Hel pType is operation.

Child tags include Name, RequiredParameters, AvailableParameters,
DefaultResponseGroups, and AvailableResponseGroups.

Requi r edPar anet er s Request parameters that are required for an "operation."

Val i dOper ati ons Container for one or more Operation(s). Specifies the operations that
can use the specified response group.

For more information about the parent elements of these tags, see the appropriate response group in
Response Groups.

Sample Requests

Use Hel p in the following ways:

» Thefollowing request provides information about the operation, | t enLookup. In the request,
Hel pType must be set to “Operation” because the About valueis an operation.

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper at i on=Hel p&

Hel pType=Cper ati on&

About =l t em_Lookup

The response to this request is shown in, Response to Sample Request, below.

» Thefollowing regquest provides information about the Large response group. In the request,
Hel pType must be set to “ ResponseGroup” because the About valueisaresponse group.

http://ecs. amazonaws. conif onca/ xm ?
Ser vi ce=AWBEConmrer ceSer vi ce&
AWSAccessKeyl d=[ Access Key | D] &
Qper at i on=Hel p&

Hel pType=ResponseG oup&

About =Lar ge

Response to Sample Request

The following XML is asnippet of the full response to the first sample request above.

<ResponseG oupl nf or mat i on>

<Name>Lar ge</ Name>
<Creat i onDat e>2005- 07- 26</ Cr eat i onDat e>
<Val i dOper at i ons>
<QOper at 1 on>I t enLookup</ Oper ati on>
<Qper at i on>l t enBear ch</ Oper ati on>
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<Qper at i on>Li st Lookup</ Oper ati on>
<Qperation>Sim |l aritylLookup</ Operation>
</ Val i dOper ati ons>
<El enent s>
<El enent >Accessori es/ Accessory/ ASI N</ El ement >
<El enent >Accessori es/ Accessory/ Ti t| e</ El enent >
<El enment >Ar gunent s/ Ar gunent / Nane</ El enent >
<El enent >Ar gunent s/ Ar gunent / Val ue</ El enent >
<El enent >Br owseNode/ Ancest or s/ Br owseNode/ Br owseNodel d</ El enent >
<El enent >Br owseNode/ Ancest or s/ Br owseNode/ Nane</ El enent >
<El enent >Br owseNode/ Br owseNodel d</ El enent >
<El enent >Br owseNode/ Chi | dr en/ Br owseNode/ Br owseNodel d</ El enent >
<El enent >Br owseNode/ Chi | dr en/ Br owseNode/ Nane</ El enent >
<El enent >Br owseNode/ Nane</ El enent >
<El enent >Cust oner Revi ews/ Aver ageRat i ng</ El enent >
<El enent >Cust oner Revi ews/ Revi ew ASI N</ El enent >
<El enent >Cust oner Revi ews/ Revi ew Cont ent </ El enent >
<El enent >Cust oner Revi ews/ Revi ew Cust oner | d</ El enent >
<El enent >Cust oner Revi ews/ Revi ew Dat e</ El enent >
<El enrent >Cust oner Revi ews/ Revi ew Hel pf ul Vot es</ El enent >
<El enent >Cust oner Revi ews/ Revi ew Rat | ng</ El enent >
<El enrent >Cust oner Revi ews/ Revi ew Summar y</ El emrent >
<El enent >Cust oner Revi ews/ Revi ew Tot al Vot es</ El enent >
<El emrent >Cust oner Revi ews/ Tot al Revi ewPages</ El enent >
<El enent >Cust oner Revi ews/ Tot al Revi ews</ El enent >
<El enent >Edi t ori al Revi ews/ Edi t ori al Revi ew Cont ent </ El errent >
<El enent >Edi t ori al Revi ews/ Edi t ori al Revi ew Sour ce</ El enent >
<El enent >Err or s/ Err or/ Code</ El enent >
<El erent >Er r or s/ Er r or / Message</ El enent >

Notice that Hel p displaysthe XML response elements in an X-path format. This presentation is helpful
in understanding the hierarchy of response elements.

Related Operations

None

ItemLookup

Given an Item identifier, the | t em_ookup operation returns some or al of the item attributes, depending
on the response group specified in the request. By default, | t emLookup returns an item’s ASI N,
Det ai | PageURL, Manuf act ur er , Product G oup, and Ti t | e of theitem.

I t emLookup supports many response groups, So you can retrieve many different kinds of product
information, called item attributes, including product reviews, variations, similar products, pricing,
availahility, images of products, accessories, and other information.

To look up more than one item at atime, separate the item identifiers by commas.

Item Identifiers

Items areidentified inan | t em_ookup request using two parameters: | t enl d and | dType. The second
parameter specifies the value type of the first parameter. | dType can be:

e UPC—(Universal Product Code) A 12-digit item identifier used in the US and CA locales. The UPC
isidentifier used in barcodes.

* EAN—(European Article Number) A 13-digit equivalent of the UPC that is used in Europe for
products and barcodes.

* JAN—(Japanese Article Number) The equivalent of the EAN that is used in Japan for products and
barcodes
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* ISBN—(International Standardized Book Number) An a phanumeric token that uniquely identifies a

book. A book's EAN istypically set equal to the book's ISBN

» SKU—(Stock Keeping Unit ) A merchant-specific identifier for a purchasable good, like a shirt or
chair. Amazon's version of the SKU isthe ASIN.

The following table shows the valid identifiers by locale.

L ocale
CA
DE
FR
JP
UK
US

Valid Item Identifiers
ASIN, EAN, SKU, UPC
ASIN, EAN, SKU, UPC
ASIN, SKU, UPC

ASIN, EAN, JAN, SKU, UPC
ASIN, SKU, UPC

ASIN, ISBN, SKU, UPC

For non-ASIN searches, including searches by ISBN, JAN, SKU, UPC, and EAN, avariety of additional
parameters become mandatory. For example, the default value of | dType is ASIN. For that reason, all
non-ASIN searches require that you specify the | dType.

Availability

All locales, however, the parameter support varies by locale.

Request Parameters

The following table describes the request parametersfor I t enLookup. Parameter names are case

sensitive.

Parameter

Condi tion

I dt ype

Definition

Specifies an item's condition. If Condi-
tionissetto “All,” aseparate set of re-
sponses isreturned for each valid value
of Condition. The default valueis "New"
(not "All"). So, if your request does not
return results, consider setting the value
to "All." When the value is "New," the
ItemSearch Availability parameter can-
not be set to "Available." Amazon only
sellsitemsthat are "New."

Type of item identifier used to look up
anitem. All | dTypes except ASI Nx re-
quireaSear chl ndex to be specified.
SKU requiresaMer chant | d to be spe-
cified also. For more information, see
[tem Identifiers.

Req'd?
No

No

Valid Values

New (default)
Used
Collectible
Refurbished
All

ASIN (Default)

SKU (USonly)

UPC (USonly)

EAN (DE/JP/CA only)
ISBN (US only, when
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Parameter

Itemd

Mer chant | d

O f er Page

Revi ewPage

Revi ewSor t

Sear chl ndex

Definition

Req'd?

A positive integer that unique identifies | Yes

an item. The meaning of the number is
specified by | dType. Thatis, if | dType
iSASIN, thel tem d valueisan ASIN.
If 1t em disan ASIN, asearch index
cannot be specified in the request.

Specifies the merchant who is offering
theitem. Mer chant | d is an aphanumer-
ic identifier assigned by Amazon to mer-
chants. Note that the default valueis
"Amazon." If your request does not gen-
erate results, consider setting the value to

"AlL"

Make sure to use a Merchant ID and not
a Seller ID, which is not supported.

Page of offersreturned by | t em_ookup.
There are 10 offers per page. To examine
offers 11 trough 20, for example, set Of -

f er Page to 2.

Page of reviewsreturned by | t eniook-
up. There are 5 reviews per page. To ex-
amine reviews 6 through 10, for ex-
ample, set Revi ewPage to 2.

Specifies the order in which Reviews are
sorted in the return. For more informa-

tion, see Sorting Reviews

The product category to search.

Depends

No

No

Always
Optional

Yes, for
non-
ASIN
Itemlds

Valid Values

search index is Books)
JAN
Validit ID.

Amazon (default)

Merchantld--ID of amer-
chant

All--Includes Amazon and
al other merchants

Featured--Merchantslis-
ted when you click “Add
to Cart”

1 (default)

Integer between 1 and
100, inclusive

1 (default)

Integer between 1 and 20,
inclusive

e -HelpfulVotes
e HelpfulVotes

e -OverallRating
¢ OverdlRating

¢ -SubmissionDate
(Default)

¢ SubmissionDate

Search index, for example,
Apparel, Beauty, Blended,
Books, and so forth. If
Item disan ASIN, a
search index cannot be
specified in the request.
For a complete of search
indices, see Search
Indices.
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Parameter Definition Req'd? Valid Values
TagPage Specifies the page of results to return. No Integer
There are ten results on apage. The
maximum page number is 400.
TagsPer Page The number of tagsto return that areas-  No Integer
sociated with a specified item.
TagSor t Specifies the sorting order for the results. | No _
The values mean: FirstUsed
» FirstUsed-Sort by the date the item - FirstUsed
was first used. . L astUsed
 LastUsed-Sort by the date the item
was last used. - LastUsed
» Name-Alphabetical, A-Z.
+ Usages-Itemsleast used to most used Name
- Name
To sort items in descending order, prefix U
the above values with a negative sign (-). Sages
- Usages (Default)
Vari ati onPage  Page number of variations returned by No
I t em_ookup. By default, | t enL.ookup All (default)
returns al variations. Use Vari at i on-
Page to return a subsection of the re- Integer between 1 and
sponse. There are 10 variations per page. 150, inclusive
To examine offers 11 trough 20, for ex-
ample, set Vari at i onPage to 2.
ResponseG oup  Specifiesthe types of valuesto return. No
Y ou can specify multiple response Request (Default)
groups in one request by separating them
with commas. Small (Default)

Accessories
BrowseNodes

Editorial Review

Images

[temAttributes

[temlds

Large

Listmanialists

Medium
MerchantltemAttributes

OfferFull
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Parameter Definition Req'd? Valid Values

Offers
OfferSummary
Reviews
SalesRank
Similarities
Subjects

Tags
TagsSummary
Tracks
Variationlmages
VariationMinimum
Variations (US only)

VariationSummary

I t emLookup also accepts the parameters that all operations can use. For more information, see,
Common Request Parameters

Sorting Reviews

The Revi ewSor t parameter enables you to specify the order in which reviews are sorted in responses.
The options are:

» -Helpful Votes—Sorted by most helpful reviews listed first.

» HelpfulVotes—Sorted by most helpful reviews listed last.

e -OverallRating—Sorted by best overal reviews listed first.

» OverallRating—Sorted by best overall reviews listed last.

» -SubmissionDate (Default)—Sorted by the most recent reviews listed first.
 SubmissionDate—Sorted by the most recent reviews listed last.

Response Tags

The following table describes the default response tagsincluded in | t eniookup responses.

Element Tag Definition

ASI N Amazon Standard | dentification Number, which is an alphanumeric
token assigned by Amazon to an item that uniquely identifiesit.

Item Container for information about the item, including Det ai | PageURL,
ASI N, Title, Product G oup. and Manuf act urer.
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Element Tag Definition
ItemAttri butes Container for information about an item, including Ti t | e, Pr oduct -
G oup. and Manuf act urer .
I tens Container for one or more Item(s).
Manuf act ur er Name of the company that manufactured the item.
Pr oduct G oup Category of the item, for example, “Book,” “DVD.” You can find the

complete list of product groups by going to www.amazon.com and
clicking the tab that says " See All 32 Product Categories."

Title Title of the item.

For more information about the parent elements of these tags, see the appropriate response group in
Response Groups

Sample Requests

Usel t enLookup in the following ways:

» Thefollowing request returns the information associated with | t eml d BOOOOSOE®I.

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWSAccessKeyl d=[ Access Key | D] &
Oper at i on=It em_Lookup&

It em d=BO0008CESI

The response to this request is shown in, Response to Sample Request, below.
» Thefollowing request returns an offer for arefurbished item that is not sold by Amazon.

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper ati on=It em_Lookup&

I t em d=BOO008CE6I &

| dType=ASI N&

I t em d=BO0023NDLS&

ResponseG oup=Cf fer Ful | &

Condi tion=Al | &

Mer chant | d=Al |

In this example, because the item is not sold by Amazon, the following values must be set:
Condi t i on=All and Mer chant | d=All or the ID of a specific merchant.

* Inthefollowing request, thel t end d isan SKU, which requires that you al so specify the
Merchant I d and | dType. A Mer chant | d value isrequired because the default value is "Amazon,"
and items for sale by Amazon are never identified by an SKU value.

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWSAccessKeyl d=[ Access Key | D] &
Oper at i on=It em_Lookup&

I tem d=[ SKU] &

Mer chant | d=[ Merchant | D] &

| dType=SKU

* Inthefollowing request, thel t em d isa UPC, which requires that you also specify the
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Sear chl ndex and | t enTType.

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWSAccessKeyl d=[ Access Key | D] &
Oper ati on=It enmLookup&

I'tem d=[ UPC] &

Sear chl ndex=Books&

&l dType=UPC

 Inthefollowing request, thel t end d isan EAN, which requires that you al so specify the
Sear chl ndex and | t eniType.

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper ati on=It enmLookup&

I'tem d=[ EAN] &

Sear chl ndex=El ectroni cs&

| dType=EAN

» Use the BrowseNodes response group to find the browse node of an item.

» Usethe Tracks response group to find the track, title, and number for each track on each CD in the
response.

» Usethe Similarities response group to find the ASIN and Title for similar products returned in the
response.

» Use the Reviews response group to find reviews written by customers about an item, and the total
number of reviews for each item in the response.

» Usethe OfferSummary response group to find the number of offer listings and the lowest price for
each of the offer listing condition classes, including New, Used, Collectible, and Refurbished.

» Use the Accessories response group to find the alist of accessory product ASINs and Titles for each
product in the response that has accessories.

Response to Sample Request

The following code snippet is aresponse to the first request shown above. It shows al of theitem
attributes that are returned by default.

<l tems>
<Request >
<l sVal i d>True</|sVal i d>
<l t enLookupRequest >
<l t em d>BO0008CE6I </ 1tem d>
</ It enmlLookupRequest >
</ Request >
<ltenp
<ASI N>BO0008CEGI </ ASI N>
<Det ai | PageURL>ht t p: / / www. anazon. coni exec/ obi dos/ r edi r ect ?t ag=ws%26! i nk_code=
xnR9%R6canp=2025%26cr eat i ve=165953%26pat h=ht t p: / / ww. amazon. com gp/ redi rect . ht
m 9253f ASI N=BOO008CE6I 92526t ag=ws%@526| code=xnR%@526c| D=2025%2526ccm D=165953
9%®5261 ocat i on=/ o/ ASI N BOOO0OBCE6I %25253FAWSAccessKeyl d=[ Access Key
| D] </ Det ai | PageURL>
<ltemAttributes>
<Manuf act ur er >Canon</ Manuf act ur er >
<Pr oduct G oup>Phot ogr aphy</ Pr oduct G oup>
<Tit| e>Canon Power Shot S400 4MP Digital Canera w 3x Optical Zoonk/Title>
</[ltemAttributes>
</ltenpr
</ltens>

Related Operations
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* |temSearch

ItemSearch

Thel t enSear ch operation returnsitems that satisfy the search criteria, including one or more search
indices.

I t enSear ch returns up to ten search results at atime. When condi ti on equals "All," | t enBear ch
returns up to three offers per condition (if they exist), for example, three new, three used, three
refurbished, and three collectible items. Or, for example, if there are no collectible or refurbished offers,
I t enBear ch returns three new and three used offers.

Because there are thousands of itemsin each search index, | t enSear ch requires that you specify the
value for at least one parameter in addition to a search index. The additional parameter value must
reference items within the specified search index. For example, you might specify a browse node
(BrowseNodeisan I t enSear ch parameter), Harry Potter Books, within the Books product category.

Y ou would not get results, for example, if you specified the search index to be Automotive and the
browse node to be Harry Potter Books. In this case, the parameter value is not associated with the search
index value.

Thel t enPage parameter enables you to return a specified page of results. The maximum | t enPage
number that can be returned is 400. An error isreturned if you try to access higher numbered pages. If
you do not include | t enPage in your request, the first page will be returned by default. There can be up
to ten items per page.

I t enBear ch isthe operation that is used most often in requests. In general, when trying to find an item
for sale, you use this operation.

Availability

All locales.

Request Parameters

I t enBear ch hasalot of parameters. Not all of them pertain, however, to al search indices. For
example, when the search index is apparel, it would be inappropriate to use the Act or parameter. Asa
result, each search index can use only a subset of all of the parameters. For a complete list of the

I t enBear ch parameters that can be used with a specific search index in a specific locale, refer to
Search Index and ItemSearch Parameter Combinations.

The parameters that apply to the largest number of search indices are shown in the following table.

Parameter Valid Search Indices

Br owseNode All but All, Blended

Condi ti on All but All, Blended and Merchants
Keywor ds All

Maxi munPrice All but All, Blended and Merchants
Mer chant | d All but All, Blended and Merchants
M ni nunPrice All but All, Blended and Merchants
Title All but All, Blended and Merchants
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I t enBear ch requiresthat you specify a search index and at least one of the following parameters:

« Actor e Composer  Orchestra
o Artist » Conductor * Power

* AudienceRating * Director * Publisher
« Author » Keywords e TextStream
e Brand » Manufacturer « Title

« BrowseNode » MusicLabel

» City » Neighborhood

The following table describes the request parametersfor | t enSear ch. Parameter names are case
sensitive.

Par ameter Definition Reg'd? Valid Values

Act or Name of an actor associated with the No String
item. You can enter al or part of the
name.

Arti st Name of an artist associated with the No String
item. You can enter al or part of the
name.

Audi enceRati ng  Movieratings based on MPAA ratingsor  No String. For alist of valid
age, depending upon the locale. You values, see Movie Ratings
may specify one or more valuesin a by Locale, which follows
comma-separated list in aREST request thistable.
or by using multiple elementsin a SOAP
request.

Aut hor Name of an author associated with the No String
item. You can enter al or part of the
name.

Availability Enables| t enSear ch to return only Yes Available

those items that are available. This para-
meter must be used in combination with
amerchant ID and Condi t i on. For
more information, see Availability Para-
meter, which follows this table When
Availability is set to "Available," the
Condition parameter cannot be set to

"New."

Br and Name of a brand associated with the No String, for example,
item. You can enter al or part of the Timex, Seiko, Rolex.
name.

Br owseNode Browse nodes are positive integersthat No Positive integer.

identify product categories, for example,
Literature & Fiction: (17), Medicine:
(13996), Mystery & Thrillers: (18), Non-
fiction: (53), Outdoors & Nature:
(290060).
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Parameter Definition Reg'd? Valid Values
Gty Name of acity associated with theitem. ' No _
You can enter al or part of the name. Chicago
This parameter only worksin the US
locale. New Y ork
San Francisco
Seattle
Washington, D.C.
Conposer Name of an composer associated with No String
theitem. Y ou can enter al or part of the
name.
Condi tion No
Use the Condi t i on parameter to filter New (default)
the offers returned in the product list by
condition type. By default, Condi ti on Used
equals "New". If you do not get results, )
consider changing the valueto "All. Collectible
When the Availability parameter is set to )
"Available," the Condition parameter Refurbished
cannot be set to "New."
All
I t enBear ch returns up to ten search
results at atime. When condi ti on
equals"All," | t enSear ch returns up to
three offers per condition (if they exist),
for example, three new, three used, three
refurbished, and three collectible items.
Or, for example, if there are no collect-
ible or refurbished offers, ItemSearch re-
turns three new and three used offers.
Conduct or Name of a conductor associated with the ' No String
item. You can enter all or part of the
name.
Di rect or Name of adirector associated with the No String
item. You can enter all or part of the
name.
I t enPage Retrieves a specific page of itemsfrom | No Integer between 1 and

all of theitemsin aresponse. Up to ten
items are returned on a page unless Con-
di tion equals"All." Inthat case,

I t enBear ch returns up to three results
per Condi t i on, for example, three new,
three used, three refurbished, and three
collectible items. Or, for example, if
there are no collectible or refurbished
items being offered, | t enBear ch re-
turns three new and three used items.
The maximum | t enPage number that
can be returned is400. An error isre-
turned if you try to access higher
numbered pages. If you do not include

400, inclusive.
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Parameter

Keywor ds

Manuf act ur er

Maxi munPri ce

Mer chant | d

M ni munPrice

Nei ghbor hood

Orchestra

Post al Code

Definition

I t enPage in your request, the first page
will be returned by default. The total
number of pages of itemsfound isre-
turned in the Tot al Pages response tag.

A word or phrase associated with an
item. The word or phrase can bein vari-
ous product fields, including product
title, author, artist, description, manufac-
turer, and so forth. When, for example,
the search index equals "MusicTracks,"
the Keywor ds parameter enables you to
search by song title. If you enter a
phrase, the spaces must be URL -encoded
as %20.

Name of a manufacturer associated with
theitem. You can enter all or part of the
name.

Specifies the maximum price of the
itemsin the response. Prices are in terms
of the lowest currency denomination, for
example, pennies. For example, 3241
represents $32.41.

Specifies the merchant who is selling the
item. Mer chant | d is an aphanumeric
identifier assigned by Amazon to mer-
chants. Make sure to specify a merchant
ID and not asdller ID, which is not sup-
ported. Note that the default valueis
"Amazon." If your request does not gen-
erate results, consider setting the value to
"AllL"

Specifies the minimum price of theitems
to return. Prices are in terms of the low-
est currency denomination, for example,
pennies, for example, 3241 represents
$32.41.

Name of a neighborhood Y ou can enter
all or part of the name. The neighbor-
hoods are located in one of the valid val-
uesforCity.

Name of an orchestra associated with the
item. You can enter al or part of the
name.

Postal code of the merchant. In the US,
the postal code is the postal code. This
parameter enables you to search for
items sold in a specified region of a

Req'd?

No

No

No

Yes

No

No

No

No

Valid Values

String

String

Positive integer

Amazon (default)

Valid merchant ID of a
merchant

All--Includes Amazon and
al other merchants

Featured--Merchant listed
when you click “Add to
Cart” (USonly)

Positive integer

String, for example, Capit-
ol Hill, Arlington, and
North Beach.

String

String
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Parameter Definition Req'd? Valid Values
country.

Power Performs a book search using acomplex ' No See, Power Searches be-
query string. Only works when the low thistable.
search index is set equal to "Books."

Publ i sher Name of a publisher associated withthe ' No String
item. You can enter al or part of the
name.

Sear chl ndex The product category to search. Many No Search index, for example,
| t enBear ch parameters are valid with Apparel, Beauty, Blended,
only specific values of Sear chl ndex. Books, and so forth. For
For more information, see Search Indices Blended searches, see,
and Valid Parameter Values below this Blended Searches before
table. this table. For a complete

of search indices, see
Search Indices by Locale

Sort Means by which theitemsin the re- No Valid values vary signific-
sponse are ordered. antly by search index. For
alist of valid values, see
[temSearch Sort Values by
Locale.
TagPage Specifies the page of results to return. No Integer

There are ten results on a page. The
maximum page number is 400.

TagsPer Page The number of tagsto return that areas-  No Integer
sociated with a specified item.
TagSor t Specifies the sorting order for the results. ' No .
The values mean: FirstUsed
« FirstUsed-Sort by the date the item - FirstUsed
was first used. _ L astUsed
 LastUsed-Sort by the date the item
was last used. - LastUsed
» Name-Alphabetical, A-Z.
» Usages-Items least used to most used Name
- Name
To sort items in descending order, prefix Usages
the above values with a negative sign (-). g
- Usages (Default)
Text St ream A search based on two or more words. No String

I t enSear ch picks out of the block of
text up to ten keywords and returns up to
ten items that match those keywords. For
example, if five keywords are found, two
items for each keyword are returned.
Only one page of resultsis returned so

| t enPage does not work with

Text Stream
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Parameter Definition Req'd? Valid Values

Title Thetitle associated with theitem. You No String
can enter al or part of thetitle. Titl e
searches are a subset of Keywor d
searches. If aTi t | e search yields insuf-
ficient results, consider using a
Keywor ds search.

Vari ati onPage  Retrievesa specific page of variations No Positive integer
returned by |1 t enSear ch. By defaullt,
It enSear ch returns al variations. Use
Vari at i onPage to return a subsection
of theresponse. There are 10 variations
per page. To examine offers 11 trough
20, for example, set Var i at i onPage to
2. The total number of pagesisreturned
inthe Tot al Pages e ement.

ResponseG oup  Specifiesthe types of valuesto return. No
Y ou can specify multiple response Request (Default)
groups in one request by separating them
with commas. Small (Default)

Accessories
BrowseNodes
Editorial Review
[temAttributes
[temlds

Large
ListmaniaLists
Medium
MerchantltemAttributes
OfferFull

Offers
OfferSummary
Reviews
SalesRank
SearchBins
Similarities
Subjects

Tags
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Parameter Definition Req'd? Valid Values

TagsSummary
Tracks
VariationMinimum
Variations

VariationSummary

I t enBear ch also accepts the parameters that all operations can use. For more information, see,
Common Request Parameters

All Search Index

You can use the All search index to do an | t enSear ch search through all search indices. There are,
however, a number of restrictions placed on this request. The only parameter that you can use in the
request is Keywor ds. Y ou cannot, for example, sort results. Results are restricted to the first five pages
of results. Each page can have only up to five results.

Note

==

Y ou cannot use the All search index inan | t enlLookup request.

Blended Searches

I t enBear ch searches through a specified search index, or Sear chi ndex can be set to "Blended." A
blended search always searches through the following search indices (only):

e Apparel « Kitchen * SportingGoods
¢ Automotive * Music e Tools

« Books e PCHardware e Toys

« DVD * PetSupplies * VHS
 Electronics » Software * VideoGames
« GourmetFood » SoftwareVideoGames

Availability Parameter

The Avai | abi | i ty parameter filtersout of | t enSear ch results those items that are unavailable. The
availahbility of anitem can change rapidly. There istypically a discrepancy between an item’s
availability as reported by | t enSear ch and the item’ s true availability, as reported by Amazon’s web
site. For this reason, the availability of itemsreported by I t enSear ch and by Amazon’'s web site will
be dlightly different. Itemsthat are “available” are classified on Amazon’sretail web site as:

» Currently for sale
* Pre-orders
» Special orders
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* New releases

» Email me when items become available
Items available for in-store pickup
Items for sale by third parties

Parameter Restrictions for Availability

Thefollowing I t enSear ch parameters must be included to return available items (only):

 Availability—Must be set to “ Available.” When the Availability parameter is not set, | t enSear ch
returns available and unavailable items. “Available”’ isthe only valid value for Avai | abi lity.
Setting it to another value returns an error message. Parameter values are case sensitive. When the
Availability parameter is set to "Available," the Condition parameter cannot be set to "New."

» Condition—Must be set to “All”. The default value is "New." When the Availability parameter is set
to "Available," the Condition parameter cannot be set to "New."

e Merchantld—Alphanumeric token that uniquely identifies a merchant. Valid values are “ Amazon,”
“All,” or aspecific merchant ID. When the Avai | abi | i ty parameter isused and Mer chant | d is set
to "Amazon," the availability results for Amazon, Toys R Us, and Target are merged.

The following search indices do not work with the Avai | abi | i ty parameter:
* Itemsavailable for in-store pickup

 Itemsfor sale by third parties.

In both cases, because Amazon does not warehouse the items for sale, Amazon cannot determine the
availability of them.

Movie Ratings Vary by Locale

Movie rating values captured in the Audi enceRat i ng parameter, vary by locale. The following table
shows the valid values of Audi enceRat i ng.

Locale AudienceRating Values

CA G, PG, PG-13, R, NC-17, NR, Unrated, Family Viewing
DE 6,12, 16

FR PG, 12, 16, 18

us G, PG, PG-13, R, NC-17, NR, Unrated

Power Searches

Power searches only work when the search index is“Book.” The power search is aquery string that can
contain multiple conditions and boolean operations. For example, the query “author:ambrose” returns a
list of books where"Ambrose” isin the author’s name. A query of

subj ect: history and (spain or nexico) and not military and | anguage: spani sh
returns alist of booksin the Spanish language on the subject of either Spanish or Mexican history,

excluding al items with the term “military” in their subject description. The following are additional
examples of Power Searches:
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author: ambrose and binding: (abridged or large print) and pubdate: after 11-1996

subject: history and (spain or mexico) and not military and language: spanish

(subject: marketing and author: kotler) or (publisher: harper and subject: "high technology")
keywords: "high tech*" and not fiction and pubdate: during 1999

isbn: 0446394319 or 0306806819 or 1567993850

Power Search Key Words

The key words you can use in a power search include:

author—Book’ s author
ISBN—International Standard Book Number of the book

keyword—Words that can be found in any field that describes a book, such as author, subject, or
description

language—L anguage, such as Spanish, that the book iswritten in
pubdate—Book’ s publication date

publisher—Name of the book’s publisher

subject—Word in book’ s subject description

titte—Thettitle of the book

Power Search Syntax

Power search uses the following syntactical conventions to build queries:

not—Excludes the following parameter from the results, for example, subject:history and not military,
excludes military history in the results.

and—Specifies that both values must be true to be selected. For example, subject:history and (spanish
and mexican), requires that the books selected contain both Spanish and Mexican history.

or—Exclusive or which means one of either item but not both. For example subject:history and
(spanish or mexican), means the subject matter can be about the history of Spain or Mexico, but not
both.

colon (:)—Used as an equals sign, for example, subject:history, searches for books whose subject
matter is history.

parenthesis—Groups termsto clarify operations, for example,

subj ect: history and (spain or mexico)

Without the parentheses, you would search for books about Spanish history or Mexico. With
parentheses, you search for books about Spanish history and Mexican history.

asterisk (*)—Stands for zero or more al phanumeric characters, for example,

keywords: "high tech*"

Use the asterisk to generalize your search.
Quotation marks (* “)—Specifies an exact match of the word(s) within the quotes.

Search Indices and Valid Parameter Values

For a given search index, only a subset of al I t enSear ch parameters are valid. The following table
shows those values for the US locale. To see the valid values in a different locale, see Search Index and
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ItemSearch Parameter Combinations.
Par ameter Valid With These Sear ch I ndices
Act or Video, VHS, DVD, DigitalMusic, Merchants
Arti st Music, Classical, Merchants
Audi enceRat i ng Video, VHS, DVD
Aut hor Books, Merchants
Brand Apparel, Baby, Beauty, Electronics, HeathPersonal Care, Kitchen,

Merchants, Miscellaneous, Musical Instruments, OfficeProducts, Out-
doorLiving, PCHardware, Photo, Software, SportingGoods, Tools,

Video Games
Br owseNode All except Blended
Gty Merchants
Conposer Classical, Merchants
Condi ti on All except Blended and Merchants
Conduct or Classical, Merchants
Di rect or Video, VHS, DVD, DigitalMusic, Merchants
| t enPage All
Keywor ds All
Par anet er Searchlndices
Maxi munPri ce All except Blended and Merchants
Mer chant I d All except Blended and Merchants
M ni munPri ce All except Blended and Merchants
Manuf act ur er Apparel, Baby, Beauty, Electronics, HeathPersonal Care, Kitchen,

Merchants, Miscellaneous, Musical I nstruments, OfficeProducts, Out-
doorLiving, PCHardware, Photo, Software, SportingGoods, Tools,

VideoGames

Musi cLabel Music, Classical, Merchants

Nei ghbor hood Merchants

O chestra Classical, Merchants

Power Books, Merchants

Publ i sher Books, DigitalMusic, DV D, Magazines, Merchants, VHS, Video

Sor t All. Thevalid values for Sort, however, are different for each search
index. For more information, see the Appendix, “ Sort Values by Loc-
ae”

Text St ream Apparel, Books, Classical, DigitalMusic, DV D, Electronics, Gour-
metFood, Jewelry, Merchants, Music, Photo, Toys, Video, Video-
Games

Title All except Blended and Merchants
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Response Tags

The following table describes the default response tagsincluded in | t enSear ch responses.

Element Tag

ASI N

Det ai | PageURL

Item

ltemAttri butes

Manuf act ur er
Pr oduct G- oup
Title

Tot al Pages

Tot al Resul ts

Definition

Amazon Standard I dentification Number, which is an alphanumeric
token assigned by Amazon to an item that uniquely identifiesit.

URL of an item's web site that includes an item’ s title, availability,
similar items, features, accessories, product description, customer re-
views of the item, links to news articles about the item, related List-
manialists, “So You'd Like To...." list, and “Browse For Photo” list.

Container for item information, including ASIN, Detail PageURL, and
ItemAttributes.

Container for information about an item, including Manufacturer,
ProductGroup, and Title.

Item’s manufacturer.

Product category; similar to search index.

Item’ stitle.

Total number of pagesin response. There are ten items per page.

Total number of items found.

For more information about the parent elements of these tags, see the appropriate response group in

Response Groups.

Sample Requests

Usel t enBear ch in the following ways:

» Usethe search index, Toys, and the parameter, Keywor ds, to return information about all toy rockets

sold in by Amazon.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWSAccessKeyl d=[ Access Key | D] &

Qper ati on=It enSear ch&
Keywor ds=Rocket &
Sear chl ndex=Toys

The response to this request is shown in, Response to Sample Request, below.

» Use ablended search to look through multiple search indices for items that have “Mustang” in their
name or description. A blended search looks through multiple search indices at the same time. For
more information, see Blended Searches.

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWSECommer ceSer vi ce&
AWSAccessKeyl d=[ Access Key | D] &

Qper ati on=It enSear ch&
Keywor ds=Must ang&
Sear chl ndex=BIl ended

Version 2007-07-16
220



Amazon E-Commerce Service Developer Guide
ListLookup

» UsetheAvai | abi | i ty parameter to only return shirts that are available:

http://ecs. amazonaws. com onca/ xm ?

Ser vi ce=AWSECommer ceSer vi ce&
AWSAccessKeyl d=[ Your Access Key |ID Here] &
Oper ati on=I t enSear ch&

Mer chant | d=Al | &

Condi tion=Al| &

Avai | abi | i ty=Avai | abl e&

Sear chl ndex=Appar el &

Keywor ds=Shi rt

* Set the search index to MusicTracks and Keywor ds to thetitle of asong to find a song title.
» Use the BrowseNodes response group to find the browse node of an item.

» Usethe Variations response group and the Br owseNode parameter to find al of the variations of a
parent browse node.

Response to Sample Request

The following XML is asnippet of the full response to the first sample request above.

<Tot al Resul t s>372</ Tot al Resul t s>
<Tot al Pages>38</ Tot al Pages>
<ltenp
<ASI N>B00021HBN6</ ASI N>
<Det ai | PageURL>ht t p: / / www. anazon. conf exec/ obi dos/ r edi r ect ?t ag=ws%26! i nk_code=
xmR29%R6canp=2025%26¢cr eat i ve=165953%26pat h=ht t p: / / ww. anmazon. com gp/redirect. ht
m 9253f ASI N=B00021HBN6%2526t ag=ws%2526| code=xnR%2526c| D=2025%2526ccmnm D=165953
925261 ocat i on=/ o/ ASI N BOO021HBN6%25253FAWSAccessKeyl d=[ Access Key
| D] </ Det ai | PageURL>
<IltemAttributes>
<Manuf act ur er >Radi o Fl yer </ Manuf act ur er >
<Pr oduct Gr oup>Toy</ Product G oup>
<Titl e>Radi o Flyer Retro Rocket</Title>
</[ltemAttributes>
</ltenr
<ltenp
<ASI N>B0007MZV3C</ ASI N>
<Det ai | PageURL>ht t p: // www. anazon. coni exec/ obi dos/ r edi r ect ?t ag=ws%26! i nk_code=
xmR9%R6canp=2025%26cr eat i ve=165953%26pat h=htt p: / / ww. anmazon. com gp/ redirect. ht
m 9%253f ASI N=BO007MZV3C¥R2526t ag=ws%@526| code=xnR%@526¢c| D=2025%2526ccm D=165953
%2526 ocat i on=/ o/ ASI N BOOO7MZV3C¥25253FAWSAccessKeyl d=[ Access Key
| O] </ Det ai | PageURL>
<ltemAttributes>
<Manuf act ur er >Razor USA LLC</ Manuf act urer>
<Pr oduct G oup>Toy</ Product G oup>
<Title>Razor Dirt Rocket MX350 Bike</Title>
</ItemAttri butes>
</ltenr

The Tot al Resul t s and Tot al Pages tags indicate the number of items found and the number of pages
thoseitems are on. Use Tot al Pages with any of the page parameters, such as Revi ewsPage, to select
the page of resultsto view. Typically, there are ten results on a page.

Related Operations

 ltemLookup
» SdlerListingSearch

ListLookup
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The Li st Lookup operation returns, by default, summary information about a list that you specify in the
request. The summary information includes the:

» Creation date of the list
* Name of thelist’s creator

The operation returns up to ten sets of summary information per page.
Lists are specified by list type and list 1D, which can be found using ListSearch.

Y ou cannot lookup more than one list at atime in a single request. Y ou can, however, make a batch
request to look for more than one list simultaneously.

Supported List Types

ThelLi st Lookup operation supports the following list types:

* Listmania—Customers can create random groups of items, called Listmanialists. Listmanialists can
be as specific ("Dorm Room Essentials for Every Freshman") or as general ("The Best Novels of
2005") as customers choose.

» WeddingRegistry—Wedding registries contain items that a wedding couple wants.

» WishList—Wish lists contain items for birthdays, anniversaries or any other special day. These lists
help others know what gifts the wishlist creator wants.

The following Amazon lists are not supported by Li st Lookup. ECS operations cannot return the items
on these lists:

» BabyRegistry—Baby registries contain items that expectant parents want. Gift givers can find baby
registries created on Amazon or in Babies"R" Usor Toys "R" Us stores.
 Purchase Sharing
* SoYoudLikeTo..
Availability
All locales.
Request Parameters

The following table describes the request parametersfor Li st Lookup. Parameter names are case

sensitive.

Parameter Definition Reg'd? Valid Values

Condi ti on Specifies an item's condition. If Condi- | No
tionissetto “All,” aseparate set of re- New (default)
sponses isreturned for each valid value
of Condition. Note that, by default, Con- All
ditionis set to New not All. If, for ex- i
ample, items are not returned in the re- Collectible

onse, consider setting Condition to .
o g ~-ondi Refurbished
Used
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Parameter

Listld

Li st Type

Mer chant | d

Pr oduct Gr oup

Pr oduct Page

Sort

ResponseG oup

Definition

Number that uniquely identifies alist.

Typeof list.

Specifies the merchant who is offering
theitem. Mer chant | d is an aphanumer-
ic identifier assigned by Amazon to mer-
chants. Make sure to specify a Merchant
ID and not a Seller ID, which is not sup-
ported.

Category of the item, for example,
“Book” or “DVD.” Use URL encoding
to specify a ProductGroup, for example,
to specify "Lawn & Patio" use
"Lawn%620%26%20Patio".

Retrieves a specific page of listsre-
turned. There are ten lists per page.

Means by which the list itemsin the re-
sponse are ordered. Use only with wish-
lists.

Specifies the types of valuesto return.

Y ou can specify multiple response
groups in one request by separating them
with commas.

Req'd?

Yes

Yes

No

No

No

No

No

Valid Values

Positive integer

WeddingRegistry, List-
manialists, WishList. For
more information, see
Supported List Types

Amazon (default)

Merchantld--ID of amer-
chant

All--Includes Amazon and
all other merchants

Featured--Merchant listed
when you click “Add to
Cart.” (USonly)

Search Index. For alist of
Search Indices, see Search
Index By Locale Matrix

Integer between 1 and 30,
inclusive

DateAdded--Sorted by the
origina date an item was
added to alist.

LastUpdated--Sorted by
the date that list items
were last updated. Updat-
ing alist item can be, for
example, changing its pri-
ority, the comments asso-
ciated with theitem, or the
quantity of items desired.

Price--From cheapest to
most expensive

Request (Default)
ListInfo (Default)
Accessories
BrowseNodes
Editorial Review

Images
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Parameter Definition Req'd? Valid Values

[temAttributes
Itemlds

Large

ListFull
Listitems
ListmaniaLists
Medium
Offers
OfferSummary
Reviews
SalesRank
Similarities
Small

Subjects
Tracks
VariationMinimum
Variations

VariationSummary

Li st Lookup also accepts the parameters that all operations can use. For more information, see,
Common Regquest Parameters

Response Tags

The following table describes the default response tagsincluded in Li st Lookup responses.

Element Tag Definition

Cust oner Nane Name of the customer who created the list.

Dat eCr eat ed Date, in the form of year-month-day, the list was created.

Li st Nane Name of thelist, as given by the customer.

Li st Type The type of list. For ECS, the types can be: WishList, WeddingRe-

gistry, Listmania.

Total I tens The total number of items on thelist.
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Element Tag Definition
Tot al Pages The total number of pages of items. There are ten items per page
maximum.

For more information about the parent elements of these tags, see the appropriate response group in
Response Groups

Sample Requests

UseLi st Lookup in the following ways:

e Usg, Li st Lookup to return summary information about awishlist identified by Li st | d
99999999999999.

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper ati on=Li st Lookup&

Li st Type=W shLi st &

Li st1d=99999999999999

The response to this request is shown in, Response to Sample Request, below.
» Usethe Large response group to return theitemsin the list as well as the offers.
» Usethe Sort parameter to return the itemsin the list ordered by price.

Response to Sample Request

The following XML is asnippet of the full response to the first sample request above.

<Listltenmr
<Li stltem d>l ONNUUPH86VRC</ Li st1tem d>
<Dat eAdded>2002- 01- 27</ Dat eAdded>
<QuantityDesired>1</ QuantityDesired>
<QuantityRecei ved>0</ Quanti t yRecei ved>
<ltenp
<ASI N>1890966533</ ASI N>
<IltemAttributes>
<Title>Safety Incentives: The Pros and Cons of Award and Recognition
Prograns (Osha Conpliance)</Title>
</[ltemAttributes>
</ltenpr
</Listltenmr
<Listltenpr
<Listltem d>l 1JY2M¥UBGECYR</ Li st1temn d>
<Dat eAdded>2002- 01- 27</ Dat eAdded>
<QuantityDesired>1</ QuantityDesired>
<QuantityRecei ved>0</ Quanti t yRecei ved>
<ltenp
<ASI N>0963229613</ ASI N>
<ltemAttributes>
<Titl e>Confined Space Program A Conpl ete Conpliance Program (Gsha Com
pl i ance)
</Title>
</ltemAttri butes>
</ltempr
</Listltenp

This response shows two of the items listed on the wish list.
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Related Operations

ListSearch

ListSearch

Given a customer name or Email address, the Li st Sear ch operation returns the associated list 1D(s)
but not the list items. To find those, use thelist ID returned by Li st Sear ch with Li st Lookup .

Specifying afull name or just afirst or last name in the request typically returns multiple lists belonging
to different people. Using Email as the identifier produces more filtered results.

Note

=
Make sure to URL -encode the @ sign, as %40, in email addresses. Otherwise, the request
will falil

Supported List Types

Li st Sear ch supports the following list types:

» BabyRegistry—Baby registries contain items that expectant parents want . Gift givers can find baby
registries created on Amazon or other stores.

» WeddingRegistry—Wedding registries contain items that a wedding couple wants.

» WishList—Wish lists contain items for birthdays, anniversaries or any other special day. These lists
help others know what the wishlist creator wants.

These lists are public by default after the user creates them. A user can, however, make the lists private
using the “Your Account” page, which is accessed as a tab on www.amazon.com. In those cases, the
lists cannot be accessed by Li st Sear ch.

The following Amazon lists are not supported by Li st Sear ch:

* Listmania—Customers can create random groups of items, called Listmanialists. Listmanialists can
be as specific ("Dorm Room Essentials for Every Freshman") or as general ("The Best Novels of
2005") as customers choose.

* Purchase Sharing
* SoYoudLikeTo..

Availability
All locales.

Request Parameters

For Wishlists and WeddingRegistry list types, you must specify one or more of the following
parameters:

* Emall
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» FirstName
e LastName
* Name

For the BabyRegistry list type, you must specify one or more of the following parameters:

» FirstName
¢ |astName

Y ou cannot, for example, retrieve a BabyRegistry by specifying an Email address or Name.

The following table describes the request parametersfor Li st Sear ch. Parameter names are case
sensitive.

Parameter Definition Req'd? Valid Values
Gty City in which the list creator lives. No String. Use URL-encoded
symbols for spaces (%20).
Cont ent Type Specifiesthe kind of list you areretriev- | No
ing. BabyRegistry
WeddingRegistry
Wishlist
Enai | Email address of the list creator. This No Valid Email address.
parameter is not supported for the URL-encode the @ sign
BabyRegistry. as %40.
Fi r st Name First name of thelist creator. ListSearch = No String. Use URL-encoded
returns al list ownersthat have First- symbols for spaces (%620).

Name in their first name. For example,
specifying “John,” will return first names
of “John,” Johnny,” and “Johnson.”

Last Nane Last name of thelist creator. ListSearch | No String. Use URL-encoded
returns all list ownersthat have Last- symbols for spaces (%20).
Name in their last name. For example,
specifying “Ender,” will return the last
names of “Ender,” Enders,” and
“Enderson.”

Li st Page Retrieve a specific page of list IDs. No Integer between 1 and 20.
There areten list IDs per page. The total
number of pagesis returned in the
TotalPages response tag. The default is
to return the first page.

State State in which the list creator lives. No String. Use URL-encoded
symbols for spaces (20).
ResponseG oup  Specifiesthe types of valuesto return. No
Y ou can specify multiple response Request (Default)
groups in one request by separating them )
with commas. Listinfo (Default)
ListMinimum
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Parameter Definition Req'd? Valid Values

Li st Sear ch also accepts the parameters that all operations can use. For more information, see,
Common Regquest Parameters

Response Tags

The following table describes the default response tagsincluded in Li st Sear ch responses.

Element Tag Definition

Cust oner Nane Name of thelist creator.

Dat eCr eat ed Date the list was created.

Li st Container for list tags, including CustomerName, DateCreated, Listld,
ListType, ListURL, Totalltems, Total Pages

Listld Alphanumeric token that uniquely identifies alist.

Li sts Container for one or more List(s).

Li st Type Thetype of list: BabyRegistry, WeddingRegistry, or Wishlist.

Li st URL URL of thelist.

Total I tens Number of itemson alist.

Tot al Pages Number of pages of lists. There are up to ten lists per page.

Tot al Resul ts Number of lists found.

For more information about the parent elements of these tags, see the appropriate response group in
Response Groups

Sample Requests

UseLi st Sear ch in the following ways:

» Thefollowing request returns the WishList IDs for John Smith.

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWBEConmer ceSer vi ce&
AWBAccessKeyl d=[ Your Access Key I D] &
Qper at i on=LI st Sear ch&

Li st Type=W shLi st &

Name=John%20Smi t h

The response to this request is shown in, Response to Sample Request, below.
» Thefollowing request returns the WishList IDs for JohnSmith@I SP.com.

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWSEConmmer ceSer vi ce&
AWSAccessKeyl d=[ Your Access Key I D] &
Oper at i on=LI st Sear ch&

Li st Type=W shLi st &

Emai | =JohnSni t h%#0l SP. com

Version 2007-07-16
228



Amazon E-Commerce Service Developer Guide
SellerListingLookup

Response to Sample Request

The following XML isasnippet of the full response to the first sample request above.

<Tot al Resul t s>2</ Tot al Resul t s>
<Tot al Pages>1</ Tot al Pages>
<Li st >
<Li st >
<Li st | d>BR4444442H77</ Li st | d>
<Li st URL>ht t p: / / ww. amazon. coni gp/ r egi st ry/ BR4444442H77</ Li st URL>
<Li st Type>W shlLi st </ Li st Type>
<Total I tenms>70</ Total I t ens>
<Tot al Pages>7</ Tot al Pages>
<Dat eCr eat ed>1999- 10- 06</ Dat eCr eat ed>
<Cust oner Name>John Smi t h</ Cust oner Nanme>
</ List>
<Li st >
<Li st | d>BR6666662H77</ Li st | d>
<Li st URL>ht t p: / / ww. amazon. conl gp/ regi st ry/ BR6666662H77</ Li st URL>
<Li st Type>W shLi st </ Li st Type>
<Total Itens>51</Total | t ens>
<Tot al Pages>6</ Tot al Pages>
<Dat eCr eat ed>2002- 10- 02</ Dat eCr eat ed>
<Cust oner Nane>John Sni t h</ Cust oner Nane>
</ List>
</ Li sts>

Default responses provide summary information about the lists found. This example shows that John
Smith has two Wishlists. The first, whose Li st | d is BR4444442H77, has 70 itemsin it. The second,
whose Li st | d isBR6666662H77, has 51 itemsin it. To return the items on the Wishlists, use the

Li st Lookup operation. with thoselist IDs.

The response also shows that if you know theLi st I d, you can look up thelist directly using the URL:

http://www.amazon.com/gp/registry/Li st | d. In the example above, thefirst Li st I d is
BR4444442H77.

Note
=

Li st Lookup cannot access itemsin a BabyRegistry. Currently, there is no way to display
the itemsin a BabyRegistry.

Related Operations

 ListLookup

SellerListingLookup

The Sel | er Li sti ngLookup operation enables you to return information about a seller'slistings,
including product descriptions, availability, condition, and quantity available. The response aso
includes the seller's nickname. Each request requires aseller ID.

You can dso find aseller'sitems using | t enlLookup. There are, however, some reasons why it is better
touse Sel | er Li sti ngLookup:

* Sel | erLi sti ngLookup enablesyou to search by seller ID.
* Sel | erLi sti ngLookup returns much more information than | t enLookup .
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This operation only works with sellers who have less than 100,000 items for sale. Sellers that have more
items for sale should use, instead of ECS, other APIs, including the Amazon Inventory Management
System, and the Merchant@ API.

Availability

All locales.

Sample Requests

Use Sel | er Li sti ngLookup inthe following ways:

» Thefollowing regquest returnsinformation about an item specified by aListing ID.

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWBEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper ati on=Sel | erLi sti ngLookup&
Sellerld=[Seller 1D &

| dType=Li sti ng&

Id=[Ofer Listing |ID]

The response to this request is shown in, Response to Sample Request, below.

Request Parameters

The following table describes the request parametersfor Sel | er Li st i ngLookup. Parameter names are

case sensitive.
Parameter Definition Reg'd? Valid Values
Id Number that uniquely identifiesan  Yes
item. The valid value depends on Exchange ID
thevaluefor | dType. o
Listing ID
ASIN
SKU
I dType Usethel dType parameter tospe-  Yes
cify the value type of thel d para- Exchange
meter value. If you are looking up o
an Amazon Marketplace item, use Listing
Exchange, ASIN, or SKU asthe
valuefor | dType. Discontinued, ASIN
out of stock, or unavailable
products will not be returned if | d- SKU
Type isListing, SKU, or ASIN.
Those products will be returned,
however, if | dType is Exchange.
Sellerld Alphanumeric token that uniquely Y es except valid Seller ID
identifiesa seller. Thisparameter ~ when | dType
limits the results to asingle seller = Exchange
ID.

ResponseGroup  Specifiesthetypesof valuestore-  No
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Parameter Definition Req'd? Valid Values

turn. Y ou can specify multiple re-
sponse groups in one request by Request (Default)
separating them with commas.

SellerListing (Default)

Sel | er Li sti ngLookup also accepts the parameters that all operations can use. For more information,
see, Common Request Parameters.

Response to Sample Request

The following XML isasnippet of the full response to the first sample request above.

<Sel | erLi sting>
<Exchangel d>Y02Y3120110Y3481102</ Exchangel d>
<Li stingl d>0411W027887</ Li sti ngl d>
<Title>Spartas, Dale C (photographs by) and Steve Smith (text by): Just
Labs</Titl e>
<Price>
<Anpunt >2200</ Arount >
<Cur r encyCode>USD</ Cur r encyCode>
<FornattedPri ce>$22. 00</ Formatt edPri ce>
</Price>
<St art Dat €>2001- 04- 11</ St ar t Dat e>
<EndDat €>2004- 03- 26</ EndDat e>
<St at us>Qpen</ St at us>
<Quantity>1</Quantity>
<QuantityAl | ocat ed>0</ QuantityAl | ocat ed>
<Avail ability>Usually ships wthin 1-2 business days</Availability>
<Feat ur edCat egor y>68297</ Feat ur edCat egor y>
<Sel |l er>
<Sel | er | d>A3U5ACHDJ10963</ Sel | er | d>
<Ni ckname>al phabooks</ Ni ckname>
</ Sell er>
</ Sel I er Li sting>

Response Tags

The following table describes the default response tagsincluded in Sel | er Li sti ngLookup responses.

Element Tag Definition

Anpunt Price of the item in terms of the lowest currency denomination, for
example, pennies.

Avail ability How quickly the item will be shipped.

Cur r encyCode Format for the display of the money

EndDat e End of lifefor theitem’s sale.

Exchangel d Token that uniquely identifies an offer in the Marketplace. Exchange

IDs are available for every item offered by athird-party seller. When
using Exchangeld, you must also specify a matching SellerID and
ASIN.

Feat ur edCat egory Browsenode ID of afeatured category, which is determined by busi-
ness arrangements between Amazon and a seller. Thisvalueis not re-
turned for JP, FR, and CA.
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Element Tag
Fornatt edPrice
Listingld

Ni ckNare

Price

Quantity
QuantityAl | ocat ed

Sel | er
Sellerld
StartDate

St at us

Title

Definition

The price to display on the web site.
Token that uniquely identifies an item.
String that identifies the seller.

Container for pricing information, including Amount, CurrencyCode,
FormattedPrice.

Number of itemsin stock.

Number of items sold or unavailable. Subtract this value from the
Quantity value to determine availability.

Container for seller information, including, Sellerld and Nickname
Token that identifies the seller.
First day the item went on sale.

Specifies whether the product is till available (Open), or not
(Closed.) Closed products are those that are discontinued, out of
stock, or unavailable.

Title of the item.

For more information about the parent elements of these tags, see the appropriate response group in

Response Groups.

Related Operations

» SdlerListingSearch

SellerListingSearch

The Sel | er Li sti ngSear ch operation enables you to search for items offered by specific sellers. You
cannot use Sel | er Li sti ngSear ch to look up items sold by merchants. To look up an item sold by a
merchant, use | t em_ookup or | t enSear ch along with the Mer chant | d parameter.

Sel | er Li sti ngSear ch returnsthelisting ID or exchange ID of anitem. Typically, you use those
values with Sel | er Li st i ngLookup to find out more about those items.

Each Sel | er Li st i ngSear ch request returns up to ten items. By default, the first tenitems are
returned. You can usethe Li st i ngPage parameter to retrieve additional pages of (up to) ten listings.

To use ECS, sellers must have less than 100,000 items for sale. Sellers that have more items for sale
should use, instead of ECS, other seller APIs, including the Amazon Inventory Management System,

and the Merchant@ API.

Note

==

Sel | er Li sti ngSear ch requiresaseller ID, which means that you cannot use this
operation to search across all sellers. ECS does not have a seller-specific operation that
doesthis. To search across all sellers, use | t enSear ch or | t enLookup.
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Sample Requests

Use Sel | er Li sti ngSear ch in the following ways:

 Find itemsin the Marketplace that have the word, Newton, in thetitle or item description and sort the
items by price where the most expensive itemsis listed first.

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper ati on=Sel | er Li sti ngSear ch&
Sellerld=[A Seller 1D &

Keywor ds=Newt on&

Sort =+pri ce&

O f er St at us=Cpen

The response to this request is shown in, Response to Sample Request, below.

Request Parameters

The following table describes the request parameters for Sel | er Li st i ngSear ch. Parameter names are

case sensitive.
Par ameter Definition Reg'd? Valid Values
Li sti ngPage Page of the response to return. Uptoten | No Positive integer. Default is
lists are returned per page. For customers 1. Maximum value is 500.
that have more than ten lists, more than
one page of results are returned. By de-
fault, the first page is returned. To return
another page, specify the page number.
O ferStatus Specifies whether the product is avail- No
able (Open), or not (Closed.) Closed Open (Default)
products are those that are discontinued,
out of stock, or unavailable. Closed
Sellerld An aphanumeric token that uniquely Yes A valid Seller ID.
identifies a seller. These tokens are cre-
ated by Amazon and distributed to
sellers.
Sor t Use the Sort parameter to specify how No
your seller listing search results will be -Startdate
ordered. The -bfp (featured listings - de-
fault), applies only to the US, UK, and Startdate
DE locales.
+startdate
-enddate
enddate
-sku
sku
-quantity
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Parameter Definition Req'd? Valid Values
quantity
-price
price
+price
-title
title
Title Searches for products based on the No String. The value can be
product’s name . Keywords and Title are multiple words, as long as
mutually exclusive; you can have only the spaces are URL -en-
one of the two in arequest. coded as %20. Word order

does not matter and case is
not significant.

ResponseGroup  Specifiesthe types of valuesto return. No

Y ou can specify multiple response Request (Default)
roups in one request b arating them
\?vith%ommas. ™ s d SellerListing (Default)

Sel | er Li sti ngSear ch also accepts the parameters that all operations can use. For more information,
see, Common Request Parameters

Response to Sample Request

The following XML isasnippet of the full response to the first sample request above.

<Sel | erLi sting>
<Exchangel d>Y02Y3120110Y3481102</ Exchangel d>
<Li sti ngl d>0411W027887</ Li sti ngl d>
<Title>Spartas, Dale C (photographs by) and Steve Smith (text by): Just
Labs</Titl e>
<Price>
<Anpunt >2200</ Arrount >
<Cur r encyCode>USD</ Cur r encyCode>
<Fornmatt edPri ce>$22. 00</ For nat t edPri ce>
</Price>
<St art Dat e>2001- 04- 11</ St art Dat e>
<EndDat e>2004- 03- 26</ EndDat e>
<St at us>QOpen</ St at us>
<Quantity>1</Quantity>
<QuantityAl | ocat ed>0</ QuantityAl | ocat ed>
<Avai l ability>Usually ships within 1-2 business days</Availability>
<Feat ur edCat egor y>68297</ Feat ur edCat egor y>
<Sel | er >
<Sel | er 1 d>A3U5ACHDJ10963</ Sel | er | d>
<Ni cknanme>al phabooks</ Ni ckname>
</ Seller>
</ Sel | er Li sti ng>
<Sel | erLi sting>
<Exchangel d>Y01Y1679802Y5496404</ Exchangel d>
<Li sti ngl d>0829W011414</ Li sti ngl d>
<Titl e>I ncredi bl e Journey, Quad Mwvie Poster, 40" x 30",1963</Title>
<Price>
<Anmount >1975</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
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<Format t edPri ce>$19. 75</ Format t edPri ce>

</Price>

<St art Dat e>2004- 08- 29</ St ar t Dat e>
<EndDat €>2007- 08- 14</ EndDat e>

<St at us>QOpen</ St at us>
<Quantity>1</Quantity>

<QuantityAl | ocat ed>0</ QuantityAl | ocat ed>
<Avai l ability>Usually ships within 1-2 business days</Availability>
<Feat ur edCat egor y>301787</ Feat ur edCat egor y>

<Sel | er>

<Sel | er | d>A1ZKKOHOE9LHOB</ Sel | er | d>
<Ni ckname>nost al gi a_dot _conx/ Ni cknane>

</ Sell er>
</ Sel | er Li sti ng>

Response Tags

The following table describes the default response tagsincluded in Sel | er Li st i ngSear ch responses.

