Introducing iIAd Workbench

Session 604

Madhu Vudali
IAd Product Management

These are confidential sessions—please refrain from streaming, blogging, or taking pictures



What We Will Cover

* Why advertising? Why iAd?
e Overview of iAd Workbench
* Demos



You developed this app...

Your Awesome App



...users might find it in the App Store




...users might find it in the App Store

Huggable Heroes What's Hot Racing Games Game Collections

Search Editors’ Choice

Apps for Kids

New and Noteworthy Multiplayer Games

Action Games Music Discovery

Get Stuff Done Top Free Apps

| Apps for Business Apps for Parents
App Collections Top Paid Apps

Travel Big Name Games






What should you do?



You should advertise



You should advertise

Users find You

You find Users










& IAd Workbench

Do-it-yourself campaign creation and management



IAd Workbench

Key features

J Campaign Management
W.© Flight, Budget, Start/Stop

Audience Targeting
V.. Auto & Manual

Analytics
V. Dashboard & Drill-downs

Auction Marketplace
V. CPCBid/ CPA Goal

Ad Banners
V.o Uploads & Templates

Flexible Payment
v/ Credit Card & Line of Credit



IAd Workbench

Key features

J Auction Marketplace
' CPCBid/ CPA Goal



IAd Workbench

Key features

J Auction Marketplace
'~ CPCBid/ CPA Goal



IAd Workbench

Key features

J Audience Targeting
' Auto & Manual




IAd Workbench

Key features

Ad Banners
V.. Uploads & Templates



IAd Workbench

Key features

Ad Banners
V.. Uploads & Templates



IAd Workbench

Key features

J Campaign Management
W.© Flight, Budget, Start/Stop

Audience Targeting
V.. Auto & Manual

Analytics
V. Dashboard & Drill-downs

Auction Marketplace
V. CPCBid/ CPA Goal

Ad Banners
V.o Uploads & Templates

Flexible Payment
v/ Credit Card & Line of Credit



File Edit View Go Window Help

Apple - iAd Workbench
'w.apple.com/iadworkbench/

Apple iCloud Facebook Twitter Wikipedia Yahoo! News Y Popular v

Dashboard

Brooklyn

Bylin® 11,552.02

May. 26, 2013 - Jun. 30, 2013

Y 12,769.82

Apr. 16, 2013 - Jun. 30, 2013

LR Age Gender 3,588.08

Apr. 16, 2013 - Jun. 30, 2013

Holiday Test 5,049.72

Apr. 16, 2013 ~ Jun. 30, 2013

MacBook Air




Demo




Overview



Topics

» Getting started
* Creating campaigns
* Managing performance



Getting Started



Getting Started

Setup

Payment




Getting Started




Getting Started




Getting Started




Getting Started

Setup

Payment




Creating Campaigns



Creating a Campaign

Select an Add Submit

Audience Banners




Creating a Campaign

Select Select an Add
an App Audience Banners

Submit




Select an App

& iAd Workbench

Select an App

Choose app

gy’

Brooklyn Byline Klara LiteRight
1 iPhone / iPad Pho (

- Campaign Name
Name your campaign
lect 2 v ‘ ‘ Klara_ProdPack_]]|

SA\"e for Iate.




elect an App

iPhone / iPad

Campaign Name

Klara_ProdPack_ll




Creating a Campaign

Select Select an Add
an App Audience Banners

Submit




Creating a Campaign

Select an
Audience




Select an Audience

& iAd Workbench

Find Your Audience

MV_WWDC_1

Select a Targeting Option

Learn More

Select Campaign Flight Dates

Enter a Campaign Budget

Daily Spend Goal CPA Goal

Estimated Impressions Downloads
Audience

Reach




Select an Audience

:

Manual




Select an Audience
Auto Targeting

* Optimized audience selection

* iAd Workbench finds the
right user at the right time on
the right device in the right app
to maximize your downloads




Select an Audience
Manual Targeting

* iIAd Workbench provides
the options

» You pick what suits your app
the best

* iIAd Workbench optimizes
within your parameters




Select an Audience
Manual Targeting

* iIAd Workbench provides
the options

» You pick what suits your app
the best

* iIAd Workbench optimizes
within your parameters

Manual

If




Select an Audience
Manual Targeting—Options

‘/ Gender ‘/ Device
'~ iPhone /iPad / iPod touch
J Age J User Preferences
- V.. Apps, Movies, Music, TV, Books, Audiobooks
‘/ Geo ‘/ App Channels
State & DMA '~ App Store categories
J Days of the Week ‘/ App Rating

