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THE MOST BELOVED
SMARTPHONE BRAND

FOR THE YOUNG & YOUNG AT HEART

Honor is a brand created in the mobile internet era for young people and the young at
heart. Our phones are designed for them to tell compelling and personal stories. We

launched our 1st phone 4 years ago. Along the way, we made great success in China
and identified key overseas markets to test how people outside China like our phones
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We are encouraged by how customers worldwide have embraced our products and our
mission is to become the world's favorite smartphone brand
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.. RIGHTMUSIC

) Here, it's easy to find the right music for every moment,
/" whether it's on their desktops or mobile devices.

Presenter’'s Name

6Spotify
To Whom is Spotify for? | To Whom is Spotify for?

eSpotify‘ for Fans M

*Soundtrock your life with Spotify” - listeners can either subscribe — . . — A — D St
orlisten for free. It's easy: they can search, check the latest charts, v e e e g —

or discover new music all on one account and listen to it on the go - - — e Cm  m—
even in their cor.

e Spotify: for Artists

Musicians con get the most out of Spotify by gaining contro! how
their listeners see them on the opp, having occess to insight to
further understand their oudience more, and sharing their feedbock
to get continuous support from the company.
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