Element Tag

Amount

Avail ability
CurrencyCode
EndDat e

Exchangel d

Feat ur edCat egory

Format t edPri ce
Li stingld
Ni ckNane

Price

Quantity
QuantityAll ocated

Sel | er
Sellerld
StartDat e

St at us

Title

Definition

Price in terms of the lowest currency denomination, for example, pen-
nies.

How quickly the item will be shipped.
Format for the display of the money
End of lifefor theitem’ssale.

Token that uniquely identifies an offer in the Marketplace. Exchange
IDs are available for every item offered by athird-party seller. When
using Exchangeld, you must also specify a matching SellerlD and
ASIN.

Browsenode ID of afeatured category, which is determined by busi-
ness arrangements between Amazon and a seller. Thisvalueis not re-
turned for JP, FR, and CA.

The price to display on the web site.
Token that uniquely identifies an item.
String that identifies the seller.

Container for pricing information, including Amount, CurrencyCode,
FormattedPrice.

Number of itemsin stock.

Number of items sold or unavailable. Subtract this value from the
Quantity value to determine availability.

Container for seller information, including, Sellerld and Nickname
Token that identifies the seller.
First day the item went on sale.

Specifies whether the product is till available (Open), or not
(Closed.) Closed products are those that are discontinued, out of
stock, or unavailable.

Title of the item.
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For more information about the parent elements of these tags, see the appropriate response group in
Response Groups

Related Operations

» SdllerListingL ookup

SellerLookup

The Sel | er Lookup operation returns detailed information about sellers and, in the US locale,
merchants. To lookup a seller, you must use their seller ID. The information returned includes the
seller's name, location, average rating by customers, and the first five customer feedback entries.
Sel | er Lookup will not, however, return the seller’s Email or business addresses.

Note
=

A seller must enter their information, such as store location. Sometimes, sellersdo not. In
that case, Sel | er Lookup cannot return some seller-specific information.

To look up more than one seller in asingle request, insert acomma-delimited list of up to five seller IDs
inthe Sel | er | d parameter of the REST request. For SOAP requests, information about multiple sellers
can be retrieved by including multiple Sel | er | d elements in the request.

Customers can rate sellers. 5 isthe best rating; 0 is the worst. The rating reflects the customer's
experience with the seller. The Sel | er Lookup operation, by default, returns review comments by
individual customers, as shown in the next example:

<Aver ageFeedbackRat i ng>3. 0</ Aver ageFeedbackRat i ng>
<Sel | er Feedback>
<Feedback>
<Rati ng>1</ Rati ng>
<Dat €>2006- 06- 01T01: 58+0000</ Dat e>
<Rat edBy>A59KKB54ULNE</ Rat edBy>
</ Feedback>
<Feedback>
<Rat i ng>5</ Rat i ng>
<Conmment >Super fast shipping and in great condition. </ Conment >
<Dat €>2006- 05- 07T19: 57+0000</ Dat e>
<Rat edBy>AYJHDY02H]2XY</ Rat edBy>
</ Feedback>

As shown in this response snippet, the average of al seller ratings entered by customersisreturned in
the Seller/AverageFeedbackRating element.

Using a Merchant ID
For the US only, you can look up amerchant using Sel | er Lookup by specifying amerchant ID rather

than aseller ID with the Sel | er | d parameter. Sel | er Lookup requests with merchant 1Ds, including
Amazon's merchant ID, do not return feedback ratings or customer feedback comments.

Sample Requests

Use Sel | er Lookup in the following ways:

» Get information about three different sellers.

Version 2007-07-16
236



Amazon E-Commerce Service Developer Guide
SellerLookup

http://ecs. amazonaws. com onca/ xm ?

Ser vi ce=AWSECommer ceSer vi ce&

AWSAccessKeyl d=[ Access Key | D] &

Oper ati on=Sel | er Lookup&

Sellerld=[A Seller ID,[A Seller ID,[A Seller 1D

The response to this request is shown in, Response to Sample Request, below.
» UseFeedbackPage to retrieve the third page of feedback:

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce
&AWBAccessKeyl d=[ |1 D] &

Oper ati on=Sel | er Lookup&
Sellerld=[Seller 1D &
FeedbackPage=3

Y ou can retrieve up to ten pages of feedback, which corresponds to fifty total feedback entries; five per
page. By default, Sel | er Lookup returns the first five pieces of customer feedback for the specified
seller(s)

Request Parameters

The following table describes the request parametersfor Sel | er Lookup. Parameter names are case

sensitive.
Parameter Definition Req'd? Valid Values
FeedbackPage Specifies the page of reviewsto return. No Integer between 1 and 10,
Up to five reviews are returned per page. inclusive
Thefirst pageisreturned by default. To
access additional pages, use this para-
meter to specify the desired page. The
maximum number of pages that can be
returned is 10 (50 feedback items).
Sellerld Alphanumeric token that identifies the Yes A valid Sdller ID, whichis
seller. provided by Amazon. In
the USlocale, you can use
amerchant ID.
ResponseG oup  Specifiesthe types of valuesto return. No
Y ou can specify multiple response Request (Default)
groups in one request by separating them
with commas. Seller (Default)

Sel | er Lookup also accepts the parameters that all operations can use. For more information, see,
Common Request Parameters.

Response to Sample Request

The following XML is asnippet of the full response to the first sample request above.

<Sel | er >

<Sel | er 1 d>A8989898989963</ Sel | er | d>

<N ckname>al phabooks</ Ni ckname>
<d ancePage>htt p: // ww. anazon. coni gp/ hel p/ sel | er/ at - a- gl ance. ht ml ?sel | er =A898
9898989963&mar ket pl aceSel | er =1</ G ancePage>
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<Locati on>
<City>Fort Smith</Cty>
<St at e>AR</ St at e>
</ Locati on>
<Aver ageFeedbackRat i ng>4. 9</ Aver ageFeedbackRat i ng>
<Tot al Feedback>325</ Tot al Feedback>
<Tot al FeedbackPages>65</ Tot al FeedbackPages>
<Sel | er Feedback>
<Feedback>
<Rat i ng>5</ Rati ng>
<Comment >f ast shi ppi ng, great product, absolutely no conplaints here!
A+</ Corment >
<Dat €>2005- 11- 22T03: 25+0000</ Dat e>
<Rat edBy>A3456565656561 </ Rat edBy>
</ Feedback>
<Feedback>
<Rat i ng>5</ Rati ng>
<Comment >Great, thanks for fast shipping! </ Conment >
<Dat €>2005- 11- 21T14: 52+0000</ Dat e>
<Rat edBy>A1212121212203</ Rat edBy>
</ Feedback>

<Feedback>
<Rat i ng>5</ Rat i ng>
<Comment >This was a gift for nmy nother, | was shocked at how quickly she

received it considering | purchased it for her! Geat Job!</Coment>
<Dat €>2005- 11- 21T14: 19+0000</ Dat e>
<Rat edBy>A33434343434VG</ Rat edBy>
</ Feedback>

<Feedback>
<Rat i ng>5</ Rat i ng>
<Comment >Just as descri bed, |ightening shipping. </ Coment >

<Dat e>2005- 11-21T01: 50+0000</ Dat e>
<Rat edBy>A2| 45454545458</ Rat edBy>
</ Feedback>
<Feedback>
<Rat i ng>5</ Rat i ng>
<Comment >l t em as descri bed; delivered pronptly. </ Corment >
<Dat €>2005- 11- 20T23: 57+0000</ Dat e>
<Rat edBy>A1DHHLAVXI 4C4AD</ Rat edBy>
</ Feedback>
</ Sel | er Feedback>
</Seller>

Response Tags
The following table describes the default response tagsincluded in Sel | er Lookup responses.

Element Tag Definition

Aver ageFeedbackRating | Averageof all customer ratings of seller. The valueis between 0 and
5 where 5 isthe best rating.

Gty City wherethe sdller is.

Comment String that explains the rating.

Dat e Date of the review.

Feedback Container for the feedback, including RatedBy, Date, Comment, and
Rating.

d ancePage URL of apage that provides summary information about customer
feedback.

Location Container for City and State of the seller.

Ni ckNane String that identifies the seller.
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Element Tag Definition

Rati ng Number of stars, 0to 5, where 5 isthe best rating.

Sellerld An alphanumeric token that uniquely identifies the seller.

State State where the seller is.

Tot al Feedback Total number of customer reviews.

Tot al FeedbackPages Total number of pages that contain customer reviews. There are five

reviews per page. Use this value as the boundary value for the Feed-
backPage input parameter.

For more information about the parent elements of these tags, see the appropriate response group in
Response Groups.

Related Operations

» SdlerListingSearch
» SdllerListingL ookup

SimilarityLookup

TheSi mi | ari t yLookup operation returns up to ten products per page that are similar to one or more
items specified in the request. This operation istypically used to pique a customer’ sinterest in buying
something similar to what they’ ve already ordered.

If you specify more than one item, SimilarityL ookup returns the intersection of similar items each item
would return separately. Alternatively, you can usethe Si ni | ari t yType parameter to return the union
of itemsthat are similar to any of the specified items. A maximum of ten similar items are returned; the
operation does not return additional pages of similar items. if there are more than ten similar items,
running the same reguest can result in different answers because the ten that are included in the response
are picked randomly.

When you specify multiple items, it is possible for there to be no intersection of similar items. In this
case, the operation returns the following error:

<Error>

<Code>AWS. EConmrer ceSer vi ce. NoSi nmi | ari ti es</ Code>

<Message>There are no sinilar items for this ASIN. BOOOO6WREH. </ Message>
</Error>

Thisresult is very often the case if the items belong to different search indices. The error can occur,
however, even when the items share the same search index.

Similarity isameasurement of similar items purchased, that is, customers who bought X also bought Y
and Z. It isnot ameasure, for example, of items viewed, that is, customers who viewed X also viewed Y
and Z.

Items returned can be filtered by:

» Merchantld—All, Featured, or a specific merchant ID. Setting the Mer chant | d parameter to
“Featured” returns the same merchant that is displayed when you click the "Add to Shopping Cart"
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button on the product detail page on the retail Web site. The default value is Amazon.

 Condition—Describes the status of an item. Valid values are All, New (default), Used, Refurbished or
Collectible. When the Availability parameter is set to "Available," the Condition parameter cannot be
set to "New."

Sample Requests

UseSi mi | ari t yLookup in the following ways:

» Return itemsthat are similar to alist of items.

http://ecs. amazonaws. com onca/ xm ?

Ser vi ce=AWSEConmer ceSer vi ce&

AWSAccessKeyl d=[ Access Key | D] &
Operation=SimlarityLookup& tem d=ASI N1, ASI N2, ASI N3

This request returns the intersection of the similarities for each ASIN. The response to thisrequest is
shown in Response to Sample Request below.

* Return up to ten items that are similar to any of the ASINs specified.

http://ecs. amazonaws. com onca/ xm ?

Ser vi ce=AWSEConmer ceSer vi ce&

AWBAccessKeyl d=[ Access Key | D] &
Operation=SimlarityLookup& tem d=ASI N1, ASI N2, ASI N3&
SimlarityType=Random

This request returns the union of items that are similar to al of the ASINs specified. Only ten items
can be returned and those are picked randomly from all of the similar items. Repeating the operation
could produce different results.

Request Parameters

The following table describes the request parametersfor Si mi | ari t yLookup. Parameter names are

case sensitive.
Par ameter Definition Reg'd? Valid Values
Condi ti on Specifies an item's condition. If Condi- | No
tionissetto “All,” aseparate set of re- New (default)
sponses isreturned for each valid value
of Condition. All
Collectible
Refurbished
Used
Itenmd Specifiestheitem youwant tolook up. | Yes ASIN
An Itemld is an a phanumeric identifier
assigned to an item. Y ou can specify up
to ten Itemld’ s separated by commas.
Mer chant I d Specifies the merchant who is offering No
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Parameter Definition Req'd? Valid Values
the item. Merchantld is an alphanumeric
identifier assigned by Amazon to mer- Amazon (default)
chants. Make sure to use aMerchant ID
and not aSeller ID. Seller IDs are not Merchantld--1D of amer-
supported. chant
All--Includes Amazon and
all other merchants
Featured--Merchant listed
when you click “Add to
Cart”
SimlarityType “Intersection” returnstheintersection of = No _
itemsthat are similar to all of the ASINs Intersection (Default)
specified. "Random” returns the union of
items that are similar to all of the ASINs Random
specified. Only ten items are returned.
So, if there are more than ten similar
items found, a random selection from the
group is returned. For this reason, run-
ning the same request multiple times can
yield different results.
ResponseG oup  Specifiesthe types of valuesto return. No
Y ou can specify multiple response Request (Default)
groups in one request by separating them
with commas, Small (Default)

Accessories
BrowseNodes
Editorial Review
Images

Large
[temAttributes
[temlds
Listmanialists
Medium

Offers
OfferSummary
PromotionDetails
PromationSummary
Reviews

SalesRank
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Parameter Definition Req'd? Valid Values

Similarities
Tracks
VariationMinimum
Variations

VariationSummary

SimilaritylLookup aso acceptsthe parametersthat all operations can use. For more information, see,
Common Request Parameters.

Response to Sample Request

The following XML isasnippet of the full response to the first sample request above.

<Itenr
<ASI N>BO009VX8XQ</ ASI N>
<Det ai | PageURL>ht t p: // www. anazon. conl exec/ obi dos/ r edi r ect ?t ag=ws%26! i nk_code=
xmR9R6canp=2025%26¢cr eat i ve=165953%26pat h=htt p: / / ww. anmazon. com gp/ redirect. ht
m %253f ASI N=BO009VX8XQ¥2526t ag=ws%2526| code=xn2%2526c| D=2025%2526ccm D=165953
%5261 ocat i on=/ o/ ASI N BOOO9VX8XQ¥25253FAWSAccessKeyl d=[ Access Key
| D] </ Det ai | PageURL>
<ltemAttributes>
<Pr oduct Gr oup>Appar el </ Product G oup>
<Title>Mark VI Men's Short Sleeve Herringbone Knit Golf Shirt</Title>
</[ltemAttributes>
</ltenpr
<ltenpr
<ASI N>B0009VX8VI </ ASI N>
<Det ai | PageURL>ht t p: / / www. anazon. conl exec/ obi dos/ redi r ect ?t ag=ws%26! i nk_code=
xnmR¥%R6canp=2025%26cr eat i ve=165953%26pat h=ht t p: / / www. amazon. com gp/ redi rect . ht
m 9253f ASI N=BO009VX8VI 92526t ag=ws%@2526| code=xnR%@526¢c| D=2025%2526ccm D=165953
9%®5261 ocat i on=/ o/ ASI N BOO09VX8VI %25253FAWSAccessKeyl d=[ Access Key
|1 D] </ Det ai | PageURL>
<lItemAttributes>
<Pr oduct G oup>Appar el </ Product G oup>
<Title>Mark VIl Men's Short Sleeve Knit CGolf Shirt</Title>
</[lItemAttri butes>
</ltenr

This response shows that two items were similar to the ASINs submitted. The information included with
each item is sufficient to display the item for sale.

Response Tags

The following table describes the default response tagsincluded in Si mi | ari t yLookup responses.

Element Tag Definition

ASI N An aphanumeric token that uniquely identifies an item for sale.

Det ai | PageURL URL of aweb page that displays information about an item for sale.
Item Container for information about an item, including, Detail PageURL,

ItemAttributes, and ASIN.
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Element Tag Definition
ItemAttri butes Container for information describing an item, including, Product-
Group and Title.
Pr oduct G oup Category to which an item belongs. Similar to Search Index.
Title Name of theitem for sale.

For more information about the parent elements of these tags, see the appropriate response group in
Response Groups.

Related Operations

ItemSearch using the Similarities response group

TagLookup

The TagLookup operation returns entities based on specifying one to five tags. A tag is a descriptive
word that a customer usesto label entities on Amazon's retail website. Entities can be items for sale,
Listmanialists, guides, and so forth. For example, a customer might tag a given entity with the phrase,
“BestCookbook.” For more information, see Tags.

In the tag-related response groups, Tags and TagSummary specify the amount of informtion returned.
The other tag-related response groups, TaggedGuides, Taggedltems, and Tagged listmaniaLists, specify
the kind of entity tagged.

Availability
USonly.

Request Parameters

The following table describes the request parameters for TagLookup. Parameter names are case

sensitive,
Par ameter Definition Reg'd? Valid Values
TagName Comma separated list of tagnames. Up  Yes String
to five tags can be included in arequest.
Count Number of tagged entitiesto return per  No Integer
tag. The default is 5; the maximum is 20.
Custonerld Alphanumeric token that uniquely identi- No String
fies acustomer. This parameter limits
the tags returned to those provided by a
single customer.
TagPage Specifies the page of results to return. No Integer
There are twenty results on a page.
TagSor t Specifies the sorting order for the results. | No .
The values mean: FirstUsed
« FirstUsed-Sort by the date the item - FirstUsed
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Parameter Definition Req'd? Valid Values
was first used.
. LastUsed
» LastUsed-Sort by the date the item
was last used. - LastUsed
» Name-Alphabetical, A-Z.
« Usages-ltems |east used to most used Name
- Name
To sort items in descending order, prefix
the above values with a negative sign (-). Usages
- Usages (Default)
ResponseG oup  Specifiesthe types of valuesto return. No
Y ou can specify multiple response Request (Default)

groups in one request by separating them
with commas.

Accessories
AlternateVersions
BrowseNodes
Collections
Editorial Review
Images
[temAttributes
[temlds

Large
ListmaniaLists
Medium
MerchantltemAttributes
OfferFull
OfferListings
Offers
OfferSummary
PromotionDetails
PromotionSummary
Reviews
SalesRank
Similarities

Small
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Parameter

Definition

Req'd? Valid Values

Subjects

TaggedGuides
Taggeditems (Default)
TaggedListmanialists
TagsSummary (Default)
Tags

Tracks

TagLookup also accepts the parameters that all operations can use. For more information, see, Common

Request Parameters.

SOAP Request Parameter

In addition to the REST input parameters described in the previous table, SOAP requests can include the
I t ems parameter, which is a container object that is used when specifying more than onel t em

Response Tags

The following table describes the default response tags included in TagLookup responses.

Element Tag
ASIN
Customerld
DistinctUsers

FirstTagging

Item

LastTagging

Name

Tag
Taggeditems
TagName
Tags
TagType
Time

TotalUsages

Definition

Alphanumeric token that identifies items for sale.
Alphanumeric token that uniquely identifies a customer.
Number of different usersthat created tags for entity.

Container for information relating to the first time the entity was
tagged.

Container for information about an item.

Container for information relating to the last time the entity was
tagged.

Tag name.

Container for information related to Tags

Container for Tag elements, such as Item and DistinctUsers.
TAg name.

Container for all Tag elements.

Describes the entity tagged, for example, Items.

The time an entity was tagged.

Number of times tag was accessed.
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Element Tag Definition
Userld Same as the customer ID.

For more information about the parent elements of these tags, see the appropriate response group in
Response Groups.

Sample Requests

Use TagLookup in the following ways:

 Find itemstagged by a specific customer

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWSAccessKeyl d=[ Your Access Key ID] &
Associ at eTag=[ Associ ate Tag] &
Qper at i on=TagLookup&

I tem d=0545010225&

ResponseG oup=Tags&

Mar ket pl ace=us&

Ver si on=2007- 07- 16&

TagNane=t ai &

Cust oner | d=[ Cust oner |D]

The response to this request is shown in, Response to Sample Request, below.

Response to Sample Request

The following XML is asnippet of the full response to the first sample request above.

<Tag>

<Nane>t ai </ Nane>

<TagType>lt ems</ TagType>

<Di stinctltens>1</Distinctltens>

<Di sti nct Users>1</Di sti nct User s>

<Tot al Usages>1</ Tot al Usages>

<Fi r st Taggi ng>
<Entityl d>BOO005A1UV</ Enti tyl d>
<User | d>A2ELLA30QV6A6Z</ User | d>
<Ti me>2005- 12- 07 14: 41:52</ Ti ne>

</ Fi r st Taggi ng>

<Last Taggi ng>
<Enti tyl d>BOO005A1UV</ Entityl d>
<User | d>A2ELLA30QV6A6Z</ User | d>
<Ti me>2005- 12- 07 14: 41:52</Ti ne>

</ Last Taggi ng>

<Taggedl t ems>
<Itenp

<ASI N>BO0O005A1UV</ ASI N>

</ltenpr

</ Taggedl t ens>

</ Tag>

Related Operations

* ItemLookup using the Tags amd TagSummary response groups
* ItemSearch using the Tags amd TagSummary response groups
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TransactionLookup

The Tr ansact i onLookup operation returns information about up to ten purchases that have already
taken place. Transaction IDs are created whenever a purchase request is made by a customer.

For a specified transaction 1D, TransactionL ookup returns:

 Pricedetails

» Sdedate
Shipping details
Seller details

* Item’s condition

For privacy reasons, this operation does not return information about the customer who purchased the
items.

Finding a Transaction ID
On theretail web site, the Transaction ID is called the Order Number. To find one, point your browser at
www.amazon.com. Click on the following links: Y our Account>Where's My Stuff? > Open and recently
shipped orders. If you have not purchased anything recently, you can use the See More dropdown list to

select, for example, Orders placed in an entire year. On the page that lists the transactions, use the Order
Number for the Transaction ID.

Availability
us

Sample Requests

Use Tr ansact i onLookup inthe following way:

 Look up purchase details for Transactionld 002-7777777-7138425.

http://ecs. amazonaws. com onca/ xm ?
Ser vi ce=AWBEConmer ceSer vi ce
&AWSAccessKeyl d=[ Access Key | D]
&per at i on=Tr ansact i onLookup
&Transactionl d=002- 7777777- 7138425

The response to this request is shown in, Response to Sample Request, below.

Request Parameters

The following table describes the request parametersfor Tr ansact i onLookup. Parameter names are

case sensitive.
Par ameter Definition Req'd? Valid Values
Transactionld A number that uniquely identifiesa Yes Number, for example,

transaction. The retail web site calls this 002-7777777-7138425
number the Order number.
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Parameter Definition Req'd? Valid Values
ResponseG oup  Specifiesthe types of valuesto return. No
Y ou can specify multiple response Request (Default)
groups in one request by separating them
with commas. TransactionDetails
(Default)

Transact i onLookup aso accepts the parameters that all operations can use. For more information,
see, Common Request Parameters

Response to Sample Request

The following XML is asnippet of the full response to the first sample request above.

<Transacti on>
<Tr ansacti onl d>002- 7777777- 7138425</ Tr ansact i onl d>
<Sel | er | d>AT9999999999R</ Sel | er | d>
<Condi t i on>Conpl et e</ Condi ti on>
<Tr ansact i onDat €>2005- 06- 08T19: 19: 27</ Tr ansact i onDat e>
<Transact i onDat eEpoch>1118258367</ Tr ansact i onDat eEpoch>
<Sel | er Name>Anmazon. conx/ Sel | er Nane>
<Tot al s>
<Tot al >
<Anount >1879</ Amount >
<Cur r encyCode>USD</ Cur r encyCode>
<Format t edPri ce>$18. 79</ Format t edPri ce>
</ Tot al >
<Subt ot al >
<Anpunt >1485</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Formatt edPri ce>$14. 85</ Formatt edPri ce>
</ Subt ot al >
<Tax>
<Anount >144</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<FornmattedPri ce>$1. 44</ Format t edPri ce>
</ Tax>
<Shi ppi ngChar ge>
<Anpunt >399</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<For nat t edPri ce>$3. 99</ For mat t edPri ce>
</ Shi ppi ngChar ge>
<Pr onoti on>
<Anmount >149</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Format t edPri ce>$1. 49</ For mat t edPri ce>
</ Pronoti on>
</ Tot al s>
<Transacti onl t ens>
<Transactionltenp
<Transacti onl t em d>j ool osl snpl </ Transacti onltemnl d>
<Quantity>1</Quantity>
<UnitPrice>
<Anmount >1485</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Format t edPri ce>$14. 85</ Formatt edPri ce>
</ UnitPrice>
<Tot al Pri ce>
<Anpunt >1485</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Format t edPri ce>$14. 85</ Formatt edPri ce>
</ Total Pri ce>
</ Transactionltenp
</ Transactionltens>
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<Shi pment s>
<Shi pnent >

<Condi t i on>Shi pped</ Condi ti on>

<Shi prent I t ens>

<Transacti onl t em d>j ool osl snpl </ Transacti onltemnl d>

</ Shi pnent | t ens>
</ shi pnent >
</ Shi pnent s>
</ Transacti on>
</ Transacti ons>

Response Tags

The following table describes the default response tagsincluded in Tr ansact i onLookup responses.

Element Tag

Anount

Condi tion

CurrencyCode
Fornmatt edPri ce
Pronoti on
Quantity
Sellerld

Sel | er Nane

Shi pnent

Shi pnent | tens
Shi ppi ngChar ge

Subt ot al

Tot al

Total s

Transacti onDat e
Transact i onDat eEpoch

Transactionld

Definition

Price of the item in terms of the lowest currency denomination, for
example, pennies.

Specifies an item's condition. If Conditionis set to “All,” a separate
set of responsesis returned for each valid value of Condition. Valid
values are New (default), Used, Collectible, Refurbished, and All.
When the Availability parameter is set to "Available,” the Condition
parameter cannot be set to "New."

SO 4217 three-letter code that specifies the local€'s currency.
The price to display to the customer.

Container for promotion discount.

Number of items

An aphanumeric token that uniquely identifies a seller.
String that is the seller’ s name.

Container for information relating for one shipment to a buyer. here
can be multiple shipments to one buyer in one transaction, for ex-
ample, when one item is ready to ship before another.

Container for all items that were shipped to buyer in one shipment.
Cost associated with shipping.

Total cost of the itemsin the transaction. This cost does not include
tax, shipping charges, or promations.

Total cost the customer paid in the transaction. This cost includes tax,
shipping charges, or promotions. Thisis a container for Amount, Cur-
rencyCode, and FormattedPrice.

Thisisacontainer for Total, Subtotal, Tax, ShippingCharges, and
Promotions.

Date when order was created.
Date in epoch seconds when order was created.

An aphanumeric token that uniquely identifies the transaction. This
ID iscalled the Order Number on the retail web sitein Y our Account.
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Element Tag

Transactionltem

Transactionltem d

Transactionl tens

UnitPrice

Definition

Transaction data for one item in the transaction. Container for Trans-
actionltemld, quantity, and UnitPrice.

tion.

An alphanumeric token that uniquely identifies an item in the transac-

Container for one or more Transactionltem(s).

Pricefor asingleitem.

For more information about the parent elements of these tags, see the appropriate response group in

Response Groups.

Related Operations

None

Common Request Parameters

The following table describes the request parameters that can be used by al ECS operations.

Parameter

Associ at eTag

AWSAccessKeyl d

Cont ent Type

Merchant | d

Definition

An aphanumeric token that uniquely
identifies an Associate. Thistoken isthe
means by which Amazon identifies the
Associate to credit for asale. If arequest
is made without identifying an Asso-
ciate, Associate fees are not paid by
Amazon. If the AssociateTag isincluded
inthe Car t Cr eat e request, the value
for AssociateTag isautomaticaly in-
cluded in the PurchaseURL, whichisre-
turned by Car t Cr eat e. To obtain an
Associate Tag, go to ht-
tp://aws.amazon.com. For more informa:
tion, see Associate Tag.

An aphanumeric token that uniquely
identifiesa seller. To get an AWSAC-
cessKeyl d, goto ht-
tp://aws.amazon.com..

Specifies the format of the content in the
response. Generally, Cont ent Type
should only be changed for REST re-
guests when the Style parameter is set to
an XSLT stylesheet. For example, to
transform your ECS response into
HTML, set Cont ent Type to text/html.
See Styl e.

An aphanumeric token distributed by
Amazon that uniquely identifies amer-

Req'd?
No

Yes

No

No

Valid Values

An aphanumeric token
distributed by Amazon
that uniquely identifies an
Associate. Use thisvalue
in al requeststo receive
credit for the customer's
purchase.

Access Key ID distributed
by Amazon

text/xml (Default) text/
html

All

Version 2007-07-16
250


http://aws.amazon.com
http://aws.amazon.com

Amazon E-Commerce Service Developer Guide

Common Request Parameters

Parameter

Operation

Service

Style

Val i dat e

Ver si on

Definition Req'd?

chant. The value can be:

» All—Items sold by all merchants are
included in the response.

* Specific merchant—A specific mer-
chant ID. Amazon distributes Mer-
chant IDs to vendors.

» Amazon (Default)—Amazon is a spe-
cific merchant ID. Itis called out sep-
arately because it is the default value
of the parameter. That is, when you do
not specify amerchant ID in arequest,
only items sold by Amazon are re-
turned. If arequest returns no results,
try changing the value of Mer chant -

I dto"All".

* FeaturedBuyBoxMerchant—M erchant
identified as the Buy Box Winner,
which is the vendor associated with
theitem listed in the Buy Box on an
item's detail page. The Buy Box con-
tains the default seller on an item de-
tail page that the customer buys from
when they click an Add to Cart button.

Specifies the ECS operation to execute. | Yes

Specifiesthe ECS service. Thereisonly  Yes
one value for all ECS operations.

Controls the format of the datareturned | No
in ECSresponses. St yl e only pertains

to REST requests. Set this parameter to
"XML," the default, to generate a pure

XML response. Set this parameter to the

URL of an XSLT stylesheet to have ECS
transform the XML response. See Con-

t ent Type.

Prevents an operation from executing. No
Set the Val i dat e parameter to Trueto
test your request without actually execut-
ing it. When present, Val i dat e must
equal True; the default value is False. If
arequest is not actually executed
(Validate=True), only a subset of the er-
rors for arequest may be returned be-
cause some errors (for example,
no_exact_matches) are only generated
during the execution of arequest.

The version of the ECS software and No
WSDL to use. By defaullt, the

Valid Values

Amazon (Default)
BoxMerchant
FeaturedBuyBox

Specific Merchant ID

An ECS operation, for ex-
ample, | t em_ookup

AWSECommerceService

XML (Default)

URL of an XSLT
stylesheet.

False (Default) True

Vaid WSDL version date,
for example, 2006-02-15.
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Parameter Definition Req'd? Valid Values

2005-10-05 version is used. Alternately, The default is 2005-10-05.
specify a software version, such as

2006-02-15. For alist of valid version

numbers, refer to the ECS Release

Notes. Note that the latest version of

ECSisnot used by default.

XM_Escapi ng Specifies whether responses are XML- No Single (Default) Double
encoded in asingle pass or adouble
pass. By default, XM_Escapi ng is
Single, and ECS responses are encoded
only oncein XML. For example, if the
response data includes an ampersand
character (&), the character isreturned in
itsregular XML encoding (&). If Xm
LEscapi ng is Double, the same am-
persand character is XML-encoded twice
(&amp;). The Double value for XM_Es-
capi ng isuseful in some clients, such as
PHP, that do not decode text within
XML elements.

AssociateTag

The Associ at eTag parameter is optiona in ECS requests unless you use it to create a remote shopping
cart. Once acart is associated with an Associate Tag, you must useit in every other cart operation
related to that shopping cart. Otherwise, you will receive an error.

If you do not include an Associate Tag in the Car t Cr eat e request, you will not receive credit as an
Associate for the purchase of the items in the customer's shopping cart. If you create a remote shopping
cart and later want to add an Associate Tag, you will have to do so manually in the Pur chaseURL value.

Associ at eTag islocale-specific, that is, for each locale in which you want to earn Associate revenue,
you must get an Associate Tag. If you try to use aUS-locale Associate Tag, for example, in the JP
locale, you will not earn Associate revenue.

Be careful when specifying an AssociateTag because errors are not returned for incorrect values.

ECS Response Groups

Response groups help target the information returned. Each operation can only use a subset of al of the
available response groups. The following sections explain, for each response group, the:

« Description of the response group.
 Descriptions of the XML elements returned by the response group.
» Theancestry of the element presented using X-path notation.

« Child response groups, which are the response groups that are included in a response group. For
example, the Large response group includes the results returned by the ItemAttributes response group.

 Parent response groups, which are response groups that include in the response group. For example,
the ItemAttributes response group is included in the Large response group, so, the Large response
group is aparent of the ItemAttributes response group.
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ECS includes the following response groups:

» Accessories * Large SearchBins

» AlternateVersions  ListFull Seller

« BrowseNodelnfo  Listinfo SellerListing
* BrowseNodes  Listltems Similarities

e Cart o ListmaniaLists Small

* CartNewReleases e ListMinimum Subjects

e CartTopSellers * Medium TaggedGuides
e CartSimilarities e MerchantltemAttributes Taggeditems
¢ Collections * NewReleases TaggedListmanialists
e CustomerFull » OfferFull Tags

e Customerinfo o OfferListings TagsSummary
e CustomerLists » Offers TopSellers

» CustomerReviews o OfferSummary Tracks

» EditorialReview

» PromotionDetails

TransactionDetails

* Help » PromotionSummary VariationMinimum
¢ Images * Reguest Variations
 ItemAttributes * Reviews Variationlmages
* Itemlds » SalesRank VariationMatrix

VariationOffers
VariationSummary

Accessories Response Group

The Accessories response group returns up to five ASINs and titles of accessories associated with items
in the response. For example, if you performed an ItemL ookup of a specific ASIN, say, acamera, and
included in the request the Accessories response group, the response would include, by default, the titles
and ASINs of up to the first ten accessories associated with the ASIN. The accessories for the camera
might might include a camera casg, lens, filters, and so forth.

Relevant Operations

Operations that can use this response group include:

e SimilarityLookup
* ItemLookup
* ItemSearch
 ListLookup

Response Elements

The following table describes the elements returned by Accessories. In the Ancestry column, the
elements on the left side of a slash mark are the parents of the elements on the right side of the slash
mark.
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ASIN

» Title

» TotalPages
TotalResults

Parent Response Group
The following response groups are parent response groups of Accessories.

+ Large

Child Response Group
The following response groups are child response groups of Accessories.

¢ None

Sample REST Use Case

All locales.

http://ecs. amazonaws. conf onca/ xm ?

Ser vi ce=AWSEConmer ceSer vi ce&
AWSAccessKeyl d=[ Access Key | D] &

Associ at eTag=[ Your Associate ID Here]&
Oper ati on=I t enLookup&

| dType=ASI N&

It em d=BO0008CE6I &

Response& oup=Accessori es

Sample Response Snippet

The following response snippet shows the elements returned by Accessories.

<ltenp
<ASI N>B00008CE6I </ ASI N>
<Accessori es>
<Accessory>
<ASI N>BOO003GLRG</ ASI N>
<Title>Viking 128 MB Conpact Fl ash Card (CF128M</Titl e>
</ Accessory>
<Accessory>
<ASI N>BO0004WCCT</ ASI N>
<Titl e>Canon Soft Leather Case for Canon Digital ELPH Caneras
(Black)</Title>
</ Accessory>
<Accessory>
<ASI N>B000051408</ ASI N>
<Titl e>Si npl eTech STI-CF/ 128 128MB Conpact Fl ash Card</Titl e>
</ Accessory>
</ Accessori es>

AlternateVersions Response Group

The AlternateVersions response group returns all of the available media formats for a book title. Sample
formats include Paperback, Audio CD, Audio Cassette, and Hardcover. This response group works only
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with the Books and ForeignBooks product categories, that is, for ItemSearch and ItemL ookup, the
search index must be Books or, in non-US locales, ForeignBooks, and, for ItemL ookup, the specified
item must be a book or foreign book.

The following list shows the complete set of formats that AlternateVersions can return.

3.5" disk » Foam Book Plastic Comb
Accessory * Game Pop-Up

Audio CD o Gift Poster

Audio Download » Hardcover Rag Book

Audio Reel Tape * Hardcover Comic Ring-bound
Bargain Book  Journa Roughcut

Bath Book  Laser Disc School & Library Binding
Board book * Leather Bound Sheet music
Calendar  Library Binding Slide

Card Book * Loose Leaf Software

Cards * Map Spiral-bound
Cassette audio » Mass Market Paperback Stationery
CD-ROM » Microfiche Textbook Binding
Comic * Mini-Disc Turtleback

Diary * Misc. Unbound

Digital » Misc. Supplies Unknown Binding
Diskette « MP3CD Wall Chart

DVD Audio * Paperback Workbook
DVD-ROM » Perfect

Film » Persona Computers

Relevant Operations

Operations that can use this response group include:

* ItemSearch, when the search index is Books or, in non-US locales, ForeignBooks

* ItemLookup when the specified item is a book or foreign book and, if a search index is specified, the
value must be Books or, in non-US locales, ForeignBooks

Response Elements

The following table describes and shows the parentage of the elements returned by AlternateVersions. In
the Ancestry column, the elements on the left side of a slash mark are the parents of the elements on the
right side of the slash mark.

 AlternateVersion
» ASIN

» Binding

« Title
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AlternateVersions al so returns the elements that all response groups return, which described in Elements
Common to All Response Groups.

Parent Response Group
The following response groups are parent response groups of AlternateVersions.

¢ None

Child Response Group
The following response groups are children response groups of AlternateVersions.

* None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by AlternateVersions.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&

Qper ati on=It enSear ch&
AWBAccessKeyl d=[ Access Key | D] &
Associ at eTag=ws&

Sear chl ndex=Books&

Keywor ds=pot t er &ver chant | d=Al | &
ResponseG oup=Al t er nat eVer si ons&
Ver si on=2007- 02- 22

Sample Response Snippet

The following response snippet shows the elements returned by AlternateVersions.

<Al t er nat eVer si ons>

<Al t er nat eVer si on>
<ASI N>030728364 X</ ASI N>
<Title>Harry Potter and the Hal f-Blood Prince (Book 6)</Title>
<Bi ndi ng>Audi o Cassett e</ Bi ndi ng>

</ Al t er nat eVer si on>

<Al t er nat eVer si on>
<ASI N>0307283658</ ASI N>
<Title>Harry Potter and the Hal f-Blood Prince (Book 6)</Title>
<Bi ndi ng>Audi o CD</ Bi ndi ng>

</ Al t er nat eVer si on>

<Al t er nat eVer si on>
<ASI N>0439785960</ ASI N>
<Title>
Harry Potter And The Hal f-Bl ood Prince (Harry Potter, Book 6) (Harry Pot-

ter)

</Title>
<Bi ndi ng>Paper back</ Bi ndi ng>

</ Al t er nat eVer si on>

<Al t er nat eVer si on>
<ASI N>0439786770</ ASI N>
<Title>
H}elrryl Potter and the Hal f-Blood Prince (Book 6) [LIBRARY EDI TI ON|
</Title>
<Bi ndi ng>Li brary Bi ndi ng</ Bi ndi ng>

</ Al t er nat eVer si on>
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BrowseNodelnfo Response Group

For a given browse node ID, the BrowseNodel nfo response group returns the browse node name and ID
of the child and parent browse nodes.

One application of thisinformation is to use the child and parent browse nodes to traverse the browse
node hierarchy to either refine a search (child nodes) or to generalize a search (parent nodes). Y ou do
that using BrowseNodeL ookup one or more times. Refining a search enables you to return more highly
targeted results. Generalizing a response enables you to find what product category a browse node
belongs to.

This response group is similar to the BrowseNodes response group. The difference is that the
BrowseNodes response group is used with operations, including ItemSearch, ItemLookup, ListLookup,
and SimilarityL ookup, that are based on item attributes, search indices, and lists, and potentially return

multiple items. BrowseNodelnfo can only be used with BrowseNodel ookup and the search is always
keyed on a browse node ID.

Relevant Operations
Operations that can use this response group include:

» BrowseNodel ookup

Response Elements

The following table describes the elements returned by BrowseNodel nfo. In the Ancestry column, the
elements on the left side of a slash mark are the parents of the elements on the right side of the dlash
mark.

* BrowseNodeld
* Name

Asyou can see from this table, BrowseNaodel nfo returns the identity of child and parent browse nodes.
That information is typically used with BrowseNodel ookup to traverse the browse node hierarchy.

Parent Response Group
The following response groups are parent response groups of BrowseNodel nfo.

* None

Child Response Group
The following response groups are child response groups of BrowseNodel nfo.

* None

Sample REST Use Case

All locales.

http://ecs. amazonaws. conf onca/ xm ?
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Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper at i on=Br owseNodeLookup&

Br owseNodel d=11232&

ResponseG oup=Br owseNodel nf o

Sample Response Snippet

The following response snippet shows the elements returned by BrowseNaodel nfo.

<ltenp
<ASI N>0131856340</ ASI N>
<Br owseNodes>
<Br owseNode>
<Br owseNodel d>11232</ Br owseNodel d>
<Nanme> Soci al Sci ences</ Nane>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>53</ Br owseNodel d>
<Nanme>Nonfi cti on</ Nane>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>1000</ Br ownseNodel d>
<Name>Subj ect s</ Nanme>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>283155</ Br owseNodel d>
<Nane>Books</ Nane>
</ Br owseNode>
</ Ancest or s>
</ Br owseNode>
</ Ancest or s>
</ Br owseNode>
</ Ancest or s>
<Chi | dr en>
<Br owseNode>
<Br owseNodel d>11233</ Br owseNodel d>
<Name>Ant hr opol ogy</ Nane>
</ Br owseNode>
<Br owseNode>
<Br owseNodel d>11242</ Br owseNodel d>
<Nanme>Ar chaeol ogy</ Nane>
</ Br owseNode>
<Br owseNode>
<Br owseNodel d>3048861</ Br owseNodel d>
<Nanme>Chi | dren's Studi es</ Nane>
</ Br owseNode>
</ Chi | dren>
</ Br owseNodes>

Notice in this response snippet that the child nodes are all at the same level in the hierarchical browse
node tree, which is the level directly beneath the browse node in the request, 11232, Social Science. The
parent nodes, however, show the entire lineage of browse nodes from Social Science all the way up the
browse node tree to the root browse node, Books, 283155. Only one lineage, however, isreturned. If a
single node has multiple parents, only one of those parentsis returned.

BrowseNodes Response Group

The BrowseNodes response group returns the browse node names and | Ds associated with the items
returned in the response. The response group also returns the names and |Ds of the child and parent
browse nodes of the items returned in the response.

It is possible for one item to belong to multiple browse nodes. So, it is common to see multiple
hierarchies of browse nodes for asingle item.
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Some products, such as parent ASINs, do not return information in the BrowsesNodes response group.

This response group is similar to the BrowseNodel nfo response group. The difference is that the
BrowseNodes response group is used with operations that are based on item attributes, search indices,
and lists. These operations typically return multiple items. BrowseNodel nfo can only be used with
BrowseNodel ookup and the search is always keyed on a browse node ID.

Relevant Operations
Operations that can use this response group include:

 ltemLookup
* ltemSearch
 ListLookup
» SimilarityLookup

Response Elements

The following table describes the elements returned by BrowseNodes. In the Ancestry column, the
elements on the left side of a slash mark are the parents of the elements on the right side of the slash
mark.

» BrowseNodeld
* |sCategoryRoot
* Name

e TotalPages

» TotalResults

Parent Response Group
The following response groups are parent response groups of BrowseNodes.

* None

Child Response Group
The following response groups are child response groups of BrowseNodes.

¢ None

Sample REST Use Case

All locales.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper at i on=Br owseNodeLookup&

Sear chl ndex=Books&

Keywor ds=Pot t er &

ResponseG oup=Br owseNodes
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Sample Response Snippet

The following response snippet shows the elements returned by BrowseNodes.

<ltenr
<ASI N>BO00002ADT</ ASI N>
<Br owseNodes>
<Br owseNode>
<Br owseNodel d>63926</ Br owseNodel d>
<Nanme>Gener al </ Nanme>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>34</ Br owseNodel d>
<Nane>Jazz</ Nane>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>301668</ Br onseNodel d>
<Name>St yl es</ Nanme>
</ Br owseNode>
</ Ancest or s>
</ Br owseNode>
</ Ancest or s>
</ Br owseNode>
<Br owseNode>
<Br owseNodel d>598176</ Br ownseNodel d>
<Name>Har d Bop</ Nane>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>598174</ Br onseNodel d>
<Nanme>Bebop</ Nanme>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>34</ Br owseNodel d>
<Nane>Jazz</ Nane>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>301668</ Br ownseNodel d>
<Name>St yl es</ Nane>
</ Br owseNode>
</ Ancest or s>
</ Br owseNode>
</ Ancest or s>
</ Br owseNode>
</ Ancest or s>
</ Br owseNode>
</ Br owseNodes>
</ltenm>
</ltems>

Cart Response Group

The Cart response group provides information about a specified remote shopping cart and the itemsin it.
The cart information includes:

e Cartld
« HMAC
» PurchaseURL

For each item in the cart, including SavedForL aterltems, the response group returns:

e Cartltemld
* ProductName
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ASIN

* Quantity
e ListPrice
* OurPrice

Relevant Operations

Operations that can use this response group include:

» CartAdd

» CartCreate
» CartModify
o CartGet

o CartClear

Response Elements

The following table describes the elements returned by Cart. In the Ancestry column, the elements on
the left side of a slash mark are the parents of the elements on the right side of the slash mark.

e Amount

« ASIN

« ASIN

e Cartld

e Cartltem

» Cartltemid

e Cartltemid

e Cartltems

» CurrencyCode
e Exchangeld

» FormattedPrice
« HMAC

e ListOwner

e ListType

* Merchantld

o ParentASIN

» Price
 ProductGroup
 PurchaseURL
* Quantity

» SavedForLaterltem
e Sdlerld

» SdlerNickname
» Title

e URLEncodedHMAC

Version 2007-07-16
261



Amazon E-Commerce Service Developer Guide

Cart Response Group

Response Element
Anount

Anount

Anmount

Anmount

Anount

Anount

ASI N

ASI N

Cartld
Cartltem
Cartltemd
Cartltem d
Cartltens
CurrencyCode
Exchangel d
Fornatt edPrice
HVAC

Li st Omner

Li st Type

Li st Type

Mer chant 1 d
Par ent ASI N
Par ent ASI N
Price

Price
Product G oup
Pr oduct G- oup
Pur chaseURL
Quantity
Quantity
SavedFor Later|tem

Sellerld
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Response Element
Sellerld

Sel | er Ni cknane
Title

Title

URLEncodedHVAC

Parent Response Group
The following response groups are parent response groups of Cart.

¢ None

Child Response Group
The following response groups are child response groups of Cart.

¢ None

Sample REST Use Case

All locales.

http://ecs. amazonaws. conf onca/ xm ?Ser vi ce=AWBEConmmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key I D] &

Associ at el d=ws&

Qper ati on=Cart Creat e&

Item 1. ASI N=B000062TUL&

Mer geCart =True&

Item 1. Quantity=2

Sample Response Snippet

The following response snippet shows the elements returned by Cart.

<Cart>
<Request >
<l sVal i d>True</|sVal i d>
<Cart Cr eat eRequest >
<Mer geCar t >Tr ue</ Mer geCart >
<l tens>
<ltenp
<ASI N>B000062TUL</ ASI N>
<Quantity>2</Quantity>
</ltenpr
</ltens>
</ Cart Cr eat eRequest >
</ Request >
<Cart|d>002-5281165- 2803250</ Cart | d>
<HMAC>5i 1uO0G PHgkvxZqC8oRkznCano=</ HVAC>
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<URLEncodedHVAC>5i 1uQ@E2FPHgkvxZgqC8oRkz mCano%3D</ URLEncodedHVAC>
<Pur chaseURL>ht t ps: // ww. amazon. com gp/ cart/aws- nerge. ht m ?cart-i d=002-528116
5-2803250%26associ at e- i d=ws¥@26hnmac=5i 1u00G PHgkvxZgC8oRkznmCano=%26Subscri pti o
nl d=1VMXF86 PGNDAX3FW C02%@26Mer geCar t =Tr ue</ Pur chaseURL>
<SubTot al >
<Anmount >1994</ Anbunt >
<Cur r encyCode>USD</ Cur r encyCode>
<FornattedPrice>$19. 94</ Formatt edPri ce>
</ SubTot al >
<Cartltens>
<SubTot al >
<Anmount >1994</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<FornattedPrice>$19. 94</ Fornatt edPri ce>
</ SubTot al >
<Cartltenp
<Cartltem d>U2ABORVEFJOWZP</ Cart | tem d>
<ASI N>B000062TUL</ ASI N>
<Mer chant | d>ATVPDKI KXODER</ Mer chant | d>
<Sel | er| d>A2R2RI TDINWLQ6</ Sel | er | d>
<Sel | er Ni cknanme>Amazon. com LLC</ Sel | er Ni cknane>
<Quantity>2</Quantity>
<Title>Harry Potter and the Sorcerer's Stone (Full Screen Edition) (Harry
Potter 1)</Title>
<Pr oduct G oup>DVD</ Pr oduct G oup>
<Price>
<Anmount >997</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Formatt edPri ce>$9. 97</ For mat t edPri ce>
</Price>
<l tenfot al >
<Anopunt >1994</ Arrount >
<Cur r encyCode>USD</ Cur r encyCode>
<FornattedPri ce>$19. 94</ For mat t edPri ce>
</ltemlotal >
</Cartltenp
</Cartltens>
</Cart>

CartNewReleases Response Group

The CartNewReleases response group returns the ASINs and titles of the top five new releases in the
root category of the item specified in the cart operation. For example, when adding atelevision to a cart
the top five new releases in the root category, electronics, are returned.

One use of this response group isto suggest to customers additional items to buy.
Availability

This response group is available in the US locale only.
Relevant Operations

Operations that can use this response group include:

e CartAdd
o CartCreate
o CatModify
o CartGet
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Response Elements

The following table describes the elements returned by CartNewReleases. In the Ancestry column, the
elements on the left side of a slash mark are the parents of the elements on the right side of the dlash
mark.

« ASIN
» Title

Parent Response Group
The following response groups are parent response groups of CartNewReleases.

¢ None

Child Response Group
The following response groups are child response groups of CartNewReleases.

¢ None

Sample REST Use Case

All locales.

http://ecs. amazonaws. com onca/ xm ?Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &

Associ at el d=ws&

Oper ati on=Cart Creat e&

Item 1. ASI N=BO00062TUL&

Mer geCart =True&

Item 1. Quantity=2&

ResponseG oup=Car t NewRel eases

Sample Response Snippet

The following response snippet shows the elements returned by CartNewRel eases.

<NewRel eases>
<NewRel ease>
<AS| N>B00005JOFQ</ ASI N>
<Ti t| e>Br okeback Muntain (Wdescreen Edition)</Title>
</ NewRel ease>
<NewRel ease>
<ASI N>BOOOEHRVMY</ ASI N>
<Title>Menoirs of a Geisha (Wdescreen 2-Disc Special Edition)</Title>
</ NewRel ease>
</ NewRel eases>

CartTopSellers Response Group

The CartTopSellers response group returns the ASINS and titles of the top five, best sellersin the root
category of theitem specified in the cart operation. For example, when adding atelevision to a cart, the
five top sellersin the root category, electronics, are returned, for example, the top selling computers,
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MP3 players, or digital cameras.

Use this response group to specify additional, related items to buy.
Availability

This response group is available in the US locale only.
Relevant Operations

Operations that can use this response group include:

» CartAdd
* CartCreate
» CatModify
o CartGet

Response Elements
The following table describes the elements returned by CartTopSellers. In the Ancestry column, the

elements on the left side of a slash mark are the parents of the elements on the right side of the slash
mark.

* ASIN
» Title

CartTopSellers also returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group
The following response groups are parent response groups of CartTopSellers.

¢ None

Child Response Group
The following response groups are child response groups of CartTopSellers.

¢ None

Sample REST Use Case

All locales.

http://ecs. amazonaws. com onca/ xm ?Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &

Associ at el d=ws&

Oper ati on=Cart Creat e&

Item 1. ASI N=BO00062TUL&

Mer geCart =True&
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Item 1. Quantity=2&
ResponseG oup=Cart TopSel | ers

Sample Response Snippet

The following response snippet shows the elements returned by CartTopSellers.

<TopSel | er s>
<TopSel | er>
<AS| N>B00005JOFQ</ ASI N>
<Ti t| e>Br okeback Muntain (Wdescreen Edition)</Title>
</ TopSel | er >
<TopSel | er>
<ASI N>BOOOEGEK3S</ ASI N>
<Title>Harry Potter and the Goblet of Fire (Wdescreen Two-Di sc Del uxe Edi-
tion) (Harry Potter 4)</Title>
</ TopSel | er >
</ TopSel | er s>

CartSimilarities Response Group
The CartSimilarities response group returns the title and ASINs of items that:

» Aresimilar to the item specified in the request. These results, tagged in the XML response with
<SimilarProducts> and <SimilarProduct>, are displayed on the retail website under the heading,
"Customers who bought this [item] also bought.”

» Have been viewed by customers who also viewed the the item specified in the request. These results,
tagged in the XML response with <SimilarViewedProducts> and <SimilarViewedProduct>, are
displayed on the retail website under the heading, " Customers who viewed this [item] also viewed"

e Canbefound in other categories that are similar to the item specified in the request. These results,
tagged in the XML response with <OtherCategoriesSimilarProducts> and
<OtherCategoriesSimilarProduct>, are displayed on the retail website under the heading, "Explore
Similar Items," which falls under the heading, "Customers who bought this [item] also bought.”

This response group returns a number of items similar to the one the customer added to the shopping
cart. Theresponse group is used typically to spur the customer's interest in purchasing additional items.

Relevant Operations
Operations that can use this response group include:

» CartAdd
e CartCreate
CartModify
o CartGet

Response Elements

The following table describes the elements returned by CartSimilarities. In the Ancestry column, the
elements on the | eft side of a slash mark are the parents of the elements on the right side of the dlash
mark.
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ASIN
 OtherCategoriesSimilarProducts
SimilarProducts

» SimilarViewedProducts

» Title

Response Element

ASI N

ASI N

ASI N

O her Cat egori esSi nmi | ar Product s
Si m | ar Product s

Si m | ar Vi ewedPr oduct s

Title

Title

Title

CartSimilarities also returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group
The following response groups are parent response groups of CartSimilarities.

¢ None

Child Response Group
The following response groups are child response groups of CartSimilarities.

* None

Sample REST Use Case

All locales.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Associ at el d=ws&

Oper ati on=Cart Creat e&

Item 1. ASI N=B000062TUL&

Mer geCart =True&

Item 1. Quantity=2&

ResponseG oup=CartSimlarities
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Sample Response Snippet

The following response snippet shows the elements returned by CartSimilarities.

<Si m | ar Product s>
<Si m | ar Pr oduct >
<ASI N>BO0008DDXC</ ASI N>
<Title>Harry Potter and the Chanber of Secrets (Wdescreen Edition)
(Harry Potter 2)</Title>
</ Si m | ar Pr oduct >
</ Si m | ar Product s>
<Si mi | ar Vi ewedPr oduct s>
<Si mi | ar Vi ewedPr oduct >
<ASI N>BOOOE6UZZK</ ASI N>
<Title>Harry Potter Years 1-4 (Harry Potter and the Sorcerer's Stone /
Chanmber of Secrets / Prisoner of Azkaban / Goblet of Fire) (Wdescreen Edi-
tion)</Title>
</ Si m | ar Vi enedPr oduct >
</ Si mi | ar Vi ewedPr oduct s>
<Ot her Cat egori esSi m | ar Product s>
<Ot her Cat egori esSi m | ar Product >
<ASI N>0590353403</ ASI N>
<Title>Harry Potter and the Sorcerer's Stone (Book 1)</Title>
</ O her Cat egori esSi mi | ar Pr oduct >
</ & her Cat egori esSi m | ar Pr oduct s>

Collections Response Group

For every item returned in aresponse, the items associated with it are also returned if the Collections
response group is used in the request. Items in collections are related thematically. For example, all of
the linens that go into a bedroom might be associated in a bedding collection. The Collections response
group returns the ASINs and titles of theitemsin a collection.

For more information, see Displaying Collections.
If anitemis part of a collection and that item is returned in aresponse, al of the other itemsin the
collection are also returned if the request contains the Collections response group.

Relevant Operations
Operations that can use this response group include:

* ItemLookup
* ItemSearch

Response Elements

The following table describes and shows the parentage of the elements returned by Collections. In the
Ancestry column, the elements on the |eft side of a slash mark are the parents of the elements on the
right side of the slash mark.

« ASIN

e Collection
 Collectionltem
 CollectionParent
» Collections

o Title
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Parent Response Group
The following response groups are parent response groups of Collections.

¢ None

Child Response Group
The following response groups are children response groups of Collections.

¢ None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by Collections.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWSAccessKey=[ AW5 Access Key] &
Oper ati on=I t enLookup&

It em d=BOOOALMPC&

ResponseG oup=Item ds, Col | ecti ons&
Ver si on=2006- 09- 13

Sample Response Snippet

The following response snippet shows the elements returned by Collections.

<Col | ecti ons>
<Col | ecti on>
<Col | ecti onPar ent >
<ASI| N>BO0O06PLACE</ ASI N>
<Titl e>Fi el dcrest® C assic Bedding Col | ection Garnetlvory</Title>
</ Col | ecti onPar ent >
<Col | ectionltenr
<ASI N>B000671 V8U</ ASI N>
<Title>Fieldcrest® Classic Solid Sheets Garnet</Title>
</ Col |l ectionltenr
<Col | ectionltenm
<ASI N>B000673NE2</ ASI N>
<Title>Fieldcrest® Classic Solid Pillowases Set of 2 Garnet</Title>
</ Col l ectionltenr
<Col | ectionltenp
<ASI N>B00065WIJY</ ASI N>
<Title>Fieldcrest® C assic Dobby Pillowases Set of 2 Garnet</Title>
</ Col |l ectionltenr
</ Col |l ecti on>
</ Col | ecti ons>

CustomerFull Response Group

The CustomerFull response group returns al of the content created by a customer, including:

CustomerInfo information: Customerld, Name, Nickname, and L ocation (City and State)

e CustomerList information: WishList IDs belonging to each customer listed in the response.
» CustomerReviews information: ReviewerRank, TotalHelpful V otes, and Reviews

The About Me message that appears on each Amazon customer's member page
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» Customer's birthday

All of thisinformation is returned only if the customer has chosen to make it public. Privacy choices are
implemented by the customer in the Y our Account web page that is accessible from Amazon'’s retail
web site.