Monday-Sunday Include / Exclude 17+ Rated apps



Select an Audience
Manual Targeting—Options

‘/ Gender ‘/ Device
'~ iPhone /iPad / iPod touch
J Age J User Preferences
- V.. Apps, Movies, Music, TV, Books, Audiobooks
‘/ Geo ‘/ App Channels
State & DMA '~ App Store categories
J Days of the Week ‘/ App Rating

Monday-Sunday Include / Exclude 17+ Rated apps



Select an Audience
Manual Targeting—Options

User Preferences
Apps, Movies, Music, TV, Books, Audiobooks




Select an Audience
User Preferences—Target based on what users download

User Preferences

Book Medical Travel
Business Music Utilities
Catalogs Navigation Weather
Education News
Entertainment Newsstand
Finance Photo & Video
Food & Drink Productivity

M a n U al Games Reference
Health & Fitness Social Networking

Lifestyle Sports

Select Al




Select an Audience
User Preferences—Target based on what users download

|

Manual




Select an Audience
User Preferences—Target based on what users download

|

Manual




Select an Audience
Manual Targeting—Options

‘/ Gender ‘/ Device
'~ iPhone /iPad / iPod touch
J Age J User Preferences
- V.. Apps, Movies, Music, TV, Books, Audiobooks
‘/ Geo ‘/ App Channels
State & DMA '~ App Store categories
J Days of the Week ‘/ App Rating

Monday-Sunday Include / Exclude 17+ Rated apps



Select an Audience
Manual Targeting—Options

J App Channels

App Store categories




Select an Audience
App Channels—Where do you want your ad to appear?

App Channels

Book Finance Medical Photo & Video Travel
Business Food & Drink Music Productivity Utilites
Catalogs Games Navigation Reference Weather
Education Health & Fitness News Social Networking

Entertainment Lifestyle Newsstand Sports

Select Al

Manual




Select an Audience
App Channels—Where do you want your ad to appear?

Book Finance Photo & Video v Travel
Business Food & Drink v Productivity v  Utilites
Navigation Reference v Weather

Health & Fitness v News

Lifestyle Newsstand

Manual




Select an Audience
Manual Targeting—Options

J App Channels

App Store categories

;

Manual




Select an Audience
Manual Targeting—Options

‘/ Gender ‘/ Device
'~ iPhone /iPad / iPod touch
J Age J User Preferences
- V.. Apps, Movies, Music, TV, Books, Audiobooks
‘/ Geo ‘/ App Channels
State & DMA '~ App Store categories
J Days of the Week ‘/ App Rating

Monday-Sunday Include / Exclude 17+ Rated apps



Select an Audience

:

Manual




Creating a Campaign

Select an
Audience




Creating a Campaign

Set a
Budget




Set a Budget

* How long?
* How much?
* At what price?



Set a Budget

How long?

Start Date
End Date

Select Line Flight Dates

Enter a Line Budget

Budget (UsD

10,000.00

Estimated

Audience
Reach

Daily Spend Goal Vst

1,000.00

Impressions

10,974,000

06/17/2013

CPC Bid

0.30

Taps

37,000

07/31/2013

Downloads

2,935

Calculate




Set a Budget

How long?

06/17/2013 07/31/2013

Start Date
End Date



Set a Budget

How much?

Budget
Daily Spend Goal

Select Line Flight Dates

Enter a Line Budget

Budget (UsD

10,000.00

Estimated

Audience
Reach

Daily Spend Goal Vst

1,000.00

Impressions

10,974,000

06/17/2013

CPC Bid

0.30

Taps

37,000

07/31/2013

Downloads

2,935

Calculate




Set a Budget

How much?

Budget
Daily Spend Goal s Daily Spend Goal 5o

10,000.00 1,000.00




Set a Budget
What price?

Cost per Click
(CPC)

Select Line Flight Dates

Enter a Line Budget

Budget (UsD

10,000.00

Estimated

Audience
Reach

Daily Spend Goal Vst

1,000.00

Impressions

10,974,000

06/17/2013

CPC Bid

0.30

Taps

37,000

07/31/2013

Downloads

2,935

Calculate




Set a Budget
What price?

Cost per Click
(CPC)




Set a Budget
What price?

Select Line Flight Dates

06/17/2013 07/31/2013

COSt per Enter a Line Budget
Acquisition - *

Budget (UsD Daily Spend Goal Vst CPA Goal vst

(C PA) 10,000.00 1,000.00 2.50

Estimated Impressions

e 16,616,000 56,100




Set a Budget
What price?

Cost per
Acquisition

(CPA)




Set a Budget

What can you expect?

