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The Issues




-&.’R\s‘,‘) R

-Zﬁrggamw :

S e T ?
T







AU RN
' '.‘ .I 1
]
24

I )

0

Lol
0';_2

o
| -
AO#E'. : 1

=
B
i

i




{{ (1o

HOBBY FUN /.
= ({g(




c
k=
'

eTo)

e

&

L
o'
=

(&

(")
Ll




-

-







’
'
)

29!
”!
34595

- - -

cLEER éll‘“l“;c“

‘j;'tltll
"""

gg??ééf%ééé-~ Qﬂ&
e
151 z

2 2 i b 2 M 8







\

Blg Data




Public Policy
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Do Not Track










Right to be Forgotten






The Risk Environment
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Class Action Lawsuits




GET THE FACTS EXAMPLES OUR POSITION

Competition

ads. And there's no way to opt out of this invasion of your
privacy.

Outlook.com is different—we don’t go through your
email to sell ads.
ook.com Sign the petition

Tell Google to stop going through
personal emails to sell ads

See How You Get

ED! by Google Shopping

Y

o

ur friends
ogled

1at we want to

it at odds with

Jr information
for uses you haven‘t contemplated
yet. That's something I worry
about.”

Google CEO Larry Page defending
Google's new privacy policy in 2012

Go to article )







What to do?
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Accountability