Relevant Operations
Operations that can use this response group include:

 CustomerContentL ookup

Response Elements

The following table describes the elements returned by CustomerFull. In the Ancestry column, the
elements on the left side of aslash mark are the parents of the elements on the right side of the dlash
mark.

» AboutMe

e ASIN
 Birthday

» City

« Content

» Country

» Customerld

e CustomerReviews
e Date

» HelpfulVotes

» Nickname

* Rating

o State

e Summary

e TotaVotes

» TotalReviewPages
e TotalReviews

» TotalPages

» TotalResults

e WishListld

Response Element
About Me

ASI N

Bi rt hday

Cty

Cont ent
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Response Element
Country
Custonerld

Cust oner Revi ews
Dat e

Hel pf ul Vot es

Ni cknane

Rati ng

State

Sunmmary

Tot al Vot es

Tot al Revi ewPages
Tot al Revi ews
Tot al Pages

Tot al Results

W shListld

CustomerFull aso returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group

The following response groups are parent response groups of CustomerFull.

¢ None

Child Response Group

The following response groups are child response groups of CustomerFull.

* Customerinfo
» CustomerLists
» CustomerReviews

Sample REST Use Case

All locales.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWSAccessKeyl d=[ Access Key | D] &
Oper at i on=Cust oner Cont ent Lookup&
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Cust onmer | d=[ Cust oner _I D] &
ResponseG oup=Cust omner Ful |

Sample Response Snippet

The following response snippet shows the elements returned by CustomerFull.

<Cust oner >
<Cust oner | d>ABCDEFGL2345</ Cust oner | d>
<Ni ckname>j ef f </ Nl ckname>
<W shLi st | d>ABCDEF12345</ W shLi st | d>
<Cust oner Revi ews>
<Tot al Revi ews>8</ Tot al Revi ews>
<Tot al Revi ewPages>1</ Tot al Revi ewPages>
<Revi ew>
<ASI N>6305692688</ ASI N>
<Rati ng>1</Rati ng>
<Hel pf ul Vot es>21</ Hel pf ul Vot es>
<Tot al Vot es>35</ Tot al Vot es>
<Dat €>2000- 02- 29</ Dat e>
<Sunmary>one star is indeed one too many</ Sunmmary>
<Content>Let's face facts. This is a terrible, terrible novie. W
have to guess that all involved in this project are hiding. Really, |I'm gen-
erally quite easy on novies, but this endless stream of uninteresting battle
scenes wi th pointless dialogue and no discernable plot is perhaps one of the

wor st novies ever nmade. Sorry if this seens harsh, but | just don't want any-
one to buy it unknow ngly.
</ Cont ent >
</ Revi ew>

Customerinfo Response Group

For each customer in the response, the Customerlnfo response group returns the customer's Nickname
and Customerld. This response group will only return information that customers have chosen to make
public through www.amazon.com.

Relevant Operations

Operations that can use this response group include:

» CustomerContentL ookup
» CustomerContentSearch

Response Elements

The following table describes the elements returned by Customerinfo. In the Ancestry column, the
elements on the left side of aslash mark are the parents of the elements on the right side of the dlash
mark.

» Customerld
» City

» Country

o State

» Nickname
e TotalPages
e TotalResults
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CustomerInfo also returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group
The following response groups are parent response groups of Customerinfo.

¢ None

Child Response Group
The following response groups are child response groups of Customerlinfo.

* None

Sample REST Use Case

All locales.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper at i on=Cust omrer Cont ent Lookup&
Cust onmer | d=[ Cust oner |D] &
ResponseG oup=Cust omer | nf o

Sample Response Snippet

The following response snippet shows the elements returned by Customerinfo.

<Cust oner >
<Cust oner | d>ABCDEFG123456</ Cust oner | d>
<N ckname>j ef f </ Nl ckname>

</ Cust oner >

CustomerLists Response Group

The CustomerLists response group returns the WishList IDs created by each customer in the response.

The WishList IDs are returned only if the customer has chosen to make the WishL.ist public. Privacy
choices are implemented by the customer in the Y our Account web page that is accessible from
Amazon’'sretail web site.

Relevant Operations
Operations that can use this response group include:

» CustomerContentL ookup

Response Elements

The following table describes the elements returned by CustomerLists. In the Ancestry column, the
elements on the left side of a slash mark are the parents of the elements on the right side of the slash
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mark.

e Customerld
» WishListld

CustomerLists al so returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group
The following response groups are parent response groups of CustomerLists.

* None

Child Response Group

The following response groups are child response groups of CustomerLists.

¢ None

Sample REST Use Case

All locales.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper at i on=Cust oner Cont ent Lookup&
Cust oner | d=ABCDEF123456&
ResponseG oup=Cust oner Li sts

Sample Response Snippet

The following response snippet shows the elements returned by CustomerLists.

<Cust oner >
<Cust oner | d>ABCDEFG12345</ Cust oner | d>
<W shLi st | d>123456 ABCDEF</ W shLi st | d>
</ Cust oner >

CustomerReviews Response Group
For each customer in the response, the CustomerReviews response group returns;

* ReviewerRank
» TotalHelpfulVotes
* Reviews

Reviews include:

* ASIN reviewed
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* Product rating

* Number of HelpfulVotes
* Number of TotalVotes

* Review Summary

* Review Comment

» DateOfReview

All of thisinformation is returned only if the customer has chosen to make it public. Privacy choices are
implemented by the customer in the Y our Account web page that is accessible from Amazon’s retail
web site.

Relevant Operations
Operations that can use this response group include:

» CustomerContentL ookup

Response Elements

The following table describes the elements returned by CustomerReviews. In the Ancestry column, the
elements on the left side of a slash mark are the parents of the elements on the right side of the dlash
mark.

« ASIN

» CustomerReviews
« Content

e Date

» HelpfulVotes

* Rating

e Summary

» TotaVotes

e TotalReviewPages
» TotaReviews

CustomerReviews also returns the elements that all response groups return, which is described in
Elements Common to All Response Groups.

Parent Response Group
The following response groups are parent response groups of CustomerReviews.

¢ None

Child Response Group
The following response groups are child response groups of CustomerReviews.

¢ None
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Sample REST Use Case

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper at i on=Cust onrer Cont ent Lookup&
Custonerld=[1D &

ResponseG oup=Cust oner Revi ews

Sample Response Snippet

The following response snippet shows the elements returned by CustomerReviews.

<Cust oner >
<Cust oner | d>A2KEKKJ9CAC2KC</ Cust orrer | d>
<Cust oner Revi ews>
<Tot al Revi ews>8</ Tot al Revi ews>
<Tot al Revi ewPages>1</ Tot al Revi ewPages>
<Revi ew>
<ASI N>6305692688</ ASI N>
<Rati ng>1</ Rati ng>
<Hel pf ul Vot es>21</ Hel pf ul Vot es>
<Tot al Vot es>35</ Tot al Vot es>
<Dat €>2000- 02- 29</ Dat e>
<Summary>one star is indeed one too many</ Sunmary>
<Content>Let's face facts. This is a terrible, terrible novie. W have to
guess that all involved in this project are hiding. Really, 1'mgenerally
quite easy on novies, but this endless streamof uninteresting battle scenes
wi th pointless dialogue and no discernable plot is perhaps one of the worst
novi es ever nmade. Sorry if this seens harsh, but | just don't want anyone to
buy it unknowi ngly.
</ Cont ent >
</ Revi ew>

EditorialReview Response Group

For each item in the response, the Editorial Review response group returns Amazon's review of the item,
which, on the Detail page, is labeled the Product Description.

Relevant Operations

Operations that can use this response group include:

 ltemLookup
* ltemSearch
 ListLookup
» SimilarityLookup

Response Elements

The following table describes the elements returned by Editorial Review. In the Ancestry column, the
elements on the | eft side of a slash mark are the parents of the elements on the right side of the dlash
mark.
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Response Element Ancestry Definition
Cont ent Editorial Reviews/Editorial Re- The content of the review.
view/Content
EditorialReviewlsLink- = EditorialReviews The Editorial ReviewlsLinkSup-
Suppressed pressed response element specifies
whether (true) or not (false) HTML
links have been suppressed from the
editorial reviews.
Sour ce Editorial Reviews/Editorial Re- Where the review was entered. Typ-
view/Source ically, thisis Amazon.com. It is pos-

sible, however, for customersto
enter reviews from other sites.

EditorialReview also returns the elements that all response groups return, which is described in
Elements Common to All Response Groups.

Parent Response Group
The following response groups are parent response groups of EditorialReview.

* None

Child Response Group
The following response groups are child response groups of Editorial Review.

* None

Sample REST Use Case

All locales.

http://ecs. amazonaws. j p/ oncal/ xm ?Ser vi ce=AWSEComrer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &

Oper at i on=It enSear ch&Keywor ds=Fabl e&

Sear chl ndex=Bl ended&

ResponseG oup=Edi t ori al Revi ew

Sample Response Snippet

The following response snippet shows the elements returned by Editorial Review.

<Edi t ori al Revi ews>
<Edi t ori al Revi ew>
<Sour ce>Fr om Amazon. conx/ Sour ce>
<Cont ent >Consi dered by nmany to be the | ast great nusical conedy, then the
rest of the review continues here.
</ Cont ent >
</ Edi tori al Revi ew>
</ Edi tori al Revi ews>

Version 2007-07-16
278



Amazon E-Commerce Service Developer Guide
Help Response Group

Help Response Group

The Hel p response group returns information about operations and response groups. Information
returned about operations includes:

* Operation name

¢ Operation description

» Required parameters for the operation

» AvailableParameters

 Default response group

 Available response groups for the operation specified in the About parameter of the Help operation

Information returned about response groups includes:

* Response group name

 Creation date

» Names of operations that can use the response group

» Available versions

List of the child elements composing the response group

Thisinformation is useful when creating a developer tool that helps create ECS applications.
Relevant Operations
Operations that can use this response group include:

* Help

Response Elements

The following table describes the elements returned by Help. In the Ancestry column, the elements on
the left side of a slash mark are the parents of the elements on the right side of the slash mark.

Response Element Ancestry Definition

CreationDate ResponseGroupl nformation/CreationD-Date the response group was created.
ate

El enent ResponseGroupl nformation/El e- The XML elementsthat comprise a
ments/Element response for aresponse group.

Nane ResponseGrouplnformation/Name  The name of the response group

Nane Operationl nformation/Name Operation name

Operation ResponseGroupl nformation/V alidOperdhe operations that can use a spe-
tions/Operation cified response group.

Par aret er Operationlnformation/RequiredPara-  Parameters required by an operation.
meters/Parameter

Par anet er OperationInformation/AvailablePara- Parameters that an operation can use.
meters/Parameter
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Response Element Ancestry Definition

ResponseG oup Operationlnformation/Availa- Response groups that an operation
bleResponseGroups/ResponseGroup  can use.

ResponseG oup Operationl nformation/DefaultRe- Default response groups for an oper-
sponseGroups/ResponseGroup aion.

Ver si on ResponseGroupl nformation/Avail ableMxrail able version of the response
sionsg/Version group

Help also returns the elements that all response groups return, which is described in Elements Common
to All Response Groups.

Parent Response Group
The following response groups are parent response groups of Help.

¢ None

Child Response Group
The following response groups are child response groups of Help.

* None

Sample REST Use Case

All locales.

http://ecs. amazonaws. com onca/ xm ?Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &

Qper at i on=Hel p&

Hel pType=Cper ati on&

About =Cust oner Cont ent Lookup

Sample Response Snippet

The following response snippet shows the elements returned by Help.

<QCper at i onl nf or mati on>
<Name>Cust onmer Cont ent Lookup</ Nane>
<Requi r edPar anet er s>
<Par anet er >Cust onrer | d</ Par anet er >
</ Requi r edPar anet er s>
<Avai | abl ePar anet er s>
<Par anet er >Associ at eTag</ Par anet er >
<Par anet er >Cont ent Type</ Par anet er >
<Par anet er >Mar ket pl ace</ Par anet er >
<Par anet er >Mar ket pl aceDonai n</ Par anet er >
<Par anet er >Revi ewPage</ Par anet er >
<Par anet er >St yl e</ Par anet er >
<Par anet er >Val i dat e</ Par anet er >
<Par anet er >Ver si on</ Par anet er >

Version 2007-07-16
280



Amazon E-Commerce Service Developer Guide
Images Response Group

<Par anet er >XM_Escapi ng</ Par anet er >

</ Avai | abl ePar anet er s>

<Def aul t ResponseG oups>
<ResponseG oup>Request </ ResponseG oup>
<ResponseG oup>Cust oner | nf o</ ResponseG oup>

</ Def aul t ResponseG oups>

<Avai | abl eResponseG oups>
<ResponseG oup>Request </ ResponseG oup>
<ResponseG oup>Cust oner | nf o</ ResponseG oup>
<ResponseG oup>Cust oner Revi ews</ ResponseG oup>
<ResponseG oup>Cust oner Li st s</ ResponseG oup>
<ResponseG oup>Cust oner Ful | </ ResponseG oup>

</ Avai | abl eResponseG oups>

</ Oper ati onl nf or mati on>

Images Response Group

The Images response group returns the URLs to al available images of an item in three sizes: small,
medium, and large. For example, if ablender isfor sale and there are four images of it, this response
group returns the URLs of twelve images: four images, each in three sizes.

In addition to returning the URL s of the images, the response groups also returns the height and width
dimensions of each image. Use these valuesto help you display the images correctly.

The images returned are associated with the merchant selling the item. For that reason, you must specify
the merchant ID in the request when you use the Images response group. Merchantld, however, defaults
to "Amazon." So, if theitem is being sold by Amazon, specifying a Merchantld is not required. If you
do not specify a Merchantld and a merchant other than Amazon is selling the item, ECS will not return
images.

Relevant Operations
Operations that can use this response group include:

 ltemLookup
* ltemSearch
ListLookup
e SimilarityLookup

Response Elements

The following table describes the elements returned by the |mages response group. In the Ancestry
column, the elements on the left side of a slash mark are the parents of the elements on the right side of

the slash mark.
Response Element Ancestry Definition
Hei ght ImageSets/Image- Height of the large image
Set/Largel mage/Height
Hei ght I mageSets/| mage- Height of the medium image
Set/Mediumlmage/Height
Hei ght ImageSets/Image- Height of the small image

Set/Smalllmage/Height
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Response Element
Hei ght
Hei ght

Hei ght

Hei ght

Lar gel mage
Medi unl nage

Smal | | mage

Swat chl nage

Thunbnai | | mage

Ti nyl mage

Tot al Pages

Total Resul ts
URL
URL
URL

URL

URL

URL

URL

W dt h

W dt h

W dt h

W dt h
W dt h

Ancestry
M ediuml mage/Height

ImageSets/Image-
Set/Swatchlmage/Height

Smalllmage/Height
Largelmage/Height

I mageSets/| mageSet/L argel mage

I mageSets/l mageSet/M ediumlmage
I mageSets/| mageSet/Smalllmage

I mageSets/| mageSet/Swatchlmage
ImageSetsImage-
Set/Thumbnaillmage

I mageSets/ImageSet/Tinylmage
Items/Total Pages

Items/Total Results
Largelmage/URL
Mediumlmage/URL
Smalllmage/URL

I mageSets/| mage-
Set/Swatchlmage/URL

ImageSets/Image-
Set/Smalllmage/URL

ImageSetsImage-
Set/Largel mage/lURL

ImageSetsImage-
Set/Mediuml mage/URL

ImageSets/Image-
Set/Mediuml mage/Width

ImageSets/Image-
Set/Largel mage/Width

ImageSets/Image-
Set/Smalllmage/Width

Largelmage/Width
Mediumlmage/Width

Definition
Height of the medium image
Height of the swatch image

Height of the small image
Height of the large image
Container for alarge image
Container for a medium image

Container for asmall image. Thumb-
nail and SMall images are the same
size.

Container for a swatch image.

Container for a Thumbnail image.
Thumbnail and Small images are the
same size.

Container for atiny image

Total number of pages of images
found. There are up to ten images
per page in aresponse.

Total number of images found.
URL of the large image

URL of the medium image
URL of the small image

URL of the swatch image

URL of the small image

URL of the large image

URL of the medium image

Width of the medium image

Width of the large image

Witch of the small image

Width of the large image
Width of the medium image
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Response Element Ancestry Definition
W dt h Smalllmage/Width Width of the small image
W dt h ImageSets/Image- Width of the swatch image

Set/Swatchlmage/Width

Images also returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group
The following response groups are parent response groups of the Images response group.

¢ None

Child Response Group
The following response groups are child response groups of the |mages response group.

* None

Sample REST Use Case

All locales.

http://ecs. amazonaws. coni oncal/ xm ?Ser vi ce=AWSEComrer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &

Oper ati on=It enSear ch&

Condi tion=Al| &

ResponseG oup=I mages&

Sear chl ndex=Bl ended&

Keywor ds=CGodSmack &WVer chant =Al |

Sample Response Snippet

The following response snippet shows the elements returned by the Images response group.

<Sear chl ndex>
<I ndexNanme>DVD</ | ndexNane>
<Resul t s>7</ Resul t s>
<Pages>3</ Pages>
<Rel evanceRank>2</ Rel evanceRank>
<ASI N>BOOOO5TNFV</ ASI N>
<ASI| N>BO0O02NRRBA</ AS|I N>
<ASI| N>BO00A2XB9U</ ASI N>
</ Sear chl ndex>
<ltenr
<ASI N>BOO0O05TNFV</ ASI N>
<Smal | | mage>
<URL>http://ecl.inmges-anmazon. conl i mages/ P/ BOOOOSTNFV. 01. _SCTHUMBZZZ . j pg</ UR
L>

<Hei ght Uni ts="pi xel s">60</ Hei ght >
<Wdth Units="pi xel s">43</ W dt h>
</ Smal I | mage>
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<Medi um mage>
<URL>http://ecl.imges-anmazon. con i mages/ P/ BOOOOSTNFV. 01. _SCMZzz777Z7 . j pg</ UR
L>

<Hei ght Uni t s="pi xel s">140</ Hei ght >
<W dth Units="pi xel s">99</ W dt h>
</ Medi um nmage>
<Lar gel mage>
<URL>htt p://ecl.images-anmazon. con i mages/ P/ BOOOOSTNFV. 01. _SCLZZ77777 . j pg</ UR
L>
<Hei ght Uni t s="pi xel s">475</ Hei ght >
<Wdth Units="pi xel s">336</ W dt h>
</ Lar gel mage>
<l mageSet s>
<lI mageSet Category="primry">
<Smal | | mage>
<URL>http://ecl.inmages-anazon. conf i mages/ P/ BOOOOSTNFV. 01. _SCTHUMBZZZ . j pg</ UR
L>
<Hei ght Uni t s="pi xel s">60</ Hei ght >
<Wdth Units="pli xel s">43</ W dt h>
</ Smal | | mage>

ItemAttributes Response Group

The ItemAttributes response group returns a potentially large number of attributes that describe an item.
For example, an item in the Camera and Photo search index might return the attributes, height, width,
weight, title, UPC, price, manufacture, zoom ratio, number of megapixels, and carrying case.

All search indices can return al item attributes. The number of item attributes returned, however, varies
by ASIN. Typically, ASINs within the same search index return the same item attributes. For example,
you would expect the item attributes returned for an item in the "Books" search index to be different
from those returned for an item in the "Camera and Photo" search index. But al items within asingle
search index do not necessarily return the same attributes. For that reason, it isimpossible to predict
exactly which item attributes will be returned in a response.

Relevant Operations

Operations that can use this response group include:

[temL ookup

* |temSearch
ListLookup
SimilarityL ookup

Response Elements

The following table describes the elements returned by ItemAttributes. In the Ancestry column, the
elements on the left side of a slash mark are the parents of the elements on the right side of the dlash

mark.
Response Element Ancestry Definition
Act or ItemAttributes/Actor Actor associated with the item.
Address1 ItemAttributes/Address/Addressl Street address
Addr ess?2 ItemAttributes/Address/Address2 Street address
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Response Element
Addr ess3

AmazonMaxi mumAge

AmazonM ni mumAge

Anount

Aper t ur eMbdes

Arti st

ASI N

AspectRati o

Audi enceRat i ng

Audi oFor mat

Aut hor

BackFi ndi ng

BandMat eri al Type

Batteries
Batterieslncl uded

Batt eryDescri p-
tion

BatteryType

Bezel Mat eri al Type

Bi ndi ng

Br and

Ancestry
ItemAttributes/Address/Address3

ItemAttributes’ Amazon-
MaximumAge

ItemAttributess AmazonMin-
imumAge
ItemAttributes/ListPrice/ Amount
[temAttributes/ A pertureM odes
ItemAttributes/Artist

Item/ASIN

[temAttributes/AspectRatio

ItemAttributes/AudienceRating

[temAttributes/Lan-
guages/L anguage/A udioFormat

ItemAttributes/Author
ItemAttributes/BackFinding

ItemAttributes/BandMaterial Type

ItemAttributes/Batteries
ItemAttributes/Batteriesincluded
ItemAttributes/BatteryDescription

[temAttributes/Battery Type
[temAttributes/Bezel M aterial Type

[temAttributes/Binding

ItemAttributes/Brand

Definition

Street address

Maximum age in months of the per-
son who will enjoy the item. For ex-
ample, abook might be targeted at
kids up to three years old. Three

would be the value for the Maximu-
mAge.

Y oungest age in months that a per-
son should be to use the item.

Price in terms of the lowest currency
denomination, for example, pennies

Aperture modes associated with
items that have lenses.

Artist associated with the item.

A positive integer distributed by
Amazon that uniquely identifies an
item.

Theratio of an item'slength to its
width.

Audience rating for amovie. The
rating suggests the age for which the
movie is appropriate. The rating
format varies by locale.

Format, such as MP3, of the audio
media.

Author associated with the item.

The metal in jewelry, for example,
14 K gold.

Type of materia used to make the
band in a piece of jewelry.

Batteries required or not
Whether batteries are included

A description of the batteries that are
required for the item to work.

Required battery type

Material that makes up the bezel of
jewelry, for example, aring.

Typically but not always similar to
the product category.

Brand. One merchant might have,
for example, three brands of mer-
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Response Element

Cal endar Type

Caner aManual Fea-
tures

CaseDi anet er

CaseMat eri al Type

CaseThi ckness
CaseType
CDRWDescri ption

Chai nType

Cty

Cl aspType

Cl ot hi ngSi ze
Col or
Conpatibility
CPUManuf act ur er
CPUSpeed
CPUType

Creat or

CurrencyCode

Day

Del ayBet weenShot s
Depar t ment

Det ai | PageURL

DeweyDeci mal Num
ber

Di al Col or

Di al W ndowvat eri -

Ancestry

ItemAttributes/CalendarType

ItemAttributes/Cam-
eraManual Features

ItemAttributes/CaseDiameter

[temAttributes/CaseMateriad Type

ItemAttributes/CaseThickness
ItemAttributes/CaseType
[temAttributess CDRWDescription

ItemAttributes/ChainType
ItemAttributes/Address/City
ItemAttributes/ClaspType
ItemAttributes/ClothingSize
[temAttributes/Color
ItemAttributes/Compatibility
[temAttributes CPUM anufacturer
ItemAttributes/CPU Speed
[temAttributess CPUType
ItemATttributes/Creator

ItemAttributes/List-
Price/CurrencyCode

[temAttributes/HoursOf Opera-
tion/Hours/Day

ItemAttributes/Del ayBetweenShots
ItemAttributes/Department
Item/Detail PageURL

ItemAttributes/Dewey-
Decima Number

ItemAttributes/DialColor

ItemAttributes/Dia Win-

Definition
chandise.
Type of calendar

Manual features of acamera

Distance from corner to corner of a
case

The material of which acaseis
made.

Thickness of a case
Type of case

Description of CD read-write peri-
pheral device.

Type of chain, typically, in jewelry.
City

Type of clasp on a piece of jewelry
Size of clothes

Color

Compatibility

Manufacturer of the CPU

CPU speed

CPU type, such as P4.

Creator associated with the item.

An abbreviation used to specify the
format of an item's price. This
format varies by locale.

Day

The necessary delay between shots.
Department

URL of the detail page, which de-
scribes an item and enables the cus-
tomer to add it to their cart.

Dewey decimal number

Color of the dial, typicaly, of a
watch face

Material that makes up the transpar-
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Response Element
al Type

Di gi t al Zoom

Di rector

Di spl aySi ze

DVDLayer s

DVDRWDescri ption

DVDSi des

Edition

ESRBAgeRat i ng

Ext er nal Di s-
pl aySupport De-
scription

Fabri cType
FaxNunber
Feature
FirstlssuelLead-
Ti me

Fl avor Nane

Fl oppyDi skDri ve-
Description

For mat

Ancestry

dowMateria Type
ItemAttributes/DigitalZoom
ItemAttributes/Director
ItemAttributes/DisplaySize

[temAttributes’DV DLayers

[temAttributes/ DV DRWDescription

ItemAttributesDVDSides

ItemAttributes/ EAN

[temAttributes/Edition
[temAttributess ESRBAgeRating

ItemALttributes/
External DisplaySupportDescription

ItemAttributes/FabricType
ItemAttributes/FaxNumber
[temALttributes/Feature
[temAdttributes/Firstlssuel eadTime

ItemAttributes
ItemAttributes/

FloppyDiskDriveDescription
[temAttributes/Format

Definition

ent face of awatch.
Specifies the zoom ratio.
Director

Size of the display, typically the
length of the diagonal across the dis-
play surface.

Specifies whether the DVD isadual-
layer DVD-9 movie or asingle-layer
DVD-5 movie.

Description of the DVD player's read
and write functionality.

Specifies whether one or two sides
of the DVD has recorded informa-
tion.

European Article Number, whichisa
number that uniquely identifies an
item.

Edition

The Entertainment Software Rating
Board (ESRB) sets ratings, advert-
ising guidelines, and online privacy
principles for video and computer
games in the United States and
Canada. The value, CEROAgeRat-
ing specifies that a video or software
game (search indices Software and
VideoGames) is suitable for every-
oneto play.

Specifies whether the items supports
an external display.

The type of fabric used in the item.
Fax number
Anitem'sfeature

The wait time to expect before re-
ceiving the first issue in a newspaper
or magazine subscription.

The flavor of an item. Typically used
as avariation dimension.

Description of a computer's floppy
drive.

An item's format
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Response Element

FormattedPrice

Genilype
GenTypeSet El enent
Gol f A ubFl ex

ol f O ubLof t
G aphi csCardl n-

terface

G aphi csDescri p-
tion

G aphi csMenoryS-
ize

Har dDi skCount
Har dDi skSi ze
HasAut oFocus
HasBur st Mbde
Hasl| nCaner aEdi t -
i ng
HasRedEyeReduc-
tion

HasSel f Ti mer
HasTri podMount
HaS- VI deoCQut

HasVi ewf i nder

Hei ght
Hei ght

Hei ght

Ancestry

ItemAttributes/List-
Price/FormattedPrice

[temAttributesGemType

ItemAttributes

ItemAttributes
ItemAttributes/Graphic-
sCardinterface
ItemAttributes/GraphicsDescription
ItemAttributes/GraphicsMemorySize
ItemAttributes/HardDiskCount
[temAttributes/HardDiskSize
[temATttributes/HasA utoFocus
[temAttributes/HasBurstM ode

[temAttributes/Has|nCameraEditing

ItemAttributes/
HasRedEyeReduction

ItemAttributes’'HasSelf Timer

[temAttributes/HasT ripodM ount

ItemAttributes’HaS-VIdeoOut

ItemAttributes’HasViewfinder

[temAttributes/Height

ItemAttributes/ItemDimen-
sions/Height

ItemAttributes/PackageDimen-

Definition

The price formatted as it should be
displayed to the user. The formatting
is specified by CurrencyCode and
varies by country.

The type of gem.

Theflex (regular or stiff) of agolf
club.

The loft (number of degrees) of a
golf club.

The type of computer graphic card
interface.

Description of the computer graphics
card.

The amount of memory resident on
in a computer graphics card.

Number of hard drivesin acom-
puter.

The amount of memory contained in
ahard drive.

Specifies whether the item has auto
focus.

Specifies whether or not the item has
burst mode.

Specifies whether a camera has edit-
ing functionality.

Specifies whether or not the camera
has a mechanism for preventing red
eyesin pictures.

Specifies whether or not the item has
atimer.

Specifies whether or not the item has
amount to connect to atripod.

Specifies whether or not the item has
an output for video.

Specifies whether or not the item has
aview finder.

Height
Height

Height
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Response Element

Hour s

Hour sOf Oper ati on
I ncl udedSof t war e
I ncl udesMo3PI ayer
I ngredi ents

I ngredi ent s-

Set El enent

| sAut ogr aphed

| SBN

IsFragile

| sLabCr eat ed

I sMenorabilia

| SCEqui val ent

| ssuesPer Year

Keyboar dDescri p-
tion

Keywor ds

Label
Legal D scl ai nmer

Lengt h

Length

Lengt h

Ancestry
siong/Height
ItemAttributes/HoursOf Opera-

tion/Hours
ItemAttributes/HoursOf Operation
ItemAttributes/I ncludedSoftware

[temAttributes/IncludesM p3Player

[temAttributes/I ngredients

ItemAttributes/l SAutographed

ItemAttributes/I| SBN
ItemAttributes/I sFragile

ItemAttributes/IsLabCreated

ItemAttributes/| sSMemorabilia

ItemAttributes/| SOEquival ent

ItemAttributes/| ssuesPerY ear

[temAttributes/K eyboardDescription

Items/CorrectedQuery/K eywords

ItemAttributes/L abel
ItemAttributes/L egal Disclaimer

ItemAttributes/ItemDimen-
siong/Length

ItemAttributes/Length

ItemAttributes/PackageDimen-
siong/Length

Definition

Hours

Defines the hours of a store's opera-
tions.

Specifies the software included in
the purchase.

Specifies whether or not the item
contains an MP3 player.

Ingredients

Specifies whether or not theitemis
autographed.

>|SBN number

Species whether or not theitem is
fragile.

Specifies whether or not the item
was created in alab.

Specifies whether the item is con-
sidered memorabilia

The SO equivalent of adigital cam-
eraiswhat the film sensitivity would
be if the camera used film. The high-
er the number, the more sensitive the
camera, the less light required to
take the photograph.

Number of issues per year, usually,
in a subscription.

Description of the keyboard

The (corrected) wordsused in a
search.

Label
Legal disclaimer
Length

Length
Length
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Response Element
Li neVol t age
Macr oFocusRange
Magazi neType
Manuf act ur er

Manuf act ur er -
Labor War r ant yDe-
scription

Manuf act ur er Max-
i mumAge

Mat eri al Type-
Set El enent

Manuf act urer M n-
i mumAge

Manuf act ur er -
Par t s\ar r ant yDe-
scription

Mat eri al Type

Maxi mumApert ure

Maxi mumCol or Dept h

Maxi munfocal -
Lengt h

Maxi mumHi ghResol -
uti onl nages

Maxi munmHor i zont -
al Resol ution

Maxi murmLowResol u-
tionl mages

Maxi mummResol uti on

Maxi munhut t er -
Speed

Ancestry
ItemAttributes/LineVoltage
ItemAttributes/M acroFocusRange
[temAttributes/M agazineType
[temATttributes/M anufacturer

[temALttributes/
ManufacturerLaborWarrantyDe-
scription

[temAttributes’Manu-
facturerMaximumAge

ItemAttributes’Manu-
facturerMinimumAge

[temAttributes/
M anufacturerPartsWarrantyDescrip-
tion

[temAttributes/Material Type

[temAttributes/M aximumA perture

ItemAttributes/M aximum-
ColorDepth

ItemAttributes/M aximum-
FocalLength

[temAttributes/
M aximumHighResol utionlmages

M aximumHorizontal Resol ution

[temALttributes/
M aximumL owResol utionlmages

ItemAttributes/M aximumResol ution

[temALttributes/M axim-
umShutter Speed

Definition

The voltage used.

Describes the macro focus feature.
Describes the genre of the magazine.
Manufacturer

Describes the manufacturer's | abor
warranty

Defines the maximum age in months
the user should be to enjoy the use of
the item. For example, for atoy tar-
geted at kidsfrom ages2to 4, 4
would be the value for the Manufac-
turerMaximumAge.

Defines the minimum age in months
the user should be to enjoy the use of
the item. For example, for atoy tar-
geted at kidsfrom ages2to 4, 2
would be the value for the Manufac-
turerMiniimumAge.

Describes the manufacturer's parts
warranty

The type of material used in the
item.

The larges lens aperture

The number of bytes used to display
colorsin digital media.

The maximum focal length of the
lens.

The highest image resolution
provided by the item.

The highest resolution provided on
the horizontal axis--the higher the
number, the greater the resolution.

The lowest image resolution an item
provides.

The highest image resolution an item
provides.

The fastest speed of a camera shut-
ter, Thisvalueis an of time.The unit
of timeiscapturedintheUni t s ele-
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Response Element

Maxi mumVerti c-
al Resol ution

Maxi mumiéi ght Re-
comendat i on

Menor y Sl ot sAvai | -
abl e

Message
Met al St anp

Met al Type

M ni Movi eDescri p-
tion

M ni munfocal -
Lengt h

M ni munshut t er -
Speed

Model
ModenDescri ption

Moni t or Si ze

Moni t or Vi ewabl e-
Di agonal Si ze

MouseDescri ption

Nat i veResol ution

Nei ghbor hood

Net wor kI nt er f ace-
Description

Not ebookDi spl ay-
Technol ogy

Not ebookPoi nti ng-
Devi ceDescri ption

Ancestry

ItemATttributes/M ax-
imumV ertical Resolution

[temAttributes/
M aximumWeightRecommendation

[temAttributes/
MemorySlotsAvailable

Items/CorrectedQuery/Message
[temAttributes/M etal Stamp

ItemAttributes/Metal Type

[temAttributes/MiniMovie-
Description

ItemAttributes/Minimum-
FocalLength

[temAttributes/Minim-
umShutter Speed

ItemAttributes/M odel
[temAttributes/M odemDescription
ItemAttributes’M onitorSize

ItemALttributes/
MonitorViewableDiagonal Size

ItemAttributes/M ouseDescription
ItemAttributes/ M PN
[temAttributes/Address/Name

[temAttributes/Lan-
guages/Language/Name

ItemAttributes/NativeResol ution

ItemAttributes/Neighborhood

[temATttributes/Net-
workInterfaceDescription

ItemAttributes/Note-
bookDisplay Technology

ItemAttributes/
NotebookPointingDeviceDescription

Definition
ment.

Highest image resolution on the ver-
tical axis.

The maximum weight an item
should hold.

Specifies whether or not the item has
slots for memory additions.

Message

A distinctive marking in metal usu-
ally associated with jewelry.

The type of metal used in the item.

Short description of amovie.

The shortest focal length of an item.

The longest time a camera shutter
can stay open.

Model
Description of amodem.

Size of amonitor expressed as the
length between opposite corners of
the monitor

The length between opposite corners
of the monitor in which the image
actually appears.

Description of acomputer mouse.
Manufacturer's part number.
Name

Name

The maximum resolution of aflat
panel display.

Neighborhood

Description of the item's network in-
terface.

Describes the technology used in the
notebook computer's display

Describes the pointing device used
by the notebook computer.
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Response Element

Nunmber Of Di scs

Nunmber Of | ssues
Nunber Of I t ens
Nurber Of Pages
Nunber Of Pear | s

Nurber Of Rapi d-
Fi reShot s

Nunmber O St ones
Nunmber O Tr acks

Opt i cal Zoom

Ori gi nal Rel easeD-
ate

Pearl| Lustre
Pear | M ni muntCol or
Pear | Shape

Pear | Stri ngi ng-
Met hod

Pear | Sur f aceBl em
i shes

Pear | Type

Pear| Uniformty

PhoneNunber
Phot oFl ashType

Pi ct ur eFor mat

Pl atform
Post al Code

PriceRating

Pr ocessor Count

Ancestry
ItemAttributes/NumberOfDiscs

ItemA ttributes/NumberOfl ssues
[temAttributes’NumberOf Items
[temAttributess NumberOf Pages
[temALttributes/NumberOf Pearls
[temA ttributes/NumberOf Stones

ItemATttributes/NumberOf Stones
ItemAttributes/NumberOf Tracks
[temAttributes/Optical Zoom

[temAttributes/Original ReleaseDate

ItemAttributes/PearlLustre
ItemAttributes/Pearl MinimumColor
[temAttributes/Pear| Shape

[temAttributes/Pearl-
StringingM ethod

ItemAttributes/Pearl Sur-
faceBlemishes

[temAttributes/Pearl Type

ItemATttributes/Pearl Uniformity

ItemATttributes/PhoneNumber
[temAttributes/PhotoFlashType
ItemA ttributes/PictureFormat

ItemAttributes/Platform
ItemAttributes/ Address/Postal Code
ItemATttributes/PriceRating

ItemAttributes/Processor Count

Definition

Number of discs an item can hold or
use.

Number of issues in a subscription.
Number of items.

Number of pages.

Number of pearlsin anitem

The number of shots that can be
fired sequentially.

Number of stonesin an item
Number of recorded track on aCD.

Specifies the optical, as opposed to
the electronic, zoom.

Specifies the date the item was ori-
ginaly released. Items that have
been released multiple times have
both release dates and original re-
lease dates. See ReleaseDate.

The luster of the pearl.
The pearl's minimum color.
The shape of the pearl.

The means used to string the pearls.

A description of the surface blem-
ishes on the pearl.

Pear| type is categorized by the
shape and size of the pearl.

Describes the uniformity of color of
the pearl.

Phone number
Description of the camera's flash.

Describes the format of an electronic
image.

Operating system.
Postal code, such as apostal code.

Defines how expensive an item is.
For example, for apparel, 1=under
$15 2=$15-30 3=$30-45 4=over $45.

The number of processorsin an item.
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Response Element

Pr oduct Gr oup

Publ i cati onDat e
Publ i sher

Readi ngLevel

Regi onCode

Rel easeDat e

Renmpvabl eMenor y

Resol uti onMbdes

Ri ngSi ze
Rol e
Runni ngTi me

Secondar yCacheS-
ize

SettingType

Size

Si zePer Pear |

SKU

SoundCar dDescri p-
tion

Speaker Descri p-
tion

Speci al Feat ures
State

Stoned arity

St oneCol or

St oneCut

St oneShape

Ancestry
ItemAttributes/ProductGroup

ItemATttributes/PublicationDate
ItemA ttributes/Publisher
[temAttributes/ReadingL evel

ItemAttributes/RegionCode
ItemAttributes/ReleaseDate

[temAttributes/RemovableM emory

ItemA ttributes/Resol utionM odes

ItemAttributes/RingSize
ItemAttributes/Creator/Role
[temAttributes/RunningTime
ItemAttributes/SecondaryCacheSize

ItemAttributes/SettingType

ItemAttributes/Size
ItemAttributes/SizePerPearl

ItemAttributes/SKU

ItemA ttributes/SoundCard-
Description

[temAttributes/ SpeakerDescription

ItemAttributes/ Special Features
[temAttributes/Address/State
ItemAttributes/StoneClarity
ItemA ttributes/StoneColor
ItemA ttributes/StoneCut
[temAttributes/ StoneShape

Definition

The product category an item be-
longsto.

Publication date.
Publisher

Describes the reading difficulty of
the book.

A code that specifies aregion.

Date on which the item was was
latest released. Items that have been
released multiple times have both re-
lease dates and original rel ease dates.
See ReleaseDate.

Specifies whether or not the memory
isremovable.

Specifies the resolution modes of the
item.

Size of aring.
Role
The duration of a presentation.

Size of the secondary cache.

The setting type used in a piece of
jewelry.

Size

Size of the pearl(s) in apiece of jew-
dry.

Returns the SKU of an item if it has
one.

Describes a computer's sound card.

Describes the item's speakers.

Describes an item's special features.
State

The clarity of agem.

The color of agem.

The cut of agem.

The shape of agem.

Version 2007-07-16
293



Amazon E-Commerce Service Developer Guide

ItemAttributes Response Group

Response Element
St oneWei ght
Studi o

Subscri ption-
Length

Support edl nage-
Type

Syst enmBusSpeed
Syst emvenorySi ze

Syst emvenoryS-
i zeMax

Syst emMvenor yType

Theatri cal Re-
| easeDat e

Title

Tot al Di anond-
Wi ght

Tot al Ext ernal -
BaysFr ee

Total Firew re-
Ports

Tot al GemAéi ght
Tot al I nt er nal -
BaysFr ee

Tot al Met al Wi ght

Tot al NTSCPALPort s

Tot al Pages

Tot al Paral |l el -
Ports
Tot al PCCar dSl ot s

Tot al PCl S| ot sFree

Tot al Resul ts

Ancestry
ItemAttributes/StoneWeight
ItemAttributes/Studio
[temAttributes/SubscriptionL ength

[temAttributes/SupportedlmageType

[temAttributes/ SystemBusSpeed
ItemAttributes/SystemMemorySize

[temAttributes/System-
MemorySizeMax

ItemAttributes/ SystemMemoryType

ItemAttributes/Theatrical Re-
leaseDate

ItemAttributes/Title
[temAttributes/Total DiamondWeight

ItemAttributes/Total Extern-
alBaysFree

ItemAttributes/Total FirewirePorts
[temAttributes/Total GemWeight
ItemAttributes/Total I nternal -
BaysFree

[temALttributes/Total M etal Weight

ItemAttributes/ Total NTSCPAL Ports

Items/Total Pages

ItemAttributes/Total Parallel Ports

ItemAttributes/Total PCCardSl ots

ItemAttributes/Total PCl SlotsFree

Items/Total Results

Definition
The number of karats of agem.
Studio

The duration of a subscription.

The image formats supported by the
item.

The bus speed of the motherboard.
The size of theitem's RAM.

The maximum RAM size anitem
can be expanded to.

The type of RAM memory used.
The date of atheatrical release.

Title

Total weight of al of the diamonds
in apiece of jewdlry.

The number of free external baysin
acomputer.

The number of firewire ports an item
has.

Total weight of al of thegemsina
piece of jewelry.

Number of internal baysfreein a
computer

Total weight of al of the metal in a
piece of jewelry.

Total number of NTSC and PAL
video ports.

The total number of pagesfoundin a
response. Each page holds up to ten
items.

Total number of paralel ports.

Total number of PC card dotsin a
computer.

Number of free PCI card dlotsin a
computer.

Total number of items found by the
reguest. Only ten are returned at a
time.
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Response Element

Tot al Seri al Ports
Tot al S-

VI deoQut Port s
Tot al USB2Port s
Tot al USBPort s
Tot al VGAQut Port s

Type

Uni t

UPC

Vari ati onDenom n-
ation

Vari ati onDescri p-
tion

Warranty

Wat chMovenent Type
Wt er Resi st an-
ceDepth

Wi ght

Wi ght

Wei ght
W dt h

W dt h

Ancestry
ItemAttributes/Total Serial Ports

ItemAttributes/
TotalS-VIdeoOutPorts

ItemAttributes/Total USB2Ports

ItemATttributes/Total USBPorts

ItemAttributes/Total V GA OutPorts

ItemAttributes/Lan-
guages/Language/Type

ItemAttributes/Unit

ItemAttributes/UPC

ItemAttributes/Vari-
ationDenomination

[temAttributes/V ariationDescription

[temAttributes/Warranty

ItemAttributes/WatchM ove-
mentType

ItemAttributes/WaterResi st-
anceDepth

ItemAttributes/ItemDimen-
siong/Weight

[temAttributes/PackageDimen-
siongWeight

IltemA ttributes’Weight

ItemAttributes/ItemDimen-
sions/Width

[temAttributes/PackageDimen-
sions/Width

Definition

Total number of seria portson an
item.

Total number of S-VIdeo out con-
nectors.

Total number of USB2 portson an
item.

Total number of USB1 portson an
item.

Total number of VGA (video) out-
puts on an item.

Type

Thisisthe unit of time returned by
the e ement, Maxi munshut t er -
Speed.

Universal Product Code, whichisa
12 digit number, 6 of which repres-
ents an item's manufacturer. These
numbers are trand ated into a bar
code that is printed on an item or its

packaging.

Describes the variation. Typically
used in the Electronics product cat-

egory.

Describes the variation. A variation
isaparticular instance of an item, for
example, a specific size and color of
ashirt.

Warranty terms

The type of movement used in a
watch.

How deep awatch can go in water
before water leaks into it.

Weight

Weight

Weight
Width

Width
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Response Element Ancestry Definition
W dt h [temATttributesWidth Width

ItemAttributes also returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group

The following response groups are parent response groups of ltemAttributes.

¢ None

Child Response Group

The following response groups are child response groups of I1temAttributes.

* None

Sample REST Use Case

http://ecs. amazonaws. conf onca/ xm ?Ser vi ce=AWBEConmmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key I D] &

Qper ati on=lt enSear ch&

Condi tion=Al| &

ResponseG oup=ltemAttri butes&

Sear chl ndex=Bl ended&

Keywor ds=CGodSmack&

Mer chant =Al |

Sample Response Snippet

The following response snippet shows the elements returned by ItemAttributes.

<ltenp
<ASI N>BO00A2XB9U</ ASI N>
<Det ai | PageURL>ht t p: / / www. anazon. conf exec/ obi dos/ r edi r ect ?t ag=ws%26! i nk_code=
xmR29%R6canp=2025%26¢cr eat i ve=165953%26pat h=ht t p: / / ww. anmazon. com gp/redirect. ht
m 9253f ASI N=BOO0A2XBIWY2526t ag=ws%2526| code=xn2%2526c| D=2025%2526ccm D=165953
925261 ocat i on=/ o/ ASI N BOOOA2XBOWR5253FSubscri pti onl d=1VOM/E1ZATWETZDS6W82</ D
et ai | PageURL>
<ItemAttributes>

<Audi enceRati ng>NR ( Not Rat ed) </ Audi enceRat i ng>

<Di rect or>Law ence Jordan (I1)</Director>

<Di rector>Dani el E. Catullo</Director>

<EAN>0014381273229</ EAN>

<For nat >Col or </ For mat >

<For mat >Conpi | ati on</ For nat >

<For mat >NTSC</ For mat >

<Languages>

<Language>
<Name>Engl i sh</ Nane>
<Type>Ori gi nal Language</ Type>
</ Language>
</ Languages>
<ListPrice>
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<Anmount >1999</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Format t edPri ce>$19. 99</ For nat t edPri ce>
</ListPrice>
<Nunber & | t ems>1</ Nunber O | t ens>
<Pr oduct Gr oup>DVD</ Pr oduct G oup>
<Rel easeDat e>2005- 09- 06</ Rel easeDat e>
<Runni ngTi me Uni t s="m nut es">131</ Runni ngTi me>
<St udi o>l mage Entertai nment </ St udi o>
<Theatri cal Rel easeDat €>2005- 06- 25</ Theat ri cal Rel easeDat e>
<Titl e>Rockin' the Corps</Title>
<UPC>014381273229</ UPC>
</ltemAttri butes>
</ltenr

Itemlds Response Group

The Itemlds response group returns the ASINs for all items returned in a response.

Relevant Operations

Operations that can use this response group include:

[temL ookup

* |temSearch
ListLookup
SimilarityL ookup

Response Elements

The following table describes the elements returned by Itemlds. In the Ancestry column, the elements on
the left side of a slash mark are the parents of the elements on the right side of the slash mark.

Response Element Ancestry Definition

ASI N Item/ASIN A positive integer distributed by
Amazon that uniquely identifies an
item.

Correct edQuery Items/CorrectedQuery A parent element that contains the
elements related to a corrected
keyword. See Keywords.

Keywor ds Items/CorrectedQuery/K eywords The word used in the request.

Message Items/CorrectedQuery/Message Message that explains that the word
used in the search request was cor-
rected.

Tot al Pages Items/Total Pages Total number of pagesfound. There

are up to ten items per page.

Total Resul ts Items/Total Results Total number of items found.

Itemlds also returns the elements that all response groups return, which is described in Elements
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Common to All Response Groups.

Parent Response Group
The following response groups are parent response groups of Itemlds.

* None

Child Response Group
The following response groups are child response groups of Itemids.

¢ None

Sample REST Use Case

All locales.

http://ecs. amazonaws. conf onca/ xm ?Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &

Qper ati on=ItenlLookup&

I t em d=BO00A3UB20&

ResponseG oup=Item ds

Sample Response Snippet

The following response snippet shows the elements returned by Itemlids.

<Tot al Resul t s>1</ Tot al Resul t s>
<Tot al Pages>1</ Tot al Pages>
<ltenp
<ASI N>0976925524</ ASI N>
</ltenmr
</ltenms>

Large Response Group

The Lar ge response group returns agreat deal of information about itemsin the response. Largeisa
parent response group that returns the results of the following response groups:

» Accessories

» BrowseNodes
e ListmanialLists
e Medium

o Offers

* Reviews

e Similarities

» Tracks

Version 2007-07-16
298



Amazon E-Commerce Service Developer Guide

Large Response Group

For more information about what is returned by each of these response groups, refer to their sections.

The Large response group is ideally suited for building product detail pages similar to those found on

Amazon’s retail web site.

Relevant Operations

Operations that can use this response group include:

* ItemLookup
* |temSearch
o ListLookup
SimilarityL ookup

Response Elements

The following table describes the elements returned by Large. In the Ancestry column, the elements on
the left side of a slash mark are the parents of the elements on the right side of the slash mark.

Response Element
Act or

Addressl

Addr ess2

Addr ess3

AmazonMaxi mnumAge

AmazonM ni mumAge

Anount

Aper t ur eMbdes

Arti st

ASI N

Ancestry

[temAdttributes/Actor
ItemAttributes/Address/Addressl
[temAttributes/Address/Address2
ItemAttributes/Address/Address3

ItemAttributes’ Amazon-
MaximumAge

ItemAttributess AmazonMin-
imumAge

OfferSummary/L owestUsed-
Price/Amount

OfferSummary/L owestCol-
| ectiblePrice/Amount

OfferSummary/L owestNew-
Price/Amount

OfferSummary/
L owestRefurbishedPrice/ Amount

[temAttributes/ApertureM odes

ItemAttributes/Artist
Item/ASIN

Definition

Actor associated with the item.
Street address

Street address

Street address

Maximum age in months of the per-
son who will enjoy the item. For ex-
ample, abook might be targeted at
kids up to three yearsold. Three
would be the value for the Maximu-
mAge.

Y oungest age in months that a per-
son should be to use the item.

Pricein penny equivalent for items
of various conditions, including
used, collectible, new, and refur-
bished.

Aperture modes associated with
items that have lenses.

Artist associated with the item.

A positive integer distributed by
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Response Element

AspectRati o

Audi enceRat i ng

Audi oFor mat

Aut hor

BackFi ndi ng

BandMat eri al Type

Batteries
Batteriesl ncl uded

Batt eryDescri p-
tion

BatteryType

Bezel Mat eri al Type

Bi ndi ng

Br and

Br owseNodel d

Br owseNodel d

Br owseNodel d

Cal endar Type
Caner aManual Fea-
tures

CaseDi anet er

CaseMat eri al Type

Ancestry

[temAttributes/AspectRatio

ItemAttributes/AudienceRating

[temAttributes/Lan-
guages/L anguage/A udioFormat

[temAttributes/Author
ItemAttributes/BackFinding

ItemAttributes/BandMaterial Type

ItemATttributes/Batteries
ItemAttributes/Batteriesincluded
[temAttributes/BatteryDescription

[temAttributes/Battery Type
[temAttributes/Bezel M ateria Type

ItemAttributes/Binding

ItemAttributes/Brand

BrowseNode/Ancest-
ors/BrowseNode/BrowseNodel d

BrowseNode/BrowseNodeld

BrowseNode/Chil-
dren/BrowseNode/BrowseNodeld

ItemAttributes/CalendarType

ItemAttributes/Cam-
eraManual Features

ItemAttributes/CaseDiameter

ItemAttributes/CaseMateria Type

Definition

Amazon that uniquely identifies an
item.

Theratio of an item'slength to its
width.

Audience rating for amovie. The
rating suggests the age for which the
movieis appropriate. Therating
format varies by locale.

Format, such as MP3, of the audio
media.

Author associated with the item.

Themetal in jewelry, for example,
14 K gold.

Type of material used to make the
band in a piece of jewelry.

Batteries required or not
Whether batteries are included

A description of the batteries that are
reguired for the item to work.

Required battery type

Material that makes up the bezel of
jewelry, for example, aring.

Typicaly but not always similar to
the product category.

Brand. One merchant might have,
for example, three brands of mer-
chandise.

A positive integer that uniquely
identifies a parent product category.

A positive integer that uniquely
identifies a product category.

A positive integer that uniquely
identifies a child product category.

Type of calendar

Manual features of acamera

Distance from corner to corner of a
case

The material of which acaseis
made.

Version 2007-07-16
300



Amazon E-Commerce Service Developer Guide

Large Response Group

Response Element
CaseThi ckness
CaseType

CDRWDescri ption

Chai nType
Cty

Cl aspType

Cl ot hi ngSi ze
Col or
Conpatibility

Cont ent

CPUVanNuf act ur er
CPUSpeed
CPUType

Creat or

CurrencyCode

Day

Del ayBet weenShot s
Depart ment

Det ai | PageURL

DeweyDeci mal Num
ber

Di al Col or

Ancestry
ItemAttributes/CaseThickness
ItemAttributes/CaseType
[temAttributess CDRWDescription

[temAttributes/ChainType
ItemAttributes/Address/City
ItemAttributes/ClaspType
ItemAttributes/ClothingSize
ItemAttributes/Color
[temAttributes/Compatibility

Editoria Reviews/Editorial Re-
view/Content

[temAttributes' CPUManufacturer
ItemAttributes/ CPU Speed
ItemAttributess CPUType
ItemAttributes/Creator

OfferSummary/
L owestRefurbishedPrice/Currency-
Code

OfferSummary/L owestUsed-
Price/CurrencyCode

OfferSummary/L owestNew-
Price/CurrencyCode

OfferSummary/LowestCol-
lectiblePrice/CurrencyCode

ItemAttributes/HoursOf Opera-
tion/Hours/Day

ItemAttributes/Del ayBetweenShots
[temAttributes/Department
Item/Detail PageURL

[temAttributes/Dewey-
Decimal Number

ItemAttributes/Dial Color

Definition
Thickness of acase
Type of case

Description of CD read-write peri-
pheral device.

Type of chain, typically, in jewelry.
City

Type of clasp on a piece of jewelry
Size of clothes

Color

Compatibility

The content of the review.

Manufacturer of the CPU

CPU speed

CPU type, such as P4.

Creator associated with the item.

An abbreviation used to specify the
formatting of the price. The format-
ting varies by locale.

Day

The necessary delay between shots.
Department

URL of the detail page, which de-
scribes an item and enables the cus-
tomer to add it to their cart.

Dewey decimal number

Color of the dial, typicaly, of a
watch face
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Response Element

D al Wndowvat eri -
al Type

Di gi t al Zoom
Di rector

Di spl aySi ze

DVDLayer s

DVDRWDescr i pti on

DVDSi des

Edition

ESRBAgeRat i ng

Ext er nal Di s-
pl aySupport De-
scription

Fabri cType
FaxNurber
Feature
FirstlssuelLead-
Ti me

Fl avor Nanme

Fl oppyDi skDri ve-
Description

For mat

FormattedPrice

Ancestry

ItemAttributes/Dia Win-
dowMateria Type

ItemAttributes/DigitalZoom
ItemAttributes/Director

ItemAttributes/DisplaySize

ItemAttributesDVDLayers

ItemAttributess DV DRWDescription

ItemAttributes/ DV DSides

ItemAttributes/ EAN

ItemAttributes/Edition
ItemAttributess ESRBAgeRating

[temAttributes/
External DisplaySupportDescription

ItemAttributes/FabricType

[temA ttributes/FaxNumber
ItemALttributes/Feature
ItemAttributes/Firstl ssuel eadTime

ItemAttributes

ItemAttributes/
FloppyDiskDriveDescription

ItemAttributes/Format

OfferSummary/
L owestRefurbi shedPrice/Formatted-

Definition

Material that makes up the transpar-
ent face of awatch.

Specifies the zoom ratio.
Director

Size of the display, typically the
length of the diagonal acrossthe dis-
play surface.

Specifies whether the DVD isadual-
layer DVD-9 movie or asingle-layer
DVD-5 movie.

Description of the DVD player's read
and write functionality.

Specifies whether one or two sides
of the DVD has recorded informa-
tion.

European Article Number, whichisa
number that uniquely identifies an
item.

Edition

The Entertainment Software Rating
Board (ESRB) sets ratings, advert-
ising guidelines, and online privacy
principles for video and computer

games in the United States and
Canada.

Specifies whether the items supports
an external display.

The type of fabric used in the item.
Fax number
Anitem's feature

The wait time to expect before re-
celving the first issue in a newspaper
or magazine subscription.

The flavor of an item. Typically used
as avariation dimension.

Description of a computer's floppy
drive.

An item's format

The price formatted according to
CurrencyCode that is ready to
present to the customer.
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Response Element

Genilype
Gol f A ubFl ex

Gol f d ubLoft
G aphi csCar dl n-

terface

G aphi csDescri p-
tion

G aphi csMenoryS-
ize

Har dDi skCount
Har dDi skSi ze
HasAut oFocus
HasBur st Mbde
Hasl| nCaner aEdi t -
i ng
HasRedEyeReduc-
tion

HasSel f Ti ner
HasTri podMount

HaS- VI deoCQut

HasVi ewf i nder

Ancestry
Price

OfferSummary/L owestUsed-
Price/FormattedPrice

OfferSummary/L owestCol-
| ectibl ePrice/FormattedPrice

OfferSummary/L owestNew-
Price/FormattedPrice

ItemAttributesGemType

ItemAttributes

ItemAttributes
ItemAttributes/Graphic-
sCardinterface
ItemAttributes/GraphicsDescription
ItemAttributes/GraphicsMemorySize
ItemAttributes/HardDiskCount
[temAttributes/HardDiskSize
[temAttributes/HasA utoFocus
[temAttributes/HasBurstM ode

[temAttributes/Has|nCameraEditing

ItemALttributes/
HasRedEyeReduction

ItemAttributes’'HasSelf Timer

[temAttributes/HasT ripodM ount

ItemAttributes’'HaS-VIdeoOut

ItemAttributes’HasViewfinder

Definition

The type of gem.