Select Line Flight Dates

06/17/2013 07/31/2013

ImPreSSI()nS Enter a Line Budget
Taps
Down Ioa d S 10,000.00 1,000.00 2.50

Estimated Impressions

e 16,616,000 56,100




Set a Budget

What can you expect?

Impressions
Taps

Downloads

Estimated
Audience
Reach

Impressions

16,616,000

Taps

56,100

Downloads

4,444




Creating a Campaign

Set a
Budget




Creating a Campaign

Add
Banners




Add Banners

pload your own

& iAd Workbench

Create a Banner

Manual

Select the Device

Select a Banner

from a previous campaign.

3.5-inch and 4~inch 3.5~inch Retina 4-inch Retina Display iPad Display iPad Display
Retina Display Display Landscape Mode Portrait Mode Landscape Mode
Portrait Mode Landscape Mode




Add Banners

Choose a template

Five Templates
with Five Colors

TITLE

Messaging

Denim

Messaging

Brine

Eggplant

Moss

THTLE

Messaging

Truffle

Nacho

THLE

Messaging

Lagoon

Tangerine

Nile

Kiwi

Carnival

Marigold

Messaging

Avocado

TITLE

Messaging

Midnight

, Messaging

Varsity

| TITLE

Clockwork

TITLE

Messaging

Matcha

TITLE

Licorice

TITLE

Messaging

Camp



Add Banners

Choose a template




Add Banners

Choose a template

Select a Banner

re m a previou ( '

Klara & *
Getting thin, ‘H-.:‘ne.- r-'asxterﬁ

TITLE

Messaging

Provide a Message

Choose a Call to Action Custom...

Name the Banner

Assign Banners to Lines

Free Download

THLE

Messaging

Getting things done, Faster

Free Download




Add Banners

Choose a template

Title

Select a Banner

re m a previou ( '

Klara & *
Getting thin, ‘H-.:‘ne.- r-'asxterﬁ

TITLE

Messaging

Provide a Message

Choose a Call to Action Custom...

Name the Banner

Assign Banners to Lines

Free Download

THLE

Messaging

Getting things done, Faster

Free Download




Add Banners

Choose a template

Title

Select a Banner

[ g p——
1 1
oM a Previ

Provide a Message

Choose a Call to Action

Name the Banner

Assign Banners to Lines

TITLE

Messaging

Custom...

Free Download

THLE

Messaging

ing things done, Faster

Free Download




Add Banners

Choose a template

Message

Select a Banner

re m a previou ( '

Klara & *
Getting thin, ‘H-.:‘ne.- r-'asxterﬁ

TITLE

Messaging

Provide a Message

Choose a Call to Action Custom...

Name the Banner

Assign Banners to Lines

Free Download

THLE

Messaging

Getting things done, Faster

Free Download




Add Banners

Choose a template

Select a Banner

TITLE ' THLE

Messaging ‘ 2, Messaging

Message

Provide a Message

Choose = Ca” to Action Custom... . Free Download

Name the Banner

Assign Banners to Lines




Add Banners

Choose a template

Call to Action

Select a Banner

re m a previou ( '

carpnoin .
Getting thmi‘#.:‘ne.- Faster et

TITLE

Messaging

Provide a Message

Choose a Call to Action Custom...

Name the Banner

Assign Banners to Lines

THLE

Messaging

Getting things done, Faster

Free Download




Add Banners

Choose a template

Select a Banner

' & banner

from a previous campaign

@ Klara
Getting things done, Faster

THLE

Messaging

Call to Action

Provide a Message
o T : - Getting things d\ ne, Faster
Choose a Call to Action

Name the Banner

Assign Banners to Lines




Add Banners

Choose a template—Preview for all devices

{, ) Klal'a Free Download
U Getting things done, Faster

iPhone and iPod touch - Portrait / 640x100 / 100% Scale

Free Download §

Free Download

iPhone and iPod touch - Landscape / 1136x64 / 85% S

Free Download
Free Download

iPad - Portrait / 1536x132 / 62% Scale




i iPad B 9:41 AM




Creating a Campaign

Add
Banners




Creating a Campaign

Submit




Campaign Summary

& iAd Workbench

Campaign Summary

App and Campaign Name

Targeting Create Line

Line 1 (2 banners) '&ﬂ‘ >

06/17/2013-07/31/2013 10,000.00 1,000.00

Banners Create Banner

/@ Klara -



Campaign Summary

App and Campaign Name

Targeting Create Line

Line 1 (2 banners) "# >

06/17/2013-07/31/2013 10,000.00 1,000.00

Banners Create Banner

Getting thin ter

o,

Klal'a _ A FREE DOWNLOAD
‘done, fas
b )




