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Welcome!
1. YouTube is a tough problem
2. YouTube as a service
3. Qualitative methods
4. Data helps design
5. Some explorations
6. The Big Picture
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Title Card: highlight the video
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4. Data Helps Design





















5. Some Explorations









6. The Big Picture













<Thank You!>
YouTube User Experience

Tom Broxton
Josh Sassoon



We'd love your feedback!
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