Theflex (regular or stiff) of agolf
club.

The loft (number of degrees) of a
golf club.

The type of computer graphic card
interface.

Description of the computer graphics
card.

The amount of memory resident on
in a computer graphics card.

Number of hard drivesin acom-
puter.

The amount of memory contained in
ahard drive.

Specifies whether the item has auto
focus.

Specifies whether or not the item has
burst mode.

Specifies whether a camera has edit-
ing functionality.

Specifies whether or not the camera
has a mechanism for preventing red
eyesin pictures.

Specifies whether or not the item has
atimer.

Specifies whether or not the item has
amount to connect to atripod.

Specifies whether or not the item has
an output for video.

Specifies whether or not the item has
aview finder.
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Response Element
Hei ght
Hei ght

Hei ght

Hei ght

Hei ght

Hei ght

Hei ght
Hei ght

Hei ght
Hei ght

Hour s

Hour sOf Oper ati on

I ncl udedSof t war e

I ncl udesMp3Pl ayer

I ngredients

| sAut ogr aphed

| SBN

I sFragile

| sLabCr eat ed

I sMenorabilia

| SOEqui val ent

Ancestry
ItemAttributes/Height

ItemAttributes/ItemDimen-
siong/Height

ItemA ttributes/PackageDimen-
siong/Height

ImageSets/Image-
Set/Largel mage/Height

ImageSets/Image-
Set/Mediumlmage/Height

ImageSetsy/Image-
Set/Smalllmage/Height

Mediuml mage/Height

I mageSets/| mage-
Set/Swatchlmage/Height

Smalllmage/Height
Largelmage/Height
ItemAttributes/HoursOf Opera-

tion/Hours
ItemAttributes/HoursOf Operation
ItemAttributes/I ncludedSoftware

[temAttributes/IncludesM p3Player

[temAttributes/I ngredients
[temAttributes/l SAutographed

[temAttributes/I SBN
ItemAttributes/I sFragile

ItemAttributes/IsL abCreated

ItemAttributes/| sSMemorabilia

ItemAttributes/| SOEquival ent

Definition
Height
Height

Height

Height of the largeimage

Height of the medium image

Height of the small image

Height of the medium image
Height of the swatch image

Height of the small image
Height of the large image

Hours

Defines the hours of a store's opera-
tions.

Specifies the software included in
the purchase.

Specifies whether or not the item
contains an MP3 player.

Ingredients

Specifies whether or not theitemis
autographed.

>|SBN number

Species whether or not theitem is
fragile.

Specifies whether or not the item
was created in alab.

Specifies whether the item is con-
sidered memorabilia

The 1SO equivaent of adigital cam-
eraiswhat the film sensitivity would
beif the camera used film. The high-
er the number, the more sensitive the
camera, the less light required to
take the photograph.
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Response Element

| ssuesPer Year

Keyboar dDescri p-
tion

Keywor ds

Label
Legal Di scl ai mer

Lengt h

Lengt h

Lengt h

Li neVol t age

Listld

Li st Nare

Macr oFocusRange
Magazi neType
Manuf act ur er

Manuf act ur er -
Labor War r ant yDe-
scription

Manuf act ur er Max-
i mumAge

Manuf act urer M n-
i mumAge

Manuf act ur er -
Par t sWar r ant yDe-
scription

Mat eri al Type

Ancestry
ItemATttributes/| ssuesPerY ear

ItemAttributes/K eyboardDescription

Items/CorrectedQuery/K eywords

ItemAttributes/L abel
ItemAttributes/L egal Disclaimer

ItemAttributes/ltemDimen-
siong/Length

[temAttributes/L ength

ItemAttributes/PackageDimen-
siong/Length

ItemAttributes/LineVoltage
Listmanialists/ListmaniaList/Listld

ListmanialLists/Listmanial-
ist/ListName

ItemAttributes/M acroFocusRange
ItemAttributes/M agazineType
[temAttributes/M anufacturer

[temAttributes/
ManufacturerL aborWarrantyDe-
scription

[temAttributes/M anu-
facturerMaximumAge

[temAttributes/M anu-
facturerMinimumAge

[temAttributes/
M anufacturerPartsWarranty Descrip-
tion

ItemAttributes/Material Type

Definition

Number of issues per year, usualy,
in a subscription.

Description of the keyboard

The (corrected) wordsused in a
search.

Label
Legal disclaimer
Length

Length
Length

The voltage used.

A positive integer distributed by
Amazon that uniquely identifiesa
list.

Name of a Listmanialist.

Describes the macro focus feature.
Describes the genre of the magazine.
Manufacturer

Describes the manufacturer's | abor
warranty

Defines the maximum age in months
the user should be to enjoy the use of
the item. For example, for atoy tar-
geted at kidsfrom ages2to 4, 4
would be the value for the Manufac-
turerMaximumAge.

Defines the minimum age in months
the user should be to enjoy the use of
the item. For example, for atoy tar-
geted at kidsfrom ages2to 4, 2
would be the value for the Manufac-
turerMiniimumAge.

Describes the manufacturer's parts
warranty

The type of material used in the
item.

Version 2007-07-16
305



Amazon E-Commerce Service Developer Guide

Large Response Group

Response Element
Maxi mumApert ure

Maxi mumCol or Dept h

Maxi munfFocal -
Lengt h

Maxi mumH ghResol -
uti onl nages

Maxi munmHor i zont -
al Resol ution

Maxi murmLowResol u-
tionl mages

Maxi murrResol uti on

Maxi munshut t er -
Speed

Maxi mumVerti c-
al Resol ution

Maxi mumAéi ght Re-
comendat i on

Menor ySl ot sAvai | -
abl e

Message

Met al St anp

Met al Type

M ni Movi eDescri p-
tion

M ni munfocal -
Lengt h

M ni munhut t er -
Speed

Model
ModenDescri pti on

Moni tor Si ze

Moni t or Vi ewabl e-
Di agonal Si ze

Ancestry
[temAttributes/M aximumA perture

ItemAttributes/M aximum-
ColorDepth

ItemAttributes/M aximum-
FocalLength

[temAttributes/
M aximumHighResol utionlmages

MaximumHorizontal Resol ution

[temAttributes/
M aximumL owResol utionlmages

ItemA ttributes/M aximumResol ution

ItemATttributes/M axim-
umsShutter Speed

ItemAttributes/M ax-
imumV ertical Resolution

ItemAttributes/
MaximumWeightRecommendation

ItemAttributes/
MemorySlotsAvailable

Items/CorrectedQuery/Message
[temAttributes/M etal Stamp

[temAttributesMetal Type

ItemAttributessMiniMovie-
Description

ItemAttributes/Minimum-
FocalLength

ItemAttributessMinim-
umShutter Speed

ItemAttributes/M odel
ItemA ttributes/M odemDescription
ItemAttributes/MonitorSize

[temAttributes/
MonitorViewableDiagonal Size

Definition
The larges lens aperture

The number of bytes used to display
colorsin digital media.

The maximum focal length of the
lens.

The highest image resolution
provided by the item.

The highest resolution provided on
the horizontal axis--the higher the
number, the greater the resolution.

The lowest image resolution an item
provides.

The highest image resolution an item
provides.

The fastest speed of a camera shut-
ter, Thisvalueis an of time.The unit
of timeiscapturedintheUni t s ele-
ment.

Highest image resolution on the ver-
tical axis.

The maximum weight an item
should hold.

Specifies whether or not the item has
slots for memory additions.

Message

A distinctive marking in metal usu-
ally associated with jewelry.

The type of metal used in the item.

Short description of amovie.

The shortest focal length of an item.

The longest time a camera shutter
can stay open.

Model
Description of amodem.

Size of amonitor expressed as the
length between opposite corners of
the monitor

The length between opposite corners
of the monitor in which the image
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Response Element

MbuseDescri ption

Nane

Nat i veResol uti on

Nei ghbor hood

Net wor kIl nt er f ace-
Descri ption

Not ebookDi spl ay-
Technol ogy

Not ebookPoi nti ng-
Devi ceDescri ption

Nunber O Di scs

Nurber O | ssues
Nunber Of | t ens
Nunber Of Pages
Nunmber Of Pear | s

Nurber Of Rapi d-
Fi reShot s

Nunber OF St ones
Nunmber O Tr acks

Opti cal Zoom

Pear| Lustre
Pear | M ni muntCol or
Pear | Shape

Pear | Stri ngi ng-
Met hod

Ancestry

[temAttributes/M ouseDescription
ItemAdttributesy M PN
ItemAttributes/Address/Name

[temAttributes/Lan-
guages/Language/Name

BrowseNode/Ancest-
ors/BrowseNode/Name

BrowseNode/Chil-
dren/BrowseNode/Name

BrowseNode/Name

ItemAttributes/NativeResolution

ItemAttributes/Neighborhood

[temAttributes/Net-
worklInterfaceDescription

[temAttributes/Note-
bookDisplay Technology

[temAttributes/
NotebookPointingDeviceDescription

ItemAttributesyNumberOf Discs

[temAttributess NumberOf1ssues
ItemAttributes’NumberOf Items
[temAttributess NumberOf Pages
ItemAttributes’'NumberOf Pearls
[temA ttributes/NumberOf Stones

ItemA ttributes’'NumberOf Stones
ItemAttributes/NumberOf Tracks
ItemAttributes/OpticalZoom

ItemAttributes/PearlLustre
ItemAttributes/PearlMinimumColor
[temAttributes/Pear| Shape

[temAttributes/Pearl-
StringingM ethod

Definition

actually appears.

Description of acomputer mouse.
Manufacturer's part number.
Name

Name

Then name of a parent browsenode.

The name of a child browsenode.

The name of a browsenode.

The maximum resolution of aflat
panel display.

Neighborhood

Description of the item's network in-
terface.

Describes the technology used in the
notebook computer's display

Describes the pointing device used
by the notebook computer.

Number of discs an item can hold or
use.

Number of issues in a subscription.
Number of items.

Number of pages.

Number of pearlsin anitem

The number of shotsthat can be
fired sequentially.

Number of stonesin an item
Number of recorded track on a CD.

Specifies the optical, as opposed to
the electronic, zoom.

The luster of the pearl.
The pearl's minimum color.
The shape of the pearl.

The means used to string the pearls.
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Response Element

Pear| SurfaceBl em
i shes

Pear | Type

Pearl Uniformty

PhoneNunber
Phot oFl ashType

Pi ct ur eFor mat

Pl at form
Post al Code

PriceRating

Pr ocessor Count

Pr oduct Gr oup

Publ i cati onDat e
Publ i sher

Readi ngLevel

Regi onCode

Rel easeDat e

Rermovabl eMenory

Resol uti onModes

Ri ngSi ze
Rol e
Runni ngTi me

Sal esRank

Secondar yCacheS-
ize

Ancestry

ItemATttributes/Pear| Sur-
faceBlemishes

ItemAttributes/Pearl Type

ItemAttributes/Pearl Uniformity

ItemAttributes/PhoneNumber
[temAttributes/PhotoFlashType
ItemAttributes/PictureFormat

ItemAttributes/Platform
ItemAttributes/Address/Postal Code
ItemAttributes/PriceRating

ItemATttributes/ProcessorCount

ItemAttributes/ProductGroup

ItemAttributes/PublicationDate
ItemAttributes/Publisher
[temAttributes/Readingl evel

ItemAttributes/RegionCode
ItemAttributes/Rel easeDate

[temAttributes/RemovableM emory

ItemAttributes/Resol utionM odes

[temAttributes/RingSize
ItemAttributes/Creator/Role
ItemAdttributes/RunningTime
Item/SalesRank

ItemAttributes/ SecondaryCacheSize

Definition

A description of the surface blem-
ishes on the pearl.

Pearl type is categorized by the
shape and size of the pearl.

Describes the uniformity of color of
the pearl.

Phone number
Description of the camera’s flash.

Describes the format of an electronic
image.

Operating system.
Postal code, such as apostal code.

Defines how expensive an itemiis.
For example, for apparel, 1=under
$15 2=$15-30 3=$30-45 4=over $45

The number of processorsin an item.

The product category an item be-
longsto.

Publication date.
Publisher

Describes the reading difficulty of
the book.

A code that specifies aregion.

Date on which the item was or will
be released.

Specifies whether or not the memory
isremovable.

Specifies the resolution modes of the
item.

Size of aring.
Role
The duration of a presentation.

Indicates how well anitem is selling
within its product category. The
lower the number, the better the item
has sold.

Size of the secondary cache.
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Response Element

SettingType

Size

Si zePer Pear |

SKU

SoundCar dDescri p-
tion

Sour ce

Speaker Descri p-
tion

Speci al Feat ures
State

Stoned arity

St oneCol or

St oneCut

St oneShape

St oneWi ght

St udi o

Subscri pti on-
Lengt h

Support edl mage-
Type

Syst emBusSpeed
Syst emMvenorySi ze

Syst emvenoryS-
i zeMax

Syst emvenor yType

Theatri cal Re-
| easeDat e

Title
Title

Tot al Col | ectible

Ancestry
ItemAttributes/SettingType

ItemAttributes/Size
ItemA ttributes/SizePerPearl

ItemAttributes/SKU

ItemAttributes/SoundCard-
Description

EditorialReviews/Editoria Re-
view/Source

ItemAttributes/ SpeakerDescription

ItemAttributes/ Special Features
[temAttributes/Address/State
ItemAttributes/StoneClarity
ItemAttributes/StoneColor

ItemA ttributes/StoneCut
[temAttributes/ StoneShape
[temAttributes/StoneWeight
[temATttributes/Studio
[temAttributes/SubscriptionL ength

ItemAttributes/Supportedl mageType

[temAttributes/ SystemBusSpeed
ItemAttributes/ SystemM emorySize

[temAttributes/System-
MemorySizeMax

[temAttributes/SystemMemoryType

ItemAttributes/Theatrical Re-
|leaseDate

I[temAttributes/Title
Accessories/Accessory/Title

OfferSummary/Total Collectible

Definition

The setting type used in a piece of
jewelry.

Size

Size of the pearl(s) in a piece of jew-
dry.

Returns the SKU of an item if it has
one.

Describes a computer's sound card.

Where the review was entered. Typ-
icaly, thisis Amazon.com. It is pos-
sible, however, for customersto
enter reviews from other sites.

Describes the item's speakers.

Describes an item's special features.
State

The clarity of agem.

The color of agem.

The cut of agem.

The shape of agem.

The number of karats of agem.
Studio

The duration of a subscription.

The image formats supported by the
item.

The bus speed of the motherboard.
The size of theitem's RAM.

The maximum RAM size an item
can be expanded to.

The type of RAM memory used.
The date of atheatrical release.

Title
The name of the accessory.

The total number of collectible items
for sale.
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Response Element

Tot al Di anond-
Wi ght

Tot al Ext ernal -
BaysFr ee

Total Firew re-
Ports

Tot al GemAéi ght
Tot al I nternal -
BaysFr ee

Tot al Used

Tot al Met al Wi ght
Tot al New

Tot al NTSCPALPort s

Tot al Pages

Tot al Paral | el -
Ports

Tot al PCCar dSl ot s
Tot al PCl S| ot sFree

Tot al Ref ur bi shed

Tot al Resul ts

Total Seri al Ports
Tot al S-

VI deoQut Ports
Tot al USB2Port s

Tot al USBPort s

Tot al VGAQut Ports

Ancestry
[temAttributes/Total DiamondWei ght

ItemAttributes/ Total Extern-
alBaysFree

ItemAttributes/ Total FirewirePorts
ItemAttributes/ Total GemWeight
ItemAttributes/TotalInternal -
BaysFree

OfferSummary/Total Used
ItemAttributes/ Total M etal Weight
OfferSummary/TotalNew

ItemAttributes/TotalNTSCPAL Ports

Items/Total Pages

ItemAttributes/Total Parallel Ports

ItemAttributes/Total PCCardS| ots

ItemAttributes/Total PClI SlotsFree

OfferSummary/Total Refurbished

Items/Total Results

ItemAttributes/Total Serial Ports
ItemAttributes/
TotalS-V1deoOutPorts
ItemAttributes/Total USB2Ports

ItemAttributes/Total USBPorts

ItemAttributes/Total V GAOutPorts

Definition
Total weight of al of the diamonds
inapiece of jewelry.

The number of free external baysin
acomputer.

The number of firewire ports an item
has.

Total weight of al of thegemsina
piece of jewelry.

Number of internal baysfreein a
computer

The total number of used items for
sde.

Total weight of all of the metal ina
piece of jewelry.

The total number of new items for
sde.

Tota number of NTSC and PAL
video ports.

The total number of pagesfoundin a
response. Each page holds up to ten
items.

Total number of paralel ports.

Total number of PC card Slotsin a
computer.

Number of free PCI card dotsin a
computer.

The total number of refurbished
items for sale.

Total number of items found by the
reguest. Only ten are returned at a
time.

Total number of seria portson an
item.

Tota number of S-VIdeo out con-
nectors.

Total number of USB2 ports on an
item.

Total number of USB1 portson an
item.

Total number of VGA (video) out-
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Response Element

Type

Uni t

UPC

URL
Vari ati onDenom n-

ation

Vari ati onDescri p-
tion

Varranty

WAt chMovenent Type
Wat er Resi st an-
ceDepth

Wi ght

Wi ght

Vi ght
W dt h

W dt h

W dt h

Ancestry

ItemAttributes/Lan-
guages/Language/Type

ItemAttributes/Unit

ItemAttributes/UPC

Largelmage/URL

ItemAttributes/Vari-
ationDenomination

ItemALttributes/V ariationDescription

[temAttributes/Warranty

ItemAttributes’WatchM ove-
mentType

ItemAttributes/'WaterResi st-
anceDepth

ItemAttributes/ltemDimen-
siong/Weight

ItemAttributes/PackageDimen-
siong/Weight

[temALttributes/Weight

ItemAttributes/ItemDimen-
sionsg/Width

ItemAttributes/PackageDimen-
siong/Width

ItemAttributes’Width

Definition
puts on an item.

Type

Thisisthe unit of time returned by
the e ement, Maxi munshut t er -
Speed.

Universal Product Code, whichisa
12 digit number, 6 of which repres-
ents an item's manufacturer. These
numbers are trand ated into a bar
code that is printed on an item or its

packaging.
URL of the large image

Describes the variation. Typically
used in the Electronics product cat-

egory.

Describes the variation. A variation
isaparticular instance of an item, for
example, a specific size and color of
ashirt.

Warranty terms

The type of movement used in a
watch.

How deep awatch can go in water
before water leaks into it.

Weight

Weight

Weight
Width

Width

Width

Large aso returns the elements that all response groups return, which is described in Elements Common

to All Response Groups.

Parent Response Group

The following response groups are parent response groups of Large.
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* None

Child Response Group
The following response groups are child response groups of Large.

» Accessories

» BrowseNodes
e ListmanialLists
e Medium

o Offers

* Reviews

e Similarities

e Tracks

Sample REST Use Case

The following request was used to show the results of the Large response group.

http://ecs. amazonaws. com onca/ xm ?Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &

Oper ati on=ItenlLookup&

It em d=BOOOESHHXG&

ResponseG oup=Lar ge

Sample Response Snippet

The following response snippet shows the elements returned by Large.

<ltenp
<ASI| N>BO00A3UB20</ ASI N>
<Det ai | PageURL>ht t p: / / www. anazon. coni exec/ obi dos/ r edi r ect ?t ag=ws%26! i nk_code=
xnR9%R6canp=2025%26cr eat i ve=165953%26pat h=ht t p: / / www. amazon. com gp/ redi rect. ht
m 9253f ASI N=BOO0OA3UB20O2526t ag=ws%@2526| code=xnR%@526c| D=2025%2526ccm D=165953
925261 ocat i on=/ o/ ASI N BOOOA3UB2O¥25253FSubscri pti onl d=1VOM/E1ZATWETZDS6W82</ D
et ai | PageURL>
<Sal esRank>47589</ Sal esRank>
<Smal | | mage>
<URL>http://ecl.imges-anazon. con i mages/ P/ BOOOA3UB20Q. 01- ABQXF272WXB6AH. _SCTH
UMBZZZ_. | pg</ URL>
<Hei ght Uni ts="pi xel s">75</ Hei ght >
<Wdth Units="pi xel s">75</ W dt h>
</ Smal | | mage>
<Medi um mage>
<URL>http://ecl.inmges-anazon. conl i mages/ P/ BOOOA3UB20Q. 01- ABQXF272WXB6AH. _SCMVZ
777777 . ) pg</ URL>
<Hei ght Uni t s="pi xel s">160</ Hei ght >
<Wdth Units="pi xel s">160</ W dt h>
</ Medi un nage>
<Lar gel mage>
<URL>http://ecl.inages-anazon. conl i nages/ P/ BOOOA3UB20Q. 01- ABQXF272WXB6AH. _SCLZ
277777 . ) pg</ URL>
<Hei ght Uni t s="pi xel s">450</ Hei ght >
<Wdth Units="pli xel s">450</ W dt h>
</ Lar gel mage>
<l mageSet s>
<l mageSet Category="primry">
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<Smal | | mage>
<URL>http://ecl.imges-anazon. conl i mages/ P/ BOOOA3UB20O. 01- ABQXF272WXB6A
H. _SCTHUMBZZZ . j pg</ URL>
<Hei ght Uni t s="pi xel s">75</ Hei ght >
<Wdth Units="pixel s">75</ W dt h>
</ Smal | | mage>

<ItemAttri butes>
<Br and>Ni xon</ Br and>
<Pr oduct Gr oup>Appar el </ Product Gr oup>
<Titl e>Ni xon Rotol og Whod</Titl e>
</ltemAttributes>
<Cf f er Summar y>
<Lowest NewPri ce>
<Anount >19999</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Formatt edPri ce>$199. 99</ For nat t edPri ce>
</ Lowest NewPr i ce>
<Tot al New>1</ Tot al New>
<Tot al Used>0</ Tot al Used>
<Tot al Col | ecti bl e>0</ Tot al Col | ecti bl e>
<Tot al Ref ur bi shed>0</ Tot al Ref ur bi shed>
</ O f er Summary>
<O fers>
<Total O fers>0</ Total Of f er s>
<Tot al O f er Pages>0</ Tot al O f er Pages>
</Offers>
<Edi t ori al Revi ews>
<Edi tori al Revi ew>
<Sour ce>Pr oduct Descri ption</ Source>
<Content>Custom right read direct tine. Japanese quartz with |ed. Custom
30 Meter stainless steel with hardened nmineral crystal, white inlay and
doubl e gasket crown. Customsolid stainless steel with white inlay and but-
terfly closure. </ Content>
</ Edi tori al Revi ew>
</ Edi tori al Revi ews>
<Br owseNodes>
<Br owseNode>
<Br owseNodel d>1045534</ Br owseNodel d>
<Name>Jewel r y</ Nane>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>1044486</ Br owseNodel d>
<Name>QG r | s</ Nane>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>1044484</ Br owseNodel d>
<Nanme>Chi |l dren's Accessori es</ Nane>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>1036700</ Br owseNodel d>
<Nanme>Accessori es</ Nane>
<Ancest or s>
<Br owseNode>
<Br owseNodel d>1036682</ Br owseNodel d>
<Nanme>Depar t nent s</ Name>
<Ancest or s>
<Br owseNode>

<Br owseNodel d>1036592</ Br owseNodel d>
<Nanme>Appar el </ Nane>
</ Br owseNode>
</ Ancest or s>
</ Br owseNode>
</ Ancest or s>
</ Br owseNode>
</ Ancest or s>
</ Br owseNode>
</ Ancest or s>
</ Br owseNode>
</ Ancest or s>

Version 2007-07-16
313



Amazon E-Commerce Service Developer Guide

ListFull Response Group

</ Br owseNode>
<Br owseNode>

ListFull Response Group

The ListFull response group provides comprehensive information about a list and the items onit.
ListFull is a parent response group that returns the results of the following response groups:

e ListInfo
e Listltems

For more information about what is returned by each of these response groups, refer to their sections.

The ListFull response group isideally suited for creating the contents of awishlist or Listmanialist.

Relevant Operations

Operations that can use this response group include:

 ListLookup

Response Elements

The following table describes the elements returned by ListFull. In the Ancestry column, the elements
on the left side of a slash mark are the parents of the elements on the right side of the slash mark.

Response Element

Addi ti onal Nanme

ASI N

Aver ageRati ng

Comrent

Comrent

Cust orrer Nane

Cust oner Ni cknane

Dat eAdded

Dat eCr eat ed

| mage

Ancestry
List/AdditionalName

Item/ASIN

List/AverageRating

List/Comment

Listlitem/Comment

List/CustomerName

List/CustomerNickname

Listltem/DateAdded

List/DateCresated
List/Image

Definition

For baby registries, thisfield is used
for the name of the other parent.

A positive integer distributed by
Amazon that uniquely identifies an
itemon alist.

Average (between 0 and 5) of cus-
tomers ratings of list items.

Comment typically about the pur-
pose of the list.

Comment typically about the pur-
pose of anitemon alist.

The name of the customer that cre-
ated thelist.

Nickname of the customer that cre-
ated thelist.

The date an item was added to the
list

The date the list was created.

An image associated with the list.

Version 2007-07-16
314



Amazon E-Commerce Service Developer Guide

ListFull Response Group

Response Element
Last Modi fi ed

Listld

Listltend

ListName

Li st Type

Li st URL

Cccasi onDat e

Part ner Nanme

QuantityDesired

QuantityRecei ved

Regi st ryNanme

Regi st ryNunber
Title
Total I tens

Tot al Pages

Tot al Resul ts

Tot al Ti mesRead

Tot al Vot es

Ancestry
List/LastModified
List/Listld

Listitem/Listltemld

List/ListName
List/ListType

List/ListURL
List/OccasionDate

List/PartnerName

Listltem/QuantityDesired

Listltem/QuantityReceived

List/RegistryName

List/RegistryNumber
ItemAttributes/Title
List/Totalltems
List/Total Pages

List/Tota Results
List/Total TimesRead

List/TotaVote

Definition
Date when the list was last updated.

A positive integer distributed by
Amazon that uniquely identifiesa
list.

A positive integer distributed by
Amazon that uniquely identifies an
itemon alist.

The name of anitem on alist.
Thetype of list, for example, wed-
ding registry, baby registry, list-
mania, or wishlist.

The URL of thelist.

An important date, such as awed-
ding date, which is associated with a
list.

For wedding registries, thisisthe
name of the bride or groom.

The number of specific items de-
sired.

The number of specificitemsre-
celved.

The name on the wedding or baby
registry.

The registry number.
Thetitle of thelist.
Number of itemsin thelist.

Number of pages of items. There are
up to ten items per page..

Tota number of lists found

The number of times the list was
viewed.

The total number of votes cast by
customers who reviewed the item.

ListFull also returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group

The following response groups are parent response groups of ListFull.
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* None

Child Response Group

The following response groups are child response groups of ListFull.

e ListInfo
e Listltems

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by ListFull.

http://ecs. amazonaws. com onca/ xm ?Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKeyl d=1VOM/EL1ZATWETZDS6WB2 &

Oper ati on=Li st Lookup&

Li st Type=Li st mani a&

Li st1d= 2WYHF5M2L9142&

ResponseG oup=Li st Ful |

Sample Response Snippet

The following response snippet shows the elements returned by ListFull.

<Li st>
<Li st | d>2WYHF5M2L9142</ Li st | d>
<Li st URL>ht t p: / / www. amazon. coni gp/ ri chpub/ i stmani a/ful | vi ew 2WHF5M2L9142</ L
i st URL>
<Li st Name>Popul ar Chri st mas Books For Young and d d</Li st Name>
<Li st Type>Li st mani a</ Li st Type>
<Total It ens>25</ Total | t ens>
<Tot al Pages>1</ Tot al Pages>
<Dat eCr eat ed>2003 11 17</ Dat eCr eat ed>
<Listltenr
<Li stltem d>Rl 12NHOFJAUSDPX</ Li st |t em d>
<ltenp
<ASI N>0385508417</ ASI N>
<lItemAttributes>
<Titl e>Ski pping Christmas</Title>
</[ltemAttri butes>
</ltempr
</Listltenr
<Listltenp
<Li st1temnm d>Rl A2UFAPEI 6GXV</ Li stltem d>
<ltenp
<ASI N>0762410698</ ASI N>
<ltemAttributes>
<Titl e>The Ni ght Before Christmas: The HeirloomEdition</Title>
</[ltemAttributes>
</ltenr
</Listltenr
<Listltemr
<Li stltemnm d>Rl 2BKL830!1 E1GXT</ Li stltem d>
<l tenp
<ASI N>0684814994</ ASI N>
<IltemAttributes>
<Title>Christmas Box</Titl e>
</[ltemAttributes>
</ltenr
</Listltenr
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Listinfo Response Group

The ListInfo response group provides descriptive information about alist. ListInfo is a parent response
group that returns the results of the ListMinimum response group along with :

e List creator
e List creation date

 List type (WishList, BabyRegistry, etc.)
» Date when thelist was last modified

For more information about the ListMinimum response group, see its section.

The ListInfo response group is suited for creating a subset of the list information returned by ListFull.

Relevant Operations

Operations that can use this response group include:

 ListLookup
e ListSearch

Response Elements

The following table describes the elements returned by ListInfo. In the Ancestry column, the elements
on the left side of a slash mark are the parents of the elements on the right side of the slash mark.

Response Element

Addi ti onal Nane

Aver ageRati ng

Conmment
Cust orrer Name
Cust oner Ni cknane

Dat eCr eat ed

| mage
Last Modi fi ed

Listld

Li st Nane
Li st Type

Li st URL

Ancestry
List/AdditionalName

List/AverageRating

List/Comment
List/CustomerName
List/CustomerNickname

List/DateCrested

List/Image
List/LastModified
List/Listld

List/ListName
List/ListType
List/ListURL

Definition

Additional name of a person the list
belongsto

Average customer rating for item on
alist.

Comment
Name of the list owner.
Nickname of list owner

Date the list was created, in the form
yyyy-mm-dd.

Imagein list
Date when the list was last modified

A number that uniquely identifiesa
list.

The name of thelist
Thelist type, such as WishList.

URL where you can find thelist. The
URL isthe samefor al lists except
for the final filename, which isthe
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Response Element Ancestry Definition

Listld. In thisway you can display
thelist by just knowing the Listld.

Cccasi onDat e List/OccasionDate Specifies the date of an occasion,
such as awedding or birthday.

Part ner Name List/PartnerName For wedding registries, thisisthe
name of the bride or groom.

Regi st ryNane List/RegistryName Name of awedding or baby registry.

Total I t ens List/Totalltems Number of itemsin thelist.

Tot al Pages List/Total Pages Number of pages of items. There are
up to ten items per page..

Tot al Resul ts List/Total Results Total number of lists found

Tot al Ti mesRead List/Total TimesRead The number of times alist has been
viewed.

ListInfo also returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group
The following response groups are parent response groups of ListInfo.

 ListFull

Child Response Group

The following response groups are child response groups of ListInfo.

e ListMinimum

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by ListInfo.

http://ecs. amazonaws. conf onca/ xm ?Ser vi ce=AWSEConmmer ceSer vi ce&
AWBAccessKeyl d=[ Access key | D] &

Oper at i on=Li st Sear ch&

Li st Type=W shLi st &

Nanme=John%20Smi t h&

ResponseG oup=Li stlnfo

Sample Response Snippet

The following response snippet shows the elements returned by Listinfo.
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<Li st >
<Li st 1d>26ZZZ] YUFBASY</ Li st | d>
<Li st URL>ht t p: / / www. amazon. cont gp/ regi stry/ 26ZZZI YUFBASY</ Li st URL>
<Li st Name>New W sh Li st </Li st Nane>
<Li st Type>W shLi st </ Li st Type>
<Total I tens>1</Total I t ens>
<Tot al Pages>1</ Tot al Pages>
<Dat eCr eat ed>2006- 04- 13</ Dat eCr eat ed>
/<Cust onmer Nanme>j ohn smit h</ Cust oner Nane>
</ List>

Listitems Response Group

The Listltems response group describes the items on alist. Listitemsis a parent response group that
returns the results of the ListMinimum ListMinimumresponse groups along with data associated with
each item on alist, including:

ASIN
Title
Listltem ID

Quantity of items desired
Quantity of items received

Item attributes

Date the item was added to the list

Relevant Operations

Operations that can use this response group include:

ListLookup

Response Elements

The following table describes the elements returned by Listltems. In the Ancestry column, the elements
on the left side of a slash mark are the parents of the elements on the right side of the slash mark.

Response Element

ASI N

Conment
Dat eAdded

Listld

Listltend

Li st Nare

QuantityDesired

Ancestry
I[tem/ASIN

Listltem/Comment
Listitem/DateAdded
List/Listld

Listitem/Listltemid

List/ListName
Listltem/QuantityDesired

Definition

A number that uniquely identifies an
item.

Comment
Date the item was added to the list.

A number that uniquely identifiesa
list.

A number that uniquely identifies an
itemon alist.

The name of the list.

Specifies the quantity desired of a
particular item.
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Response Element Ancestry Definition

QuantityRecei ved Listltem/QuantityReceived Specifies the quantity received of a
particular item.

Title ItemAttributes/Title Title of theitem.

Tot al Pages List/Total Pages Number of pages found. There are

up to ten items per page.

Total Resul ts List/Total Results The total number of items found.
Only ten are returned per request.

Listltems also returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group

The following response groups are parent response groups of Listitems.

* None

Child Response Group

The following response groups are child response groups of Listltems.

e ListMinimum

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by Listitems.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Oper ati on=Li st Lookup&

Li st Type=Li st mani a&

Li st 1 d=2WYHF5M2L9142&

ResponseG oup=Li st tens

Sample Response Snippet

The following response snippet shows the elements returned by Listltems.

<Li st>
<Li st | d>2WYHF5M2L9142</ Li st | d>
<Li st Name>Popul ar Chri st mas Books For Young and d d</Li st Name>
<Total I tems>25</ Total I t ens>
<Tot al Pages>1</ Tot al Pages>
<Listltenr
<Listltem d>Rl 12NHOFJAUSDPX</ Li st | teml d>
<ltenp
<ASI N>0385508417</ ASI N>
<ltemAttributes>
<Titl e>Ski pping Christmas</Title>
</lItemAttri butes>
</ltenpr
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</Listltenr
<Listltenp
<Li stltem d>Rl A2UFAPEI 6GXV</ Li stltenl d>
<ltenp
<ASI N>0762410698</ ASI N>
<ItemAttri butes>
<Titl e>The Ni ght Before Christmas: The HeirloomEdition</Titl e>
</ltemAttributes>
</ltenmr
</Listltenp
<Listltenr
<Li stltem d>RI 2BKL830l E1GXT</ Li stltem d>
<ltenp
<ASI N>0684814994</ ASI N>
<ItemAttri butes>
<Title>Christmas Box</Title>
</ltemAttri butes>
</ltempr
</Listltenr

ListmanialLists Response Group

The Listmanialists response group returns the Listmanialist IDs and names of those lists that items, in
the response, belong to.

Relevant Operations

Operations that can use this response group include:

* ItemLookup

* ltemSearch
 ListLookup

e SimilarityLookup

Response Elements

The following table describes the elements returned by Listmanialists. In the Ancestry column, the
elements on the left side of aslash mark are the parents of the elements on the right side of the slash

mark.

Response Element Ancestry Definition

Listld ListmaniaListgListmanialist/Listld = A positive integer distributed by
Amazon that uniquely identifiesa
list.

Li st Nane Listmanialists/Listmanial - Name of aListmanialist.

ist/ListName

Listmanialists a so returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group

The following response groups are parent response groups of ListmaniaLists.
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* None

Child Response Group
The following response groups are child response groups of ListmaniaLists.

¢ None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by Listmanialists.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ | D] &

Qper ati on=ItenlLookup&

Item d=0545010225&

| dType=ASI N&

ResponseG oup=Li st mani aLi st's

Sample Response Snippet

The following response snippet shows the elements returned by ListmaniaLists.

<Li st mani aLi st s>
<Li st mani aLi st >
<Li st | d>R1XB8VAK6TI 229</ Li st | d>
<Li st Nanme>M ke' s Dunb Li st </ Li st Nane>
</ Li st mani aLi st >
<Li st mani aLi st >
<Li st | d>R3CUSEGEBUKJLW/ Li st | d>
<Li st Nane>Books |'l|l Read This Summer</Li st Nanme>
</ Li st mani aLi st >
<Li st mani aLi st >
<Li st | d>R1BBYVOO4CBON</ Li st | d>
<Li st Name>My Readi ng W sh Li st </ Li st Nane>
</ Li st mani aLi st >
<Li st mani aLi st >
<Li st | d>R2ZNXIWCXMMWAL</ Li st | d>
<Li st Name>Sone Real | y GREAT Books</Li st Nane>
</ Li st mani aLi st >

'<] Li st mani aLi st s>

ListMinimum Response Group

The ListMinimum response group returns, for each list in the response, the list's 1D, list name, number
of items on the list, the number of pages of list items. There are ten list items per page.

Relevant Operations
Operations that can use this response group include:

e ListSearch

Response Elements
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The following table describes the elements returned by ListMinimum. In the Ancestry column, the
elements on the left side of aslash mark are the parents of the elements on the right side of the slash

mark.

Response Element Ancestry Definition

Listid List/Listld A positive integer distributed by
Amazon that uniquely identifiesa
list.

Li st Nane List/ListName The name of alist.

Total I tens Items/Totalltems The total number of items found on
the list. Each page holds up to ten
items.

Tot al Pages Items/Total Pages The total number of pagesfoundin a
response. Each page holds up to ten
list items.

ListMinimum also returns the elements that al response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group
The following response groups are parent response groups of ListMinimum.

¢ None

Child Response Group
The following response groups are child response groups of ListMinimum.

¢ None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by ListMinimum.

http://ecs. amazonaws. com onca/ xm ?Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &

Oper at i on=LiI st Sear ch&

Li st Type=W shLi st &

Name=John%20Smi t h&

ResponseG oup=Li st M ni mum

Sample Response Snippet

The following response snippet shows the elements returned by ListMinimum.

<Tot al Resul t s>557</ Tot al Resul t s>
<Tot al Pages>56</ Tot al Pages>
<Li st >
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<Li st | d>2AAAAAAAAAAGB</ Li st | d>
<Li st Name>W shl i st </ Li st Nane>
<Total I tens>73</ Total | tens>
<Tot al Pages>8</ Tot al Pages>

</ Li st >

<Li st >
<Li st | d>OBBBBBBBBBM2</ Li st | d>
<Li st Nanme>W shl i st </ Li st Nane>
<Total It ens>30</ Total | t ens>
<Tot al Pages>3</ Tot al Pages>

</ List>

<Li st >
<Li st | d>HCCCCCCCCCAX</ Li st | d>
<Li st Nane>W shl i st </ Li st Nane>
<Total | tens>122</ Total I t ens>
<Tot al Pages>13</ Tot al Pages>

</ List>

<Li st >
<Li st | d>3DDDDDDDDDDD4</ Li st | d>
<Li st Nane>W shl i st </ Li st Nane>
<Total Itens>33</Total | t ens>
<Tot al Pages>4</ Tot al Pages>

</ List>

Medium Response Group

The Medium response group returns a great deal of information about the itemsin aresponse. The
response group isideally suited for creating lightweight, product detail pages.

Medium is a parent response group that returns the results of the following response groups:

 EditorialReview
e |mages
 ItemAttributes
» OfferSummary
¢ Request

» SalesRank

e Small

For more information about what is returned by each of these response groups, refer to their sections.

Relevant Operations
Operations that can use this response group include:

* ItemLookup

* [temSearch

o ListLookup

* SimilarityL ookup

Response Elements

The following table describes the elements returned by Medium. In the Ancestry column, the elements
on the left side of a slash mark are the parents of the elements on the right side of the slash mark.
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Response Element
Act or

Addr ess1

Addr ess2

Addr ess3

AmazonMaxi mumAge

AmazonM ni mumAge

Amount

Aper t ur eMbdes

Arti st

ASI N

AspectRati o

Audi enceRat i ng

Audi oFor mat

Aut hor

BackFi ndi ng

BandMat eri al Type

Batteries

Ancestry

ItemAttributes/Actor
ItemAttributes/Address/Addressl
ItemAdttributes/Address/Address2
[temAttributes/Address/Address3

ItemAttributes/ Amazon-
MaximumAge

ItemAttributess AmazonMin-
imumAge

OfferSummary/L owestUsed-
Price/Amount

OfferSummary/LowestCol-
lectiblePrice/Amount

OfferSummary/L owestNew-
Price/Amount

OfferSummary/

L owestRefurbishedPrice/ Amount
ItemAttributes/ A pertureM odes
[temAttributes/Artist

Item/ASIN

[temAttributes/AspectRatio

ItemAttributes/AudienceRating

[temAttributes/Lan-
guages/L anguage/AudioFormat

ItemAttributes/Author
ItemAttributes/BackFinding

ItemAttributes/BandMaterial Type

ItemAttributes/Batteries

Definition

Actor associated with the item.
Street address

Street address

Street address

Maximum age in months of the per-
son who will enjoy theitem. For ex-
ample, abook might be targeted at
kids up to three years old. Three
would be the value for the Maximu-
mAge.

Y oungest age in months that a per-
son should be to use the item.

Price in penny equivalent for items
of various conditions, including
used, collectible, new, and refur-
bished.

Aperture modes associated with
items that have lenses.

Artist associated with the item.

A positive integer distributed by
Amazon that uniquely identifies an
item.

Theratio of an item'slength to its
width.

Audience rating for amovie. The
rating suggests the age for which the
movieis appropriate. Therating
format varies by locale.

Format, such as MP3, of the audio
media.

Author associated with the item.

Themetal in jewelry, for example,
14 K gold.

Type of materia used to make the
band in apiece of jewelry.

Batteries required or not
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Response Element
Batterieslncl uded

Batt eryDescri p-
tion

BatteryType

Bezel Mat eri al Type

Bi ndi ng

Br and

Cal endar Type

Caner aManual Fea-
tures

CaseDi anet er

CaseMat eri al Type

CaseThi ckness
CaseType
CDRWDescri ption

Chai nType
Gty

Cl aspType

Cl ot hi ngSi ze
Col or
Conpatibility

Cont ent

CPUManuf act ur er
CPUSpeed
CPUType

Cr eat or

CurrencyCode

Ancestry
ItemA ttributes/Batteriesincluded
ItemAttributes/BatteryDescription

ItemAttributes/Battery Type
[temAttributes/Bezel M aterial Type

[temAttributes/Binding

ItemAttributes/Brand

[temAttributes/CalendarType

ItemAttributes/Cam-
eraManual Features

ItemAttributes/CaseDiameter

[temAttributes/CaseM ateria Type

ItemAttributes/CaseThickness
ItemAttributes/CaseType
ItemAttributess CDORWDescription

ItemAttributes/ChainType
[temAttributes/Address/City
ItemAttributes/ClaspType
ItemAttributes/ClothingSize
ItemAttributes/Color
ItemAttributes/Compatibility

EditorialReviews/Editorial Re-
view/Content

ItemATttributesy CPUM anufacturer
[temAttributes/ CPU Speed
[temAttributess CPUType
ItemAttributes/Creator
OfferSummary/

L owestRefurbishedPrice/Currency-
Code

Definition
Whether batteries are included

A description of the batteries that are
required for the item to work.

Required battery type

Material that makes up the bezel of
jewelry, for example, aring.

Typically but not always similar to
the product category.

Brand. One merchant might have,
for example, three brands of mer-
chandise.

Type of calendar

Manual features of acamera

Distance from corner to corner of a
case

The material of which acaseis
made.

Thickness of acase
Type of case

Description of CD read-write peri-
pheral device.

Typeof chain, typically, in jewelry.
City

Type of clasp on a piece of jewelry
Size of clothes

Color

Compatibility

The content of the review.

Manufacturer of the CPU

CPU speed

CPU type, such as P4.

Creator associated with the item.

An abbreviation used to specify the
formatting of the price. The format-
ting varies by locale.
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Response Element

Day

Del ayBet weenShot s
Depart ment

Det ai | PageURL

DeweyDeci mal Num
ber

Di al Col or

D al Wndowvat eri -
al Type

Di gi t al Zoom
Director

Di spl aySi ze

DVDLayer s

DVDRWDescri ption

DVDSi des

Edi tion

ESRBAgeRat i ng

Ancestry

OfferSummary/L owestUsed-
Price/CurrencyCode

OfferSummary/L owestNew-
Price/CurrencyCode

OfferSummary/L owestCol-
lectiblePrice/CurrencyCode

[temAttributes/HoursOf Opera-
tion/Hours/Day

ItemAttributes/Del ayBetweenShots
[temAttributes/Department
Item/Detail PageURL

[temAttributes/Dewey-
DecimalNumber

ItemAttributes/Dial Color
ItemAttributes/Dia Win-
dowMateria Type
ItemAttributes/DigitalZoom
ItemAttributes/Director
ItemAttributes/DisplaySize

ItemAttributes/DV DLayers

[temAttributes/ DV DRWDescription

ItemAttributes/ DV DSides

ItemAttribute EAN

[temAttributes/Edition
ItemAttributess ESRBAgeRating

Definition

Day

The necessary delay between shots.
Department

URL of the detail page, which de-
scribes an item and enables the cus-
tomer to add it to their cart.

Dewey decimal number

Color of the did, typicaly, of a
watch face

Material that makes up the transpar-
ent face of awatch.

Specifies the zoom ratio.
Director

Size of the display, typicaly the
length of the diagonal across the dis-
play surface.

Specifies whether the DVD isadual-
layer DVD-9 movie or asingle-layer
DVD-5 movie.

Description of the DVD player's read
and write functionality.

Specifies whether one or two sides
of the DVD has recorded informa-
tion.

European Article Number, which isa
number that uniquely identifies an
item.

Edition

The Entertainment Software Rating
Board (ESRB) sets ratings, advert-
ising guidelines, and online privacy
principles for video and computer
gamesin the United States and
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Response Element

Ext er nal Di s-
p! aySupport De-
scription

Fabri cType
FaxNurber
Feature
FirstlssuelLead-
Ti nme

Fl avor Nane

FI oppyDi skDri ve-
Description

For mat

FormattedPrice

Genilype
Gol f O ubFl ex

CGol f Cl ubLoft

G aphi csCar dl n-
terface

G aphi csDescri p-
tion

G aphi csMenoryS-
ize

Har dDi skCount

Har dDi skSi ze

Ancestry

[temALttributes/
External DisplaySupportDescription

ItemAttributes/FabricType
ItemAttributes/FaxNumber
ItemALttributes/Feature
ItemAttributes/FirstlssueL eadTime

ItemAttributes

[temALttributes/
FloppyDiskDriveDescription

ItemAttributes/Format

OfferSummary/
L owestRefurbishedPrice/Formatted-
Price

OfferSummary/L owestUsed-
Price/FormattedPrice

OfferSummary/L owestCol-
lectiblePrice/FormattedPrice

OfferSummary/L owestNew-
Price/FormattedPrice

[temAttributesGemType

[temAttributes

[temAttributes
[temAttributes/Graphic-
sCardinterface
ItemAttributes/GraphicsDescription
[temAttributes/GraphicsMemorySize

ItemAttributes/HardDiskCount

ItemAttributes/HardDiskSize

Definition
Canada.

Specifies whether the items supports
an external display.

The type of fabric used in the item.
Fax number
Anitem'sfeature

The wait time to expect before re-
ceiving the first issue in a newspaper
or magazine subscription.

The flavor of an item. Typically used
as avariation dimension.

Description of a computer's floppy
drive.

An item's format

The price formatted according to
CurrencyCode that is ready to
present to the customer.

The type of gem.

Theflex (regular or stiff) of agolf
club.

The loft (humber of degrees) of a
golf club.

The type of computer graphic card
interface.

Description of the computer graphics
card.

The amount of memory resident on
in a computer graphics card.

Number of hard drivesin acom-
puter.

The amount of memory contained in
ahard drive.
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Response Element

HasAut oFocus
HasBur st Mode
Has| nCaner aEdi t -
i ng
HasRedEyeReduc-
tion

HasSel f Ti mer
HasTri podMount
HaS- VI deoQut

HasVi ewf i nder

Hei ght
Hei ght

Hei ght

Hei ght

Hei ght

Hei ght

Hei ght
Hei ght

Hei ght
Hei ght

Hour s

Hour sOF Oper ati on

I ncl udedSof t war e

I ncl udesMo3PI ayer

Ancestry
ItemAttributes/HasAutoFocus

ItemAttributes/HasBurstM ode

[temAttributes/HaslnCameraEditing

[temAttributes/
HasRedEyeReduction

ItemAttributes/HasSelf Timer

ItemAttributes/HasTripodMount

ItemAttributes/HaS-V I deoOut

ItemAttributes/HasViewfinder

ItemAttributes/Height

ItemAttributes/ItemDimen-
siong/Height

[temAttributes/PackageDimen-
siong/Height

ImageSetsyImage-
Set/Largel mage/Height

ImageSets/Image-
Set/Mediumimage/Height

ImageSets/Image-
Set/Smalllmage/Height

Mediumlmage/Height

I mageSets/| mage-
Set/Swatchl mage/Height

Smalllmage/Height
Largelmage/Height
ItemAttributes/HoursOf Opera-
tion/Hours
ItemAttributes/HoursOf Operation

ItemAttributes/IncludedSoftware

[temAttributes/IncludesM p3Player

Definition

Specifies whether the item has auto
focus.

Specifies whether or not the item has
burst mode.

Specifies whether a camera has edit-
ing functionality.

Specifies whether or not the camera
has a mechanism for preventing red
eyesin pictures.

Specifies whether or not the item has
atimer.

Specifies whether or not the item has
amount to connect to a tripod.

Specifies whether or not the item has
an output for video.

Specifies whether or not the item has
aview finder.

Height
Height

Height

Height of the large image

Height of the medium image

Height of the small image

Height of the medium image
Height of the swatch image

Height of the small image
Height of the large image

Hours

Defines the hours of a store's opera-
tions.

Specifies the software included in
the purchase.

Specifies whether or not the item
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Response Element

I ngredi ents

| sAut ogr aphed

| SBN

I sFragile

| sLabCr eat ed

| sMenorabilia

| SOEqui val ent

| ssuesPer Year

Keyboar dDescr i p-
tion

Keywor ds

Label
Legal Di scl ai mer

Lengt h

Lengt h

Length

Li neVol t age
Macr oFocusRange
Magazi neType
Manuf act ur er

Manuf act ur er -
Labor War r ant yDe-
scription

Manuf act ur er Max-
i mumAge

Ancestry

ItemAttributes/Ingredients
[temAttributes/l SAutographed

[temAttributes/I SBN
ItemAttributes/I sFragile

ItemAttributes/IsL abCreated

ItemAttributes/| sSMemorabilia

ItemAttributes/| SOEquival ent

ItemATttributes/| ssuesPerY ear

ItemAttributes/K eyboardDescription

Items/CorrectedQuery/K eywords

ItemAttributes/L abel
ItemAttributes/L egal Disclaimer

ItemATttributes/ItemDimen-
siong/Length

ItemAttributes/L ength

ItemAttributes/PackageDimen-
siong/Length

ItemAttributes/LineVoltage
ItemAttributes/M acroFocusRange
[temAttributes/M agazineType
[temALttributes/M anufacturer

[temALttributes/
ManufacturerLaborWarrantyDe-
scription

[temAttributes’Manu-
facturerMaximumAge

Definition
contains an MP3 player.
Ingredients

Specifies whether or not theitemis
autographed.

>|SBN number

Species whether or not theitem is
fragile.

Specifies whether or not the item
was created in alab.

Specifies whether the item is con-
sidered memorabilia.

The 1SO equivaent of adigital cam-
eraiswhat the film sensitivity would
beif the camera used film. The high-
er the number, the more sensitive the
camera, the less light required to
take the photograph.

Number of issues per year, usualy,
in a subscription.

Description of the keyboard

The (corrected) wordsused in a
search.

Label
Legal disclaimer
Length

Length
Length

The voltage used.

Describes the macro focus feature.
Describes the genre of the magazine.
Manufacturer

Describes the manufacturer's | abor
warranty

Defines the maximum age in months
the user should be to enjoy the use of
the item. For example, for atoy tar-
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Response Element

Manuf act urer M n-
i mumAge

Manuf act ur er -
Par t sWar r ant yDe-
scription

Mat eri al Type

Maxi mumApert ure

Maxi mumCol or Dept h

Maxi munfocal -
Length

Maxi mumH ghResol -
uti onl nages

Maxi munmHor i zont -
al Resol ution

Maxi mumLowResol u-
tionl mages

Maxi mummResol uti on

Maxi munshut t er -
Speed

Maxi mumVerti c-
al Resol ution

Maxi mumAéi ght Re-
comendat i on

Menor y Sl ot sAvai | -
abl e

Message
Met al St anp

Met al Type

Ancestry

ItemAttributes’Manu-
facturerMinimumAge

[temAttributes/
M anufacturerPartsWarranty Descrip-
tion

ItemAttributes/Material Type

[temAttributes/M aximumA perture

ItemAttributes/M aximum-
ColorDepth

ItemAttributes/M aximum-
FocalLength

[temAttributes/
M aximumHighResol utionlmages

M aximumHorizontal Resol ution

[temAttributes/
M aximumL owResol utionlmages

ItemAttributes/M aximumResol ution

ItemAttributesM axim-
umShutter Speed

ItemAttributes/M ax-
imumV ertical Resolution

[temAttributes/
M aximumWeightRecommendation

ItemALttributes/
MemorySlotsAvailable

Items/CorrectedQuery/Message
[temAttributes/M etal Stamp

ItemAttributes/Metal Type

Definition
geted at kidsfrom ages2to 4, 4

would be the value for the Manufac-
turerMaximumAge.

Defines the minimum age in months
the user should be to enjoy the use of
the item. For example, for atoy tar-
geted at kidsfrom ages2to 4, 2
would be the value for the Manufac-
turerMiniimumAge.

Describes the manufacturer's parts
warranty

The type of material used in the
item.

The larges lens aperture

The number of bytes used to display
colorsin digital media.

The maximum focal length of the
lens.

The highest image resolution
provided by the item.

The highest resolution provided on
the horizontal axis--the higher the
number, the greater the resolution.

The lowest image resolution an item
provides.

The highest image resolution an item
provides.

The fastest speed of a camera shut-
ter, Thisvalueis an of time.The unit
of timeiscapturedintheUni ts ele-
ment.

Highest image resolution on the ver-
tical axis.

The maximum weight an item
should hold.

Specifies whether or not the item has
slots for memory additions.

Message

A distinctive marking in metal usu-
aly associated with jewelry.

The type of metal used in the item.
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Response Element

M ni Movi eDescri p-
tion

M ni munfocal -
Lengt h

M ni munhut t er -
Speed

Model
ModenDescri ption

Moni tor Si ze

Moni t or Vi ewabl e-
Di agonal Si ze

MouseDescri ption

Nat i veResol ution

Nei ghbor hood

Net wor kI nt er f ace-
Description

Not ebookDi spl ay-
Technol ogy

Not ebookPoi nti ng-
Devi ceDescri ption

Nunber O Di scs

Nunmber O | ssues
Nunber Of I t ens
Nurmber Of Pages
Nunber Of Pear | s

Nunber Of Rapi d-
Fi reShot s

Nunmber O St ones

Nunber OF Tr acks

Ancestry

ItemAttributes/MiniMovie-
Description

ItemATttributes/Minimum-
FocalLength

ItemAttributes/Minim-
umShutter Speed

ItemAttributes/M odel
[temAttributes/M odemDescription
ItemAttributes’'M onitorSize

[temAttributes/
MonitorViewableDiagonal Size

ItemAttributes/M ouseDescription
ItemAttributess MPN
ItemAttributes/Address/Name

ItemAttributes/Lan-
guages/Language/Name

ItemAttributes/NativeResolution

ItemAttributes/Neighborhood

[temALttributes/Net-
workInterfaceDescription

ItemAttributes/Note-
bookDisplay Technology

[temAttributes/
NotebookPointingDeviceDescription

ItemAttributesyNumberOf Discs

[temAttributes/Number Of | ssues
[temAttributessNumberOfltems
[temAttributess NumberOf Pages
ItemAttributes/NumberOf Pearls
ItemAttributes’NumberOf Stones

ItemA ttributes/NumberOf Stones
ItemAttributes'NumberOf Tracks

Definition

Short description of amovie.

The shortest focal length of an item.

The longest time a camera shutter
can stay open.

Model
Description of amodem.

Size of amonitor expressed as the
length between opposite corners of
the monitor

The length between opposite corners
of the monitor in which the image
actually appears.

Description of acomputer mouse.
Manufacturer's part number.
Name

Name

The maximum resolution of aflat
panel display.

Neighborhood

Description of the item's network in-
terface.

Describes the technology used in the
notebook computer's display

Describes the pointing device used
by the notebook computer.

Number of discs an item can hold or
use.

Number of issues in a subscription.
Number of items.

Number of pages.

Number of pearlsin anitem

The number of shots that can be
fired sequentially.

Number of stonesin an item

Number of recorded track on aCD.
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Response Element

Opti cal Zoom

Pear| Lustre

Pear | M ni muntCol or

Pear | Shape

Pear| Stringi ng-
Met hod

Pear | Sur f aceBl em

i shes

Pear | Type

Pear| Uniformty

PhoneNunber
Phot oFl ashType

Pi ct ur eFor mat

Pl at form
Post al Code

PriceRating

Pr ocessor Count

Pr oduct Group

Publ i cati onDat e
Publ i sher

Readi ngLevel

Regi onCode

Rel easeDat e

Rermovabl eMenory

Resol uti onMbdes

Ri ngSi ze
Rol e

Ancestry
ItemAttributes/OpticalZoom

ItemAttributes/Pear|Lustre
ItemAttributes/PearlMinimumColor
[temAttributes/Pearl Shape

[temATttributes/Pearl-
StringingM ethod

ItemAttributes/Pearl Sur-
faceBlemishes

ItemAttributes/Pearl Type

[temAttributes/PearlUniformity

ItemATttributes/PhoneNumber
ItemAttributes/PhotoFlashType
ItemAttributes/PictureFormat

ItemAttributes/Platform
ItemAttributes/ Address/Postal Code
ItemALttributes/PriceRating

ItemA ttributes/Processor Count

[temAttributes/ProductGroup

ItemAttributes/PublicationDate
ItemAttributes/Publisher
ItemAttributes/ReadingL evel

ItemAttributes/RegionCode
ItemAttributes/Rel easeDate

[temAttributes/RemovableM emory

ItemA ttributes/Resol utionM odes

[temAttributes/RingSize
ItemAttributes/Creator/Role

Definition

Specifies the optical, as opposed to
the electronic, zoom.