Managing Performance
Dashboard and Drill-downs



Dashboard Overall Campaign | Previous Month:~ 05/01/2013 to  05/31/2013
CLreate Campaign —

WWDC Demo ~

Campaign Performance

Bl:g;btlc,yn bt Geo larget 11,552.02
Choose Metric: Spend (USD) v Overlay: Downloads s @ Spend (USD) Do

- | » May 12, 2013
12,769.82 . : e Spend (USD)
426.6

80

3,588.08

il

...“

5,049.72 . 25 "u'illul' 'Iilﬁiﬂillllull

Dashboard Drill-downs

Granular reporting
Flexible data comparison tools

Insightful visuals

Macro-view of the account
Monitor campaigns
Create campaigns



Demo




Available Now!

Finder File Edit View Go Window Help : ‘ (=} Mon 9:41 AM

Apple - iAd Workbench
www.apple.com/iadworkbench/

Apple iCloud Facebook Twitter Wikipedia Yahoo! News Y Popular ¥

Dashboard

Brooklyn

Byliné 11,552.02

May. 26, 2013 - Jun. 30, 2013

kends 12,769.82

Apr. 16, 2013 - Jun. 30,2013

LR Age Gender 3,588.08

Apr. 16, 2013 - Jun. 30, 2013

5,049.72

Apr. 16, 2013 - Jun. 30, 2013

MacBook Air




Coming This Fall...

Brooklyn
*ﬁyliﬂerf

©
o1

——— sl

Running

Campaigns

2

BB Geo Target, iAd-CPA

KL Weekends, iAd-CPA

LR Age Gender, iAd-CPA

Holiday Test, iAd-CPA

Clara
Alara

=

11,552.02

12,769.82

Manage Sales/Trends

O

Settings

® Finder File Edit View Go Window Help

http://www.apple.com/iadworkbench/

Apple iCloud Facebook Twitter Wikipedia Yahoo!

Dashboard

Brooklyn
‘B,!Iin(‘

O
Q!

May. 26, 2013 -

News ¥

Jun. 30,2013

Apr. 16,2013 -

LF
Apr. 16, 2013 -

Holid
Apr. 16,2013 -

Jun. 30,2013

Jun. 30,2013

Jun. 30,2013

Apple - iAd Workbench

Popular v

11,552.02

12,769.82

3,588.08

5,049.72

MacBook Air

BB Geo Target

@ KL Weekends

LR Age Gender

@ Holiday Test

Manage Sales/Trends iAd Search Settings



Overview
Manage and optimize campaigns on-the-go

* Access to actionable info /

 Dashboard
 Drill-downs
= Alerts and Notifications

» Take action

- Update dates, budgets, and bids
- Pause/Unpause




iPad =&

Running

Campaigns

BB Geo Target, iAd-CPA

Brooklyn 1€
—Bylin®— 11,552.02

KL Weekends, iAd-CPA
12,769.82

['_j LR Age Gender, iAd-CPA

A /
SSur=———TeTs

Holiday Test, iAd-CPA

will T

Campaigns My Camp

Running Not Running p

BB Geo Target

Brooklyn

@ KL Weekends

LR Age Gender

@ Holiday Test

(=] A
Manage Sales/Trends iAd Settings g (mm~ D O n
Manag Searc|




Running

Campaigns

BB Geo Target, iAd-CPA
Brooklyn | B >

—@yline— | 11,552.02

KL Weekends, iAd-CPA
12,769.82

LR Age Gender, iAd-CPA
Li 1t

~

Holiday Test, iAd-CPA

will T 9:41 A

Campaigns My Camp

Running Not Running ¥

BB Geo Target

Brooklyn

() KL Weekends
LR Age Gender

C) Holiday Test

2 o)

Manage Sales/Trends iAd Settings

Coming This Fall

But we can do a
demo for you now



Demo










& iAd Workbench

ladworkbench.apple.com



Related Sessions

Introduction to iBooks Author Widget and iAd Rich Media Ad Russian Hill
Development with iAd Producer 4 Wednesday 11:30AM

Building Advanced iBooks HTML5 Widgets and iAd Rich Media Ads 5;‘;;1,1’;3;3 3:15PM

Russian Hill

IAd Integration and Best Practices Thursday 2:00PM




Labs

Media Lab A
Tuesday 3:15PM

Media Lab A
Wednesday 12:45PM

Media Lab A
Thusday 3:15PM




More Information

Mark Malone

iIAd Evangelist
mgm®@apple.com

Apple Developer Forums
http://devforums.apple.com



& WWDC2013