The luster of the pearl.
The pearl's minimum color.
The shape of the pearl.

The means used to string the pearls.

A description of the surface blem-
ishes on the pearl.

Pear| type is categorized by the
shape and size of the pearl.

Describes the uniformity of color of
the pearl.

Phone number
Description of the camera's flash.

Describes the format of an electronic
image.

Operating system.
Postal code, such as a postal code.

Defines how expensive an item is.
For example, for apparel, 1=under
$15 2=$15-30 3=$30-45 4=over $45.

The number of processorsin an item.

The product category an item be-
longs to.

Publication date.
Publisher

Describes the reading difficulty of
the book.

A code that specifiesaregion.

Date on which the item was or will
be released.

Specifies whether or not the memory
isremovable.

Specifies the resolution modes of the
item.

Size of aring.

Role
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Response Element
Runni ngTi e

Sal esRank

Secondar yCacheS-
ize

SettingType

Size

Si zePer Pear |

SKU

SoundCar dDescri p-
tion

Sour ce

Speaker Descri p-
tion

Speci al Feat ures
State

Stoned arity

St oneCol or

St oneCut

St oneShape

St oneWi ght

St udi o

Subscri pti on-
Lengt h

Support edl mage-
Type

Syst enBusSpeed
Syst emMvenorySi ze

Syst emvenor yS-
i zeMax

Ancestry
ItemAttributes’RunningTime
Item/Sal esRank

ItemAttributes/SecondaryCacheSize

[temAttributes/SettingType

ItemAttributes/Size
ItemAttributes/SizePerPearl

ItemAttributes/SKU

ItemAttributes/SoundCard-
Description

Editorial Reviews/Editorial Re-
view/Source

ItemAttributes/ SpeakerDescription

ItemAttributes/Special Features
ItemAttributes/Address/State
[temAttributes/StoneClarity
ItemAttributes/StoneColor

ItemA ttributes/StoneCut
[temAttributes/StoneShape
ItemAdttributes/StoneWeight
[temAttributes/Studio
[temAttributes/SubscriptionL ength

[temAttributes/ Supportedl mageType

[temAttributes/ SystemBusSpeed
ItemAttributes/ SystemM emorySize

[temAttributes/System-
MemorySizeMax

Definition
The duration of a presentation.

Indicates how well anitemis selling
within its product category. The
lower the number, the better the item
has sold.

Size of the secondary cache.

The setting type used in a piece of
jewelry.

Size

Size of the pearl(s) in a piece of jew-
dry.

Returns the SKU of an item if it has
one.

Describes a computer's sound card.

Where the review was entered. Typ-
icaly, thisis Amazon.com. It is pos-
sible, however, for customersto
enter reviews from other sites.

Describes the item's speakers.

Describes an item's special features.
State

The clarity of agem.

The color of agem.

The cut of agem.

The shape of agem.

The number of karats of agem.
Studio

The duration of a subscription.

The image formats supported by the
item.

The bus speed of the motherboard.
The size of theitem's RAM.

The maximum RAM size an item
can be expanded to.
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Response Element
Syst emMvenor yType

Theatri cal Re-
| easeDat e

Title

Total Col l ectible
Tot al Di anond-
Wei ght

Tot al Ext ernal -
BaysFr ee

Total Firew re-
Ports

Tot al GemAéi ght
Tot al I nt er nal -
BaysFr ee

Tot al Used

Tot al Met al Wi ght
Tot al New

Tot al NTSCPALPort s

Tot al Pages

Tot al Paral |l el -
Ports

Tot al PCCar dSl ot s
Tot al PCl S| ot sFree

Tot al Ref ur bi shed

Tot al Resul ts

Tot al Seri al Ports

Tot al S-

Ancestry
[temAttributes/ SystemMemoryType

ItemAttributes/Theatrical Re-
leaseDate

ItemAttributes/Title
OfferSummary/Total Collectible

ItemAttributes/Total DiamondWeight
ItemAttributes/Total Extern-
alBaysFree

ItemAttributes/Total FirewirePorts
[temALttributes/Total GemWeight
[temAttributes/Total I nternal -
BaysFree

OfferSummary/Total Used
[temAttributes/Total M etal Weight
OfferSummary/Total New

ItemAttributes/ Total NTSCPAL Ports

Items/Total Pages

ItemAttributes/Total Parallel Ports

ItemAttributes/Total PCCardSlots

ItemAttributes/Total PCI SlotsFree

OfferSummary/Total Refurbished

Items/Total Results

ItemAttributes/Total Serial Ports

ItemAttributes/

Definition
The type of RAM memory used.
The date of atheatrical release.

Title

The total number of collectible items
for sde.

Total weight of al of the diamonds
in apiece of jewelry.

The number of free external baysin
acomputer.

The number of firewire ports an item
has.

Total weight of al of thegemsin a
piece of jewelry.

Number of internal bays freein a
computer

The total number of used items for
sale.

Total weight of al of the metal in a
piece of jewelry.

The total number of new items for
sde.

Total number of NTSC and PAL
video ports.

The total number of pagesfoundin a
response. Each page holds up to ten
items.

Total number of parallel ports.

Total number of PC card dotsin a
compulter.

Number of free PCI card dotsin a
computer.

The total number of refurbished
itemsfor sale.

Total number of items found by the
request. Only ten arereturned at a
time.

Total number of serial ports on an
item.

Total number of S-VIdeo out con-
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Response Element
VI deoQut Port's

Tot al USB2Port s

Tot al USBPort s

Tot al VGAQut Ports

Type

Uni t

UPC

URL
Vari ati onDenom n-

ation

Vari ati onDescri p-
tion

Varranty

WAt chMovenent Type
Wat er Resi st an-
ceDepth

Wi ght

Wi ght

Wi ght
W dt h

W dt h

W dt h

Ancestry
TotalS-V1deoOutPorts
ItemAttributes/Total USB2Ports

ItemAttributes/Total USBPorts

ItemAttributes/Total V GA OutPorts

[temAttributes/Lan-
guages/Language/Type

ItemAttributes/Unit

ItemAttributes/UPC

Largelmage/URL

ItemAttributes/Vari-
ationDenomination

ItemAttributes/V ariationDescription

[temAttributes/Warranty

ItemAttributes/WatchMove-
mentType

[temAttributes/WaterResi st-
anceDepth

ItemAttributes/ItemDimen-
siong/Weight

ItemAttributes/PackageDimen-
sions/Weight

[temALttributes/Weight

ItemAttributes/ItemDimen-
sionsg/Width

ItemAttributes/PackageDimen-
siong/Width

ItemAttributes/Width

Definition
nectors.

Total number of USB2 portson an
item.

Total number of USB1 portson an
item.

Total number of VGA (video) out-
puts on an item.

Type

Thisisthe unit of time returned by
the e ement, Maxi munshut t er -
Speed.

Universal Product Code, whichisa
12 digit number, 6 of which repres-
ents an item's manufacturer. These
numbers are trand ated into a bar
code that is printed on an item or its

packaging.
URL of the large image

Describes the variation. Typically
used in the Electronics product cat-

egory.

Describes the variation. A variation
isaparticular instance of an item, for
example, a specific size and color of
ashirt.

Warranty terms

The type of movement used in a
watch.

How deep awatch can go in water
before water leaksinto it.

Weight

Weight

Weight
Width

Width

Width
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Medium also returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group
The following response groups are parent response groups of Medium.

¢ None

Child Response Group
The following response groups are child response groups of Medium.

 EditorialReview
* Images
 ItemAttributes
» OfferSummary
* Request

e SalesRank

e Small

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by Medium.

http://ecs. amazonaws. com onca/ xm ?Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &

Oper at i on=Li st Lookup&

Li st Type=W shLi st &

Listld=[Wsh list 1D &

ResponseG oup=Medi um

Sample Response Snippet

The following response snippet shows the elements returned by Medium.

<Li st LookupRequest >
<Li st | d>LKUPZ5V5LTY7</ Li st | d>
<Li st Type>W shLi st </ Li st Type>
<ResponseG oup>Medi unx/ ResponseG oup>
</ Li st LookupRequest >
</ Request >
<Li st>
<Listltemr
<ltenp
<ASI N>1890966533</ ASI N>
<Det ai | PageURL>ht t p: / / www. anmazon. coni exec/ obi dos/ r edi r ect ?t ag=ws%26! i nk_code=
xnR9%R6canp=2025%26cr eat i ve=165953%26pat h=ht t p: / / ww. amazon. com gp/ redi rect . ht
m 9253f ASI N=189096653392526t ag=ws%@2526| code=xnR%@526c| D=2025%2526ccm D=165953
925261 ocat i on=/ o/ ASI N 1890966533%25253FSubscri pti onl d=1VMXF86PGNDAX3FWDC02%25
2526¢co0l i i d=1 OANUUPHB6VRCY252526¢c0! i d=LKUPZ5V5LTY7</ Det ai | PageURL>
<Sal esRank>1738674</ Sal esRank>
<Smal | | mage>
<}JRL>ht tp://ecl.images-anmazon. com i mages/ P/ 1890966533. 01. _ SCTHUMBZZZ_. j pg
</ URL>
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<Hei ght Uni t s="pi xel s">60</ Hei ght >
<W dth Units="pi xel s">40</ W dt h>
</ Smal | | mage>
<Medi um mage>
<}JRL>ht tp://ecl.images-anmazon. com i mages/ P/ 1890966533. 01. _SCMZZZZ777_. j pg
</ URL>
<Hei ght Uni t s="pi xel s">140</ Hei ght >
<Wdth Units="pi xel s">94</ W dt h>
</ Medi um mage>
<ItemAttributes>
<Aut hor >Wayne G Par dy</ Aut hor >
<Bi ndi ng>Paper back</ Bi ndi ng>
<EAN>9781890966539</ EAN>
<Edi ti on>Reprint</Edition>
<| SBN>1890966533</ | SBN>
<Li stPrice>
<Anmount >5995</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<For mat t edPri ce>$59. 95</ For mat t edPri ce>
</ ListPrice>
<Nunmber Of Pages>185</ Nunber Of Pages>
<PackageDi nensi ons>
<Hei ght Uni t s="hundr edt hs-i nches" >900</ Hei ght >
<Lengt h Uni t s="hundr edt hs-i nches" >75</ Lengt h>
<Wei ght Uni t s="hundr edt hs- pounds" >130</ W\éi ght >
<W dth Units="hundredths-i nches">600</ W dt h>
</ PackageDi nmensi ons>
<Pr oduct G oup>Book</ Pr oduct G- oup>
<Publ i cat i onDat €>1999- 05- 19</ Publ i cat i onDat e>
<Publ i sher>Safetycertified. Com | nc</Publisher>
<Title>Safety Incentives: The Pros and Cons of Award and Recognition
Progranms (Osha Conpliance)</Title>
</lItemAttri butes>
<Of f er Summar y>
<Tot al New>0</ Tot al New>
<Tot al Used>0</ Tot al Used>
<Tot al Col | ecti bl e>0</ Tot al Col | ecti bl e>
<Tot al Ref ur bi shed>0</ Tot al Ref ur bi shed>
</ O f er Summar y>
<Edi t ori al Revi ews>
<Edi t ori al Revi ew>
<Sour ce>Book Descri pti on</ Source>
<Cont ent >\WWhet her you are a small business or a safety manager trying to
deci de whether or not awards and incentives are right for your operation, the
Safety Incentives Answer Book is nust reading.
</ Cont ent >
</ Edi tori al Revi ew>

MerchantltemAttributes Response Group

The MerchantltemAdttributes response group returns merchant-specific information about a merchant's
itemsfor sale. The XML element tags returned by MerchantltemAttributes are the same as those
returned by ItemAttributes. The values, however, returned by the response groups are mutually
exclusive. The number of elements returned by MerchantltemAttributesis typically fewer than those
returned by ItemAttributes because merchants typically change only a small subset of attributes returned
by ItemAttributes.

MerchantltemAttributesis valid only for the following operations: | t enm_ookup, | t enBear ch, and
Li st Lookup, and only when aMer chant | d is specified.

Relevant Operations

Operations that can use this response group include:

Version 2007-07-16
338



Amazon E-Commerce Service Developer Guide
NewReleases Response Group

* ItemLookup
* [temSearch

Response Elements

The elements returned by MerchantltemAdttributes are the same as those described for the [temAdttributes
response group.

MerchantltemAttributes al so returns the elements that all response groups return, which is described in
Elements Common to All Response Groups.

Parent Response Group
The following response groups are parent response groups of MerchantltemAdttributes.

¢ None

Child Response Group
The following response groups are children response groups of MerchantltemAdttributes.

¢ None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by
MerchantltemAdttributes.

http://ecs. amazonaws. conf onca/ xm ?Ser vi ce=AWSECommer ceSer vi ce&
Ver si on=2006- 05- 24&
Qper ati on=ItenlLookup&
AWBAccessKeyl d=[ Access Key | D] &
It em d=BOOOEUONNO&
| dType=ASI N&Mer chant | d=[ Mer chant | D] &
ResponseG oup=ItemAttri butes, MerchantltemAttri butes

Sample Response Snippet

The following response snippet shows the elements returned by MerchantltemAttributes.
<ltemAttributes>
<Title>The thing in question</Title>
</1temAttribut es>
<Merchant |l temAttri but es>
<Title>The nerchant's title</Title>

</ i\/é'rchant ItemAttri butes>

NewReleases Response Group
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The NewRel eases response group returns the ASIN and title of newly released itemsin a specified
browse node.

Availability

This response group is available in the US locale only.
Relevant Operations

Operations that can use this response group include:

» BrowseNodel ookup

Response Elements

The following table describes the elements returned by NewReleases. In the Ancestry column, the
elements on the left side of aslash mark are the parents of the elements on the right side of the dlash

mark.
Response Element Ancestry Definition
ASI N NewReleases/NewRelease/ASIN A positive integer distributed by
Amazon that uniquely identifies an
item, which, in this case, isanew re-
lease.
Title NewRel easesNewRelease/Title Thetitle of the new release.

NewReleases al so returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group
The following response groups are parent response groups of NewReleases.

¢ None

Child Response Group

The following response groups are child response groups of NewReleases.

* None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by NewRel eases.

http://ecs. amazonaws. coni oncal/ xm ?Ser vi ce=AWSEComrer ceSer vi ce&
AWSAccessKeyl d=[ Access Key | D] &

Oper at i on=Br owseNodeLookup&

Br owseNodel d=4229&

ResponseG oup=NewRel eases
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Sample Response Snippet

The following response snippet shows the elements returned by NewReleases.

<NewRel eases>
<NewRel ease>
<ASI| N>0446578622</ ASI N>
<Titl e>The Notebook Grls</Title>
</ NewRel ease>
<NewRel ease>
<ASI N>1401302181</ ASI N>

<Title>Daily Candy Ato Z: An Insider's Guide to the Sweet Life</Title>

</ NewRrel ease>
</ NewRel eases>

OfferFull Response Group

The OfferFull response group returns comprehensive information about an offer. OfferFull is a parent
response group that returns the results of the Offers response group as well as:

e Merchant's name

* Merchant's nickname
» Merchant's state

e Merchant's country

Relevant Operations

Operations that can use this response group include:

 ltemLookup
 ItemSearch
 ListLookup
» SimilarityLookup

Response Elements

The following table describes the elements returned by OfferFull. In the Ancestry column, the elements
on the left side of a slash mark are the parents of the elements on the right side of the slash mark.

Response Element Ancestry

Addr ess1 Offerg/Offer/OfferListing/Addressl
Addr ess2 Offers/Offer/OfferListing/Address2
Addr ess3

Offers/Offer/OfferListing/Address3

Amount
OfferSummary/L owestCol-
| ectiblePrice/Amount

Definition

Street address of the merchant.

Price in terms of the lowest currency
denomination, for example, pennies
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Response Element

Avail ability

Aver ageFeedback-
Rati ng

Gty
Condi tion

Condi ti onNot e

Country
Country

CurrencyCode

Ancestry

OfferSummary/L owestNew-
Price/Amount

OfferSummary/
L owestRefurbishedPrice/ Amount

OfferSummary/L owestUsed-
Price/Amount

Offerg/Of-
fer/OfferListing/Price/Amount

Offers/Of -
fer/OfferListing/SalePrice/Amount

Offerd/Of -
fer/OfferListing/Availability

Offersd/Of -
fer/Seller/AverageFeedbackRating

Offers/Offer/OfferListing/City

Offers/Of -
fer/OfferAttributes/Condition

Offers/Of -
fer/OfferAttributes/ConditionNote

Offers/Offer/OfferListing/Country

Offers/Of -
fer/Seller/L ocation/Country

OfferSummary/L owestCol-
lectiblePrice/CurrencyCode

OfferSummary/L owestNew-
Price/CurrencyCode

OfferSummary/

L owestRefurbishedPrice/Currency-

Code

OfferSummary/L owestUsed-
Price/CurrencyCode

Offerg/Of-

fer/OfferListing/Price/CurrencyCode

Offersd/Of -
fer/OfferList-
ing/SalePrice/CurrencyCode

Definition

of theitem offered for sale. See also
FormattedPrice and CurrencyCode.

How soon the item can be shipped.

Customer review of an item repres-
ented by a number of starswhere 5
starsis the highest rating, O the low-
est. This element contains the aver-
age of all customer ratings of the
item.

The name of acity.

The condition of the item, for ex-
ample, new, used, or refurbished.

A note that describes the Condition.

The name of a country.

The merchant's country

An abbreviation that specifies the
formatting to use when displaying
the price.
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Response Element

Exchangel d

FormattedPrice

d ancePage

| sEl'i gi bl eFor Su-
per Saver Shi ppi ng

Merchant | d

Ancestry

Offerg/Of-
fer/OfferListing/Exchangeld

OfferSummary/L owestNew-
Price/FormattedPrice

OfferSummary/
L owestRefurbishedPrice/Formatted-
Price

OfferSummary/L owestUsed-
Price/FormattedPrice

Offerg/Of-
fer/OfferList-
ing/Price/FormattedPrice

Offerg/Of-
fer/OfferList-
ing/Sal ePrice/FormattedPrice

OfferSummary/L owestCol-
lectiblePrice/FormattedPrice

OfferSummary/LowestNew-
Price/FormattedPrice

OfferSummary/
L owestRefurbishedPrice/Formatted-
Price

OfferSummary/L owestUsed-
Price/FormattedPrice

Offersd/Of -
fer/OfferList-
ing/Price/FormattedPrice

Offersd/Of -
fer/OfferList-
ing/Sal ePrice/FormattedPrice

Offers/Offer/Seller/Glancepage

Offers/Offer/Merchant/GlancePage

Offerg/Of-

fer/OfferList-

ing/

| sEligibleForSuperSaverShipping

Offers/Offer/M erchant/Merchantld

Definition

Token that uniquely identifies an of-
fer in the Marketplace. Exchange
IDs are available for every item
offered by athird-party seller. When
using Exchangeld, you must also
specify amatching SellerlD and AS-
IN.

The price formatted according to the
CurrencyCode parameter.

URL of asdller'sweb page. A Glan-
cePage is not returned when the mer-
chant is Amazon.

Specifies whether theitemsis eli-
gible for super saving shipping.

A number that uniquely identifiesa
merchant
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Response Element
Nanme

Name

Ni cknane

O ferListingld

Post al Code

Quantity

Sellerld

State
State

SubCondi ti on

Tot al Col | ecti bl e

Tot al Feedback

Tot al New

Tot al O f er Pages

Total O fers

Tot al Ref ur bi shed

Tot al Used

Ancestry
Offers/Offer/OfferListing/Name
Offerg/Offer/Merchant/Name
Offers/Offer/Seller/Nickname

Offerg/Of-
fer/OfferListing/OfferListingld

Offerg/Of-
fer/OfferListing/Postal Code

OfferListing

Offers/Offer/Seller/Sellerld

Offerg/Offer/OfferListing/State
Offerg/Offer/Seller/L ocation/State

Offers/Of -
fer/OfferAttributes/SubCondition

OfferSummary/Total Collectible

Offers/Offer/Seller/Total Feedback

OfferSummary/TotalNew

Offers/Total OfferPages

Offers/Total Offers
OfferSummary/Total Refurbished

OfferSummary/Total Used

Definition

The name of the store.
Merchant's name
Seller's nickname

A number that uniquely identifies an
offer listing. This number represents
asales offer from a specific mer-
chant.

Postal code, such as azip code.

TheQuant ity valueisaninteger
that specifies the number of itemsin
stock. A value of -1 specifiesthat a
Quanti ty valueis unknown.

A number that uniquely identifiesa
seller.

The state astoreisin.
The merchant's state

Further specifies the Condition of an
item, for example, mint, very good,
good. Typically used to qualify the
condition of a Used item.

Total number of offers whose items
are considered collectible.

Average rating of the customers
feedback about the seller.

Tota number of offers whose items
are considered new.

Number of pages of offers. Up to ten
offers are returned per page. By de-
fault, the first ten offers are returned
in the response.

Total number of offers.

Total number of offers whose items
are considered refurbished.

Tota number of offers whose items
are considered used.

OfferFull also returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group
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The following response groups are parent response groups of OfferFull.

¢ None

Child Response Group

The following response groups are child response groups of OfferFull.

o Offers

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by OfferFull.

http://ecs. amazonaws. coni oncal/ xm ?Ser vi ce=AWSEConmrer ceSer vi ce&
AWSAccessKeyl d=[ Access Key | D] &

Qper ati on=lt enSear ch&

Condi tion=Al| &

Sear chl ndex=Books&

Titl e=Harry%0Potter &

ResponseG oup=O fer Ful |

Sample Response Snippet

The following response snippet shows the elements returned by OfferFull.

<l tenpr
<ASI N>0439682584</ ASI N>
<Of f er Sunmar y>
<Lowest NewPri ce>
<Anpunt >2580</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<For mat t edPri ce>$25. 80</ Formatt edPri ce>
</ Lowest NewPr i ce>
<Lowest UsedPri ce>
<Anpunt >1599</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Format t edPri ce>$15. 99</ Formatt edPri ce>
</ Lowest UsedPri ce>
<Lowest Col | ecti bl ePri ce>
<Anpunt >2580</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<For mat t edPri ce>$25. 80</ Formatt edPri ce>
</ Lowest Col | ecti bl ePri ce>
<Tot al New>40</ Tot al New>
<Tot al Used>16</ Tot al Used>
<Tot al Col | ecti bl e>3</ Tot al Col | ecti bl e>
<Tot al Ref ur bi shed>0</ Tot al Ref ur bi shed>
</ O f er Summar y>
<O fers>
<Total O fers>0</ Total Of fers>
<Total O fers>1</Total Of fers>
<Tot al O f er Pages>0</ Tot al O f er Pages>
<Tot al O f er Pages>1</ Tot al Of f er Pages>
<O fer>
<Mer chant >
<Mer chant | d>ATVPDKI KXODER</ Mer chant | d>
<Nanme>Amazon. conk/ Nane>
<d ancePage>htt p: / / ww. anazon. coni gp/ hel p/ sel | er/ home. ht M ?sel | er =ATVPDKI KXOD
ER</ A ancePage>
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</ Mer chant >
<O ferAttributes>
<Condi t i on>New</ Condi ti on>
</OferAttributes>
<O ferlListing>
<O ferListingl d>cMul Fx8ki YSgRI JXi CzKZZyy| wzt VSAYV8v Co2OxHS8LI9SB7| who8f K6Cx Yk
mdDPy 8t hFznmB80Y¥8D</ Of f er Li sti ngl d>
<Price>
<Anmount >2580</ Anbunt >
<Cur r encyCode>USD</ Cur r encyCode>
<For natt edPri ce>$25. 80</ Fornatt edPri ce>
</Price>
<Avail ability>Usual ly ships in 24 hours</Availability>
<I sEli gi bl eFor Super Saver Shi ppi ng>1</1 sEl i gi bl eFor Super Saver Shi ppi ng>
</ OFferListing>
</Offer>
</ Offers>
</ltenr

OfferListings

The O f er Li st i ngs response group returnsthe O f er Li st i ngs for items returned in the response.
The values returned are similar to those returned by the O f er s response group minus the values
returned by the Of f er Sunmrar y response group.

Relevant Operations
Operations that can use this response group include:

* ItemLookup

* ItemSearch
ListLookup
SimilarityLookup

Response Elements

The following table describes and shows the parentage of the elements returned by OfferListings. In the
Ancestry column, the elements on the | eft side of a slash mark are the parents of the elements on the
right side of the slash mark.

Response Element Ancestry Definition

Amount Pricein terms of the lowest currency
OfferSummary/L owestCol- denomination, for example, pennies
lectiblePrice/Amount of theitem offered for sale.

OfferSummary/L owestNew-
Price/Amount

OfferSummary/
L owestRefurbishedPrice/ Amount

OfferSummary/LowestUsed-
Price/Amount

Offerg/Of-
fer/OfferListing/Price/Amount
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Offerg/Of-
fer/OfferListing/Sal ePrice/Amount
Avail ability Offerg/Of- How soon the item can be shipped.
fer/OfferListing/Availability
Aver ageFeedback- Offerg/Of- Customer review of an item repres-

Rat i ng

Code

Condi tion

Condi ti onNot e

Country

CurrencyCode

Exchangel d

fer/Seller/AverageFeedbackRating

Errors/Error/Code

OffergOf-
fer/OfferAttributes/Condition

OffergOf-
fer/OfferAttributes/ConditionNote

Offers/Offer/OfferListing/Country

OfferSummary/L owestCol-
lectiblePrice/CurrencyCode

OfferSummary/L owestNew-
Price/CurrencyCode

OfferSummary/
L owestRefurbishedPrice/Currency-
Code

OfferSummary/L owestUsed-
Price/CurrencyCode

Offersd/Of -
fer/OfferListing/Price/CurrencyCode

Offerg/Of-
fer/OfferList-
ing/Sal ePrice/CurrencyCode

Offerg/Of-
fer/OfferListing/Exchangeld

OfferSummary/L owestNew-
Price/FormattedPrice

OfferSummary/
L owestRefurbishedPrice/Formatted-
Price

OfferSummary/L owestUsed-

ented by a number of starswhere 5
starsis the highest rating, 0 the low-
est. This element contains the aver-
age of all customer ratings of the
item.

Number that uniquely identifies an
error.

The condition of the item, for ex-
ample, new, used, collectible, or re-
furbished.

A note that describes the Condition.

The country astoreisin.

An abbreviation that specifies the
formatting to use when displaying
the price.

Token that uniquely identifies an of-
fer in the Marketplace. Exchange
IDs are available for every item
offered by athird-party seller. When
using Exchangeld, you must also
specify amatching SellerlD and AS-
IN.
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Response Element

Format t edPri ce

d ancePage

| sEl'i gi bl eFor Su-
per Saver Shi ppi ng

Mer chant | d

Message
Name

O ferListingld

Sellerld

State

Ancestry

Price/FormattedPrice

Offersd/Of -
fer/OfferList-
ing/Price/FormattedPrice

Offers/Of-

fer/OfferList-
ing/Sal ePrice/FormattedPrice

OfferSummary/L owestCol-
lectiblePrice/FormattedPrice

OfferSummary/LowestNew-
Price/FormattedPrice

OfferSummary/

L owestRefurbishedPrice/Formatted-

Price

OfferSummary/L owestUsed-
Price/FormattedPrice

Offersd/Of -
fer/OfferList-
ing/Price/FormattedPrice

Offersd/Of -
fer/OfferList-
ing/Sal ePrice/FormattedPrice

Offers/Offer/Seller/Glancepage

Offers/Offer/Merchant/GlancePage

Offerg/Of -

fer/OfferList-

ing/

| sEligibleForSuperSaverShipping

Offers/Offer/M erchant/Merchantld

Errors/Error/Code
Offers/Offer/OfferListing/Name

Offerg/Of-
fer/OfferListing/OfferListingld

Offers/Offer/Seller/Sellerld

Offers/Offer/OfferListing/State

Definition

The price formatted according to the

CurrencyCode parameter.

URL of aseller'sweb page. A Glan-
cePage is not returned when the mer-
chant is Amazon.

Specifies whether theitemsis eli-
gible for super saving shipping.

A number that uniquely identifiesa
merchant

Description of the error.
The name of the store.

A number that uniquely identifies an
offer listing. This number represents
asales offer from a specific mer-
chant.

A number that uniquely identifiesa
seller.

The state the storeisin.
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Response Element Ancestry Definition

SubCondi ti on Offerg/Of- Further specifies the Condition of an
fer/OfferAttributes/SubCondition item, for example, mint, very good,
good. Typically used to qualify the
condition of aUsed item.

Tot al Feedback Offers/Offer/Seller/Total Feedback Average rating of the customers
feedback about the seller.

Tot al Of f er Pages Offers/Total OfferPages Number of pages of offers. Up to ten
offers are returned per page. By de-
fault, the first ten offers are returned

in the response.

Total Offers Offers/Total Offers Total number of offers.

Val ue Arguments/Argument/Value Value of the corresponding argument
name.

OfferListings also returns the elements that all response groups return, which described in Elements
Common to All Response Groups.

Parent Response Group

The following response groups are parent response groups of OfferListings.

¢ None

Child Response Group

The following response groups are children response groups of OfferListings.

¢ None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by OfferListings.

http://ecs. amazonaws. conif onca/ xm ?

Ser vi ce=AWSEConmer ceSer vi ce&

AWBAccessKeyl d=[ Your Access Key ID Here]] &
Associ at eTag=[ Your Associate ID Here]&
Qper ati on=lt enSear ch&

Keywor ds=sports&

ResponseG oup=CF f er Li sti ngs

Sample Response Snippet

The following response snippet shows the elements returned by OfferListings.

<ltenr
<ASI N>BOOOAYGDI O</ ASI N>
<Offers>
<Total O fers>18</ Total Of fer s>
<Tot al O f er Pages>2</ Tot al Of f er Pages>
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<O fer>
<Sel | er >
<Sel | er 1 d>A43VGIGXZ8ZI 6</ Sel | er | d>
<Aver ageFeedbackRat i ng>4. 9</ Aver ageFeedbackRat i ng>
<Tot al Feedback>300</ Tot al Feedback>
</ Sell er>
<OfferAttributes>
<Condi t i on>New</ Condi ti on>
<SubCondi ti on>new</ SubCondi ti on>
<Condi t i onNot e>
Brand new, unopened and conplete in the retail box.
</ Condi ti onNot e>
</OfferAttributes>
<OfferlListing>
<Cf ferlListingld>
pBLD79%2F4J7zql M OLpQ 5pk0Or74zf %2Bsvr zbGAJRI2xLnC%
</ O ferlListingld>
<Exchangel d>Y01Y4632798Y1053687</ Exchangel d>
<Price>
<Amount >24700</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<For mat t edPri ce>$247. 00</ For mat t edPri ce>
</Price>
<Avai l ability>Usual ly ships in 1-2 business days</Avail ability>
<| sEli gi bl eFor Super Saver Shi ppi ng>0</ | sEl i gi bl eFor Super Saver Shi ppi ng>
</ Of ferListing>
</ O fer>
<l-- 9 ADDI TI ONAL CFFERS -->
</ O fers>
</ltenr

Offers Response Group

The Offers response group is a parent response group that returns the contents of the OfferSummary
response group plus, by default, seller and offer listing information. When Condi t i on equals All, up to
ten offers are returned sorted by price without regard to Condi t i on. Offer listings are impacted by the
values of the Mer chant | d and Condi t i on parameters. As such, the total number of offer listingsis
dependent on the value of these parameters.

Relevant Operations

Operations that can use this response group include:

* ItemLookup
* |temSearch
ListLookup
SimilarityL ookup

Response Elements

The following table describes the elements returned by Offers. In the Ancestry column, the elements on
the left side of a slash mark are the parents of the elements on the right side of the slash mark.

Response Element Ancestry Definition

Amount Price in terms of the lowest currency
OfferSummary/L owestCol- denomination, for example, pennies
lectiblePrice/Amount of the item offered for sale.
OfferSummary/LowestNew-
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Response Element

Avail ability

Aver ageFeedback-
Rat i ng

Condi tion

Condi ti onNot e

CurrencyCode

Exchangel d

Ancestry

Price/Amount

OfferSummary/
L owestRefurbishedPrice/ Amount

OfferSummary/L owestUsed-
Price/ Amount

Offerg/Of-
fer/OfferListing/Price/Amount

Offerg/Of-
fer/OfferListing/Sal ePrice/Amount

Offers/Of-
fer/OfferListing/Availability

Offerg/Of-
fer/Seller/AverageFeedbackRating

Offers/Of -
fer/OfferAttributes/Condition

Offers/Of -
fer/OfferAttributes/ConditionNote

OfferSummary/L owestCol-
lectiblePrice/CurrencyCode

OfferSummary/L owestNew-
Price/CurrencyCode

OfferSummary/
L owestRefurbishedPrice/Currency-
Code

OfferSummary/L owestUsed-
Price/CurrencyCode

Offers/Of-

fer/OfferListing/Price/CurrencyCode

Offerg/Of-
fer/OfferList-
ing/Sal ePrice/CurrencyCode

Offerg/Of-
fer/OfferListing/Exchangeld

OfferSummary/L owestNew-

Definition

How soon the item can be shipped.

Customer review of an item repres-
ented by a number of starswhere 5
starsis the highest rating, O the low-
est. This element contains the aver-
age of all customer ratings of the
item.

The condition of the item, for ex-
ample, new, used, collectible, or re-
furbished.

A note that describes the Condition.

An abbreviation that specifies the
formatting to use when displaying
the price.

Token that uniquely identifies an of-
fer in the Marketplace. Exchange
IDs are available for every item
offered by athird-party seller. When
using Exchangeld, you must also
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Response Element

FormattedPrice

G ancePage

| sEl i gi bl eFor Su-
per Saver Shi ppi ng

LoyaltyPoints

Mer chant | d

Nanme

Ancestry

Price/FormattedPrice

OfferSummary/

L owestRefurbi shedPrice/Formatted-

Price

OfferSummary/L owestUsed-
Price/FormattedPrice

Offerg/Of-
fer/OfferList-
ing/Price/FormattedPrice

Offerg/Of-

fer/OfferList-
ing/Sal ePrice/FormattedPrice

OfferSummary/L owestCol-
| ectiblePrice/FormattedPrice

OfferSummary/L owestNew-
Price/FormattedPrice

OfferSummary/

L owestRefurbishedPrice/Formatted-

Price

OfferSummary/L owestUsed-
Price/FormattedPrice

Offerg/Of-
fer/OfferList-
ing/Price/FormattedPrice

Offerg/Of-
fer/OfferList-
ing/Sal ePrice/FormattedPrice

Offers/Offer/Seller/Glancepage

Offers/Offer/Merchant/GlancePage

Offerg/Of-

fer/OfferList-

ing/

| sEligibleForSuperSaverShipping

Offerg/Offer

Offersg/Offer/M erchant/Merchantld

Offers/Offer/OfferListing/Name

Definition

specify amatching SellerlD and AS-

IN.

The price formatted according to the

CurrencyCode parameter.

URL of asdller'sweb page. A Glan-
cePage is not returned when the mer-
chant is Amazon.

Specifies whether the itemsis eli-
gible for super saving shipping.

In the JP locale only, loyalty points
arereturned. Loyalty points are used
to generate sales.

A number that uniquely identifiesa
merchant

The name of the store.
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Response Element

O ferListingld

Quantity

Post al Code

Sellerld

State

SubCondi ti on

Total Col l ectible

Tot al Feedback

Tot al New

Tot al Of f er Pages

Total Ofers

Tot al Ref ur bi shed

Tot al Used

Ancestry

Offerg/Of-
fer/OfferListing/OfferListingld

OfferListing

Offersg/Of-
fer/OfferListing/Postal Code
Offers/Offer/Seller/Sellerld
Offerg/Offer/OfferListing/State

Offers/Of -
fer/OfferAttributes/SubCondition

OfferSummary/Total Collectible

Offers/Offer/Seller/Total Feedback

OfferSummary/TotalNew

Offers/Total OfferPages

Offerg/Total Offers
OfferSummary/Total Refurbished

OfferSummary/Total Used

Definition

A number that uniquely identifies an
offer listing. This number represents
asales offer from a specific mer-
chant.

TheQuantity valueisaninteger
that specifies the number of itemsin
stock. A value of -1 specifies that a
Quant i ty valueis unknown.

Postal code, such as azip code.

A number that uniquely identifiesa
seller.

The state astoreisin.

Further specifies the Condition of an
item, for example, mint, very good,
good. Typically used to qualify the
condition of a Used item.

Tota number of offers whose items
are considered collectible.

Average rating of the customers
feedback about the seller.

Tota number of offers whose items
are considered new.

Number of pages of offers. Up to ten
offers are returned per page. By de-
fault, thefirst ten offers are returned
in the response.

Total number of offers.

Tota number of offers whose items
are considered refurbished.

Tota number of offers whose items
are considered used.

Offers also returns the elements that all response groups return, which is described in Elements Common
to All Response Groups.

Loyalty Points

In the JP locale only, loyalty points are returned. Loyalty points are used to encourage patronage and
stimulate sales.

Parent Response Group

The following response groups are parent response groups of Offers.
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* None

Child Response Group

The following response groups are child response groups of Offers.

» OfferSummary

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by Offers.

http://ecs. amazonaws. con onca/ xm ?Ser vi ce=AWSEConmmer ceSer vi ce&
AWBAccessKeyl d=1VOM/EL1ZATWETZDS6WB2 &

Qper ati on=lt enSear ch&

Condi tion=Al| &

Sear chl ndex=Books&

Titl e=Harry%0Potter &

ResponseG oup=Ofers

Sample Response Snippet

The following response snippet shows the elements returned by Offers.

<ltenr
<ASI N>BOOOAYGDI O</ ASI N>
<Cf f er Summar y>
<Lowest NewPri ce>
<Anount >24599</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<For mat t edPri ce>$245. 99</ For matt edPri ce>
</ Lowest NewPr i ce>
<Lowest UsedPri ce>
<Anpunt >21995</ Anpunt >
<Cur r encyCode>USD</ Cur r encyCode>
<FormattedPrice>$219. 95</ For nat t edPri ce>
</ Lowest UsedPri ce>
<Lowest Ref ur bi shedPri ce>
<Anpunt >24995</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<For nat t edPri ce>$249. 95</ For matt edPri ce>
</ Lowest Ref ur bi shedPri ce>
<Tot al New>31</ Tot al New>
<Tot al Used>2</ Tot al Used>
<Tot al Col | ecti bl e>0</ Tot al Col | ecti bl e>
<Tot al Ref ur bi shed>2</ Tot al Ref ur bi shed>
</ O f er Summar y>
<O fers>
<Tot al O f ers>35</ Total Of f er s>
<Tot al O f er Pages>4</ Tot al Of f er Pages>
<O fer>
<Sel | er >
<Sel | er | d>A34JK8GKGOEZRO</ Sel | er | d>
<Aver ageFeedbackRat i ng>4. 2</ Aver ageFeedbackRat i ng>
<Tot al Feedback>40</ Tot al Feedback>
</ Sel l er>
<O ferAttributes>
<Condi t i on>Used</ Condi ti on>
<SubCondi t i on>good</ SubCondi ti on>
<Condi ti onNot e>Attenti on! Pl ease read before placing the order. Canon
Power Shot SD450 5MP digital canera. This purchase is only for the canera it-
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self and owner's manual and usb cable only. No other accessory will be in-
cluded. Canera is in perfect working conditi on and has some m nor scratches
on the covers. Ships via Priority Ml w Tracking Number and insur-
ance</ Condi ti onNot e>
</OferAttributes>
<OfferlListing>
<O ferListingl d>f 0Oct UV/FALATNxeVdXAj 5g0j 3UbEEY2B1gn?2Fy3ZN J%2Br xgGUgPn%2FNy %2
BgBc VFoVLQMug-
W j ?Zt 9zqnB650%2BTk3zA GDF50WgFWIf r gBq77QTs%2Baxn?@2B2gLQ¥BDY8D</ O f er Li st i
ngl d>
<Exchangel d>Y01Y3638197Y4938485</ Exchangel d>
<Price>
<Anmpunt >21995</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<For mat t edPri ce>$219. 95</ For mat t edPri ce>
</ Price>
<Avai l ability>Usual ly ships in 1 2 business days</Avail ability>
<l sEli gi bl eFor Super Saver Shi ppi ng>0</| sEl i gi bl eFor Super Saver Shi ppi ng>
</ Of ferListing>
</Offer>
<O fer>
<Sel | er >
<Sel | er | d>A1MJIDTSASUOFWS</ Sel | er | d>
<Aver ageFeedbackRat i ng>4. 5</ Aver ageFeedbackRat i ng>
<Tot al Feedback>666</ Tot al Feedback>
</ Sell er>
<O ferAttributes>
<Condi t i on>Used</ Condi ti on>
<SubCondi ti on>mi nt </ SubCondi ti on>
<Condi ti onNot e>Ll| KE BRAND NEW W TH ALL ACCESORRI ES, W TH WARRANTY
64MB SD CARD | NCLUDED</ Condi ti onNot e>
</OFferAttributes>
<O ferlListing>
<Of ferListingld> 07Pe4OxnTyyzq7BoNNKt H zST9TnTr QGxDbXsf n30Sua375%2Bj DeaGuAcD5
Al Y2FLCOhi Qo%2FksEDCmiTr929Kpcl Rq0t 4FE2H) E7 S2RQMNAkexe6Q4wst EFTsowsB8DY8D</ Of f er L
i stingld>
<Exchangel d>Y01Y1100038Y5252647</ Exchangel d>
<Price>
<Armount >22999</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Fornmatt edPri ce>$229. 99</ For mat t edPri ce>
</Price>
<Avai l ability>Usual |y ships in 1 2 business days</Avail ability>
<l| sEli gi bl eFor Super Saver Shi ppi ng>0</ | sEl i gi bl eFor Super Saver Shi ppi ng>
</ O ferListing>
</Ofer>
<O fer>
<Mer chant >
<Mer chant | d>AQF1I KH19GQYV</ Mer chant | d>
<d ancePage>htt p: // ww. anazon. coni gp/ hel p/ sel | er/ hone. ht M ?sel | er =AQF1I KH19GQ
YV</ d ancePage>
</ Mer chant >
<OfferAttributes>
<Condi t i on>New</ Condi ti on>
<SubCondi t i on>new</ SubCondi ti on>
</OferAttributes>
<O ferlListing>
<O ferlListingld>3dr8Y7t h2ml8z4aGampdVDt c%@2BhhZN FzesYDUj OK8353BW hSVQr xVi AUOX
i 9TGszerwr r OTpuMbQQAY8Fpz XEusdLg2Xt CkcoGnA9vT88r DRPpLKt 0ZCBBj p7xbFN3</ O f er L
i stingld>
<Exchangel d>Y11M7003646M2872880</ Exchangel d>
<Price>
<Anpunt >26599</ Anpunt >
<Cur r encyCode>USD</ Cur r encyCode>
<Formatt edPri ce>$265. 99</ For mat t edPri ce>
</Price>
<Sal ePri ce>
<Anmount >24599</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<For mat t edPri ce>$245. 99</ For mat t edPri ce>
</ Sal ePri ce>
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<Avai l ability>Usual |y ships in 2 3 business days</Avail ability>
<I| sEl i gi bl eFor Super Saver Shi ppi ng>0</ | sEl i gi bl eFor Super Saver Shi ppi ng>
</ O ferlListing>
</Cfer>
<O fer>
<Mer chant >
<Mer chant | d>ATVPDKI KXODER</ Mer chant | d>
<d ancePage>htt p: / / ww. amazon. cont gp/ hel p/ sel | er/ hone. ht m ?sel | er =ATVPDKI KX0D
ER</ d ancePage>
</ Mer chant >
<OfferAttributes>
<Condi t i on>New</ Condi ti on>
</OferAttributes>
<Cf ferlListing>
<OfferListingld>Ofer listing 1D </OferlListingld>
<Price>
<FornmattedPrice>Too | ow to display</FornmattedPrice>
</Price>
<Avai l ability>Usual |l y ships in 24 hours</Availability>
<l sEli gi bl eFor Super Saver Shi ppi ng>0</ | sEl i gi bl eFor Super Saver Shi ppi ng>
</ O ferlListing>
</Offer>

The Request that Generated the Response (REST)

http://ecs. amazonaws. coni oncal/ xm ?Ser vi ce=AWSEConmer ceSer vi ce
&AWBAccessKeyl d=[ Your Access Key | D Here]
&Associ at eTag=[ Your Associate | D Here]
&Oper at i on=I t emLookup
&l t el d=BO00AYGDI O
&Mer chant | d=Al |
&ResponseG oup=CF fers

OfferSummary Response Group

The OfferSummary response group returns, for each item in the response, the number of offer listings
and the lowest price for each condition type. Condition types are New, Used, Collectible, and
Refurbished. So, for example, this response group returns the lowest price for each Condition:

* New item

e Useditem

e Collectibleitem
» Refurbished item

Individual offer listings are not returned. The OfferSummary is dependent only on the ASIN parameter
and is not affected by the Mer chant | d or Condi ti on parameters (i.e. the OfferSummary will always
be the same for agiven ASIN independent of other parameters).

Relevant Operations
Operations that can use this response group include:

 ltemLookup
* ItemSearch
 ListLookup
e SimilarityLookup
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Response Elements

The following table describes the elements returned by OfferSummary. In the Ancestry column, the
elements on the left side of a slash mark are the parents of the elements on the right side of the dlash

mark.

Response Element

Amount

CurrencyCode

FormattedPrice

Tot al Col | ectible

Tot al New

Tot al Ref ur bi shed

Tot al Used

Ancestry
OfferSummary/L owestUsed-
Price/Amount

OfferSummary/L owestCol-
lectiblePrice/Amount

OfferSummary/L owestNew-
Price/Amount

OfferSummary/
L owestRefurbishedPrice/ Amount

OfferSummary/
L owestRefurbishedPrice/Currency-
Code

OfferSummary/L owestUsed-
Price/CurrencyCode

OfferSummary/L owestNew-
Price/CurrencyCode

OfferSummary/L owestCol-
lectiblePrice/CurrencyCode

OfferSummary/

L owestRefurbishedPrice/Formatted-

Price

OfferSummary/LowestUsed-
Price/FormattedPrice

OfferSummary/L owestCol-
| ectiblePrice/FormattedPrice

OfferSummary/L owestNew-
Price/FormattedPrice
OfferSummary/Total Collectible
OfferSummary/Total New

OfferSummary/Total Refurbished

OfferSummary/Total Used

Definition
Price in penny equivalent for items
of various conditions, including

used, collectible, new, and refur-
bished.

An abbreviation used to specify the
formatting of the price. The format-

ting varies by locale.

The price formatted according to
CurrencyCode that is ready to
present to the customer.

The total number of collectible items
for sale.

The total number of new items for
sde.

The total number of refurbished
itemsfor sale.

The total number of used items for
sde.
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OfferSummary also returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group
The following response groups are parent response groups of OfferSummary.

¢ None

Child Response Group
The following response groups are child response groups of OfferSummary.

* None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by OfferSummary.

http://ecs. amazonaws. com onca/ xm ?Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &

Oper ati on=ItenlLookup&

I t em d=BO00A3UB20%

ResponseG oup=Cf f er Sunmary

Sample Response Snippet

The following response snippet shows the elements returned by OfferSummary.

<Cf f er Summar y>
<Lowest NewPri ce>
<Anpunt >801</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Fornatt edPri ce>$8. 01</ Format t edPri ce>
</ Lowest NewPri ce>
<Lowest UsedPri ce>
<Anmount >799</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Format t edPri ce>$7. 99</ For mat t edPri ce>
</ Lowest UsedPri ce>
<Tot al New>45</ Tot al New>
<Tot al Used>20</ Tot al Used>
<Tot al Col | ecti bl e>0</ Tot al Col | ecti bl e>
<Tot al Ref ur bi shed>0</ Tot al Ref ur bi shed>
</ O f er Summar y>

PromotionDetails Response Group

The PromotionDetails response group returns detailed information about promotions (if any) related to
itemsin aresponse. Included is information about the merchant offering the promotion, claim codes for
the promotion, allowed promotion combinations, the type of promotion, beginning and ending dates of
the promotion, the promotion ID, eligibility requirements, and text that describes the specifics of the
promotion. A subset of thisinformation is returned by the PromotionSummary response group.
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A request that uses PromotionDetails must also include one of the following response groups:

e Large
« OfferFull
o Offers

An error isreturned if PromotionDetails is not accompanied by one of these response groupsin the
request.

Promotion Types
Promotion types are returned by the PromotionCategory element and include:

» FreeShipping--The item is shipped free of charge.

* BuyQuantityX GetAmounOffX--If you buy at least the specified number of items, the cost of the next
item is discounted. For example, if a customer buys three shirts, the fourth shirt is half off.

» ForEachQuantity X GetAmountOffX --Each item is discounted by the specified amount. For example,
all snirts are 30% off.

Relevant Operations

Operations that can use this response group include:

* ItemLookup

* |temSearch
 ListLookup

» SimilarityL ookup

Response Elements

The following table describes and shows the parentage of the elements returned by PromotionDetails. In
the Ancestry column, the elements on the |eft side of a slash mark are the parents of the elements on the
right side of the slash mark.

All of the elementsin the following table, except Promotions, Promotion, and Details, are children of
Promotions/Promotion/Details.

Response Element Ancestry Definition

Anpunt o _ o Price expressed in the lowest cur-
EligibilityRequirements/Eligibili- rency denomination, for example,
tyRequirement/Currency Amount pennies.

Benefits/Benefit/FixedAmount/

ASIN ItemA pplicability/ An aphanumeric token that uniquely
identifies an item.

Benefit Benefity/ Container for information relating to
apromotional benefit.

Benefits Container for one or more Benefit
elements.
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Response Element

Benefit Type

Component Type

CouponConmbi na-
tionType

Cur r ency Anount

CurrencyCode

Details
EligibilityRe-
qui r enent

EligibilityRe-
qui renent Type

EligibilityRe-
qui renents
EndDat e

Fi xedAnount

FormattedPrice

G oupd ai mCode

| sl nBenef it Set

IslnEligibili-

t yRequi r ement Set

Ancestry
Benefits/Benefit/BenefitType/

Benefits/Benefit/

EligibilityRequirements/Eligibili-
tyRequirement/

EligibilityRequirements/Eligibili-
tyRequirement/Currency Amount

Benefits/Benefit/FixedAmount

EligibilityRequirements/

EligibilityRequirements/Eligibili-
tyRequirement/

Summary

Benefits/Benefit/

EligibilityReguirements/Eligibili-
tyRequirement/Currency Amount

Benefits/Benefit/FixedAmount/

ItemA pplicability/

ItemA pplicability/

Definition

Specifies the type of promotion, for
example, Free, FixedAmountOff,
PercentOff, and TieredFixedAmoun-
tOff.

Specifies what the promotion applies
to, for example, Shipping, ItemPrice,
Subtotal.

Specifies the kinds of promotional
coupons that can be combined, for
example, Unrestricted, Preferential,
and Exclusive.

Price in terms of the lowest currency
denomination, for example, pennies.

An abbreviation that specifies how
to format the price.

Container for all of the elements that
describe a promotion.

Container for one or more Eligibili-
tyRequirementType elements.

Specifies the eligibility requirements
to qualify for the promotion, for ex-
ample, MinPurchase, MinQuantity,
or, ForEachQuantity.

Container for one or more Eligibili-
tyRequirement elements.

Specifies the last day and ending
time (GMT) of the promation.

Specifies the price in terms of the
lowest currency denomination.

The discounted price formatted for
display.

An aphanumeric token to use to
claim the promotional benefit.

A boolean value. When True, the as-
sociated ASIN iswhat the customer
receives as part of the promation.

A boolean value. When True, the as-
sociated ASIN iswhat the customer
must purchase to qualify for the pro-
motion.
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Response Element

Itemipplicability

Mer chandi si ngMes-
sage

Mer chant | d

Owni ngMer chant | d

Pronoti on

Pronoti onCat egory

Pronotionl d

Pronoti ons

StartDate

Ter ns AndCondi -
tions

Ancestry

ItemA pplicability/ItemApplicabil-
ity/ltemApplicability

Offers/OfferPromotions

Offerg/OfferPromo-
tions/Promotion/Summary

OffergOfferPromo-
tions/Promotion/Summary

Offers/Offer

Offers/OfferPromo-
tions/Promotion/Summary

Offers/OfferPromo-
tions/Promotion/Summary

Definition

Container for ASIN, IsInBenefitSet,
and IsInEligibilityRequirementSet.
This group of values specifies
whether the ASIN iswhat the cus-
tomer receives as part of the promo-
tion, whether the ASIN iswhat the
customer needs to purchase to quali-
fy for the promotion, or both.

M erchandisingM essage contains text
entered by amerchant that describes
apromotion.

The legacy merchant ID that is asso-
ciated with the promotion. In con-
trast, the element, OwningM erchant-
Id, isan updated ID for the same
merchant. These IDs may or may not
be the same.

The merchant ID that is associated
with the promotion. OwningMer-
chantld is an updated ID for Mer-
chantld. These IDs may or may not
be the same.

Container for one or more Details
elements.

Specifies the kind of promotion. Val-
id values include FreeShipping,
BuyAmountX GetAmountOffX, and
ForEachAmountX GetA mountOffX.
For more information, see Promotion
Types.

An alphanumeric token that uniquely
identifies a promotion.

A container for one or more Promo-
tion elements.

Specifiesthe first day and beginning
time (GMT) of the promotion.

Text that specifies the terms and
conditions of the promoation.

PromotionDetails also returns the elements that all response groups return, which described in Elements
Common to All Response Groups.

Parent Response Group

The following response groups are parent response groups of PromotionDetails.

* None
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Child Response Group

The following response groups are children response groups of PromotionDetails.

¢ None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by PromationDetails.

http://ecs. amazonaws. conf onca/ xm ?Ser vi ce=AWSEConmmer ceSer vi ce&
Qper ati on=ItenlLookup&

Cont ent Type=t ext/ xm &

AWBAccessKeyl d=[ Access Key | D] &

't em d=BO0O0AQSMPO&

| dType=ASI N&

ResponseG oup=Ofers, Pronoti onDetail s&

Ver si on=2006- 09- 13

Sample Response Snippet

The following response snippet shows the elements returned by PromotionDetails.

<Pr onoti ons>
<Pronoti on>
<Det ai | s>
<Mer chant | d>ATVPDKI KXODER</ Mer chant | d>
<Owni ngMer chant | d>ATVPDKI KXODER</ Oanni ngMer chant | d>
<Pronot i onl d>A2Q QTNOFYRK5N</ Pr onot i onl d>
<Pr onot i onCat egor y>BuyAnpunt XGet Anmount OF f X</ Pr onot i onCat egor y>
<G oupd ai nCode>AUGSAVER</ Gr oupd ai nCode>
<CouponConbi nati onType>Unr est ri ct ed</ CouponConbi nati onType>
<St art Dat e>2006 08 01 07: 00: 00 GMI</ St art Dat e>
<EndDat e>2006 09 01 06:59: 59 GMI</ EndDat e>
<Ter nsAndCondi t i ons><STRONG>To recei ve the Best Val ue dis-
count : </ STRONG> <OL> <LI>Add $125 of qualifying Kitchen & Housewares or Bed &
Bath products to your Shopping Cart via the <STRONG>Add to Shoppi ng
Cart </ STRONG> button on each respective product information page. <LI>At
checkout, enter the pronotional code and click the <STRONG-Appl y</ STRONG>
button. <LI>The anmount of the Best Val ue savings ($25) will be reflected on
the final order checkout page. <LI>If you renove any of the participating
pronmotion itens fromyour Shopping Cart or violate any of the terns and con-
ditions listed below, the promotion will be invalid, and the discount will be
renoved fromthe order. <LI>If you return any of the itens involved in the
pronotion, the discount previously applied to the order will be subtracted
fromthe return credit. </Ll></COL><BR><STRONG>Ternms and Conditi ons: </ STRONG>
<UL> <Ll >Pronotional offer valid for a limted tine only. Itenms placed in
Shoppi ng Cart overnight nay not be eligible for pronotion at tine of check-
out. <LI>Pronotion applies only to qualifying itens displaying the offer nes-
sage on their product information pages. Itens that do not display the offer
nmessage do not qualify, regardl ess of the nature of the item Al Al dad,
Cal phal on, Capresso, Enerilware, Le Creuset, Orefors, Kosta Boda, J.A
Henckel s, Wisthof, Riedel, Marquis, Shun, Komachi, Waterford, Wber, Tassino,
Margaritaville, DKNY, Tommy Hilfiger, Nautica, Oscar by Oscar de Larenta,
Cath Kidston, Raynond Waites, and KitchenAid Proline products are excl uded
fromthis offer <LI>All Furniture & Decor and Qutdoor Living products are ex-
cluded fromthis offer. <LI>Applies only to products sold by the merchant in-
dicated in the pronotional offer nmessage. Does not apply to itens sold by
ot her nerchants on the Amazon.com Wb site. For exanple, where the pronotion-
al offer applies to itens of fered by Amazon.com itens of fered by other ner-
chants on the Amazon.com Wb site (e.g. Land's End, Target, etc.) do not
qual i fy. <LI>Does not apply to any products purchased in Amazon.com s ot her
sites, including Arazon. co.uk, Amazon.de, Amazon.fr, or Amazon.co.jp, oOr in
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Mar ket pl ace, zShops, or Auctions. <LI>Unless the offer message indicates oth-
erwi se, the pronotional offer applies to the | owest priced qualifying iten(s)
<LI>Applies only when all qualifying and benefit products in the pronotion
are purchased in one order. <LI>Applies only to conplete orders shipping to a
singl e address that nmeet all other promotional requirenments. <LI>Ofer good
whil e supplies last. <LI>No substitutions or rain checks. <LI>Ofer nust be
redeened through the Shopping Cart. Does not apply to orders placed with 1
Cick. <LI>Shipping and handling charges apply to all products, including bo-
nus itens. <LI>Cffer may not be conbined with other offers, including
pronotional certificates. <LI>Void where prohibited.
</ LI ></ UL></ Ter mrs AndCondi ti ons>
<Eli gi bi li tyRequirenments>
<El'i gi bi i t yRequi r enent >
<Eli gi bi l'i t yRequi rerment Type>M nPur chase</ El i gi bi |l i t yRequi renent Type>
<Curr encyAnmount >
<Anpunt >12500</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<FornattedPrice>$125. 00</ For matt edPri ce>
</ Curr encyAnount >
</ EligibilityRequirenent>
</ EligibilityRequirenents>
<Benefits>
<Benefit>
<Benef it Type>Fi xedAnount O f </ Benef i t Type>
<Conponent Type>l t enPri ce</ Conponent Type>
<Fi xedAnount >
<Anpunt >2500</ Anpunt >
<Cur r encyCode>USD</ Cur r encyCode>
<Formatt edPri ce>$25. 00</ For matt edPri ce>
</ Fi xedAnmount >
</ Benefit>
</ Benefits>
<l temApplicability>
<AS| N>BOO0OAQSMPO</ ASI N>
<l sl nBenefitSet>true</I|slnBenefit Set>
<l sl nEligibilityRequirementSet>true</IslnEligibilityRequiremnmentSet>
</ItemApplicability>
</ Detail s>
</ Pronoti on>
</ Pronoti ons>

PromotionSummary Response Group

The PromotionSummary response group returns summary information about a promotion, including the
type of promotion, beginning and ending dates of the promotion, the promation ID, €eligibility
requirements, and text that describes the specifics of the promotion. This information is a subset of the
information returned by the PromotionDetails response group.

PromotionSummary must be used along with one of the following response groups.

e Large
o OfferFull
o Offers

An error isreturned if ProductDetails is not accompanied by one of these response groups.
Promotion Types
Promotion types are returned by the Category element and include:

» FreeShipping--The item is shipped free of charge.
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* BuyQuantityX GetAmounOffX--If you buy at least the specified number of items, the cost of the next
item is discounted. For example, if a customer buys three shirts, the fourth shirt is half off.

* ForEachQuantityX GetAmountOff X --Each item is discounted by the specified amount. For example,

al shirts are 30% off.

Relevant Operations

Operations that can use this response group include:

* ItemLookup

* ItemSearch
 ListLookup

* SimilarityL ookup

Response Elements

The following table describes and shows the parentage of the elements returned by PromotionSummary.
In the Ancestry column, the elements on the left side of a slash mark are the parents of the elements on
the right side of the slash mark.

With the exception of Promotions, Promotion, and Summary, the ancestry of all elementsin the table are
Offerg/Offer/Promotions/Promotion/Summary.

Response Element

Benefit Descri p-
tion

Cat egory

EligibilityRe-
qui renent Descri p-
tion

EndDat e

Pronoti on
Pronotionl d
Pronoti ons

StartDate

Sunmmary

Ancestry

Offerg/Of-
fer/Promoti ons/Promoti on/Summary

Offerg/Of-
fer/Promotions/Promotion/Summary

Offersd/Of -
fer/Promoti onsg/Promotion/Summary

Offerd/Of -
fer/Promotions/Promotion/Summary

Offers/Offer/Promotions

Offersd/Of -
fer/Promotions/Promotion/Summary

Offers/Offer

Offerg/Of-
fer/Promoti ons/Promoti on/Summary

Offers/Offer/Promotions/Promotion

Definition

Text that describes the promotion.

Specifies the kind of promotion. Val-
id values include FreeShipping,
BuyAmountX GetAmountOffX, and
ForEachAmountX GetAmountOffX.
For more information, see Promotion
Types.

Specifies the conditions necessary to
qualify for the promotion.

Specifies the last day and ending
time (GMT) of the promotion.

Container for one or more Summary
elements.

An alphanumeric token that uniquely
identifies a promotion.

A container for one or more Promo-
tion elements.

Specifiesthe first day and beginning
time (GMT) of the promotion.

A container for all promotionin-
formation, including the elements
BenefitDescription, Category, End-
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Response Element Ancestry Definition

Date, EligibilityRequirementsDe-
scription, Promotionld, StartDate,

and TermsAndConditions.
Ter ms AndCondi - Offerg/Of- Specifies the terms and conditions of
tions fer/Promotions/Promotion/Summary = the promotion.

PromotionSummary also returns the elements that all response groups return, which described in
Elements Common to All Response Groups.

Parent Response Group
The following response groups are parent response groups of PromotionSummary.

¢ None

Child Response Group
The following response groups are children response groups of PromotionSummary.

¢ None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by
PromotionSummary.

http://ecs. amazonaws. coni onca/ xm ?Ser vi ce=AWSEConmrer ceSer vi ce&
Oper ati on=I t enLookup&

Cont ent Type=t ext/ xm &

AWBAccessKeyl d=[ Access Key I D] &

It em d=BO00AQSMPO&

| dType=ASI N&

ResponseG oup=COf ers, Pronoti onSunmar y&

Ver si on=2006- 09- 13

Sample Response Snippet

The following response snippet shows the elements returned by PromotionSummary.

<Pr onoti ons>
<Pr onoti on>
<Summary>
<Pronot i onl d>A2Q QTNOFYRK5N</ Pr onot i onl d>
<Cat egor y>BuyAnpunt XGet Anmount Of f X</ Cat egor y>
<St art Dat e>2006 08 01 07:00: 00 GMIT</ St art Dat e>
<EndDat e>2006 09 06 06:59:59 GMI</ EndDat e>
<Eli gi bilityRequirenentDescription>Save $25. 00 when you spend $125.00 or
nore on Kitchen & Housewares or Bed & Bath products offered by Anazon.com
Enter code AUGSAVER at checkout.</EligibilityRequirenentDescription>
<Benefit Descripti on>Save $25.00 when you spend $125.00 or nore on Kitchen
& Housewares or Bed & Bath products offered by Anazon.com Enter code AUG
SAVER at checkout. </ BenefitDescription>
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<Ter ms AndCondi t i ons><STRONG>To recei ve the Best Val ue di scount: </ STRONG
<OL> <Ll >Add $125 of qualifying Kitchen & Housewar es&bsp; or Bed & Bath
products to your Shopping Cart via the <STRONG>Add to Shoppi ng Cart </ STRONG
button on each respective product information page. <LI>At checkout, enter
the pronotional code and click the <STRONG>Appl y</ STRONG> button. <LI|>The
anount of the Best Value savings ($25) will be reflected on the final order
checkout page. <LI>If you renpve any of the participating pronotion itens
fromyour Shopping Cart or violate any of the ternms and conditions |isted be-
low, the promotion will be invalid, and the discount will be renpved fromthe
order. <LI>If you return any of the itens involved in the pronotion, the dis-
count previously applied to the order will be subtracted fromthe return
credit. </Ll></0OL><BR><STRONG>Terns and Condi ti ons: </ STRONG <UL>
<LI>Pronotional offer valid for alimted time only. Itens placed in Shopping
Cart overnight may not be eligible for pronotion at tine of checkout.
<LI>Pronotion applies only to qualifying itenms displaying the offer nessage
on their product information pages. Itens that do not display the offer nes-
sage do not qualify, regardless of the nature of the item &nbsp; Al Al
Cl ad, Cal phal on, Capresso, Enmerilware, Le Creuset, Orefors, Kosta Boda, J.A
Henckel s, Wisthof, Riedel, Mrquis, Shun, Konmachi, Waterford, Wber, Tassino,
Margaritaville, DKNY, Tommy Hilfiger, Nautica, Oscar by Oscar de Larenta,
Cath Kidston, Raynond Waites, and KitchenAi d Proline&bsp; products are ex-
cluded fromthis offer.&bsp; <LI>AIl Furniture & Decor and Qutdoor Living
products are excluded fromthis offer. <LI>Applies only to products sold by
the nmerchant indicated in the pronotional offer nessage. Does not apply to
items sold by other nerchants on the Amazon.com Wb site. For exanple, where
the pronotional offer applies to itenms offered by Arazon.com itens offered
by other nerchants on the Amazon.com Wb site (e.g. Land's End, Target, etc.)
do not qualify. <LI>Does not apply to any products purchased in Amazon.com s
other sites, including Amazon.co.uk, Amazon.de, Amazon.fr, or Anazon.co.jp,
or in Marketplace, zShops, or Auctions. <LI>Unless the offer nmessage indic-
ates otherw se, the pronotional offer applies to the | owest priced qualifying
item(s) <LI>Applies only when all qualifying and benefit products in the pro-
notion are purchased in one order. <L|I>Applies only to conplete orders ship-
ping to a single address that neet all other pronotional requirenments.
<LI >Of fer good while supplies last. <LI>No substitutions or rain checks.
<LI>Offer nust be redeened through the Shopping Cart. Does not apply to or-
ders placed with 1 dick. <LI>Shipping and handling charges apply to all
products, including bonus itenms. <LI>Cffer may not be conbined with other of-
fers, including pronotional certificates. <LI>Void where prohibited.
</ LI ></ UL></ Ter ne AndCondi t i ons>

</ Surmmar y>

</ Pronoti on>

</ Pronoti ons>

Request Response Group

The Request response group returns all of the parameters and their values that were submitted in a
request. Use this information to debug requests.

All ECS operations return this response group by default. There can be up to ten parametersin each
request.

Relevant Operations
Operations that can use this response group include:

 All ECS operations use the Request response group by default.

Response Elements

The following table describes the elements returned by Request. These elements are returned in al ECS
responses because the Request response group is a default response group for all ECS operations. In the
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Ancestry column, the elements on the |eft side of a slash mark are the parents of the elements on the
right side of the slash mark.

Response Element
Code

Isvalid

Message
Nane

Request | d

User Agent

Val ue

Parent Response Group

Ancestry
Errors/Error/Code
Request/IsValid

Errors/Error/Message

Arguments/Argument/Name

OperationRequest/Requestid

OperationRequest/UserAgent

Arguments/Argument/Vaue

Definition
Error code

Boolean value that specifies whether
the request syntax was correct.

Error message

The name of a parameter passed in
the request.

A number that uniquely identifiesa
request

The client application, for example,
web browsers, search engine crawl-
ers, mobile phones, screen readers
and braille browsers. The text associ-
ated with UserAgent contains the ap-
plication name, version, host operat-
ing system, and language.

The value of a parameter passed in
the request.

The following response groups are parent response groups of Request.

¢ None

Child Response Group

The following response groups are child response groups of Request.

¢ None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by Request.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWSAccessKeyl d=[ Access Key | D] &
Oper ati on=I t enSear ch&

Sear chl ndex=Books&

Titl e=Harry%0Pot t er

Sample Response Snippet

The following response snippet shows the elements returned by Request.
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<COper at i onRequest >
<HTTPHeader s>
<Header Name="User Agent" Val ue="Mozilla/4.0 (conpatible; MSIE 6.0; Wn-
dows NT 5.1; SV1; FunWebProducts; .NET CLR 1.1.4322; .NET CLR 2.0.50727)" />
</ HTTPHeader s>
<Request | d>00KE1ESMARAKXXOVIWYD</ Request | d>
<Ar gunment s>
<Argunent Nanme="Sear chl ndex" Val ue="Books" />
<Argunent Nanme="Service" Val ue=" AWSECommer ceService" />
<Argunent Name="Title" Value="Harry Potter" />
<Argunent Nanme="Cperation" Val ue="ItenSearch" />
<Argunent Name="AWSAccessKeyl d" Val ue="[VALUE]" />
<Argunent Name="\Version" Val ue="2007-04-04" />
</ Ar gunent s>
<Request Processi ngTi ne>
0. 3419508934021
</ Request Pr ocessi ngTi ne>
</ Oper ati onRequest >
<l tens>
<Request >
<lI'sVal i d>True</|sVal i d>
<l t enSear chRequest >
<Sear chl ndex>Books</ Sear chl ndex>
<Title>Harry Potter</Title>
</ |t enSear chRequest >
</ Request >

Reviews Response Group
The Reviews response group returns, for each item in the response, a

» List of customer reviews
» Averagereview rating (1 to 5 stars, where 5 is the best)
e Tota number of reviews

Each customer review contains a

* Rating

* Summary

e Date of review

» Text of thefull review

Relevant Operations

Operations that can use this response group include:

* ItemLookup

* ItemSearch

o ListLookup

* SimilarityL ookup

Response Elements

The following table describes the elements returned by Reviews. In the Ancestry column, the elements
on the left side of a slash mark are the parents of the elements on the right side of the slash mark.
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Response Element

ASI N

Aver ageRat i ng

Cont ent

Customerld

Dat e

Hel pf ul Vot es

Rat i ng

Sunmary

Tot al Pages

Tot al Resul ts

Tot al Revi ewPages

Tot al Revi ews

Tot al Vot es

Ancestry
CustomerReviews/Review/ASIN

CustomerReviews/AverageRating

CustomerReviews/Review/Content

CustomerReviews/Re-
view/Customer|d

CustomerReviews/Review/Date

CustomerReviews/Re-
view/HelpfulVotes

CustomerReviews/Review/Rating
CustomerReviews/Review/Summary
Items/Total Pages

Items/Total Results
CustomerReviews/TotalRe-
viewPages
CustomerReviews/TotalReviews

CustomerReviews/Re-
view/TotaVotes

Definition

A positive integer distributed by
Amazon that uniquely specifiesa
customer review.

An average of all of theratings
entered by customers where 5 isthe
best.

The content of the review.

A positive number distributed by
Amazon that uniquely identifies a
customer who entered a review.

The date the review was created.

The number of customers who felt
that the review was helpful.

A customer'srating in their review
where arating of 5isthe best.

A short summary of the content of
the review.

Total number of pagesin there-
sponse. There are up to five reviews

per page.
The total number of reviews.

The number of pages of reviews
found. Up to ten reviews are re-
turned in aresponse

Total number of reviews of an item.

The total number of review votes
cast.

Reviews also returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group

The following response groups are parent response groups of Reviews.

* None

Child Response Group

The following response groups are child response groups of Reviews.

* None
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Sample REST Use Case

The following request was used to illustrate the XML response elements returned by Reviews.

http://ecs. amazonaws. coni oncal/ xm ?Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &

Oper ati on=I t enLookup&

I'tem d=0976925524&

ResponseG oup=Revi ews

Sample Response Snippet

The following response snippet shows the elements returned by Reviews.

<Revi ew>

<ASI N>0976925524</ ASI N>

<Rat i ng>5</ Rati ng>

<Hel pf ul Vot es>2</ Hel pf ul Vot es>

<Custoner| d>A111111111111111</ Cust oner | d>

<Tot al Vot es>9</ Tot al Vot es>

<Dat e>2006- 04- 12</ Dat e>

<Sunmmar y>Fabul ous readi ng. Order a copy. </ Sumary>

<Cont ent >Human drame happens in a small, private school for girls in New
Engl and where a bel oved headmi stress has been di smissed. Her successor is
chall enged with the task of saving the school. Steven Davenport’'s book, Sav-
ing Mss Qivers, is filled with wisdom |ots of hunor, plot tw sts and char-
acters that leap off of the page. The passion of the characters pulls you in
and within the first twenty pages you feel you know them and care about them
This book is nmore than just a page-turner, which it, nevertheless, is. The
aut hor gives each character a full range of enotions and throughout the
course of the book we see each character grow. You will |ove each one for
di fferent reasons. This book bel ongs on everyone's shelf whether you know
private schools or not. This is human drama and the author is fabul ous at
witing about it. |I can't recomrend the book highly enough. </ Cont ent >
</ Revi ew>

SalesRank Response Group
The SalesRank response group returns the sales rank for each item in the response. One is the highest

rating; a large number means the item has not sold well. Sales rank is per Search Index so it is possible
to have several itemsin one response ranked, for example, as 1.

Relevant Operations
Operations that can use this response group include:

* ItemLookup

* |temSearch

o ListLookup

» SimilarityL ookup

Response Elements

The following table describes the elements returned by SalesRank. In the Ancestry column, the elements
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on the left side of a slash mark are the parents of the elements on the right side of the slash mark.

Response Element Ancestry Definition

ASI N I[tem/ASIN A positive integer distributed by
Amazon that uniquely identifies an
item.

Sal esRank Item/SalesRank Indicates how well anitem is selling

within its product category. The
lower the number, the better the item
has sold.

Tot al Pages Items/Total Pages Total number of pages found. One
page is returned per response. Each
page contains up to ten items.

Total Resul ts Items/Total Results Total number of items found.

SalesRank a so returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group
The following response groups are parent response groups of SalesRank.

¢ None

Child Response Group

The following response groups are child response groups of SalesRank.

* None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by SalesRank.

http://ecs. amazonaws. coni oncal/ xm ?Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &

Oper ati on=ItenlLookup&

I'tem d=0976925524&

ResponseG oup=Sal esRank

Sample Response Snippet

The following response snippet shows the elements returned by SalesRank.

<ltenr
<ASI| N>0976925524</ ASI N>
<Sal esRank>68</ Sal esRank>
</ltenp

Version 2007-07-16
371



Amazon E-Commerce Service Developer Guide
SearchBins Response Group

SearchBins Response Group

The SearchBins response group groups the items returned by ItemSearch into bins. A set of bins, for
example, can be a set of price ranges for a product. In the case of women’s shoes, for example, you
might have a bin that returns ASINs for shoes that cost between $0 and $50, a second bin for shoes that
cost $50 to $100, and a third bin for shoes that cost more than $100. The basis on which the items are
split into binsis specified by the Nar r owBy attribute in the Sear chBi nSet tag. To refine the search,
you make repeated requests using the Nar r owBy values.

I t enSear ch returns the first twenty-five bins of results.

For more information about search bins, see Using Search Bins to Find Items.
Availability
USlocale only.

NarrowBy

The basis on which the items are split into bins is specified by the Nar r owBy attributein the
Sear chBi nSet tag. In the following example, the Nar r owBy attribute shows that the bins are based on
price range:

<Sear chBi nSet NarrowBy="Pri ceRange" >

For another product category, the Nar r owBy attribute might be different, for example:
<Sear chBi nSet Nar r owBy="Br andNang" >

Y ou cannot specify Nar r owBy values nor can you specify the values they encompass. When SearchBins
isincluded as a Response Group in arequest, | t enSear ch automatically dividesthe | t enSear ch
results into bins.

NarrowBy Values

NarrowBy valuesinclude:

* Subject—BrowseNode IDs of all topics related to items returned by | t enSear ch. For example,
searching for books about dogs returns, in the Subject bins, BrowseNodes for "Home & Garden,"
"Animal Care & Pets,” "Dogs," and "Educational ."

» BrandName—Brands, such as L evi's, Reebok, and Nike, that create the item. Use the name of a brand
to filter out similar items made by other companies.

* PriceRange—Minimum and maximum prices for a bin of items. Use the minimum and maximum
price values in each bin to filter out items outside of the price range you want.

* Specia Size—Uncommon sizes an item comesin. Examples are "Plus Size & Tall," "Misses,"
"Maternity," "Husky," "Petites," and "Big & Tall."

e Merchant—AlIl merchants selling an item. This bin returns all merchants even if Mer chant | d is set
to asingle merchant in the I t enSear ch request. In the response, the ASINs returned will be specific
tothe Mer chant | d specified in the request. The merchants listed in the Merchant bin can be used to
list other merchants that sell the same ASIN. There are some items sold by only one merchant. In that
case, the Merchant bin returns with only that merchant.

All Search Indices return the Subject bin. Most return all of the bins.
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NarrowBy Values by Search Index

The following list shows which NarrowBy values are returned by each Search Index:

» Apparel—Subject, BrandName, PriceRange, Special Size, Merchant

» Baby—Subject, BrandName, PriceRange, Specia Size, Merchant

» Beauty—Subject, BrandName, PriceRange, Special Size, Merchant

» Blended—Not supported

» Books—Subject

 Classica—Subject

» DVD—Subject

» Electronics—Subject, BrandName, PriceRange, Special Size, Merchant

» Garden—Subject, BrandName, PriceRange, Specia Size, Merchant

» GourmetFood—Subject, BrandName, PriceRange, Special Size, Merchant
 HealthPersonal Care—Subject, BrandName, PriceRange, Special Size, Merchant
» Jewelry—Subject, Brand, PriceRange, Special Size, Merchant
 Kitchen—Subject, BrandName, PriceRange, Special Size, Merchant

» Magazines—Subject

* Marketplace—Subject

» Merchants—Subject, BrandName, PriceRange, Special Size, Merchant

» Miscellaneous—Subject, BrandName, PriceRange, Specia Size, Merchant
* Music—Subject

* Musicallnstruments—Subject, BrandName, PriceRange, Special Size, Merchant
 OfficeProducts—Subject, BrandName, PriceRange, Specia Size, Merchant
» PCHardware—Subject, BrandName, PriceRange, Specia Size, Merchant

» Photo—Subject, BrandName, PriceRange, Special Size, Merchant

» Showtimes—Theater

» Software—Subject, BrandName, PriceRange, Special Size, Merchant

* SportingGoods—Subject, BrandName, PriceRange, Special Size, Merchant
* Theatrical—Subject

» Tools—Subject, BrandName, PriceRange, Special Size, Merchant

» Toys—Subject, BrandName, PriceRange, Special Size, Merchant

» Travel—Subject

* VHS—Subject

* Video—Subject

» VideoGames—Subject, BrandName, PriceRange, Special Size, Merchant

» Wireless—Subject

» WirelessAccessories—Subject

Element Tags in a Bin

The element tags in abin vary according to the bin. For example, in bins based on price, the elements
and Name values are:

<Bi nNane>
<Bi nl t enCount >
<Bi nPar anet er >
<Nanme>M ni munPri ce</ Nane>
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<Val ue>

<Bi nPar anet er >
<Nanme>Maxi munPri ce</ Nane>
<Val ue>

The elements show the minimum and maximum price for itemsin that bin, and the number of itemsin
that bin.

Other NarrowBY values use other element tags in their bins. For example, when NarrowBY is “Brand,”
the element tags and Name values are:

<Bi n>
<Bi nNane>
<Bi nl t enCount >
<Bi nPar anet er >
<Nanme>Br and</ Nane>
<Val ue>

Y ou cannot specify the element tags returned in abin.

Drilling Down
Y ou can take the valuesin a bin and add them to the | t enSear ch query to filter out of the response
items that are outside of that bin. To narrow the search results to shirts that cost between $0 and $25, for

example, you would add the following Name and its corresponding value as additional parametersin the
original ItemSearch request:

&M ni munPri ce=0
&Maxi munPri ce=2499

Y ou could narrow the search results even further by adding an additional parameter to the query. For
example, you could specify

&Br and=Levi’s

The response would then only include shirts by Levi’sthat cost under $25. Y ou could continue to drill
down by adding additional parametersto the request.

Notice that in each case the results were narrowed down by adding the value tagged with Name and its
corresponding value to the original | t enSear ch request.

Relevant Operations
Operations that can use this response group include:

* |temSearch

Response Elements

The following table describes the elements returned by SearchBins. In the Ancestry column, the
elements on the left side of a slash mark are the parents of the elements on the right side of the slash
mark.
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Response Element Ancestry Definition

Bi nl t enCount SearchBinSetsySearchBin- Number of itemsin abin.
Set/Bin/BinltemCount

Bi nNanme SearchBinSetsy SearchBin- Name of the bin.
Set/Bin/BinName

Nane SearchBinSetsy SearchBin- Name of itemin bin.
Set/Bin/BinParameter/Name

Sear chBi nSet s SearchBinSets Parent element for SearchBins ele-

ment.
Val ue SearchBinSetsySearchBin- Vaueforitemin bin

Set/Bin/BinParameter/Value

SearchBins a so returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group

The following response groups are parent response groups of SearchBins.

¢ None

Child Response Group

The following response groups are child response groups of SearchBins.

* None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by SearchBins.

http://ecs. amazonaws. conf onca/ xm ?

Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Your Access Key ID Here] &
Oper ati on=It enSear ch&

Mer chant | d=A363XKZVKSMVXW&

Condi tion=All &

Sear chl ndex=Sporti ngGoods&

Keywor ds=G ove&

ResponseG oup=Sear chBi ns

Sample Response Snippet

The following response snippet shows the elements returned by SearchBins.

<ltenr

<AS| N>BO0005R2GR</ ASI N>
</ltempr
<ltenr

<ASI| N>B00076ZDV8</ ASI N>
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</ltenr
<l tenp
<ASI| N>BO0092FEEG</ ASI N>
</ltenr
<ltenp
<AS|I N>BOOOADTP1W&/ ASI N>
</ltenmr
<Sear chBi nSet s>
<Sear chBi nSet NarrowBy="Pri ceRange" >
<Bi n>
<Bi nNane>$25- $49</ Bi nNane>
<Bi nl t enCount >316</ Bi nl t enCount >
<Bi nPar anet er >
<Nanme>M ni munPri ce</ Name>
<Val ue>2500</ Val ue>
</ Bi nPar anet er >
<Bi nPar anet er >
<Nane>Maxi munPri ce</ Name>
<Val ue>4999</ Val ue>
</ Bi nPar anet er >
</ Bi n>
</ Sear chBi nSet >
<Bi n>
<Bi nNane>%$0- $24</ Bi nNanme>
<Bi nl t enCount >280</ Bi nl t enCount >
<Bi nPar anet er >
<Nanme>M ni munPri ce</ Nane>
<Val ue>0</ Vval ue>
</ Bi nPar anet er >
<Bi nPar anet er >
<Name>Maxi munPri ce</ Nane>
<Val ue>2499</ val ue>
</ Bi nPar anet er >
</ Bi n>
</ Sear chBi nSet >

<Sear chBi nSet Nar r owBy="Br andNane" >
<Bi n>
<Bi nNane>Raw i ngs</ Bi nNanme>
<Bi nl t enCount >71</ Bi nl t enCount >
<Bi nPar anet er >
<Nane>Br and</ Nane>
<Val ue>Rawl i ngs</ Val ue>
</ Bi nPar anet er >
</ Bi n>
<Bi n>
<Bi nNane>Body @ ove</ Bi nNane>
<Bi nl t enCount >53</ Bi nl t enCount >
<Bi nPar anet er >
<Nanme>Br and</ Nane>
<Val ue>Body d ove</ Val ue>
</ Bi nPar anet er >
</ Bi n>
</ Sear chBi nSet >

<Sear chBi nSet Narr owBy="Mer chant ">
<Bi n>
<Bi nNane>Sport s" R' Us</ Bi nNane>
<Bi nl t enCount >860</ Bi nl t enCount >
<Bi nPar anet er >
<Nane>Mer chant | d</ Nane>
<Val ue>A363XKZVKSMV/XW/ Val ue>
</ Bi nPar anet er >
</ Bi n>
<Bi n>
<Bi nNane>Tar get </ Bi nName>
<Bi nl t enCount >8</ Bi nl t enCount >
<Bi nPar anet er >
<Nanme>Mer chant | d</ Nane>
<Val ue>A1VC38T7YXB528</ Val ue>
</ Bi nPar anet er >
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</ Bi n>
</ Sear chBi nSet >

<Sear chBi nSet Narr owBy="Subj ect ">

<Bi n>

<Bi nNane>Cat egor i es</ Bi nNane>
<Bi nl t enCount >860</ Bi nl t enCount >

<Bi nPar anet er >

<Nanme>Br owseNode</ Nane>
<Val ue>3375301</ Val ue>

</ Bi nPar anet er >

</ Bi n>
<Bi n>

<Bi nNane>Basebal | </ Bi nNanme>
<Bi nl t enCount >311</ Bi nl t enCount >

<Bi nPar anet er >

<Nanme>Br owseNode</ Nane>
<Val ue>3395731</ Val ue>

</ Bi nPar anet er >

</ Bi n>
</ Sear chBi nSet >

Notice that the Nar r owBy valueis PriceRange.

Seller Response Group

The Seller response group returns information about sellers, including the seller 1D, nickname, seller
rating, and location for each seller in the response.

This response group is often used with SellerL ookup to display comprehensive information about the

seller.

Relevant Operations

Operations that can use this response group include:

» SellerLookup

Response Elements

The following table describes the elements returned by Seller. In the Ancestry column, the elements on
the left side of a slash mark are the parents of the elements on the right side of the slash mark.

Response Element
About

Feedback

FeedbackRat i ng

Locati on

Nane

Sel | er Legal Nane

Ancestry
Seller/About
Seller/Feedback

Seller/FeedbackRating

Seller/Location

Seller/Name
Seller/SellerLegalName

Definition
Describes the sdller.

Provides customer feedback about
the sdller.

Provides an average customer rating
of the merchant where 5 is the best
and O isthe worst.

Location of the seller.
Seller's common name.

Seller'slegal name. This can differ
from the Name value. For example,
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Response Element Ancestry Definition

Amazon could be the value for the
Name, but Amazon.com for the Leg-

alname.

Sel | er Ni ckname Seller/SellerNickname A seller's nickname.

Tot al Feedback Seller/Total Feedback Provides al of the customer feed-
back about the seller.

Tot al Feedback- Seller/Total FeedbackPages Specifies the number of pages of

Pages customer feedback. Up to ten cus-
tomer reviews are returned per page.

Tot al Rati ngs Seller/TotalRatings Catalogs all customer ratings of the
seller.

Seller also returns the elements that all response groups return, which is described in Elements Common
to All Response Groups.

Parent Response Group

The following response groups are parent response groups of Seller.

¢ None

Child Response Group

The following response groups are child response groups of Seller.

¢ None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by Seller.

http://ecs. amazonaws. com onca/ xm ?Ser vi ce=AWSEComer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &

Oper ati on=Sel | er Lookup&

Sellerld=[Seller 1D &

ResponseG oup=Sel | er

Sample Response Snippet

The following response snippet shows the elements returned by Seller.

<Sel l er>
<Sel lerld>[Seller ID </Sellerld>
<Sel | er Name>Anmazon. conx/ Sel | er Nanme>
<Sel | er Legal Name>Amazon. com LLC</ Sel | er Legal Nanme>
<d ancePage>htt p: / / ww. anazon. coni gp/ hel p/sell er/at a
gl ance. ht m ?sel | er =ATVPDKI KXODER&anp; mar ket pl aceSel | er =1</ 3 ancePage>
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<Aver ageFeedbackRat i ng>0. 0</ Aver ageFeedbackRat i ng>
<Sel | er Feedback>

<Feedback>
<Rat i ng>1</ Rati ng>
<Comment >As clearly indicated above, | ordered "How to Do Everything

with Wndows XP Home Networking" by Dave Field, but received instead "How to
Do Everything with Wndows XP" by Curt Simmons, a totally different book, for
whi ch | have no use. </ Comment >
<Dat e>2006 06 01TO1: 58+0000</ Dat e>
<Rat edBy>A59KKB5OQ4U1NE</ Rat edBy>
</ Feedback>

SellerListing Response Group
The SellerListing response group returns information about items for sale by sellersin the Marketplace.
Information includes such things as price, listing ID, exchange ID, ASIN, title, the date the item was
first put on sale, quantity, and so forth, for each of item in the response.

This response group is often used in conjunction with SellerListingSearch and SellerL ookup to return
comprehensive information about the items in the response.

Relevant Operations
Operations that can use this response group include:

» SdllerListingL ookup
» SdlerListingSearch

Response Elements

The following table describes the elements returned by SellerListing. In the Ancestry column, the
elements on the left side of a slash mark are the parents of the elements on the right side of the dlash

mark.

Response Element Ancestry Definition

Anpunt SellerListing/Price/Amount The price, in terms of the lowest cur-
rency denomination, for example,
pennies, of asdler'sitem.

ASI N SellerListing/ASIN A number provided by Amazon that
uniquely identifies an item.

Condi ti on SellerListing/Condition Specifies the condition of the item,
such as new, used, collectible, or re-
furbished.

Cur r encyCode SellerListing/Price/CurrencyCode An abbreviation that specifies the
formatting of the price.

EAN SellerListing/EAN European Article Numbering (EAN)
isanumber that uniquely identifies
an item.

EndDat e SellerListing/EndDate Specifies a date when the item will
stop being sold.
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Response Element

Exchangel d

Format t edPri ce

| mage

Li stingld

Ni cknanme

Quantity
Sellerld

SKU

StartDate

St at us

Storeld

St or eNane

SubCondi ti on

Title
UPC
W I | Shi pExpedi t ed

W I | Shi pl nt er na-
tional

Ancestry
SellerListing/Exchangeld

SellerListing/Price/FormattedPrice

SellerListing/Image

SellerListing/Listingld

SellerListing/Seller/Nickname
SellerListing/Quantity
SellerListing/Seller/Sellerld

SellerListing/SKU

SellerListing/StartDate
SellerListing/Status

SellerListing/Seller/Storeld

SellerListing/Seller/StoreName
SellerListing/SubCondition

SellerListing/Title
SellerListing/UPC
SellerListing/Will ShipExpedited

SellerListing/Will Shipl nternational

Definition

Token that uniquely identifies an of-
fer in the Marketplace. Exchange
IDs are available for every item
offered by athird-party seller. When
using Exchangeld, you must also
specify amatching SellerlD and AS-
IN.

The price of an item formatted as it
should be displayed to the customer.

An image associated with asdller's
item.

A number that uniquely identifiesa
seller'sitem within agiven year.
This values, also known as the Ex-
change Code, is a shortened form of
the Exchangeld, whose uniquenessis
not limited to asingle year.

Seller's nickname
The number of itemsin stock.

A number that uniquely identifiesa
seller.

Stock Keeping Unit (SKU) isanum-
ber that uniquely identifies a seller's
item.

The data an item goes on sdle.

Specifies whether anitem isfor sale
(Open) or not (Closed). To determ-
ineif anitemistruly available, this
value must be Open, Quantity must
be greater than zero and also the
value of QuantityAllocated.

A number that uniquely identifies
the seller's store.

The name of the seller's store.

The condition of anitem. Thistag
helps to further describes items that
are not new. Values, for example,
are mint, very good, and good.

Thetitle of the seller'sitem for sale.
Universal product code of the item.

Specifies whether seller can ship
items faster than normal delivery.

Specifies whether seller will ship
item to international destinations.
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SellerListing aso returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group
The following response groups are parent response groups of SellerListing.

¢ None

Child Response Group
The following response groups are child response groups of SellerListing.

* None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by SellerListing.

http://ecs. amazonaws. com onca/ xm ?Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKey=[ Access Key I D &

Oper ati on=Sel | er Li sti ngSearch&

Sellerld=[Seller 1D &

ResponseG oup=Sel | er Li sti ng

Sample Response Snippet

The following response snippet shows the elements returned by SellerListing.

<Sel | er Li sting>
<Exchangel d>Y06Y0322155Y6575786</ Exchangel d>
<Li sti ngl d>0909R298811</ Li sti ngl d>
<ASI N>0451205367</ ASI N>
<Titl e>Ri chest Man in Babyl on [ Paperback] by C ason, George S.</Title>
<Price>
<Anount >273</ Anmount >
<Cur r encyCode>USD</ Cur r encyCode>
<Formatt edPri ce>$2. 73</ For mat t edPri ce>
</Price>
<St art Dat e>2005- 09- 10</ St art Dat e>
<EndDat €>2008- 08- 25</ EndDat e>
<St at us>QCpen</ St at us>
<Quantity>293</ Quantity>
<Condi t i on>new</ Condi t | on>
<SubCondi ti on>new</ SubCondi ti on>
<Sel |l er>
<Sel | er | d>ASYDZOXOHKBSE</ Sel | er | d>
<Ni ckname>any_book</ Ni cknanme>
</ Sell er>
</ Sel l er Li sti ng>

Similarities Response Group

The Similarities response group returnstitles and ASINs of items that are similar to the one specified in
the request.
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This response group is often used in conjunction with ItemLookup to return items that are similar to the
one specified in the request.

Relevant Operations

Operations that can use this response group include:

 ltemLookup
* ltemSearch
 ListLookup
e SimilarityLookup

Response Elements

The following table describes the elements returned by Similarities. In the Ancestry column, the
elements on the left side of a slash mark are the parents of the elements on the right side of the slash

mark.

Response Element Ancestry Definition

ASI N SimilarProduct/ASIN A number assigned by Amazon that
uniquely identifies an item.

Title SimilarProduct/Title Thetitle of an item that is similar to
the one being purchased.

Tot al Pages Items/Total Pages Total number of pages of similar
items found. There are up to ten
items per page.

Total Resul ts Items/Total Results Total number of similar items found.

Similarities also returns the elements that al response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group

The following response groups are parent response groups of Similarities.

¢ None

Child Response Group

The following response groups are child response groups of Similarities.

¢ None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by Similarities.

Version 2007-07-16
382



Amazon E-Commerce Service Developer Guide
Small Response Group

http://ecs. amazonaws. com onca/ xm ?Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKey=[ Access Key I D &

Oper ati on=It enSear ch&

Condi tion=Al| &

Sear chl ndex=Bl ended&

Keywor ds=Miust ang&

Mer chant =Al | &

ResponseGroup=Simlarities

Sample Response Snippet

The following response snippet shows the elements returned by Similarities.

<Si m | ar Product >
<AS|I N>B00004G&IVO</ ASI N>
<Title>M nor Mowve</Title>
</ Si m | ar Product >

Small Response Group

The Small response group returns basic information about items in a response. The information includes
theitem's ASIN, DetailPageURL, title, product group, and author.

This response group is often used with ItemLookup, ItemSearch, or SimilarityL ookup to return basic
information about the items in the response.

Relevant Operations

Operations that can use this response group include:

* ItemLookup

* ItemSearch
 ListLookup

» SimilarityL ookup

Response Elements

The following table describes the elements returned by Small. In the Ancestry column, the elements on
the left side of a slash mark are the parents of the elements on the right side of the slash mark.

Response Element Ancestry Definition

Act or [temAttributes/Actor An actor associated with the item.

Arti st [temAttributes/Artist The artist that is associated with the
item.

ASI N I[tem/ASIN A number distributed by Amazon
that uniquely identifies an item.

Aut hor [temATttributes/Author The author of theitem.

Correct edQuery Items/CorrectedQuery The word used in the search.

Creat or [temAttributes/Creator The creator of the item. Thistag
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Response Element Ancestry Definition

takes an attribute field, role. For
more information, see Role below.

Det ai | PageURL Item/Detail PageURL URL for an Amazon web page that
describes the item and makes it
available for adding to a cart.

Di rect or ItemAttributes/Director The director associated with the
item.

Keywor ds Items/CorrectedQuery/K eywords Keyword used in the search. See
CorrectedQuery.

Manuf act ur er ItemAttributes/M anufacturer The item's manufacturer.

Pr oduct G oup ItemAttributes/ProductGroup The product group to which theitem
belongs.

Rol e ItemAttributes/Creator/Role An attribute value within the Creator

tag that explains what part the Creat-
or played in the creation of the item,
for example, <Creator
Role="Contributor">German
Arciniegas</Creator> or <Creator
Role="Editor">Benjamin Villeg-

as</Creator>
Title ItemAttributes/Title Thetitle of the item.
Tot al Pages Items/Total Pages The total number of pages found.

There are up to ten items per page.

Total Results Items/Total Results The total number of items found.

Small also returns the elements that all response groups return, which is described in Elements Common
to All Response Groups.

Parent Response Group

The following response groups are parent response groups of Small.
e Large

e Medium

Child Response Group

The following response groups are child response groups of Small.

* None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by Small.
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http://ecs. amazonaws. con oncal/ xm ?Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKey=[ Access Key I D &

Oper ati on=It enSear ch&

Condi tion=Al| &

Sear chl ndex=Bl ended&

Keywor ds=Mist an&

Mer chant =Al | &

ResponseG oup=Snal |

Sample Response Snippet

The following response snippet shows the elements returned by Small.

<Correct edQuery>
<Keywor ds>nust ang</ Keywor ds>
<Message>We found no matches for (keywords=Mustan). Below are results for
(keywor ds=nust ang) . </ Message>
</ Correct edQuery>
<ltenp
<ASI N>B0002Y69UC</ ASI N>
<Det ai | PageURL>ht t p: / / www. anmazon. conf exec/ obi dos/ r edi r ect ?t ag=ws%26! i nk_code=
xmR9@26canp=2025%26¢cr eat i ve=165953%26pat h=htt p: / / www. amazon. conl gp/ redi rect . ht
m 9253f ASI N=B0002Y69UO¥2526t ag=ws %2526] code=xn2%2526c| D=2025%2526ccm D=165953
925261 ocat i on=/ o/ ASI N BO002Y69UX¥25253FSubscri pti onl d=1VOM/E1ZATWETZDS6W82</ D
et ai | PageURL>
<ItemAttributes>
<Actor>Anerica's Favorite Cars</Actor>
<Pr oduct Gr oup>DVD</ Pr oduct Gr oup>
<Title>America's Favorite Cars - The Conpl ete Mustang 40th An-
niversary</Title>
</[ltemAttri butes>
</ltemr

Subjects Response Group

The Subjects response group returns a book’ s Subject description, which characterizes the book’s
content.

This response group is often used with ItemSearch and ItemL ookup to return the subjects by which a
book can be categorized.

Relevant Operations

Operations that can use this response group include:

[temL ookup

* |temSearch
ListLookup
SimilarityL ookup

Response Elements

The following table describes the elements returned by Subjects. In the Ancestry column, the elements
on the left side of a slash mark are the parents of the elements on the right side of the slash mark.
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Response Element Ancestry Definition

Subj ect Subjects/Subject A book’s Subject description, which
characterizes the book’ s content.

Subjects a so returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group

The following response groups are parent response groups of Subjects.

¢ None

Child Response Group
The following response groups are child response groups of Subjects.

¢ None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by Subjects.

http://ecs. amazonaws. com onca/ xm ?Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &

Oper ati on=It enSear ch&

Condi tion=Al| &

Sear chl ndex=Bl ended&

Keywor ds=Br ando&

Mer chant =Al | &

ResponseG oup=Subj ect s

Sample Response Snippet

The following response snippet shows the elements returned by Subjects.

<ltenp
<ASI N>9589393314</ ASI N>
<Subj ect s>
<Subj ect >Central America</ Subj ect >
<Subj ect >Col onbi a</ Subj ect >
<Subj ect >Nat ur al hi st ory</ Subj ect >
<Subj ect >Travel / South Ameri ca</ Subject>
</ Subj ect s>

TaggedGuides Response Group

The TaggedGuides response group returns all guides labeled by a specified tag. For more information
about tags, see Tags.

In the tag-related response groups, Tags and TagSummary specify the amount of information returned.
The other tag-related response groups, TaggedGuides, Taggedltems, and TaggedListmanial ists, specify
the kind of entity tagged.
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Relevant Operations
Operations that can use this response group include:

* CustomerContentL ookup
 ltemLookup

* ItemSearch

» TaglLookup

Response Elements

The following table describes the elements returned by TaggedGuides. In the Ancestry column, the
elements on the left side of aslash mark are the parents of the elements on the right side of the slash

mark.
Response Element Ancestry Definition
Name Tag Tag name.
Tag Tags Container for information related to Tags
Tags Container for al Tag elements.
TagType Tag D'escri bgs the entity tagged, for example,
ListmanialLists.
TotalUsages Tag Number of times tag was accessed.

TaggedGuides also returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group

The following response groups are parent response groups of TaggedGuides.

* None

Child Response Group

The following response groups are child response groups of TaggedGuides.

* None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by TaggedGuides.

http://ecs. amazonaws. conf onca/ xm
?Ser vi ce=AWSEComer ceSer vi ce&
AWEAccessKeyl d=[ Your Access Key |ID] &
Associ at eTag=[ Associ ate Tag] &

Oper at i on=TagLookup&

It em d=0545010225&
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ResponseG oup=TaggedCui des&
Mar ket pl ace=us&

Ver si on=2008- 01- 01&
TagNane=t ai

Sample Response Snippet

The following response snippet shows the elements returned by TaggedGuides.

<Tags>
<Tag>
<Name>t ai </ Nane>
<TagType>Cui des</ TagType>
<Tot al Usages>0</ Tot al Usages>
</ Tag>
</ Tags>

Taggedltems Response Group

The TaggedItems response group returns information about all items labeled by a specified tag.
Information includes the first and last time an item was tagged, how many times it was tagged, and who
tagged it. For more information about tags, see Tags.

In the tag-related response groups, Tags and TagSummary specify the amount of information returned.

The other tag-related response groups, TaggedGuides, Taggedltems, and TaggedListmanialists, specify
the kind of entity tagged.

Relevant Operations
Operations that can use this response group include:

* CustomerContentL ookup
* ItemLookup

* ItemSearch

» TaglLookup

Response Elements

The following table describes the elements returned by Taggedltems. In the Ancestry column, the
elements on the left side of aslash mark are the parents of the elements on the right side of the dlash

mark.

Response Element Ancestry Definition

ASIN Tag/ltem Alphanumeric token that identifies items
for sale.

Customerld TagName Alphanumeric token that uniquely identi-
fies a customer.

DistinctUsers Tag Number of different users that created tags
for entity.

FirstTagging Tag Container for information relating to the
first time the entity was tagged.

Item Tag Container for information about an item.
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Response Element Ancestry Definition
LastTagging Tag Container for information relating to the
last time the entity was tagged.
Name Tag Tag name.
Tag Tags Container for information related to Tags
Taggeditems Tag Container for Tag elements, such as Item
and DistinctUsers.
TagName Tags Tag name.
Tags Container for al Tag elements.
TagType Tag Describes the entity tagged, for example,
Items.
Time The time an entity was tagged.
Tag/FirstTagging
Tag/LastTagging
TotalUsages Tag Number of times tag was accessed.
Userld Same as the customer ID.
Tag/FirstTagging
Tag/LastTagging

Taggeditems also returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group

The following response groups are parent response groups of Taggeditems.

¢ None

Child Response Group

The following response groups are child response groups of Taggeditems.

¢ None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by Taggedltems.

http://ecs. amazonaws. com onca/ xmi
?Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Your Access Key |ID] &
Associ at eTag=[ Associ ate Tag] &

Oper at i on=TagLookup&

I'tem d=0545010225&

ResponseG oup=Tagged!| t ens&
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Mar ket pl ace=us&
Ver si on=2008- 01- 01&
TagNane=j apan

Sample Response Snippet

The following response snippet shows the elements returned by TaggedItems.
<Tags>
<Tag>
<Name>j apan</ Nanme>
<TagType>|t ens</ TagType>
<Tot al Usages>1779</ Tot al Usages>
<Taggedl t ems>
<Li st >
<Li st | d>15HSHKBGFTOPR</ Li st | d>
</ List>
<Di stinct Users>10</Di sti nct User s>
<Tot al Usages>10</ Tot al Usages>
<Fi r st Taggi ng>
<User | d>AKYNI MNI 8LOBP</ User | d>
<Ti me>2007 01 01 16: 16: 54</ Ti ne>
</ Fi r st Taggi ng>
<Last Taggi ng>
<User | d>AKYNI MNI 8LOBP</ User | d>
<Ti me>2007 01 01 16: 16: 54</ Ti ne>
</ Last Taggi ng>
</ TaggedLi st mani aLi st s>
<TaggedLi st mani aLi st s>
<Li st>
<Li st1d>1H61 BSTW52367</ Li st 1 d>
</ List>
<Di stinct Users>1</Di sti nct User s>
<Tot al Usages>1</ Tot al Usages>
<Fi r st Taggi ng>
<User | d>A3F9988KGE684 U</ User | d>
<Ti me>2007 03 29 17:03: 33</Ti ne>
</ Fi r st Taggi ng>
<Last Taggi ng>
<User | d>A3F9988KGE684U</ User | d>
<Ti me>2007 03 29 17:03: 33</Ti ne>
</ Last Taggi ng>
</ Taggedl| t ens>
</ Tag>
</ Tags>

TaggedListmaniaLists Response Group

The TaggedListmanial ists response group returns all Listmanialists labeled by a specified tag. For
more information about tags, see Tags.

In the tag-rel ated response groups, Tags and TagSummary specify the amount of informtion returned.

The other tag-related response groups, TaggedGuides, Taggedltems, and TaggedListmaniaLists, specify
the kind of entity tagged.

Relevant Operations
Operations that can use this response group include:

 CustomerContentL ookup
* ItemLookup
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» |temSearch
e TaglLookup

Response Elements

The following table describes the elements returned by TaggedListmaniaLists. In the Ancestry column,
the elements on the left side of a slash mark are the parents of the elements on the right side of the slash

mark.
Response Element Ancestry Definition
DistinctUsers Tag Number of different users that created tags
for entity.
FirstTagging Tag Container for information relating to the
first time the entity was tagged.
Item Tag Container for information about an item.
LastTagging Tag Container for information relating to the
last time the entity was tagged.
Name Tag Tag name.
Tag Tags Container for information related to Tags
Tags Container for al Tag elements.
TagType Tag Describes the entity tagged, for example,
ListmaniaLists.
TotalUsages Tag Number of times tag was accessed.
Userld Same as the customer ID.
Tag/FirstTagging
Tag/LastTagging

TaggedListmanialists also returns the elements that all response groups return, which is described in
Elements Common to All Response Groups.

Parent Response Group
The following response groups are parent response groups of TaggedListmaniaLists.

¢ None

Child Response Group

The following response groups are child response groups of TaggedListmaniaLists.

* None

Sample REST Use Case
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The following request was used to illustrate the XML response elements returned by
TaggedListmanial ists.

http://ecs. amazonaws. coni onca/ xm
?Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Your Access Key |ID] &
Associ at eTag=[ Associ ate Tag] &

Oper ati on=TagLookup&

I tem d=0545010225&

ResponseG oup=TaggedLi st nmani aLi st s&
Mar ket pl ace=us&

Ver si on=2007- 07- 16&

TagNane=j apan

Sample Response Snippet

The following response snippet shows the elements returned by TaggedListmanialists.

<Tags>
<Tag>
<Nane>j apan</ Nane>
<TagType>Li st mani aLi st s</ TagType>
<Tot al Usages>39</ Tot al Usages>
<TaggedLi st mani aLi st s>
<Li st >
<Li st | d>15HSHKBGFTOPR</ Li st | d>
</ List>
<Di stinct Users>1</Di sti nct User s>
<Tot al Usages>1</ Tot al Usages>
<Fi r st Taggi ng>
<User | d>AKYNI MNI 8LOBP</ User | d>
<Ti me>2007 01 01 16: 16: 54</ Ti ne>
</ Fi r st Taggi ng>
<Last Taggi ng>
<User | d>AKYNI MNI 8LOBP</ User | d>
<Ti me>2007 01 01 16: 16: 54</ Ti ne>
</ Last Taggi ng>
</ TaggedLi st mani aLi st s>
<TaggedLi st mani aLi st s>
<Li st>
<Li st 1 d>1H6I BS7TW62367</ Li st | d>
</ List>
<Di stinct Users>1</Di sti nct User s>
<Tot al Usages>1</ Tot al Usages>
<Fi r st Taggi ng>
<User | d>A3F9988KGE684U</ User | d>
<Ti me>2007 03 29 17:03: 33</Ti ne>
</ Fi r st Taggi ng>
<Last Taggi ng>
<User | d>A3F9988KGE684 U</ User | d>
<Ti me>2007 03 29 17:03: 33</ Ti ne>
</ Last Taggi ng>
</ TaggedLi st mani aLi st s>
</ Tag>
</ Tags>

Tags Response Group

The Tags response group returns complete information about tags associated with specified items.
Information includes the first and last time an item was tagged, how many times it was tagged, and who
tagged it. For more information about tags, see Tags.

Relevant Operations
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Operations that can use this response group include:

* CustomerContentL ookup
[temL ookup
 ItemSearch

» TaglLookup

Response Elements

The following table describes the elements returned by Tags. In the Ancestry column, the elements on
the left side of aslash mark are the parents of the elements on the right side of the slash mark.

Response Element Ancestry Definition
ASIN Tag/ltem Alphanumeric token that identifies items
for sale.
Customerld TagName Alphanumeric token that uniquely identi-
fies a customer.
DistinctUsers Tag Number of different users that created tags
for an entity.
FirstTagging Tag Container for information relating to the
first time the entity was tagged.
Item Tag Container for information about an item.
LastTagging Tag Container for information relating to the
last time the entity was tagged.
Name Tag Tag name.
Tag Tags Container for information related to Tags
Taggeditems Tag Container for Tag elements, such as Item
and DistinctUsers.
TagName Tags Tag name.
Tags Container for al Tag elements.
TagType Tag Describes the entity tagged, for example,
Items.
Time The time an entity was tagged.
Tag/FirstTagging
Tag/LastTagging
TotalUsages Tag Number of times tag was accessed.
Userld Same as the customer ID.
Tag/FirstTagging
Tag/LastTagging

Tags a so returns the elements that all response groups return, which is described in Elements Common
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to All Response Groups.

Parent Response Group
The following response groups are parent response groups of Tags.

* None

Child Response Group

The following response groups are child response groups of Tags.

» TaggedGuides

o Taggeditems

» TaggedListmanialists
* TagsSummary

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by Tags.

http://ecs. amazonaws. com onca/ xmi
?Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Your Access Key |ID] &
Associ at eTag=[ Associ ate Tag] &
Qper at i on=TagLookup&

Item d=0545010225&

ResponseG oup=Tags&

Mar ket pl ace=us&

Ver si on=2007- 07- 16&

TagNane=t ai &

Cust oner | d=[ Cust oner | D

Sample Response Snippet

The following response snippet shows the elements returned by Tags.
<Tags>
<Tag>
<Narme>t ai </ Nane>
<TagType>lt ens</ TagType>
<Di stinctltens>1</Distinctltens>
<Di stinct Users>1</Di sti nct User s>
<Tot al Usages>1</ Tot al Usages>
<Fi r st Taggi ng>
<Entityl d>BO0O005A1UV</ Enti tyl d>
<User | d>A2ELLA30QV6A6Z</ User | d>
<Ti me>2005-12-07 14:41:52</ Ti me>
</ Fi r st Taggi ng>
<Last Taggi ng>
<Entityl d>BO0O005A1UV</ Enti tyl d>
<User | d>A2ELLA30QV6A6Z</ User | d>
<Ti me>2005-12- 07 14: 41:52</ Ti me>
</ Last Taggi ng>
<Taggedl t ens>
<ltenpr
<ASI N>BO0O005A1UV</ ASI N>
</ltenr
</ Tagged!| t ens>
</ Tag>
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</ Tags>

TagsSummary Response Group

The TagsSummary response group returns the items tagged by a specified tag. For more information
about tags, see Tags.

In the tag-rel ated response groups, Tags and TagSummary specify the amount of information returned.

The other tag-related response groups, TaggedGuides, Taggedltems, and TaggedListmanialists, specify
the kind of entity tagged.

Relevant Operations
Operations that can use this response group include:

* CustomerContentL ookup
* ItemLookup

* ItemSearch

» TaglLookup

Response Elements

The following table describes the elements returned by TagsSummary. In the Ancestry column, the
elements on the left side of a slash mark are the parents of the elements on the right side of the dlash

mark.

Response Element Ancestry Definition

ASIN Tag/ltem Alphanumeric token that identifies items
for sale.

Item Tag Container for information about an item.

Name Tag Tag name.

Tag Tags Container for information related to Tags

Taggeditems Tag Container for Tag elements, such as Item
and DistinctUsers.

TagName Tags Tag name.

Tags Container for al Tag elements.

TotalUsages Tag Number of times tag was accessed.

TagsSummary also returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group

The following response groups are parent response groups of TagsSummary.
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* None

Child Response Group
The following response groups are child response groups of TagsSummary.

¢ None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by TagsSummary.

http://ecs. amazonaws. conf onca/ xmi
?Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Your Access Key 1D &
Associ at eTag=[ Associ ate Tag] &

Qper at i on=TagLookup&

Item d=0545010225&

ResponseG oup=TagsSumar y&

Mar ket pl ace=us&

Ver si on=2008- 01- 01&

TagNane=t ai

Sample Response Snippet

The following response snippet shows the elements returned by TagsSummary.
<TagsSummary>
<Tag>
<Nare>t ai </ Nane>
<TagType>lt ens</ TagType>
<Tot al Usages>1</ Tot al Usages>
<Taggedl t ens>
<ltenr
<ASI N>BO0O005A1UV</ ASI N>
</ltenr
</ Taggedl| t ens>
<Taggedl t ens>
<Itenpr
<ASI N>1886969434</ ASI N>
</ltenpr
</ Taggedl| t ens>
</ Tag>

<i Tags>
TopSellers Response Group

The TopSellers response group returns the ASINs and titles of the ten best sellers within a specified
browse node.

Availability
This response group isavailablein all locales.

Relevant Operations

Operations that can use this response group include:
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» BrowseNodel ookup

Response Elements

The following table describes the elements returned by TopSellers. In the Ancestry column, the elements
on the left side of a slash mark are the parents of the elements on the right side of the slash mark.

Response Element Ancestry Definition

ASI N TopSellers/TopSeller/ASIN A number distributed by Amazon
that uniquely identifies the top
selling item.

Title TopSellers/TopSeller/Title Thetitle of the topseller.

TopSellers also returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group

The following response groups are parent response groups of TopSellers.

* None

Child Response Group

The following response groups are child response groups of TopSellers.

* None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by TopSellers.

http://ecs. amazonaws. coni oncal/ xm ?Ser vi ce=AWSEComrer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &

Oper at i on=Br owseNodeLookup&

Br owseNodel d=20&

ResponseG oup=TopSel | ers

Sample Response Snippet

The following response snippet shows the elements returned by TopSellers.

<TopSel | er>
<ASI N>0446578622</ ASI N>
<Titl e>The Notebook Grls</Title>
</ TopSel | er>
<TopSel | er >
<ASI N>1400062586</ ASI N>
<Title>You' re Wearing That? : Understandi ng Mdthers and Daughters in Con-
versation</Titl e>
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</ TopSel | er >

Tracks Response Group

The Tracks response group returns the title and number of each track on each CD in the response. For
example, you could use ItemL ookup to return Tracks information about a specified CD.

Relevant Operations
Operations that can use this response group include:

* ItemLookup
* |temSearch
o ListLookup
SimilarityL ookup

Response Elements

The following table describes the elements returned by Tracks. In the Ancestry column, the elements on
the left side of aslash mark are the parents of the elements on the right side of the slash mark.

Response Element Ancestry

Nunber Tracks/Disc/Number
Nunmber Tracks/Disc/Track/Number
Tot al Pages Items/Total Pages

Total Results Items/Total Results

Track Tracks/Disc/Track

Definition

An attribute in the Disc tag that de-
notes the CD number in the item, for
example, <Disc Number="1">.
Items with multiple CDs would have
multiple values for Disc.

An attribute in the Track tag that de-
notes the track number on the CD,
for example, <Track Num-
ber="9">Now Or Never</Track>.

Total number of pagesin found in
the response. There are up to ten lists
of tracks per response.

Tota number of items found that sat-
isfy the request.

Refersto each track onaCD. On a
music CD, each track corresponds to
asong.

Tracks also returns the elements that all response groups return, which is described in Elements

Common to All Response Groups.

Parent Response Group

The following response groups are parent response groups of Tracks.
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* None

Child Response Group

The following response groups are child response groups of Tracks.

¢ None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by Tracks.

http://ecs. amazonaws. con onca/ xm ?Ser vi ce=AWSEConmmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &

Qper ati on=lt enSear ch&
Condi tion=Al| &

Sear chl ndex=Bl ended&
Keywor ds=GodSmack &
Mer chant =Al | &
ResponseG oup=Tr acks

Sample Response Snippet

The following response snippet shows the elements returned by Tracks.

<ltenv

<AS| N>BOOOEXOAACK/ ASI N>

<Tr acks>

<Di sc Nunber="1">

<Tr ack

<Tr ack

<Tr ack
<Track
<Track
<Track
<Track
<Track
<Track
<Track
<Track

</ Di sc>
</ Tr acks>

</ltempr

Nunber ="
Nunber ="

Nunber ="
Nunber ="

1">Livin In Sin</Track>
2" >Speak</ Tr ack>
Nunber =" 3"
4
5

>The Eneny</ Track>

">Shi ne Down</ Tr ack>
">Hol | ow</ Tr ack>
Nunber =" 6"

>No Rest For The W cked</ Track>

Nunber =" 7" >Bl eedi ng Me</ Tr ack>
Nunber =" 8" >Voodoo Too</ Tr ack>
Nunber =" 9" >Tenpt at i on</ Tr ack>
Nurber =" 10" >Manma</ Tr ack>
Nunmber =" 11" >One Rai ny Day</ Track>

TransactionDetails Response Group

The TransactionDetails response group returns information about customer transactions, including:

» Condition of the transaction

» Date of the transaction

e SdlerID

» Tota dollar amount of the transaction

TransactionDetails does not return information about the items purchased or about the customers who
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completed the transaction.

Relevant Operations

Operations that can use this response group include:

 TransactionLookup

Response Elements

The following table describes the elements returned by TransactionDetails. In the Ancestry column, the
elements on the left side of a slash mark are the parents of the elements on the right side of the slash

mark.

Response Element

Armount

Amount

Anount

Anount

Anount

Anount

Anount

CurrencyCode

Ancestry

Transaction/Transaction-
Items/Transaction-
Item/UnitPrice/ Amount

Transaction/Total s/Subtotal/Amount

Transaction/
Tota §/Promotion/Amount

Transaction/Totals/Total/Amount

Transaction/
Total §/ShippingCharge/ Amount

Transaction/Transaction-
Items/Transaction-
Item/T otal Price/ Amount

Transaction/Total s/ Tax/Amount

Transaction/
Totalg/Total/CurrencyCode

Transaction/
Totals/Tax/CurrencyCode

Transaction/
Totals/Promotion/CurrencyCode

Transaction/Transaction-

Definition

Price in terms of the lowest currency
denomination, for example, pennies,
for each item purchased.

The pricein terms of the lowest cur-
rency denomination, for example,
pennies, for the subtotal of all items
purchased.

Price in terms of the lowest currency
denomination, for example, pennies,
for all promotional discounts.

Pricein terms of the lowest currency
denomination, for example, pennies,
for al of theitems.

Price in terms of the lowest currency
denomination, for example, pennies,
for al of the shipping charges

Price in terms of the lowest currency
denomination, for example, pennies,
for the entire purchase, including
tax, shipping, and promotional dis-
counts.

Price in terms of the lowest currency
denomination, for example, pennies,
for the tax due.

Abbreviation for the format to apply
to the Amount so that it is presented
correctly for the target locale.
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Response Element

FormattedPrice

Shi prent | t ens

Shi prent s

Total s

Transact i onDat e

Transact i onDat eE-
poch

Ancestry

Items/Transaction-
Item/UnitPrice/CurrencyCode

Transaction/
Totals/Subtotal/CurrencyCode

Transaction/
Totals/Ship-
pingCharge/CurrencyCode

Transaction/Transaction-
Items/Transaction-
Item/Total Price/CurrencyCode

Transaction/Transaction-
Items/Transaction-
Item/T otal Price/FormattedPrice

Transaction/
Totals/Subtotal/FormattedPrice

Transaction/
Tota§/Tax/FormattedPrice

Transaction/
Totals/Promotion/FormattedPrice

Transaction/Transaction-
Items/Transaction-
Item/UnitPrice/FormattedPrice

Transaction/
Totals/Total/FormattedPrice

Transaction/
Totals/Ship-
pingCharge/FormattedPrice

Transaction/Ship-
ments/Shipment/Shipmentltems

Transaction/Shipments

Transaction/Totals

Transaction/TransactionDate

Transaction/TransactionDateEpoch

Definition

The price formatted correctly for the
targeted locale.

Theitemsin a specific shipment.

The shipments

Container object for al other Total*
elements, including Total, SubTotal,
Tax, ShippingCharges, Promotion,
and so forth.

The date on which the transaction
began of the form yyyy-
mm-ddThh.mm.ss, for example,
2005-06-08T19:19:27.

The date on which the transaction
began in the form of epoch seconds.
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Response Element Ancestry Definition

Transactionld Transaction/Transactionld A series of dash-separated integers,
such as 111-222-333, that uniquely
identify atransaction.

Transactionltem Transaction/Transaction- Container for al of theinformation
Items/Transactionltem related to a specified transaction.

Transactionltenml d  Transaction/Transaction- A string that uniquely identifies a
Items/Transaction- transaction item.

Item/Transactionltemld

Transactionltemns Transaction/Transactionltems Container for Transactionltem

Transact i onDet ai | s aso returnsthe elements that all response groups return, which is described in
Elements Common to All Response Groups.

Parent Response Group

The following response groups are parent response groups of TransactionDetails.

¢ None

Child Response Group
The following response groups are child response groups of TransactionDetalls.

¢ None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by TransactionDetails.

http://ecs. amazonaws. com onca/ xm ?Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &

Oper ati on=Tr ansact i onLookup&

Transacti onl d=011-6222227- 3333335&

ResponseG oup=Tr ansacti onDetail s

Sample Response Snippet

The following response snippet shows the elements returned by TransactionDetails.

<Transacti on>
<Transacti onl d>00269664477138425</ Tr ansact i onl d>
<Sel | er | d>ATVPDKI KXODER</ Sel | er | d>
<Condi t i on>Conpl et e</ Condi ti on>
<Transact i onDat e>20050608T19: 19: 27</ Tr ansact i onDat e>
<Transact i onDat eEpoch>1118258367</ Tr ansact i onDat eEpoch>
<Sel | er Name>Amazon. conx/ Sel | er Nane>
<Tot al s>
<Tot al >
<Anmount >1879</ Anount >
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<Cur r encyCode>USD</ Cur r encyCode>
<Format t edPri ce>$18. 79</ For mat t edPri ce>
</ Tot al >
<Subt ot al >
<Anmount >1485</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Format t edPri ce>$14. 85</ Formatt edPri ce>
</ Subt ot al >
<Tax>
<Anount >144</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<FornmattedPri ce>$1. 44</ Format t edPri ce>
</ Tax>
<Shi ppi ngChar ge>
<Anount >399</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<For mat t edPri ce>$3. 99</ For mat t edPri ce>
</ shi ppi ngChar ge>
<Pr onoti on>
<Anpunt >149</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Fornmatt edPri ce>$1. 49</ For mat t edPri ce>
</ Pronoti on>
</ Tot al s>
<Transactionltens>
<Transactionltene
<Transacti onl t em d>j ool osl snpl </ Transacti onltem d>
<Quantity>1</Quantity>
<UnitPrice>
<Anpunt >1485</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Format t edPri ce>$14. 85</ Formatt edPri ce>
</UnitPrice>
<Total Price>
<Anmount >1485</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<Format t edPri ce>$14. 85</ Formatt edPri ce>
</ Total Price>
</ Transactionltenp
</ Transactionltens>
<Shi prment s>
<Shi pnent >
<Condi t i on>Shi pped</ Condi ti on>
<Shi prent I t ens>
<Transacti onl t em d>j ool osl snpl </ Transacti onltem d>
</ Shi pnent | t ens>
</ Shi pnent >
</ Shi pnent s>
</ Transacti on>
</ Transacti ons>

VariationMinimum Response Group

The VariationMinimum response group returns all of the child ASINs of each parent ASIN in the
response. For example, if the response contains the parent ASIN, Brand X T-Shirt, this response group
will return the child ASINs for Brand X T-Shirt, including:

* Small, Blue, Brand X T-Shirt
» Medium, Blue, Brand X T-Shirt
» Large, Blue, Brand X T-Shirt
* Small, Red, Brand X T-Shirt
* Medium, Red, Brand X T-Shirt
» Large, Red, Brand X T-Shirt
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Variation Dimensions

A variationisachild ASIN. The parent ASIN is an abstraction of the children items. For example, Shirt
isaparent ASIN. Parent ASINs cannot be sold. A child ASIN of it would be a blue shirt, size 16, sold
by MyApparel Store. This child ASIN is one of potentially many variations. The waysin which
variations differ are called dimensions. In the above example, size and color are the dimensions. Parent
ASINs therefore return two related elements:

» VariationDimensions
» VariationDimension

For example,

<Vari at i onDi mensi ons>
<Vari at i onDi nensi on>C ot hi ngSi ze</ Vari ati onDi mensi on>
<Vari ati onDi mensi on>Col or </ Vari ati onDi nensi on>

</ Vari ati onDi nensi ons>

The values returned by these elements are the dimensions listed in the child ASIN’ s response, for
example,

<ltenv

.<iiemAttributes>

<d ot hi ngSi ze>Lar ge</ C ot hi ngSi ze>
<Col or >Bl ack</ Col or >

</1temAttributes>
</1tems
Relevant Operations

Operations that can use this response group include:

* ItemLookup

* ltemSearch
ListLookup
SimilarityL ookup

Response Elements

The following table describes the elements returned by VariationMinimum. In the Ancestry column, the
elements on the left side of aslash mark are the parents of the elements on the right side of the dlash

mark.
Response Element Ancestry Definition
ASI N Variations/Variation/Item/ASIN A number distributed by Amazon

that uniquely identifies an item. In
this case, each ASIN represents a
child ASIN of aparent ASIN.
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VariationMinimum also returns the elements that all response groups return, which is described in
Elements Common to All Response Groups.

Parent Response Group

The following response groups are parent response groups of VariationMinimum.

e Variations

Child Response Group

The following response groups are child response groups of VariationMinimum.

* None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by
VariationMinimum.

http://ecs. amazonaws. com onca/ xm ?Ser vi ce=AWSECommer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &

Oper ati on=It enSear ch&

Condi tion=Al| &

Sear chl ndex=Appar el &

Keywor ds=Shi rt &

ResponseG oup=Vari ati onM ni nrum

Sample Response Snippet

The following response snippet shows the elements returned by VariationMinimum.

<ASI| N>BOOOEI 6 MbA</ ASI N>
<ltenr

<ASI| N>BOOOEI 6M 2</ ASI N>
</ltenm>
<ltenr

<ASI| N>BOOOEI A58U</ ASI N>
</lten>
<ltenr

<ASI| N>BOOOF1QAFU</ ASI N>
</lten>
<ltenr

<ASI N>BOO0OBNKS80</ ASI N>
</ltenmpr
<ltenr

<AS|I N>BOOOEVEI 1G</ ASI N>
</ltenp

Variations Response Group

The Variations response group is a parent response group that returns the contents of the
VariationSummary and VariationMinimum response groups plus other variation details, such asitem
attributes, offers, and offer listings for each variation in the response.
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Variation Dimensions

A variationisachild ASIN. The parent ASIN is an abstraction of the children items. For example, Shirt
isaparent ASIN. Parent ASINs cannot be sold. A child ASIN of it would be a blue shirt, size 16, sold
by MyApparel Store. This child ASIN is one of potentially many variations. The waysin which
variations differ are called dimensions. In the above example, size and color are the dimensions. Parent
ASINs therefore return two related elements:

» VariationDimensions
» VariationDimension

For example,

<Vari ati onDi mensi ons>
<Vari at i onDi nensi on>C ot hi ngSi ze</ Vari ati onDi mensi on>
<Vari at i onDi mensi on>Col or </ Vari ati onDi nensi on>

</ Vari ati onDi nensi ons>

The values returned by these elements are the dimensions listed in the child ASIN’ s response, for
example,

<ltenp
.<iiemAttributes>

<d ot hi ngSi ze>Lar ge</ d ot hi ngSi ze>
<Col or >Bl ack</ Col or >

<7iierrAttributes>

</1tem
The following lists some of the ECS variation dimensions:

e GemType (string)

» HandOrietation (string)

» HardwarePlatform (string)
 PackageQuantity (nonNegativel nteger)

* ItemDimensions/Length (Decima WithUnits)
* [temDimensions/Width (Decimal WithUnits)
» MetalType (string)

* Model (string)

* OperatingSystem (string)

* ProductTypeSubcategory (string)

» ScentName (string) StyleName (string)

» TotalDiamondWeight (DecimaWithUnits)

e TotaGemWeight (Decima WithUnits)

Relevant Operations

Operations that can use this response group include:

* ltemLookup
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* ltemSearch
 ListLookup
e SimilarityLookup

Response Elements

The following table describes the elements returned by Variations. In the Ancestry column, the elements
on the left side of a slash mark are the parents of the elements on the right side of the slash mark.

Response Element

Anount

Amount

Amount

Anount

ASI N

Curr encyCode

Fl avor Nane

FormattedPri ce

Ancestry

VariationSummary/L owestSale-
Price/Amount

V ariationSummary/Highest-
Price/Amount

V ariationSummary/L owest-
Price/Amount

VariationSummary/HighestSale-
Price/Amount

Variations/Variation/ltem/ASIN

V ariationSummary/Highest-
Price/CurrencyCode

VariationSummary/L owestSale-
Price/CurrencyCode

VariationSummary/HighestSale-
Price/CurrencyCode

V ariationSummary/L owest-
Price/CurrencyCode

ItemAttributes

VariationSummary/HighestSale-
Price/FormattedPrice

VariationSummary/L owestSale-
Price/FormattedPrice

VariationSummary/L owest-
Price/FormattedPrice

Definition

The lowest sales price in terms of the
lowest currency denomination, for
example, pennies, of all variations.

The highest price in terms of the
lowest currency denomination, for
example, pennies, of all variations.

The lowest price in terms of the low-
est currency denomination, for ex-
ample, pennies, of all variations.

The highest sales price in terms of
the lowest currency denomination,
for example, pennies, of al vari-
ations.

A number distributed by Amazon

that uniquely identifiesan item. In
this case, each ASIN represents a

child ASIN of aparent ASIN.

Abbreviation for the format to use
when displaying the pricein a partic-
ular locde.

The flavor of an item. Typically used
as avariation dimension.

The price formatted according to
CurrencyCode for a specific locale.
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Response Element Ancestry Definition

V ariationSummary/Highest-

Price/FormattedPrice
Col f C ubFl ex ItemAttributes Theflex (regular or stiff) of agolf
club.
Col f O ubLof t ItemAttributes The loft (number of degrees) of a
golf club.

Si ngl eMerchant I d VariationSummary/SingleMerchant- | 1D of a merchant that applies across
Id al if the variations of an item.

Variations also returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group
The following response groups are parent response groups of Variations.

¢ None

Child Response Group
The following response groups are child response groups of Variations.

* VariationMinimum
» VariationSummary

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by Variations.

http://ecs. amazonaws. coni oncal/ xm ?Ser vi ce=AWSEComrer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &

Oper ati on=It enSear ch&

Sear chl ndex=Appar el &

Keywor ds=Hooded%20Shor t %20Down%20Jacket &

ResponseG oup=Vari ati ons

Sample Response Snippet

The following response snippet shows the elements returned by Variations.

<l t enBear chRequest >
<Keywor ds>Hooded Short Down Jacket </ Keywor ds>
<ResponseG oup>Vari ati ons</ ResponseG oup>
<Sear chl ndex>Appar el </ Sear chl ndex>

</ |t enSear chRequest >

</ Request >

<ltenpr
<ASI N>BOOOCCI | T6</ ASI N>

</ltenr

<ltenp
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<ASI N>BO0OCCI | TQ</ ASI N>
</ltenr
<l tenp

<ASI N>BOOOCCONPO</ ASI N>
</ltenr
<ltenp

<ASI N>BOOOCCMQLW&/ ASI N>
</ltenmr
<ltenp

<ASI N>BOOOCDDRIJ6</ ASI N>
</ltenr
<ltenp

<ASI N>B0O0OOCCI | SC</ ASI N>
</ltenmp
<ltenp

<ASI N>B0O0OOCCI | RI </ ASI N>
</ltempr
<ltenp

<AS| N>BOOOBVA9AE</ ASI N>
</ltemp
<ltenr

<ASI N>BOO0OCCMQFS</ ASI N>
</ltempr
<ltenr

<AS|I N>BOOOCDDRIG</ ASI N>
</ltempr
</ltenms>

This response shows that the ASIN in the response has ten variations.

Variationlmages Response Group

The Variationl mages response group displays different image variations of the same item in four sizes:
swatch, small, medium, and large, where the swatch image is smaller than the small image.

Var i ati onl mages is used when there are variations of an item for sale. For example, ashirt for sale
might come in four colors. If Variationlmages is used as the response group, the shirt will be displayed
in sixteen images: four image sizes of each of the four colors.

The images returned are associated with the merchant selling the item. For that reason, you must specify
the merchant ID in the request when you use the Variationlmages response group. Merchantld, however,
defaultsto "Amazon." So, if the item is being sold by Amazon, specifying aMerchantld is not required.
If you do not specify a Merchantld and a merchant other than Amazon is selling the item, ECS will not
return images.

Parent ASINs do not always have images associated with them; their children, however, should.
Relevant Operations
Operations that can use this response group include:

* ItemLookup

Response Elements

The following table describes the elements returned by Variationlmages. The elements on the left side of
a dlash mark are the parents of the elements on the right side of the slash mark.

Response Element Ancestry Definition

Hei ght Height of an image.
Variations/
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Response Element

Lar gel nage
Medi um nmage

Smal | | mrage

Swat chl mage

Thunbnai | | mage

Ti nyl mage
URL

W dt h

Ancestry

Item/Image-

Sets/ImageSet/M ediumlmage/Height

Variations/
Item/Image-
Sets/ImageSet/Smalllmage/Height

Variations/
Item/Image-
Sets/ImageSet/Swatchl mage/Height

Variations/
Item/Image-
Sets/ImageSet/L argel mage/Height

I mageSets/ImageSet/L argel mage
I mageSets/l mageSet/M ediumimage
I mageSets/ImageSet/Smalllmage

I mageSets/l mageSet/Swatchlmage

I mageSets/I mage-
Set/Thumbnaillmage

I mageSets/ImageSet/Tinylmage

Variations/
Item/Image-
Sets/ImageSet/L argel mage/URL

Variations/
Item/Image-
Sets/lmageSet/Swatchl mage/URL

Variations/
Item/Image-
Sets/ImageSet/M ediumimage/URL

Variations/
Item/Image-
Sets/ImageSet/Smalllmage/URL

Variations/
Item/Image-
Sets/lmageSet/Swatchl mage/Width

Variations/
Item/Image-
Sets/mageSet/L argel mage/Width

Variations/

Definition

Container for alarge image
Container for amedium image

Container for asmall image. Thumb-
nail and Small images are the same
size.

Container for a swatch image.

Container for a Thumbnail image.
Thumbnail and Small images are the
same size.

Container for atiny image

URL of an image.

Width of an image.
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Response Element Ancestry Definition

Item/Image-
Sets/ImageSet/Smalllmage/Width

Variations/
Item/Image-
Sets/mageSet/M ediuml mage/Width

V ariationlmages al so returns the elements that all response groups return, which is described in
Elements Common to All Response Groups.

Parent Response Group
The following response groups are parent response groups of Variationlmages.

¢ None

Child Response Group
The following response groups are child response groups of Variationlmages.

¢ None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by Variationlmages.

http://ecs. amazonaws. conf onca/ xm ?Ser vi ce=AWSEConmer ceSer vi ce &
AWBAccessKeyl d=[ Access Key | D] &

Oper ati on=ItenlLookup&

I'tem d=0239409223&

ResponseG oup=Vari ati onl nages

Sample Response Snippet

The following response snippet shows the elements returned by Variationlmages.

<l mageSet s>
<l mageSet Category="primry">

<Smal | | mage>
<URL>
http://images. amazon. conl i mages/ P/ B99999999A. 01. _ SCTHUMBZZZ . j pg
</ URL>
<Hei ght Uni t s="pi xel s">60</ Hei ght >
<Wdth Units="pi xel s">60</ W dt h>
</ Smal | | mage>

<Medi um mage>
<URL>
http://i mages. amazon. cont i mages/ P/ B99999999A. 01. SCMZZZZZZZ .| pg
</ URL>
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<Hei ght Uni t s="pi xel s">140</ Hei ght >
<W dth Units="pi xel s">140</ W dt h>
</ Medi um mage>

<Lar gel mage>
<URL>
h} tp://i mages. amazon. coni i mages/ P/ B99999999A. 01. _SCLZZ77777 . j pg
</ URL>
<Hei ght Uni t s="pi xel s">500</ Hei ght >
<Wdth Units="pi xel s">500</ W dt h>
</ Lar gel mage>
</ | mageSet >
<I mageSet Category="variant">

<Smal | | mage>
<URL>
h} tp://i mages. amazon. coni i mages/ P/ B99999999A. 01. PTO1. _SCTHUMBZZZ_. j pg
</ URL>
<Hei ght Uni t s="pi xel s">48</ Hei ght >
<Wdth Units="pl xel s">60</ W dt h>
</ Smal I | mage>

<Medi um mage>
<URL>
h} tp://images. amazon. conl i mages/ P/ B99999999A. 01. PTO1. _SCMZZZZ7777_. j pg
</ URL>
<Hei ght Uni ts="pi xel s">120</ Hei ght >
<Wdth Units="pi xel s">150</ W dt h>
</ Medi um nage>

<Lar gel mage>
<URL>
http://imges. amazon. con i mages/ P/ B99999999A. 01. PT01. _SCLZZ77777 .| pg
</ URL>
<Hei ght Uni t s="pi xel s">400</ Hei ght >
<Wdth Units="pi xel s">500</ W dt h>
</ Lar gel mage>

</ | mageSet >

VariationMatrix Response Group

The VariationMatrix response group returns, for agiven parent ASIN, the variation dimension name and
value of each child ASIN. If areturned item does not have variations, the VariationMatrix response
group will not return any data. For example, rings vary by ring size. RingSize, therefore, isthe
dimension related to thisitem. The VariationMatrix response group would only return, in this example,
<RingSize> elements. The VariationMatrix response group returns nothing if the returned items do not
have variations. For more information, see, Returning Variation Dimension Information Only.

Relevant Operations
Operations that can use this response group include:

* ItemLookup
* ltemSearch

Response Elements

The following table describes the elements returned by VariationMatrix. In the Ancestry column, the
elements on the left side of a slash mark are the parents of the elements on the right side of the slash
mark.
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Response Element
ClothingSize
Color

FlavorName
GemType
GolfClubFlex
GolfClubLoft
HandOrientation
HardwarePlatform

ItemDimensions/
Length

ItemDimensions/Width
Material Type

MaximumWeightRe-
commendation

Metal Type
Model
OperatingSystem
PackageQuantity

ProductTypeSubcat-
egory

RingSize

ScentName
ShaftMateria Type
Size

Style
TotalDiamondWeight
TotalGemWeight

VariationDimension

VariationMatrix also returns the elements that all response groups return, which is described in Elements

Ancestry

Variationgd/Item/ltemAttributes/
Variationgd/Item/ltemAttributes/
Variations/Item/ItemAttributes/
Variations/Item/ItemAttributes/
Variations/Item/ItemAttributes/
Variationgd/Item/ltemAttributes/
Variationg/Item/ItemAttributes/
Variations/Item/ItemAttributes/
Variations/Item/ItemAttributes/

V ariations/Item/lItemAttributes/
V ariations/Item/lItemAttributes/
V ariations/Item/lItemAttributes/

Variationgd/Item/ltemAttributes/
Variations/Item/ItemAttributes/
Variations/Item/ItemAttributes/
Variations/Item/ItemAttributes/
Variationgd/Item/ltemAttributes/

Variationgd/Item/ltemAttributes/
Variationg/Item/ItemAttributes/
Variations/Item/ItemAttributes/
Variations/Item/ItemAttributes/
Variations/Item/ItemAttributes/
Variationgd/Item/lItemAttributes/
Variationgd/Item/ltemAttributes/

Variations/V ariationDimensions/

Common to All Response Groups.

Parent Response Group

Definition

Clothing sizes

Color

Flavor names

Type of gem

How stiff or flexible agolf clubis
The angle of degree of agolf club.
Left or right handedness
Hardware

Length

Width
Type of material

Maximum recommended weight

Type of metal

Model

Operating system

Quantity in a package
Subcategory of product type

Size of aring

Scent of perfume or cologne
Material the shaft is composed of
Size

Style

Weight of diamond in carats
Total weight of all the gems

Container for dimensions

The following response groups are parent response groups of VariationMatrix.
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* None

Child Response Group
The following response groups are child response groups of VariationMatrix.

¢ None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by VariationMatrix.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Qper ati on=ItenlLookup&

It em d=B0008&R23PQ&

Mer chant 1 d=Al | &

Condi tion=All &

ResponseG oup=Vari ati onMatri x&

Ver si on=2008-01- 01

Sample Response Snippet

The following response snippet shows the elements returned by VariationMatrix.

<l tenp
<ASI N>B0008&23PQ</ ASI N>
<Vari ati ons>
<Vari ati onDi mensi ons>
<Vari ati onDi mensi on>d ot hi ngSi ze</ Vari ati onDi nensi on>
<Vari ati onDi mensi on>Col or </ Vari ati onDi nensi on>
</ Vari ati onDi nensi ons>
<ltenpr
<AS|I N>BOO08EQA9U</ ASI N>
<ItemAttri butes>
<C ot hi ngSi ze>29W x 30L</ d ot hi ngSi ze>
<Col or >G ey</ Col or >
</ltemAttri butes>
</ltempr
<ltenp
<AS|I N>BOO0BEMJ6</ ASI N>
<ItemAttri butes>
<C ot hi ngSi ze>29W x 30L</ d ot hi ngSi ze>
<Col or >Navy</ Col or >
</ltemAttri butes>
</ltempr

VariationOffers Response Group

The VariationOffers response group enables you to retrieve the offers for the children of a parent ASIN.
VariationOffersis similar to the Variations response group, however, item attributes are not returned for
theindividua variations.Variationsis the parent response group of VariationOffers.

Relevant Operations
Operations that can use this response group include:

* ItemLookup
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* |temSearch

Response Elements

The following table describes the elements returned by VariationOffers. In the Ancestry column, In the
Ancestry column, the elements on the |eft side of a slash mark are the parents of the elements on the
right side of the slash mark.

Response Element

Anount

Anount

Amount

Armmount

ASI N

Avail ability

Avai |l abi l i tyAt-
tributes

Aver ageFeedback-
Rati ng

Condi tion

Condi ti onNot e

CurrencyCode

Ancestry

VariationSummary/L owestSale-
Price/Amount

V ariationSummary/Highest-
Price/Amount

VariationSummary/L owest-
Price/Amount

VariationSummary/HighestSale-
Price/Amount

VariationOffers/Vari-
ation/ltem/ASIN

Offers/Of-
fer/OfferListing/Availability

Offers/Offer/OfferListing/

Offers/Of -
fer/Seller/AverageFeedbackRating

OffergOf-
fer/OfferAttributes/Condition

OffergOf-
fer/OfferAttributes/ConditionNote

V ariationSummary/Highest-
Price/CurrencyCode

VariationSummary/L owestSale-
Price/CurrencyCode

Definition

The lowest sales price in terms of the
lowest currency denomination, for
example, pennies of all variations.

The highest price in terms of the
lowest currency denomination, for
example, pennies, of all variations.

The lowest price in terms of the low-
est currency denomination, for ex-
ample, pennies, of all variations.

The highest sales price in terms of
the lowest currency denomination,
for example, pennies, of all vari-
ations.

A number distributed by Amazon

that uniquely identifies an item. In
this case, each ASIN represents a

child ASIN of aparent ASIN.

How soon the item can be shipped.

Container for availability informa-
tion, including Availability Type,
MinimumHours and Minimum-
Hours.

Customer review of an item repres-
ented by a number of starswhere 5
starsis the highest rating, O the low-
est. This element contains the aver-
age of all customer ratings of the
item.

The condition of the item, for ex-
ample, new, used, collectible, or re-
furbished.

A note that describes the condition.
Abbreviation for the format to use

when displaying the pricein a partic-
ular locale.
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Response Element

Exchangel d

FormattedPrice

G ancePage

| sEl'i gi bl eFor Su-
per Saver Shi ppi ng

Loyal t yPoi nts

Maxi murmHour s

Ancestry

VariationSummary/HighestSale-
Price/CurrencyCode

VariationSummary/L owest-
Price/CurrencyCode

Offerg/Of-
fer/OfferListing/Exchangeld

OfferSummary/L owestNew-
Price/FormattedPrice

OfferSummary/
L owestRef urbi shedPrice/Formatted-
Price

OfferSummary/L owestUsed-
Price/FormattedPrice

Offerg/Of-
fer/OfferList-
ing/Price/FormattedPrice

Offersd/Of -
fer/OfferList-
ing/Sal ePrice/FormattedPrice

VariationSummary/HighestSale-
Price/FormattedPrice

VariationSummary/L owestSale-
Price/FormattedPrice

VariationSummary/L owest-
Price/FormattedPrice

VariationSummary/Highest-
Price/FormattedPrice

Offers/Offer/Seller/Glancepage

Offers/Offer/Merchant/GlancePage

Offerg/Of-

fer/OfferList-

ing/

| sEligibleForSuperSaver Shipping

Offerg/Offer

Offerg/Of -
fer/OfferList-

Definition

Token that uniquely identifies an of-
fer in the Marketplace. Exchange
IDs are available for every item
offered by athird-party seller. When
using Exchangeld, you must also
specify amatching SellerlD and AS-
IN.

The price formatted according to
CurrencyCode for a specific locale.

URL of asdller'sweb page. A Glan-
cePage is not returned when the mer-
chant is Amazon.

Specifies whether the itemsis eli-
gible for super saving shipping.

In the JP locale only, loyalty points
arereturned. Loyalty points are used
to generate sales.

The maximum number of hours for
which the item might be available.
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Response Element

Mer chant | d

M ni munHour s

Nane

O ferListingld

Quantity

Post al Code

Sellerld

State

SubCondi tion

Total Col l ectible

Tot al Feedback

Tot al New

Tot al O f er Pages

Total O fers

Ancestry
ing/AvailabilityAttributes
Offers/Offer/Merchant/Merchantld

Offersd/Of -
fer/OfferList-
ing/AvailabilityAttributes

Offers/Offer/OfferListing/Name

Offerg/Of-
fer/OfferListing/OfferListingld

OfferListing

Offerg/Of-
fer/OfferListing/Postal Code
Offerg/Offer/Seller/Sellerld
Offerg/Offer/OfferListing/State

OffergOf-
fer/OfferAttributes/SubCondition

OfferSummary/Total Collectible

Offers/Offer/Seller/Total Feedback

OfferSummary/Total New

Offers/Total OfferPages

Offers/Total Offers

Definition

A number that uniquely identifiesa
merchant

The minimum number of hours for
which the item is available.

The name of the store.

A number that uniquely identifies an
offer listing. This number represents
asales offer from a specific mer-
chant.

TheQuant ity valueisaninteger
that specifies the number of itemsin
stock. A value of -1 specifies that a
Quanti ty valueis unknown.

Postal code, such asazip code.

A number that uniquely identifiesa
seller.

The US state astoreisin.

Further specifies the Condition of an
item, for example, mint, very good,
good. Typically used to qualify the
condition of aUsed item.

Total number of offers whose items
are considered collectible.

Average rating of the customers
feedback about the seller.

Total number of offers whose items
are considered new.

Number of pages of offers. Up to ten
offers are returned per page. By de-
fault, the first ten offers are returned
in the response.

Total number of offers.

VariationOffers al so returns the elements that all response groups return, which is described in Elements
Common to All Response Groups.

Parent Response Group

The following response groups are parent response groups of VariationOffers.
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» Variations

Child Response Group
The following response groups are child response groups of VariationOffers.

¢ None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by VariationOffers.

http://ecs. amazonaws. conf onca/ xm ?
Ser vi ce=AWSEConmer ceSer vi ce&
AWBAccessKeyl d=[ Access Key | D] &
Qper ati on=It enSear ch&

It em d=BO00P4VWLNV&

Mer chant 1 d=Al | &

Condi tion=All &

ResponseGr oup=Vari ati onOf fers&

Ver si on=2008-01- 01

Sample Response Snippet

The following response snippet shows the elements returned by VariationOffers.

<ltenp
<ASI N>BO0OOP4VWLIMK/ ASI N>
<Vari ati onSummar y>
<Lowest Pri ce>
<Anmount >12900</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<FornattedPrice>$129. 00</ For matt edPri ce>
</ Lowest Pri ce>
<Hi ghest Pri ce>
<Anount >12900</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<FornmattedPri ce>$129. 00</ For matt edPri ce>
</ Hi ghest Pri ce>
<Si ngl eMer chant | d>ATVPDKI KXODER</ Si ngl eMer chant | d>
</ Vari ati onSunmar y>
<Vari ati ons>
<Tot al Vari ati ons>5</ Tot al Vari ati ons>
<Tot al Vari ati onPages>1</ Tot al Vari ati onPages>
<ltenp
<ASI N>BOOON637Y2</ ASI N>
<Offers>
<Cffer>
<Mer chant >
<Mer chant | d>ATVPDKI KXODER</ Mer chant | d>
<Nanme>Amazon. conx/ Nane>
<Aver ageFeedbackRat i ng>0. 0</ Aver ageFeedbackRat i ng>
<Tot al Feedback>0</ Tot al Feedback>
</ Mer chant >
<O ferAttributes>
<Condi t i on>New</ Condi ti on>
<SubCondi ti on>new</ SubCondi ti on>
</OferAttributes>
<O ferlListing>
<O f erLi sti ngl d>ct %2FbvUKI2F9aRAXM/f X4Ensgl yWIwchEGTLSR7xZwnr Rt 9AWMR FedyKCeV
DEl dVSBUhr BFOR4AVZWWR1aUBZX%®2Fhz SDQ8D¥BD</ Of f er Li st i ngl d>
<Price>
<Anpunt >12900</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
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<Formatt edPri ce>$129. 00</ For matt edPri ce>
</Price>
<Anmpount Saved>
<Anopunt >28428</ Anount >
<Cur r encyCode>USD</ Cur r encyCode>
<FornattedPrice>$284. 28</ Format t edPri ce>
</ Amount Saved>
<Per cent ageSaved>69</ Per cent ageSaved>
<Avail ability>ln stock soon. Order nowto get in line. First
cone, first served.</Availability>
<Avail abilityAttributes>
<Avai |l abi | i tyType>unknown</ Avai | abi l i tyType>
<M ni munHour s>672</ M ni murmHour s>
<Maxi munHour s>1008</ Maxi numHour s>
</ Avail abilityAttributes>
<I sEli gi bl eFor Super Saver Shi ppi ng>1</| sEl i gi bl eFor Super Saver Shi ppi ng>
</ Of ferlListing>
</ O fer>
</Offers>
</ltenr

VariationSummary Response Group

The VariationSummary response group provides the lowest price, highest price, lowest sale price, and
highest sale price for al child ASINsin aresponse.

Parent ASINs do not have offers; their children do. For example, you cannot buy a shirt (the parent
ASIN). You can, however, buy a shirt that is a certain color and size (the child ASIN).

Relevant Operations

Operations that can use this response group include:

[temL ookup

* |temSearch
ListLookup
SimilarityL ookup

Variation Dimensions

A variationisachild ASIN. The parent ASIN is an abstraction of the children items. For example, Shirt
isaparent ASIN. Parent ASINs cannot be sold. A child ASIN of it would be a blue shirt, size 16, sold
by MyApparel Store. This child ASIN is one of potentially many variations. The waysin which
variations differ are called dimensions. In the above example, size and color are the dimensions. Parent
ASINs therefore return two related elements:

» VariationDimensions
» VariationDimension

For example,

<Vari at i onDi nrensi ons>
<Vari at i onDi nensi on>C ot hi ngSi ze</ Vari ati onDi mensi on>
<Vari at i onDi nensi on>Col or </ Vari ati onDi nensi on>

</ Vari ationD nensi ons>

The values returned by these elements are the dimensions listed in the child ASIN’ s response, for
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example,

<ltenp

'<iierrAttributes>

<d ot hi ngSi ze>Lar ge</ C ot hi ngSi ze>
<Col or >Bl ack</ Col or >

<}iierrAttributes>

</ltem

Response Elements

The following table describes the elements returned by VariationSummary. In the Ancestry column, the
elements on the left side of aslash mark are the parents of the elements on the right side of the dlash

mark.

Response Element

Anount

Anount

Anount

Anount

CurrencyCode

FormattedPrice

Ancestry

VariationSummary/L owestSale-
Price/Amount

VariationSummary/Highest-
Price/Amount

VariationSummary/L owest-
Price/Amount

VariationSummary/HighestSale-
Price/Amount

V ariationSummary/Highest-
Price/CurrencyCode

VariationSummary/L owestSale-
Price/CurrencyCode

VariationSummary/HighestSale-
Price/CurrencyCode

V ariationSummary/L owest-
Price/CurrencyCode

VariationSummary/HighestSale-
Price/FormattedPrice

VariationSummary/L owestSale-
Price/FormattedPrice

V ariationSummary/L owest-
Price/FormattedPrice

Definition

The lowest sales price in terms of the
lowest currency denomination, for
example, pennies, of all variations.

The highest price in terms of the
lowest currency denomination, for
example, pennies, of all variations.

The lowest price in terms of the low-
est currency denomination, for ex-
ample, pennies, of all variations.

The highest sales price in terms of
the lowest currency denomination,
for example, pennies, of al vari-
ations.

Abbreviation for the format to use
when displaying the pricein a partic-
ular locale.

The price formatted according to
CurrencyCode for a specific locale.
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Response Element Ancestry Definition

V ariationSummary/Highest-
Price/FormattedPrice

Si ngl eMer chant | d VariationSummary/SingleMerchant- | 1D of a merchant that applies across
Id al of the variations of an item.

VariationSummary also returns the elements that all response groups return, which is described in
Elements Common to All Response Groups.

Parent Response Group

The following response groups are parent response groups of VariationSummary.

¢ None

Child Response Group

The following response groups are child response groups of VariationSummary.

¢ None

Sample REST Use Case

The following request was used to illustrate the XML response elements returned by VariationSummary.

http://ecs. amazonaws. coni onca/ xm ?Ser vi ce=AWSEConmer ceSer vi ce &
AWSAccessKeyl d=[ Access Key | D] &

Qper ati on=ItenlLookup&

It el d=BO0006XYAA&

Mer chant 1 d=Al | &

ResponseG oup=Vari ati onSunmary

Sample Response Snippet

The following response snippet shows the elements returned by VariationSummary.

<ltenp
<ASI N>BOO006XYAA</ ASI N>
<Vari at i onSunmar y>
<Lowest Pri ce>
<Anmount >1450</ Anobunt >
<Cur r encyCode>USD</ Cur r encyCode>
<FornattedPri ce>$14. 50</ Format t edPri ce>
</ Lowest Pri ce>
<Hi ghest Pri ce>
<Anmount >1750</ Anobunt >
<Cur r encyCode>USD</ Cur r encyCode>
<FornattedPrice>$17. 50</ Fornatt edPri ce>
</ Hi ghestPri ce>
<Si ngl eMer chant | d>A3BHV8O@BVWWOPJI</ Si ngl eMer chant | d>
</ Vari ati onSunmar y>
</ltenr
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Response Elements Common to All Response

Groups

The following table describes and shows the parentage of the elements returned by all response groups.

Response Element

ASI N

Code
Isvalid
Message
Nane
Request | d

Tot al Pages

Tot al Resul ts

User Agent

Val ue

ItemSearch Sort Values By Locale

Ancestry
Item/ASIN

Errors/Error/Code
Request/IsValid
Errorg/Error/Message

Arguments/Argument/Name

OperationRequest/Requestid

List/Total Pages

List/Tota Results

OperationRequest/UserAgent

Arguments/Argument/Vaue

Definition

A number distributed by Amazon
that uniquely identifies an item.

Error code if thereis an error
IsTrueif the request isvalid

Error message that corresponds with
error code

Name of a parameter in the request

Unigue number that identifies the re-
quest

Number of pages found. There are
up to ten items per page.

The total number of items found. Up
to ten are returned per request. . By
default, the first ten items are re-
turned.

The name and version of the Web
browser

A value of a parameter in the request

Thel t enSear ch Sort parameter enables you to choose the order of theitemsin aresponse. Available
sort values vary by locale and search index.

There are many sort values. The majority are not applied unless the Sort parameter isincluded in the
request. There are two sort values, however, that are used by default:

* For an ItemSearch reguests that do not use the BrowseNode parameter, results are sorted by

Relevance.

* For an ItemSearch requests that do use the BrowseNode parameter, results are sorted by BestSeller

ranking.

To see the sort values that can be used, click on one of the following locales:

e CA Sort Vaues
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DE Sort Values
FR Sort Values
JP Sort Values

UK Sort Values
US Sort Values

Sort Values for CA

Contents

Books

Classical

DVD

ForeignBooks

Music

Software
SoftwareVideoGames
VHS

Video

VideoGames

Searchindex: Books

Value

salesrank
pricerank
inverse-pricerank
daterank

titlerank

Searchlndex: Classical

Value
salesrank
titlerank

orig-rel-date

Searchindex: DVD

Description
Bestselling

Price: low to high
Price: highto low
Pub Date: New to Old
Alphabetical: AtoZ

Description
Bestselling
Alphabetical: AtoZ
Rel Date: New to Old
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Value
salesrank

titlerank

Searchindex: ForeignBooks

Value

salesrank
pricerank
inverse-pricerank
daterank

titlerank

Searchindex: Music

Value
salesrank
titlerank

orig-rel-date

Searchindex: Software

Value

salesrank
pricerank
inverse-pricerank
titlerank

-daterank

Value
salesrank
pricerank

inverse-pricerank

Description
Bestselling
Alphabetical: AtoZ

Description

Bestselling

Price: low to high

Price: high to low

Publication date: newer to older
Alphabetical: AtoZ

Description
Bestselling
Alphabetical: AtoZ
Rel Date: New to Old

Description
Bestselling

Price: low to high
Price: highto low
Alphabetical: AtoZ
Rel Date: Old to New

Searchindex: SoftwareVideoGames

Description
Bestselling

Price: low to high
Price: highto low

Version 2007-07-16
424



Amazon E-Commerce Service Developer Guide
Sort Values for DE

Value Description
titlerank Alphabetical: AtoZ
-daterank Rel Date: Old to New

Searchindex: VHS

Value Description
salesrank Bestselling
-titlerank Alphabetical: Zto A

Searchindex: Video

Value Description
salesrank Bestselling

titlerank Alphabetical: AtoZ
-titlerank Alphabetical: Zto A

Searchindex: VideoGames

Value Description
salesrank Bestselling
pricerank Price: low to high
inverse-pricerank Price: highto low
titlerank Alphabetical: AtoZ
-titlerank Alphabetical: Zto A
Sort Values for DE
Contents
» Baby
* Books
+ Classica
« DVD
* Electronics

» ForeignBooks
» HealthPersonal Care
* HomeGarden
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» Kitchen

* Magazines

e Music

» MusicTracks
» OutdoorLiving
» PCHardware
» Photo

» Software

» SoftwareVideoGames
 SportingGoods
e Tools

e Toys

e VHS

* Video

» VideoGames
» Watches

Searchindex: Baby

Value Description

psrank Bestseller ranking taking into consideration projected sales. The
lower the value, the better the sales.

salesrank Bestselling

price Price: low to high

-price Price: highto low

titlerank Alphabetical: AtoZ

Searchindex: Books

Value Description

salesrank Bestselling

reviewrank Average customer review: high to low
pricerank Price: low to high

inverse-pricerank Price: highto low

titlerank Alphabetical: AtoZ

-titlerank Alphabetical: Z to A

Searchindex: Classical

Version 2007-07-16
426



Amazon E-Commerce Service Developer Guide
Sort Values for DE

Value Description

salesrank Bestselling

price Price: low to high

-price Price: highto low

pubdate Publication date: most recent to oldest
-pubdate Publication date: oldest to most recent
publication_date Publication date: most recent to oldest
-publication_date Publication date: oldest to most recent
titlerank Alphabetical: AtoZ

-titlerank Alphabetical: Zto A

Searchindex: DVD

Value Description
salesrank Bestselling

price Price: low to high
-price Price: highto low
titlerank Alphabetical: AtoZ
-titlerank Alphabetical: Zto A

Searchindex: Electronics

Value Description
salesrank Bestselling

price Price: low to high
-price Price: highto low
titlerank Alphabetical: AtoZ
-titlerank Alphabetical: Zto A

Searchindex: ForeignBooks

Value Description

salesrank Bestselling

reviewrank Average customer review: high to low
pricerank Price: low to high
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Value
inverse-pricerank
titlerank

-titlerank

Value
salesrank
price
-price
titlerank

-titlerank

Searchindex: HomeGarden

Value
salesrank
price
-price
titlerank

-titlerank

Searchindex: Kitchen

Value
salesrank
price
-price
titlerank

-titlerank

Searchindex: Magazines

Description

Price: highto low
Alphabetical: AtoZ
Alphabetical: Zto A

Searchindex: HealthPersonalCare

Description
Bestselling

Price: low to high
Price: high to low
Alphabetical: AtoZ
Alphabetical: Zto A

Description
Bestselling

Price: low to high
Price: high to low
Alphabetical: AtoZ
Alphabetical: Zto A

Description
Bestselling

Price: low to high
Price: high to low
Alphabetical: AtoZ
Alphabetical: Zto A
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Value
salesrank
titlerank

-titlerank

Searchindex: Music

Value

salesrank

price

-price

pubdate
-pubdate
publicationdate
-publicationdate
titlerank

-titlerank

Searchindex: MusicTracks

Value
titlerank

-titlerank

Searchindex: OutdoorLiving

Value
salesrank
price
-price
titlerank

-titlerank

Searchindex: PCHardware

Description
Bestselling
Alphabetical: AtoZ
Alphabetical: Zto A

Description

Bestselling

Price: low to high

Price: high to low

Publication date: most recent to oldest
Publication date: oldest to most recent
Publication date: most recent to oldest
Publication date: oldest to most recent
Alphabetical: AtoZ

Alphabetical: Zto A

Description
Alphabetical: AtoZ
Alphabetical: Zto A

Description
Bestselling

Price: low to high
Price: highto low
Alphabetical: AtoZ
Alphabetical: Zto A

Version 2007-07-16
429



Amazon E-Commerce Service Developer Guide

Sort Values for DE

Value
salesrank
price
-price
titlerank

-titlerank

Searchindex: Photo

Value
salesrank
price
-price
titlerank

-titlerank

Searchindex: Software

Value
salesrank
price
-price
-date
titlerank

-titlerank

Searchindex: SportingGoods

Value
salesrank
price
-price
titlerank
-titlerank

release-date

Description
Bestselling

Price: low to high
Price: highto low
Alphabetical: AtoZ
Alphabetical: Z to A

Description
Bestselling

Price: low to high
Price: highto low
Alphabetical: AtoZ
Alphabetical: Z to A

Description

Bestselling

Price: low to high

Price: highto low

Publication date: newer to older
Alphabetical: AtoZ
Alphabetical: Z to A

Description
Bestselling

Price: low to high
Price: highto low
Alphabetical: AtoZ
Alphabetical: Z to A

Release date: older to newer
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Value

-release-date

Value

salesrank
reviewrank

price
inverse-pricerank
-date

titlerank

-titlerank

Searchindex: Tools

Value
salesrank
price
-pricerank
titlerank

-titlerank

Searchindex: Toys

Value
pmrank
salesrank
price
-price
-date

titlerank

Searchindex: VHS

Description

Release date: newer to older

Searchindex: SoftwareVideoGames

Description

Bestselling

Average customer review: high to low
Price: low to high

Price: high to low

Publication date: newer to older
Alphabetical: AtoZ

Alphabetical: Zto A

Description
Bestselling

Price: low to high
Price: high to low
Alphabetical: AtoZ
Alphabetical: Zto A

Description

Featured items
Bestselling

Price: low to high
Price: highto low
Pub Date: Old to New
Alphabetical: AtoZ
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Value
salesrank
price
-price
titlerank

-titlerank

Searchindex: Video

Value
salesrank
price
-price
titlerank

-titlerank

Searchindex: VideoGames

Value
salesrank
price
-price
-date
titlerank

-titlerank

Searchindex: Watches

Value
salesrank
price
-price
titlerank

-titlerank

Description
Bestselling

Price: low to high
Price: highto low
Alphabetical: AtoZ
Alphabetical: Z to A

Description
Bestselling

Price: low to high
Price: highto low
Alphabetical: AtoZ
Alphabetical: Z to A

Description
Bestselling

Price: low to high
Price: highto low

Publication date: newer to older

Alphabetical: AtoZ
Alphabetical: Z to A

Description
Bestselling

Price: low to high
Price: highto low
Alphabetical: AtoZ
Alphabetical: Z to A
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Sort Values for FR

Contents

» Books

» Classica

e DVD
 Electronics

» ForeignBooks
* Music

e MusicTracks
» Software

» SoftwareVideoGames

 VHS
* Video
* VideoGames

Searchindex: Books

Value

salesrank
pricerank
inverse-pricerank
-daterank
titlerank

-titlerank

Searchlndex: Classical

Value

salesrank
pricerank

price
inverse-pricerank
-price

titlerank

-titlerank

Searchindex: DVD

Description
Bestselling

Price: low to high
Price: high to low
Pub Date: Old to New
Alphabetical: AtoZ
Alphabetical: Zto A

Description
Bestselling

Price: low to high
Price: low to high
Price: highto low
Price: highto low
Alphabetical: AtoZ
Alphabetical: A toZ
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Value
amzrank
availability
salesrank
titlerank

-titlerank

Searchindex: Electronics

Value
salesrank
price
-price
titlerank

-titlerank

Searchindex: ForeignBooks

Value

salesrank
pricerank
inverse-pricerank
-daterank
titlerank

-titlerank

Searchindex: Music

Value

salesrank
pricerank
inverse-pricerank
price

-price

titlerank

Description
Alphabetical: AtoZ
Most to least available
Bestselling
Alphabetical: AtoZ
Alphabetical: Z to A

Description
Bestselling

Price: Low to high
Price: High to low
Alphabetical: AtoZ
Alphabetical: Z to A

Description
Bestselling

Price: low to high
Price: highto low

Publication date: Old to New

Alphabetical: AtoZ
Alphabetical: Z to A

Description
Bestselling

Price: low to high
Price: highto low
Price: low to high
Price: high to low
Alphabetical: AtoZ
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Value

-titlerank

Searchindex: MusicTracks

Value
titlerank

-titlerank

Searchindex: Software

Value
salesrank
price
-pricerank
titlerank

-titlerank

Value
salesrank
price
-pricerank
titlerank
-titlerank

-date

Searchindex: VHS

Value
amzrank
availability
salesrank

titlerank

Description

Alphabetical: Zto A

Description
Alphabetical: AtoZ
Alphabetical: Zto A

Description
Bestselling

Price: low to high
Price: high to low
Alphabetical: AtoZ
Alphabetical: AtoZ

Searchindex: SoftwareVideoGames

Description
Bestselling

Price: low to high
Price: high to low
Alphabetical: AtoZ
Alphabetical: AtoZ
Rel Date: Old to New

Description

Most to least available
Most to least available
Bestselling
Alphabetical: AtoZ
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Value

-titlerank

Searchindex: Video

Value
salesrank
price
-price
titlerank

-titlerank

Searchindex: VideoGames

Value
salesrank
price
-price
date
titlerank

-titlerank

Sort Values for JP

Contents

» Baby

» Books

» Classica

e DVD
 Electronics

» ForeignBooks
» HealthPersonal Care
» Hobbies

» Kitchen

e Music

» MusicTracks
» Software

Description

Alphabetical: Zto A

Description
Bestselling

Price: low to high
Price: highto low
Alphabetical: AtoZ
Alphabetical: Z to A

Description
Bestselling

Price: low to high
Price: highto low
Rel Date: new to old
Alphabetical: AtoZ
Alphabetical: Zto A
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 SportingGoods
* Toys

* VHS

* Video

* VideoGames
» Watches

Searchindex: Baby

Value Description

psrank Bestseller ranking taking into consideration projected sales.The
lower the value, the better the sales.

salesrank Bestselling

price Price: low to high

-price Price: highto low

titlerank Alphabetical: AtoZ

Searchindex: Beauty

Value Description
pmrank Featured items
salesrank Bestselling

price Price: low to high
-price Price: highto low
-launch-date Newest arrivals
sale-flag Onsde

Searchindex: Books

Value Description

salesrank Bestselling

pricerank Price: low to high
inverse-pricerank Price: highto low

daterank Publication date: newer to older
titlerank Alphabetical: AtoZ

-titlerank Alphabetical: Zto A
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Searchindex: Classical

Value
salesrank
pricerank
-pricerank
price

-price
titlerank
-titlerank
-orig-rel-date
orig-rel-date
rel easedate
-releasedate

Searchindex: DVD

Value
salesrank
pricerank
-pricerank
price

-price
titlerank
-titlerank
-orig-rel-date
orig-rel-date
rel easedate
-releasedate

Searchlndex: Electronics

Value
salesrank

price

Description

Bestselling

Price: low to high

Price: highto low

Price: low to high

Price: high to low
Alphabetical: AtoZ
Alphabetical: Zto A
Release date: newer to older
Release date: older to newer
Release date: newer to ol der

Release date: older to newer

Description

Bestselling

Price: low to high

Price: high to low

Price: low to high

Price: highto low
Alphabetical: AtoZ
Alphabetical: Zto A
Release date: newer to older
Release date: older to newer
Release date: older to newer

Release date: newer to older

Description
Bestselling
Price: low to high
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Value
-price
titlerank
-titlerank
-releasedate
releasedate

Searchindex: ForeignBooks

Value

salesrank
pricerank
inverse-pricerank
daterank
titlerank

-titlerank

Value
salesrank
price
-price
titlerank

-titlerank

Searchindex: Hobbies

Value
salesrank
price
-price
titlerank
-titlerank

release-date

Description

Price: highto low
Alphabetical: AtoZ
Alphabetical: Zto A
Release date: newer to older

Release date: older to newer

Description

Bestselling

Price: low to high

Price: highto low

Publication date: newer to older
Alphabetical: AtoZ
Alphabetical: Zto A

Searchindex: HealthPersonalCare

Description
Bestselling

Price: low to high
Price: highto low
Alphabetical: AtoZ
Alphabetical: Z to A

Description
Bestselling

Price: low to high
Price: highto low
Alphabetical: AtoZ
Alphabetical: Z to A

Release date: older to newer
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Value Description

-release-date Release date: newer to ol der

mfg-age-min Minimum age of user sorted from youngest to oldest.
-mfg-age-min Minimum age of user sorted from oldest to youngest.

Searchindex: Kitchen

Value Description

salesrank Bestselling

price Price: low to high

-price Price: high to low

titlerank Alphabetical: AtoZ
-titlerank Alphabetical: Zto A
-release-date Release date: newer to older
release-date Release date: older to newer

Searchindex: Music

Value
salesrank
pricerank
-pricerank
price

-price
titlerank
-titlerank
-orig-rel-date
orig-rel-date
rel easedate
-releasedate

Searchindex: MusicTracks

Value

titlerank

Description

Bestselling

Price: low to high

Price: highto low

Price: low to high

Price: high to low
Alphabetical: AtoZ
Alphabetical: Zto A
Release date: newer to older
Release date: older to newer
Release date: older to newer

Release date: newer to older

Description

Alphabetical: AtoZ
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Value Description

-titlerank Alphabetical: Zto A

Searchindex: Software

Value Description

salesrank Bestselling

price Price: low to high

-price Price: highto low

titlerank Alphabetical: AtoZ
-titlerank Alphabetical: Z to A
-release-date Release date: newer to ol der
release-date Release date: older to newer

Searchindex: SportingGoods

Value Description

salesrank Bestselling

price Price: low to high

-price Price: high to low

titlerank Alphabetical: AtoZ
-titlerank Alphabetical: Zto A
releasedate Release date: older to newer
-releasedate Release date: newer to older

Searchindex: Toys

Value Description

salesrank Bestselling

price Price: low to high

-price Price: highto low

titlerank Alphabetical: AtoZ
-titlerank Alphabetical: Zto A
-release-date Release date: newer to ol der
release-date Release date: older to newer
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Searchindex: VHS

Value
salesrank
pricerank
-pricerank
price

-price
titlerank
-titlerank
-orig-rel-date
orig-rel-date
rel easedate
-releasedate

Searchindex: Video

Value
salesrank
price

-price
pricerank
-pricerank
titlerank
-titlerank
-orig-rel-date
orig-rel-date
rel easedate
-releasedate

Searchindex: VideoGames

Value
salesrank

price

Description

Bestselling

Price: low to high

Price: highto low

Price: low to high

Price: high to low
Alphabetical: AtoZ
Alphabetical: Zto A
Release date: newer to older
Release date: older to newer
Release date: older to newer

Release date: newer to older

Description

Bestselling

Price: low to high

Price: high to low

Price: low to high

Price: highto low
Alphabetical: AtoZ
Alphabetical: Zto A
Release date: newer to older
Release date: older to newer
Release date: older to newer

Release date: newer to older

Description
Bestselling
Price: low to high
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Value
-price
titlerank
-titlerank
-release-date

release-date

Searchindex: Watches

Description

Price: highto low
Alphabetical: AtoZ
Alphabetical: Zto A
Release date: newer to older

Release date: older to newer

Value Description
salesrank Bestselling
price Price: low to high
-price Price: highto low
titlerank Alphabetical: AtoZ
-titlerank Alphabetical: Z to A
Sort Values for UK
Contents
» Books
 Classica
« DVD
* Electronics

» HealthPersonal Care
» HomeGarden

» Kitchen

e Music

» MusicTracks

» OutdoorLiving

» Software

» SoftwareVideoGames
* Toys

e VHS

» Video

* VideoGames

» Watches

Searchindex: Books
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Value

salesrank
reviewrank
pricerank
inverse-pricerank
daterank

pubdate

titlerank

-titlerank

Searchlndex: Classical

Value

salesrank
reviewrank

price

-price
inverse-pricerank
titlerank

-titlerank

Searchindex: DVD

Value

salesrank
reviewrank

price

-price
inverse-pricerank
daterank

rel easedate
titlerank

-titlerank

Description

Bestselling

Average customer review: high to low
Price: low to high

Price: high to low

Publication date: older to newer
Publication date: older to newer
Alphabetical: AtoZ

Alphabetical: Zto A

Description

Bestselling

Average customer review: high to low
Price: low to high

Price: highto low

Price: highto low

Alphabetical: A to Z

Alphabetical: Z to A

Description

Bestselling

Average customer review: high to low
Price: low to high

Price: highto low

Price: high to low

Publication date: older to newer
Publication date: older to newer
Alphabetical: AtoZ

Alphabetical: Z to A
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Searchindex: Electronics

Value

salesrank
reviewrank

price
inverse-pricerank
daterank
titlerank

-titlerank

Description

Bestselling

Average customer review: high to low
Price: low to high

Price: high to low

Publication date: older to newer
Alphabetical: AtoZ

Alphabetical: Zto A

Searchindex: HealthPersonalCare

Value
salesrank
reviewrank
price
-price
daterank
titlerank

-titlerank

Searchindex: HomeGarden

Value
salesrank
reviewrank
price
-price
daterank
titlerank

-titlerank

Searchindex: Kitchen

Description

Bestselling

Average customer review: high to low
Price: low to high

Price: highto low

Publication date: older to newer
Alphabetical: AtoZ

Alphabetical: Z to A

Description

Bestselling

Average customer review: high to low
Price: low to high

Price: highto low

Publication date: older to newer
Alphabetical: AtoZ

Alphabetical: Zto A
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Value Description

salesrank Bestselling

reviewrank Average customer review: high to low
price Price: low to high

-price Price: high to low

daterank Publication date: older to newer
titlerank Alphabetica: AtoZ

-titlerank Alphabetical: Zto A

Searchindex: Music

Value Description

salesrank Bestselling

reviewrank Average customer review: high to low
price Price: low to high

-price Price: highto low

inverse-pricerank Price: highto low

titlerank Alphabetical: AtoZ

-titlerank Alphabetical: Zto A

Searchindex: MusicTracks

Value Description
titlerank Alphabetical: AtoZ
-titlerank Alphabetical: Z to A

Searchindex: OutdoorLiving

Value Description

salesrank Bestselling

reviewrank Average customer review: high to low
price Price: low to high

-price Price: high to low

daterank Publication date: older to newer
titlerank Alphabetical: AtoZ
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Value

-titlerank

Searchindex: Software

Value

salesrank
reviewrank

price
inverse-pricerank
daterank
titlerank

-titlerank

Description

Alphabetical: Zto A

Description

Bestselling

Average customer review: high to low
Price: low to high

Price: high to low

Publication date: older to newer
Alphabetical: AtoZ

Alphabetical: Zto A

Searchindex: SoftwareVideoGames

Value

salesrank
reviewrank

price
inverse-pricerank
daterank
titlerank

-titlerank

Searchindex: Toys

Value
salesrank
price

-price
-mfg-age-min

mfg-age-min

Description

Bestselling

Average customer review: high to low
Price: low to high

Price: highto low

Publication date: older to newer
Alphabetical: AtoZ

Alphabetical: Z to A

Description
Bestselling

Price: low to high
Price: highto low
Age: high to low
Age: low to high
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Searchindex: VHS

Value

salesrank
reviewrank

price

-price
inverse-pricerank
daterank

rel easedate
titlerank

-titlerank

Searchindex: Video

Value

salesrank
reviewrank

price

-price
inverse-pricerank
daterank
releasedate
titlerank

-titlerank

Searchindex: VideoGames

Value

salesrank
reviewrank

price
inverse-pricerank
daterank

titlerank

Description

Bestselling

Average customer review: high to low
Price: low to high

Price: high to low

Price: high to low

Publication date: older to newer
Publication date: older to newer
Alphabetical: AtoZ

Alphabetical: Z to A

Description

Bestselling

Average customer review: high to low
Price: low to high

Price: highto low

Price: high to low

Publication date: older to newer
Publication date: older to newer
Alphabetical: AtoZ

Alphabetical: Zto A

Description

Bestselling

Average customer review: high to low
Price: low to high

Price: highto low

Publication date: older to newer
Alphabetical: A to Z
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Value Description

-titlerank Alphabetical: Zto A

Searchindex: Watches

Value Description
salesrank Bestselling

price Price: low to high
-price Price: highto low
titlerank Alphabetical: AtoZ
-titlerank Alphabetical: Z to A

Sort Values for US

Contents

o All

* Apparel

» Automotive

» Baby

* Beauty

» Books

» Classica

» DigitalMusic
« DVD
 Electronics

» GourmetFood
» Grocery

» HealthPersonal Care
» HomeGarden
 Industria

* Jewelry
 Kitchen

» Magazines

» Merchants

» Miscellaneous
e Music

» Musicallnstruments
e MusicTracks
» OfficeProducts
» OutdoorLiving
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» PCHardware

» PetSupplies

» Photo

» SilverMerchants
» Software

» SportingGoods
» Tools

* Toys

» UnboxVideo

e VHS

* Video

» VideoGames

* Wireless

» WirelessAccessories

Searchindex: All

Y ou cannot use any sort parameters with the All search index.

Searchindex: Apparel

Value Description

relevancerank Items ranked according to the following criteria: how often the
keyword appears in the description, where the keyword appears, for
example, the ranking is higher when keywords are found in titles,
and, if there are multiple keywords, how closely they occur in de-
scriptions, and, finally, how often customers purchased the
products they found using the keyword.

salesrank Bestselling

pricerank Price: low to high

inverseprice Price: high to low

-launch-date Newest arrivals

sae-flag Onsde

Searchindex: Automotive

Value Description
salesrank Bestselling

price Price: low to high
-price Price: high to low
titlerank Alphabetical: AtoZ
-titlerank Alphabetical: Zto A
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Searchindex: Baby

Value

psrank

salesrank
price
-price

titlerank

Searchindex: Beauty

Value
pmrank
salesrank
price

-price
-launch-date

sale-flag

Searchindex: Books

Value

relevancerank

salesrank
reviewrank
pricerank
inverse-pricerank
daterank
titlerank

-titlerank

Description

Bestseller ranking taking into consideration projected sales. The
lower the value, the better the sales.

Bestselling

Price: low to high
Price: highto low
Alphabetical: AtoZ

Description
Featured items
Bestselling

Price: low to high
Price: highto low
Newest arrivals

Onsae

Description

Items ranked according to the following criteria: how often the
keyword appears in the description, where the keyword appears, for
example, the ranking is higher when keywords are found in titles,
and, if there are multiple keywords, how closely they occur in de-
scriptions, and, finally, how often customers purchased the
products they found using the keyword.

Bestselling

Average customer review: high to low
Price: low to high

Price: high to low

Publication date: newer to older
Alphabetical: AtoZ

Alphabetical: Zto A
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Searchindex: Classical

Value

psrank

salesrank
price

-price
titlerank
-titlerank
orig-rel-date
-orig-rel-date
releasedate
-rel easedate

Searchindex: DigitalMusic

Value
songtitlerank

uploaddaterank

Searchindex: DVD

Value

relevancerank

salesrank

price

-price

titlerank
-video-release-date

releasedate

Description

Bestseller ranking taking into consideration projected sales. The
lower the value, the better the sales.

Bestselling

Price: low to high

Price: highto low
Alphabetical: AtoZ
Alphabetical: Z to A
Release date: newer to ol der
Release date: older to newer
Release date: newer to older

Release date: older to newer

Description
Most popular
Date added

Description

Items ranked according to the following criteria: how often the
keyword appears in the description, where the keyword appears, for
example, the ranking is higher when keywords are found in titles,
and, if there are multiple keywords, how closely they occur in de-
scriptions, and, finally, how often customers purchased the
products they found using the keyword.

Bestselling

Price: low to high

Price: high to low
Alphabetical: AtoZ
Release date: newer to older

Release date: newer to older
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Searchindex: Electronics

Value
pmrank
salesrank
reviewrank
price
-price

titlerank

Searchindex: GourmetFood

Value

relevancerank

salesrank
pricerank
inverseprice
launch-date

sale-flag

Searchindex: Grocery

Value

relevancerank

salesrank
pricerank
inverseprice
launch-date

sale-flag

Description

Featured items

Bestselling

Average customer review: high to low
Price: low to high

Price: high to low

Alphabetical: AtoZ

Description

Items ranked according to the following criteria: how often the
keyword appears in the description, where the keyword appears, for
example, the ranking is higher when keywords are found in titles,
and, if there are multiple keywords, how closely they occur in de-
scriptions, and, finally, how often customers purchased the
products they found using the keyword.

Bestselling

Price: low to high
Price: high to low
Newest arrivals

Onsde

Description

Items ranked according to the following criteria: how often the
keyword appears in the description, where the keyword appears, for
example, the ranking is higher when keywords are found in titles,
and, if there are multiple keywords, how closely they occur in de-
scriptions, and, finally, how often customers purchased the
products they found using the keyword.

Bestselling

Price: low to high
Price: highto low
Newest launches first

On sae
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Searchindex: HealthPersonalCare

Value Description
pmrank Featured items
salesrank Bestselling
pricerank Price: low to high
inverseprice Price: high to low
launch-date Newest arrivals
sae-flag Onsde

Searchindex: HomeGarden

Value Description
salesrank Bestselling

price Price: low to high
-price Price: high to low
titlerank Alphabetical: AtoZ
-titlerank Alphabetical: Zto A

Searchindex:Industrial

Value Description
pmrank Featured items
salesrank Bestselling

price Price: low to high
-price Price: high to low
titlerank Alphabetical: AtoZ
-titlerank Alphabetical: Zto A

Searchindex: Jewelry

Value Description
pmrank Featured items
salesrank Bestselling
pricerank Price: low to high
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Value
inverseprice

launch-date

Searchindex: Kitchen

Value
pmrank
salesrank
price
-price
titlerank

-titlerank

Searchindex: Magazines

Value
subslot-sal esrank
reviewrank

price

-price

daterank
titlerank

-titlerank

Searchindex: Merchants

Value

relevancerank

salesrank
pricerank

inverseprice

Description
Price: highto low

Newest arrivals

Description
Featured items
Bestselling

Price: low to high
Price: high to low
Alphabetical: AtoZ
Alphabetical: Zto A

Description

Bestselling

Average customer review: high to low
Price: low to high

Price: highto low

Publication date: newer to older
Alphabetical: AtoZ

Alphabetical: Z to A

Description

Items ranked according to the following criteria: how often the
keyword appears in the description, where the keyword appears, for
example, the ranking is higher when keywords are found in titles,
and, if there are multiple keywords, how closely they occur in de-
scriptions, and, finally, how often customers purchased the
products they found using the keyword.

Bestselling
Price: low to high
Price: high to low
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Value
-launch-date

sale-flag

Description
Newest arrivals

On sale

Searchindex: Miscellaneous

Value
pmrank
salesrank
price
-price
titlerank

-titlerank

Searchindex: Music

Value

psrank

salesrank
price
-price
titlerank
-titlerank
artistrank

orig-rel-date
release-date

releasedate
-releasedate

Description
Featured items
Bestselling

Price: low to high
Price: high to low
Alphabetical: AtoZ
Alphabetical: Zto A

Description

Bestseller ranking taking into consideration projected sales.The
lower the value, the better the sales.

Bestselling

Price: low to high
Price: high to low
Alphabetical: AtoZ
Alphabetical: Zto A
Artist name: A to Z

Original release date of the item listed from newer to older. Seere-
lease-date, which sorts by the latest release date.

Sorts by the latest release date from newer to older. See orig-
rel-date, which sorts by the original release date.

Release date: most recent to oldest

Release date: oldest to most recent

Searchindex: Musicallnstruments

Value

pmrank

Description

Featured items
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Value Description
salesrank Bestselling

price Price: low to high
-price Price: high to low
-launch-date Newest arrivals
sale-flag Onsde

Searchindex: MusicTracks

Value Description
titlerank Alphabetical: AtoZ
-titlerank Alphabetical: Zto A

Searchindex: OfficeProducts

Value Description

pmrank Featured items

salesrank Bestselling

reviewrank Average customer review: high to low
price Price: low to high

-price Price: highto low

titlerank Alphabetical: AtoZ

Searchindex: OutdoorLiving

Value Description

psrank Bestseller ranking taking into consideration projected sales.The
lower the value, the better the sales.

salesrank Bestselling

price Price: low to high

-price Price: high to low

titlerank Alphabetical: AtoZ

-titlerank Alphabetical: Zto A

Searchindex: PCHardware
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Value

psrank

salesrank
price
-price

titlerank

Value
+pmrank
salesrank
price
-price
titlerank

-titlerank

Searchindex: Photo

Value
pmrank
salesrank
price
-price
titlerank

-titlerank

Value

relevancerank

Description

Bestseller ranking taking into consideration projected sales. The
lower the value, the better the sales.

Bestselling

Price: low to high
Price: highto low
Alphabetical: AtoZ

Searchindex: PetSupplies

Description
Featured items
Bestselling

Price: low to high
Price: highto low
Alphabetical: A to Z
Alphabetical: Z to A

Description
Featured items
Bestselling

Price: low to high
Price: highto low
Alphabetical: AtoZ
Alphabetical: Z to A

Searchindex: SilverMerchants

Description

Items ranked according to the following criteria: how often the
keyword appears in the description, where the keyword appears, for
example, the ranking is higher when keywords are found in titles,
and, if there are multiple keywords, how closely they occur in de-
scriptions, and, finally, how often customers purchased the
products they found using the keyword.
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Value
salesrank
pricerank
inverseprice
-launch-date

sale-flag

Value
pmrank
salesrank
price
-price

titlerank

Value

relevancerank

salesrank
pricerank
inverseprice
launch-date

sae-flag

Searchindex: Tools

Value
pmrank
salesrank

price

Description
Bestselling

Price: low to high
Price: highto low
Newest arrivals

Onsae

Searchindex: Software

Description
Featured items
Bestselling

Price: low to high
Price: highto low
Alphabetical: AtoZ

Searchindex: SportingGoods

Description

Items ranked according to the following criteria: how often the
keyword appears in the description, where the keyword appears, for
example, the ranking is higher when keywords are found in titles,
and, if there are multiple keywords, how closely they occur in de-
scriptions, and, finally, how often customers purchased the
products they found using the keyword.

Bestselling

Price: low to high
Price: high to low
Newest arrivals

On sale

Description
Featured items
Bestselling

Price: low to high
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Value
-price
titlerank

-titlerank

Searchindex: Toys

Value
pmrank
salesrank
price
-price
titlerank

-age-min

Searchindex: UnboxVideo

Value

relevancerank

salesrank
price
-price
titlerank

-video-release-date

Searchindex: VHS

Value

relevancerank

Description

Price: highto low
Alphabetical: AtoZ
Alphabetical: Zto A

Description
Featured items
Bestselling

Price: low to high
Price: highto low
Alphabetical: AtoZ
Age: hightolow

Description

Items ranked according to the following criteria: how often the
keyword appears in the description, where the keyword appears, for
example, the ranking is higher when keywords are found in titles,
and, if there are multiple keywords, how closely they occur in de-
scriptions, and, finally, how often customers purchased the
products they found using the keyword.

Bestselling

Price: low to high
Price: highto low
Alphabetical: AtoZ

Release date: newer to older

Description

Items ranked according to the following criteria: how often the
keyword appears in the description, where the keyword appears, for
example, the ranking is higher when keywords are found in titles,
and, if there are multiple keywords, how closely they occur in de-
scriptions, and, finally, how often customers purchased the
products they found using the keyword.
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Value

salesrank

price

-price

titlerank

-video-rel ease-date

-releasedate

Searchindex: Video

Value

relevancerank

salesrank

price

-price

titlerank
-video-release-date

-rel easedate

Searchindex: VideoGames

Value
pmrank
salesrank
price
-price

titlerank

Searchindex: Wireless

Value
daterank

Description

Bestselling

Price: low to high

Price: highto low
Alphabetical: AtoZ
Release date: newer to ol der

Release date: newer to older

Description

Items ranked according to the following criteria: how often the
keyword appears in the description, where the keyword appears, for
example, the ranking is higher when keywords are found in titles,
and, if there are multiple keywords, how closely they occur in de-
scriptions, and, finally, how often customers purchased the
products they found using the keyword.

Bestselling

Price: low to high

Price: high to low
Alphabetical: AtoZ
Release date: newer to older

Release date: newer to older

Description
Featured items
Bestsalling

Price: low to high
Price: highto low
Alphabetical: AtoZ

Description

Publication date: newer to older
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Value

pricerank
inverse-pricerank
reviewrank
salesrank
titlerank

-titlerank

Description

Price: low to high

Price: highto low

Average customer review: high to low
Bestselling

Alphabetical: AtoZ

Alphabetical: Zto A

Searchindex: WirelessAccessories

Value

psrank

salesrank
titlerank

-titlerank

Description

Bestseller ranking taking into consideration projected sales.The
lower the value, the better the sales.

Bestselling
Alphabetical: AtoZ
Alphabetical: Z to A

Search Index and ItemSearch Parameter

Combinations

For a given search index, only some| t enSear ch parameters are valid. Also, each locale supports only
asubset of al search index values. The following sections explain, by locale and by search index, which
| t enBear ch parameters can be used in arequest. For example, in the US locale, when Searchindex is

"Blended,” the only parameter that can be used in an ItemSearch request is Keywords.

» Amazon.ca (CA) Combinations
» Amazon.de (DE) Combinations
» Amazon.fr (FR) Combinations

» Amazon.co.jp (JP) Combinations
» Amazon.co.uk (UK) Combinations
* Amazon.com (US) Combinations

Searchindex-ItemSearch Parameter Combinations for CA

This Search Index Matrix shows you which | t enSear ch parameters may be used with each of the
available Sear chi ndex values for the CA locale.

Contents

» Blended
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» Books

» Classica

« DVD

» ForeignBooks

* Music

» Software

» SoftwareVideoGames
 VHS

» Video

» VideoGames

Searchindex: Blended

» Keywords

Searchindex: Books

Inan |t enBear ch request, when the Sear chl ndex parameter equals"VALUE", only the following
parameters can be used in the request.

e Author » ItemPage » Power

« BrowseNode » Keywords  Publisher
« Condition * MaximumPrice « Sort

e Count * Merchantld o Title

e MinimumPrice

Searchindex: Classical

Inan |t enBear ch reguest, when the Sear chl ndex parameter equals "Classical", only the following
parameters can be used in the request.

e Author » Count e Merchantld

* BrowseNode * ltemPage e MinimumPrice
e Composer » Keywords e MusicLabel

e Condition » MaximumPrice » Sort

« Conductor « Title

Searchindex: DVD

Inan |t enBear ch request, when the Sear chl ndex parameter equals "DV D", only the following
parameters can be used in the request.
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e Actor * Director e Merchantld

» AudienceRating * ItemPage e MinimumPrice
« BrowseNode » Keywords * Publisher

e Condition e MaximumPrice e Sort

e Count e Title

Searchindex: ForeignBooks

Inan |t enBear ch request, when the Sear chi ndex parameter equals "ForeignBooks", only the
following parameters can be used in the reguest.

« BrowseNode » Keywords » Power

¢ Condition * MaximumPrice * Publisher
e Count * Merchantld » Sort

* ItemPage e MinimumPrice « Title

Searchindex: Music

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Music", only the following
parameters can be used in the request.

e Artist  ItemPage e MusicLabel
* BrowseNode » Keywords » Power

e Condition * MaximumPrice » Sort

e Count e Merchantld e Title

e MinimumPrice

Searchindex: Software

Inan |t enBear ch request, when the Sear chl ndex parameter equals " Software", only the following
parameters can be used in the request.

* BrowseNode * ltemPage e Merchantld
« Condition * Keywords e MinimumPrice
e Count » Manufacturer » Sort

* MaximumPrice « Title

Searchindex: SoftwareVideoGames
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Inan |t enBear ch request, when the Sear chl ndex parameter equals " SoftwareVideoGames', only the
following parameters can be used in the request.

« Author  ItemPage e Merchantld

* BrowseNode » Keywords e MinimumPrice
¢ Condition » Manufacturer * Sort

e Count e MaximumPrice e Title

Searchindex: VHS

Inan |t enBear ch request, when the Sear chl ndex parameter equals"VHS", only the following
parameters can be used in the request.

e Actor * Director e MinimumPrice
« BrowseNode  ItemPage e Publisher
« Condition » Keywords * Sort
e Count » MaximumPrice - Title
e Merchantld

Searchindex: Video

Inan |t enBear ch reguest, when the Sear chl ndex parameter equals "Video", only the following
parameters can be used in the request.

e Actor * Director e Merchantld

» AudienceRating » ItemPage e MinimumPrice
« BrowseNode » Keywords e Publisher

e Condition e MaximumPrice » Sort

e Count « Title

Searchindex: VideoGames

Inan |t enBear ch request, when the Sear chl ndex parameter equals "VideoGames', only the
following parameters can be used in the reguest.

¢ Author * ltemPage e Merchantld

e Brand * Keywords e MinimumPrice
« BrowseNode e Manufacturer » Sort

e Condition * MaximumPrice « Title

e Count
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Searchindex-ItemSearch Parameter Combinations for DE

This Search Index Matrix shows you which | t enSear ch parameters may be used with each of the
available Sear chl ndex vauesfor the DE locale.

Contents

» Baby

* Blended

* Books

e Classica

« DVD
 Electronics

» ForeignBooks
» HealthPersonal Care
» HomeGarden
» Kitchen

» Magazines

* Music

* MusicTracks
» QutdoorLiving
» PCHardware
» Photo

» Software

» SoftwareVideoGames
 SportingGoods
» Tools

* Toys

e VHS

* Video

» VideoGames
» Watches

Searchindex: Baby

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Baby", only the following
parameters can be used in the request.

e Brand » ItemPage e Merchantld
* BrowseNode » Keywords e MinimumPrice
« Condition » Manufacturer » Sort
* MaximumPrice o State
- Title
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Searchindex: Blended

» Keywords

Searchindex: Books

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Books", only the following
parameters can be used in the request.

e Author » Keywords * Power

< BrowseNode » MaximumPrice « Publisher
e Condition * Merchantld » Sort

* ItemPage * MinimumPrice o Title

Searchlndex: Classical

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Music", only the following
parameters can be used in the request.

e Artist » Format e Performer
o Availability * ItemPage * PostalCode
« BrowseNode » Keywords » Sort

» Composer * Magazines o State

¢ Conductor * MusicLabel o Title

e Count e Orchestra

Searchindex: DVD

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Music", only the following
parameters can be used in the request.

e Actor » Format e Performer
« Availability * ItemPage  PostalCode
« BrowseNode » Keywords * Sort

e Composer » Magazines - State

« Conductor * MusicLabel « Title

e Count * Orchestra
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Searchindex: Electronics

Inan |t enBear ch reguest, when the Sear chl ndex parameter equals "Electronics', only the following
parameters can be used in the request.

« BrowseNode e Manufacturer e MinimumPrice
e Condition * MaximumPrice « Sort

o |temPage * Merchantld o Title

« Keywords

Searchindex: ForeignBooks

Inan |t enBear ch request, when the Sear chl ndex parameter equals "ForeignBooks", only the
following parameters can be used in the request.

e Author » Keywords « Publisher
* BrowseNode * MaximumPrice « Sort

« Condition » Merchantld « Title

o [temPage * MinimumPrice

Searchindex: HealthPersonalCare

Inan |t enBear ch reguest, when the Sear chl ndex parameter equals "HealthPersonal Care”, only the
following parameters can be used in the request.

« BrowseNode » Manufacturer e MinimumPrice
e Condition e MaximumPrice » Sort

* ItemPage * Merchantld « Title

« Keywords

Searchindex: HomeGarden

Inan |t enBear ch request, when the Sear chl ndex parameter equals "HomeGarden", only the
following parameters can be used in the request.

« BrowseNode » Manufacturer e MinimumPrice
e Condition * MaximumPrice e Sort

* ItemPage * Merchantld « Title

« Keywords
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Searchindex: Kitchen

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Kitchen", only the following
parameters can be used in the request.

« BrowseNode e Manufacturer e MinimumPrice
e Condition * MaximumPrice « Sort

o |temPage * Merchantld o Title

« Keywords

Searchindex: Magazines

Inan |t enBear ch reguest, when the Sear chl ndex parameter equals "Magazines', only the following
parameters can be used in the request.

< BrowseNode » MaximumPrice « Publisher
e Condition * Merchantld « Sort

* ItemPage * MinimumPrice o Title

« Keywords

Searchindex: Music

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Music", only the following
parameters can be used in the request.

e Artist » ItemPage  PostalCode
« Availahility » Keywords » Sort

* BrowseNode * Magazines o State

e Count * MusicLabel o Title

e Format e Performer

Searchindex: MusicTracks

Inan |t enBear ch request, when the Sear chl ndex parameter equals "MusicTracks', only the
following parameters can be used in the request.

« Condition e MaximumPrice ¢ MinimumPrice
* ItemPage * Merchantld * Sort
« Keywords
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Searchindex: OutdoorLiving

Inan |t enBear ch request, when the Sear chl ndex parameter equals "OutdoorLiving", only the
following parameters can be used in the request.

« BrowseNode e Manufacturer e MinimumPrice
e Condition * MaximumPrice « Sort

o |temPage * Merchantld o Title

« Keywords

Searchindex: PCHardware

Inan |t enBear ch request, when the Sear chl ndex parameter equals "PCHardware", only the
following parameters can be used in the request.

< BrowseNode » Manufacturer e MinimumPrice
e Condition * MaximumPrice « Sort

* ItemPage * Merchantld o Title

« Keywords

Searchindex: Photo

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Photo”, only the following
parameters can be used in the request.

« BrowseNode » Manufacturer e MinimumPrice
e Condition e MaximumPrice » Sort

* ItemPage * Merchantld « Title

« Keywords

Searchindex: Software

Inan |t enBear ch request, when the Sear chl ndex parameter equals " Software", only the following
parameters can be used in the request.

« BrowseNode » Manufacturer e MinimumPrice
e Condition * MaximumPrice e Sort

* ItemPage * Merchantld « Title

« Keywords
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Searchindex: SoftwareVideoGames

Inan |t enBear ch request, when the Sear chl ndex parameter equals " SoftwareVideoGames', only the
following parameters can be used in the request.

« BrowseNode e Manufacturer e MinimumPrice
e Condition * MaximumPrice « Sort

o |temPage * Merchantld o Title

« Keywords

Searchindex: SportingGoods

Inan |t enBear ch request, when the Sear chl ndex parameter equals " SportingGoods", only the
following parameters can be used in the request.

< BrowseNode » Manufacturer e MinimumPrice
e Condition * MaximumPrice « Sort

* ItemPage * Merchantld o Title

« Keywords

Searchindex: Tools

Inan |t enBear ch reguest, when the Sear chl ndex parameter equals "Tools", only the following
parameters can be used in the request.

« Condition * MaximumPrice » Sort
* ItemPage e Merchantld « Title
* Keywords e MinimumPrice

Searchindex: Toys

Inan |t enBear ch request, when the Sear chi ndex parameter equals "Toys", only the following
parameters can be used in the request.

* BrowseNode * ItemPage * Sort
¢ Condition » Keywords e Merchantld
* Count o Title
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Searchindex: VHS

Inan |t enBear ch request, when the Sear chl ndex parameter equals"VHS", only the following
parameters can be used in the request.

« Actor * Format  PostalCode
» AudienceRating » ItemPage * Publisher
o Availability » Keywords » Sort

« BrowseNode » Magazines - State

« Count » Performer « Title

« Director

Searchindex: Video

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Music", only the following
parameters can be used in the request.

e Actor » Format  PostalCode
* AudienceRating * ItemPage  Publisher
e Availahility » Keywords « Sort

« BrowseNode » Magazines o State

e Count » Performer - Title

« Director

Searchindex: VideoGames

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Music", only the following
parameters can be used in the request.

« BrowseNode e Manufacturer « MPAARating
« Condition » MaximumPrice « Sort

o |temPage * Merchantld o Title

« Keywords e MinimumPrice

Searchindex: Watches

Inan |t enBear ch reguest, when the Sear chl ndex parameter equals "Watches', only the following
parameters can be used in the request.

* BrowseNode e Merchantld « State
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* Condition e MinimumPrice e TextStream
* ItemPage » Sort « Title
« Keywords

Searchindex-ItemSearch Parameter Combinations for FR

This Search Index Matrix shows you which | t enSear ch parameters may be used with each of the
available Sear chl ndex valuesfor the FR locale.

Contents

» Blended

» Books

e Classica

e DVD
 Electronics

» ForeignBooks
e Music

* MusicTracks
» Software

» SoftwareVideoGames
e VHS

* Video

» VideoGames

Searchindex: Blended

» Keywords

Searchindex: Books

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Books", only the following
parameters can be used in the request.

e Author » ItemPage » Power

« BrowseNode » Keywords  Publisher
e Condition » MaximumPrice « Sort

e Count * Merchantld - Title

e MinimumPrice

Searchindex: Classical
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Inan |t enBear ch reguest, when the Sear chl ndex parameter equals "Classical", only the following
parameters can be used in the request.

e Actor e Format e Performer
« Availability * ItemPage  PostalCode
« BrowseNode » Keywords * Sort

e Composer » Magazines - State

« Conductor » MusicLabel e Title

e Count * Orchestra

Searchindex: DVD

Inan |t enBear ch regquest, when the Sear chl ndex parameter equals "DV D", only the following
parameters can be used in the request.

e Actor » Format  PostalCode
* AudienceRating * ItemPage  Publisher
e Availahility » Keywords » Sort

« BrowseNode * Magazines o State

e Count » Performer - Title

* Director

Searchindex: Electronics

Inan |t enBear ch reguest, when the Sear chl ndex parameter equals "Electronics', only the following
parameters can be used in the request.

« BrowseNode e Manufacturer e MinimumPrice
« Condition * MaximumPrice « Sort

o |temPage * Merchantld o Title

« Keywords

Searchindex: ForeignBooks

Inan |t enBear ch request, when the Sear chl ndex parameter equals "ForeignBooks", only the
following parameters can be used in the request.

e Author  ItemPage » Power
* BrowseNode » Keywords « Publisher
¢ Condition * MaximumPrice » Sort
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* Count e Merchantld « Title
e MinimumPrice

Searchindex: Music

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Music", only the following
parameters can be used in the request.

o Artist  ItemPage  PostalCode
o Availability » Keywords * Sort

< BrowseNode » Magazines - State

e Count * MusicLabel  Title

e Format » Performer

Searchindex: MusicTracks

Inan |t enBear ch request, when the Sear chl ndex parameter equals "MusicTracks', only the
following parameters can be used in the request.

* BrowseNode » ItemPage e Merchantld
« Condition » Keywords e MinimumPrice
* Count » Sort

Searchindex: Software

Inan |t enBear ch request, when the Sear chl ndex parameter equals " Software", only the following
parameters can be used in the request.

« BrowseNode  ItemPage e Merchantld
e Condition » Keywords e MinimumPrice
e Count » Manufacturer * Sort

* MaximumPrice o Title

Searchindex: SoftwareVideoGames

Inan |t enBear ch reguest, when the Sear chl ndex parameter equals " SoftwareVideoGames', only the
following parameters can be used in the request.
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« Author  ItemPage e Merchantld

* BrowseNode » Keywords e MinimumPrice

* Condition » Manufacturer * Sort

* Count e MaximumPrice « Title
Searchindex: VHS

Inan |t enBear ch request, when the Sear chl ndex parameter equals"VHS", only the following
parameters can be used in the request.

e Actor » Format  PostalCode
» AudienceRating  ItemPage e Publisher
o Availability » Keywords * Sort

< BrowseNode » Magazines - State

e Count » Performer  Title

¢ Director

Searchindex: Video

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Video", only the following
parameters can be used in the request.

e Actor  Director * Publisher
¢ AudienceRating » ItemPage » Sort

e Availahility » Keywords - State

« BrowseNode » PostalCode « Title

Searchindex: VideoGames

Inan |t enBear ch request, when the Sear chl ndex parameter equals "VideoGames', only the
following parameters can be used in the reguest.

e Author * ltemPage e Merchantld

e Brand * Keywords e MinimumPrice
« BrowseNode e Manufacturer » Sort

e Condition * MaximumPrice « Title

e Count
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Searchlindex-ItemSearch Parameter Combinations for JP

This Search Index Matrix shows you which | t enSear ch parameters may be used with each of the
available Sear chl ndex values for the JP locale.

Contents

» Baby

» Blended

» Books

» Classica

e DVD
 Electronics

» ForeignBooks
» HealthPersonal Care
» Hobbies

» Kitchen

* Music

e MusicTracks
» Software
 SportingGoods
* Toys

 VHS

* Video

* VideoGames
» Watches

Searchindex: Blended

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Blended", only the following
parameters can be used in the request.

» Keywords

Searchindex: Baby

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Baby", only the following
parameters can be used in the request.

e Brand  ItemPage e Merchantld
* BrowseNode » Keywords e MinimumPrice
¢ Condition » Manufacturer * Sort
* MaximumPrice - State
« Title
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Searchindex: Books

Inan |t enBear ch reguest, when the Sear chl ndex parameter equals "VALUE", only the following
parameters can be used in the request.

« Author » Keywords » Power

* BrowseNode * MaximumPrice * Publisher
e Condition * Merchantld * Sort

* ItemPage e MinimumPrice e Title

Searchindex: Classical

Inan |t enBear ch reguest, when the Sear chl ndex parameter equals "Classical", only the following
parameters can be used in the request.

e Actor * Format o Performer
e Availahility * ltemPage » PostalCode
« BrowseNode » Keywords * Sort

e Composer » Magazines - State

« Conductor » MusicLabel « Title

e Count * Orchestra

Searchindex: DVD

Inan |t enBear ch request, when the Sear chl ndex parameter equals "DV D", only the following
parameters can be used in the request.

« Actor » Format  PostalCode
* AudienceRating * ItemPage * Publisher
e Availahility » Keywords » Sort

* BrowseNode * Magazines o State

* Count » Performer o Title

* Director

Searchindex: Electronics

Inan |t enBear ch request, when the Sear chl ndex parameter equals "VALUE", only the following
parameters can be used in the request.

e Brand » Keywords e MinimumPrice
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* BrowseNode e MaximumPrice * Sort
« Condition e Merchantld « Title
¢ |temPage

Searchindex: ForeignBooks

Inan |t enBear ch request, when the Sear chl ndex parameter equals "ForeignBooks", only the
following parameters can be used in the request.

* Author » Keywords * Publisher
< BrowseNode » MaximumPrice » Sort

» Condition e Merchantld « Title

* [temPage * MinimumPrice

Searchindex: HealthPersonalCare

Inan |t enBear ch request, when the Sear chi ndex parameter equals "HealthPersonal Care", only the
following parameters can be used in the request.

« BrowseNode » Manufacturer e MinimumPrice
e Condition * MaximumPrice » Sort

« ItemPage e Merchantld e Title

* Keywords

Searchindex: Hobbies

Inan |t enBear ch request, when the Sear chi ndex parameter equals "Hobbies", only the following
parameters can be used in the request.

* BrowseNode » Manufacturer e MinimumPrice
e Condition * MaximumPrice e Sort

« ItemPage * Merchantld - Title

* Keywords

Searchindex: Kitchen

Inan |t enBear ch request, when the Sear chl ndex parameter equals "VALUE", only the following
parameters can be used in the request.
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e Brand » Keywords e MinimumPrice
« BrowseNode e Manufacturer e Sort

e Condition * MaximumPrice e Title

o ItemPage * Merchantld

Searchindex: Music

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Music", only the following
parameters can be used in the request.

o Artist * ItemPage  PostalCode
o Availability » Keywords » Sort

« BrowseNode » Magazines » State

e Count * MusicLabel o Title

¢ Format » Performer

Searchindex: MusicTracks

Inan |t enBear ch request, when the Sear chl ndex parameter equals "MusicTracks', only the
following parameters can be used in the request.

¢ Condition * MaximumPrice e MinimumPrice
« ItemPage e Merchantld » Sort
* Keywords

Searchindex: Software

Inan |t enBear ch request, when the Sear chl ndex parameter equals " Software", only the following
parameters can be used in the request.

e Brand » Keywords e MinimumPrice
« BrowseNode * MaximumPrice * Sort

e Condition e Merchantld - Title

e |temPage

Searchindex: SportingGoods

Inan |t enBear ch request, when the Sear chi ndex parameter equals " SportingGoods", only the
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following parameters can be used in the request.

« BrowseNode » Manufacturer e MinimumPrice
e Condition » MaximumPrice * Sort

* ItemPage e Merchantld « Title

* Keywords

Searchindex: Toys

Inan |t enBear ch request, when the Sear chi ndex parameter equals "Toys", only the following
parameters can be used in the request.

* BrowseNode * Manufacturer ¢ MinimumPrice
¢ Condition * MaximumPrice * Sort
* ItemPage e Merchantld e Title
* Keywords
Searchindex: VHS

Inan |t enBear ch request, when the Sear chi ndex parameter equals"VHS", only the following
parameters can be used in the request.

« Actor » Format  PostalCode
* AudienceRating * ItemPage  Publisher
o Availability » Keywords » Sort

* BrowseNode * Magazines o State

e Count » Performer « Title

« Director

Searchindex: Video

Inan |t enBear ch reguest, when the Sear chl ndex parameter equals "Video", only the following
parameters can be used in the request.

e Actor » Format  PostalCode
« AudienceRating  ItemPage  Publisher
« Availability » Keywords * Sort

« BrowseNode » Magazines o State

e Count e Performer « Title

¢ Director
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Searchindex: VideoGames

Inan |t enBear ch request, when the Sear chl ndex parameter equals "VideoGames', only the
following parameters can be used in the request.

e Brand » Keywords e MinimumPrice
« BrowseNode e Manufacturer » Sort

¢ Condition » MaximumPrice e Title

o |temPage * Merchantld

Searchindex: Watches

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Watches', only the following
parameters can be used in the request.

« BrowseNode * Merchantld - State

e Condition e MinimumPrice e TextStream
* ItemPage » Sort o Title

« Keywords

Searchindex-ItemSearch Parameter Combinations for UK

This Search Index Matrix shows you which | t enSear ch parameters may be used with each of the
available Sear chl ndex vauesfor the UK locale.

Contents

» Blended

» Books

e Classica

e DVD
 Electronics

» HealthPersonal Care
» HomeGarden

» Kitchen

e Music

» MusicTracks

» OutdoorLiving

» Software

» SoftwareVideoGames
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* Toys
 VHS

» Video

» VideoGames
» Watches

Searchindex: Blended

» Keywords

Searchindex: Books

Inan |t enBear ch request, when the Sear chl ndex parameter equals "VALUE", only the following
parameters can be used in the request.

« Author » Keywords » Power

* BrowseNode » MaximumPrice * Publisher
e Condition * Merchantld » Sort

« ItemPage e MinimumPrice e Title

Searchindex: Classical

Inan |t enBear ch reguest, when the Sear chl ndex parameter equals "Classical", only the following
parameters can be used in the request.

e Actor » Format e Performer
e Availahility * ltemPage » PostalCode
« BrowseNode » Keywords * Sort

e Composer » Magazines - State

« Conductor » MusicLabel « Title

e Count * Orchestra

Searchindex: DVD

Inan |t enBear ch request, when the Sear chl ndex parameter equals DVD", only the following
parameters can be used in the request.

e Actor » Format  PostalCode
* AudienceRating * ItemPage  Publisher
e Availahility » Keywords » Sort

« BrowseNode » Magazines o State

* Count » Performer o Title
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¢ Director

Searchindex: Electronics

Inan |t enBear ch reguest, when the Sear chl ndex parameter equals Electronics', only the following
parameters can be used in the request.

e Brand » Keywords e MinimumPrice
« BrowseNode e Manufacturer » Sort

¢ Condition » MaximumPrice « Title

o |temPage * Merchantld

Searchindex: HealthPersonalCare

Inan |t enBear ch request, when the Sear chl ndex parameter equals"VALUE", only the following
parameters can be used in the request.

e Brand » BrowseNode e MaximumPrice
« BrowseNode  Condition e Merchantld

¢ Condition » ItemPage e MinimumPrice
o |temPage » Keywords » Sort

e Brand e Manufacturer e Title

Searchindex: HomeGarden

Inan |t enBear ch request, when the Sear chl ndex parameter equals "HomeGarden", only the
following parameters can be used in the request.

» Brand

» BrowseNode
» Condition

* ltemPage

» Keywords

» Manufacturer
* MaximumPrice
e Merchantld

e MinimumPrice
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» Sort
o Title

Searchindex: Kitchen

Inan |t enBear ch request, when the Sear chl ndex parameter equals"VALUE", only the following
parameters can be used in the request.

e Brand » Keywords e MinimumPrice
« BrowseNode » Manufacturer * Sort

e Condition e MaximumPrice e Title

* ItemPage * Merchantld

Searchindex: Music

Inan |t enBear ch request, when the Sear chl ndex parameter equals"” Music", only the following
parameters can be used in the request.

e Artist * ltemPage » PostalCode
o Availability » Keywords * Sort

< BrowseNode » Magazines - State

« Count * MusicLabel « Title

e Format » Performer

Searchindex: MusicTracks

Inan |t enBear ch request, when the Sear chl ndex parameter equals "MusicTracks', only the
following parameters can be used in the request.

« Condition * MaximumPrice ¢ MinimumPrice
o |temPage * Merchantld » Sort
« Keywords

Searchindex: OutdoorLiving

Inan |t enBear ch request, when the Sear chl ndex parameter equals "OutdoorLiving", only the
following parameters can be used in the request.

e Brand » Keywords e MinimumPrice
« BrowseNode » Manufacturer e Sort
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* Condition e MaximumPrice « Title
* ItemPage * Merchantld

Searchindex: Software

Inan |t enBear ch request, when the Sear chl ndex parameter equals " Software", only the following
parameters can be used in the request.

e Brand » Keywords e MinimumPrice
« BrowseNode » Manufacturer * Sort

e Condition » MaximumPrice - Title

* ItemPage e Merchantld

Searchindex: SoftwareVideoGames

Inan |t enBear ch request, when the Sear chl ndex parameter equals " SoftwareVideoGames', only the
following parameters can be used in the request.

e Brand » Keywords e MinimumPrice
« BrowseNode » Manufacturer « Sort

e Condition * MaximumPrice o Title

« ItemPage e Merchantld

Searchindex: Toys

Inan |t enBear ch reguest, when the Sear chl ndex parameter equals "Toys", only the following
parameters can be used in the request.

e Brand » Keywords e MinimumPrice
* BrowseNode e Manufacturer * Sort
« Condition * MaximumPrice « Title
« ItemPage * Merchantld
Searchindex: VHS

Inan |t enBear ch request, when the Sear chl ndex parameter equals"VHS", only the following
parameters can be used in the request.
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« Actor » Format  PostalCode
» AudienceRating * ItemPage * Publisher
o Availability » Keywords » Sort

« BrowseNode » Magazines - State

« Count » Performer « Title

« Director

Searchindex: Video

Inan |t enBear ch regquest, when the Sear chl ndex parameter equals"VALUE", only the following
parameters can be used in the request.

e Actor » Format  PostalCode
* AudienceRating * ItemPage  Publisher
e Availahility » Keywords » Sort

« BrowseNode * Magazines o State

e Count » Performer - Title

* Director

Searchindex: VideoGames

Inan |t enBear ch request, when the Sear chl ndex parameter equals "VALUE", only the following
parameters can be used in the request.

e Brand » Keywords e MinimumPrice
« BrowseNode » Manufacturer « Sort

e Condition * MaximumPrice o Title

« ItemPage e Merchantld

Searchindex: Watches

Inan |t enBear ch reguest, when the Sear chl ndex parameter equals "Watches', only the following
parameters can be used in the request.

« BrowseNode e Merchantld - State

e Condition e MinimumPrice e TextStream
* ItemPage » Sort o Title

« Keywords
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Searchindex-ItemSearch Parameter Combinations for US

This Search Index Matrix shows you which | t enSear ch parameters may be used with each of the
available Sear chl ndex valuesfor the USlocale.

Contents

o All

* Apparel

e Automotive

» Baby

« Beauty

e Blended

» Books

» Classica

» DigitalMusic

« DVD
 Electronics

» GourmetFood

» HealthPersonal Care
» HomeGarden

* Industria

* Jewelry
 Kitchen

* Magazines

* Merchants

» Miscellaneous
e Music

» Musicallnstruments
» MusicTracks

» OfficeProducts
» OutdoorLiving
» PCHardware

» PetSupplies

» Photo
 SilverMerchants
o Software
 SportingGoods
» Tools

* Toys

» UnboxVideo

e VHS

* Video

» VideoGames

* Wireless

» WirelessAccessories
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Searchindex: All

In1tenBear ch request, when Sear chl ndex equals"All", only the following parameters can be used
in arequest.

» Keywords

Searchindex: Apparel

Inan |t enBear ch request, when the Sear chl ndex parameter equals "apparel”, only the following
parameters can be used in the request.

e Brand  ItemPage e MinimumPrice
* BrowseNode » Keywords e Sort
e Condition » Manufacturer - State

e MaximumPrice e TextStream

* Merchantld « Title

Searchindex: Automotive

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Automotive", only the following
parameters can be used in the request.

e Brand * ltemPage e MinimumPrice
« BrowseNode » Keywords * Sort
e Condition e Manufacturer - State

* MaximumPrice e TextStream

* Merchantld o Title

Searchindex: Baby

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Baby", only the following
parameters can be used in the request.

e Brand * ItemPage e Merchantld
* BrowseNode » Keywords e MinimumPrice
« Condition » Manufacturer » Sort
* MaximumPrice o State
o Title
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Searchindex: Beauty

Inan |t enBear ch reguest, when the Sear chl ndex parameter equals " Beauty", only the following
parameters can be used in the request.

e Brand  ItemPage e Merchantld
* BrowseNode » Keywords e MinimumPrice
e Condition » Manufacturer * Sort

* MaximumPrice o Title

Searchindex: Blended

» Keywords

Searchindex: Books

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Books", only the following
parameters can be used in the request.

e Author * ltemPage ¢ Power
« BrowseNode » Keywords « Publisher
e Condition * MaximumPrice « Sort
* Merchantld o State
e MinimumPrice e TextStream
« Title

Searchindex: Classical

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Classical", only the following
parameters can be used in the request.

e Artist e Count  Orchestra
¢ Author » Format e Performer
o Availahility * ItemPage * PostalCode
« BrowseNode » Keywords » Sort

» Composer * Magazines o State

¢ Conductor * MusicLabel - Title

Searchindex: DigitalMusic
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Inan |t enBear ch request, when the Sear chl ndex parameter equals "DigitalMusic", only the
following parameters can be used in the request.

e Actor » Keywords  Publisher
* BrowseNode * MaximumPrice « Sort

¢ Condition * Merchantld o State

« Director e MinimumPrice e Title

* |temPage

Searchindex: DVD

Inan |t enBear ch request, when the Sear chl ndex parameter equals "DV D", only the following
parameters can be used in the request.

« Actor » Format * PostalCode
* AudienceRating * ItemPage * Publisher
o Availability » Keywords » Sort

« BrowseNode » Magazines » State

e Count » Performer o Title

« Director

Searchindex: Electronics

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Electronics’, only the following
parameters can be used in the request.

e Brand » ItemPage e Merchantld
« BrowseNode » Keywords e MinimumPrice
« Condition » Manufacturer « Sort
* MaximumPrice o State
e TextStream
« Title

Searchindex: GourmetFood

Inan |t enBear ch request, when the Sear chl ndex parameter equals "GourmetFood", only the
following parameters can be used in the request.

* BrowseNode » Keywords » Sort
o |temPage * MaximumPrice o State

Version 2007-07-16
491



Amazon E-Commerce Service Developer Guide
Searchindex-IltemSearch Parameter Combinations for US

e Merchantld e TextStream
e MinimumPrice « Title

Searchindex: HealthPersonalCare

Inan |t enBear ch request, when the Sear chi ndex parameter equals "HealthPersonal Care", only the
following parameters can be used in the reguest.

e Brand e Manufacturer ItemPage
« BrowseNode * MaximumPrice Keywords
e Condition * Merchantld Sort
e MinimumPrice State
« Title

Searchindex: HomeGarden

e Brand

» BrowseNode
» Condition

* ltemPage

» Keywords

» Manufacturer
* MaximumPrice
e Merchantld

e MinimumPrice
* Sort

» Title

Searchindex: Industrial

» BrowseNode
» Keywords

» Manufacturer
» Title

Searchindex: Jewelry

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Jewelry", only the following
parameters can be used in the request.

* BrowseNode e MaximumPrice + State
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« Condition * Merchantld o TextStream
* ItemPage e MinimumPrice « Title
« Keywords * Sort

Searchindex: Kitchen

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Kitchen", only the following
parameters can be used in the request.

e Brand * MaximumPrice » Keywords
< BrowseNode * Merchantld » Sort

» Condition e MinimumPrice » State

¢ Manufacturer * ItemPage o Title

Searchindex: Magazines

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Magazines', only the following
parameters can be used in the request.

* BrowseNode » ItemPage e MinimumPrice
e Condition » Keywords e Publisher
* MaximumPrice o State
* Merchantld * Sort
o Title

Searchindex: Merchants

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Merchants’, only the following
parameters can be used in the request.

* Keywords * AudienceRating  Conductor

e Title e Manufacturer « City

* BrowseNode » MusicLabel * Neighborhood
e Artist » Composer e Orchestra

e Author » Publisher e TextStream

« Actor » Brand

« Director
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Searchindex: Miscellaneous

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Miscellaneous', only the
following parameters can be used in the request.

e Brand  ItemPage e Merchantld
* BrowseNode » Keywords e MinimumPrice
« Condition * MaximumPrice » Sort

o State

« Title

Searchlindex: Music

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Music", only the following
parameters can be used in the request.

e Artist * ltemPage » PostalCode
o Availability » Keywords * Sort

< BrowseNode » Magazines - State

« Count * MusicLabel « Title

¢ Format » Performer

Searchindex: Musicallnstruments

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Musicallnstruments’, only the
following parameters can be used in the request.

e Brand * MaximumPrice  ItemPage
« BrowseNode * Merchantld » Keywords
« Condition * MinimumPrice » Sort
« Manufacturer e Title

Searchindex: MusicTracks

Inan |t enBear ch request, when the Sear chl ndex parameter equals "MusicTracks', only the
following parameters can be used in the reguest.

« Condition » Keywords e MinimumPrice
e ItemPage * MaximumPrice » Sort
* Merchantld o State
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Searchindex: OfficeProducts

Inan |t enBear ch request, when the Sear chl ndex parameter equals " OfficeProducts’, only the
following parameters can be used in the request.

e Brand » MaximumPrice » Keywords
* BrowseNode * Merchantld » Sort

¢ Condition e MinimumPrice o State

e Manufacturer  ItemPage - Title

Searchindex: OutdoorLiving

Inan |t enBear ch request, when the Sear chl ndex parameter equals "OutdoorLiving”, only the
following parameters can be used in the request.

e Brand * MaximumPrice » Keywords
« BrowseNode e Merchantld » Sort

« Condition e MinimumPrice o State

¢ Manufacturer » ItemPage o Title

Searchindex: PCHardware

Inan |t enBear ch request, when the Sear chl ndex parameter equals "PCHardware", only the
following parameters can be used in the request.

e Brand * MaximumPrice » Keywords
« BrowseNode * Merchantld » Sort

e Condition e MinimumPrice o State

¢ Manufacturer » ItemPage o Title

Searchindex: PetSupplies

Inan |t enBear ch request, when the Sear chl ndex parameter equals " PetSupplies’, only the following
parameters can be used in the request.

¢ Author * ItemPage e Merchantld
e Brand » Keywords e MinimumPrice
* BrowseNode » Manufacturer » Sort
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* Condition
¢ Count

Searchindex: Photo

e MaximumPrice

* State
« Title

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Photo", only the following
parameters can be used in the request.

e Brand

« BrowseNode
e Condition

« Manufacturer
e MaximumPrice

Searchindex: SilverMerchants

Merchantld

e MinimumPrice
ItemPage

» Keywords

* Sort

e State
e TextStream
* Title

Inan |t enBear ch request, when the Sear chl ndex parameter equals"SilverMerchants', only the
following parameters can be used in the request.

* Keywords

« Title

« BrowseNode
e Artist

e Author

e Actor

¢ Director

Searchindex: Software

» AudienceRating
» Manufacturer
* MusicLabel

» Composer

* Publisher

» Brand

« Conductor

« City

» Neighborhood
e Orchestra

e TextStream

Inan |t enBear ch request, when the Sear chl ndex parameter equals " Software", only the following
parameters can be used in the request.

e Brand

« BrowseNode
e Condition

* Manufacturer

Searchindex: SportingGoods

* MaximumPrice
Merchantld
e MinimumPrice

e |temPage

« Keywords

o State
* Title
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Inan |t enBear ch request, when the Sear chl ndex parameter equals " SportingGoods", only the
following parameters can be used in the request.

e Brand » Keywords e MinimumPrice
* BrowseNode » Manufacturer « Sort

¢ Condition * MaximumPrice o State

« ItemPage e Merchantld e Title

Searchindex: Tools

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Tools", only the following
parameters can be used in the request.

e Brand » Keywords e MinimumPrice
« BrowseNode e Manufacturer » Sort

¢ Condition * MaximumPrice o State

o |temPage * Merchantld o Title

Searchindex: Toys

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Toys", only the following
parameters can be used in the request.

« BrowseNode » ItemPage e Merchantld
e Condition » Keywords e MinimumPrice
* MaximumPrice * Sort
o State
e TextStream
o Title

Searchindex: UnboxVideo

Inan |t enBear ch request, when the Sear chl ndex parameter equals "UnboxVideo", only the
following parameters can be used in the reguest.

e Actor * ltemPage « MPAARating
« BrowseNode » Keywords * Publisher
e Condition » MaximumPrice » Sort
¢ Director * Merchantld o State
e MinimumPrice e TextStream
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Searchindex: VHS

« Title

Inan |t enBear ch request, when the Sear chl ndex parameter equals"VHS", only the following
parameters can be used in the request.

e Actor

» AudienceRating
 Availability

< BrowseNode

e Count

¢ Director

Searchindex: Video

» Format  PostalCode
 ItemPage e Publisher
» Keywords * Sort

» Magazines o State

» Performer  Title

Inan |t enBear ch request, when the Sear chl ndex parameter equals "Video", only the following
parameters can be used in the request.

e Actor

¢ AudienceRating
e Availahility

« BrowseNode

e Count

« Director

Searchindex: VideoGames

» Format  PostalCode
* ItemPage * Publisher
» Keywords » Sort

* Magazines o State

» Performer o Title

Inan |t enBear ch request, when the Sear chl ndex parameter equals "VideoGames', only the
following parameters can be used in the request.

e Brand

* BrowseNode
Condition

* [temPage

Searchindex: Wireless

» Keywords » Sort

» Manufacturer o State

* MaximumPrice e TextStream
e Merchantld - Title

e MinimumPrice
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Inan |t enBear ch request, when the Sear chl ndex parameter equals "Wireless', only the following
parameters can be used in the request.

« BrowseNode » Keywords e Sort
¢ Condition * MaximumPrice o State
o ItemPage * Merchantld o Title

e MinimumPrice

Searchindex: WirelessAccessories

Inan |t enBear ch request, when the Sear chl ndex parameter equals "WirelessAccessories’, only the
following parameters can be used in the request.

* BrowseNode » Keywords e MinimumPrice
 Condition * MaximumPrice + Sort
* ItemPage * Merchantld o Title

Search Index Support by Locale

The following table provides alist of the search indices available by locale. A check mark in the table
below indicates that a search index is available in a particular locale.

Note
=

All search index names are case-sensitive.
Sear ch Index Name us UK DE JP FR CA
All

Apparel

Baby

/
/
Automotive /
/

v
Beauty ) ‘/
e v v Y Y Y
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Search Index Name

Books

Classica

DigitalMusic

DvD

Electronics

ForeignBooks

GourmetFood

Grocery

HealthPersonal Care

Hobbies

HomeGarden

Industrial

Jewelry

Kitchen

Magazines

Merchants

Miscellaneous

Music

Musical I nstruments

MusicTracks

AR NI NN
aNENENEEANAY

N
N

AN

4

AR YR YN NE NE N NN NN N NN NEN -
N

NN

ANENENENANAY

v
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4
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v

Version 2007-07-16
500



Amazon E-Commerce Service Developer Guide

Browse Node IDs

Search Index Name

OfficeProducts

OutdoorLiving

PCHardware

PetSupplies

Photo

SilverMerchant

Software

SoftwareVideoGames

SportingGoods

Tools

Toys

VHS

Video

VideoGames

Watches

Wireless

Wirel essAccessories

Browse Node IDs

UK

v

v

NN NN NN YA YN N N NENENENRN -
A YR YR YNNI NN NN

AN NN N NN NN N NN

SN SN NN

JP

v

FR

NN
NN

NN N
NSNS

CA
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The following table presents browse node | Ds by search index and locale. These | Ds represent the top
level browse nodes only, Y ou can use these IDsin a Br owseNodeLookup request to get additional
browse node IDs. These IDs were valid as of the publication date of this guide.

All

Apparel
Automotive
Baby

Beauty
Blended
Books
Classical
DigitalMusic
DVD
Electronics
ForeignBooks
GourmetFood
Grocery

HealthPerson-
adCare

Hobbies
HomeGarden
Industrial
Jewelry
Kitchen
Magazines
Merchants
Miscellaneous
Music

Musicall nstru-
ments

MusicTracks
OfficeProducts
OutdoorLiving
PCHardware

CA

962454

927726

962454

952768

927726

962454

DE

3169011
541686
542676

547664
569604
541686

569604

3312411

3169011
1161660

542676

542676

10925241

578122

FR

301164
301130
301164

409392
13910671
301130

301164

301164

JP

562032

465610

562034

562002

3510411
465610

161669011

13331821

11717941

562032

562032

UK

11052591
1025612
520920

283926
560800

11052591

11052591

11052591

520920

520920

11052591

us

1036682
228013
165797011
11055981
13900821
1000
301668
301668
130
13900851

3580501
3580501
3760931

13900831
228013
10699371
13900821
604876
1063498
409488
301668
13900851

301668
1084128
13900831
493964
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PetSupplies
Photo
Software

SoftwareVid-
eoGames

SportingGoods
Tools

Toys

VHS

Video
VideoGames
Watches
Wireless

WirelessAc-
cessories

CA

3234171
110218011

927726
952768
110218011

DE

578122
541708
541708

16435121
10925241
12950661
547082
547664
578122
328807011

FR

547972
548014

301176

548738

JP

637630

14315361

13331821
561974
562004
1060426
15740941

UK

560800
1025616

319530011
11052591
595312
573398
283926
1025616
328230011

us
1063498
493964
409488

130
228013
13900851
404272
130
11846801

408234
408234
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